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1. ADFEST2015M%# (MEEA LA EL o f=H?)

2. ADFEST2015a > T X FHEE
AATd)—
B icE#RAI
C SmERK
D #E
EBgE
F BAKE
G £HT3—5H
1. 74 JLL Film Lotus
* BROADCAST Category, T OTHER FILM Category (A >4 —=xw FEGE)
2. 7URILE Press Lotus
3.7k K7 Outdoor Lotus *Poster RRX 2 —%&L,
4. 5 A CM Radio Lotus
542485495747 Interactive Lotus
6. E/N1JL Mobile Lotus
1.4 L% k Direct Lotus
8. 7AE—< 3> Promo Lotus
9. 44 > Design Lotus
10. 7YY bHlE BIETOA Y a3y, REREEICSMER)  Print Craft Lotus
1. 74 JLLHIME (HifE- BETOF I L asicsmER)  Film Craft Lotus
12. New Director Lotus
13. AT 47 Medeia Lotus
14.750FYy FavToYQIVA—TAVAD
Branded Content & entertainment Lotus “NEW”
15. 22x9 T+ 7 Effective Lotus
16. 4 T4 L—Tv F Integrated Lotus
17.4 /7% Innova Lotus
RU., A—4 R - Jb—Y  Lotus Roots
H ERIESEHEMEERE
| BEHOXIWAE
J BEMDEFDAEE
K ADFEST =#/& E#&#&DO (Contact)
L REERORYFWLRUHEAR (Treatment of entries & Miscel laneous)
M ZDith



1. ADFEST2015 % (REEM DRINEDL o= ?)

MR &F F Tlotus Roots = EH £1TFZ oA T3 —IZS5 EH 5Branded Content &
Entertainment Lotush¥inbh Y £18h 53—, o1=,

AVAS9T47 - A—R2ROYTHTI)—N—EMERITHE>TL S,

ENAI - O—FRAQYTHATI)—HN—EERIZHEO>TLS,

MEntry Fee (CEEE)MNELEMNY L=, HIZAIEFiIm LotusDBE. 1/E&H9, 000/ 3 — Y5
10,500/ 83—V, (BEATITV—DOBEHEIEA) CHILGCEEBICTEEERLTLES
LY )
BT MERDIGEERY A XHA2 (BHERKY A X60cm x 40emEBRENI &) ITER
Lotz (REEIXHRKY A X80cm x 80cm)

Fl—E8TOALEED T+ —I Y O EERIZHE o1,

W7 OFFT7ROATATICEALTHEMOBHIMEENBE L ST,

ADFEST2015/555#HsHEN Y

24V L (F21, F22, F23 ) /SOF /A8 5 9T 14T/
E/NALJL/A 2T L— k/INNOVA

2015F1A98 (&)
THLST2015F1 168 ()
* CHPBETY b —OBMNTEL Y ETOTIERLEE L, e, RHOF v

70— FARELGEMAICEL T, 1AIE (&) ETIC7yIO—FiRboTLVELNE,
HEMEEICBICSEVEEA,




2. ADFEST20153 > TR MMRE

A AFd—

1. 74J)LL Film Lotus
* BROADCAST Category, & 1% OTHER FILM Category (A > & —X v FBEEE)

2. 7URIRE Press Lotus

3.7 b K7 Outdoor Lotus *Poster RRH—%&L,

4. 54 CM Radio Lotus

5428549547 Interactive Lotus

6. E/N1JL Mobile Lotus

1.4 L% k Direct Lotus

8. 7nE—< 3> Promo Lotus

9. 744> Design Lotus
10. 7YY hEME BHETRE Y Y3y, REREEIZSMER)  Print Craft Lotus
1. 74 JLLHIE GBI - BLTOFH >3 omic8mERK)  Film Craft Lotus
12. New Director Lotus
13. #7147 Medeia Lotus
4.5V FYy FaAVvFUOYRIVA—TFA VAV

Branded Content & entertainment Lotus “NEW”

15. T2z 5«47 Effective Lotus
16. 4 745 L—TFv K Integrated Lotus
17.4 /7% Innova Lotus
EU, A—4 X - JL—Y  Lotus Roots

* LI EREFIA~DLotus Award DIEMNIZ, LLTFDSpecial Award ARESNTWLET,
@ Network of the Year @Agency of the Year @Interactive Agency of the Yaer
@® Direct & Promo of the Year @Production of the Year @Advertiser of the Year



B i5%3REI (Entry Rules)

BN Xy oR—Ubhzlbd. BEDMELFEE I RIZFE—HLAEETELZLDOTIO
HIZEA L TIXBERE B TERICRET S &

ENEND NELRFEEN—DDORTELEL D, B—DT 4 —HF—LEICIEEDERMNLL,
FERICESHDLEVRY, EREFEREETNEADEREIDDATII—ITLOEETELL,
LERTEREIREEREIYENGHTI)—ICBITENEZAT.

BE. BIZEE) SEEN—DDF VY oR—VERBHELTVAEE. 3 FRAIADIV M —
# (ERISER) EXRORTIEESEL,

BE. ETOREHIILVABERERICGSAGVESICE. T M) —DEREZEFLY 51E
#| % ADFEST [X#%FD,



C £m&EH (Eligibility)

1)

2)
3)

4)

5)

FOTREELERERF. 7O272BRUF—R SV T/ Za2a—P—5 0 F, RU., &
RIRL-A—RAMDEEELEIZIaAa=r—2aVIEDLSTRTORARENSMTE S,
* E. T4 )LLFIEFIIn Craft) ] & TTY > LEI¥ES (Print Craft) DEE
[ZDWTIE, LR, BGHE, o0k, FE KX +- T8930 7
A= 3V EHHR. RU. TUD K- TOEY 3 vEHAREEL D, *
x LT 7YY bl 73 —ICBELTIE. REERUIZI2=/—>32 - I—
SV —DHANBEMTES,
24 +J574—/D1 ~AFRAFL—Y3r -BARTST4—
T—hTaLOay -LEYFUY
I REEROKE - BEIGFNECTHAI LY. SMERET D7 RNFFg, F—
ALSVT7FEERZA—D—5 Y R RUHRERR(R—R) IZLTWRITFNIEE SR,
HIEADERIZK > THIBAD I 5472 FOEOHICHIEES Tz (N DSMIEEDH o h iy,
REICBMLTLEEE /LEOEFTEEOHAELICEEHATERL,
TRTOLEF—BADOKE - BREZEH L TELOA LD THETNIEE S0,
FEO—FRX-ATI)—ORBFHITERLIZ&SIC. EROLEETH S LV SERD T +
—LEDLGCEHTHIBE LB ITAELGS BV TV M) —ICRBELBEHZHAGLLDIC
¥t L TI&, ADFEST [ZZDHAZEREHRNET HERZH D,
TRTCOLEFEEELDREIIRAOEL ETELONEZIDTHTNIEGE S, BHL.
TA4NNL-OB—F2R, TLR-A—4 X, 54 -A—FADOHTI)—0. Best of Public
Service, BRU'. 7 RK7DAHT ') —0 Best of Public Service, RU. TH4A4> -0
—ARAQATIAN—DELITAE—3Y [TDOVTIEZEORY TIEAEL,
IRTOEEF 2014451 A1 B, 2014512 A 31 BEOREICERMICHOH THRER - 185
Enfh. —RICER - 2RSAELOTHTNEGE S0,
{fEL. Direct Lotus @. Retention/Loyalty [ZDULVTIX,
203F 1 A1 MG, 2014512 B3 HOHMTERE SNz DEALET S,
ERICHER - BE SN N—2 3 VDAAT, [T4LIE2—X Ay b EFA,
BEICADFEST [CISHE L-ERZEZBURSET S5 EIFTEALY,

6)ERMH D VIETREMBE. T —RUGREEZETSREDH D LFEXRTHAITEL,

ADFEST [ZFEENE K U RGERERIBICT DHEFIZR D,

7) REEGSN. HEEIEO TERBEOHFETICTEAMMEONEDEEREICE LY R

A—RFERLEBEE, SMERELRS TDLIBERTAZREC L-ERE. HRED
EREDbL L. BERUEBERROENGEIE LTS,

8) AETNERDHEELIEIF vy oR—UD—EE L THEB - BE SN-LEEFIZSMER

BHD, AVRDERERHOEITIZHR - BH SN LSRRI ET D, €5 LI=fFq
ZiRH L4813 3 /. LERI "SI EILEETI D,



LB

ISEERITHRER - BEIN-0—4R - ATFT)—THELBETLIELZS L, FIZIET 1
VL - O—F2 A TESMERERBICIE, TTIZ W/ BREEATHRESATOEITAIEES
B AV3—2y hETHRESNZOAT—2 XL/ T7ATIIE, TaI)LL-O—2XE
FAD “other Film" A7 3 —FfEA 259 747 -0—2 XEMAD“Interactive Video”
ATT)—ICHELBEFRIEE S,

ERICHNRBERBINEROAD TLR-O—FRIZBMERER D A5V -IATVIZIE
SMEEHIEN,

LU . $%[Z. New Director Lotus ~DSMEHKIZDNT,
New Director Lotus ElE,. FOT72E. A—AFSUT7 . Za—P—FURRU, FERIRL-A1—XLD
TALYI—DIEETES,
AR BEEROBSEIBICANDYEL, TALIF—ET7OT7 . A=A T Z2a—P—FUF
FREPREWSILTOEFNIEESELD, ChoED IS4 T oD =OIZHlESN-ERTH
2ThH, EHL DM ENERET It E - THIESN = ERIFGETELLY,
LEE/CM FXEEDENMAEZEDOEFNOHFAZETICEELTILESLL,
EEERIE. ZOTALIZ—DEBLERID7TERDIEOVT AN TEITNIELESEL,
(ND02:Portfolio Spot, NDO5:Short Films by the Fabulous Four, DB &I1X. 7 RAE M TF4LHO5—
£ 7], Ft= NDO6:Film Student DIFEIZIEL. 2ELAIET S, )
Fabulous Four MIB& . fEMI. "Be Bad” (ADFEST2015 D#Hi—T— )T —<ETHER(C
DEXRERIRLIIGE) ETALIVI—DEBLERID7TERDIEO VT AN TRITNIELES
LY, (& 3—bk-T4JLL: ND(New Director) 05 )
NDO6: Film Students ~DIUR)—IE, T L RO—)LEROHLNFZFRTDRY—L-TOD
IOMD—BTHITIIELEDRL,
FTRTOBE/ES ({BL. NDO2:Potfolio Spot. ND005:ShortFims by Fabulous Four, UK.
NDO6:Film Student Z#BR<) (X, VT4 T UMEDBEDILWEFESIZMICE DO THIEESN=H
DTHITNIEBESHEN, FO—F2R-HATTY—DIEBEEFHITERLEESIC. EROLETHHE
WSEHD 74— LEDELEHTRRHE LA TN E RS H0 TR — SR BELERLHEALL
L DITxLTIE, ADFEST [FZDHREERERVET HHERERF D,
T RTD[L4E (NDO2:Portfolio Spot KU NDO6: Film Students ZB&<) (&, 2013 &£ 1 A 1 HA'S
2014 12 A 31 HETOHAM GBZE 2 /) ITEEMIC LB, BEF I AMASN LD TR
(TGRS,




D FE (judging)

BEFILEEROIFR/IA—FOHMSIELESNERERIZE>TITHN S,

- EEBDEXIVEL—4TEHLT, BEEENS I — YR FEER.

-V a—R)RAMIESFEETNENDEREETEL. TORILLT7A4F ) R M &R,

- NPLEEFHRTEHIC, BEEERFI74/F IR MERZEEARBICEREAT D,

- BO— A REZEER. BHRAOIFAFT IR M OEEEDE. BETRET 5.
"EDEEICHTSIINTHOREICHLT. BEEEOREZL > THRATHORKRRELT 5,

FIEBROHAIREICOVNT: IRTOERADKRT, BEEEFBEED. BAHNHAET S
REENGHF SNV GIERICERET D ELEETER, T, BEER. REEAD
HESH-HEBEINBBEL TV EBNDEXRFIALORESNERICERETSLETE
AN

E B8E (Awarding the Lotus Winners)

- &, 8. RO — 42 REDEEICELTIX. BEENRKRREETT,
B ITATI)—ICO—2REIETIERDNGEVEEBEENFIRLI-BES. EEEXY THT
JY—TOO—2REDEREZREDENTED,
- EYITHTI)—TEOO— 2 REX 1 ERIZOARET B,
- EYTHTI)—TRARIDDA—FREZIRETES,
BHATI)—DLEZEEROPHLREFENEEINS,
L. EFENT1ROADBE, BFEFRESNGVEENH D,
TEIERIRS SN-156. BEERREBFEZLIRELATARE AL,
(G¥52) Print Craft, Film Craft B Uf. New Director Lotus IZI%. REFEIIEESh
AR

Ff=. Effective Lotus Tlk, &. R, FHOREBEE L4 € Effective Lotus E& T 5,

- REFTOO—2XL—Y D £ RBAEBICIE. O—FRErOT—EERD, T, T7A4FY)
AMZIFERNBESINS,



FHARE

AT —CEICHRAAFENELGYEST . MTATI)—JLICRBEEEOREEMGE
CHERRCTEELN,
UTEEATI—OBRAAFTENDEEDTY,

vy 20
- ISEAEMIE2014FE1A1B ~2014F12A31BD1EMICHSH THEEH. BEShiz1 D
BEEREEAICLEEORENBETY,

BLEER

- TEHEH] EAT A 7ML HTIAEZID, L LIEBREDLEI—~AY FAYE
ETHEL. AVPCHILEBLTEERAEMNT Z2LELNHY £9 ., #5E - HRIKBEEE.
BEEENZHIARAL LY ET,

BT )—FxE
A SAa 94 k(http://www. adfest. com. /Entries_Howtoenter.php) DHD. Z{t &
BYEFITOTITEET I,

* RMOEFERE. BEN, 7yTO—FHAOVWTIAHEERET, HEHMICK-TR
BYEY, ) EL. BEEBAREETHENDETT,

IV —HYA L EETIYD M) —EENTAET . RRIC TEntry List &Payment ]
MHIY k)—CT¢I(Z TConfirmation] K2 U EMLTHLTLESL, ChEHLENS E
IVM)—EZFEBINFRA, IHOFHEEISEDHIC. RPUREILTFIvIEANT
&L,

IV MY —FHRENET LERICHADBELGERBIIUTOIEFRETT,

lEntry Submission] MDA =—a1—Mh5
(D TPayment Summary] 1%B
@ TEntry Summary] 1%p
MAD I+ —LEAHoO—FL, HALTLESLY,

- [Entry List & Payment] A =2 —h5

@ TEntry Submission Formj 18iZ T ) —T&ICFHoA—FRL, HALTLEEL,
@ TEntry Confirmation] ZALIF2EBH AL TLZE LY, 1EBIEEMA. 188(EAR— FEIZEE
51-26DHLDTY,

BB L T
s XAILWVIRITIRAFZEA—FTT,


http://www.adfest.com./Entries_Howtoenter.php

s RIWNMIN—YDHTT (128108 ELS. 6M)
* 71— KIXVISA, Master Card. AMEX®D &5t/

- PRIASE
PLANNOVA CO., LTD
Saving A/C number: 179-403-6879
SWIFT Code: BKKBTHBK
Bank Name: Bangkok Bank Pcl
Bank Branch: Bangchak Branch,

2109 Sukhumvit Road, Bangchak
Prakanong,

Bangkok 10250, Thailand

Tel: +66 2 3113851-2

Fax: +66 2 3117501

B DO Y

- Ja )Ll (F21, F22, F23 ) /S 2oH /A 2250 T4T/ENAIL/AVTHTL—F
/INNOVA/IZ2015F1H98 (£) FTITXHLWEERTIT S &,

- FNLAME201542 868 (£)

* A IZEBN-BEI1E. 1,500 \—yDEmEEnREELET,

- RZMOEY K
Asia Pacific Advertising Festivalc/o PLANNOVA CO., LTD.
1537 Town In Town 3/1
Srivara Road, Wangthonglang
Bangkok 10310 THAILAND
Tel: (662)530-9300 Fax: (662)530-9292 or 9293

Contact Person: (Ms. Nat Luevarapong, Entry Manager)
Tel: (662)530-9300 ext23 Fax: (662)530-9292 or 9293
Mobile: +6687 711 6903

Email: nat@adfest. com

URL : http://www. adfest. com

* RM B BFHDHEY ; 201551308 (&)

*201542R168 (A) LRERZYI7I9L2y FOEERFAERZYET,

*T—ARFT7yTO—FEBEZEZRE L. S00MBLANREELL, ETEFELLBERICAY
VA—FTEGLBHFARENRHYZFT,
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G &hTIY)—FM

I.FIIMO—4 X

*x TORIINT7AIL (BEMEMNTA—T Y R) AEBEIZE->TWET,
* X UR—VUTIV M) —FBBEICIE. | ECEICBANRRETIOTIT:EFECLES LY,

CATEGORIES

Entrants are NOT allowed to enter the same work into both Broadcast and Other Film
Categories, but can enter into the Lotus Roots category.

R—0OERZE, EEEOZ=2DAHTIT)—ICTU ) —F BT H KDL, {BL. Lotus

Roots [Z[T[,

Required Proof of Legitimacy: [ & HHETBA
-Broadcast Category (FO1-F20): Original Media Schedule from media agency
-Other Film Category (F21-F23): Original Endorsement Letter from Client
-Lotus Roots (LRF): Original Media Schedule or Client Endorsement Letter

BROADCAST CATEGORY

FO1 Best of Confectionary & Snacks ~ SEFRUVRFTYY
Sweets, chocolate, candy bars, snacks, chips, chewing gum, fruit , nuts ,
popcorn, mints, lollipops, desserts, cookies

FO2 Best of Savory Foods & Seasoning B ERUHRE
Sausages, meat, poultry, fish, seafood, eggs, fruits, vegetables, pasta, rice,
noodles, bread, flour, sauces, seasonings, spices & herbs, frozen food, baking
goods, cereals, yoghurt, baby food, cheese, cream, butter, margarine, spreads,

jam, honey, syrup

FO3 Best of Alcoholic Beverages T ILa—)LERF
Beer, ale lager, champagne, wine, cider, spirits, whiskey, cocktails.

FO4 Best of Non-Alcoholic Beverages (including dairy products)

JUTNLA=LERHEERET)

Coffee, tea, cocoa, carbonated drinks, juices, mineral water, milk.

11



FOS

FO6

FO7

FO8

FO9

Best of Health and Personal Care RBE-EXSKRVEFTARE
Medicines, prescription drugs, pharmaceutical products, supplements,
adhesive plasters, sanitary products, toilet papers & tissues, hair care
products, body & skincare products, shaving products, deodorant, eye care
products, dental & oral products, condoms, pregnancy tests, insect repellents,
diapers

Best of Sports, Fashion ,Cosmetics, and Luxury Goods

AR—YA&G&-KH, IF7viavRUEHR ERA.IVFRE
Sportswear, sports equipment, sports shoes, clothing, underwear, tights,
footwear, watches, luggage, bags, eyeglasses, sunglasses, make-up, nail
care products, perfumes, luxury pens, jewelry

Best of Cars BEE)E
Including pick-up trucks, vans, SUV, 4WD, jeeps, etc.

Best of Other Vehicles and Accessories ZD#iEYH., AR, Y—ER%E
Motorbikes, bicycles, boats, lorries, tyres, spare parts, accessories incl. in-car
audio & visual systems, gas stations, vehicle maintenance products, towing
companies, car dealers, car financing & leasing companies

Best of Electronics REEBILH &R, hA5, ETA, BEE, HHBE. 4Ly SE
Home/personal audio & visual products (including accessories), computers,
cameras, video cameras, telephones, mobile phones, tablets, MP3 players

Best of Travel, Tourism and Transport  §&4T. SRR UH%
Airlines, train & bus companies, ferries & cruises, travel agencies, tourism
authorities, hotels & resorts, other lodgings, car rental, travel promotions

Best of Retail Tl TR ER ASIavTE
Department stores, specialist stores, restaurants, fast food chains, clothing stores,
supermarkets & hypermarkets, electronics stores, pharmacies, hardware & DIY
stores, opticians, salons, laundry & dry clean services, real estate agents, online

12



stores & auctions, other retail stores

F12 Best of Household Products and Maintenance RER&
Detergents, & washing liquids cleaning products, air fresheners, food wrap &
packaging, paint & polishes, bulbs, batteries, fertilizers, insecticides, pet
products

F13 Best of Home Appliances and Furnishings
RE.H—TURR . RERARR. &E. FR%
Washing machines & dryers, dishwashers, refrigerators, microwaves, utensils,
kitchenware, glassware, home decorations, building products & materials,
lamps & light fixtures, home security products, tools & machines, bed & bath
products, heaters & air conditioners

F14 Best of Business Equipment EPRRARAG., A 71 A HR%E
Business computers, software, photocopiers, faxes, paper shredders,
projectors, business telephones & conference phones, office furniture, office
stationery

F15 Best of Commercial Public Services and Private Services
AHEBRURMY—ER
Telecommunications & Internet Service Providers, directories, postal services,
waste management, educational institutions, law enforcement, Utilities
companies (electricity, water, gas), healthcare, private practices, courier &
freight forwarders, communications companies, employment agencies, award
competitions

F16 Best of Communication Media and Publications *F47 R U R
Newspapers, magazines, books, broadcasting stations & programs, DVDs, CDs

F17 Best of Entertainment, Recreation and Leisure
IVBTAVIVERUL D y—
Recreational facilities, theme parks, fitness clubs, sporting events, shows &
performances, exhibitions, music festival & performances, nightclubs, pubs &
bars, museums & galleries, cinemas, outdoor gear, toys, board games, video
games & consoles (PlayStation, Xbox, Wii, etc.), lotteries, gambling, social

13



F20

networking & dating services

Best of Corporate &% (a—RL—k) fA—2
Non-product-based company image, competition, event sponsorships, seasonal
messages, company mergers, public flotation, relocation

Best of Finance & Real Estate &8 RU FE)ZERE

Banking institutions, investment firms, mortgages & loans, credit cards,
insurance, pension & retirement plans, building development & construction,
real estate investment

Best of Public Services — #&E®
Anti-smoking, anti-drugs & other addictions, anti-drunk-driving, road & public
safety awareness, health & hygiene awareness, political & religious messages,
unions & associations, environmental awareness, government & forces
recruitment, state education, racial, ethnic & disability awareness, gender
equality, charities, volunteers, blood & organ donation

OTHER FILM CATEGORY

F21

F22

F23

Internet fiim A >3—RYbkT1ILL

Original films created for the internet.

Note: this excludes films that were originally created for TV or cinema
transmission and which have subsequently been posted on the internet.
Such films should be entered in the Product & Service categories above.
A=Y bDE=OIZHEShI=AYY S FIL- T4V L,

FRE: ETVEREIBEOREOHIZHESIh, DR, 1> 5—FRvMIEH
ENFTAIVLIFEFLGV, B5LETMVLK EROIESRRTY—ER D
ysa= Dl it 2% (halpy (E R Y AN

Interactive Film A>4859747 24V L
Film Advertisements which interact with user/viewer.

Other Fim #®O#ho4IJL.LA

Original film content created for any other screens. Eg. Digital outdoor
solutions, mobile phones, branded content on TV and cinema showcasing

14



its brands

LOTUS ROOTS
LRF Lotus Roots A—42X-)L—Y
This is an award unique to ADFEST that is awarded to works that embody
local values whether in terms of culture, religion, beliefs, traditions, or
language. Lotus Roots recognizes works that preserve and celebrate the
rich heritage and value of each local culture.
ADFEST DHFHEBRKICESTAZ—VRQRET. COEICEZAohAERIE. 7U7
DO—=AILHAILFr—DENGHFECER . ERISERBFL=20,

B ZELFEM EHELOKHEEIE) Required Materials (2hT3Y—)
(TA4DEILT7LI)

- SfREED HD720p ; 1280x 720, H264 Quick time . MP4H. 264

XL Full HD 1080 p;1920 x 1080, H264 Quick time . MP4H. 264

- AT LAERE,

- BEIC3HDIS VI /hS—n—%+1F5,
*xToaA—T42512909 9  REE/RANIR - AL—FEANTIEHES LY,

- ERIEITRTEREBFREMTHM, REBEICRESBEZA DM LATNIEGE 54U, ADFEST (&, &
ROBRERA GO S GEICHBEERKATFICHE>THEREEZAEDLL,

B CcOHATIY—ICEICHELREM Category-Specific Required Materials
BE ATAT " RT22—IUDI 5470 FOHFFIANRBE SN EGEN-EE. FRIEIBEES
ZITBEMTELL,

O Broadcast category (F01-20)
OATATFI—CIoo—DFIVCFILDAT AT - R7¥a—)b DORERERK
(A YV O FNEFITILTELT5H Z L. Post Only)
O Other Film category (F21-23)
@VSAT U MDAV CFILDHEALEY SA VT EDLE—AY FIZCEBEOXEZEBHED
Z &,
® 17ETA 1 Minute Video
BRBICHEEREESRTEW LD ERLEZ, 19UROYA ~-FES—2ar - E
T4, (A RZBRBDEHEICIE. BEFICTHY FShbd, )

15



LLL, ETA-TLEVT—Yavd, BRERRIC, 9T 794 FTOE— 3 VAIC
EBHEAG VK 54, Copyright EMIELOCHAS A LU RDBINHIIEEICIE. BEE
ERTHERIERICH->T. ThOLDFHRBELEMRE LA TAEGESLL,

ARSI T 4T TAIILLF2) DEEICIE, Ea7—HUMNIAT 47 EREICER
LHoTNEINEBREITREIBTNIELZS L,

URL Link

CA—F—EEHEERICEEEC R 2RET L,

A—HF—R—LERRT—FERBH LB TNEGZSEL (RATHHR)

CISEERDOY A FA2015F 4 A0 BETHEBRBTHS L ERB LB ITNIEE LA,
GE) ¥4 FARIERED-OICREERNBEZZ(ToNGMGE. ADFEST FEEZ&DLE

LY,
O FR=VEEHTHLRVA., REEQTS VT4 VT E—UNANTIRE S,
BEEROBE. FA4 ML V54T RBREEDTELRL,

AIREG L. A7 SA eI L,

Lotus Roots (LRF)

ATFLT - I—=Sz0o—DoDFYTPHFILDATAT AT Da—LRIE V95472 k
DLE—=AY FIZEBFTIYOFTILDIZAT Y D LDHRGEENBE (BEDH)

WAMZ, ESRAXEMICEY TERLREEAHLIDONETA D, EMTOHRAISBE,

W ##Bh%E# Optional Support Materials

FVCHILOFBAREEIZIDDHDLT, A——DEXDY/ TR and/or X5 ) T+
FEHTEHERL, (1507—FURN)
EXDaATHIRAMDiREE  (English Context Explanation)

CMTHIMOEAEDNOXIL. SB. X—4 T4 v/ LOBRENEELRERBERLLTWLDIEE.
AVTHORNEBEICHEALLZEX (1507—FLUR) #FZATHRL,

- Xik: ZTOEOELLPEE. RiE- EPRR - BAAMBER. BUARE. Ribd 2 T—.
1—E7%,

- B SEBU.®E (FILI—=2) ( URL, TOHEA, thiEmEo7 oY
FEF-LXF. BES.

- X=HTT4YT: FHERKEFLH. TREIFELIS Y D, HRLEBRERKTOEFE. <
WFATAT - FvoR=0D—EMES M, F,
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A8 DESBRICROEHEE;EE-IL e-mail (nat@ADFEST. com) TiEH LA IThIEA S 74
LY,

1. Entry Submission

. Entry Confirmation

. Entry Summary Form

. X3#UEEBR  Proof of Payment ($RfTE%)

2

3

4. Proforma Invoice

5

6. fBYRE Receipt (IRITES)
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2. 7LRA - A—42 R

* [EEERDY A XN A2 ICERITHEY FE LT,

CATEGORIES
Required Proof of Legitimacy:

Original tearsheet ( sent by post only)

<LLF, Film &RLC>

PRO1

PRO2

PRO3

PRO4

PROS

PRO6

Best of Confectionary & Snacks BEFRURTYY
Sweets, chocolate, candy bars, snacks, chips, chewing gum, fruit , nuts ,
popcorn, mints, lollipops, desserts, cookies

Best of Savory Foods & Seasoning  Bf R U AL
Sausages, meat, poultry, fish, seafood, eggs, fruits, vegetables, pasta, rice,
noodles, bread, flour, sauces, seasonings, spices & herbs, frozen food, baking
goods, cereals, yoghurt, baby food, cheese, cream, butter, margarine, spreads,

jam, honey, syrup

Best of Alcoholic Beverages T7ILa—ILERE
Beer, ale lager, champagne, wine, cider, spirits, whiskey, cocktails.

Best of Non-Alcoholic Beverages (including dairy products)
JOT L= EH(ALERETD)

Coffee, tea, cocoa, carbonated drinks, juices, mineral water, milk.

Best of Health and Personal Care BE-EEXSRVETARE
Medicines, prescription drugs, pharmaceutical products, supplements,
adhesive plasters, sanitary products, toilet papers & tissues, hair care
products, body & skincare products, shaving products, deodorant, eye care
products, dental & oral products, condoms, pregnancy tests, insect repellents,
diapers

Best of Sports, Fashion ,Cosmetics, and Luxury Goods

AR—YARKKH J7viavRUTIEHER BRAE. TSVFRE
Sportswear, sports equipment, sports shoes, clothing, underwear, tights,

18



PRO7

PRO8

PRO9

PR10

PRTT

PR12

PR13

footwear, watches, luggage, bags, eyeglasses, sunglasses, make-up, nail

care products, perfumes, luxury pens, jewelry

Best of Cars EEIE
Including pick-up trucks, vans, SUV, 4WD, jeeps, etc.

Best of Other Vehicles and Accessories Z®D#hEYH. AR, —EX%E
Motorbikes, bicycles, boats, lorries, tyres, spare parts, accessories incl. in-car
audio & visual systems, gas stations, vehicle maintenance products, towing
companies, car dealers, car financing & leasing companies

Best of Electronics REBILHE &, hAS. ETA, BE EFEE. 4TS
Home/personal audio & visual products (including accessories), computers,
cameras, video cameras, telephones, mobile phones, tablets, MP3 players

Best of Travel, Tourism and Transport  ¥&{T. BA R Ut
Airlines, train & bus companies, ferries & cruises, travel agencies, tourism
authorities, hotels & resorts, other lodgings, car rental, travel promotions

Best of Retail Tl NEEER, AVTIUavTE
Department stores, specialist stores, restaurants, fast food chains, clothing stores,
supermarkets & hypermarkets, electronics stores, pharmacies, hardware & DIY
stores, opticians, salons, laundry & dry clean services, real estate agents, online
stores & auctions, other retail stores

Best of Household Products and Maintenance FEEF &

Detergents, & washing liquids cleaning products, air fresheners, food wrap &
packaging, paint & polishes, bulbs, batteries, fertilizers, insecticides, pet
products

Best of Home Appliances and Furnishings

RE H—TURR. RERRE., &E. FR%F

Washing machines & dryers, dishwashers, refrigerators, microwaves, utensils,
kitchenware, glassware, home decorations, building products & materials,
lamps & light fixtures, home security products, tools & machines, bed & bath
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products, heaters & air conditioners

PR14  Best of Business Equipment ECRRAB&G. A7 R ERE
Business computers, software, photocopiers, faxes, paper shredders,
projectors, business telephones & conference phones, office furniture, office
stationery

PR15  Best of Commercial Public Services and Private Services
AHEBRURMY—ER
Telecommunications & Internet Service Providers, directories, postal services,
waste management, educational institutions, law enforcement, Utilities
companies (electricity, water, gas), healthcare, private practices, courier &
freight forwarders, communications companies, employment agencies, award
competitions

PR16 Best of Communication Media and Publications AF7+47 R U AR
Newspapers, magazines, books, broadcasting stations & programs, DVDs, CDs

PR17 Best of Entertainment, Recreation and Leisure
IVBTAVIVERULDY—
Recreational faclilities, theme parks, fithess clubs, sporting events, shows &
performances, exhibitions, music festival & performances, nightclubs, pubs &
bars, museums & galleries, cinemas, outdoor gear, toys, board games, video
games & consoles (PlayStation, Xbox, Wii, etc), lotteries, gambling, social
networking & dating services

PR18 Bestof Corporate 3% (a—RL—R) A=
Non-product-based company image, competition, event sponsorships, seasonal
messages, company mergers, public flotation, relocation

PR19  Best of Finance & Real Estate £ R FEjEREE
Banking institutions, investment firms, mortgages & loans, credit cards,
insurance, pension & retirement plans, building development & construction,
real estate investment

PR20 Best of Public Services <% E)
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Anti-smoking, anti-drugs & other addictions, anti-drunk-driving, road & public
safety awareness, health & hygiene awareness, political & religious messages,
unions & associations, environmental awareness, government & forces
recruitment, state education, racial, ethnic & disability awareness, gender
equality, charities, volunteers, blood & organ donation

LOTUS ROOTS
LRPR Lotus Roots

This is an award unique to ADFEST that is awarded to works that
embody local values whether in terms of culture, religion, beliefs,
traditions, or language. Lotus Roots recognizes works that
preserve and celebrate the rich heritage and value of each local
culture.

ADFEST DHEHBEKIZESTAZ—YLET. ZNEIZEZDND
ERIE. 7o70O=AN-ALFr—OEHNGHECERL. EH

SRR LD D,

B PELEHM Required Materials (£2HF3VY—)

® O

O
[
[

BHRICEERERIY 11 (BERI L)

RAYAX A2 BH#IE60cmx40cm A TN &,  */N\L/ARITERE,
BE: SAYARAULOERERELELLEIENH D,

BEDEIZ, IGEAM Entry Confirmation DA E—%2FMT S &,
ERDTIZAY RS54 VDEREANS,

ADFEST (. ERZFRZUI B EICHEERNTHIL>THLERZADLLY,

BfRIGE JPEG T 7 1L
300 dpi, CMYK, minimum A4 size
TS IVEERIL PC EH#i) DVD TRHE LT ER 540,

—DOBEDDVDIZ RALATIU—DEROBHEEREEHTHRIN . ZSHTTU—
ADGEERIEZ. ES5DVDIZHIFTIHTTELY,

BEICE S TIA NI —ES T BBERDZA MLISE LA ETATOERT 7 4 )L
(T4 72 (FIERE 5 LN,

O

FTVISFILDT4T7—bF (R

BE: F47—bDTY2 b TIL—T (AE—) HLEE (picture) [EZEINAGL, F

JOFILDT 47— FOHRE BEBEDH) D&, TAT7V— L DIREZERDEBEZRIT
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BIIELY,

B COhTFIY—IZHICHELFREHM Category-Specific Required Materials
O Lotus Roots (LRF)
@ ATAT  I—2xoi—DoDFYTHFILDATAT - R T2—)LRIE. V54F72F

DLE—=~NYFIZEBFTIVOFILDY AT 2 N DFRENBE (BEDH)
@ LW, E@EAEHICEY TERZLRBEAHLONETAH, EETOHRANDE,

W #Bh%E# Optional Support Materials

EXDAVTI R DA
CMTHMOEEDXIL. EEBE.I—7 T4 V7 LOBRENEELREZRIZLTLDIFEA.
AVTHORNEBEICHEALLZEX (1507—FLUR) 2FZATHRL,

-Xik: ZOEOEHLLPTIE. Rik- EDRX - BAAMBER. BUARE. RitD 2 T—.
A—ET7%E,

- BB EEHBU.BE (FILI—=2Y)  URL, TOA., thiEBEBEOT I
hEHS-XF. BES.

- R=TT4T: FERBEFTH. ThEIFLISY D, BALRERROEE. <
WFATAT - FvoR=0D—EMES M, F,

AE  SESBRICROBER EEFFEIEL e-mail (nat@ADFEST. com) TiRH LAZHhIEE S 4
LY,

1. Entry Submission

2. Entry Confirmation

3. Entry Summary

4. Proforma Invoice

5. XL UVEEEA  Proof of Payment ($R{T%2)

6. 48UXE Receipt (RITER)
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.7 FF7-O0—42X

*IBHDENEENSENOBBEELYFE LT,
*xBEHETHEREDLEZ—~Y FAYDBHARALBETT,
¥ ERICEDY A ANEEICHE>TVET,
*EREEDT ORI I+ —Ty FPNERIZE>TLET,

CATEGORIES

The Outdoor entries can be entered into both Billboard & Street Furniture and
Poster categories, if it's appropriate, but Entrants are NOT allowed to enter Ambient
entry into the Billboard & Street Furniture and Poster categories.

Required Proof of Legitimacy:  (BEHFE)

- All Outdoor Categories (EXCEPT Outdoor TV (OD07) & Lotus Roots (LROD)
Pictures of the Work on Location and Original Client Endorsement Letter in client’
letterhead FBwHEBILERELINEFOL X —~y RTOER

« Qutdoor TV (ODQ7): Original Media Schedule from Media Agency or Original

Client Endorsement Letter in client’s letterhead

AT ATEHDOAT 4T « Alrva—Eizid, KEEOLVH—~y RTOEH

- Lotus Roots (LROD): Picture of the Work on Location (if applicable) or Original

Client Endorsement Letter in client’s letterhead or Original Media Schedule from

Media Agency (if applicable)

BHBLGELINEFOLY —~y RTOEmETIT, AT 47O RAT 4
T e AV a—)b

BILLBOARD & STREET FURNITURE CATEGORY

ODO1 Large/Highway Billboards
KB/ NADTAR—F

0DO02 Mobile Billboard/Wrapped-Around
ENAVENLR—F El/SVEVT
Ads displayed or printed on the outside of vehicles; viewed
on the move:

e BUSES - outside, wholly painted, mounted on top
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e TAXIS/TRUCKS - outside, wholly painted, mounted on top
etc

e TRAINS - outside, wholly painted, top etc

e (Qutside of venhicles, or other means of transport.

0D03 External/Street Signs and Street Furniture
BN/ AMN) =AY AN = I7=F ¥ —

Ads mounted or framed on the street, hanged on street lamps etc
Street furniture is a term for objects and pieces of equipment installed
on streets and roads for various purposes, including benches,
bollards, post boxes, phone boxes, streetlamps, street lighting, traffic
lights, traffic signs, bus stops, grit bins, public lavatories, fountains and
memorials, and waste receptacles.

AMBIENT & OTHER OUTDOOR CATEGORY
0D04 Ambient: Small Scale 7VE¥UF RE—IL
Entries in the ‘ambient advertising’ categories should be free format,

non-standardized, and not designed for standard poster sites.
Non-traditional advertising that is usually site specific or engages the
consumer in a unique, creative, unexpected yet relevant way.
All work must be shown in situ and must have run with legal permission.
Small scale includes glasses, beer mats & ashtrays, petrol pumps, flyers,
stickers, signage

0OD05 Ambient: Large Scale Z7VEY L S—

Entries in the ‘ambient advertising’ categories should be free format,
non-standardized, and not designed for standard poster sites.
Non-traditional advertising that is usually site specific or engages the
consumer in a unique, creative, unexpected yet relevant way.

All work must be shown in situ and must have run with legal permission.
Large scale includes supersize sites, 3D and non-standard shaped sites, ticket
barriers, floor media and other adaptations, signage, buildings or street
furniture

0OD06 Transit Medium  REILE
Ads seen from a static position:
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e BUSES (inside, bus shelters, posters around bus stops)
e TAXIS (inside, taxi stands etc)

e TRAINS (inside, stations etc)

e Inside of other transport vehicles

0D07 Outdoor TV, Electronic Poster/Video
FZIOLRT7—TV, BfiRR 84— ETH
LCD/LED displays, inside/outside elevators, escalators, out-of-home,
non-traditional, interactive posters that utilise digital or mechanical
techniques.
Note: Entries should be made specifically for outdoor medium not simply
TVCs displayed outdoor

0D08 Point of Purchase (POP) Display POP F4RXFLA
Including in-store posters, showroom etc.
Note: Entries in these categories must be designed for and used
EXCLUSIVELY as Point of Purchase Advertising; includes gondolas,
wobblers, shelf talkers, display stands, coasters, postcards, floor cards,
matchbooks, stickers etc.

0D09 Guerilla Marketing H)S5-—T42Y
Progressive ambient media - It is targeted and is likely to hijack an
existing campaign or event - it is stunt oriented and includes live
events.

POSTER CATEGORY
* PUITRIE, REHOHTIY—

OD10  Best of Food

Sweets, chocolate, candy bars, snacks, chips, chewing gum, fruit, nuts, popcorn, mints,
lollipops, desserts, cookies, sausages, meat, poultry, fish, seafood, eggs, fruits,
vegetables, pasta, rice, noodles, bread, flour, sauces, seasonings, spices & herbs, frozen
food, baking goods, cereals, yoghurt, baby food, cheese, cream, butter, margarine,
spreads, jam, honey, syrup

OD11  Best of Beverages
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Beer, ale, lager, champagne, wine, cider, whiskey, cocktall, coffee, tea, cocoa,
carbonated drinks, juices, mineral water, milk

OD12  Best of Health & Personal Care

Medicines, prescription drugs, pharmaceutical products, supplements, adhesive plasters,
sanitary products, toilet papers & tissues, hair care products, body & skincare products,
shaving products, deodorant, eye care products, dental & oral products, condoms,
pregnancy tests, insect repellents, diapers

OD13  Best of Sports, Fashion, Cosmetics, Luxury Goods & Accessories

Sportswear, sports equipment, sports shoes, clothing, underwear, tights, footwear,
watches, luggage, bags, eyeglasses, sunglasses, make-up, nail care products, perfumes,
luxury pens, jewelry

OD14  Best of Cars, Other Vehicles, Accessories & Auto Services

Pick-up trucks, vans, SUV, 4WD, jeeps, motorbikes, bicycles, boats, lorries, tyres, spare
parts, accessories incl. in-car audio & visual systems, gas stations, vehicle maintenance
products, towing companies, car dealers, car financing & leasing

OD15  Best of Household Products & Maintenance
Detergents, & washing liquids cleaning products, air fresheners, food wrap & packaging,
paint & polishes, bulbs, batteries, fertilizers, insecticides, pet products

OD16  Best of Electronics, Home Appliances & Furnishing

Home/personal audio & visual products (including accessories), computers, cameras,
video cameras, telephones, mobile phones, tablets, MP3 players, washing machines &
dryers, dishwashers, refrigerators, microwaves, utensils, kitchenware, glassware, home
decorations, building products & materials, lamps & light fixtures, home security
products, tools & machines, bed & bath products, heaters & air conditioners

OD17 Best of Travel, Entertainment & Communication Media

Airlines, train & bus companies, ferries & cruises, travel agencies, tourism authorities,
hotels & resorts, other lodgings, car rental, travel promotions, recreational facilities,
theme parks, fitness clubs, sporting events, shows & performances, exhibitions, music
festival & performances, nightclubs, pubs & bars, museums & galleries, cinemas, outdoor
gear, toys, board games, video games & consoles (PlayStation, Xbox, Wii, etc.), lotteries,
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gambling, social networking & dating services, newspapers, magazines, books,
broadcasting stations & programs, DVDs, CDs

OD18 Best of Retail

Department stores, specialist stores, restaurants, fast food chains, clothing stores,
supermarkets & hypermarkets, electronics stores, pharmacies, hardware & DIY stores,
opticians, salons, laundry & dry clean services, real estate agents, online stores &
auctions, other retail stores

OD19 Best of Business Equipment
Business computers, software, photocopiers, faxes, paper shredders, projectors,
business telephones & conference phones, office furniture, office stationery

0OD20 Best of Commercial Public Services & Private Services

Telecommunications & Internet Service Providers, directories, postal services, waste
management, educational institutions, law enforcement, Utilities companies (electricity,
water, gas), healthcare, private practices, courier & freight forwarders, communications
companies, employment agencies, award competitions

OD21 Best of Corporate
Non-product-based company image, competition, event sponsorships, seasonal
messages, company mergers, public flotation, relocation

0OD22 Best of Finance & Real Estate
Banking institutions, investment firms, mortgages & loans, credit cards, insurance,
pension & retirement plans, building development & construction, real estate investment

0OD23 Best of Public Services

Anti-smoking, anti-drugs & other addictions, anti-drunk-driving, road & public safety
awareness, health & hygiene awareness, political & religious messages, unions &
associations, environmental awareness, government & forces recruitment, state
education, racial, ethnic & disability awareness, gender equality, charities, volunteers,
blood & organ donation
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LOTUS ROOTS
LROD Lotus Roots A—4X - JL—Y
This is an award unique to ADFEST that is awarded to works that
embody local values whether in terms of culture, religion, beliefs,
traditions, or language. Lotus Roots recognizes works that
preserve and celebrate the rich heritage and value of each local
culture.
ADFEST DHFEHZEBRKICELTA=Z—IRET. CNEIC5Z6ND
E&RIE. ZOT7OO—AL-ALFr—RENGHFLER.
[SERLIBAFLE=DD,

B YVWE/SFEHM Required Materials

(£hF=31)—{BL Outdoor TV(0DO7) k& <)
O ETUr)—ZLEMICHE--RERIVIR @M1 X)

@ SZKRYAX A2 B#IT60ecmx40emZEBRIAWNI E, XA LNARITEE,
BE: SAYARAULOEREEEELGLIENH D,
® E#D/NyYIZEntry Confirmation ZFMHFDI &,
@ LEDTICEREZEAND,

GE) ADFEST &, HRERZLEN > EBEICHEERATHIZLE-THIEEZAEDAL,
Tip EVb:R=F-I7+—I v bDSELLT, EXFUTFIL PI #8HK,

(#8)

O Digital Image

® SfEEE JPEG 774 )L 300 dpi, CMYK, minimum A4 size

® TUZIERIGPCEEED DD TRE LG TFAIEE S,

- —DOHENDVDIZ FALATI)—DEROEEEREEOTHIRVIN. ESHATIT)—
ADEEERE, ES5DVDIZHFTTIHTTELY,
REEICEOTIANT—ER T WEEGDI A MLIZIELAMET R TOEBR I 7ML
[ZAF F T IE i 540,

O 2FASHICRESh-EROFE

O 93472 bDLE—AYFIZED, I5AT QXY DFHIOMHERR. (BEDH)
EE HIARORHEBDELEBEERT OBV ENH D,
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B COATIT)—ITHICHELFRHM Category-Specific Required Materials

O 0D 07 : Qutdoor TV

Digital file

SRR E O HD720p ; 1280 % 720, H264 Quick time . MP4H. 264

X[ Full HD 1080 p;1920 x 1080, H264 Quick time . MP4H. 264

- AT LA HSE,

- BEIC3MDT VI /hT—nN—%F1T5,
¥ TA—T4 271208y AREE/RRXMNIR - AL—FEANTEESAL,

- ERIFTRTREBFEZFT S0, EEICREBZ S50 LAETNIEA S0, ADFEST (&, &
ROFBRERAGH S EBICIEEERBTAIG - TIEREZREDLL,

@ ATAFI—Vxzvo—DXIYSFIDAT4T-R7rPa—)L OHRBR (XU TFILE
BEINTEMTHE. BEDH, Post Only)

@ VAT RDLA—AYFIZKBFTIUSTFILDY 54T FOBFTIE (ZEDES)

BE ATFAT - I—Croi—hoDFYSFILOATFAT » AT a—)L, XL,

DIATbDLE—AY RIZKBZFTVOFILDI AT COFAEE (BREDIHE)

NRESINGEH S T-15E. FRIIBEERITEHIENTELL,

O Lotus Roots (LRF)

® NHGFICHKESN-EROEER

@ ATAT I—Czoi—DoDAYTHILDATAT - AT Pa—LXIE 25472k
DLE—=ANY FIZEBFTICFTILDIZAT Y D ODHRGENGBE (BEDH)

® L\MI, ERMAXEMICEY TEZLMEENHLIONETAH M, EETORANBE,

W ##Bh%E# Optional Support Materials

F—T4F-EPaF7IL FLEVTF—23> (0D01-0D09)

@ =fE{%E H264 Quick time 720x576 (DV-PALOP) 3 I& 1280x720 (HDTV720p)

X%,

S f#{% E MPEG2PAL (720x576 ratio 4:3 XI[X 16:9)

® XTLFEE,

@ EBHEICIVWDITIvI/AT—NnN—%tT5,

*x Toa—T42J12009 9 / REJE/RAXAMNIR - AL—FEANTIZE SN,

@ FEREIRTEEBFEZMTE,, REICMEBZH5MLEITNIEG 540N, ADFEST (&,
HROMRERZ LGN G RICHEERDTRICLG>THEEZADLL,
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F—T4Ad-ESa7)L FLEVT—PaviE, aFUTD2/3—C3 THEFDI L,
i) By -nR=o3y

2HLUADHLDTHITNIEGE 5L,
LL. 29 ZEBABETHDEA. BEORIZ2HZ2HBZ5LAHT, EBER My TENS,
BEENEERATHY . E- . ZEESN-BEICAERENOTOE—Y a vIcLEATEE. £1-.
LERT, SMEOEEORERL L TLEBINIEENH D,
i) Ya—k-nN—3>
SEILECT—Y3vAELT, 450LUA,
BE:. L. ETH-TLEVTF—Lavh, BEKRIZ, 9T JHA rOTOE—V 3>
FRICEBEEG LK 57, Copyright ZMFHELOHFAS A LU RDBENHDIGEICIE. EEE
ERTHERERIZH->T. ThOoDFHRBEEMRE LA TAEESLL,

EXQaVTI R FDOEHA
CMTHMOEEDXIL. EE . I—7 T4 V7 LOBRENEELRENZRIZLTLBIHEA.
AVTHORNEBEICHEALLZEX (1507—FLUR) 2FZATHRL,

-Xik: ZOEOEHLLPTIE. Rk EDRR - EAMBE®R. BUARE. B2 J—.
A—ET7%E,

- B EEHBU.BEE (FILI—=2Y)  URL, TOA., thiEBEBEOT I
hEHS-XF. BE%.

- R=TT4T: FERBEFTH. ThEIFLISY D, BALRERROEE. <
WFATAT - FvoR=0D—EMES M, F,

AE  DESBRAICKROER EEFET-(X e-mail (nat@ADFEST. com) TIEH LA IFhILE 574
(AW

1. Entry Submission

. Entry Confirmation

. Entry Summary Form

. X$\UEERA  Proof of Payment (SR1T3%%)

2

3

4. Proforma Invoice

5

6. fEUNZE Receipt (SRITES)
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soalt Yoy

An event that allowed
Pakistan and India
to share a moment

of happiness

outpoafli@Tus
MOUNTED BOARD: (0D01-0D09)

A2 Mounted board:
- Maximum 60 cm x 40 cm

Ad as it was published

- No agency logo

- Clear & Concise Text separated in
3 sections (100 words maximum for
each section)

Note: Picture on the Location

A2 Mounted board:
- Maximum 60 cm x 40 cm

Ad as it was published

- No agency logo
- No additional text description

Note: Picture on the Location

(Back of mounted board)

PICTURE ON LOCATION

On the back of the mounted board,
you must include a picture of the
poster on location.




4. S5oFrA0—42 R

¥ TOBNITF7AI (EMERTA—T Y F) DEBICGE>TVET,

CATEGORIES
Required Proof of Legitimacy:  Z&HZEHA
Original Media Schedule from media agency

RO1  Best of Food & Beverages

Sweets, chocolate, candy bars, snacks, chips, chewing gum, fruit, nuts, popcorn, mints,
lollipops, desserts, cookies, sausages, meat, poultry, fish, seafood, eggs, fruits,
vegetables, pasta, rice, noodles, bread, flour, sauces, seasonings, spices & herbs, frozen
food, baking goods, cereals, yoghurt, baby food, cheese, cream, butter, margarine,
spreads, jam, honey, syrup, beer, ale, lager, champagne, wine, cider, whiskey, cocktail,
coffee, tea, cocoa, carbonated drinks, juices, mineral water, milk

RO2  Best of Health and Personal Care

Medicines, prescription drugs, pharmaceutical products, supplements, adhesive plasters,
sanitary products, toilet papers & tissues, hair care products, body & skincare products,
shaving products, deodorant, eye care products, dental & oral products, condoms,
pregnancy tests, insect repellents, diapers

RO3  Best of Sports, Fashion, Cosmetics & Luxury Goods

Sportswear, sports equipment, sports shoes, clothing, underwear, tights, footwear,
watches, luggage, bags, eyeglasses, sunglasses, make-up, nail care products, perfumes,
luxury pens, jewelry

RO4  Best of Cars, Other Vehicles, Accessories & Auto Services

Pick-up trucks, vans, SUV, 4WD, jeeps, motorbikes, bicycles, boats, lorries, tyres, spare
parts, accessories incl. in-car audio & visual systems, gas stations, vehicle maintenance
products, towing companies, car dealers, car financing & leasing companies

RO5  Best of Electronics, Home Appliances & Business Equipment

Home/personal audio & visual products (including accessories), computers, cameras,
video cameras, telephones, mobile phones, tablets, MP3 players, washing machines &
dryers, dishwashers, refrigerators, microwaves, utensils, kitchenware, glassware, home
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decorations, building products & materials, lamps & light fixtures, home security
products, tools & machines, bed & bath products, heaters & air conditioners, business
computers, software, photocopiers, faxes, paper shredders, projectors, business
telephones & conference phones, office furniture, office stationery

RO6  Best of Travel, Entertainment & Communication Media

Airlines, train & bus companies, ferries & cruises, travel agencies, tourism authorities,
hotels & resorts, other lodgings, car rental, travel promotions, recreational facilities,
theme parks, fitness clubs, sporting events, shows & performances, exhibitions, music
festival & performances, nightclubs, pubs & bars, museums & galleries, cinemas, outdoor
gear, toys, board games, video games & consoles (PlayStation, Xbox, Wii, etc.), lotteries,
gambling, social networking & dating services, newspapers, magazines, books,
broadcasting stations & programs, DVDs, CDs

RO7  Best of Retall

Department stores, specialist stores, restaurants, fast food chains, clothing stores,
supermarkets & hypermarkets, electronics stores, pharmacies, hardware & DIY stores,
opticians, salons, laundry & dry clean services, real estate agents, online stores &
auctions, other retail stores

RO8  Best of Household Products & Maintenance
Detergents, & washing liquids cleaning products, air fresheners, food wrap & packaging,
paint & polishes, bulbs, batteries, fertilizers, insecticides, pet products

RO9  Best of Commercial Public Services & Private Services

Telecommunications & Internet Service Providers, directories, postal services, waste
management, educational institutions, law enforcement, Utilities companies (electricity,
water, gas), healthcare, private practices, courier & freight forwarders, communications
companies, employment agencies, award competitions

R10  Best of Corporate
Non-product-based company image, competition, event sponsorships, seasonal

messages, company mergers, public flotation, relocation

R11  Best of Finance & Real Estate
Banking institutions, investment firms, mortgages & loans, credit cards, insurance,
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pension & retirement plans, building development & construction, real estate investment

R12  Best of Public Services

Anti-smoking, anti-drugs & other addictions, anti-drunk-driving, road & public safety
awareness, health & hygiene awareness, political & religious messages, unions &
associations, environmental awareness, government & forces recruitment, state
education, racial, ethnic & disability awareness, gender equality, charities, volunteers,
blood & organ donation

R13  Best Use of Radio Medium
For entries that are not commercial radio spots, but use the radio as a medium for
execution

LOTUS ROOTS

LRR Lotus Roots 2—F R« =
This is an award unique to ADFEST that is awarded to works that embody
local values whether in terms of culture, religion, beliefs, traditions, or
language. Lotus Roots recognizes works that preserve and celebrate the
rich heritage and value of each local culture.

ADFEST [2&oTaA=—VRET. CQEICEAONSERIE. 7OT7D
A=A AUFr—ODENEHEFELERL . ERICRRTLE=DL D,

B YEXSFEM Required Materials (£hF T —)

O Digital file:
® =fEE&EDHDT20p ; 1280 % 720, H264 Quick time . MP4H. 264
NI Full HD 1080 p;1920 x 1080, H264 Quick time . MP4H. 264

® X7 LAEHE,
® BHEICIVOEAZMMITS,
*xToaA—T4 27120y A REE/RXPNIR - AL—FEANTIEAESEL,
BRICERSE. BLF T L—2—RlIcB2 T LE-EEFE
B> JILiL, http://www. adfest. com/radiosample.html %2 U w4,
FE Y UTIEMPEG T4 —3 v bTRAELSED (VT THAS FETOMEEZER LT
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) . BEERIENT. WPEG2 TI Y MY —LAITAIELESELY,
O HFRIFTRTHEHBFEEZ ITH,, REBEICREHFEZ M LEITNIELGE 5S40, ADFEST (.

HIROBREFZALGH G BICRBEERVTAICLE>THEEZADIL,

O ZEXDEX (RPYTH)
® O nEASEICANLLS, Word T7 M ILDEREEH
BEERIBEBDOEICERER S, ADFEST (E, HIRERZA LGN G BICEEERDTFIC
PA2 SRR, XA Y DTG

HoTH, EFEZEDAEL,
TIP EV R BERKODI7+—7y b S FILICEALTIX, &t

BEIE| P8 DIVFADEARYUT)L Radio Script Sample #SHE,

@ FTUTDFHILEREDEAR BT HESR)
AVSHFILEED Word 771 ILDER
TIP EV R BRKDIA—<v b - FILICEALTIE, EXAVCHIL REEIE] P6 D

SOFDEARY LTI Radio Script #BE (%18 .

0 <LEEKBVDEFDIBEEDH>

RLATI)—DEBOREERESHTHLRVAESIHTI—~D

—DDHEFEMNDCDIZ
EERIE. ES5CDIZHIFTTINHTT LY,

O ATF47 " I—=2xzo0—DFIVSFILDAT4T » R a— )LD

(3% Post Only)
FE ATAT " RTPa—ILBRHEINEN > =S5 EERIEBEZZITHZENTERL,

COATIY—IZERICHELFEHM Category-Specific Required Materials

ATFAT " I—Szoo—DoDFAYSHFILDAT AT - AT a—)LXIE. 95472+
HFRIEEALE (BREDH)

[ |
Lotus Roots (LRF)

DLE=~Y FIZEBFIVCFLDI AT DD
WM, EEAXEMICEY TERZLGMEAHL2ONETADN. EMTOHANLE,

B #Bi%E# Optional Support Materials
BEXOaAVTYI A DK
CMTIRHMOEENDXIL.EE . X—4 T4 VI LOBREBENREELGREEZR-LTLSIES.

VTR MEEHBICHBALEEX (1507—FKUA) #FATHERLY,
ZTOEOEDL LPEE. Rk EDRR - BAANER. BUARIRE., Rt 4 J—,

)X L, TOMA, tEBEOT7T I

- Xk
l_:E7%_Fo
- EE: ERHU. FE (FILI—=2Y)
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FEFS=XF., BESE,
- X=HFT42Y: HEURETEN. TNELELITITY ., BALHEERIOFE, <
WFAT AT - FHooR—DD—EMHES M. &,

FE  CESERAICROEN EEMEIE e-mail (nat@ADFEST. com) TIRHE LEITNIEL S %
LY,

1. Entry Submission

. Entry Confirmation

. Entry Summary form

. XIEEBA Proof of Payment (SR{T%%2)

2

3

4. Proforma Invoice

5

6. fBUNZE Receipt (IRITES)

RAL.0 ) .CTUS

ENGL®HR SCRIPT

This willhep the jury [ SCENE / STORY : A LECTURER GIVES LECTURE ABOUT PHILOSOPHY IN CLASS ROOM

-l SFX OR ATMOS : ROCK MUSIC CONCERT

MVO : GOOD MORNING CLASS!

(sarewaly | THE LECTURE THIS MORNING WILL BE ABOUT BASIC PHILOSOPHY!

S PLEASE OPEN TO PAGE 135!

necessary i help WHAT WAS SAID BY ARISTOTLE ON THAT PAGE?

R e HE SAID THAT DEMOCRACY IS WHEN SOVEREIGNTY IS IN THE
—— HANDS OF THE PEOPLE...

RB ey v——r NOT BY THE AUTHORITY

speakig ot e SFX : SOUND OF CAN OPENING

e ANNOUNCER :  SLEEPY FREE LECTURES WITH NESCAFE READY TO DRINK!

Or by name

(Mrs Ong).

Writing V1 or Man’s

Voice won't help

R B W

speak your language.
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5. 1359 T47-A—43 R

*A—T 4 TR -FERZ19ATFITY—ICHI=ITHE,
* ERISEDY A ANERIZHE->TLET,
*ERREDTCAILITIA—TY FAEE[ZHS>TULVET,

CATEGORIES

Required Proof of Legitimacy:  Z&HZEHA
All Interactive categories: Original Client Endorsement Letter in client’s letterhead
or Original Media Schedule from Media Agency (if applicable)

ITO1  Website: Best Consumer Website =¥ a—<—MiFv =791 b
Website created for product or campaign purposes - including main site, micro-sites and
short-term micro-sites.

ITO2 Website: Self-promotion &AL 7 FrE—T 3 v

Website created by an organization or agency in order to promote its self, product or
services.

Please outline results.

ITO3 Website: Best Community Website/Blog 2 I=a=F4Y%A /Ty
Demonstrates community engagement and growth.

ITO4 Corporate Website {2341 b
Non-product-based company image, competition or event sponsorship, Christmas
messages, company mergers, flotations & relocation.

ITO5 Online Banner Advertising A > Z A > NF—its
Most effective use of a traditional banner mediums including HTML, GIF, Flash or Video.
Please outline results.

ITO6 Beyond the Banner: Online Advertising Innovation in Rich Media
NpP—IREEBxl, VT4V OEHFNT K

Can include landing pages, page-takovers, expandable ads, interstitials and any other
form of rich media including HTML 5 and video.
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ITO7 Games: Best Online Game #v 74 F—A
Please demonstrate effectiveness and overall campaign results.
If the game is within a website, please create a link that leads directly to the game.

ITO8 Best Use of Online Video A A4 - 5%
Displays innovative and effective use of online video.

ITO9 Best Use of Interactive Video A v #5757 47 « €5 %
Interactive Video that allows users to control, customise or alter the course of their
experience.

IT10  Email Marketing Email ~—> 747

Includes all work which has been distributed via email (plain text, HTML and/or email
containing rich media elements. The submission must be contained within the body of
the email, not as work distributed solely as an attachment. It is recommended that you
supply campaign results.

IT11 BestUseofViral ~SAI0WV ala=/r—vav

Viral communication that has been developed specifically to be distributed virally to a
mass audience via the Internet. Entries in this category must be presented so that the
judges can see how an individual was led to the video/website etc. e.g posted within a
website, sent virally etc. Must be accompanied by a media /distribution /seeding plan.
Please also supply campaign results.

IT12 Best Use of Social Media Y —v ¥/ 2547
Displays an innovative use of any social media format. Please outline effectiveness via
campaign statistics.

IT13 Best Use of Outdoor Digital Technology 79 ks R7T Y # v
Displays an innovative use of any outdoor digital technology.

IT14 Best Use of Web-Based Technology v =777 /ual—
Displays an innovative use of web-based technology.

IT15 Best Use of a Single Technology v Z/WVvF7 /vy —
Campaign that best used a single technology to enhance the experience,strike a chord
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and drive objectives.

IT16 Best Use Multiple Technology ~/VF77 /Jav—
Campaign that best used multiple technologies to enhance the experience,strike a
chord and drive objectives.

IT17 Best Use Prototype Technology v v A 7F57 /v —

Best utilization aprototype technology for projects which have ran,and aimed at the
public.The work must have been a commerciial project commissioned by a client. For
example, beta version of software or application.

IT18 Best Art Direction RARNT—FTFg VT vayv

IT19 Best Integrated Digital Campaign XA b VT 7L AT v FF ¥y o R—V
Campaign that utilizes multiple digital touch points or connected to convey a message
or sell a service or product.

LOTUS ROOQOTS

LRIT Lotus Roots 2—F R« =
This is an award unique to ADFEST that is awarded to works that embody
local values whether in terms of culture, religion, beliefs, traditions, or
language. Lotus Roots recognizes works that preserve and celebrate the
rich heritage and value of each local culture.

ADFESTIZESTAZ—VLET. CQEICEAONSERIEZ. 7P700O

=N ANFr—DENEHEFECERL . mIRICRRTUL =20,

B SEFEM Required Materials (£ATFITJ—)

URL Link

A—HY—ZNEERICEEZTSURL ZREIT S &,
A—H—FR—LENRRT—REZTHLLGTIELGL RN (ZET H5E)

SEERDYA N 2015F 4308 FTHEHRETHSIZEEZRIELLGTIELG LR

® 06 0

(A

T YA PARKIBPREDEOICREEGABEE R T o NG WMEE ADFEST FEEZEDLEL.

® A LDKEEEMR :  ADFEST (X, HEBREFA LA BEICHHEERNFTFIZHE-oTH.,
BEEZEDIEL,
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@ D—UFR—UZEHTHLRVA, REEDTS VT4 VT B—UNANTIRE SR,
@ LHEERDBME. 24 bL. V54T FBREEDTHLRL,
® TEELL. AT LHIBIT AL,

OA—T44-ESa7IL TLEVT—Pay
Audio-Visual Presentatio (Video Navigation)
BEBICHEEREESRTEVWV W ERLEZ. YA M- FEF—2a V- ETAHZEDTE
Ry,
@ =fR{EEDHDT20p ; 1280 % 720, H264 Quick time . MP4H. 264

X[ Full HD 1080 p;1920 x 1080, H264 Quick time . MP4H. 264
® XTLFH%E,
@ BHBEIIIWDITIvI/AT—NnN—%tT5,

¥ TA—T4 271208y A REE/RRXMNIR - AL—FEANTEESAEL,
@ EREIIATEHEBEFEZMNTEL, KFEFICRESBZHM0LEGITNIEG 54U, ADFEST (&,
HROMRERZGN > GRICHEERDTRIZLG>THEEZADLL,

WDWTUTD 2/ =03 o TERDZ &,
i)Bavy-n=o3y

2HLUADHLDTHITNIEGE 5L,
HL. 29 %2BAIETHDEA. BEEDRIC2H%2BZ5LA5T, LBEX MY TSNS,
BEBENEEZATHY FL . ZESNGEICLEEREOTOET—2a VICLERATRE. £,
LERT, SNEOETOREL LTHEMEINIBENH S,
i) a—k-nN=3>
RETLEVT—2avAELT. 450URN,
EE: 3LE. ETAH-TLEVTF—Lavh, BELEEIC, YIS MOTOE—V 3 Y
FAIC LB A LV K 5 7%, Copyright EELOHTS A LV RADBRELNHDIHEICIE. HHE
FBTERISHEICH->T., TAoDOFIRBEZMFE LA TNAEE S,

O Digital Image

® EEEE PG J7 1)L

300 dpi, CMYK, minimum A4 size

® TUZIERIFPCEHBED DIV TRE LEFNIXE LAY,

—DOHFENDVDIZ RLATIV—DEHBOESEREEOTHLRVIAGESHTI) —~
DISEERIE. ES5DVDIZHIFTROHTTEULY,

BEEICL>TIH LT - T BEERDZ A MLIZIELT-AREZ TR TOEZR T 74 /LI
R IFRIEE S,
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O &BEICE-EKRERY. 1R 1R (ZREDES)
BAYA4 X A2 E#F 60cmx40cm ZHBZ RN &, N\LISRITERZE,
BE: BAYAALULOEREIRELELLIIENH D,
® E#ODEIZ. Entry Confirmation ZFHMHFD &,
LEDTICEHREAND, (BRADBESE)
ADFEST &, BREFALGH > ERICKREERBFTRICL>TELEREZADLGL,

O 93472 rOLE—AYFAYDIFATYEDFY) SHILORERIK (BEDHT)
FhF, ATAT7I—Cz00—DFISFIDATAFTR7Ta—)L (BREDHE)
EE: LREOVTIADLRBWMGEIZE, EROBENSLELL,

B LUUTHTITY—IZBICHELFRM Category-Specific Required Materials

O Email Marketing (IT10)

@ Email marketing OEEEMIE. FRELVRCERLTERSLIIC, EHAL &7 1
—ILREDOHD. . email DREENZITM o0 -EEFDAVE—DERE LYV TILESDHH
[FhIEiE 5,

xTIPEV b  BEXAVOFHIL EEEIE] P6-T158R (%18 .

O Lotus Roots (LRIT)

@ ATAT I—Czoi—DoDAYTHILDATAT - AT Pa—LXIE 25472k
DLE—=AY FIZEKBFTIOFTILDIZAT Y D ODHRGENGBE (BEDH)

® L\MI, ERMAXEMICEY TEZLMEENHLIONETAH M, EETORANBE,

W ##Bh&E$ Optional Support Materials

EXDIAVTI R MDEREA
CMTHIMOEAEDNOXIL. SB. X—4 T4 v/ LOBRENEELRERBERLLTWLDIEE.
AVTHORNEBHEICHEALLZEX (1507—FLUR) 2FZATHRL,

- Xik: ZOEOELLPEE. RiE- EDRR - AAMBERZR. BUARRE. Ribd 2 T—.
1—ET7%,

- B EENU. BEE (FIJLI—=VY) URL, ZTOHA, thiEEREOT I
FEF-LXF. BES.

- XR=HTT4Y: FEREFTL. ThELHELITS Y D HLREKTOBEE. <
WFATAT - FvoR=2D—EFEMES M, F,
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AR WHESRAICROEMZEMEIE email

LY,

1.

2
3
4.
5
6

Entry Submission

. Entry Confirmation

. Entry Summary form

Proforma Invoice

. XHEEBA Proof of Payment (SR1TEE)
. FEIRZE Receipt (IRITES)

(nat@ADFEST. com) TR LG MHHIIEE LA

INTERACTIVRLOTUS

PRESENTATION BUARD (DIGITAL FORMAT)

GETTING PEOPLE TO SKIP
THE 5] BUTTON
ON YOUTUBE

[ B S

To view the showreel visit — forthejudges.com/submission/beokbutton-2013

Presentation Board (Digital format):
- JPEG file 300 dpi (CMYK & RGB)
minimum A4 size

Ad as it was published

- No agency logo

- Clear & Concise Text separated in
3 sections (100 words maximum
for each section)
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INTERACTIVE LOTUS

EMAIL MARKETING (IT10

3 Tre 3 B
2 -

The original email format can either
be viewable from the launch page of
the URL. or sent via email to
Nat@ADFEST.com

buz2

AKQA'S RE| INAMOTO TO BE GRAND JURY PRESIDENT AT
ADFEST 2014

The original email format can either be viewable from the launch page of the URL or sent via

email to nat@adfest.com.

FUSHILD email/ 74—y FEWRL OO—VFR—SHSEERRETHIM, FIE
nat@adfest. com [Z email CTEETEZLSIZT B,
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6. E/ANfJ)L-AO—32 R

*F—T 4 TR -FERZI AFITY—ITHI=IZHE,
* ERISEDY A ANERIZHE->TLET,
*ERREDTCAILITIA—TY FAEE[ZHS>TULVET,

CATEGORIES

Required Proof of Legitimacy: #&HzEHA
All Mobile categories: Original Client Endorsement Letter in client’s letterhead or
Original Media Schedule from Media Agency (if applicable)

MBO1 Mobile Websites and Web Applications E-~A1 - v=FH A +/7FY
Websites developed for mobile devices, including social networking sites, brand sites,
online commerce, news, sites etc. This includes standalone mobile websites purely
accessible on a mobile device as well as other website content that is created for a
mobile device, including Responsive design.

MBO2 Mobile Applications and Other Downloadable Tools : Automative
ERANTFY/Fyru—RKY—)L: HE)

Any application that can be installed on a mobile device, or downloaded by customers

from app stores, or other mobile software distribution platforms. Please supply a

presentation video on the submitted link to show the application in use and overall

results.

MBO3 Mobile Applications and Other Downlloadable Tools : Travel
ENRNANT TV /FTa— RV — KT

Any application that can be installed on a mobile device,or downloaded by customers

from app stores,or other mobile software distribution platforms. Please supply a

presentation video on the submitted link to show the application in use and overall

results..

MB04 Mobile Applications and Other Downlloadable Tools : Fashion
ENLNTFY/Fora—RY—: Zyroviay

Any application that can be installed on a mobile device,or downloaded by customers

from app stores,or other mobile software distribution platforms. Please supply a
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presentation video on the submitted link to show the application in use and overall
results.

MBO5 Mobile Applications and Other Downlloadable Tools : Fast Move Consumer
Goods

ERALNTFY/F T ra—RY—)v: BAML
Any application that can be installed on a mobile device,or downloaded by customers
from app stores,or other mobile software distribution platforms. Please supply a
presentation video on the submitted link to show the application in use and overall
results.

MBO6 Mobile Applications and Other Downlloadable Tools : Public Services
ENANT I/ EFrr— RV —) Adk)—E X

Any application that can be installed on a mobile device,or downloaded by customers

from app stores,or other mobile software distribution platforms. Please supply a

presentation video on the submitted link to show the application in use and overall

results.

MBO7 Best Use of Geolocation YA mrbr—vav
Any best use of geolocation functionality in a mobile app or mobile website. It can be
any geolocation technology i.e GPS, iBeacon (also known as BLE) and Geofencing.

MBO8 Mobile Games FE/XA )« F—A

Brand related games designed for and played on a mobile phone, smaartphones, tablets
or any other mobile device,whether pre-installed, downloaded or hosted on a mobile
website.

MBO09 Rich Media Advertising for Mobile Devices ~ E/3A LT /34 &
Display media/banners and any other rich media form of advertising. All entries must
show the ad as it was originally displayed on the mobile device.

MB10 Best Use of Mobile Video E/XA /v - BT
Any mobile website, application or tablet experience making the innovative, creative,

useful and functional use of video or video on demand services.

MB11 Best Use of Mobile in an Integrated Campaign
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RRARNENSANVA T ITVAT v RE v rR_—
Use of a mobile application or website that was central to a bigger integrated advertising
campaign.Please clearly demonstrate how mobile was a key component in the
campaign.

LOTUS ROOQTS

LRMB Lotus Roots 2—F R« L=
Film advertising created for both broadcasted and any other screen and
its content must reflect the local culture which is unique to ADFEST. It is
rewarded work that is rooted in the rich legacies, history and traditions
of local cultures.

ADFEST [2&oTAZ—IRET. COEICEZoNSERIE. 77

OO—AIL AL Fr—DENGHFELER | RRICRARFL=20,

B AEFEM Required Materials (AT 1J—)

Mobile URL Link

A—HY—ZNEERICEEZTSURL ZREIT S &,
A—H—FR—LENRRT—REZHLLBTNELGL RN (ZET H5E)

SEERDYA N 2015 F 4308 FTHEHRETHSIZEZRHIELLGTIELG LR

® 06 0[O

LY,

T YA PARKIBPREDEOICEREEGABTEE R T o NG MEE ADFEST FEEZEDLEL.

® A LDZKEEEMR :  ADFEST (X, HEBMEFA LA LBEICHEERNTFIZHE2TH.,
BEEZEDIEL,

@ O—UFR—UZEEHTLRVA, REED TS VT 1 VT B—UANTIRE SR,

@ LHEEROBME. 2A ML, V54T FRAFEDHTEHLRL,

@ FIREEGL. FT7TA vEMETRL,

OA—T«44-E2a7IL TLEYT—Pay
Audio—Visual Presentatio (Video Navigation)
BEEBIIREEREZESRTEVWV UMW ERLE. YA b -FEX—2a3 2 - ETHZEEDHTD
Ry,
@ =fEEEDHD720p ; 1280 % 720, H264 Quick time . MP4H. 264

X[ Full HD 1080 p;1920 x 1080, H264 Quick time . MP4H. 264
® XTLFEE,
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® SHEICIWDIZVI/AF—N—%1T5,

*x Toa—T4 271208y /REE/RXMNDR - AL—FEANTIEE SR,
O FRETRTEBFEEMITELN, RBICREBEZ 5D LEMTNIEAZSALY, ADFEST (L,
RROBMREBA GO S GEICEBEERATHICL>THLEREZADLL,

WDWTUTD2/ =03 o TERDZ &,
i) By =3y

2HLUADHLDTHITNIEGE 5L,
LL,. 2HRFBABETADGE. BEDEIZ2HEBADHEAT, EMERX My TEN5B,
EEENEERATHY T . ZEINCGEICLEEREDTOE—Va VICHEATEE F 1=,
LERT, SNEOEZTOREL L THEMEINIBENH S,
i) Ya—k-N=3>
RETLEVT—2avAELT. 450URN,
EE: 3LE. ETAH-TLEUTF—Lavh, BEEEIC, Y9I JHA MOTOE—V 3 Y
FICEMEEZ K 5%, Copyright EELOHAS A LU RODBILNHIEEICIE. BEE
ERTHERERICH->T. ThODFHRBEEMRE LA TAEE SN,

O Digital Image

® =MEBE JPEG J7 AL

300 dpi, CMYK, minimum A4 size

® TUZIEERIFPCEHBED DIV TRE LG TFNIEXE ALY,

—DOHENDVDIZ RLATIV—DEHBOESEREEOTHLRVIAGESHTI)—~
DIEEERIE. ES5DVDIZHIFTROHTTELY,

BEEICL>TIH LT - T BEERDZ A MLIZIECT-ARZT R TOEZR T 74 )LIZ
FHaEFnEaE sz,

O &B#EICESERERY., 1R 1R (ZREDHES)
@ HZAHAX A2 EB#IF60cmx40cm ZBR TN &, /NL/SRITEE,
BE: SAYARAULOEREEELELGLEIENH D,
@ LSiEMDEIZ. Entry Confirmation #H{FFD &,
LEDTIZHKREAND, (BRBDEHE)
ADFEST &, BREFBRALGH S FGBICHEEERBFTRICL>TELEREZADLGL,
O 9347V rDLEA—AYFAYDISATUROF) OFILOERBK (BEDHF)
T, ATFATFI—2z 00DV SFIDATA TR 1—)L (BEDHBR)
EE: LROVTIAMLLGVMERIZIEK, EROBEN S AL,
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o 0O m

LTATITY) =8I EIFRHM Category-Specific Required Materials

Lotus Roots (LRIT)

ATFALT " I—=Vzo—DoDFUTFILDATAT - AT V1—ILRIE,. 95472k
DLE—ANYRIZ&KDFTISFTFILDIZAT 2 b ODFAENDE (BEDH)
WAMZ, ESRAXEMICEY TERLREEAHLIDNETA D, EEMTOHRAISBE,

B f#BE&E¥ Optional Support Materials

EXDATIADERA
CMTHMOEEDXIL. EEBE.I—7 T4 V7 LOBRENEELREZRIZLTLDIFEA.
UTORNEBBICHALLZEX (1507—FUA) 2HATHRL,
Xik: ZOEOEDHLPEFE. RiE- EDRX - BEANRER. BUARE. Bt 2 J—.
A—ET7%E,
- B EEHU.EE (FILZ—=24) VXL, ZOMEA., HEBEOT I
hEHS-XF. BES.
- R=TTa2T: FEHEETELH. TRELFELITS U L. HAILGHRERIOEE. <
WFATAT - FvoR=0D—EMES M, F,

B CESBRICROER FEFFETL e-mail (nat@ADFEST. com) TIEH LA IFNIEE S 74

(A

. Entry Submission

1
2
3
4.
5
6

. Entry Confirmation

. Entry Summary

Proforma Invoice

. X$\UEERA  Proof of Payment (SR1T3%%)
. fEUNZE Receipt (BIT7ES)
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1.4 -0—42X

*ERIGHEDY A ANERICHE>TLET,

*EREBEDT ORI T+—y ENEBRIZE>TWET,

kXA VI hala=r—varalioltb o IR ERAT, 212 6726 Lz b %,
AIENE 5 60%

B—0T 4 o7 LET =2 _X—2DiEMFE 5 10%

HER 5 10%

BN 5 10%

fid ;10 %

CATEGORIES

Required Proof of Legitimacy: S H3EH
- All Direct categories except Film and Informercials (DM04) & Radio (DM05) ):
Original Client Endorsement Letter in client’s letterhead
+ Film and Informercials (DM04) & Radio (DM05):  Original Media Schedule from

media agency
+ Lotus Roots (LRDM):  Original Client Endorsement Letter in client’s letterhead

or Original Media Schedule from Media Agency (if applicable)

DMO1  FlatMail & Print 75 > k « A—/FY v b
Including greetings cards, invitations (but excluding wedding invitations), change of
address notices, two-dimensional mailing, print advertising/inserts, where there is a clear

and measurable action.
Note: Entries must be able to slotinto a 1 inch X 12 inches residential mail box slot

DM02 Dimensional Mail =) F « FAL AT aF) A—)b
Multi-dimensional mailing including sample and pop-ups sent either by couriered,
dispatched or any form of hand delivery.

DMO3  Low Budget Mailer {EFEA—F—
Best creative with production budget of below 20 baht per item, excluding agency fee.

DMO04  Film and Informercials 3 _XTOZ7 A NVLRPS VT H~<w—T %)V
Any or all kinds of film developed for traditional television, web, mobile, or OOH media,
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where there is a direct call to action and measurable results.

DMO5 Radio Zv#%

Any or all kinds of communication developed for radio: Radio spots, DJ mentions, radio
promos, where there is a direct call to action and measurable results. Please submit
Mpeg files on CD

DM06  Direct Ambient: Small Scale #A4VvZ k « 7AETZ b RE—)V

Best use of the surrounding area or environment where there is a direct call to action
and measurable results. Small scale includes glasses, napkins, beer mats, ashtrays, petrol
pumps, flyers, stickers, signage etc.

DM0O7  Direct Ambient: Large Scale #A V27 b« T7AEZV | F—U

Best use of the surrounding area or environment where there is a direct call to action
and measurable results. Large scale includes supersize sites, 3D and non-standard
shaped sites, floor media, events, live stunts.

DM08  Online IV Vg
Websites, microsites, web banners, emailers, widgets and viral campaigns where the
activity has a clear call to action and delivered measurable results.

DM09 Mobile Marketing ENA )V e ~v—FT 4T

Any or all kinds of mobile campaigns that are targeted to consumers. The category
includes mobile applications, widgets, MMS campaigns, mobile films, SMS campaigns,
Bluetooth and location based marketing. Where the activity has a clear and measurable
call to action.

DM10  Best Use of Social Media V=% AT 4T
Any or all kinds of social activity or campaigns with a clear and measurable call to action.

DM11  Field Marketing TA—IWVRe=—FT 47
Award for the best in field marketing. Shopper marketing campaigns, on ground

promotions, events, sampling activities, door 2 door campaigns, direct sales.

DM12  Direct Campaign for Retention/Loyalty #A L2 b« ¥ _X—r
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DM13

Best Integrated Direct Campaign A ¥ 77V —7 v K« Fx o RX—V

Campaign demonstrating the best use of direct and measurable marketing. Entries to

this category must have used at least 3 different media where the results are

quantifiable and can be clearly to the campaign.

LOTUS ROOTS

LRDM

Lotus Roots 2—F R« L=
This is an award unique to ADFEST that is awarded to works that embody
local values whether in terms of culture, religion, beliefs, traditions, or
language. Lotus Roots recognizes works that preserve and celebrate
the rich heritage and value of each local culture.
ADFESTIZESTA=—VLET.COEICERAONBERIE. 7P700O
—HIL-NILFr—DEHNGHFFCLERL . EIRICSEIRFLVZD0,

B VELFEM Required Materials

(Film BT informercilas (DMO4)&radio (DM05) #Bk<£AhFT1)—)

O T M)—ZLEMICE--RERY 1 &8
@ EKYAX A2 E#IL60cmx40cm ZBAGEWNT &, /NL/SRITEEEE,
EE: BAYSAAULOERIEIERELELDIIELDHD,

SHED /Ny H 12 Entry Confirmation RN &,
LEDTIZERZAND,

(GE) ADFEST . BEREFRZ LN =B EIZSEELNTHICHE->TEEEEEDHEL,
TIP EVbh: BI&A—<y OO TIILICEALTIE, EXAYCFHIL REEIE| PT -

IZBHR (&I .

O #*

DEPHOTL 2/ (BYUTZER)

O Digital Image

® =ERRRE JPEG J7 1 )L

300 dpi, CMYK, minimum A4 size

® TUZIEERIFPCHBED DD TRE LETFNIXE LAY,

—DOHENDVDIZ RLATIV—DEHBOESEREEOTHLRVAGESHTI) —~

51



DIEEERIZ. ESDVDIZHFTIROTT LY,
RIBEIZCK>TIA N T —FR T REERDZA FILIZKE L=RR 2T XRTOER I 7 A ILIC
FHFiE TR S5,

OiRHES Written Submission

® JY—27: FrvR—UDERHA (100 word LIA)

® V)ai—o3y: EEECEFYrORILTHFYUOR—UEESHBL, RTLEADER
BY (100 word LAA)

® BR LYLL: ISAT7UFBLVHEEOBABRTEF Yy UR—UNEDEERDILT:
MERY (100 word LAR)

AE: HET—REBRDIEABIILEI LD HD. Bh, BB, BRTLHELZETIC, #iE
LE=XETRALBITAER S,

O ATATFI—SzoV—OF)SFILDATAFTARATS1—LEEFISAT7UDOLE
—ANY FAYDISAT 2 DI ) SFILORERR

BEE ATATRTD22—MLVFEEFIZATY FOERBRIPRES NG > HE. FRITEE

EZIT5HEAHERL,

B UTDOATIY)—IZHICHELFRM Category-Specific Required Materials

O DMO4: 4L BRUALTAI—Tv)L
@® Digital file
- BRI H264 Quick time 720x576 (DV-PAL) I3 1280x720 (HDTV720p)
X,
= f2{% FE MPEG2PAL (720x576 ratio 4:3 X(% 16:9)
- AT LATEHE
- BHEIC3WDITIvI/AT—NnN—%tT+5,
*xToA—T4 2071298y  REBE/RXFNDR - AL—FEANTIEGE SR,
- FRIEIITRTEEBFEEFTEHH. HEICRZFBEZSHH) LETHILGE S AL, ADFEST (&, &
ROBRERA GO S GHBICIEHEERAFTRIG-TILEREEZAEDLL,
@ ATAT I—=Dxoo—DoDFYSFILDAT 4T - RigyPa—)L (BEDOH)
RGNV EERBEFR,

Q@LIEHESE Written Submission
JY—=2 . Xy R—2OiHEA (100 word LLA)
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-YVYa—vay: EEBEICEFYUORILTEFYUOR—VEESHEBL, EITLEMDEHRA
(100 word LIA)

"WBR LY IS4 T7UPBLITHEHEEORBRTY Y UR—UAEDRERERIIL=H
=9 (100 word LAR)

AE: RET—FZBADERBIILGLIIENH S, Bh. iB5. BRITLELETIC, Bt
LEXETRALLGITAEGE S,

O DMO5: SoFAIEE
@® Digital file
- =fR{EE D HD720p ; 1280 x 720, H264 Quick time . MP4H. 264
XI(EFull HD 1080 p;1920 x 1080, H264 Quick time . MP4H. 264
- AT ULARE,
- BEHICIMOZEBZ[IT S,
¥ ToaA—T4 7120y A REE/RXINDR - AL—FEANTIRHE S,
- BFICRAFAL. ELF/ FTL—42—TBITLEEREFSE
B> FILIE, http://www. adfest. com/radiosample. html — ~,
EE Y UTIVEMPEGR T4+—3 v bTRECEDL (VT THAS FETOMEEZER L)
ISEERIE®HT MPEG2 TIra—RFLATNRIERESELY,
- ERETRTEEBFREM T LD, HFICRESBEZLHMLEGTNIEGE S, ADFEST (F, &
ROPMRERA G S HBICEEERBFFICLE > TELEEZAEDLEL,

@ HEMDBA English Script

- CMOBERASEICMA MDY L, Word 77 M ILDEZEDEREZIRHT S,
BEBEEIBEEOBRICERETR S, ADFEST (X, BERZFZA UM > GEICGEERDTHITAE
TH. TOEFXRZEDEL,

Tip EVbh: BERODI+—Iy b-HUTILICEALTIE P42 (EXA ) PFILRadiolLotus
HREEE] PT) OSSHBADY U TIL Radio Script Sample S8,

- FUTCFIILESENER (ZETHEHESE) Word J7 M ILDEXRZRET S,

Tip EYbh: BRODIA—Ty bk -HUTIVICBELTIK, P42 (EXA) PFIL Radio
Lotus TIEHEIE] P7) DS AEBADY U TI)L Radio Script Sample #SHg,
-—DOHENDVDIZ RALATITY —DOEBODEHEREEHTHLRVA ESHATIY—
ADGEERIE. ES5DVDIZAFTIOHTTELY,

@ ATAT " I—=Cxoi—hoDFAI)SFILDAT 4T « AP a—)L (BEDH)
FENEWNEERBERA,
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http://www.adfest.com/

O Online, Mobile Marketing, XI%. Best Use of Social Media (DMO8S, DM09, DM10)
® URL
A LEERICEEETS RL ZRBEIT D&,
FA—Y—R—LENRRT—FERBELLGTAEG GG (BETE5E)
A=V FR=—TEEHTHLRLA, REEDITF VT 1 VI E—UIANTIIE SN,
BEEROBE. ZA ML V54TV FRREHTILRLY,
XV UR—VIEBDEE, FvUR—VHORIEEERICEICY VYT HERD WRL 7K
LRZEH LB TNEGE S0,
CEERDOY A A2015F4A308 FTHEBKEBTHSZ EZHR LA TIEE SN,
Y4 FHIRIBPREOF-DICIESERNBEEEZZ (T oG WNMES. ADFEST FEEZEDLLY,
- YA FOZEFERR :  ADFEST (&, HEBREARA LGN SBEICHEERNTFRICHE>TH,
BEEZAEDIEL,
@ ATAT ISz —DoDFAIYSFILDAT 4T + R7¥a—)L (BEDH)
RNV EERBETRT,

O Lotus Roots (LRDM)

@ ATAT I—Czoi—DoDAYTHFIDATAT - AT Pa—LXIE V54T
DLE—=AY FIZEBTIOFTILDIZAT Y DO LDHRGENBE (BEDH)

® L\MI, ERMAXEMICEY TEEZLMEENHLIONETAH N, EETOHRANBE,

W ##Bh%E# Optional Support Materials

O —F4#F-ESa7Z)i FLEVTF—ay
@ =2 {EED HD720p ; 1280 % 720, H264 Quick time . MP4H. 264
XI& Full HD 1080 p;1920 x 1080, H264 Quick time . MP4H. 264

OX T LARE,
OSBEICINDTTvI/AT—N—%FIT5,
*xToa—T4 05129099 / REE/RRXFNDR - AL—FEANTIEZESELY,
@ EREITARTEEBFEZMTAIN BFEICREBZ S50 LATFNIEA 5720, ADFEST (X,
HROMRERZ LGN G RICHEERDTRICLG>THLEEZADLL,

A —F4F-ETaTIL TLEVT—LavREBBTUTD2/3—S3 Vv TERDI L,
i) ayg-n—=oay
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2HLUADHLDTHITNIEGE 5L,
LL. 29 ZBABETHDER. BEORIZ2HEZHBZ5HEAHT, EBER My TENS,
BEBXENETATHY T . ZEIN-BEICLEREDTOE—Ya vIcHEATEE. E1-.
LERT, SMBEOFEORRL L TLEBMINDBENH D,
i) Ya—k-nR"—S3>
SEILECT—Y3VvAELT, 450LUA,
EE: LY. ETA-FTLEYT—avn, BERKRIC. 9T YA FeTRAE—V 3
VRICEBRHELZ K 54, Copyright EFELOHTS A o ROBENHIHEEICIE. HE
EIbTEREEICH->T. ThoOFHBRBEEZMELETNEGZELHEL,

BEXDIAVTI X DERHA

CMTHMOEEDXIL. EEBE.I—7 T4 V7 LOBRENEELREZRIZLTLDIFEA.
AVTHORNEBEICHEALLZEX (1507—FLUR) 2FZATHRL,

-Xik: ZOEOEHLLPTIE. Rk EDRR - EAMBER. BUARE. Bt 2 T—.
A—ET7%E,

- BB EEHBU.BE (FILI—=2Y)  URL, TOA., thiEBEBEOT I
hEHS-XF. BES.

- R=TT4T: FERBEFTH. ThEIFLISY D, BALRERROEE. <
WFATAT - FvoR=0D—EMES M, F,

AE  RESBRICROEHEEEMNEFIL e-mail (nat@ADFEST. com) TIEH LA MFhIEL 54
(AW

. Entry Submission

. Entry Confirmation

. Entry Summary

. X$\UEERA  Proof of Payment (8R1T:%%)

1
2
3
4. Proforma Invoice
5
6. $EUNZE Receipt (SRITESR)
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DIRECT LOTUS

MOUNTED BOARL

rice-Co d P A2 Mounted board:

e Tl - Maximum 60 cm x 40 cm

Ad as it was published

- No agency logo

- Clear & Concise Text separated in
3 sections (100 words maximum
for each section)

DIRECT L(
PRESENTATION BOARD (DIGITAL FORMAT DMO04)

. Presentation Board (Digital format):
CF.BUANA MONEY TRANSFERS AS RELIABLE AS DELIVERING IT YOURSELF _ JPEG flle 300 dpl (CMYK & RGB)

‘ r (’"1 minimum A4 size

‘*’i B Ad as it was published

- No agency logo

- Clear & Concise Text separated in
3 sections (100 words maximum
for each section)
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DIRECT LG

PRESENTATION BUARD (DIGITAL FORMAT DM05)

Paﬁg)er 22Z 99.1 FM. THE FIRST RADIO STATION THAT AIRS Presentgtion Boar(_i (Digital format):
wermtus. NOTHING BUT STATIC TO GIVE BABIES A SOUND SLEEP. - JPEG file 300 dpi (CMYK & RGB)

minimum A4 size

Ad as it was published

- No agency logo

- Clear & Concise Text separated in
3 sections (100 words maximum
for each section)
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8. 7A€ -A—4 R

*ERIGHEDY A ANERICHE>TLET,
*ERIGEDT AN T+ —Iy B ERICHEOTLWET,

* QUMD & 2 WGe e, iR A2 X2 72 O Fik 5 0 F % 7 i,
AIENE 5 60%

AT 4 7OERE; 10%

HER 5 10%

BN 5 10%

i 5 10%

CATEGORIES

Required Proof of Legitimacy: S H3EH
- All Promo categories except Promotional Campaign: Best Use of TV or Radio
(PM08): Original Client Endorsement Letter in client’s letterhead
- Promotional Campaign: Best Use of TV or Radio (PM08): Original Media
Schedule from media agency
+ Lotus Roots (LRPM): Original Client Endorsement Letter in client’s letterhead or
Original Media Schedule from Media Agency (if applicable)

PMOT  Event & Field Marketing ARV IERRT 4= N Re—FT 4T
Shopper marketing campaigns, on ground promotions, events, sampling
activities,
door-2-door campaigns, direct sales, brand experience, experimental
marketing leading to immediate activation and or sales of a product or
services

PM02  Ambient Promotion: Smallscale 7 AbExT b FuE—3T 3y /NI
Glasses, beer mats & ashtrays, petrol pumps, flyers, stickers, signage leading
to immediate activation and or sales of a product or services

PMO3  Ambient Promotion: Large scale 7AEx=  F FrE—T 32 KHE
Supersize sites, 3D and non standard shaped sites, ticket barriers, floor media
and other adaptations, signage, buildings or street furniture leading to
immediate activation and or sales of a product or services
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PM0O4

PMO5

PMO6

PMO7

PMO8

PMO9

PM10

PM11

Best Use of Merchandising/in-store Marketing incl. Promotional Packaging

T —F X BADUVT/IAVARNT =T 4T (T Ry b=V T BED)

Best brand equity and sales creation in-store, using display, samples, special
discounts, product demonstration, point-of-purchase materials and
environmental design (shelf/store design) leading to immediate activation and
or sales of a product or services

Best New Product Launch/Re-Launch at Retall @Ediw—rF/Fa—rF (h5E)

Best Use of Games, incl. sweepstakes, contests, prize-draws
F—b EE, T A, WEEE
Leading to immediate activation and or sales of a product or services

Sponsorship/Partnership Campaign z&E>%—v v F/R_—hfF—v oy
Utilization of sponsorship or tie-in partner e.g. sports, entertainment

Promotional Campaign: Best Use of TV or Radio
BARX X o=y TV £2135 94

Promotional Campaign: Best Use of Print/Conventional Outdoor
BiEX Yo _—r: PV NERBEOTY N RT—
Leading to immediate activation and or sales of a product or services

Promotional Campaign: Best Use of Internet/Online Advertising
RExy > X—r: AVE—Fy NFrIFA4» TFK

Including websites, microsites, search engines, banner ads, email marketing,
digital POS, virals, blogs, social media, augmented reality, branded content,
games and applications leading to immediate activation and or sales of a
product or services

Promotional Campaign: Best Use of Other Digital Media

BARF v o —r 0 BRRUSND TIOEALAT 4 THER

Including Bluetooth, MMS, SMS, WAP, PDA, GPS, Tablet, MP3 payers mobile
games and applications, QR codes, widgets, mobile marketing, schematic
screens and other mobile communication, digital installations leading to
immediate activation and or sales of a product or services
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PM12  Best Use of Social Media J—vx Ve AT 4 TEH
Any or all kinds of social activity or campaigns leading to immediate activation
and or sales of a product or services

PM13  Best Use of Integrated Promo Campaign
AT T V=T F FxrN—v
Campaign demonstrating the best use of Promo & Promotion Activities.
Entries to this category must have used at least 3 different media where

the results are quantifiable and can be clearly to the campaign.

LOTUS ROOTS

LRPM Lotus Roots 2—F R« =
This is an award unique to ADFEST that is awarded to works that embody local
values whether in terms of culture, religion, beliefs, traditions, or
language. Lotus Roots recognizes works that preserve and celebrate the rich
heritage and value of each local culture.
ADFESTICESDTAZ—VRET.COEICEAONSERIE. 7OF7OO—h
WAL TFr—DENGHEFCERL . ERICEBHLE=20,

BV ELGFEM Required Materials

(Promot ionalCampaign : Best Use of TV or Radio (PM08) %*E<£HhFTITVJ—)
O FIVFY—ZLARBICH-HRERIY 1R
@ BRYA4X A2 EB#KIX60cmx40cm FHBAHEWNT &, /NLISRITERZEE,
BEE: RAYAIALULOEREIRELELLIIENH D,
@ 5EMD/Nv Iz Entry Confirmation ZH/MADI &,
® LEDTIZEREANS,
(G¥) ADFEST (X, EIREZARZA G > E=BEICHREERBTHIZHE->THLEEEZEDLL,
TIP EVbh: E#HIA— VDY UTIVICBELTIE, EXAVSHIL [REEIF| P6
S (1818) .

O #ROEMHUIL 2K (ZRETHES)

O Digital Image
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® EfE&E JPEG 77 1)L

300 dpi, CMYK, minimum A4 size

® TUZIVERIZPCHEED DD TRE LEITAIXE S AL,

—DDHFEDDVDIZ RLATIT)—DOEBOEEEREEHTHLRUINESATI)—~
DILEERIE,. ES5DVDIZHFTIROTT LY,

BBREICE>TIAIN T —ER T HEBERDEA MLIZE LA E TN TOEBZR T 71 /LIC
fFHFRFNIEE S,

OiRHES Written Submission

® JY—27: FrvR—UDERHA (100 word LIA)

@ VYa—vay: ZERBEIIEFroRILTEFroR—UFESHBL. ETLEIDOHR
BA (100 word LAIN)

@ R LYILEL: ISAT7UPEITHEEOEBRTEF vy UR—UAEDRERERILT=
MERYT (100 word LAIR)

AE: HET—REBRDILEABIILEI LD HD. Bh, BB, BRTLHELZETIC, #iE
LE=XETRALBITNAER S,

O 75
FE ./

A7 rDLE—AY FAYDISAT 2 rOFY) OFILORHERIR (BEDH)
FAT 2 bOHERBRIMRE SN G 2 -5E. FREIBEZ RIS EAHELL,

B UTFOHTIY—IHRICHELFEM Category-Specific Required Materials
(Promotional Campaign: Best Use of TV or Radio (PM08)

O TV format
@® Digital file
- EfR{EE D HD720p ; 1280 x 720, H264 Quick time . MP4H. 264
XI&Full HD 1080 p;1920 x 1080, H264 Quick time . MP4H. 264
- AF LTS,
- BHEICIBDTS VI /ATF—N—%fFT5,
*xTA—T4 271298y /REE/RXFNDR - AL—FEANTIEGE L ALY,
- ERETRTEEBFEEMAITHD. HEITREBZ S0 LG TNIEGE 54, ADFEST (&, &
ROFMRERA G S HBICEEERDFFICLE->TLEEZAEDLEL,

@ ATAT7 " I—=SxzoP—DFVTSFILDATAT * R a—ILD&%S

(&% Post Only)
BE  ATFAT7 AT a—IRHEENEN B EERIIBEEZITAENTEL
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OIZHESE Written Submission

- J)—2: FrrR—U®iHA (100 word LIA)

-YYa—vayv: EEBEICEFYORILTEFryOR—VZESHKL, EITLEIDEREA
(100 word LLA)

"BR LYLE: IS4 T7UPELITHEHEEORBRTY Y UR—UAEDRERERIIL A
=9 (100 word LAR)

AE: RET—FZBADERBIILGLIIENH S, Bh. iB5. BRITLELETIC, Bt
LEXETRALLGITAEG S,

O34 +—<v b
@® Digital
- SfEBRE® HD720p ; 1280 x 720, H264 Quick time . MP4H. 264
XI(EFull HD 1080 p;1920 x 1080, H264 Quick time . MP4H. 264
- AT ULARE,
- BEHICIMOZEBZ[IT S,
¥ IA—TA4 271208y AREE/RRXMNIR - AL—FEANTEESAEL,
- BFICRAFAL. ELF FTL—42—TBITLEEREFSE
- o FILIE, http://www. adfest. com/radiosample. htm — ~,
EE Y UTLIEMPEGR J4—Ty FTRELED (VT THA FETOMEREEER L1
®) IEEREBHT MPEG2 TTI a—KFLARMTIIEESAEL,
- ERETRTEREBFEEMAITHD. HEITREBEZ LS LG TNIEGE 54, ADFEST (&, &
ROPMRERA G S HBICEEERDFFICLE->TLEEEZAEDLEL,

OEEMDABA English Script

- CMOFERSEICHANDLY AL, Word 77 A LDEEDEEREZRHET S,
BEBTEABEEDORICEREZR S, ADFEST (F. HIRERZA LGNS BEICHEERMNTFICL -
TH. TOEREZEDLGL,

Tip Evb: BEROI+—<Iv b -HUTVICELTIE, 504+ -0—4R] (EXAUD
FILTIEHEEE] PT) OZAEARDY T Radio Script Sample S,

- FUTCFIILSEDER (RETHEE)

Word 274 ILDERERHET 5,

Tip Evb: BROI+—Tyv b -HUTVICELTE, 59F-0—8R] (EXAID
FIL TIEREIFE] PT) DS OABARDY 2 TI)L Radio Script Sample S8,
—DOHFENDVDIZ RALATI)—DEHBOEEEREEDTHLIRVIDGESATIT)—~
DIEEERIE, ES5DVDIZRIFTTIH TTF LY,
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http://www.adfest.com/radiosample.htm

@ ATA4T7 I—Cxoo—DFNCFILDAT 4T » R a—ILDER
(1% Post Only)
BE ATAT AT Pa— LA RESNEN > -IGEERIIBEEZRZTEIENTERHL,

O Best Use of Internet/Online Advertising, Best Use of Other Digital Media (PM10-12)
@URL
AL EERICEEETS RL ZRBEIT D&,
FA—HF—R—LENRRT—RFERB LB HAELG L GRET H5HE)
A=V FR=—TEEHTHLRVA, REEDITF VT 1 VI E—UIANTITE SN,
EEEROBE. 24 ML V34TV FEEEHTERLY,
SEEROY A A2014F4A308 FTHEBKEBTHS EZHR LA TIAEE SN,
T YA PAREREBDOEDICEEERNBEEZZ(ToNGWGE., ADFEST FEEZ&EDLE

LY,
- YA FOREEEM - ADFEST (X, HFERZEFZA LA S ERICHHEERATHIZEoTH,
BEREZAEDEL,

OVSATUIDLE—AYFAYDISAT 2 DX STIILOHEER (BEDH)
BEZ: V7470 FOBERKDREESN G- 1-5E. FRIIBEEZZITH T EAHELL,

O Lotus Roots (LRDM)

@ ATAT I—Czoi—DoDAYTHILDATAT - AT Pa—LXIE 25472k
DLE—=ANY FIZEBFTICFTILDIZAT Y D ODHRGENGBE (BEDH)

® L\MI, ERMAXEMICEY TEZLMEENHLIONETAH M, EETORANBE,

W ##HBIFE#M Optional Support Materials

O #—FT4#4-E2a7L FLEVF—P3Y
@ =fREFEM HD720p ; 1280 x 720, H264 Quick time . MP4H. 264

(& Full HD 1080 p;1920 x 1080, H264 Quick time . MP4H. 264
O X T LAEE,
OSEICINDIS VI /hS—N—%FT5,

*xToA—Ta 071298y  REBE/RXMN\NDR «- AL—FEANTIEGE SR,
OERIITRTHEFEEM TS, HEICREEZ SN LAETAIEAE S, ADFEST (&,
RROBRERZ GO S EEICHEERATHICHE->THLERZEDEL,
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A —T4FA - ESaT7N FLEVT—2avERTUTD2/3—C3 vTHEMFDI L,
i) AYY - 8—=Yay

2HUADEDTREITAIER DAL,
LL. 292BADETAHDEE, BEOEIZ2H%2BZ5ETAT, EMEX My TEND,
BEBXENEETATHY T . ZESNBEICLEREDTOE—Ya vIcHEATEE. F1-.
LERT. SNEOFXZOHEL L THLEBREINDIBZENH D,
i) a—kr-1nN—23>
REILEVT—YavEAEELT, 45HUA,
EE: LY. ETA-FTLEYT—avn, BERKRIC. 9T YA FeTRAE—V 3
VRAIZEBHELZ & 5%, Copyright BEEHELOHAS A 2o ADBENH LG, BE
BRI TEREEICH->T, ThoDHBRBEEZR/EBLETNIEESAEL,

OXXDaVTI R FDEA
CMTHMOEEDXIL. EE . I—7 T4 V7 LOBRENEELRENZRIZLTLBIHEA.
AVTHORNEBEICHEALLZEX (1507—FLUR) 2FATHREL,

-Xik: ZOEOEHLLPTIE. Rk EDRR - EAMBER. BUARE. Bt 2 T—.
A—ET7%E,

- BB EEHBU.BE (FILI—=2Y)  URL, TOA., thiEHBEBEOT I
hEHS-XF. BE%.

- X=HT4 Y FHERKREFLH. TREIHFELITS Y D, HRLEBREKTOEE. <
WFATAT - FvoR=0D—EMES M, F,

AE  RESEBRICROEHEEEMNEFIL e-mail (nat@ADFEST. com) TIEH LA MFhIEL 54
(AW

. Entry Submission

. Entry Confirmation

. Entry Summary

. X$\UEERA  Proof of Payment (SRIT3%%)

1
2
3
4. Proforma Invoice
5
6. fEUNZE Receipt (SRITER)
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PROMAAOTUS
MOUNTED BOARD

A2 Mounted board:
- Maximum 60 cm x 40 cm

|18l ie
it

NEWS BOTTLE!

B ith Fresh News.

i e
et
WARLEY 0
e ey
an

SR WEANONT

B8 P

’ . ANE
o
s 1
g T
L

Ad as it was published

- No agency logo

- Clear & Concise Text separated in
3 sections (100 words maximum
for each section)

Presentation Board (Digital format):
- JPEG file 300 dpi (CMYK & RGB)
minimum A4 size

Ad as it was published

- No agency logo

- Clear & Concise Text separated in
3 sections (100 words maximum
for each section)
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9. 79414 -A—4 X

* ERIEEDY A ANEEICHE>TLET,
*EREEDT ORI I+ —Ty FPNERIZE>TLET,

CATEGORIES
Required Proof of Legitimacy:  Z&HZEHA

DEO1

DEO2

DEO3

DEO4

DEOS

DEOG

DEO7

- All Design categories except Self Promotion (DE10): Original Client
Endorsement Letter in client’s letterhead

- Broadcast/Motion/Digital Design (DE13):  Original Client Endorsement Letter in
client’s letterhead or Original Media Schedule from media agency (for Broadcast
format)

- Lotus Roots (LRDE):  Original Client Endorsement Letter in client’s letterhead
or Original Media Schedule from Media Agency (if applicable)

Corporate Identity Cl
Including logos, typefaces and trademarks

Product Design  Fu &7 k « F¥A v

Packaging Design Ry A& — « FHA v
Including DVD, CD-ROM

Calendar HLH—

Flyers, Leaflets, Tickets, Postcards, Invitations, Greetings Cards
774%—, V—T7Vby b, Fry b, RAXFI—F, #BFFR, BERE

Poster RAZ—
Note: design posters of the same campaign may be entered as a single entry
and judged accordingly. If a particular work is stronger as a single entry, but
entered with other works in the campaign, it may result in the work being

awarded a lower score by the juries in judging the whole campaign

Direct Mall DM
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DEO8  Typography BART T 74—

DEO9  Books & Publications EEROHERY
Including books, annual reports, catalogues, brochures, press kits, media kits etc.

DE10 Self-Promotion &7 « FuEE—T 3V

DE11 Point of Sale : Small Scale RAV b FT = INEHE
In-store product display, In-store merchandising, signage, display graphics,
structural graphics, retail bags & boxes

DE12  PointofSale:lLargeScale &®A v b X7 &— KHHE

Retail & specialist stores, pop-up stores

DE13 Broadcast / Motion / Digital Design
T=A BB, ST T749 7, TAay, TIRM TATVINTYAL %
Animated or static graphic, icon, or text.

DE14  Exhibitions, Events & Public Environment xsvt” vay, 4N" /M ER, AR @
5]

Exhibitions, events, expos, trade fairs, galleries & museums, office & residential spaces,
transportation spaces (airport, train, bus, subway)

DE15  Best Integrated Design Campaign V77 V=7 b 7 4 v Fyva’ =
Using at least 3 design media from the categories above.

LOTUS ROOTS
LRDE Lotus Roots 2—F R« L—

This is an award unique to ADFEST that is awarded to works that
embody local values, whether in terms of culture, religion, beliefs, traditions,
or language. Lotus Roots recognizes works that preserve and celebrate the
rich heritage and value of each local culture.

ADFESTICESTAZ—VRET. COEICEANAERIX. 7O7DO—N
WD Fr—DENGHECER ., ERICSRRTLE=LO,
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B VELEM Required Materials
(Self Promotion (DE10) LIADFTAATOHTIY—)

O FTUFY—ZLEMITE-RERIY 1 R
@ ZKRYAX A2 B#IE60cmx40cm ZHBZ TN &, /\L/SRITERE,
BE: BAYAALULOEREIERELELLIIENH S,
@ H#HD/NY (T Entry Confirmation ZFMDI &,
® LEDTICEREAND,
GE) ADFEST [, HIRERA LGN S>EHEEICHEERDATHICLE-THLERZEDALY,
TIP EVbE: B#IF—Y OV TNICEALTEEA)OFI REEIE| PS5 #
R (&) .

O fEROERPMYUIL 2R (BEHTHES)

O Digital Image

® =MEBE JPEG J7 AL

300 dpi, CMYK, minimum A4 size

® TUZIERIFPCEHBED DD TRE LG TFNIEE AL,

—DOOHENDVDIZ RLATIV—DEHBOESERESOTHLIRVIAGESHTI) —~
DIEEERIE. ES5DVDIZHIFTROHTTELY,

BEEICL>TIH LT —ER T BEERDZ A MLIZIELT-ARZT R TOEZR T 7 1 )LIZ
T nEaE sz,

O9S5472rDLE—AY FAYDYISATLNDF ) SFHILORERK (BEDH)
FE V5470 FOERRMNMEHEENELI S T-1BE. EREIBEEZZITE T EAHFELL,

B UTOATITY—IZBRICHELFEM Category-Specific Required Materials
(Broadcast/Motion Design/Digital Design (DE13) )
@® Digital File
- SfEBE® HD720p ; 1280 x 720, H264 Quick time . MP4H. 264
X[& Full HD 1080 p;1920 %1080, H264 Quick time . MP4H. 264
- AT LA ERE,
- BHEIC3BD TSV I/ ATF—N—%f[T5,
*xToaA—T4 071200y /REE/RRXMNDVR - AL—FEANTIEGE SR,
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- ERBIITRTREBFREM T E0. RFBITREBZI S50 LATNEE 540N, ADFEST (&, X
ROBRERAGN > BEICHEERATHICL>TELEEZEDLL,

OATATI—Szo—DANSFILDAT 4T AR a—)L (Broadcast format)
FRREISATVRDLE—AY FAYDISAT7 Y DAY OFILORERIK Motion

Or Digital Design)

BEE ATATRATD2—LFLEISA 7Y FOBRBRPBESA G > I5E. ERIEEE
252 EAHELL,

O Lotus Roots (LRDE)

@ ATAT ISz —DoDAYTHFILDATAT - AT Pa—XIE V54T
DLE—=AY FIZLBFTIOFTILDIZAT Y D ODHRGENBE (BEDH)

® LI, ERMAXEMICEY TEEZLMENHLIONETAH N, EETOHRANIBE,

W #Bh%E#4 Optional Support Materials

O #—F4#4-EPa7L FLEVF—P3ay
@ = fR{ZFE D HD720p ; 1280 720, H264 Quick time . MP4H. 264

I(EFull HD 1080 p:1920 x 1080, H264 Quick time . MP4H.264
O X T LAERE,
OSEICINDITS VI /hIF—N—%FT5,

*xToA—T4 2071298y / REBE/RXFN\NDR - AL—FEANTIEGE SR,
OERIITRTHEFREMTED. REBEICREBZ S0 LATAIEA S, ADFEST (&,
EROFRERZGED S EBICHEFERLTRILE > TEEREZAEDLEL,

A —TFTA4F-EPaT7TN FLELTF—2avREBTUTO2/—U 3 TERD L,
i) AYg -n—=o3ay

2HLUADLDTHITNIEGE 5L,
L. 290 EBRBIETHDBEE. EEDEIZ29ZBZDEAT, tBEX My TEN3B,
BEBEDEEZATHY F . ZESNGEICLEREOTOE—a VICLERATRE. £,
LERT, SMBEOFEORKRLLTELLEBINDBENH D,
i) Ya—k-nR—S3>
RETLEVT—2avAELT. 450URN,
EE: 3Ly, ETH-FLEVTF—avh, BESRIC, DI JYA FeTRE—V 3
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VAIZEBHELZ WK 5%, Copyright E/FIELLHAS A LU RADBENRHIHEICIE. BE
FEIIDHTIEREICHI->T. ThoDHBREREMELEITNIEEZE SR,
OXXDIVTH R FDEH
CMTHMOEEDXIL. EEB . I—7 T4 V7 LOBRENEELRENZRIZLTLDIHEA.
AVTHIORNEBBEICHALLZEX (1507—FURA) #FATHEL,
- Xk FOEOZEHLVLEE. - EDRX - BAAMBER. BUARIE. Bin g T—.
A—ETE,
-BE: EEHU.EE (FILI—=VY) [ VXL, FTOHA., thiEBEOT7T I
FEFSXF. BEE
- R=TTa42T . FHEBRETHLH. TREIFELITSU L. HILHREKREOERE. 7
WFATAT - FHoR=DD—EMNESH. &,

AE  RESEBRICROEHEEMNETIE e-mail (nat@ADFEST. com) TIEH LA MFhIEL 54
(AW

. Entry Submission

. Entry Confirmation

. Entry Summary

. X$\ULEERA  Proof of Payment (SR1T:%%)

1
2
3
4. Proforma Invoice
5
6. fEUNZE Receipt (SRITESR)
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MOUNTEL B0ARD: (DEO1-DE15)

MOTHER BOOK

A2 Mounted board:
- Maximum 60 cm x 40 cm

Ad as it was published

- No agency logo

- Clear & Concise Text separated in
3 sections (100 words maximum
for each section)

DESIGN * OTUS
MOUNTED BOARD: POSTER (DE06)

is the Gold” &

A2 Mounted board:
- Maximum 60 cm x 40 cm

Ad as it was published
- No agency logo

Note: Picture on the Location
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(Back of mounted board)

PICTURE ON LOCATION

On the back of the mounted board,
you must include a picture of the
poster on location.
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10. PRINT CRAFT O—#% X

* ERIEEDY A ANEEICHE>TLET,
*EREEDT ORI I+ —Ty FPNERIZE>TLET,

CATEGORIES

Print Craft categories are open for Print Production companies and advertising agencies.
Please read sub-categories’ definition for entry submissions to appropriate
sub-categories.

Required Proof of Legitimacy: EHFEH
- Original Client Endorsement Letter in the client’s letterhead or Original

Tearsheet.
CPOT Photography 74 /77 ¢ —

Awarded to photographer for the original execution and
effectiveness of the photography not for the idea or the
ad itself.

CP0O2 Best Use of Photography /DI _XZ2 ~ « 7% v 757 4+ —/DI

Awarded to the art director/agency, where photography
(commissioned or stock) has been used as an integral and
original part of a print ad message.

CPO3 lllustration AF A b

Awarded to the illustrator for the original execution and
effectiveness of the illustration not for the idea or the ad
itself.

CP0O4 Best Use of lllustration ~ XX K « £ F X |
Awarded to the art director/agency, where illustration has been
used as an integral and original part of a print ad message.

CPO5 Typography ZART T 74—

Awarded to the art director/agency — ads where type has been

specially created or composed to play an integral role in
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CPO6

CPO7

CPO8

CPO9

CP10

CP11

getting a message across and has contributed directly to
enhancing the overall mood/feel of the ad.

Best Use of Typography RAZR b « ZART T T 4 —
Awarded to the art director/agency — judges will look for how the
typography has been used as an integral and original part of a

print ad message.

Art Direction T—heToVvrvar
Awarded to the art director/agency, where the art direction
brings together all the elements Image (Photo/lllustration,

Type, Crop, Composition etc) of an ad into a cohesive
print message. This is not an award for the idea, although
the overall Art Direction must relate back to conveying the
idea.

Retouching/Image Manipulation v v F > 7 /B HaE
Awarded to the DI operator, where DI has contributed to the
overall ad message. As good DI should result in images

that do not show obvious DI other than when the idea
warrants it. Each entry is required to be accompanied by
the layers/stages of the DI.

Best Use of Retouching/Image Manipulation
RN« VEyTF T/ ERE
Awarded to the art director/agency, where image manipulation

has been used as an integral and original part of a print ad
message.

Computer Generated Imagery (CGI) cal
Awarded to the CGIl operator for the original execution and

effectiveness of the skills in CGI such as 3D Modeling,
Lighting, and rendering not for the idea or the ad itself.

Best Use of Computer Generated Imagery (CGI) CaGl
Awarded to the art director/agency for CGI used as an integral and
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original part of a print ad message.

CP12 Production Design / Styling v &2 v a v 5F¥ A L/ REL VT

Awarded to Production, where production designs, wardrobe, props

has made a significant contribution to the final image.

LOTUS ROOTS

LRCP Lotus Roots 2—F R« L=
This is an award unique to ADFEST that is awarded to works that embody
local values whether in terms of culture, religion, beliefs, traditions, or
language. Lotus Roots recognizes works that preserve and celebrate
the rich heritage and value of each local culture.
ADFESTIZESDTAZ—VRET. COEITS Ao SEMIZ.

FOT7OO—AL - ALFr—DENGHEFLER . EHRITERMT
W=30,

B YVWE/SFEHM Required Materials

O FTUFY—ZLEMITPE--RERIY 1 R
@ BAXYAX A2 B#IX60cmx40cm ZBALENI &, /NLISRITERE,
BE: SAYARAULOERERELELLEIENH D,
® E#D/Ny Iz Entry Confirmation Z#FEMAFD &,
® LEDTIZEREAND, (RADEHESE)
(GE) ADFEST [, EREZARZ LI BB ICRBERATFICH-TEEEEEDLIL,
TIP Evbh: BHIA—v DY TIVICBELTIE, EXF YOI TREEIF| P5
SR (&) .

O Digital Image

® EEEE PG J7 1)L

300 dpi, CMYK, minimum A4 size

® TUZIERIFPCEHBED DIV TRE LEFNIXE LAY,

—DOHFENDVDIZ RLATIV—DEHBOESEREEOTHLRVIAGESHTI) —~
DISEERIE. ES5DVDIZHIFTROHTTEULY,
BEEICL>TIH LT - T BEERDZ A MLIZIELT-AREZ TR TOEZR T 74 /LI
R IFRIEE S,
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O347 2 FDLE—A~AY FAYDI 5472 bOF Y SFHILORERK

FrE. AVSTFLOT47 - O— b (BEOH)

BZ ULEBLU, AFEMICBESN-EROERNRESIAGEN S -BE. EREEEZ
215 EMNHELL,

B UTOATIY—IZERICHELFEM Category-Specific Required Materials

OYByF /4 *— 84k (CP08) & C G 1 (CP10)
O+ )TFILLATIDIE—
ORBLEICMAONI=AA—CBRE/SDUMEEEETEDLI. LAV—RT—Y
(BLUBERET HEEEIR notes ) [, ENODEEREMALEEER/T LB TNIER
YA AN
O /—REWHFE (BRETH5H)
OLSERDEAICSE LT SHIRL (50T7—FLURA) ZRMFLTIRLY,

07089 avTFPAV/ REL4 0T &B ARG S5 T 41— (CP05)
O IIBE S nN-LENIE—
OLSERDEAICSE LT SHIRL (50T7—FLURA) ZRMFLTIRLY,

O Lotus Roots (LRGP)

® VATV RDLE—ANYFRIZKBFTYSFILDI ZAT Y D LDHFRIGENBE (EhED
H)

OUL\N I, ERAIXLMICEYI CTEZELMENHL2ONETA A, EETOHANLE,

AE  RESEBRICROEHEEEMNEFIL e-mail (nat@ADFEST. com) TIEH LA MFhIEL 54
(AW

. Entry Submission

. Entry Confirmation

. Entry Summary

. X3LUVEERR  Proof of Payment (EZLDBES)

1
2
3
4. Proforma Invoice
5
6. fEUNE Receipt (BZEBDIHFSE)
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PRINT CRAFT LOTUSS
MOUNTED BOARD (CP0S & CP10)

A2 Mounted board:
- Maximum 60 cm x 40 cm

Ad as it was published
- No agency logo
- No additional text description

Note: Original tearsheet must
be provided separately

PRINT CRAFT LOTUS

MOUNTED BOARD

A2 Mounted board:
- Maximum 60 cm x 40 cm

Ad as it was published
- No agency logo
- No additional text description

Note: Original tearsheet must
be provided separately
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11. FILM CRAFT A—% X

*ERIEEDT ORI TA—Ty HAERITHE>TUVET,

CATEGORIES

Required Proof of Legitimacy: FEHFEA
- Original Media Schedule from media agency or Original Client Endorsement

Letter in the client’s letterhead.

CFO1

CF02

CFO3

CFO4

CFO5

CFO6

Directing TA4VvZT 427
How the director’s vision enhanced the story and made the idea stronger.

Editng ==F474v7
How the editing enhanced the story and made the idea stronger.

Cinematography 3= h/5 70—
How the Cinematography enhanced the story and made the idea
stronger. Namely, through composition, style of photography, lighting
and use of camera techniques.

Special Effects : In-Camera BBREAT (WA T)
How the execution of in-camera practical effects (e.g. pyrotechnics),
digital effects (e.g. CGI) and their seamless integration i.e. compositing —
digital or otherwise, enhanced the story and made the idea stronger.

Special Effects: Digital Visual Effects %N (Fvsi-evarn)
How the digitally created and/or manipulated imagery (CGIl) enhanced a
story and made the idea stronger.

Note: works involving the integration of in-camera effects must be
entered into CFO4.

Production Design (Set or Costume Design, Model Making)

FuFrvary - FELY (By b, aAFa—b - FFELL TEFNV - ALD)
How the execution of a cohesive overall aesthetic via production design,
including set design, location builds and prop design enhanced a story
and made the idea stronger.
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CFO7 Original Music Score U P FE
How the original composition of music enhanced the story and made
the idea & execution stronger.
Note: works submitted into CFO7 cannot be entered into CFO8

CF08 Best use of Music Track S S VAR
How the choice, integration, reproduction and re-mixing of pre-existing
music enhanced the story and made the idea stronger.
Note: works submitted into CFO8 cannot be entered into CFO7/

CF09 Sound Design ¥ U R FHFL
How the Sound Design enhanced a story and made the idea stronger.

CF10 Animation (In-Camera or Digital) 7=x (1> + #2FXixF 1 P F V)
How the execution of the animation (including character/asset design,
build, 2D/3D animation and integration, stop motion, motion

graphics) enhanced a story and made the idea stronger.

LOTUS ROOTS

LRCF Lotus Roots 2—F R« L=
This is an award unique to ADFEST that is awarded to works that embody
local values whether in terms of culture, religion, beliefs, traditions, or
language. Lotus Roots recognizes works that preserve and celebrate
the rich heritage and value of each local culture.
ADFESTIZESTAZ—VRET. COEICEZonAERIE. 7U7O0—
AL AL Fr—RENGHELCER . ERICSERFL=10,

B PELFEM BHLONKHERIE) Required Materials

® Digital File
- SR ED HDT720p ; 1280x 720, H264 Quick time . MP4H. 264
X[ Full HD 1080 p;1920 x 1080, H264 Quick time . MP4H. 264

- Z7_' l/j—ﬁi%o
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BHEICIMWDIT T v/ hF—nN—%[1+5,

*x Toa—T4 271208y /REE/RXMNDR - AL—FEANTIEE SR,
- ERETARTEEBEFREMTEH, BEBICREBZ I LAETNIEAES A, ADFEST (&, &
ROBMRERA GO S GEICHBEERATFICH>THEREEZAEDLLL,

OATATI—Szo—DANSFILDAT 4T AR a—)L (Broadcast format)
FRREISATVRDLE—AY FAYDISAT7 Y DAY OFILORERIK Motion

Or Digital Design)

EE ATATRATD2—LFLEISA 7Y FOBRBRPBESA G, > I5E. ERIEEE
215 EAHELL,

O Lotus Roots (LRDE)

@ ATAT7  I—Cxzoi—hoDFIVOFILDATAT R —URIE V9534TF2
DLE—ANYRIZKBFISFILDISAT Y b oDHFRGENBE (FEDH)

@ UL\AIT, ERNEMICEY TEZLGMENHLONETAH., EETOHRANBE,

W ##B1FEM Optional Support Materials
O+ SHILDEREEIAIDLT. R F—U—DEXDS/ TR and/or RH YT +%
EHTHEL, (150 7— FLIR)

Q@EXDIVTHURAMDERB (English Context Explanation)
CMTHMOEBEDXIL.EEB . I—7 T4 V7 LOBRENEELRENZRIZLTLSIHEE.
AVTORMEBEICHRBALEZEX (150 7— FLA) £2FATHERLY,

-Xik: ZOEOEHLLPTFIE. Rk EDRR - EAMBE®R. BUARE. Rt 42 J—.
1—E7%,

- B EEHU.EE (FILZ—=2Y) VXL, ZOHMA., HEBEOT I
FEFES-XF., BEE

- R=Ta T FEHEETHN. ThELFLITIV L. HALGHEERIOFE,. <
WFATAT - FroR=—UD—EBMHESIH. &,

AE  DESBRAICROER EEFET-(X e-mail (nat@ADFEST. com) TIEH LA ThIEE S %4
(AW

1. Entry Submission

. Entry Confirmation

. Entry Summary

. X$\UEERA  Proof of Payment (SRIT3%%)

2

3

4. Proforma Invoice

5

6. fEUNZE Receipt (SRITESR)
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12. NEW DIRECTOR A—#% X

*ERISEDT ORI T+ —< Y FHBEERIZHESTUVET,

R HEEBNLC 5 DOB T T —EREHEET D, ZOENT 177 82TF R T4—] AT
TV —Rbb, [77E2F A« 75— |34E0D ADFEST 07—~ Th % [Be Bad) #EF
— 7 L THITET 5.

CATEGORIES
Required Proof of Legitimacy: ~ SEHZERRIEH>
- Original Media Schedule from media agency or Original Client Endorsement
Letter in the client’s letterhead.
« For NDOG: Film Students, Original Letter from Film Institution is required

NDO1 Commissioned Spot
IITATV FDEDIZ, EEILA VT, MEEEEINTZHD,
KT, DVD

Eligible works must be works created for clients for the purpose of on-air
TV or cinema broadcast, website, email, mobile devices, and other
non-broadcast medium such as distribution of DVD

NDO2 PortfolioSpot  R—t+74—VF« ARy b (FA L2 & =X+ J—))
Works directed for the purpose of building a director’s reel without a
client or on-air broadcast.

NDO3 Music Video Ra—Ty s - ETH

NDO4 Short Film Ya—h T 40A
Eligible works must be works created for clients for the purpose of
broadcast program, internal promotion, or special event screening.

NDO5 Short Films for ADFEST 2014 by The Fabulous Four
ADFEST2013" Fabulous Four” ~dD < g— bk « 7 4 )L.A
NDOS is a non-entry fee basis. Eligible entrants submit scripts under the
theme  “Co-Createt the Future” where only 4 selected scripts will
notified for production and shown at ADFEST 2014 at the Fabulous Four
session. For more information, refer to the Fabulous Four's Rules &
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Regulations or visit http://www.adfest.com/Entries_fabulous.php

NDO6 Film Students X7 —i« Fuv =2 + CRUEDIES
Eligible works must be works created for school projects.

LOTUS ROOTS

LRND Lotus Roots 2—F R« L=
This is an award unique to ADFEST that is awarded to works that embody
local values whether in terms of culture, religion, beliefs, traditions, or
language. Lotus Roots recognizes works that preserve and celebrate the
rich heritage and value of each local culture.
ADFESTIZESTAZ—VKET. CQEBICSEAoNAERIFX. 7O70O—
AL ANFr—DEMNGEHFELER . ERICRBHFV=L0,

B VELEM (B LDONEEIE) Required Materials

@® Digital File
- =fR{EE D HD720p ; 1280 x 720, H264 Quick time . MP4H. 264

X[ Full HD 1080 p;1920 x 1080, H264 Quick time . MP4H. 264
- AT LA RS,
- BHEICIBDTSvI/ATF—N—%fFT5,

*xTA—T4 271298y /A REE/RXFNDR - AL—FEANTIEGE LA,

- ERETRTEBFREMTEHD, HFICREFBZLH0MLEGTNIEGE S, ADFEST (F, &
ROPMRERA G S HBICEEERDFFICLE > TLEEZAEDLEL,

OATATFI—CIoo— DAV PFIDATATRIPa—), £¥EI547VFOLE
—ANY RFAYDI AT rDOFYI OFHILOERIK (BHDFHS)

BE ATATARATD2—LELEFIZA4T72 FOHERK GZADEE) NMREShGEH 1215
B, FRIIBEEZZITDH I EMNHELL,

BUTOATI) —CRICDELEIR
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‘NDOS: Short Films for ADFEST2014 by the FABULOUS 4

@® “BeBAD” ZT—ICLiEYa—bIJqILLER (EKE

5NMDLI—rITILLDER (Word 774)L)

FE Word FEAADMDAYE—ICKA., FIERHOHE (REDBHE) | BMELLTE
HET D, ADFEST FBERICEREZRETIHNITI7AIDLT A LI Z—DREE S UH4A
ICET 2EMEHIBR LG TNIXAE SR, POF 77 4 JLICERHR L TIEE 5L,

@ Fabulous Four BAIZHA# Script Submission Form
http://www. adfest. com/Entries_Fabulous. php M5 Script Submission Form
(BARRLERAMK) #4H>o0—FLT. BAT S,
EE: Ya—bI4LLDEXRBLVIRERAKEZ 2015128 (&) £TIZ.
ADFEST =7/ Ms. NAt Luevarapong (nat@adfest.com) [ZRH L7AZITHILAE 57N,
S5 RBEROMLEHEIEL, http://www. adfest. com/Entries_Fabulous. php b,
B, Ms.NAt Luevarapong (nat@adfest.com) -,

NDO6: Film Schooll
OISEEMMN. FTEDERTO school project D—IBTH B Z &L #5HT 5.
ERNLOF)DFIL - LE—

Lotus Roots (LRND)|

@ ATAT I—Pxoi—DoDRFIYDFIDATAT - R7Da—LXE, V54TV +
DLE—~NYFIZEBFIVOFILDY 4T N DHFRENBE (BEDH)

® L\MI, ERMAXEMICEY TEZLMEENHLIONETAH M, EETORANBE,

W ##Bh%E# Optional Support Materials

O+ ) CFIDFERAEEIIIIMDLLT. A b—)—DEXDY/ TR and/or RV T +%E
FHTHRL, (150 7— FLUA)

Q@EXNDIVTIREDERBA (English Context Explanation)
CMTHRIMDEEDXIL. EBE. YT T4V LOFENEELRBZRIZLTWVSIEE.
AVTURMEREBEICHRBALEEX (150 7—FLA) ZHRATHRLY,
-Xk: ZOEOCEDLLPZTE. Rik- EDRX - BEANRER. BUARE, B2 T—.
A—ET7%F,
- B SEBEU.®E (FILI—=VY) [ URL, TOHA, igBFEOT7T I
FEFSXF. BEE,
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- X=HTT42Y: HURETEN. TNELELITITY P, BALEHEERIOAE, <
WFAT AT - FHooR—DD—EMHES M. &,

AT BESBRICROER EEMFEIL e-mail (nat@ADFEST. com) Ti2H LA IThIEA S 74
LY,

1. Entry Submission

. Entry Confirmation

. Entry Summary

. X$\ULEERA  Proof of Payment ($R1T:%%)

2

3

4. Proforma Invoice

5

6. $EUNZE Receipt (SRITESR)

@® Short Films for ADFEST2014 by the Fabulous Four

O F#% Procedure
£&ME(L. ADFEST2014 OFT—< T&HB” Be Bad” T —<IZL=50BDa—rT 1 ILL
DRI TrERETES (RHBEIER) IXTORI VT MITTALL- 95T
5 UM TNEWDIRECTOR] MBEEMICK > TEEINSGD., BEEBEITNETNBELIDIFERRY
DT MABITRET D, ROV T hF, AFE, BHAMEHERT H-DIC. ZRTALIE—0
TFATUOTATADBEALDERILHMS SNTICERZH-T. BEEICEOND, RV U T+
IS TGEHENI48DT 4« LY 32— ADFEST ho@HZEZ . BAoDRHEEIh Y 3 —
b 74 ILLEHE, > 3— b+ 74 J)LLIE ADFEST2013 @) Fabulous Four M+ v < 3 > HifEH
ICEBREN D, ADFEST (£, N5 4 ADFBIENT=T 4 LY 2 —IZ ADFEST2014 HED 66D T
A/ Y ZAFEMEEE, ZEXED, FA. SMEREMZEZ XL, Fabulous Four v
AVICBVLWTHELDERICOVTDT A RAAyarvsETs,

(EESH) I8&(E. &K ELIGIBILTY BEEIZE-3DTHIZLE. HBODRI )T
MZHAR, BEZ LAETNIEGZ S,

O R&¥Pa—)L &Y
200551 A 2BETIZ: ADFEST2014 O7—< “Be Bad” #BEH G YIZFERLI=55M
DIA—b - TAIWNLDIF)F - R )T+ (EEE) 2SmMEIRE, T4 LV 54—/
FYORBZUM-T4LI8—, ER 1 ROAHIEHT,
20051 A5B8~2014F1H 238 : Film Craft ZZ 5 New Director DEEEHIE
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DOREERY ) T~ ABITERE,

201528 28FTIZ © RYVTrEEABOT ALY E—IZ>a— T 4 ILLEH]
B9 B & S ITEH,

2A3H~3A6H: La—brI74I)ILLDO%HE
FTALIE—ETAILR MY BREAAS. DVAASZOMTHREL THED
LAY, ADFEST Ao (FHMEBEXELEVLDET S,

3A6HETICZ : Fabulous Four OHFMELI-TRTOEMREBEE I — LT (LA
(hi-res)Z&., 24 - 7RIz R EBHEBIZRE,

3B 18H : The Fabulous Four @ 4 &H/8%2 ¥ IZE|%E,

3H19H~21 H: ADFEST2014 Bit&E

SH22H : NNAVvVHhLHE

O Fabulous Four
J7A4F YR, 2EE. B, Fabulous Four [k BESRIE. YDA (AUXR) A,

New Director Lotus BFATHDETHI 74+ )R b, ZEEMRUY. Fabulous Four 1I2&%
3—bk - T4 )LLAIE, SE. YoungDirector Award (YDA) ~. HEICH=-> TEMEREL T,
ADFEST ICk > THHMmEIND T & &% %, YDA (L. ADFEST @ NewDirector &RE#kIC, a<w—2
YL TAFY I VERICE T AH-GTREERET IENETHEDT,. 900%2EA DS
MmEZHLoT. FELGRE—ZRETHIKRELRAT—OTHD,

ADFEST TREHEDMERIZ. YDA @ /> -3—0OwX €923 TH5EF ( Broadcast
Commercials, Test Commercial, Film School Submissions, Branded Short Films, Viral
Commercials) MHAD—DANHREIND I & LD M. Fabulous Four [2& % Short Film (&,
Branded Short Films EFI~NDSME %S,

O, YDA (F, D5V R-AUXTHESN (68) Ya—r- VR NMIE--EREREER
NEREND,
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13.AF47-A—4X

* ERIEEDY A ANEEICHE>TLET,
*EREEDT ORI IT+—T Y FPEBRIZE>TLET,

CATEGORIES
MEO1  Best Use of Screens & Displays Z2Z V—y, F4AZAF LA
Including TV, cinema, in-flight screening, showrooms, exhibitions

MEO2 BestUse of Radio T4

MEO3 BestUseof Print U+ bk
Magazines, newspapers

MEO4  Best Use of Outdoor & Transit 7o h K7 —, ZB@BAT 4T

Posters, billboards, LCD/LED displayers, inside/outside elevators, escalators,
out-of-home, interactive posters, static transit medium, mobile billboard, wrapped
around vehicles

MEO5  Best Use of Ambient: Small Scale 7 A=y kb /B
Glasses, beer mats & ashtrays, petrol pumps, flyers, stickers, signage

MEO6  Best Use of Ambient: Large Scale 7 aAbEx b KEME
Supersize sites, 3D and non standard shaped sites, ticket barriers, floor media and other
adaptations, signage, buildings or street furniture

MEO7  Best Use of Experiential/Guerilla Marketing A4 7/% V5 ~—47 4V
74
Live stunts, exhibitions, events, expos, trade fairs

MEO8  Best Use of Digital TATEN
Websites, microsites, online banners, email marketing

MEO9 Best Use of Mobile A 1%

Mobile applications & other downloadable tools, messaging campaigns (SMS, MMS,
mobile email), games, QR codes, augmented reality, other new mobile technology.
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ME10  Best Use of Social Media & Earned Media

I—=UX N AT AT, TV R AT 4T
Social networks (Facebook, Twitter, LinkedIn, YouTube, Instagram, etc), virals, logs, other
consumer generated content and Publicity from unpaid, communication efforts, driven
by consumers whether through viral, blog, social media or other editorial influence.

ME11 BestUse of Technology 7 ./uvy—
How the work utilized an existing or new technology in its execution of the creative
work.

ME12  Best Use of Branded Entertainment & Content
TIVTyReZVITAVRAV b, avTyY

Entertainment or content funded and generated by the brand, which engages

consumers through the medium implemented.

ME13  Best Integrated Media Campaign
AVTITVAT Y R e AT AT - Fx o=V
Using at least 3 media from the categories above

LOTUS ROOTS

LRND Lotus Roots 2—F R« L=
This is an award unique to ADFEST that is awarded to works that embody
local values whether in terms of culture, religion, beliefs, traditions, or
language. Lotus Roots recognizes works that preserve and celebrate the
rich heritage and value of each local culture.
ADFESTICESTAZ IR ET. COEICEZAoNSERIF. 7V70O—
AL AL Fr—RENGHELCER . ERICSERFL=10,

BN E/SFEM Required Materials

(Best Use of Screen & Display (MEO1) . Best Use of Radio (ME” ) Z#k<£hH
T3Y-—)
O X M)=ZLEMICRE-T-RERIY 1 &
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BAYAX A2 E#f(F60cmx40cm ZBZE N &, /NL/SRITERE,
EE: BAYSMALLOERIRELLEDEIENDH D,
BHED /Ny (2 Entry Confirmation ZHfMAD &,
® LEDTIZERZEAND,
(GE) ADFEST &, HEIRZFHFALGH > GBICEEERNTRTRICHE-TEEEZZEDEL,

O Digital Image of Mounted Board

® =MR{BE JPEG 77 AL

300 dpi, CMYK, minimum A4 size

® TUZIERIFPCEHBED DIV TRE LG TFNIEE LA,

—DOOHEDDVDIZ RLATII—DEBOESEEREEDTHLRINGESIHTI)—~
DEERIE. E5DVDIZHIFTROHTT LY,

BEEICL>TIH LT - T BEERDZ A MLIZIEL-ARZT R TOEZR T 71 LI
FHaEFnEaE sz,

O fEROERPMYUIL 2R (BEHTHES)

O #—TFT«4#F-ECa7lL FLEVT—Yav

@® Digital File

- S ED HD720p ; 1280 x 720, H264 Quick time . MP4H. 264
X[ Full HD 1080 p;1920 x 1080, H264 Quick time . MP4H. 264

OX T LARE,
OSBEICIWDTTIvI/AT—N—%FIT5,
*xToa—Tq4 25129099/ REE/RXAFNDR - AL—FEANTIEZESELY,
OEREITRTEEFREMTEHM, HEICREBEZ S0 LGTNIEGES 4L, ADFEST (&,
RIRODERERZ LGN G RICHEERLTHICLE > TELEEZADLEL,

cF—=T4FETa7NL FLEVTF—LavREBTUTD2/—C 3 TEMDI L,
i) avyg -n=v3y

2HLUADHLDTHITNIEGE 5L,
HLL., 2NEBABDETADEE. BEBEDEIZ2NEBADHEAT, LBRER Yy TEN5B,
EEXENEERTHY  FH. 2ESN-BEICLEREDTOE— a VIZHFEAARE F1-.
LERT. SMEOFEOREL L THLEBREINDGEELH D,
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i) a—kr-1nN—23>

REILEVT—YavEELT, 45HUA,

EE: LY. ETA-FTLEYT—avn, BERKRIC. 9T YA FeTRAE—V 3
VRAIZEBHEL & 5%, Copyright EFELOHAS A 2o XDBENHDERICIL. BE
EIbTEREEICH->T. TNoDHBREEEZMELEFAEGSLEL,

ORHESE Written Submission

U= BU RbES5TP—: FroR—20iBA (150 word LR)

AT TFER: BATATTERYIUR—UFEESHBL., EfTLAEMDEHRA (150 word L
M)

"R LYLIRUBR: 5347V FEETHBEEOEFRTYy UR—UDNEDREER
LE=M%ERT (150 word LIA)

AE: HET—REBRDIEABIILEI LD HD. Bh, B8, BRTLHELZETIC, #iE
LEXETRBALLZTNIEE 5L,

@ AFATFI—Szoi—DF)SFILDATATFRT 21— N FEFISAFUrOLE

—AY FAYDY ATV bOF ) OFIILORERK
BEEATATRYD2—LVERFITA4T7 0 bOWHERRK EEDH) DMEESINGNSHE.
ERIBEBEER(TDH T EMNHELL,

BUTOATI) —CRICDELEIR

[0 Best Use of Screens & Display (MEO1)

@® Digital File

- SfREED HD720p ; 1280x 720, H264 Quick time . MP4H. 264
(& Full HD 1080 p;1920 x 1080, H264 Quick time . MP4H. 264

O X T LAERE,

OSEICINDIS VI /hS—N—%FT5,
*xTA—Ta 071298y /REBE/RXRN\NDR - AL—FEANTIEGE SR,

OERIITRTHEFEEM TS, HEICREEZ SN LAETAIEAE S, ADFEST (&,
EROFRERZ G S EBICEFEROTHILE > TEEREZAEDLEL,

OAT LTIz o—DFVIPFIVDAT4 TR Pa—, EEISAFTUFDLE
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—ANY RFAYDISAT7 2 bOFY SFHILOHERR (BEDH)
BE ATATRTD2—LFERRISAT 2 FOERK) PREShGEN-HE. ERITE
BEZITHIEMNHELL,

ORHESE Written Submission

V=2 BU RbES5TO—: FroR—20iBA (150 word LR)

AT TFER: BATATTERYIUR—UFEESHBL., EfTLAEMDEHRA (150 word L
M)

R LYLEIRUBR: V5470 FBLTHEHEEORABRTER Yy UR—UNEDRERERK
LE=M%ERT (150 word LIA)

AE: HET—REBRDILEABIILEI LD HD. Bh, BB, BRTLHELZETIC, #iE
LEXETRBALLZTNIEGR 5L,

0 Best Use of Radio (ME02)
@® Digital File
- =fR{EE D HD720p ; 1280 x 720, H264 Quick time . MP4H. 264
XX Full HD 1080 p;1920 x 1080, H264 Quick time . MP4H. 264
- AT LA EE,
- BEHICIMOZEBZ[IT S,
*xTA—T4 271298y /AREE/RXFNDR - AL—FEANTIEGE AL,
-BRAICERL. BLF A FL—E2—TRAITLEREFE
- Y2 F)UIE. http://www. adfest. com/radiosample. htm  ~,
EEYUTLNIEMPEGR J4—Ty FTRAELED (VT THA FETOMEREEE L1
®) IEEEREBHT MPEG2 TTI a—KFLARTIIEESAEL,
- ERETRTEREBEFEEMAITHD., HEITRESBEZ LS LG TNIEGE 54, ADFEST (&, &
ROPMRERA G S HBICEBEERDFFICLE > TELEEEZAEDLEL,

OEEMABA English Script

- CMOFERSEICHAIDLY AL, Word 77 A LDEEDEEREZRHET S,
BEBTEIBEEDORICEREZR S, ADFEST (F, HRERZA LGNS BEICHEERNTFICL -
TH., TOERXRZEDLGL,

Tip Evb: BROI+—<v b -HUTVICELTIEK. 524+ -0—4R] (EXAFUD
FILTRBEIE] PT) OFPAEARDY L T)L Radio Script Sample S,

- FUTCFIILSEDER (RETHEE)

Word 274 ILDERERHET 5,
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Tip Evh: BRODIA—IV b -HUTIICEALTIK, 5204 -8—42X] (EXAYD
FILTIEREIE] PT) DS OABARDY > TI)L Radio Script Sample #SHE,
—DDHFEDDVDIZ RLATIT)—DOEBOEEEREEHTHLRUINESATI)—~
DEEERE, ES5DVDIZHTTIHTTELY,

@ ATA4T7 I—Cxoo—DFNCFILDAT 4T » R a—ILDER
(1% Post Only)
BE ATAT AT Pa— LA RESNEN > -IGEERIIBEEZRTEHIENTERL,

[0 Best Use of Digital (ME08), Best Use of Mobile (ME09) and Best Use of Social
Media & Earned Media (ME10)
OURL Link
- A—Y—FLEERICEEETSURL 2RETH L,
AR —LENRT—FERBELLBTNIEESEL KRBT H5E)
A=V FR=—TEEHTELRVN, REEDIT ST 4 VT E—UANTIEAE S,
CIEEEROBE. 24 ML, V54TV MBEFEHTHERL,
-HEEROYA FH2015F4A308 FTHEBKRETHAIZ LEZHELLGTAE G S,
I YA PARLEREO-DICIHEERNBELZZ T oG MES, ADFEST FEEZ28DNK
A
- YA FOZEFER . ADFEST (F. EEBHREZERAGH SEGEICHEEEATHICHES>TH,
BEREZEDIL,

O Lotus Roots (LRDM)

@ ATAT I—Czoi—DoDAYTHILDATAT - AT Pa—LXIE 25472k
DLE—=ANY FIZEBTIOFTILDIZAT Y D ODHRGENGBE (BEDH)

® L\MI, ERMAXEMICEY TEZLMEENHLIONETAH N, EETOHRANBE,

W ##Bh%E# Optional Support Materials

O+ ) CFIDFERAEEIII DL, A b—)—DEXDY/ FTYR and/or RV T +%E
FHTHRL, (150 7— FLUA)

Q@EXNDIVTHI R MDA (English Context Explanation)
CMTHRIMDEEDXILE. EBE. YT T4V LOFENEELRBZRIZLTWVSIEE.
AVTURMEREEICHRBALEEX (150 7—FLA) ZHRATHRLY,
-Xk: ZOEOCEDLLPZTE. Rik- EDRX - BEANRER. BUARE., Rtz T—.
1—E7%,
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B BEHU.®E (FIJLI—=2%)  UXL, ZOHA. EHMBFEOT7T I
hEEHS-XF. BE%,

- R=TT4T: FERBEFTH. ThEIFLISY D, HALRERROFE. <
WFATAT - T oR=2D—EHEI D, &,

ll

A8 BESBRICROER EEMFEIL e-mail (nat@ADFEST. com) Ti2H LA IThIEA S 74
LY,

1. Entry Submission

. Entry Confirmation

. Entry Summary

. XIEEBA Proof of Payment (SR{T%%2)

2

3

4. Proforma Invoice

5

6. fBURZE Receipt (IRITES)
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14. Branded Content &Entertainment Lotus

*x SEFHRINZETT,

1 DQAVTUYATIT)—EOQ—FRIL—YIHETEET,
*x ZOEIZFT—ILE, VIn—, TJOorXEHY FEA.

* BERRE

B 20%

BIE M 20%

Hl1E# 20%

R 40%
CATEGORIES
BCO1 Best Use of Fiction Film T4 T7av
Including TV,cinema,in-flight screening,showrooms,exhibitions,online film.
BCO2 Best Use of Non-Fiction Film /> 7427 a v
Including reality based entertainment,documentary,online film.
BCO3 Best Use of Music &%
Including exsting music program or platform.
BCO4 Best Use of Experiential <> b
Including live stunts,exhibitions,events,expos&trade fairs.
BCOS5 Best Use of Interactive & Social Media
AVEBTIT AT &I~V XNVAT 4T
Including websites,microsites,online banners,email marketing&Social
networks(Facebook, Twitter,LinkedIn,YouTube,Instagram,Virals,Wechat,Blo
getc)
BCO6 Best Use of Games #4"— A
Including games using technology or digital games that engage and
interact with users.
BCO7 Best Integrated Campaign XA r T VAT v RFy o _—r

Best use of multiple platform or media.
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LOTUS ROOTS

LRBC Lotus Roots
This is an award unique to ADFEST that is awarded to works that embody
local values whether in terms of culture, religion, beliefs, traditions, or
language. Lotus Roots recognizes works that preserve and celebrate the
rich heritage and value of each local culture.

ADFEST OFHEBKICESTA=—VRET. ZNEITEZHND

ERIE.7o700—AIL-AIILFr—DENGEHECERE . GHITERFULMVD
D,

MY ELFREM Required Materials (£AFT1Y—)

OF@EICK S RHY
1. 400 FUANTH ¥ o _X—rBROY <) — (WP ZEDa T Y PAT 47 &@LU TR
FHON RN o720, IR T A 7 7 OR{KFHHT)
2. 2,500 SLFLANTLLTF D 5 AR A v MBS 2 BENA

a. HH 500 5

b. HEME 500

c. 7477 500F

d. R 500 5
OF—F4F-E2a7IL FLEVT—P3Y
Audio—Visual Presentatio (Video Navigation)
BEBIIREEREZESRTEVV UMW ERLE. YA b -FEX—2a3 2 - ETHZEEDHTH
RLyY,
® =fEEED HD720p ; 1280 %720, H264 Quick time . MP4H. 264

XI&LFull HD 1080 p;1920 x 1080, H264 Quick time . MP4H. 264

® X7 LAEKE,
@ EBHEICIWDITIvI/AT—NnN—%tT5,

*xTA—T4 271298y /REE/RXFNDR - AL—FEANTIEGE LR,
@ FRIFTARTEBFRZM TSI, REBICRESEBZ S0 LEITNIEE 54U, ADFEST (&,
HROMRERZ LGN G RICHEERDTRICLG>THLEEZADLL,

WTLUTD2/8—2 a3V TERDI &,
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i) By -nR=o3y

2HLUADHLDTHITNIEGE B,
LL, 2HRFBABIETADEGE. BEDEIZ2H%EBADHEAT, EMER My TEN5B,
BEBXENEETATHY T . ZESNBEICLEREDTOE—Ya vIcHEATEE. E1-.
LERT, SMBEOFEORRL L TLEBMINDBENH D,
i) Ya—k-nR"—S3>
RETLEVT—2avAELT. 450URN,
BE: 3Lb. ETH-TLEVT—2avh BEERIZ. DI ¥4 rOTOE—T 3
FRICEBEEG LK 57, Copyright ZMFHELOHFAS A LU RDBENHDIGEICIE. EEE
FBTERSHEICH->T. ThoDFIRBEZMFRE LA TNIEGE S,

O &#EICESERERY., 1R 1R (REDHES)
AYA X A2 B#EIF 60cmx40cm ZRZ TN &, /NL/SRITEE,
BE: SAYARAULOEREEEELLEIENH S,
® S#ODEIZ. Entry Confirmation ZFHMAFD &,
LEDTICHREAND, (BEHEDFE)
ADFEST (&, HEIRZAHA LI S GEBICGEERNTRTRICHE-TEEEEZEDEL,
O 953472 FOLE—AYFAYDYISATY ROFY) OSFILORERK (BEDHT)
FrlF, ATA7I—Czoo—DFIYTFHILDA T4 TR a—)L (BAUDHE)
EE: LROVITIAOLLGVMERIZIEK, EROBEN S AL,

B LUUTHTITY—IZBICHELFRM Category-Specific Required Materials

O Lotus Roots (LRIT)

@ ATAT I—Czoi—hWoDFYTFILDATAT AT Ta—LLXIE, 95472k
DLEA—ANYRIZ&DFTISFTFILDI AT bHODFAENDE (EEDH)

® LA, ERAXENICEY TEERMEAHLIONETAL. EE@TORANIDBE,

O Digital Image

® EfEEE JPEG J7 1)L

300 dpi, CMYK, minimum A4 size

® TUZIERIFPCEHBED DV TRE LETFNIXE LAY,

—DOHFENDVDIZ RLATIV—DEHBOESEREEOTHLRVIAGESHTI) —~
DIEEERIE. ES5DVDIZHIFTROHTTELY,

RBREIZE>TIA NI - T WEERKDZ A MILISIE C=RBTZT N TOER I 7 1 LI
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FFEFNIEE B0,

A8 DESBRICROER EEMFEIL e-mail (nat@ADFEST. com) Ti2H LA IThIEA S 74
LY,

1. Entry Submission

. Entry Confirmation

. Entry Summary

. XIEEBA Proof of Payment (8R{T%%2)

2

3

4. Proforma Invoice

5

6. fBYRE Receipt (ERITES)
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15. Effective Lotus

* ERIEEDY A ANEEICHE>TLET,
*EREEDT ORI IT+—T Y FPEBRIZE>TLET,

CATEGORIES

EF Creative EffectivenessLotus 7 VA7 47 « =272 T 4 TRA
Any and all marketing communications efforts, whether full campaigns or
unique efforts within a campaign are eligible to enter. For unique efforts
within a campaign, there must be specific objectives set by the client,
which the entrant achieved.
W REF Y U N—vDED L e — T 4T alash—Ts
Y THIREFREEDR, ED=— 7 RIS T, IEE B ERITER L
Tee 7747V Mo TRESNEEEHZ BERZ2TNIZR B2\,

LOTUS ROOTS
LREF Lotus Roots 2—F R« =
This is an award unique to ADFEST that is awarded to works that embody
local values whether in terms of culture, religion, beliefs, traditions, or
language. Lotus Roots recognizes works that preserve and celebrate
the rich heritage and value of each local culture.
ADFESTIZE-TAZ—VRET. CREICSAonSERIX. TOF7OO—7
WAL Fr—DENGHELER . GRICERTUL=20,

B ZELEM BfLOKHERIE) Required Materials

BHEE Written Submission

1. 33— v OR—OFRA : BM (BE) . BB, $HE (EH) F (500 word LIA)

BEORITRSN, F-LEORICLERELBLICABSL S,

2, UTFDO32NEMICxY SEEZ, 3000 XFLAT,

® —OF7ATT7DOHK (objective) : 1000 XX=F

® "R (EE) OBERITH o -HRE (Strategy) (&7
FroR—Uhb\MILTA—2UF L, EF Y RILTERESNI=OM? : 1000 XF

® #ER/FE Result) &ZNR (Effectiveness) : LM, V5472 FEEFEDRAIZ,

97



FroR=UM, EHLE=HDOEEM (Evidence) Zrd : 1000 X=F

B BAEV-—FZEBADSEERRBICLEIENDH D, Bh. L5, BTG ELZETIZ, #ik
LEXETRALGTNAEGE S,

O #—F«4#4-ESa7)L FLEVF—L3ay
@ = fR{EED HD720p ; 1280 x 720, H264 Quick time . MP4H. 264
X% Full HD 1080 p;1920 x 1080, H264 Quick time . MP4H. 264

OX T LAFE,
OSBEICIWDTTIvI/AT—N—%FIT5,
*xToaA—T42512909 9 / REE/RANIR - AL—FEANTIEHES LY,
OERIIIRTEEFREZMTHA. HEBICREBZ DM LAMTNIEG S0, ADFEST (&,
RIRODERERZ LGN G RICHEERDTHICLE > TELEEZADEL,

F—TFT4FESaTIL FLEVT—2avERTUTD2/3—U3 vTEFDI L,
i) AYg -n"—=vay

2HLADE D THRIFNIEZE S,
LL. 2RFEBADETADBE. BEEORIZ2HEBADHEIAT, LMER My TIN5,
BEEENEEATHY FL . RESNGEICLEREOTOE—a VICHERATRE F1=.
LERT, SMEOZEORKLELTHLEBINEEELNH D,
i) Ya—k-N=o3>
RETLEVT—YavRAELT, 45HUA,
EE: 3Ly, ETH - FLEVTF—2 3o, BESKRIC, DI TV OTRE—V 3
VAICEBHELZ K 5%, Copyright BE{FIELPLHAS A U RADBRENHIBEEICIE. HE
ERATERSEICH->2T. TALOFIBREBBEEZME LR TNIETESEL,

O FIVFY)—ZLEBMICHEST-RERIVIAR @A X)
@ BAXYAX A2 B#IX60cmx40cm ZBALENI &, /NLISRITERE,
EE: BAYMAULOERBEEELDZENH D,
@ 5HD/NvHIZ Entry Confirmation ZHRfHDI &,
® LEDTICHERZAND,
GE) ADFEST [, ERERZ LN > GHBICHBERARHIZLE - THLEEEZEDALY,
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[(IDigital File (EZH4DIHFS)
@ = % H264 Quick time 720x576 (DV-PAL) X I% 1280x720 (HDTV720p)
X,
= fR%E MPEG2PAL (720x576 ratio 4:3 X[% 16:9)
O X T LAHE,
- BEICIWD IS vY/hF—N—%1+1F5,
x ToO—T4 271208y /REE/RXMNDR - AL—FEANTIEE SR,
- ERETARTEEBEFREMTEH, REBICREBZ I LAETNIEAES A, ADFEST (&, &
ROBMRERA GO S GEICHBEERATFICH>THLEEEZAEDLL,

[IDigital Image (RRUDIEHES)

® =fEBEJPEG 77 4JL 300 dpi, CMYK, minimum A4 size

® TTAIERILPCEED DD TRE LA TFAIEE S,

- —DOHENDVDIZ RLATI)—DEROEEEREEOTIRVN ESHTIT)—
~ANDSEERIE, ES5DVDIZHITTIROHTT LY,
BERECESOTIANE—ERT. REEGDE A MLIZIELERBRTEIT R TOEBR I 7ML
2 IE R S 4R,

O73472bDLE—A~AY FAYDISAT7 2 bDF ) OFILOFERER (BEDH)
BEZE: V7470 FOBERKDREESNGN - 1-BE. FRIIBEEZZITH T EAHELL,

HLUTFTOATI)—TCHRICHRELEIR
O Lotus Roots (LRINT)
@ ATAT I—Czoi—DoDF)CFILDATAT - RTTa—RIEK, 954F7>+

DLE=~Y FIZEBFIVCFLDI 4T 2 Do DFREENDE (BEDH)
® L\, EEAEHICEY TERZLRBEAHLONETAH, EEMTHOHRANDLE,

W ##Bh%E# Optional Support Materials

QEXNL /I TIR
FTUTFILOFERSECHNMST 150 T— FLROEXDY/ TR XY 1) Tk~ (Word 2
7AI) EEHDHIENTED,
Q@EXNDIVTHIRAEDERBA  (English Context Explanation)
CMTHMDEEDXIL. EE. X—7 T4 V7 LOBRENEELRENZRIZLTLBIFA.
AVTIORANEBHBEITHRALEZEX (1507T7—FUR) ZHFATHLRLY,
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-XiE: ZTOEOELLPEE. R EDRX - BAAMBER. BUARRE. RibD s T—.

EE: BEEHU. BEE (FILZI—=2Y)  URL, FOtA., thigmE07 ot
FEFSXF. BEE

- R=TTa42T: FHERBRETHLH. TREIFELITSU L. HILHREKRTOERE. 7
WFATAT - T oR=2D—EMEI D, &,

BZDibDEH

ZATHHEAR. YUTL, TJA—Sv— "HaNvr—2 Y=Ly b, BE, P0S FNEM
BEHZRETHZENTES,

AE  RESEAICROEHEEMNETIE e-mail (nat@ADFEST. com) TIEH LA MFhIEL 54
(AW

1. Entry Submission

. Entry Confirmation

. Entry Summary

. X$\UEERA  Proof of Payment (SR1T3%%)

2

3

4. Proforma Invoice

5

6. fEUNZE Receipt (SRITESR)
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6. 477 L—TyF-0—422X

* ERIEEDY A ANEEICHE>TLET,
*EREEDT ORI I+ —Ty FPNERIZE>TLET,

CATEGORIES

INT

LOTUS ROOTS

LRINT

Integrated e AT 74Ty R)
Ideas that is big enough to work across at least 3 different media. Juries
will look for work that takes advantage of each medium’s strengths, to

enhance the core idea. It should NOT merely replicate the core idea
across the different media.

EOULEDRR ST IATDAT 4T THRETDCRSRIATTAT
TEEZTZH D,

Lotus Roots 2—F R« =
This is an award unique to ADFEST that is awarded to works that embody
local values whether in terms of culture, religion, beliefs, traditions, or
language. Lotus Roots recognizes works that preserve and celebrate
the rich heritage and value of each local culture.
ADFESTIZESTAZ—VRET. COEICEZohAERIE. 7U7O0—
AL DWLFr—RENGHELCER . ERICSERF L0,

B YELFEM BHLOKNEREIE) Required Materials

O #—FT4#4-E2a7lL FLEVF—P3Y

O = 2% H264 Quick time 720x576 (DV-PALOP) X (& 1280x720 (HDTV720p)
XIEFull HD 1080 p;1920 x 1080, H264 Quick time . MP4H. 264

@R T LAEE,

OSEICINDITS VY /hF—N—%F1T5,

* Td—

Ta4o71298y 9 AREIE/RRXFNDIR - AL— FEANTITE DALY,

OEMIEII AN TREBFREZMA T HD, REBICWEBZ DM LABTAILAE ST, ADFEST (3,
RRODBREFA LGN > EEBICREEGLSTF L THLEEZEDIL,

s F—=TaF -

ECa7)l FLEVT—2avEBRTUTD2/3—C 3V TEMDC L,
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i) AV -n"—=Yay
2HLUADHLDTHITNIEGE 5L,

LL, 2HRFBABIETADEGE. BEDEIZ2H%EBADHEAT, EMER My TEN5B,

BEENEERATHY . E- . ZEESN-BEICAERENOTOE—Y a vIcLEATEE. £1-.

LERT, SMBEOFEORRL L TLEBMINDBENH D,

i) Ya—k-"—P3>

RETLEVT—2avAELT. 450URN,

EE: LY. ETA-FTLEYT—avn, BERKRIC. 9T YA FeTRAE—V 3

VRICEBRHELZ K 54, Copyright EFELOHTS A o ROBENHIHEEICIE. HE

EIbTEREEICH->T. ThoOFHBRBEEZMELETNEGZELHEL,

O ETUr)—ZLEMBICHET-RERIVIR @M1 X)
@ BAYAX A2 EB#IL60cmx40cm FRBR LN &, /NL/ISRITEEE,
BE: SAYARAULOEREEEELLEIENH S,
® E#D/NyYIZEntry Confirmation ZFMHFDI &,
® LEDTICHERZAND,
(GE) ADFEST [, ERERZ BN > EBICHBERATHIZLE-THLEEEEDALY,
Tip EV R R=F- 4=y bDBFELT . EXA Y IF)L: PSBE (Ri8) .

O Digital Image

® SfEEE JPEG 774 )L 300 dpi, CMYK, minimum A4 size

® TUZIERIGPCEEED DD TRE LG FAIEE S,

- —DOOHENDVDIZ RALATI)—DEROEEEREEHOTHIRVN. ESHTIT)—
ADEEERE, ES5DVDIZHFTTIHTTELY,
BERECESOTIANE—ERT. REEGDE A MLIZIELERBRTE TR TOEBR I 7ML

ISR FREEE SN,

OiRHESE Written Submission

- JY—2: FyroR—U®iHA (100 word LIRA)

-YYa—v3y: EEBEIIEFroRILTEFroR—VEESHAL. RITLIEZHDEREA
(100 word LIA)

"R LYLE: IFATUMBLITHEEORGBE Ty UR—UNEDRERERIIL A
R (100 word LAM)

AE: HEIV—FEBADLEARICHELZIENDHD, Bh. i85, BRITLREEETI. #ik
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LEXETRALGTNAEGE S,

O 93472 rDLE—AYFIZED, V5472 DX Y OFLORERRK. (BEDH)
EE V7470 FOERBKPRESAGN 158, EREBEZRTDH I EAHELL,

BUTOATI)—TCRICHELEIF

O Lotus Roots (LRINT)

@ ATAT  I—Czoi—hoDFIVCFILDATAT - RTD21—)RIE. V9534F2k
DLE—ANYRIZ&KDFTISFTFILDIZAT 2 bHODFAENDE (BEDH)

® LI, ERAXEMICEY TEEZLMENHLIONETAH M, EETOHRANBE,

W #Bh%E# Optional Support Materials

OEXDY /) TR
FVCTILOEREFIHMST 150 T— FLURADEXDY/ TR XY )T~ Word 7
7AI) EEHLHIENTES,

Q@EXDaTHALDERB  (English Context Explanation)
CMTRIMDEEDXIL. EBE. YT T4V LOFRENEELREZRZLTWLSHE.
AVTFYRMEBHEICHALLZEX (1507—FURN) ZHFZATHERL,

-Xk: ZOEOEDLLPZTE. Rik- EDRX - EANBER. BUARE., Rtz T—.
1—E7%F,

- B8 BEEV.EE (FJLI—=V)  UXL, TOMA, thiEmEOT Iy
FEROXF. BEE

- XR=TTa2YT: HEKHETHN ThELHRIIV Eh HALGHRESKIOFE. <
WFATAT - FrvoR—UD—ENESH, %,

HZDihDEH

ZETHBE. YT, TE—Yyv—  "HEaRv =D Y—T Ly b, BE, P0S FDEM
BEMERHETEENTESD,

AE  RESRBAICROENEZEMFERIL email (nat@ADFEST. com) TiRHE LARIThIEE 5%
LY,

1. Entry Submission
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A T

Entry Confirmation

Entry Summary

Proforma Invoice

X #LUVSEBA  Proof of Payment ($R1T:%#€)
PEIRE Receipt (SRITIESR)

INTEGRATERLLOTUS
MOUNTED BOARD

A2 Mounted board:
- Maximum 60 cm x 40 cm

Ad as it was published

- No agency logo

- Clear & Concise Text separated in
3 sections (100 words maximum
for each section)
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17. INNOVA O—4 X

* AT L—TyR-0—42XIZFLC,

CATEGORIES
IN

LOTUS ROOTS
LRIN

INNOVA Lotus
INNOVA Lotus entries will be judged on their level of genuine innovation,
talk-value, and results. The entry may utilize only one media or across
multiple media.
INNOVA Lotus 1%, & DIEHEMR D, fi 2 B0, Zam O MEM: K O,
ZORRED LNV ONWTEEINET, ERBISEIXEDL ST
T —PObEEINET,

INNOVA Lotus will be presented to world-class concepts that have made
a dramatic impact on the marketplace i.e. unique, “landmark” ideas,
technologies, designs, applications or creative properties that have
pushed the marketing industry into unchartered territory.
INNOVA Lotus X, EFRICBIMRA VX7 " e 52 5HMR 7 5 ADa
v NTATTIZRHLTELALBNDHDTYT, B) 7T Dv—
T4 v TEEERBOBER~ M LEDD, 22— R 7V F-w—
JIORTATT . 720 — TS  TFIVr—ar, X,
RIS R EE LR -T2 b D,

Lotus Roots 2—F R« L=
This is an award unique to ADFEST that is awarded to works that embody
local values whether in terms of culture, religion, beliefs, traditions, or
language. Lotus Roots recognizes works that preserve and celebrate
the rich heritage and value of each local culture.

ADFESTIZEDTAZ—IRET. COEICHEAoNSERIE. 7O70OO—N
AN Fr—DENGHEFELER ., EHRIEERFWV =120,
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B VELEM BEifLOVREIR)

Required Materials

BIEDOA VT L T4 F-0—4X| ERABETY,

© f{EL.

TIP EV kR : B#IA—<v rOY U FILIZEAL TIE,

BEXAYTHIL HEEE]| P5

ZH,

INNOVA " 7"US

The Attention Powered Car

Goes when you're paying attention, slows when you're not

MOUNTED'BOARD

A2 Mounted board:
- Maximum 60 cm x 40 cm

Ad as it was published

- No agency logo

- Clear & Concise Text separated in
3 sections (100 words maximum
for each section)

XE&EHTIT)—RHERBACCFET! !
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H {E&iGSH & thEERE

@® Film_ Press, Outdoor, Radio, Interactive, Mobile, Direct, Promo, Design,
Print Craft, Film Craft, Media @& QO—4% XK
(EBEEM : 24 - 1\—Y)

1 ¥E@IZDE (Per Entry) 10,500

Lotus Roots 17, 000

@® New Director ORA—4% XERA
(REEHML: 24 - 1\—Y)
1 ¥EfIZDF (Per Entry) 10, 500
Lotus Roots 17, 000
L7 —EaS5RIT+—DLa— 710 LLZEKRL,

@ Effective, Integrated, INNOVA, ®O&O—4% XEM
(SFEHEEL : 24 - 1\—Y)
SE# 17, 000

(&%)
BEL— FOEBD=&H, ADFEST2014 DIEHERICDONTIE, 24 - N—=VYIZLBH1DET

5, (TRTHDEEHLIZIE. VAT 7%E2ED)

© Remote Judging &#:5. Film(F21-23), Radio, Interactive, Mobile, Integrated, INNOVA,
DEEFIZDWNTIX, ZOEERIE, 9, 20056 F 1 898 (£) FTITKHLWEET LEIT
NIEHE S0, ZOMEMICOLNTIE, 20015F2H6H (£) FTHEHIRET S,
NBITENT-HEICIE, 1EHEICDE, 1,500 N\—YDEMERNLKET S,

1. BEHEOXHIVAE  (Payment Details)

RITIRIA S -

Plannova Co., Ltd

Saving A/C number : 179-403-6879
SWIFT Code : BKKBTHBK

Bank Name : Bangkok Bank Pcl
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Bank Branch : Bangchak Branch
2109 Sukhumvit Road, Bangchak, Prakanong, Bangkok 10250 Thai land
Tel: +66 2 3113851-2 Fax: +66 2 3117501

mEEEH

@ RITIRADKRICIF. 250 2 A - N—YDFHEHHLNMN B,

COESITHESFHHIE. IRTHEEEEBLL, 5 LEBEWMEEIZEK. BENZRBESINTED
&35,

@ BTIRADBAIZIL. 84T~ Pro-forma Invoice No, FTEEHDIEREIREDC &,
EE®. BITEEMERE (bank transfer confirmation) DaE—%.

nat@adfest.com A~A—)L T, X[, fax: +66 2 530 9292-3 £TEMDZ &,

® JLPYyb:HA—FTOXIL (EHY, TRE2—Hh—F, AMEXT)
EFH—FEIRI—D— FEADHSE : 3, 5% OFHFEIMIND,

AME XER®DIEE : 4 % OFHELHMNS,

IWWRLIEF, BRoEE. FERGGE. IWERY FHIT L TETHAL,

® /NMIFTOXLWE, ZMEREFEDHH,

J BEMDEFDAEE  (Mailing Checklists)

ENOBICEUTOETERTOL, 5 LENERKICE 1Y RHOBEIC LA DR
na'&H s,
(RH OB 2 A, ADFEST BHER/EEHHEYIY]  2015F1H 308 (&)

LTOEHE., FMzE. DT IRNTOREERIHTEI &,
@® Entry Submission

Entry Confirmation

Entry Summary Form

Proforma Invoice

Proof of Payment (3%&Mi5H)

Receipt (ZHDHE)
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@ TTLU—h ATATRTDa—LBEWET XU T EEHT IBELBLGLE—
EHFTELG - EEMARET, FHTI)—DFMESRO &,
* VEDBEICIF. BERAMLDIE— (BEL) ZHEATELY,

©Proforma Invoice ( Commercial Invoice)
B LDENZRTEHI=OIZ) UTOKSICEBALIZTATAILT - 4 ViRA R & T5,
“Festival Material- NO COMMERCIAL VALUE - Customs Tariff for Film/Outdoor
Film/DirectFilm/PromoFi/m/DesignfFilm/FilmCrart/NewDirector,/Radio/360Fi Im/INNOVAFi
Im/LotusRootsFilm/Cyber No.8524. 53 and for Press/Poster/Outdoor Print/Direct
Print/Promo Print/Design Print/Print Craft/360 Print/IMOVA Print ,/Lotus Print
No. 4911. 91 “ affixed to the parcel.
¥ BH. BEEHICE >TEMNYOMEDEANBLEL INEBE. HIZIFELBELETAH 1R
[2&E1 FILFELEAT S,

c

ZETHEEF. ROEERD., EMELTEDDH L,
Movie Files

Audio Files

Mounted Board

Digital Images

Script

Synopsis

Audio-Visual Presentation

XEIZKBHHBEER Written Submissions)

. TRTOFRHMIL, Technical Requirements M EOWMEEIE| ITHESWE-RABD 2
A=Yy MIEoTELNDIE, )

~ ®© 0 0 06 06 06 0 0

%ft% (Sending of Entries)
LUEDRENNyT—U—RKIE, UTDIEE~AYV—) I (DHLE) IZTEMNT S,

585 : Plannova Co., Ltd
c/o Pacific Advertising Festival
1537 Town in Town 3/1
Srivara Road, Wangthonglang
Bangkok 10310, Thailand
Tel: +662 530 9292 Fax: +662 530 9293

Contact Person : Ms.Nat Luevarapong E-mail: nat@adfest. com
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WHEEFRREIEFEZANSIHBEICOA T, RLTIWD DRy I XIZAF LY. MEDSMAIZ
RELEYLGWZ E,

EZMMNADFES TLHEREHBICHHANIZRETSELIICTEI ¢ RU, BEHERICECET
DEZEXE., BHEHE, REREOCEREEZIRTHUL TS 2 LEF. BEEDEREEL D,

EHHLDO. LRIBFEOETFEMELEEOBLET.
(R OHRMEIEFDHEIY )

LESEEET, 201551830 B (&) LBEIZ/N>av 9 0 ADFEST EHBICE L
FMIZOVTR, BERIZTILEVT—Ya v dEEZEDLEL,

K ADFESTE#RE E#zZEO (Contact)

B LHEBPIVELGBEELTEANEREIVEZ I FLTTEL, (RLEESERILEICHATHE
ADBEMIFZ T HFTFEEA, )

ZMFE. Japan Advertising Federation (JAF) =2GEENSFDREEZZ (T TEEEREZR-
EEHBEBEAVEEVTHELY TEA.

(BRTTHN. BREBIIELEFRA, ZEBEHEDHY FEA, )

Ms. Nat Luevarapong

Entry Manager

Tel: +662 530 9300 ext. 23 mobile: +6687 711 6903
Fax: +662 530 9292-3

Email: nat@adfest. com

L WEHEZOBRYIFEWNEUHEE (Treatment of Entries & Miscel laneous )

1) RESNEREEREIIRTLERTEHERITTFREL. RAKXLEL,
2) POTREFLERERESEL-OIC, BHEEILERTHEENSSH L E BT
ZLERESHICENT, BRENEROT—RICERLEY., G TLE T—Ya Y
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[CAWZY T 5EREZEROD, LERFEBEIETAT—TE 74 ILLICERT HENEZE
5, SSICHEEL. BiE BEEZMHLTAP 7RI R FEZRBEIELS LS 2MH
VIR HEBIC, EERIREVCEEREES. TATHLERHDH, LB, E
TH - TLEVT—La U GREREICOIIHA PP TOE—L 3 VAHICERERGK
DI EEELOCHASA LU ADBENHIBEITF EEEFILTERIEREICH->T.
ZNoDHBEEEME LA TNIELES A,

3) EoBBZREDSD, BEBERILERI/EBEOEKRIZE LT, Ya— IR MMIE>f=H,
AEBZBRELEAR—VXILEROTOAILOE—%, DDDREXTRELAZTAIEAE S AL,
LESRIEBZEITLRA 7Y R7HEEMIZONTYE., REOBHO OIS -DDE
FERATIHEELNH D,

4) CEFRTHEBLE AEZRELEGESEREABERERICANDZENH D, TDX S 4H1E
REE. FMTHASILERTMO—BTHAS L. BEEZLLYTBICHLZYFZE UL T
FELHEN, BEEIE. COFBEOEREMLETRNKGERFIEEICK>TLE ONTZENE
BEEXFLENTSHC L, EARXDIERECHEEYLATONYVEAEINEZYLTLEI &
[CRAMFVEERIELICEERTHECERERELGTAEGE SN,

5) BEERELERED2) ITEFLESGEB - BR, HDH0ME4) [TEFLLSGHERE
DEMRICHEVEESREEFICH LECSN:-HoW 5B LITICH L AERIEEDOER
OBV EICAET b,

6) AEZEIX. TORABHERICKREIA TSI LEEHIC. BOTAE—2aVOEMT
BEZoNn-BEEERTIENEET 5,

M Z]fh

1) BHEERIREBICERALELETAT—TOEICEHALIRTOEZEZAL., E=ZFNLD
ALITICH L TLEERIEEOMAIGLIEELRIRT 5,

2) REDORAUFIRTOREEICEI>TREIZTFoNDIDET D, BEYT—DA
AETIE, EEERHALEEICL-TERRICRTFANLONI-C LEEERT 5,
EORMICHEDLTNEBEMICRIRET D,

3) POT7AREELER20ICET H2IRNTOLERTIHEOREFIREHTHY ., BD
HRAEET,

UE
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