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‘ ENTRY RU LES aVTUVICES

* Only one party may enter a particular work into a given sub-category. It must be agreed in advance between the
parties concerned. If a work is entered twice in the same sub-category, ADFEST will accept the first entry
submitted.

120 HTATIT)—IZHEEREIVN—(EE) TELDIE 1 HDH T EHANELSERIZOVTIE. ED
SUNRTUMN)—EREGDINZEFNCBEARERTEELTTEL L 1 DOYTATI—ICE—ERDPERENS
IUN)—Ehf=15E . ADFEST IRHDIVN)—HDHEZTHFITET

* ADFEST reserves the right to disqualify entries that fail to provide required documentations. Entries that
have been run purely to make them eligible for competition will be disqualified and the submitting
organisation may be banned from ADFEST competitions for a period of 3 years.

ADFEST [, B ABEMRHESN G FIVM —ERERBET HEBEALEY . TV —EHREHLITLED
AEEMICKRESh-IU M) —FREERY, REE I 3 F£/MIZHT=Y ADFEST AURADSMMAFEILShFET,

* ADFEST Organiser reserves the right to move entries to more appropriate Lotus category or sub-category.
FHEEE. IVN—EREIVELGRATI) RS ITATI—ICBTEREELET.

* Brand Communication which might offend national or religious sentiments or public taste will not be accepted.
ERRE. RERIE. HOIWVELEMEE TS BESAEREOHIEE TIUR - a3 a=r—2a ERIEZ (T
[TFRE A,

* ADFEST reserves the right to disqualify inappropriate and offensive entries.
ADFEST ZHEE (T FEUH AN EKREM MBEMNLGIUN) —ERERIBLETHERZHLET,

* ADFEST Organiser reserves the right to disqualify an entry if full payment is not made before judging
commences.

ADFEST X#F X, BEERIBETICIVMN —ENEMINLEI ST EREERIRLETHHEREZELET,

* No refund will be given for wrong entries, withdrawn entries or disqualified entries.
FEBIVM)—EfR, TN —ZHRICHEISNER, RIBEGOIUMN —ERITOVT, IV —BIFIWVERE
ShFEEA,

*  Entry credits CANNOT be revised after Friday 26" January 2024. Any requests for changes are subject to the
approval of the Organiser. A fee of THB 2,000 per request will be charged for each change if approved.
IREEHICEE I N LYy b (EH) 13X, 20241 A 26 H (BEH) LV RICIIERCEEHA, BEIC
320 72 MZoWTE, FREOEKRBN/LETT, BEREKRBINEHE, LEHOY J =X Mok
2,000 =2 OFEEIR N £,
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ELIGIBILITY ILFUYIES

*  Entry submissions to ADFEST are open to companies involved in advertising, communications, and production
industry throughout Asia and the Pacific, including Australia, New Zealand, and the Middle East.
TOTREEMEB (F—ANS)T - Za—D—35UF-RREEL) TIHE. AT47 . GIEEXERICEAHHR#IE. ADFEST
ANDIVN)—MTEET,

* The company must be based in the region regardless of where the entry was designed, implemented, published
or aired. Works created for clients in the region, but by companies based elsewhere are not eligible.

*  ADFEST [CIVh)—F 2LttF. TUM)—ESNEC OB THRE., £, Bk, BuEShi=-NIZEbHoT . i
BIZZOREANEFEELTWEINIERYER A, LEEORBICHAZELISATUrDEOIZHESN-ERTH-T
3. FRROE- A EENMGENERITTUN) —EREBLEE A

*  All Brand Communication must have been commercially launched between 15t December 2022 and 315t
December 2023. Except:
IUR)—ENBTARTOEE A/ TFUR-a3a=7—2a Em(E,. 2022 F 12 A1 BA5 2023 F 12 A 31 BETO
BICEELARASNTUOETNIEEYEE A, FiS:
Works can be launched between 1%t January 2022 and 315t December 2023(in the past 2 years):
20221 H 1 HH 5 2023412 A 31 H (HZE2FH) CABESEhEz= M) —T&EET,
Brand Experience Lotus: Customer Acquisition & Retention (BE17)
T TN T I AN TR e B —H R YRA =T I g & T g
(BE17)
Commerce Lotus: Customer Acquisition & Retention (CM11)
Iv—X e B—K R GRAX~T—T I g& V729 (CM11)
= Direct Lotus: Customer Acquisition & Retention (DM16)
ST e B—FR GRI =T g & ) T3 (DM16)
= Effective Lotus (except EF02 Long-Term Creativity and Lotus Roots sub-category (LREF)
Tl 74T e mB—FX EBF02 B2 H—Ah 2 VT T BT =L N —F
X e =2 DY 7y 72— (LREF) #k<)
= New Director Lotus: NDO1-NDO8
. Zo— e T LI F— e Z—K X NDOI-NDOS
o Works can be launched between 15t January 2021 and 315t December 2023 (in the past 3 years):
20214F 1 H 1 A5 2023412 H 31 A £ T (#%E 34FEM) otz = M) —T& &%
K
= Effective Lotus: Long-Term Creativity (EF02)
. TT7 )T 4T cu—FRA unry A =L VAT 4T +— (EF02)

*  Works that have entered ADFEST in the past years are not eligible, except for entries into:
BZEIT ADFEST ICTUR)—LI-ERDBIVN)—(EFTEER A BL. UTOIUM)—F IS LY FET,

=  Brand Experience Lotus: Customer Acquisition & Retention (BE17)

TGN eI ANY TR e B KR PR T I g &Y T g
(BE17)

= Commerce Lotus: Customer Acquisition & Retention (CM11)
A=A s B—H R HAE—=T 74V ar& V7 ar (CMI11)

= Direct Lotus: Customer Acquisition & Retention (DM16)
BAVI K eB—BRA . AARAE—=T 74T ar& V7 a (DM16)
Effective Lotus: EFO1-EF06
7277 7—X%X :EF01-EF06
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ELIGIBILITY IVFUYIZER
o) —EE

* All Brand Communication must be designed for public exposure except:

ITARTCOEE/TIUR-a3a=7r—2a ERIE—BAR-BHEFHRICEEIN TOVETAIEGYERE A, BLUT

DY ThTI)—FBINELYET:
INNOVA Lotus: Innovation in Prototype Technology (INO3)
A=/ O—ERX A/ R—=23 A TARIAT - T4/ —(IN03)
While entries submitted to Innovation in Prototype Technology (INO3) do not need to be
public, they must have at least been launched or tested to a small group of people and
executed to some extent not merely a prototype idea.

A/ R—=230 A2 TANIAT T/ —(IN3) ~ND IV —ERIE. —fiRABHSh TV S
BERIHYFLADN . RIETELABO T L —TICARFELFIHBRARINTEY . A DERITHEIC
BRELALTREL, —EREORREZF>TORITNERYERA,

New Director Lotus: Portfolio Spot (ND06) & Film School (NDO7)

Za— T4 F— - m—=F X R—= T x VA ARy (NDOB) &7 4 /L A
—/L (NDO7)

* All Brand Communication must have been made within the context of a paying contract with the client, except:
IVN)—ENBTARTDIEE / TIUR 23227 —2av BRI V54T VDB EZHICE SV THIESNT-1E
BTHEINIEGRYFERE A BL. UTIEFISNEGYET:

Self-Promotion sub-categories: for Self-Promotion or works for non-profit organisations, the
works must be endorsed and approved by the client.

T TRE—ar Y ITATI)— LT - TOE— 3 FIEEEFFIARD-6HIZ NPO (FE
EMEK) O=OICHEESNERIE. V4T UMD DHRE. RZENPBLETT,

New Director Lotus: Online Film (NDO5), Portfolio (ND06), Film School (NDO7), and Short
Films for ADFEST 2024 by The Fabulous Five (ND08)

Za— T L OF—-O—4R:F 54T 1)L L (NDO5) . IR—kT+1)A4 (NDO6) . BEL U T AL L
A49—JL(NDO7) . & KU ADFEST 2024 < 3—kT4)L LI The Fabulous Five J(NDO8)

* Entries cannot be made without the prior permission of the advertiser/owner of the rights of the commercial or
advertisement.

EHICAEE EHORBEOHAZI - — v ILELRESEERLNIVN)—TEEE A,

* Entries which have infringed any of its country of origin's voluntary or regulatory codes of practice are not eligible.
It is the responsibility of the entrant to withdraw such work immediately should an infringement arise.
FHESN-EOAFERABHINVIMEEEREERELERIEIVN —EREBLEE A TUM)—RIZESLE:
RENES-RELLBES. BEEOERICSVLTIVN) —ZAIRFBELZTNERYVERA

ADFEST 2024

INTELLIGENCE 21-23 MAR




Back to Content

JUDGING TLTIVIRRS

Judging will be done by a panel of industry experts and the procedure overview is as follow:
BERF.ZROIXRN— L THEAESNSIBEEHICL>TITONET . BEEFIRIIMEE LI TORYTY :
* Shortlists determined from 15t Round independent remote judging
a—hMJAME.FE 1SV RILIZYE—FEETRESNET
* Finalists determined from juries’ votes after discussions on each shortlisted & call-in entries
T7AFIVARMEAZHEB LN AVDRE IR =IOV TDFBDOR. BEEEDERENSREINET

*  Winners determined from juries’ votes after discussions on finalists
BEERAE. I7MFVANMIDVTOENR. BEEDKRENORESNET

The decision of the Juries in all matters related to the awarding of medals will be final and binding.
ZEEROERTEICEALTE. BEEHOHIMARENLEIOTHY . b OHERNEFHLET,

Interest Voting: At all stages of judging, a jury may not vote or be involved in any discussion on entries submitted by
his/her company in his/her own city or on entries submitted by an overseas office for which he/she worked during the
time the entries were produced.

FEBEREBEICLIER BEER . BEOIRTCORBEICEVWT. BESNBETHET AN LDIGHEER. FEES
MNEZEROFERICIRL TV -BENDOSRUNSDIGEERICOVNTIE, HELFHEICADLLILETERERE A,
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AWARDING THE LOTUS WINNERS

O—42RAEDHZE

ack to Content
' . ALTUYVIZR3B

The juries will make the final decision on the allocation of medal winners.
BEBF. IR OUNA—TAVADEAT )L (B) ZLEBERBRELET .

* Ifthey feel none of the works is a Lotus winner, juries may not award any Lotus winner in that sub-category.

EHITHTI)—IZEV T BEERICE>TA—FREITRBTHERDLEOEHIEFTSNIIGE.

2BV TO—4REZEHIILLELDEENHYET,

LA IHT T~

* There is no limit on the Lotus winners.
O—2XEQ#IZHIRITHYFEH A,

* Gold winners that are NOT for non-profit organisations, foundations, charities, or NGOs will compete for the
Grande of their respective Lotus.
FFEFEAK. BE. ZEHK.NGO TREVWEEREEL. TNENDO—FZADT ST THELES,

* Gold winners that are for non-profit organisations, foundations, charities, or NGOs will compete for the Grande
for Humanity and cannot compete in the Grande of Lotus.
FEFMEIK, MEH. ZBEFR NGO DREZEEIL. FI0T I4—Ea—IZT1DEOHITHEL. TF0T 4T
A—3XATHFITHIEIETEFEFEA,

Lotus winners will receive a trophy and a certificate. Finalists will be given certificates.

A—32XAKEDZ

LOTUS

INNOVA Lotus
A/—/\-O0—42 R

Lotus Roots
AO—A2X-J)L—Y

Brand Experience Lotus
TSUR-IHRRYIU RO
—5R

Commerce Lotus
av—X-O0—4X

Design Lotus
FHAL-O—8R

Digital & Social Lotus
TR — v )L-0—4
A

Digital Craft Lotus

TR UTTR-A—ER
Direct Lotus
FALHYFA—ER

Effective Lotus
IJx)T47-0—43X
Entertainment Lotus
IA—TAArA—42R
Film Craft Lotus

T4V L-DFTR-8—5R
Film Lotus
T4l L-A—2R
Media Lotus
ATAT-A—4FX
Mobile Lotus
E/NA)L- l:l—’;‘tx

\\1‘\» { }Vh

S | PA .

HUMAN

INTELLIGENCE

BEICIAOD—LERNBEONET . T7MFIRMIZERIBEONET

AWARD
If there is only One INNOVA Lotus & Lotus Roots awarded, Grande of Lotus will not be
awarded.
SELfA/—/\-0—2R&O—FX - JL—YH 1 DLHEWMEE . VS50 T 47 - 0—42REFEShFE
‘A,
If there are two or more INNOVA Lotus & Lotus Roots awarded, the juries must vote for
the Grande of Lotus.
22U EDA/—/\-O—2R&A—FR =YD EEINTIGE . BEERI VT A7 -0—2XI(HE
EJALENHYET .

If there is only One Gold Lotus awarded, Grande of Lotus will not be

awarded.

A=V R - 0 =X ZAOZEEPINIET OGS, 7707 - 47 - n—2 2353 E
A,

If there are two or more Gold Lotus awarded, the juries must vote for the Grande of Lotus.
2OULEDT—V R - m—= ARG INTE, BEBEZSIU0T - AT -
BEFTLMERH Y 7,

0—& Az
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AWARDING THE LOTUS WINNERS Ba:';f_:;f;g;;t
D—@xﬁwﬁﬁ

New Director Lotus
—a—-T4aLYB—0—4X
Outdoor Lotus
TORT7-8—2X

PR Lotus

PRAO—%X

Press Lotus
JLR-O0—42R

Print & Outdoor Craft
Lotus

TIVURTIORRT 95T
A—42X

Radio & Audio Lotus
SUAF—T 474 -0—4R
Sustainable Lotus *NEW?*
YV RATAFTN e m—H R
Pkt
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AWARDING THE LOTUS WINNERS Ba;{:;_°>¢‘;¢:l:l;gt
.“ O—A2EOEE

The Grande for Humanity, which will be judged by the panel comprising of all the Jury Presidents, is an award
recognizing creative excellence, where non-profit organisations, foundations, charities, or NGOs Gold winners from
the following Lotus categories:
JoUT 04— Ea—T=TAIFBNTOI)IAT4THEUTOA—FR -ATI)—H5DA—2X - AT3)—IZx L TES
NBHET. 2A73)—(HM) DEEERTEHENSIEEEHICL>TEEINFET,
e Brand Experience Lotus
TIUR-IHRRYIVR-O—RR
e Commerce Lotus
av—X-O0—4X
e Design Lotus
THAY-A—4RX
e Digital & Social Lotus
TOAIIE)—v)L-O—2 R
e Direct Lotus
ALY O—42R
o Effective Lotus
IJx)T47-0—42X
e Entertainment Lotus
IVA—TA AR O—4E2R
e Film Lotus
T4l L-O—2R
e Media Lotus
ATATA—4R
e Mobile Lotus
o ENAJL-O—EFX
e Outdoor Lotus
FORT7-0—42X

e PR Lotus
PRA—A2X

e Press Lotus
JLAR-O0—4R

¢ Radio & Audio Lotus (Except Audio Craft Lotus sub-categories)
SUA A —TF 44 -O—HR

e Sustainable Lotus *NEW*
YRATAFTIL e m—H A P

and non-profit organisations, foundations, charities, or NGOs winners of:
FEFHRK. BE. ZBEFK.NGO ODREFEIRDELYTT,
¢ INNOVA Lotus
A/—/N-O—45R
e Lotus Roots
A—&Z-)L—Y
compete for Grande for Humanity (but not for Grande in their respective Lotus categories).

TI0T 74— Ea—RZTADRETYT (L. ENETNDO—ER-HTIT)—TREIT S TIEIRERN) .

The determinant of eligible work is the brand/client/advertiser of the work. That is, the work must be for non-profit
organisations, foundations, charities, or NGOs including non-profit foundations & associations, appeals, charities &
donations, volunteers, etc.

BERRICHI=DDEIDELAERDTSUR/IFAT UM REENROET  DFY, ERIIFERERK, BH. BEH
KNGO GFEME KRS LVEK, BEHRK. BERARELUVFM. RIUTATRE)EHRELTVDIRENHYFET
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SPECIAL AWARDS ot
A Bl B

ADFEST 2024 Special Awards include:

¢ Network of the Year
FIRT—=HF T YA —

e Agency of the Year
ISz —FT A —

e Independent Agency of the Year
AVTARVTUON IV —F T (¥ —

« Digital Agency of the Year
TN I—xo—FT A —

e Media Agency of the Year
ATAT - I—Vzoo—FT-H (¥ —

¢ PR Agency of the Year
PREI—Dzvy— T4 ¥—

e Production Company of the Year
Jag Ay NZ—F T —

e Advertiser of the Year
TFRABAHF—eF T 4 —

Each entrant’s inputs in marked fields of the online submission will be taken as final to count toward the scoring of
these Special Awards. Please make sure the spelling (even spacing) of what you enter in the online submission is
accurate and consistent to ensure all your well-deserved points are awarded. As Credits are provided by the entrant
and only credits submitted at the point of entry via the ADFEST entry site are used and cannot be changed
retrospectively.

EREEDAUFAVRLAAFORBENES. ZRERERELTHINEDORHBFICERINET, TRTOEBRIVID
EHEICEESNG-OIZ, BLAADERIL ANXFORY (AR—RLEL)NEET—EL TSI LEZHERLTTEL,
ILOVMEIEEEICLYIRHEESN . ADFEST TN —H A bEBLTIUMN) —RICIREENFIL OV DA ERSNE
T BEICEOTERTHLETEEE A,

ADFEST is not responsible for unallocated scores due to typo mistakes or name inconsistencies done on the
entrant’s part.

ADFEST (¥, EBEEDFATIX BHDF—BUZLYRBAB YL TONEVEADEFEZAVEEA,

Credit revisions cannot be made after Friday 26" January 2024 and must be done in writing to
Nat@ADFEST.com. Any requests for changes are subject to the approval of the Organiser. A fee of THB 2,000 per
request will be charged for each change if approved.

HEHNEOTHEIL, 2024 5 1 B 26 B (£)FTI= Nat@ADFEST.com SETCICA— L CRAMINT=-HBE DO H Z(HF1F
FT . EHICBETIVIIRAMIDNTIE, FREORZINVETY . TENEKISAEA. 1 BAOYSTAMNZDEF 2,000
IN—YDFHHELIDINMET,

NETWORK OF THE YEAR
RYRT—YFT A X —
This award is given to the Network (own whole or majority stake in the company) that earned the highest score

calculated from the credit entered in “Network” (regardless of Entrant Company) from the finalists and winners in all
Lotus categories.

KEF. EREOXREITHNDDT) Network IELTERERL. D OUTDOATI)—T7A4FIVRMAE~ADAE - AFEITED
TEBLERIVMDBETRESFREGSERVN I I (BREUBLUBRSANERF B EHEMERTITHFRMIC
ML THELNET,

Note: Holding Company CANNOT be entered as Network!

SE ERstiEINetwork IEL TE R TEEFHA !

HUMAN ADFEST 2024
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SPECIAL AWARDS AFUVIZES
A P

AGENCY OF THE YEAR

I—S1vy— AT A —

This award is given to the Agency that earned the highest score calculated from the credit entered in “Agency”
(regardless of Entrant Company) from the finalists and winners in all Lotus categories.

REIL. (EEROERBIZHANMLT)TAgencylELTEREL. A DOUTOATI)—I2BWLWTIFAFIYRRUAEAD AE- A
BICE>TER/LERAVNDBETRE/S AL EI—DI o —(CHLTEONET,

INDEPENDENT AGENCY OF THE YEAR

AVTARIT I IV —-FT - Y- —

This award is given to the Independent Agency that earned the highest score calculated from the credit entered in
“Agency” (regardless of Entrant Company) and declared itself as an Independent Agency from the finalists and
winners in all Lotus categories.

KEIF. BoEAVTANUTUMNMIAR) I—D10 Y —THALEEL T EBROEEITH N H5T) [Agency | &L TEER
L. DUTOATIV—IZEWNWTIZFAFTIRRNAEAD AR - ABICE>TERLERIVMOBE TR/ REGS -1V
TARIT UM Iz 0— TR L TELNET,

DIGITAL AGENCY OF THE YEAR
FOINIT—=xo—F T —

This award is given to the Agency that earned the highest score calculated from the credit entered in “Agency”
(regardless of Entrant Company) from the finalists and winners in the following Lotus categories:

KEIL. EBROERBICHANDLT ) AgencyIELTEEL. M OUTOATIN—IZEWTIZAFTIRARALEAD AE- A
BIZd-oTERLEZRAIVNDBE TREFHREGSII—VI o —IIH LT ET:

e Digital & Social Lotus
TOIL-UTTR-A—42R
e Digital Craft Lotus
TAVRINR)—2 v )L-A—2 R
e Mobile Lotus
ENAIIL-A—EFR
e Lotus Roots sub-category in the above Lotus categories
LEREO—ER-HTI—ITEFEH. B2 R UN—YDHTHTI—

MEDIA AGENCY OF THE YEAR
ATFLT - I—Dxo—FT-H - —
This award is given to the Agency that earned the highest score calculated from the credit entered in “Media
Agency” (regardless of Entrant Company) from the finalists and winners in the following Lotus category:
KEF, (EROEEBICHMNDST) Media Agency IELTERERL . N DOLUTOATIN—IZEVNTIFZFAFTIRAMIE~ADA
B ABICE - TEBLERIVMNOBE TR/ RELGSIEI—V o —(CRLTELNET:

e Media Lotus (including Lotus Roots sub-category)

ATAT - B—E2R(A—F2R)L—YDYTHTIT)—%EL)

PR AGENCY OF THE YEAR

PReI—Dxod— AT -H- Y —
This award is given to the Agency that earned the highest score calculated from the credit entered in “PR Agency”
(regardless of Entrant Company) from the finalists and winners in the following Lotus category:

KEF, (EEOEEBICHANDST)IPR Agency IELTERL. N OLUTOATIV—IZEVNTIFAFIAMIE~AD AE-
ABIZE-TEBLERIVMOBETRE/REG>LI—VI Y —ITRHLTEONET:

¢ PR Lotus (including Lotus Roots sub-category)

PRO—42X(A—2R - =Y DY THTI)—%EL)

|-| UMAN ADFEST 2024
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SPECIAL AWARDS Shaioyte
A IR

PRODUCTION COMPANY OF THE YEAR
Tagsay A= —F T Y —
The ADFEST Production Company of the Year is awarded for excellence in craftsmanship and technical prowess.
ADFEST AR 923y - AU NZ— AT Y- AV — (L VTRV Iy T R NICBN-EBITIREINET,
This award is given to the production company that earned the highest score calculated from the credit entered in
“Film Production Company”, “Print Production Company”, “Post-Production Company”, “Special Effects
Company” and “Sound Production Company” (regardless of Entrant Company) from the finalists and winners in
the following Lotus categories:
REL. (EEOEEITHDDOLD) T4V L-TAF Y3y -hoR=— | [T TAF I Ay -hoR=— [RR
TREHL Y hIR=— | TRAR Y LTI Y -hoR=—) | THOUR-TAF Y ay - hoR=— ELTEEL. D
DUTOATIV—IZEVWTIZFAFTYRMNAEADAE - ABICE - TEFBLERIVNOBETRE/REL2TATY
TavhuRZ—ELNnET,
¢ Audio Craft sub-categories (RA10-RA14) in Radio & Audio Lotus
VI —TAA - O—BADF—T 1A V5T HTHTI')—(RAT11-RA14)
e Digital Craft Lotus
TORIYZTR-0—2R
e Film Craft Lotus
T4 L-YZT8-0—2 R
¢ New Director Lotus
Za—-TF4LYE—-A—42X
e Print & Outdoor Craft Lotus
TYURTIMNT 9570 0—8X
¢ Lotus Roots sub-category in the above Lotus categories (except Radio & Audio Lotus)
LREO—FX-HATIV—IZHEFD. O—2 R =Y DY THTIN—(SVF A —T 1A - O—2 X%
Note: A given production company will only be counted ONCE for a particular entry. That is, if the same production
company is entered under Film Production Company, Print Production Company, Post-Production Company, Special
Effects Company and Sound Production Company, that company will only be awarded once for that entry.
FE A ODOFEERIEI.BEDERIVMN —ICEALTE 1 ELTIREXNRELTHAONE T, TabhbE. A—DOHIER4E
M Film Production Company |. Print Production Company 1. [Post-Production Company]. [ Special Effects Company |$ &
UTSound Production Company |ELTIUR)—LTWWAIEE. COSMEHZIVN—IZELT 1 ELTENEONET,

If the same production company (same legal entity in same country) has multiple branches in the same country,
points will be counted as one production company.
FA—0FIERL (RALEDCRLEN ARCEICERDREEZRHEDEES . RAUMI 1 DOFHERMELTHALGNET,

ADVERTISER OF THE YEAR

FRINSAF— AT - —

This award is given to the Advertiser that earned the highest score calculated from the credit entered in “Advertiser”
(regardless of Entrant Company) from the finalists and winners in all Lotus categories.

KEX., (EEOEBIZHMIHDHT ) [Advertiser |ELTEERL . MOLUTOATI—IZENWTI7AF IR E~AD AE-
AEICE > TEBLERAVNDBETRER AL ETENIA(F—IZHLTELNET,

HUMAN ADFEST 2024

INTELLIGENCE 21-23 MAR




Back to Content

SPECIAL AWARDS ALFUYIZEZ

SPECIAL AWARDS SCORING

ALL LOTUS CATEGORIES (Except INNOVA Lotus/Lotus Roots)

2O0—4ZRATFIT)—((/—/3-O0—2 R &O—4 R - JL—Y %)

Finalist 1 Point
274+ )AL 1Ak
Bronze 3 Points
Javx 3IRAUk
Silver 7 Points
D2 7RAVb
Gold 15 Points
J—IJLK 15 R/ b
Grande 30 Points
J50T 30 RAbk

INNOVA LOTUS/LOTUS ROOTS/GRANDE FOR HUMANITY

A/—1VA—8R, A—4X IL—Y &I ST T+r—Ea—I=FT1

Finalist 7 Points
274+ IR 7T RAk

INNOVA Lotus/Lotus Roots 20 Points
A/—/\-A—2ZX&A—AX - JL—Y 20 RA b+
Grande 35 Points
5505 35 RAk

SINGLE/CAMPAIGN SCORING

BEROHEMERNBRET EFYR—VERORIUMHE

For sub-categories where single entries are submitted, juries may group single entries into a campaign. In which case,
the scoring for the campaign will be scored from the point for that award plus additional campaign point (1 point each).
BTN —%2EHE T2 ITATI)—TR.BERFERIN)—Z1DDTIL—TITEED T, FroR—2ET 5L
MNTEET, ZTDHE LAZFTvIR—UDERTIRAUME FEOLANIZGLIZRAU R B F o R—2RA
VRGEM 1T ERIEICT RAVM OBEELEBYET,

For example, a Silver campaign comprising of 3 single entries will be awarded 9 points: that is, 7 points for the Silver
win, plus 2 campaign points. A Gold campaign winner with 4 single entries will be awarded a total of 18 points: 15
points for the Gold win plus 3 campaign points, and so on.
BIZIE SIWN—EZEL-FroR—U NI DOEBIV N —ERTERIA TV IEE, HRFroR—UIL I RIY
FERLET . T4LL N EETUAN—REITHET D T RAUMN 2B E3EETER TN F YU R—URSAUME 1
RAVMT OBMESNET . HAWNE, T—ILFEREL-Fro_"—UD 4 DOBEMIV M) —THEESA TGS, &
BEYR—UIE 1B RAVEEFLET . THDHE 1 EBETI—IILFZEITHE TS 15 RIUb 24EB . 3EB. 4 1EH
TENTNFYIOR=URAUIE 1 RAVMT D BNEESIET,

MULTIPLE AGENCIES/NETWORKS

BEROIT—2oo—/RYNT—VIZLBEE

If a work or campaign constitutes work(s) from multiple agencies and networks, the scores of the winning work will be
allocated proportionately.

1 DDEREVDLFYUR—U N BHOI Do o—PRINT—VICLEEETHLIEE . AE- ABEBORSAUMNEIE
#HIZEDESNFT,

ADFEST 2024
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Example 1: An entry that is the collaboration between Agency A (Network 1) & Agency B (Network 2) wins Gold (15

points).

Bl T—2x —A(RYRNT =1 BT ET—D0V—B(RUET—9 2 &TF) AR THELIUMN) —E@mAT—

LR (15 RAVRM) ICAELT-IGE DS :
Agency A
Agency B
I—JzoP—AT5RAUR
I—YzoY—B 15HRAUk

7.5 points
7.5 points
ryRT—0 1
TURT—2 2

Network 1 7.5 points
Network 2 7.5 points
15 RA Uk
15 RAUk

Example 2: A campaign entry grouped from 3 single entries wins Grande of Film Lotus (30 points), where:
Bl 2: UTFDRSIEHDS AN K REFMELT 3 ERTHBEESN AT Y UR—UM, TV L-O—BRADT 52T (B0 RS

MEXRELESE:

Single Entry 1: Agency X
Single Entry 2: Agency Y
Single Entry 3: Agency Z

IUM)—E&R 1:
IVMN)—1E& 2:
I M)—1E& 3:
The points will be awarded as follow:
RAVMIUTOLSICE S EINET:
Agency X, Agency Y, Agency Z

I—o1oi—X
IT—ooi—Y
IT—ox—7

Network a

Network a

Network 3
FILT—Y a
TYRT—D a
kT —9 B

10 points each

Network a 20 points
Network 3 10 points
I—Croi—X I—VIoi—Y , I—VIoi—2Z £10/RAUbFD
YT —D a 20 RA Uk
S RN 10 RAk

TIED POINTS

5=

In the event that points are tied between multiple Networks/Agencies/Production Companies, the Special Award will
be awarded to the Network/Agency/Production Company that won the highest number of the highest ranking medal.

RAVEDERD YN T =0/ T—D10d—/FESHTRADES. FAHEE. ZREIVIDATILOEFHINRKRTH

BRI T—0/T—Dx o —/FERHRITIRESNET

For example, both Agency A & Agency B both receive 95 points for Agency of the Year, where:
FEZF T—Po A LIV VB OEAN. TV — AT H A —T 5 RAUbER(T:

Agency A won:

Grande for Humanity 35 points
Grande of Film Lotus 30 points
2 x Gold Lotus winners 30 points

95 points

H

—Sv—A DEBE:

BS5UF DA —Ea—<=F1 35 R4k
ST AT D4)LL-B—8RX 30 RSk
2x d—)LR-O—42xZ2EE 30 RAUk
&t 95 ARAf Uk

Agency A is the winner of Agency of the Year.

I—Cx—AR. I—2x— AT YAV —RELET,

HUMAN

INTELLIGENCE

Agency B won:
1 x INNOVA Lotus 20 points
4 x Gold Lotus winners 60 points

1 x Silver Lotus winner 7 points

1 x Lotus Roots finalist 7 points

1 x Direct Lotus finalist 1 point
95 points

I—Pxv—B OEEE:
1x4/—/\-0—%R 20 RA+
4x I—)LK-0—4RZE 60 RA bk
1x 2 J)LIN—A—RRZE 7THRAE
1x A—32R)I—YIT7ALF )AL THRAD+
1xZALIA—2RT7A4F ) AR 1RAVk
95 IRA> b

ADFEST 2024
21-23 MAR
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FEES & KEY DATES AVFUVILRS
\ ) :.h)—n zEeE

FOR ALL LOTUS CATEGORIES
£0—32X-HFI)—

Entry Confirmation & Materials &

FEES & DEADLINES | Invoice Generation Deadline Payment Deadline Documents Deadline

IVh—H&HH IoM)—HEREE XHhHIE "HR

AREERIA ELA

Early Bird Rate Friday 15 December 2023 | Friday 22" December 2023

HL— 4 &)t .
BHL—+ 2023412 15 A (&) 2023412 4 22 A (&) Friday 19" January 2024

AN

Regular Rate Friday 12t January 2024 Friday 19t January 20242 2024119 H (&)
BEL— 20241 H 12 H (&) 202441 H 19 H (&) 2

Early Bird Rate®: If payment is not received by Friday 22" December 2023, 11.59 pm BKK time (UTC+7), the Early
Bird Rate invoice will be voided and a new invoice with the Regular Rate will be issued.

BRAL—F 12023 £ 12 A 22 B (&) 1% 11 B 59 53 BKK Bfa] (UTC+7) ETITZI LM THOWEN 255 BHL—+
DEREZEMNELGY . BEL—POFHLLERELNRITINET,

Regular Rate?: If payment is not received by Friday 19" January 2024, 11.59 pm BKK time (UTC+7), the Regular
Rate invoice will be voided and a new invoice with late fees will be issued.

BEEL—F 2024 £ 1 B 19 B (&) 4% 11 B 59 2 BKK BfE (UTC+ ) FTICXIL LA fThhigh o5& BEL—F
DFEREFEELGY, EFHESTHLOBERELRITINETS,

EARLY BIRD RATE REGULAR RATE

BHL—F BEL—F LATE FEE
Invoice by 15" Dec 2023 Invoice by 12t Jan 2024 Invoice after 12" Jan 2024
FEESBY LOTUS FEREG2023F 12815 | #FKkEF 2024518128 TE

A—2R(Z&DH & BET T
Payment by 221" Dec 2023 | Payment by 19t Jan 2024
FTHMK 2023 F 12 A 22 T ML 2024 F 1 A 198

BET FT

FEREIZ 20244 1 H
12 H AR

Brand Experience Lotus
TIURTHRARYIVR-O—4R
Commerce Lotus
Ov—RX-O0—4X

Design Lotus

THAY-B—42R

Digital & Social Lotus THB15,500 THB17,500 THB19,500
TORNRI—L¥)L-O—F R
Digital Craft Lotus
TORINRYZTR-O—F R
Direct Lotus

AL O—ER

‘ f | ADFEST 2024

}A 21-23 MAR °
4 4




FEES & KEY DATES
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ATUYIZR3

IJx)T47-0—82R
Entertainment Lotus
IURA—FTAAM-O—4ERX
Film Craft Lotus
TAIVL-O5TR-A—2 R
Film Lotus
J4)LL-A—42R

Media Lotus
ATAT-A—FX

Mobile Lotus
E/NAIL-B—ERX

New Director Lotus
Za—T4LYE—0—43X
Outdoor Lotus
FOMT-0—52X

PR Lotus

PRAO—4X

Press Lotus
JLR-A—4R

Print & Outdoor Craft Lotus
TR TOMT 95T 0—42X
Radio & Audio Lotus
FUOHF—T 1A -0—42R
Sustainable Lotus *NEW*

VAT A F TN m— L Rk

INNOVA Lotus
A/—/\-O0—R R

TAIVIRI—)L(Za—FTqLHE—0O
—BADT)

THB23,000 THB25,000 THB27,000
Lotus Roots
A—4X-JL—Y
Film School (under New Director Lotus)

THB7,750 THB8,750 THB9,750

Note: All entry fees are inclusive of VAT 7%

A IRTOIVN)—BIZIEIAMEER DN EENTVET

v .
Ny
AN

v

ADFEST 2024
21-23 MAR
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FEES & KEY DATES T
" \ D . i)-% EEE

PAYMENT

Iy

FOR OVERSEA
-2AC (v

e Bank Transfer
R1THRIA
Payment in Baht, without deductions is due immediately to Payment Method by bank transfer to:
BAN—VETTFHHFLELIIDGVREREE. UTORAEICHLIAALERICRITEERICTMALTTSUL,

Account Name: Plannova Co., Ltd.

A4 :

Account Number: 179-403-6879

SWIFT Code: BKKBTHBK

SWIFT a—F:

Bank Name: Bangkok Bank Pcl., Bangchak Branch

R174:

Bank Address: 2109 Sukhumvit Road, Bangchak, Prakanong,
SRATHPT - Bangkok 10250 Thailand

o There is an additional charge 250 baht per transaction made via bank transfer. It is imperative that you
cover all bank charges (all local & overseas charges borne by remitter), otherwise your entry submission
may be refused.

FUTERITIR, T OFEE 250 N—Y DFEEID 00 £3, &5 L5 FEBHIIGEEAE (WfED T
TOEN, WAEETFERIZAH) L0, 2ty y MY =3z T o EE A,
o Please email the transfer slip/evidence to Arunya@ADFEST.com and Da@ADFEST.com

A — )LV CRERE RITEEeE T OE (EZ) % Arunya@ADFEST.com ¥ X U Da@ADFEST.com (23
STLTEEN,

* Credit Card
LIy A—F
o There is an additional charge 3.2%.
32% DFEEIN Y £,

FOR THAILAND ONLY
2AERADH

e Cheque/Bank Transfer
NIIF S FUTIRA

Account Name: Plannova Co., Ltd.
M4
Saving A/C number: 140-255601-9
W TAA 1R
Bank Name: Siam Commercial Bank Pcl., Siyeaksiwara Branch
$RATA4

ADFEST 2024
‘H‘Iﬂ'  HUMAN 21-23 MAR
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FEES & KEY DATES ILFUVIzRE
AR 2L

e Credit Card
JVvVy h—F
o There is an additional charge 3.2%.
0 3.2% D FEE AR DD £,

TERMS & CONDITIONS
E-E S0
e Entrant is responsible for all bank charges and fees. ADFEST must receive the full amount as stated in the
invoice for the entry submission process to be complete.
EEEICE. TN —BEOMFICENT. IXTORITFHH. TOMMFHHEEIBTLIHEENHYFET . ADFEST
MEREICEEL-2BEEZELEVE IVN —BRLAADFHREFIETLEE A,
¢ No refund will be given for wrong, disqualified or withdrawn entries.
REGBIVRN)— KLU — BEBLEI VM —IZH LTIV —EITRESNFER AL

C 4/ W
U \ \ ADFEST 2024
LS numan sprestaoss
S ’
N A




RAND EXPERIENCE LOTUS

TSUR- "THRRYTUR.O—gx

Back to Content

AVFUYIZRS

Brand Experience awards creative works that have all brand building through the dimension of experience design,
activation, immersive, retail and 360° consumer engagement. Entries should demonstrate how the consumer
journey, experience of the brand and optimisation of every touch point led to increased brand affinity and

commercial success.

TSR THOARNIVAA—ERIE, THOARY IV R FTHALY  TOTAR—=230 i ARGER, VT—IL. 360 EH
RAY— TS = A MNEEIZK DTSR BEEITIVITA T4 ERICHLTHEONES . BEERIX. OV a—7
—Ox—=—  ISURHKER, 28YFRAVMDBRBIEN, EDQKSICTISUR-FI4=T 1 (B%E) OBEEMRINIZ DA

=DM EBHRBALTTSLY,

The decision of the Juries on Brand Experience Lotus winner will be based on 4 criteria and weighted as follow:
gﬁﬁ?ﬁ‘77/l~ IHARYIVA-O—FRZEETLHRED 4 BELERIILUTORYTY :

Creativity/ldea/Insight 30%
DIVIATAETAS TATT /A2 A(30%)
Strategy 20%

ELRE (20%)

Execution 30%
EMAZE  (30%)

Results 20%

R (20%)

Each execution/campaign/set of execution constitutes one entry.
ERRAE/ FroR—V/ERABDEYRIEIT 1 TUMN)—EHAET,

USE OF MEDIA

BEO1 Guerrilla Marketing & Stunts

BEO1 7' 1)5-R—r T4 &RAVE

Guerrilla marketing tactics, stunts (publicity stunts, street stunts), pop-up
events to drive consumer engagement.
HEBBELDIVF—VANERETD-OD . T)Z-I—r T4 T8l X
BUR(NT) T RAUR AR =k REUR) 54T/ RyT 7T ARY
ko

BEO2 Live Experiences & Events

BEO2 FA 7 + = ARV A&E&ARV b

Big-scale events such as sport events, live shows, festivals, concerts,
corporate entertainment, built stages, etc. to engage consumers.
HEELOZ U=V A L M HNE LIZAR—=Y AR N T4 T
a—, Zx AT 4N, aryP—h, a—RL—F X —FT A AL
b, BEREORPUMEA N2 K,

BEO3 Exhibitions & Installations

BEO3 BREREAVREFL—Vay

Space utilisation or use of a more permanent feature to drive consumer
engagement, including galleries, exhibitions, fairs, trade shows, vending
machines, floor graphics, transit advertising, etc.

F¥I—TORTR. 7z7. RAH. BEIREH. 707 - J3T19I9R X
BLEGED. ZRFRAHIVTERZBEOERAICEISHEEELDIV T —
DAVMRE,

Note: Works entered into BEO3 cannot be re-entered into Digital Installations
(BE11). 3¥:BE03 ~ADIVRJ—EGIE. TR - AV AR L— 32 (BET)
ADRIFIVM)—[FTEEH A,

MATERIALS

RHEH

Required

WA
Written Submission
EmEREAE
Video Presentation (max. 2 minutes)
TJLErT—av-ETH(&E2 )
Digital Presentation Image
TR -TLEUT—LaVER
Client Endorsement Letter
I5ATUPDHEEX

Vv

INTELLIGENCE

ADFEST 2024
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RAND EXPERIENCE LOTUS

jﬁyp'lbx&ljlpx_n_ax =
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AFUVIZRS

BEO4 Ambient: Small Scale

BEO5 7YVEIUR: RE—IL-ARY—)L

Items in bars & restaurants, glasses, beer mats & ashtrays, petrol pumps,
flyers, stickers, signage, door hangers.

N=SLANSVRADTAT L TFR E7Tyh IRIL, #&HR T 754F
—RATYA— HAR—=D FT7NUH—,

Note: ‘Small Scale' refers to the physical size of the object, not the quantitative
volume or scale of distribution.

FERE—IRT—IVEFERBAROY A XERLET  HECRMREEIELE
A,

Required
WA
Written Submission
EmEiBAE
Video Presentation
(max. 2 minutes)
+ Digital Presentation Image
TN TLELT—a vV ER
+ Client Endorsement Letter
ISAT DB

Optional

7 av

+ Actual Work or
Demo video (max. 1 minute)
BYOERFELETEETA (RE 1

)

BEO5 Ambient: Large Scale

BEO5 7V EIVh: 53— -Rr—)L

Non-traditional outdoor/3D billboards including non-standard shaped sites,
ticket barriers, signage, wallscape, digital billboards, window clings,
building wrapping, helicopter banners and executions that utilise a space
or an existing permanent feature, etc.
ZEBIKUNDEREEOHRETIILEWTIMT /3D EJLR—F, 24l
A, YA R—D BE, TP -ELR—F BAR—X EL-FVEVT A
JaATR—\F—% AR—R /B FIEREFIALIZ RS,

Required
A

+ Written Submission
EmEREAE
Video Presentation (max. 2 minutes)
TJLE T—av-ETH(&RE2H)
+ Digital Presentation Image
TR -TLEL T3V B
+ Client Endorsement Letter

HUMAN

INTELLIGENCE

Note: ‘Large Scale' refers to the physical size of the object, not the quantitative DSATULDHEE
volume or scale of distribution.

FES—U RV EIRERBARD YA X R —LERLET  ME OGRS

ZRLEE A

BEOG6 In-Store Experience

BE06 /Y RAR7 *THVARYIVR

In-store communications including product & shelf display, in-store

merchandising & promotion, pop-up stores, events, sampling, etc.

designed to drive consumer engagement with a brand.
HBEDISURED IV F—DAVNERET 0D, TAFIb& )L

T TFTARIVA AVRNT - R—F v FAOUT &TOE—3v Ry TT7Y

TR ARV BT EEELAV AN -O3a 25 —3ay,

BEO7 Use of Film & Audio Required

BEO7 1—RAT T4V L&F—TF 14 wE

Cinema, TV, online film or radio & audio. «  Written Submission
VAR TLE RUNBBEERESOF A —T 17 EREREAE

Video Presentation (max. 2 minutes)
JLEvT—iav-ETH (&R 25
Digital Presentation Image
TORIN-TLELT—avER
Client Endorsement Letter
DFATUrDHEBEX

Optional

b W
URL

ADFEST 2024
21-23 MAR
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“ BRAND EXPERIENCE LOTUS

"‘ i Z O UL ST

AFUYIIRS

USE OF MEDIA

I—R AT ATAT

BEO8 Use of Print & Conventional Outdoor

BEOS 1—R-#AT-F)rh&aAVARILIFIL-TINT

Magazines, newspapers, inserts, trade journals, other printed collaterals,
posters, billboards, etc.

MR, 1o — b ERE. TOMERIESNO5TIIL RRE— EL
R—RAE,

URL

MATERIALS
REER
Required
WA
* Written Submission

EREREAE

Video Presentation (max. 2 minutes)

JLE T—av-ETH (&E25)
+ Digital Presentation Image

TN -TLELT—avER
+ Client Endorsement Letter

IDSATUrDHEE
BEO09 Use of Mobile & Devices Required
BE09 A—R-FT-E/NAIL&T/IILR Wi

Use of technology for mobile or other portable devices such as mobile
applications, widgets, Bluetooth and geolocation technology (RFID, NFC,
GPS), QR codes, etc. The work should show how it engages the
consumer and lead to interaction with the brand.
EREOTOMDR—E2TILTNARIERENDZENMIL-TT) D421y
k. JIL—k5—X(RFID, NFC, GPS), oA R4S — 3y -F49/A0— QRI—F
BED LI EAM ERIE. TN EDKSITHEEZELIVF—DL. TIVRE
HEICEELESDOMERILGTAIEGYER A,

Written Submission

© EREAE

+ Video Presentation (max. 2 minutes)
TJLEoT7—av-ETH(&E2H)
Digital Presentation Image
TN TLELT—oa vV Efg
Client Endorsement Letter

BE10 Use of Digital & Social Platforms DZATDHEBEX
BE10 A—R AT FTIAIN&Y—Ix L TIIrTH—L Optional
Digital (websites, microsites, banners ads, eDMs, messaging, search AT 3y
engine and viral campaigns & social platforms (social media platforms, . URL
networking sites, social activities, streaming platforms, online
communities, blogs, etc.) that enhance brand experience or engagement. URL
TIURRBRFEREIV T DAV EEIET BT ORIV (Web YA, 74490/
HAb Web NF—[Et5. eDM, AvtE—U T BRIVID NAT)L-Fv
IR=D &Y= X IWNTFURTA—L ()= X LAT AT IH—yb, UL
—X T AN V=X NTITAETA AN =SV T TS5V T — L FV
54232 =T, TATHLE)
MATERIALS
TECHNOLOGY 12
BE11 Digital Installations Required
BE11 FTALAVREL—Yay BE
Immersive digital experiences and events which are set up to engage and | - \Written Submission
interact with consumers including VR/AR installations, multi-screen, VERSHERE

multidimensional experience, etc.

HEELOT =T A FBLUREROMRILAZ BR L L TRIE S

7o EARIT X R (VR/ARA VAZ L—a vy wIF « R
U—r ZRuKRE 25 T)

Note: Works entered into BE11 cannot be re-entered into Exhibitions & Installations (BE03).
EBEIN ADIVR)—ERIE, BREEAMVREL—32 (BEO3) ~NDRIBFIU)—
FTEFEE A,

* Video Presentation (max. 2 minutes)
JLErT—av-ETH(&E2H)

+ Digital Presentation Image

© FTUAL-TLEUT—avER

+ Client Endorsement Letter

INTELLIGENCE

ADFEST 2024

21-23 MAR
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BE12 Emerging Technology & Tech-led Brand Experience HSATURDHEES
BE12 x=~—VVF 77 )/)uP—&7Tv7-Vy R TF3 K./ Optional
ARY TR 7 av
Use of existing or emerging technology such as Al, new realities (VR, AR, URL
MR, XR), gamification, virtual worIFJs, we_arable technology, geolocat?on URL
technology (RFID, NFC, GPS), voice activated technology, blockchain
technology, etc. to engage consumers and enhance the consumer
experience with the brand.
Al, HTLWEE (VR, AR, MR, XR) | #—37 47— a3 KAk
R OZTITN T InY— VA —ary T/ nd—
(RFID, NFC, GPS) . HFE#T V7 /ny— Tuy/F=—r77
a5 BFEERIIH LWEINEZER L, WEREZL &S0, 77
¥ R CHEEZE DR ZRIEL 7,
Note: Emerging Technology doesn't include prototypes of early stage technology.
F L IN—DUY - FH /00— DHBRBORGOTO N A TEEFEEA.
BE13 Branded Games
BE13 FSUTYF-4—LA
Branded games that target and engage consumers through games
including, but not limited to online games, mobile games, apps, to
enhance the consumer experience with the brand.
TSUTIR T —LIE oA T — L BFNANT— L TIIVGEED T —
LEBLTHEEEZRRIILIV S —DSEHEDT. ISURTHEED KRR
ZoRieLEd,
STRATEGY MATERIALS
BRI RHEH
BE14 Launch/Re-Launch Required
BE1 AYF /BAVF WA
Launch or re-launched a brand, product or service. - Written Submission
TSUR #aFRY—ER0n FEEEEAVT, ERERERE

Video Presentation (max. 2 minutes)
TJLErT—av-ETH(&E2 D)
Digital Presentation Image

TN TLELT—a v Efg
Client Endorsement Letter

D247 DB
BE15 Competitions & Promotions Required
BE15 avR&FAE—av WA
Competitions or promotional incentives used to drive consumer Written Submission
engagement with a brand. tEEsERE

HEBELISUREDIVT —UAUNERET B0, AV RTa3VF=
BRI A B T4T,

BE16 Sponsorship & Brand Partnership

BE16 RARIY—29F&ISUR-IR—bF—vF

Partnerships and/or sponsorships that create immediate and long-term
brand experiences or activations.

BNEsEy . REAMG T SURRREETITAR—2av 2RI 5857, /N
— =T ELV S FEFRRY—DyT,

BE17 Customer Acquisition & Retention *NEW*
BEL7 WRE~—T A4V ary&YTUr¥ray “H*

INTELLIGENCE

Video Presentation (max. 2 minutes)
JLErT—av-ETH(&E2H)
Digital Presentation Image

TN TLELT—a v Efg
Client Endorsement Letter
DSATUDHEBEX

Optional

FFay

URL

URL

ADFEST 2024
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Consumer engagement that effectively attracts, maintains, or strengthens
customer relationships with the brand.

7T REDOBMRE RIS AT, MR L, kT o EBRE S
—Y AV b,

Note: Entrants must indicate how the campaign successfully retain consumer loyalty
(eligibility period: past 2 years).

FRBEE. FYUR—UNEHEFEOOAN Y T EHBLLILERIBITAIEHEY E
HA IR BE2 E/M) .

INTEGRATED CAMPAIGN

AT I L—F 9 K - Fprt—t

MATERIALS
mHEH

BE18 Integrated Brand Experience Campaign
BE18 AV TJL—TYF TIUR-THRRYIVR - FroR—Y

Campaign that effectively and seamlessly utilises multiple
mediums/channels to enhance and enrich consumer experience and
engagement.

BEOATAT /FroRILERNRUNDOO—LLRISERTAHIEIZKY, E
BEEDKRBOIV T —DAUMEBRDHEFroR—2,

Required
WA

Written Submission

EmEREAE

Video Presentation (max. 2 minutes)
TJLEoT—av-ETH(&E2H)
Digital Presentation Image
TOAIN-TLEUT—2a vV Efg
Client Endorsement Letter

D247 DB

Optional

FFay

URL

Actual Work or

Demo video (max. 1 minute)
BYOERFELETEETA (ZRE 1

)

LOTUS ROOTS

A—4&X-)L—Y

MATERIALS

LRBE Lotus Roots

LRBE A—2X:JL—Y

This is an award unique to ADFEST that is awarded to works that embody
local values whether in terms of culture, religion, beliefs, traditions,
language, insights, or context. Lotus Roots recognizes works that
preserve and celebrate the rich heritage and value of each local culture.

A—4%R-)L—V(&, ADFEST BN E LT, Xk, R&. E5. &HE. S5,
AH A AVTRRAMRE B OMIEREFRBELERICEONETT,
ENTNOMBIZEFDOXILD, ENGEEAOMIELEY ., MR DEMRET
mLES

RHEH
Required
W

Written Submission

EREREAE

Cultural Context Explanation
XALHIEIE M o D fEER

Video Presentation (max. 2 minutes)
TJLEvT—av-ETH(&E2H)
Digital Presentation Image

TR -TLEL T3V EE
Client Endorsement Letter
DSATUDHEBEX

Optional
A7 ay

URL
URL
Actual Work or

Demo video (max. 1 minute)
BYMOERFELZETEETAH(HE 1)

INTELLIGENCE

ADFEST 2024

21-23 MAR

Back to Content




l‘ COMMERCE LO
TUS
"‘ Iv—X-O0—43%

Back to Content

AVFUYVIZRS

Commerce Lotus awards creative and innovative solutions to enhance the consumer experience and drive business
sales including both offline commerce and eCommerce (Social Commerce, mCommerce, or Digital Commerce).
AV—R-A—FRE. FTF540aA7—RE e A=A (Y= )LAY—A m AY—R, TIFIILAR—R)DBEAZEZED.
HEEOKRREBIELESRADRTELRET SV IATATTEHFHLGY ) 2—avITHLTELNET,

The decision of the Juries on Commerce Lotus winner will be based on 4 criteria and weighted as follow:

BEEENIV—R-O—FREZBEIIED 4 BELRRITUTDEYTY:

Creativity/ldea/Insight 30%

IVZAT 4T A/ TATT /A H A~ (30%)
Strategy 20%

Lo (20%)

Execution 20%

EHERNE (20%)

Results 30%

R (30%)

Each campaign/set of execution constitutes one entry.
FrIR—V/ERRNBRIEIZT TUMN)—EHAFET,

COMMERCE LOTUS MATERIALS
Tv—R-u—F 2R REE
CMO01 eCommerce Websites Required

CMO1 e A<%—X Web H 1k M»E

Creative utilisation of websites to drive business sales.
ESRADIMFTEFRET BT-D Web Y1 DEIERER,

CMO02 Social & Influencer Commerce

CM02 Y=V ¥ V&AVINTUP— - aw—2R

Creative utilisation of online social platforms or influencers to engage
consumers to drive business sales.

FoTA = VT Ty BT =AY — DO AERTE
RIZEDEBRFT= 7=V A FEmfb L, BV R ADORTE &%,

CM0O3 mCommerce

Written Submission

1ERERBAE

URL

Video Presentation (max. 2 minutes)
JLerT—av-ETH(&E?2H
Digital Presentation Image

TR TLELT—LavEE
Client Endorsement Letter

Campaign that effectively combines entertainment content and commerce
to engage consumers and drive business sales. Includes brand
partnerships and collaborations, theatre, gaming, sports, music, virtual
worlds, etc.

TR =T A A har TVl av— AR HRICHAE DE T,
HBEHET L F—U A Memfb L, B VR A0RERERE, 77
RenX—=hF—vo7/ adRfb—var, ¥YTH— F—5h AR—
v, B, AR

CMO05 Sustainable Commerce

CM05 Y RFAFTI-a%—R

Application of environmentally friendly and sustainable commerce
practices including use of sustainable/recycled materials for products or
packaging, eco-friendly supply chain and logistics, waste management
and recycling practices, use of clean energy, etc.

CM03 m O%—2X DFATUrDHEBEX
Creative utilisation of application of mobile commerce to drive business

sales. This may include, but not limited, to apps, wallets, reward/loyalty

programs.

ECHRANDRFEELRET HODENAILIAR—RDT TIr—30DE|

ERER. CNIZIE. 7T DALy BB/ OMVILT4-TAT S LIGE

NEFNFIN, CholRBESNDLDTEHYEEA,

CMO04 Entertainment Commerce Required

CM04 I A—TFTAAVk-0T—R ﬂﬁ

Written Submission

EmERBAE

Video Presentation (max. 2 minutes)
JLEvT—av-ETH(&RE 2 H
Digital Presentation Image

T TLE T—2avER
Client Endorsement Letter
DSATUDHEEX

Optional
A7 ay

URL

ADFEST 2024
21-23 MAR
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‘ COMMERCE LOTUS

Back to Content

AVTUVIZRS

BREBICREL-IFGATRCEEETOER, ChIZIE, B R0Ral e
B AU MBEEFERT L REBICERELI- Y TS54F—2 LW,
REMEELIFAIILDOER. V)—VIRIILT—OFERLEENEENET

CMO06 Innovative Commerce

CM06 HEHFHITAT—R

Innovative and inventive use of new or existing platforms, technology, or
channels to drive business sales.

ESRRADRFTELFRET D-ODFH-A, FIEBRFEDOTIVNTIA—L, T
9/80— FrRILOEFH, DRBIMEER.

EXPERIENCE & ENGAGEMENT

T ARV TV ARG F—T A |

MATERIALS
RHEH

CMO7 In-Store Experiences

CM07 AV ARP-THARYIVA

In-store communications including product & shelf display, in-store
merchandising & promotion, pop-up stores, events, sampling, etc. that
drive business sales.

ECHRADTEY LITERET B0, TAZ VPRI TILT-TARTLA A
VART R—FoBACUT &TAE—L a3y Ry TPV T - ANT ARy
P YTV T EEECAVARNT O3 = —23Y,

CMO08 Customer Targeting
CM08 HREBIX—-8—4TFT42Y
Campaign that creatively and effectively target, engage, or retain

Required
* Written Submission

EREREAE

Video Presentation (max. 2 minutes)
JLerT—av-ETH(&E?2H
Digital Presentation Image
TOAIN-TLELT—a vV Efg
Client Endorsement Letter

consumers to enhance their experience and drive business sales IIATUEOEREX
including relevant content, promotions, incentives, etc. Optional
ZTORBERILLESRROBRERBERET B0, Bl ONRMIzY | FTYar
BEZI—TIYMIL. IV T —DAUNERD . #HFTH XN T HE URL
T5a0TUY. TAE—ay., /o T4IORE HEERBRER LIE,
ECHRRE—ILRERELET,

TECHNOLOGY MATERIALS

F o ) B RHEH

CMO09 Use of Technology Required

CM09 1—R-#T-FH/a5— WA

Campaign that effectively utilises immersive and emerging technology «  \Written Submission
such as Al, new realities (VR, AR, MR, XR), gamification, virtual worlds, VERSERE

wearable technology, geolocation technology (RFID, NFC, GPS), voice
activated technology, blockchain technology, and all other emerging
technology to drive business sales.
Al, HTLWBLE (VR, AR, MR, XR) | =7 /7 —a v, i
R OXTITN T IuT— AR —vay T/ ud—
(RFID, NFC, GPS) . BFE®)T V7 / ny— TuyrFz—r77
Juav— FOMOHHPLHET 7 v —FEOEATE LOHE L
Bz RIICIER L. EVR A=V 22 RIET L F v o —,

Note: Emerging Technology doesn't include prototypes of early stage technology.
T o= 7 T av—id, PIBEEOSEO T e N A TG EE
oo

Video Presentation (max. 2 minutes)
JLErT—iav-ETH(&E2H
Digital Presentation Image

TN TLELT—a v EfR
Client Endorsement Letter

VAT DB

Optional
AFav
URL

INTELLIGENCE

ADFEST 2024
21-23 MAR
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‘ COMMERCE LOTUS

IY—R-O—42%

TECHNOLOGY

TH/a9—

CMIOBRFE Y U = — a v *Hrak*
Campaign that creatively and innovatively offers payment solutions that
motivate consumer purchases or ease consumer purchasing experience
including biometric verification technology, blockchain technology,
softwares, apps, digital wallets, interactive & touch technology, customer
reward automation, etc.

AERFEREEAN, 7y 7 Fo— i, YT N7 TV TUXH
NOUF Ly b AVBETIT 4T &Sy TFHIN, hAX~—YT— KA
— A= a UE, HEEOEHBERZED S, EITEEE ORI
BRERDIZTHREY V) 2 — a VERIER D ORI T 5 % ¢

CM10 Payment Solutions *NEW*

Back to Content
AVTUYIZRES

Written Submission
EERBAE

Video Presentation (max. 2 minutes)
JLE T—av-ETH (&K 2 )
Digital Presentation Image
TORIN-TLELT—avER
Client Endorsement Letter

V/\U_ \/0 73’{7> Fo)#&%x
Optional

Note: This doesn't include prototypes of early stage technology. F7 ay

o ZHICIEVIMIERE O D7 e N2 A4 TIEEER T ERE A, URL

STRATEGY MATERIALS

10 RHEH

CM11 Customer Acquisition & Retention *NEW* Required

CM1l HRE=—T 740 av&VTryay ks IR

Campaign that effectively attracts, maintains, or strengthens customer
relationships to drive engagement and business sales. Includes online
and offline commerce such as competitions, promotional incentives,
geofencing, app, use of social & digital platforms, etc.

HEE L OBMRZNRANC S & AT, MERF, sk L, HEE- T —
AV RBLOET R A=V AZRE, a XT3 a0 RIBRIA
BT T, VAT T TV V=R ABRIOT VXL
Ty N T A —LOERRE, AU TAUBIOF T I Dav—R
Frahid,

Note: Entrants must indicate how the campaign successfully retain consumer
loyalty (eligibility period: past 2 years).

I ISEEET, Ry RNV BHBEEDOR A Y Y T MR LD L AR SRS
N FEA GBI - = 2 4H) .

CM12 Innovative Commerce Solutions *NEW*

CM12 EFIa~—A YV Y =2 —3 g o *Hk*

Campaign or brand initiative that creatively and innovatively adapts to
changes in consumer behaviour or challenges in the marketplace to offer
new commerce solutions.

THEEITECTH IR T B IRE ORISR 2> H B L, B
felhav—AY Y a—varERETLIXFr N T TN A =
CTFT,

Written Submission

EmERAE

Video Presentation (max. 2 minutes)
TLEoT—av-ETH (&R 2H)
Digital Presentation Image

TN TLELT—2aV B
Client Endorsement Letter
DIATUDHEBEX

Optional
AFav

URL

INTEGRATED CAMPAIGN

AVFTL—TIR FrrR—y

MATERIALS
RHEH

CM13 Integrated Commerce

CM13 A TJL—Fvyk-03—2X

Effective and seamless utilisation and integration of multiple platforms,
technology, or channels.
BROTZINIH—L. T9/80— FYRILOHREN DL —LLRAEE
RERE

Required
WA

Written Submission

EmEiEAE

Video Presentation (max. 2 minutes)
TJLE T—av-ETH (&K 25)
Digital Presentation Image
TORIN-TLE T—oavER
Client Endorsement Letter

ADFEST 2024

21-23 MAR
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OMMERCE LOTUS

I7—X-O0—42

Back to Content
ATUYVIZR3S

74T N OHEESC
Optional
A7 ay
- URL

URL

LOTUS ROOTS

A—4%X-)L—Y

MATERIALS

LRCM Lotus Roots

LRCM O—4Z-)L—Y

This is an award unique to ADFEST that is awarded to works that embody
local values whether in terms of culture, religion, beliefs, traditions, or
language, insights, or context. Lotus Roots recognizes works that
preserve and celebrate the rich heritage and value of each local culture.
A—%X-JL—Y(E, ADFEST BN ELL T, Xk, R&. E5. &, 5.
AH A AVTIANGE | DO MERE AR L ERICEONET . £
NEZNOMBIZETDXILD ., ENEEELMIBEZLZEY . A SEREFTE
LET,

Required
WA

Written Submission
EREREBAE
Cultural Context Explanation
XALHIRIE M o D fEER
Video Presentation (max. 2 minutes)
TJLEoT7—av-ETH(&E2H)
Digital Presentation Image
TN TLELT—aVEfg
Client Endorsement Letter
DIATURDHEEX

Optional

FFoay

+ URL
URL

\

INTELLIGENCE

-ar
Ly U

> 4l < Y4

ADFEST 2024
21-23 MAR




DESIGN LOTUS
THA1 -0—42

g e

Design Lotus awards works of design craftsmanship where the design elevates the brand communication objectives.
THAL - O—2R (&, TIUR-032=7—2a0 D BMERZHET R VTR0 ThEBIN-THAUERIC
XL TELNET,
The decision of the Juries on Design Lotus winner will be based on the following criteria:
BEBEANT YA -0—REZBETIRDOEELELRIIUTOREYTY :

Design-based with no Functionality Design-based with Functionality

BREELREL VT AR B L BET AT AR

Creativity/ldea/Insight 40% Creativity/ldea/Insight 30%
DIVIATAETA/TATT /A A4 40% DITATAETA/TATT /A A 30%

Execution & Craft 30% Execution & Craft 30%
Hl4EY &Rl 30% e &Rl 30%

Brand Engagement & Justification 30% Brand Engagement & Justification 20%
TSURIUF—D AV RERHL 30% TSR IV —D AU REIRHL 20%

Functionality 20%

et 20%

Each campaign/set of execution constitutes one entry.
FroR—V/EHERABIEITI TN —EHZFET,

BRANDING

507109

DEO1 New Brand Identity

DEO1 Za—T SV PATUTATA—
Design of a new brand or corporate identity for any product, service or
organisation.

HowREG. H—EX HBOHFLWISURELIEa—RL—hTATT
ATADTHA,

Note: Works entered into DEO1 cannot be re-entered into Rebrand of an existing

Brand (DEO02).

¥ DEOL ~DInE{EMiE, VI IV R e AT 2 VRT 47« TT7 R
(DE02) ~DfTy F I =L TEEH A,

DEO2 Rebrand of an Existing Brand

DE02 YTSUR AT THFCRTFALT - TSR

Design to rebrand an existing brand identity for any product, service or
organisation.

Note: Works entered into DEO2 cannot be re-entered into New Brand Identity
(DEO01). Previous brand identity design should be provided for reference.

I : DEO2 ~DSENERMIE, =a—T 5 R T7AF 75 475 +— (DE0L) ~D
FRfm U =3 TEEEA, MEDT IV N TAT T AT A —DT YA
AR L T E &,

MATERIALS
=RHEHEM

Required

WA
Digital Presentation Image
TR -TLELT—avER
Client Endorsement Letter
DSAT DB

Optional

I ay

+ Video Presentation (max. 2 minutes)
JLEoT—ia-ETH (&R 2H)
Actual Work or
Demo video (max. 1 minute)
BYOERFLIEITEETAH (RE 1

)

PRODUCT DESIGN
TnFor-THLY

Design that creatively and effectively integrates form and function.

Products include FMCG, durable consumer goods, appliances, and
automotive products.

BLEMIM ORI BRI T A —LEMBEERELI-T V1 BRICIE. BRHEE
BOMAHENR. REES. BPEHAGFESHET,

MATERIALS
REHEH

DEO3 Product Design: Consumer Products
DE03 FAAHYh-FHAY avPa—v—TAFHH
Design that enhances the brand value and experience.

How the scale of the creative idea and execution fits the scale of the
problem; how the idea works for the particular brand, production
execution, and the form and functionality of the design will also be
considered.

Required
WA
- Digital Presentation Image
TN TLELT—a v EfR
Client Endorsement Letter
DSATUDHEBEX

v—

H I

HUMAN

INTELLIGENCE

ADFEST 2024

21-23 MAR ~




DESIGN LOTUS

ad. =

DEO4 Product Design: Innovative Design

DE0O4 FAZ YN TFTH AL : 4 /13T 4T - THA>

Innovative design that redefines or explores inventive utilisation of
technology, production process, or use of materials to create a functional
and practical product.

Note: Works entered into DEO4 cannot be re-entered into Other: Innovative
Design (DE20). Works must be at least at the prototype stage to be eligible to
enter. Conceptual ideas are not eligible.

For prototype works, potential for scalability and production execution will also be
considered.

1 : DEO4 ~DJSEAEMIT, ~DRET M — I T&EHA 1 1/ /<%4

7« 7Y A (DE20) , ISFEEKESELICE, EMEISR b T e by A 7B
MCTHLIMENRH Y ET, BENRT AT TITERRH D FHA,

Ta M A TERIZONTIE, A —F 807 0 BLOEAFFATAEEME G RE
fili SAVE T,

DEO5 Product Design: Sustainable Design

DEO5 FAFVL-FHAY B RFAFITIL-THAY

Product design that addresses social or environmental issues and
introduces long-term solutions to raise the standard and quality of life.
Includes environmental and sustainable energy, education, health &
hygiene, disaster relief, etc. solutions.

Note: Works entered into DEO5 cannot be re-entered into Other: Sustainable
Design (DE21). Works must be at least at the prototype stage to be eligible to
enter. Conceptual ideas are not eligible.

. DEOS ~DJRFEEdIL, ~DFKE= Y =3I TExEHAL AT AT T
b THA v (DE21) o IREEEMK A DI, R et b T e A T
WChHLIMERD Y £, BEMRT AT TITERER DD 4 A,

Tu A TEMIZONTIE, 27— )T ¢ B X OMIEFAT TRtk b 3l &
VET,

For prototype works, potential for scalability and production execution will also be
considered.

Optional
7]'7’*/3/

Video Presentation (max. 2 minutes)
TJLEoT—3v-ETH (&R 2H)
Actual Work or

Demo video (max. 1 minute)

BYOERE-FTEETAH(EER 1

53)

PACKAGING DESIGN

MATERIALS

=S5 - FHALY

DEO6 Packaging Design: Consumer Products

DE06 /vy —PU T -THALY: v a—v—-TFaF sk

Packaging design of physical products used for promotion, sales, or
displays.

TOE—130, B FETARATUSIFERASN Y EME D /Ny —
CTHAY,

DEOQO7 Packaging Design: Sustainable Design *NEW*

DEQ7 Ry bF—T v T « THEAL 2t FRT A F TN« THA V *Higzs
Packaging design that aims to reduce harm on the environment including,
but not limited to, materials used, resource & energy consumption, and
production process. This includes recyclable or compostable materials,
multi-use packaging, or refurbish materials.
RE~OARMEWOGTZEZHNE Loy =7 - T A
MT 288 VY —=A&TXNVF—HE, AET o ARENGENE
TR, ZABIZRESNEEA, ZHUTiE, VI A 7 va e 723
ERTREZR PR, 2 ARV EE, S3mAEMER G ENET,

RHEH

Required

+ Digital Presentation Image
TN TLELT—avER
Client Endorsement Letter
DAT U DHEEX

Optional

FFav

+ Video Presentation (max. 2 minutes)
JLErT—av-ETH(&E2 D)
Actual Work or
Demo video (max. 1 minute)
EYOERFLETEETAH (&EE
)

INTELLIGENCE

ADFEST 2024

21-23 MAR ”




DESIGN LOTUS
THALY -O0—42%

COMMUNICATION DESIGN
Saz—Sav-THAY

MATERIALS
REEN

DEO8 Brand Collateral & Publications

DE08 TS K-a5TIN&/ITVir—ay

Physical brand collateral materials e.g.stationary, direct mail, calendars,
flyers, leaflets, tickets, postcards, invitations, greetings cards, books,
magazines, reports, catalogues, brochures, press Kits, etc.

WERgER (. XEE, XAV A= AL E— TTAF
—. U=V y b, Fry b, RAMI—F, HBFHR Z7)—7T 1
7 =R, FEE MRS LAR—b, Wm0 STy b LA
v NE)

Note: E-Book and online publication are not eligible and should be submitted to
DE18: Digital & Interactive Design.

FE-7 /7B T4 o HMEe s Y =84 TN, DE18: T
BNEAVETIT 4T « THA L~ N —HRHRETT,

Required

WA
Digital Presentation Image
TR TLE T—2avER
Client Endorsement Letter
DFAT UL DHEEX

Optional

FFav

+ Video Presentation (max. 2 minutes)
JLErT—av-ETH(&E2 D)

+ Actual Work or
Demo video (max. 1 minute)
EYOERFEZETEETAH (ZRE1

)

DEQ9 Poster

DE09 RRXH—

Printed poster design.
FIRIAR A 2 —F A

Note: Digital poster is not eligible and should be submitted into DE18: Digital &
Interactive Design.

W TUHN s RAY =T N =54 T2, DEI8: T VX N&A UK
TIT 47 THA L ~OT N —REEETT,

DE10 Type Design

DE10 #A4F-FTH4AY

Design and creation of new typefaces including font styles and font
families.

TAURRBZALNOTH T 7R —T12E  FILW AT ITAADTHF AU E1E
o

DE11 lllustration
DE11 45X —3Y

DE12 Self-Promotion

DE12 ®/IL7-FOE—3y

Design of collateral, souvenir, products, etc. for own company’s or client’s
promotion.
BEOEHF-IZISAT7UrDTOAE—230DEHDIASTIIL, L, &
mBREDTHAY,

Required
WA
- Digital Presentation Image or Digital
Image
TR -TLEL T3V B ET:
ETORIVEHER
+ Client Endorsement Letter
D47 DHEBEX
Optional
FFav
+ Video Presentation (max. 2 minutes)
JLE T—av-ETH (&R 2 D)
+ Actual Work or
Demo video (max. 1 minute)
EYMOERFIETEETAH (ZRE 1

)

DE13 Limited Special Editions *NEW*

DE13 V3IT v R+ ARV ¥ )b T 4T3 v *Biax*

Special edition products designed and produced in a limited quantity for a
one-time occasion.

1EERY OO DI ERETT A VBRI OEFEINTZ AT ¥
Ve T 0 va UG,

INTELLIGENCE

Required

BIE

Digital Presentation Image

TOAIN-TLE T avEg
Client Endorsement Letter
ISATUPDHEX

Optional

FFay

+ URL
URL
Video Presentation (max. 2 minutes)
JLEsT—av-ETH(&E2 D)
Actual Work or

ADFEST 2024

21-23 MAR




ad. =

BYOEGRFERFTEETH (ZRE 1

)

EXPERIENTIAL DESIGN

IHRRYIV %) THALY

DE14 Point of Sale: Small Scale

DE14 RAVLFT-£—IL: RE—IL-RT—)L

In-store communications including product & shelf display, in-store
merchandising, signage, poster, POS communication, structural graphics,
retail bags & boxes, etc. designed to drive sales at point of purchase.
BARAUNCRFEEZRET SO TH oSN TOFT I TILT T o
RIVA AVART R—F X F AT A 1r—D  RRE—_ POS 332
Zhr—2ay SRTZT49IR ) T—IL -\ T &RV RIGE,

Note: ‘Small Scale' refers to the physical size of the object, not the quantitative
volume or scale of distribution.

ERE—ILRE =V ERERBEADY A XERLET  HE OB MIRE
#ELEE A,

DE15 Point of Sale: Large Scale

DE15 RAVMFT-£—IL:5—S-R7—IL

Permanent or temporary construction including retail & specialist stores,
pop-up stores, installations, etc. at point of purchase.
BARSUEDNEE-BFME. RYTTITRNT AV REL—2aVBED.
KR ET X — BRI R EE,

Note: ‘Large Scale' refers to the physical size of the object, not the quantitative
volume or scale of distribution.

XSRSV ERERBARD YA X R IVERLET  HE®
EEmREEELEEA,

MATERIALS
RHEH
Required

|

W

Digital Presentation Image or Digital
Image

TN TLEUT—oav B ES
FTFoFILEE

Client Endorsement Letter
DTATUrDHEBEX

Optional
AT ay

Video Presentation (max. 2 minutes)
TJLE T—av-ETH(&RE2H)
Actual Work or

Demo video (max. 1 minute)
EYOERFLIETEETAH (&ZE 1

)

EXPERIENTIAL DESIGN

IHJARYID VI -THALY

DE16 Exhibitions, Events & Public Environment

DE16 BTRR, 1RV AHOREK

Exhibitions, installations, festivals, events, expos, trade fairs, galleries &
museums, office & residential spaces, transportation & transit spaces.
BRE. AVAREL—230  TTRATANIL, ARUA, TX R, B, Efiff
B8R, A D4R B ZEM. Wk SOy hZER

MATERIALS
RHEH
Required
WA

Video Presentation (max. 2 minutes)
TLE T—2av-ETH(&®E 2 9)

Digital Presentation Image
TOAIN-TLELT—oaV Efg
Client Endorsement Letter
DFAT U DHEBEX

DIGITAL DESIGN

FORI-THLY

MATERIALS
REAEH

DE17 Motion Design

DE17 &—av-TH4AY

Motion graphics, video, moving images, animation.

T2V IIT4VIRETH  L—EVT A A—D T A—=23ay,

Required

Original Work

FUSF AR

Digital Presentation Image
TR TLELT—avER
Client Endorsement Letter
DFATUrDHEBEX

Optional
AT 3y

INTELLIGENCE

ADFEST 2024

21-23 MAR




g'

Video Presentation (max. 2 minutes)
JLEvT—iav-ETH (&R 25)

DE18 Digital & Interactive Design

DE18 TLRIN&AVEZYT4T - THAY

Design created for the digital platform to enhance customer journey and
experience. Includes static graphic, icon, websites, microsites, digital
poster, digital publications, apps and digital installations.

HNAL <= VX —=— KR ERET L7 VFN - T Ty T4 — A
WZxHET D KO ICHEES =T A v Bkl 77 07 74 2
Y. Web A~ vA7uaPA K~ TUHNLRRAE— T IUHVHIKR

Required
WHE
* Video Presentation (max. 2 minutes)
TJLE T—av-ETH(&RE2H)
Digital Presentation Image
TR -TLET—LavEfR
+ Client Endorsement Letter

W, 77V, TULIN AL AZL—T g U, DZAT UL DHEBEX
DE19 Social Related Design Optional
Design that utilises social platforms including social media platforms, A7 3>
networking sites, social activities, etc. ) W
V=X AT 4T Ty R T —h, Xy bT—=FTHA K

Ve R AT I FAETFAED Y= T Ty N T — BEEA L URL

T A

INNOVATION MATERIALS
A/R—ay RHEH
DE20 Innovative Design Required
DE20 A//\T4T-THAY 7Y
Innovative design that redefines or explores inventive utilisation of .

technology, production process, or use of materials.
Heffr, APE TR, S O IFIEOMAIN 7RI %2 B ER £ o Xk
DRI IR T A

Note: Works entered into DE20 cannot be re-entered into Product Design:
Innovative Design (DEO4). Works must be at least at the prototype stage to be
eligible to enter. Conceptual ideas are not eligible. For prototype works, potential
for scalability and production execution will also be considered.

1 DE20 ~DIGEEiX, 7a X7 b« THA U ~DORFTS ) — [ TE E
T AT 47 - THA L (DE04) . JGFHERKZFLITIE, EMmiTdR &
b N TEETHLUNERDH Y FF, RN T AT TIIEENH Y FE
oo TR REATERIZONTEL, A7 —7 U7 B L OERNEFET A6
baHliShE T,

DE21 Sustainable Design *NEW*

DE21 YRTAF TN« FHA v e

Design that addresses social or environmental issues and introduces
long-term solutions to raise the standard and quality of life. Includes
environmental and sustainable energy, education, health & hygiene,
disaster relief, etc. solutions.

HARREICHET IMELREL, REY YV a—va V2B L, AE
DARYE - Hx LT 57 FA o, BREME, Fftrliem ¥ —, #AH.
fEEE LA, KEERFICETLZ YV a—va a2 EHhE T,

Note: Works entered into DE21 cannot be re-entered into Product Design:
Sustainable Design (DE05). Works must be at least at the prototype stage to be
eligible to enter. Conceptual ideas are not eligible. For prototype works, potential
for scalability and production execution will also be considered.
1 DE21 ~DISEAEMIL, T aF 7 b - FHFA v ~ORET N — 3 TEE
B AT AF TN - FHA (DEOS), INEEKRZEDICIE, TEMITD R &
L7 m NEA TR THLINEND Y £, BEERNRT A T 7IIERIH Y £
—° —7° b~ z - — L] > NS EIkS=d

Video Presentation (max. 2 minutes)
TJLE T—av-ETH(HRE2H)
Digital Presentation Image
TOAIN-TLELT—oa v Efg

+ Client Endorsement Letter
DFATUrDHEBEX

Optional

FFvar

+ URL
URL
Actual Work or
Demo video (max. 1 minute)

BYDEREFTEETH (ZRE 1

)

ADFEST 2024
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DESIGN LOTUS

51> 5%

bR S ET,

INTEGRATED CAMPAIGN MATERIALS

AVTIL—TIR FroR— RHEH

DE22 Integrated Design Campaign Required

DE22 AT L—T YR THALU FroR—Y WIR

Campaign that effectively and seamlessly utilises multiple mediums. - Video Presentation (max. 2 minutes)

BHDOATATENREMUDDVU—LLARIZERTAX v R—2, FLELF—Sav-EFA (BE 24
Digital Presentation Image

TR TLE T avE
Client Endorsement Letter

II3AT U LDHEEX

Optional
7 av
+ URL
URL
Actual Work or
Demo video (max. 1 minute)
BYOERFELETEETAH (ZRE 1

)
LOTUS ROOTS MATERIALS
A—4%X-)L—Y IREEN
LRDE Lotus Roots Required
This is an award unique to ADFEST that is awarded to works that embody | ®%8
local values whether in terms of culture, religion, beliefs, traditions, or + Cultural Context Explanation
language, insights, or context. Lotus Roots recognizes works that AL BB D O SRS

preserve and celebrate the rich heritage and value of each local culture. ) i )
O—%Z-)L—YI%, ADFEST IREDHELT, X, R4, §5%. &kt 558, |~ Video Presentation (max. 2 minutes)
A AL, AT ERMEE RO EREFRL RIS NET . £ ILEYT A BT (®E25)
NENDOMBIZEFOXED, EANGEECMELZEY . MR HEREFHE | - Digital Presentation Image
LES, TR TLE T—2avEfR
Client Endorsement Letter
VAT UrDHEEEX
Optional
TFav
+ URL
URL
Original Work
FUTFILIE R
Actual Work or
Demo video (max. 1 minute)
BYOERE-FTEETAH(EER 1

)

ADFEST 2024
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‘ DIGITAL & SOCIAL LOTUS

Back to Content

ATUYIZRS

Digital & Social Lotus awards creative utilisation of the digital and social media platforms as well as its tools and
capabilities to engage and enhance the consumer experience. The decision of the juries will focus on the creative

idea, execution and consumer engagement.

TORNRI =)L O—3R(E EBEDIV T —O A MRBRERILT B0, TOALELVY—vIL- TS5V TH—
LOZEDY—ILERENDRIEMTERICEONEY . BEEHF. RERNBE IV —Y—KRIZE T HRIENLBT AT 7.

EEABELVHEBEIV ST —DAVMIERZEVWVTER -RELFEY,

e The same work can only be entered ONCE in Film & Series (DI02-DI04)
VED DRI, BYE &1 —X(DI02-DI0A)IZ 1 EREITIU M) —NTEET,

Each campaign/set of execution constitutes one entry
FroR—V/EHERBIEICT1 ITUN)—EHAET,

WEBSITE
Web ¥4 b

A single website or microsite. If the work consists of more than 1 digital platform,
please submit to the Integrated Digital & Social Campaign (DI17).

H—Web %A MEZIE~A 70V A b, fERBEEOTVZNL - T Ty N7 4
—ANCEERDILEF, AT 7L =Ty R TUXNE— %)L - Fx X
—> (DI17) (2= hU—LTF &\,

DIO1 Website

DIO1 Web H-(k

A single website including main site, microsites and short-term microsites.

Includes websites for products, services, and corporations.
MY 240 YA BHEAOFvoR—2 - A EED B—
Web 4 Ak, B H—EX BELUVEED Web FAMEETT,

MATERIALS
R HE R

Required
WA
- URL
URL
+ Video Presentation (max. 2 minutes)
JLEsT—av-ETH(&E2 D)
+ Digital Presentation Image
TN TLELT—aVEfR
Client Endorsement Letter
DATUPDHBEX

FILM & SERIES
TANEEV Y —RX

Note: Can select only one sub-category under Film & Series.

MATERIALS
REHEH

B T ANEEY ) —ATEH, $ 7873 —% 1O EIRTEET,
DI02 Social Film

DI02 V—i)L=T4q)LLs

Film specifically created for social platforms for widespread sharing.
Juries will take into account the number of views.

BT T3 B1=0I2—% LTS5y I4A— LRBIZEIZER SN -EE, &
EEF. Ea—#EEELET,

DI03 Social Film Series

DI03 Y—¥ )LD La1)—X

Film series specifically created for social platforms for widespread
sharing. Juries will take into account the number of views.

G279 B1=0ITY—2 v LTSI+ —LRAIRFITEREN-BIE S )
— X, BEEIFX . E2—HEEELET,

Note: All episodes should be uploaded in a single video file with 3 seconds
black/color between each episode

3 _RTOZEY—FE, 19D EFAF 77 AT v Fr—FL, £tV
— FOMIZ3IMMDOER N7 —%2ATTZE N,

DI04 Interactive Film
DI04 42350 T47BIE

Required
WA
- URL

URL

Original Film

FTUSFILENE

Digital Presentation Image
TN TLELT—a v EfR
Client Endorsement Letter
DSATDHEBEX

Optional

FFav
Video Presentation (max. 2 minutes)
JLEoT—iaETH (&R 2H)

ADFEST 2024

21-23 MAR *
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‘ DIGITAL & SOcCIAL LOTUS

Back to Content

AVTUYIZRZ

of their experience.
A—H—BENREBEEI A —IL AREITAREERETEDA2TD
T4 EhiE,

SOCIAL ENGAGEMENT
=T x )V U=V A |
Work will be judged specifically on how well the social platform been used on its execution.

IBEERIEX. EDLIIY—% LTSRN ITA—LNEFITSERASA TS

MATERIALS

R=EHEN

M FICERFZBEVTEEREINET,

DIO5 Community Engagement & Management

DI05 JSa=FA IS —TAVPKIRIAVE

Campaign that effectively utilises social media platforms, networking sites,
social activities, etc. to target, build, engage, or maintain online
communities to build and enhance consumers relationship with the brand.

=% )L ATAT TSI TH—L, FINT—F TS A =% ILT D
TAETAREZELT = IhERY  BEL. Ao SA 32 =FT4IZTVF
—JL=Y, #ELIEYLT, ISUREEBEELDRBREHBELRIET 23 v

/\D_yo

DIO6 Real-time Response

DI06 VT ILEA Ln-L AR R

Campaign that effectively utilises social media platforms, networking sites,
social activities, etc. to call for real-time response and social engagement.
V=X)L ATAT TV T — L, FIRT—F T A V=X LT
TAETAGEENRMITERALT VT LEALDIGEDY—S v LIV T—
DAUMERDIF Y=

DIO7 Use of Data

DI07 A—R#T-F—4

Campaign that effectively utilises data and insights on social platforms to
engage consumers socially to enhance their relationship with the brand.
Y= VTSUNITA—LEDT—REAV B AN ENRMITERALT, HEE
FHENIIOF =D TIUREOBFRERIET HF v R—2,

DIO8 Brand Storytelling

DI08 TSUF:Rb—1)—FYL Y

Campaign that effectively engages consumers on social platforms through
storytelling to enhance consumer relationship with the brand.
A—=U—TYoTEBLTHEEE Y~ YILT VNI —LIZHRMICTY
T—U3E TIUREDEBERZRE®RIET HFvoR—1,

DIO9 New Realities & Emerging Technology

DI ==2— U7 VT 4—&T~w—VU T T /)0Y—

Campaign that effectively utilises immersive and emerging technology such as Al,
new realities (VR, AR, MR, XR), gamification, virtual worlds, wearable technology,
geolocation technology (RFID, NFC, GPS), voice activated technology, blockchain
technology, and all other emerging technology to engage consumers on social
platforms and enhance their relationship with the brand.

AlL BILWELE (VR AR, MR, XR) | =371 —a v AR, ¥
T ITN T I aY— UFnr—vary 727 /rY— (RFID, NFC,
GPS) . HFE#TV / ny— Try s F=—rT I/ nY— ZOMOHE
WOFET 7 v P —EOBRAE LU LWEIR R RICIER LT, Y —
YN TTy M T A THBEE TS —U S, 7T FEORRE LT
DXy N—,

DI10 Social Commerce

DI10 V—iv)L-a¥v—R

Campaign that effectively utilises social media platforms, networking sites,
social activities, etc. to drive eCommerce or mCommerce sales.

V=3 XN AT 4T «TTy "N T7x—Ah, Xy MNIT—F T A b,
V=X VT I T 4 T 4 FEEDROIIEAL T, eav—XA¥ma~
—ZAD5E LEREET DX v N —

Required

P2y |

* URL
URL
Video Presentation (max. 2 minutes)
JLEvT—av-ETAH (&K 25)
Digital Presentation Image
TORIN-TLELT—avER

*+ Client Endorsement Letter
D47 DB

v A A
Ba G5 HumaN
\% INTELLIGENCE

ADFEST 2024
21-23 MAR ~




‘ DIGITAL & SOCIAL LOTUS

PN

Back to CQntent

ATUYIZRS

DI11 Social Purpose

DIl #EMBEM

Campaign that effectively utilises social media platforms, networking sites,
social activities, etc. to call for social engagement or action for a social
cause.

V= )L ATAT TSR TA—L RYRT—F T H A V=% ILTY
TFAETAHEEDRMIERALT, HEMWEBBHDE=HY—vILIVT—D A
URROFEHERDH DI FrNR—,

CONTENT & INFLUENCERS

2TV E&A VTN Y —

DI12 User Generated Content

D1 A—H—-TxRL—Fyk-aVTUY

Campaign that effectively engages consumers to participate and
collaborate with the brand on social platforms to enhance their
relationship.

Y—IX VTSV IA—LTHEEE IS —D3E, TIURIZSML. £[
EEZITITET. IIVREDBEGRERIET HF Yo R—,

DI13 Content Placement

DI13 aVTVYEE

Campaign that effectively manages content placement on social platforms
to engage consumers and enhance their relationship with the brand.
Y= VTSUNIA—L LD TUOVERBEMRNMICEALT EEEE
#HEMIZIOF -3 TSUREOBFRERIET HF v R—2,

DI14 Use of Influencer

DI14 1—RFT-AVTILITUH—

Campaign that effectively utilises talents, celebrities, influencers, KOLSs,
creators, etc. on social platforms to engage consumers and enhance their
relationship with the brand.

V=¥ VT TR ITA—LTALUN, 2L T T4 ATV H— KOL, ¥
DIAA—TREEMRMITEALC HEEZIV S —DSE. TJIUREDHE
FRERIET 2F v R—2,

DI15 Organic Reach & Influence *NEW*

DII5 A—H=v 7V —F &LV TNT VR Fik*

Campaign that effectively achieves organic reach on social platforms, and
campaign is picked-up by celebrities, influencers, KOLs, creators, etc. to
further expand campaign’s reach.

V=¥ TIZYRNTF—LTA—AZYI ) —FEDNRMIER T HF R
—V T 2LTVTA AVTIVIUH— KOL, VY IA3—ENFroR—1%
Y EIFAIET, FvoR—2D—FEILITIRLET,

MATERIALS
Required

WiE
+ URL
URL

Video Presentation (max. 2 minutes)
TJLEoT—3av-ETH (&R 2H)

Digital Presentation Image
TR -TLELT—aVER
Client Endorsement Letter
D47 DHEBEX

INNOVATION

A/ _R—=vav

DI16 Innovative Use of Social

DI16 V—IvILDEFHER

Campaign that creatively and innovatively utilises social media platforms,
networking sites, social activities, online communities, etc. to engage
consumers and enhance their relationship with the brand.

V=% )L AT AT - TIIRTH—L, RINT—F U TH A Y= ILTH
TAETA A US43 TAIRELTRIEMMN DEFHMIERAL T HEE
LOEDYERD. TIUREDBFRERIET HFvoR—2,

MATERIALS
REER
Required
+ URL
URL

Video Presentation (max. 2 minutes)
JLtEoT—Yav-ETH(®mE25)

Digital Presentation Image
TN TLELT—aVER
Client Endorsement Letter
DSATUDHEBEX

INTEGRATED CAMPAIGN

INTELLIGENCE

MATERIALS
ADFEST 2024

21-23 MAR

36
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Back to Content
ATUYIZRS

DI17 Integrated Digital & Social Campaign

DI17 AT L—TYR-TIRIL &) —I%)L-FroR—Y

Campaign that effectively and seamlessly utilises multiple social
platforms/channels

BHDOYV—v VTR T+ —L/FrRILENRUMNDOO—LLRISTERYT
SFvroR—1,

Required

WA
URL
URL
Video Presentation (max. 2 minutes)
JLErT—av-ETH(&E2 D)
Digital Presentation Image
TR TLE T—LavEE
Client Endorsement Letter
VAT rDHEEX

LOTUS ROOTS

A—42X-JL—Y

MATERIALS
Rt &

LRDI Lotus Roots
LRDI A—4% X - JL—Y

This is an award unique to ADFEST that is awarded to works that embody
local values whether in terms of culture, religion, beliefs, traditions, or
language, insights, or context. Lotus Roots recognizes works that
preserve and celebrate the rich heritage and value of each local culture.
A—4Z-JL—Y(&, ADFEST MBEDEEL T, X1k, R, EE. I&#E. E5E.
Ao A AVTHFRAMNEE | O EEREARL-ERICEONFES . £
NZNOHIBICERDOXIED ., ENGEECMIELEY . MR LERTFE
LFES.

Required
WA
* Cultural Context Explanation
URL
URL
Video Presentation (max. 2 minutes)
JLE T—av-ETH (&K 2 )
Digital Presentation Image
TR TLE T—2avER
Client Endorsement Letter
DIATUrDEEEX
Optional
FF ay
Original Work
FUSFILIEGR

HUMAN

INTELLIGENCE

ADFEST 2024

21-23 MAR 7




‘ DIGITAL CRAFT LOTUS

'I > TIOBN&Y— v -0—42 rreR

Digital Craft Lotus awards technological craftsmanship, where design and function enhance user experience using
digital elements and capabilities. The decision of the juries will focus on the creative idea, craftsmanship in its
execution and user experience.

TORIIZTR-A—RRIE, THAUEBEEN I —F —KERERIEL. HAIWVET AN BERESEFIALI. 7o/
—2HBTB957R oy TOMEICH L TEONET . BEEEAMIK. EEARS LV I —F—RKEBRICE (T5REMLTA
TTEIVSITRNIVVYTIZERZFBNTEE -RELET,

Each campaign/set of execution constitutes one entry.
FroR—V/ERERBIEICT1 ITUN)—EHAET,

DESIGN
THALY MATERIALS

Overall creative aesthetic value of the work. RHEEH
SRR ENMIE

CDO01 User Interface (Ul) Required
CDO1 A—H— A2 58—2Jx—Z(UD) z\,ﬁ
User Interface design interaction with consumers that optimises the brand URL
on a digital platform through presentation and overall user experience. URL

FTUHN e T Ty N T F—AIBITE, =P f =T 22— AD i ) )
FYA VIR K ORI 2~ — KBl U e e osgiiic & | T Video Presentation (max. 2 minutes)

275 v BB S, TJLE T—av-ETH®E2H)
CDO02 Video & Moving Image + Digital Presentation Image
CD02 ET# &EE FORIL-TLELT—avER
_Use of (_)nllng video, moving images, motion graphics, anlmatlor_1, Client Endorsement Letter
interactive video, or other digital footage that enhances aesthetic and user — . e

experience. I5ATUPDHEEX
LS & O —F (KR E @ o4y T A > - eFACHm, £— | Qotional
Varv e SIT 4T R, TomA—vay, AVETIT AT T, rIvay

FOMOT T g o ff L - Original Work

CDO03 Digital lllustration & Image Design FIVOFILIESR

CD03 TIPHN - ATFTRAIL—V gl & A= - FTHFA Recommended

Digital lllustration and image design utilised creatively for the digital Wl

platform, including 3D modelling, still imagery, photography, artwork, and | . 4\aking of or demo VDO to provide
image manipulation to enhance the user experience.

2—YP— (KB Z LT 57012, 3DET VS, FriklE, BE, 7 —k
J—J A A=V v=Fal—rar (NL) 25LT7J40L 77
v 7 =L LT, 2V AT 4 TRFETERAENTZT VZNL - 4T
AbL—=varBIOA A=V - THFA L,

juries with a better understanding of
the crafts and technical skills
involved in the production.

(max. 2 minutes)

CD04 Music & Sound Design © IR BED B B EREIC SN T,
CD04 HE&YIVE-THALY FEEBOBFE RS A4 F 7]
Music or Sound Design, including branded music and sound design, (HIfERE) F721%7 F VOD (xE
utilised creatively to enhance the user experience. 273 .

A—HF—RBREBILTH=-DITV)IATATHEAETERSNS-, TIURE
ENFEEEFEEYIUR-THA,

CDO05 Overall Aesthetic Design

CD05 £@HMLETH Lo DRLE

The overall aesthetic design that enhances the user experience.

1—F—FBRERILT S, FREKDTH I DELE,

FUNCTION
HeE MATERIALS

Practicality, Functionality & Performance of the work. RHEEH
YERDERME. BEEEE LU/ \Tr—I R

CDO06 UX & Journey Design
CD06 1—H—FEBR &S v—=—FTH (Y

How the de5|gn fluidly results i in the overall cohesive interactive user

Required
WA
URL

ADFEST 2024

INTELLIGENCE 21-23 MAR °*



‘ DIGITAL CRAFT LOTUS

TR &Y — — Back to Content
m AL A 22 AVTUVIZRR
FERDTHFAUNEDESIZ, £ARELTH—BLAHYNA RO 1—H —1KER URL
[SHERLTLonE ., BAEIEICEREEVD TEHELET - Video Presentation (max. 2 minutes)

JLEvT—av-ETH (&R 25)

CDO07 Native & Built-In Feature Integration

CD07 RAT4T &E LMY DT4—F v —-ATFHL—3> - Digital Presentation Image
Creative utilisation of built-in and existing integral features of a digital TN TLE T avEfE
Qevice such.as' mobile, tablet., desktop, laptop, or other digital device ' . Client Endorsement Letter
including built-in cameras, microphones, touchscreens, Bluetooth, mobile BSATURDHES

sensors, GPS, etc.

ENAI BTLYS, TRIMT (9T T  HBNIE IRV -HAF T

19 BYFRD =2 TIL—by—R BNA LY —  GPS REDETE

7-/9)1/1%%% KEICHBTD. ARAARBLIUBREFEO—FE I —Fv— (1
BE) ZRIEMITERALE&R,

CD08 Experience Design: Multi-Platform

CD08 HERTH A :TILFISVhTA—L

Immersive digital experiences (include both large and small scales) and

events designed to engage and/or interact with consumers such as VR,

AR, MR, XR, digital installations, motion chairs, multi-screen and multi-

dimensional experiences.

VR, AR, MR, XR, TV X)L+ f LV AHX L —V g E—var: F=

T, NNTF e RT Y= AT T 4 A a FIVRERT R BT,

BEANRDT V2 VKR OB, MO 2 5T) oA N2k,

CDO09 Overall Functional Design

CD09 £k TH 1 DHtEEN

The overall excellence in performance and functionality.

ERELTNTH—TURAB LU RS ICBN-E SR,

DATA & TECHNOLOGY MATERIALS
T—RE&T I )R U— RHER
CD10 Use of Data Required
CD10 A—R-AT-T—4 M»E
Campaign that demonstrates and utilises innovative use of data to engage URL
consumers whether through its collection, compilation, development, URL

and/or visualisation to enhance the user experience and/or brand
communication. The jury will consider how data is presented or utilised to | *© Video Presentation (max. 2 minutes)
enhance brand experience. JLEtoTF—av-ETFA(EBEE2D)
HEEDOERBRZBILB L O/ £ R ARG EERET D, HEE . .
LOIUA—U AL RN EEE LT, S A OIE. . BRSO + Digital Presentation Image

JE TR TRAL & o 7 T A F 2 ST LTy v, BAR TIRN-TLELT YAV ER
i, 772 FEBRZ A LS 572010, WhcT—2 0t s, £ - Client Endorsement Letter
TR S N7 DA B DR S L LE S, HSATURDREX

CD11 Use of Technology

CD1l1 =—R A7 -F7/uav—

Campaign that innovatively utilises existing or new technology such as Al,
chatbots, automation, avatars, virtual influencers, apps, cloud services,
etc. to enhance brand experience

T MEBREZ ESEL20IC, Al Ty PRy b A= A—Y
gy, TNRE— N—F /L 4/7wi/%—\77)\77ﬁhﬁ
—E R MFEELEH LT 7 ) a =2 EHCERT S v o2
— :/O

Note: This doesn't include prototypes of early stage technology.
TIIMIMIBE OO e b2 A TEEERTOER A,

ADFEST 2024
\u‘lﬂv  HUMAN 21-23 MAR
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e
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T3 &Y—S )L - A—&2X Back to Content

AVTUYVIZRR

LRCD Lotus Roots Required

LRCD A—%R - JL—Y P2y

This is an award unique to ADFEST that is awarded to works that embody | + Cultural Context Explanation
local values whether in terms of culture, religion, beliefs, traditions, or AL BB E D O RS
language, insights, or context. Lotus Roots recognizes works that

preserve and celebrate the rich heritage and value of each local culture. * URL

A—%X-)JL—YI&, ADFEST BN EEL T, X1k, R&, 5. i, 5. URL

Ao A AV THRRANMGE B OMEREZABFLERICEONET . € | - Video Presentation (max. 2 minutes)
NENDOMIBIZEFDOXILD ., EMNGEECMELEY . FrAH1F T 5 T TF—av-ETH(EE2HD)

LET. Digital Presentation Image

TR TLELT—oa vV Efg
Client Endorsement Letter
IFATUrDHEBEX

Optional

73y
Original Work
FIUCFIESR

Recommended

iith
‘Making of or demo VDO to provide
juries with a better understanding of
the crafts and technical skills
involved in the production.
(max. 2 minutes)
HIVEIZBE 40 2 HARPHRR I DV T
FEBEOHMGAEET A4 X7

(filfER ) F 72137 & VOD,

-
ADFEST 2024
| 4 HuMAN 21.23 MAR
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Nt

v



&6

Direct Lotus goes beyond the ambit of traditional direct marketing to encompass all or any kind of communication
where it is possible to deliver measurable results in the consumer as well as business to business marketing.
FALYMO—FR(E ;T TALIFTIWEETALIN R T4 T DEHBEEBA T HEEBLUVEDRR ;- EDRR
(B2B) 2R 5. SRR RELIEREHE5HLW DIy —2av e RELFT,

Direct medium can be used individually or in combination where there is a simple and clear method to measure
success.

BREZAETELLUTIVTHERAELRHNIE. FALIMEEREBERIHLIWNIHEAEDLETERTEET,

The key to successful Direct communication is “targeted relationship” with measurable results.

BALYL 222 =7 =23V ORIFTZ—F TR L—23 0y T ERHBITEDIRRTT,

Back to Content

The decision of the Juries on Direct Lotus winner will be based on 5 criteria and weighted as follow:
BEENY 4lz’7l~ A—42ZBETHED 5 RELREAIIUTOEYTY:

Creativity/ldea/Insight 40%
DVIATAETASTATT /A2 H A 40%
Strategy 10%
BBE (10%) 10%

+  Execution & Craft 20%
EHRERNEEHI 20%

*  Results 20%
LTS 20%

+  Creative Targeting 10%

DIVIATAT 23— T425  10%

Each campaign/set of execution constitutes one entry.
FrIR—V/ERRNBIEIZT TUMN)—EHAFET,

DMO1 Mailing Required
DMO1 ER{E#) M»E

One-dimensional and multi-dimensional mailing including greeting cards,
inserts, samples and pop-ups where there are clear and measurable results.

G)—T425 - h—R AV —MNE. ST RyTFTITA—ILEEL . B

Written Submission

1’E =] EHEE =

HETEHAIRTREGRERAE A TES SV KREEY,
DMO02 Low Budget Campaign
DM02 O :/\Txyb-FriR—>

Best creative use of direct with a production budget of below USD 1 per item,

excluding agency fee.

FHEEMANT—Dz oo —FHHERVT 1 RFILREDEBN-ER,

DMO3 Film & Audio

DMO3 JA)LL&A—TF 17

Film developed for TV, cinema, web, mobile, or outdoor and communication
developed for radio or other use of audio media including radio spots, DJ
mentions, radio promos, etc. where there are clear and measurable results.
BB CRHIITRE 2R/ RN S, 7 L e BE, Web, B VEZITT U

b R7EHICHITE SN ZBhEEN . HAVIET O F DML —T 44 « £
T AT DEOITHEENT=F A4 « ARy b, DIDFE, 74« T unE—v
a

fIHUMAN

INTELLIGENCE

Digital Presentation Image
TR -TLEL T3V EE
Client Endorsement Letter
I5ATUPDHEEX

Optional
7]'7’/3/

Video Presentation (max. 2 minutes)
JLtEoT—ia-ETH &K 2H)
Actual Work or

Demo video (max. 1 minute)

BYDEREFTEETH (ZRE 1

1)

Required
,Z\/,E

Written Submission

EmEREAE

Video Presentation (max. 2 minutes)
JLEoT—av-ETH(&E2H)
Digital Presentation Image
TORI-TLELT—avER
Client Endorsement Letter

ADFEST 2024
21-23 MAR “
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DMO04 Print & Conventional Outdoor

DM04 FU k&AL aFIL-FTINT

Print and outdoor communication, where there is a direct call to action and
measurable results. Includes magazines, newspapers, posters, billboards,
etc.

EETHMEL., FHRIRTRGHEEAEE S, FRERHHVIIERRT I
7ra3az s —a . EEOME. TE. KRE— ELR—FFREN
BENFET,

DMO5 Ambient: Small Scale

DM05 7YEIVh:RE—IL-RT—IL

Use of the surrounding area or environment where there are clear and
measurable results. Small scale includes glasses, napkins, beer mats,
ashtrays, petrol pumps, flyers, stickers, signage, etc.

OIS CIRIBEZF AL ERTEMGEL., FHRR R RERAHE 1
fho AE—IL-RT—)LUNMRE) IZIE. ISR FTFU ET72yb R, #§
MR T DAV —  RTYA— YA R—DHEENEFLFET,

Note: ‘Small Scale' refers to the physical size of the object, not the
guantitative volume or scale of distribution

FERENRTLVERERBAEDY A XEELET B ORARE
ZHELEEA,

DMO06 Ambient: Large Scale

DM06 7YEIVh:5—U-X4—IL

Use of the surrounding area or environment where there are clear and
measurable results. Large scale includes supersized and non-standard
shaped sites, floor media, events, live stunts, etc.

U DS ACIRIFEF AL ERTHEEL. SHARIREGHERAH E 51
Mo 7= AT —VICIE BARBETRENDTIRD L RATAT7 . AR
M SAT-RAVEENEENFET,

Note: ‘Large Scale' refers to the physical size of the object, not the
guantitative volume or scale of distribution.

AU RV ERERBEROYAX R —VEELET . HE®
BMREREERELTEA,

DMO7 Field Marketing

DMO7 J4—LR-?—4T105

Field marketing targeting consumers face-to-face to build relationship with
clear and measurable results including shopper marketing campaigns, on
ground promotions, events, sampling, door-2-door campaigns, demo, direct
sales, etc.

B CRIE M REiEREH I HEBZS— 7 yhEL-E THEREET(
— IR R=T T4V T, 2avik— = T4V T - F o R=V  F -
VR TaE—ay ANV BT FRIGEE. FAL I E—IL

~—e

Back to Content
ATUYIZRE

ISATUrDHEEX
Optional
A7 ay
- URL

URL

Required
WA

*  Written Submission
EmEiEAE
Video Presentation (max. 2 minutes)
JLEoT—av-ETH(&E2H)
* Digital Presentation Image
T TLE T2 avER
Client Endorsement Letter
DIATURDHEEX
Required
W

Written Submission
EREREAE

* Video Presentation (max. 2 minutes)
TJLE T—av-ETH(&E2H)
Digital Presentation Image
TOAIIN-TLEUT—2aVEfg

+ Client Endorsement Letter
D247 DB

Optional

FFoay
Actual Work or
Demo video (max. 1 minute)
EYOERFLIETEETAH (ZRE 1
)

Required

W

Written Submission

EREREAE

Video Presentation (max. 2 minutes)
TJLEvT—av-ETH(&E2H)
Digital Presentation Image

TN TLELT—2a v Efg
Client Endorsement Letter

DAT U DHEEX
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Back to Content
‘_ e LVIR S

ABENEFENFET,
DMO08 Online & Digital Platforms Required
DM08 A>3AY & TR -TIYNTH—L W
Use of online and digital platforms including websites, microsites, banners ads, «  Written Submission
eDMs, messaging, widgets, games, search engine and viral campaigns where the fe R EHBRE
ARA =

activities have clear and measurable results.
Web Ak, 470 H Ak, Web /N\F—JEL . DM, Ay t—204 e *  Video Presentation (max. 2 minutes)

Y=L BRIV NI FHoR=VBEEELASA 0T JLtEoT—iav-ETH (&K 2)
CEANTSYNTA—LEFRALEZTIOTAET4H, BARECEHRIRIBERAE R A + Digital Presentation Image
Ht 21 m. TON-TLET—LavER

DMO09 Use of Social Media Platforms

DMO09 A—R AT Y—Sv )b ATAT TSI ITA—L * Client Endorsement Letter

Use of social platforms including social media platforms, networking sites, social 9547 DEREX
activities, streaming platforms, online communities, blogs, etc. with clear and Optional

measurable results. I ay
BAECAERREABEREE TV VL - ATAT - TSURTA—L YN T— | . URL

FUTHAN Y= XITITAETA AN) =220 TSR TH—L AT URL

A2 =74, TATHEEDY v ILT ST+ —LDOFIH,

DM10 Mobile & Devices

DM10 E/SMJL & T /LR

Use of technology for mobile and portable devices including mobile applications,

widgets, bluetooth and geolocation technology (RFID, NFC, GPS), QR codes, etc.
with clear and measurable results.

BARECRIERIRE LR EE T EFT LT DMDOR—2T LTINS RIZFEHRS
NBENLIL-TTY, 942 yb, TIL—bu—R, SAQ— 30 -F4H/00
—(RFID, NFC, GPS). QR O—K7#: & DD FI A,

DM11 Real-time Response

DM11 YZINAAL L LRAKRIR

Use of direct marketing tools and activities to target consumers to call for real-time
response with clear and measurable results.

BRECRERREGRRELE T ITILIMLDEEEZRO L. HEEEZY—TY
MILFF AL I R—=T T4 - I—ILET I T1ETADFIA,

DM12 User Generated Content

DM12 1—H—-TzRL—TFTYF-a Ty

Use of direct marketing tools and activities to engage consumers with clear and
measurable consumer engagement, participation, and/or brand collaboration.

BECAERIREEEE IS —J AV B, BLU/E=IETSURaS5KR
L—avISHEBEREI S —US 8RO =TT - I—ILETH

TAETADFIA.
DM13 Use of Data Required
DM13 1—R-#7-7—4 DuY-|
Campaign that effectively utilises data to identify, profile and target specific «  Written Submission
consumers to engage and build relationships with consumers with clear and e EHERE
AARQ =

measurable results.

R CRIEMREGHREZEL. B EDHEELHERICIUSN—2LEKR%E | ¢+ Video Presentation (max. 2 minutes)
BEITDLHLOHEEL. TAT7AILL, =TI ET B=0IZ. T—2EHEM JLtEoT—iaETH(&E2 )
ISERALTLS v R—2,
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DM14 New Realities & Emerging Technology

DM14 ==2— V7 VT4 —&T~v—DU T «FT7/)nd—

Campaign that creatively utilises immersive and emerging technology such as Al,
new realities (VR, AR, MR, XR), gamification, virtual worlds, wearable technology,
geolocation technology (RFID, NFC, GPS), voice activated technology, blockchain
technology, and all other emerging technology to engage consumers with clear
and measurable results.

Bt CHIE FIRE 72 R R A B ITIRILT 5272012, ALl HTLWELE (VR, AR,
MR, XR) . =74 r—var, ({KBIHR, o777V 77 /ao—,
UHAuasr— g 57 /ad— (RFID, NFC, GPS) . T EE#T s /oy
—, TuyrsFz—rTr/ar— FOMOHLOLHET 7 v U—FED%
ANILES J OB LD 2 S RCTE T 5 % v v —1,

Note: Emerging Technology doesn't include prototypes of early stage technology.

U x~x—2r7 - 77/ uv—F PHBEBOEIioT 0 N2 A 72 ZhEE A,
DM15 Use of Games

DM15 1—R-#T-%—L

Campaign that effectively utilises gaming including online games, mobile games,
in-game experiences, simulations tokens, puzzles, etc. to target specific
consumers to engage consumers with clear and measurable results.

A CRE ARG REHBERICIREIH-OIC. HEDHEEZY—7Vh
[SLT= AU SAU T — L BT — L T —LIKER, 2alb—Yavb—
DU NXWEBE HRIT —LEERT HFvoR—,

DM16 Customer Acquisition & Retention

DM16 HARBR~=—TJ7A TPV ar&VTvvayv

Campaign that targets consumers to establish/maintain relationships with the
brand or drive consumer loyalty for the brand.

HBEENRT 7 FEBREED /HERTL22L07 7 F~OHBEHEDOR A YL
TAERRETH2DDOF ¥ =,

Note: Entrants must indicate how the campaign successfully retain consumer loyalty
(eligibility period: past 2 years).

T SHEFIE, Frv o= PHBEFEORAY VT 4 ZHER L7 2 L 2R ERITIUTRY E
A G -l 2 4E/) .

DM17 Launch/Re-Launch

DM17 v F /HBHorF

Campaign created to launch or re-launched a brand, product or service.

TSR, 8RFIEY—EROOVFFELITBOVFDEHDFrvoR—2,

DM18 Integrated Direct Campaign

DM18 AU TTL—TYR-HALLIk-FroR—>

Campaign that effectively and seamlessly utilises multiple mediums/channels.
Entries should include details of measurable results of the campaign.

BHDATAT /FroRILENRAMN DU —LLRITFERALTWS TR
—2, IVMN)—ERIZIEE. FroR—CDHBERDEMEZESATLEITA
EFLRYFEEA.

INTELLIGENCE

Back to Content

Digital Presentation Image
TN TLELT—a vV ER
* Client Endorsement Letter
DSAT DB
Optional
A7 ay
URL
URL

Required
WA

*  Written Submission
EmEREAE

* Video Presentation (max. 2 minutes)
JLEvT—av-ETH (&R 25)
Digital Presentation Image
TOAIN-TLELT—2aV Efg
Client Endorsement Letter

DF4AT UL DHEBX

Required

Written Submission
EmERBAE
Video Presentation (max. 2 minutes)
JLE T—2av-ETH (&E25)
Digital Presentation Image
TOAIN-TLET—LaVEE
Client Endorsement Letter
DAT U DHEEX

Optional

73y
URL
URL
Actual Work or
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LRDM Lotus Roots

LRDM A—4%X-)L—Y

This is an award unique to ADFEST that is awarded to works that embody
local values whether in terms of culture, religion, beliefs, traditions, or
language, insights, or context. Lotus Roots recognizes works that
preserve and celebrate the rich heritage and value of each local culture.
A—32X-)L—YI& ADFEST B D EEL T, Xk, R&K. %K. =H#H. §58.
Ao A, AV THFAMNRE | D MEREAFRLIEmICEBONFES . £
NENOHIFIZETOXILD, ENGEECMIELEY . MR LHEREFHE
LFES,

INTELLIGENCE

Back to Content
JFUYICRE

Demo video (max. 1 minute)

BYDERE-ITEETH (RE 1

1)

Required

A

A
.

Written Submission

EREREBAE

Cultural Context Explanation
XALRBIE D o D fFER

Video Presentation (max. 2 minutes)
TJLEoT—av-ETH(&E25)
Digital Presentation Image

TR -TLEL T3V B
Client Endorsement Letter

D247 DB

Optional
AT ay

URL
URL

Actual Work or
Demo video (max. 1 minute)
EYOERFLIETEETAH (ZRE 1

)
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EFFECTIVE LOTUS

‘ IIT)T47-0—4%

-

Effective Lotus awards works that are not only creative, but also have significant and measurable impact.
ITx9T47 - B—3R(E VI)IAT1TTHAE T T EETRIEARELGZEE5EAHERICEONET,

The decision of the Juries on Effective Lotus winner will be based on 4 criteria and weighted as follow:

BEEMNIIIVTAT - O—FREBETHRD 4 BELRRAFUTOBEYTY :

Creativity/ldea/Insight 30%
DIVIATAETA/TATT /A A4k 30%
Strategy 15%
Lo 15%
Execution 15%
EHERNE 15%
Results 40%
mR 40%

Each campaign/set of execution constitutes one entry.
FHIR—V/ERRNBIEICT IVUMN)—EBAZAFET,

EFFECTIVE LOTUS

IJx)T47-0—4R

MATERIALS
RHEN

EFO01 Campaignh Success

EF01 Fy o _X—r %I EX

Campaign that demonstrates measurable success in achieving specified
objectives.

FeE D IR Z KT 5 T OICHIE T RER ) &2 7R % ¥ o _—,

Note: Entrants must indicate the number/quantity of the increase in results to show
campaign effectiveness, not simply a percentage increase of the results to support
their entry.

FERBERR FYOR—UHRETIOIZ ReDEREMLU-ERNGE
FHEZRTLLGINELGYFERA(TUN) — B THRIZIEMEL(TERTTS
DTIFE o

EF02 Long-Term Creativity

EF02 OV -3—L D )ILT1ET4—

Campaign that demonstrates long-term measurable success in achieving
specified objectives over the years.
BEDBEEZREICOI>TEMT 51-OI1Z. REIMIZAIERIRERR I ZE R
THFroR—2,

Note: Entrants must indicate how sustained brand effectiveness was achieved as
part of a longer term campaign (eligibility period: past 3 years).

EREER REFrOR—UIZEVWTEDKSITT IV AN RSN
DHETRSHEINERYELA HRAMBE I F),

EF03 Small Budget
EF03 RE—/L-/\Txyh
Campaign that creatively and effectively utilises limited budget to achieve

objectives. This is only eligible for campaigns with a total budget under
USD 200,000 (including all media & production budget).

BEZERDE=HI2,. BRon=-FEZEEMN OMEMIERT A5 v R—
Vo INIE BT E 20 FRFILEKBE TR TOEKESIUFHIEEZESD)T
Iol=F v R—VIZOHBERENET,

Note: Entrants must indicate the number/quantity of the increase in results to show
campaign effectiveness, not simply a percentage increase of the results to support
their entry. Entrants must also clearly indicate a breakdown of the budget.

FEHEEE, IR RETI OIS, EEDIERIBML - BEARLE

Required

A

W

Written Submission

EmEREAE

Video Presentation (max. 2 minutes)
TJLEoT—av-ETH(&E2H)
Digital Presentation Image

TR -TLEL T3V B
Client Endorsement Letter
DATDHEEX

Optional
A7 a3

URL
URL
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EFFECTIVE LOTUS

' ‘ LIx)T47-0—42

FHETRTLGTNELGYFELA(TUMN) —BMTEICEMELTZIRTT S
DTG . BHEFF, PEORREZATLAZTNELEYEE A,

EF04 Launch/Re-launch *NEW*

EF04 v F/BuarF “Hsr

Campaign for launch or re-launch of a brand, product, or service.
TR, B EREY R0 FERIIHEE L TFOEHDF ¥
R—=

EFO05 Customer Acquisition & Retention *NEW*

EF05 HARE~—T7AVVav&IVTrray

Campaign that effectively targets consumers to drive engagement or
strengthen customer relationships with the brand.
HBEEEZDRONL =TT 4T LT, 77V REDTZ U=V AU b
ERELZY, BfFRERIL LD 5%y o—

Note: Entrants must indicate the number/quantity of the increase in new customer
activities or the number of retained customers.

LE  SEEE R, IR OBETEE E T3k & OB R s LT
EVEX VY

EF06 Collaboration & Partnership *NEW*

EF06 IR L—v 3 vy &— hF—v o7 g

Campaign that demonstrates effective brand collaboration or partnership

to achieve objectives.

AR DO DRI T T RaFd R b—a U ERIIR— M —

Ty T ERTHR Y =,

Note: Entrants must indicate how the collaboration or partnership has an effect on
business results.

FE OSSR, a7 R L=y a VERIE S Ny TRERBIC D L )
Br b2 RS RTERY £H A,

LOTUS ROOTS MATERIALS
A—32X-)L—Y IBEHEM
LREF Lotus Roots Required
LREF gB—&Z X « L— WA

This is an award unique to ADFEST that is awarded to works that embody Written Submission
local values whether in terms of culture, religion, beliefs, traditions, or Yo s E
language, insights, or context. HRELEA &
A—%X-)L—YI(X. ADFEST BN ELL T, X1k, R¥. 5%, a#. §5&. | - Cultural Context Explanation

LY Ab, AVTERMEE B OMEBREFRRLERIELNET, AL BRI E NS O R S5

Lotus Roots recognizes works that preserve and celebrate the rich - Video Presentation (max. 2 minutes)
heritage and value of each local culture. FLELF—as-EFA (BE 24)
FNENOWEZEEDXILD . BAGEECEEEEY . A HERER - . R
BLES, * Digital Presentation Image

TR TLELT— 3V B
Client Endorsement Letter
DSATUDHEBEX

Optional

FFoav
URL
URL

v

N HUMAN ADFEST 2024
.y
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" ENTERTAINMENT LOTUS

" IVA—F LA O—BR

Back to Content
ATUYICRS

Entertainment Lotus awards brand-funded creative content and entertainment that is created or co-created

seamlessly into a platform to engage consumers.

IVA—TAAUhO—2R (I EHEBEZSIEMFTEEHTIVNIT+r—LIZO—LLR(ZEEE I HRFESNT-. TS5F

ANEEZRMT DV TATATRAVT YOIV E—TAUAVMNIEONET,

The decision of the Juries on Entertainment Lotus winner will be based on 4 criteria and weighted as follow:

BEENIVE—TAAUMO—LRZEETHRD 4 LELRASUTOBEYTY

Creativity/ldea/Insight 30%
DVIATAETA/TATT /A2 H A+ 30%
Strategy 20%
B 20%
Execution 20%
EEAR 20%
Results 30%
wmR 30%

Each execution/campaign/set of execution constitutes one entry.
ERAR/FroR—V/ERABD YR EIT 1 TURN)—EHRFET,

FILM
PEIZA

ENO1 Fiction & Non-Fiction Film: Up to 5 minutes

ENO1 2495328/ 20749530 4V . R 5 &

Branded fiction & non-fiction film, series, documentaries, docuseries,
reality film for TV, cinema, online, video-on-demand and streaming
platforms.

TV. B E., o504, ETHFTIVR AN)—20 5 TS5y TI+—LH
DITSUTYR-T492320 &/ T49230 DA IV D)= FFaAL43)
— FFa )—=X YT7YTF4—D1)L L,

Note: for series & docuseries, all episodes should be uploaded in a single video
file with 3 seconds black/colour between each episode.

FEL V) —R&KFFaVY—=XTlE, 2TEY—FIE. 1 DOETAI7AILIC
7yv7O—KL. & IEY—FORIZ 3 DEA/HS5—FHEA TS,

ENO2 Fiction & Non-Fiction Film: 5-30 minutes

ENO2 249328/ 749232-T4)VLs:5~30 &

Branded fiction & non-fiction film, series, documentaries, docuseries,
reality film for TV, cinema, online, video-on-demand and streaming
platforms.

TV, BRE, AoS5M0, ETHAUTIVR, AM) =305 - TSyhT+— LA
DTSR T49230 & JIT4D23 T L D)= RFa A AR)—,
RXa)—X UFUT4—T1) s,

Note: for series & docuseries, all episodes should be uploaded in a single video
file with 3 seconds black/colour between each episode.

FEL V) —R&KRFaVY—=XTlE, 2TEY—FIF. 1 DOETAI7AILIC
7yv7O—KL. &EIEY—FDORIZ3 R DEH/H5—FHATEEL,

MATERIALS
RHEH
Required
Written Submission
EmiiBAE
Original Film
AVOFIVENE
Digital Presentation Image
TN TLELT—2avER
Client Endorsement Letter
DFAT U rDHEBEX
Optional
FFav
- URL
URL
Video Presentation (max. 2 minutes)
JLErT—av-ETH(&E25)

INTELLIGENCE
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‘ ENTERTAINMENT LOTUS

_ASEsihnsx

Back to Content

A TFUYIZRS

ENO3 Fiction & Non-Fiction Film: Over 30 minutes

ENO3 492328/ 749232-04) 1130 3 ELLE

Branded fiction & non-fiction film, series, documentaries, docuseries,
reality film for TV, cinema, online, video-on-demand and streaming
platforms.

TV.BE, AoS5M4> . ETFAALTIVR AN)—30 5 - TS5yhTI+— L
DTSR T49230 &I T49230 DIV L, D) —X  KExarB)—,
REas)—X Y7 T4—T4I)L 1 s,

Note: for series & docuseries, all episodes should be uploaded in a single video
file with 3 seconds black/colour between each episode.

AR V) —RX&RFaV) XTI, 2IEY—FIX 1 DOETAI7AILIC
7yv7O—KkL,. ZEIEY—FDOBEIZ3HDEH/AS—FHATIESY,

MUSIC & AUDIO

BRA—T 14

ENO4 Branded Music Content

ENO4 T7Z v FbahieERa 7Y

Branded entertainment through music including music videos,
collaboration between brand and artist to promote brand or artist.
Ra—Vy T4, Tut—valrEAME L, TV RET—T
4 ANDIATRL—Ta KD EREB LT T Ty RN Z—
TAAU R,

ENOS5 Live Experience: Music *NEW*

ENO5 T 1 7{KBR « H3E ~Hax-

Branded entertainment utilising music-led live events to enhance
experience for the audience including concerts, live stunts, festivals,
events, installations, virtual worlds, etc.

ayvH—h, TAT c AX U, T2 AT 4NV AR, A UARH
L—3g v, (MRS F—F s oo A KB A EEE 5, SR
DIATAXRY NEER LT T 0Ty R X =714 Ak,

ENO06 Audio Content

ENO6 AF—FT 44 - arsrY

Branded entertainment or content created for radio, podcasts or other
audio platforms.

FUF, Ry ¥ v A b, FITFOMOA—T 44« T F7 v T 4 —
LAICHES N7 Z 0Ty R e 2 =T A A MEIFa v T
Y,

MATERIALS
RHEH
Required
WHE
* Written Submission
EREREAE
+ Original Work or
Video Presentation (max. 2 minutes)
FIVOFIERERIE
TJLE T—av-ETH(&RE2H)
+ Digital Presentation Image
TN TLELT—aVEfg
+ Client Endorsement Letter
DZATDHEBEX
Optional
AFFvaz
+ URL
URL

DIGITAL & TECHNOLOGY

MATERIALS

TOINET I )aTd—

ENO7 Live Broadcast

ENO7 4 TMKiE

Branded entertainment or content utilising live broadcast or online
streaming.
TATHEETZEIA LV FA VAN =XV T RIERLIET 70T v K-
TR =T AR MR T,

RHEH
Required
WA

* Written Submission
EmEREAE
+ Video Presentation (max. 2 minutes)
TJLE T—av-ETH(&®E29)
+ Digital Presentation Image
TR -TLELT—avER
+ Client Endorsement Letter
DTAT U DHEEX

ADFEST 2024
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Back to Content
T UYICRS

NI ST a5

b W
- URL
URL

+ Video of broadcast (max. 30 minutes)
ER T4 (k30 47)

DIGITAL & TECHNOLOGY

MATERIALS

FOINEGT V) ad—

ENO8 Digital, Social & Emerging Technology

ENO8 TUBI. Y—IxIL&IR—UVT TH/AT—

Branded entertainment or content utilising websites, microsites, social
platforms, mobile technology, and emerging technology such as Al, new
realities (VR, AR, MR, XR), gamification, virtual worlds, voice activated
technology, blockchain technology, and all other emerging technology to
engage consumers.

Web A b, w4 7a% A, V—x)b T Ty R TH—Ah ENA
VT mrY— Al HTLWELE (VR AR, MR, XR) \ ¥—3I 7«
r—vay, AR, FEEET 7  ny— TrylFe—rT7
JaY— FOMOHLDLHET 7 ) a T —EFEOHF LW T ST —
EIEAL, WEFEZ S —V A e LS T T Ty R X
—T AR NERITRT Y,

Note: Emerging Technology doesn't include prototypes of early stage technology.

e x~e—=Ur 7 T/ uv=3, AHBEREOEOT 0 N2 A T eEhEE
Moo

ENO9 User Generated Content

ENO9 1—H—-TrRL—TFvk-avToY

Branded entertainment or content utilising content created by consumers
through collaboration, content creation, or contribution.
HEENATRL—ar, ar7oVElE BRFCEIVAIVHLE
AT UV EERLET I Ty R e 2 Z =T A A bERFarT
Vs

RHEH
Required
WE
* Written Submission
EREREAE
* Video Presentation (max. 2 minutes)
TJLEoT7—av-ETH(&E2H)
+ Digital Presentation Image
TN TLELT—a v Efg
+ Client Endorsement Letter
DZATDHEBEX
Optional
I ay
- URL
URL

SPORTS & GAMES

MATERIALS

AR—=V &F — I

EN10 Sports

EN10 RAHR—Y

Branded entertainment or content utilising athletes, sports teams, or
associations to create content that engages consumers.

HEEHE L=V L, 7TAY— b, ZAR=Y « F=LLHEZIEH L
7Ty R A =T A A NERIFa T Y,

EN11 eSports & Games

ENlle AR —Y &7 — A

Branded entertainment or content utilising eSports and games to create
content that engages consumers.

HWEELZ V=V L, e AR—YRS—L&BEHLET 0Ty K-z
YEA=TARANEIFRCT Y,

EN12 Live Experience: Sports *NEW*

EN12 T4 7HKBR : AR— k>

Branded entertainment utilising sports-led live events to enhance
experience for the audience including sports/eSports events, live stunts,

RHEH
Required
+  Written Submission
EREREAE
+ Video Presentation (max. 2 minutes)
TLE T—2av-ETH(&®E2 D)
+ Digital Presentation Image
TN TLELT—avER
+ Client Endorsement Letter
DFATUrDHEBEX
Optional
FFav
+ URL
URL

installations, virtual worlds, etc.

A ‘%‘

INTELLIGENCE

ADFEST 2024
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" ENTERTAINMENT LOTUS

P NSE 5T

Back to Content

JVTUYIZR 3

AR=Y @ AR=Y AR TAT « AZ b A AF VL —T 3
o AEEHRE =T 4 A RKRE W LSS, AR—YFED T
ATAR MEER LT 0Ty R B =T AR,

COLLABORATION & PARTNERSHIP
aSRL—Ta & —F—v oS

MATERIALS
REAEY

EN13 Use of Talent/Celebrity

EN13 Z=—R « A7« ZLV v /LT VT4

Branded entertainment or content utilising strategic collaboration with
talents, celebrities, influencers, KOLs, or creators to create content that
engages consumers and enhances the brand.

Lo b, BLT T4, A7 — KOL, 7 VA H—LD
HIEH) = 7R L —va sICk Y HEEz S-S 7T Ml
BEEHDDTTUT v R 2B =T A hERIFarTry,

Required
WA

+ Written Submission
EmEiEAE
+ Video Presentation (max. 2 minutes)
TJLE T—av-ETH(&RE 2 H)
+ Digital Presentation Image

EN14 Sponsorship & Partnership
EN14 RARY—vF &=k F—SvF

TR TLEUT—L 3 EE
+ Client Endorsement Letter

Branded entertainment or content integrating brand into an existing D247 DB
platform or program including brand sponsorship or partnership Optional
collaborations in films, TV programs, radio shows, livestreams, etc. AT 3y
TIVRERGEOT Ty NI —LEEE TR T AIRETHT T | . URL

Ty Rz =Tk MEIFZICT Y, JHIUCE, B, 7L URL

EEM, TUAEM, TAT AN —LETDT T RORR P —v

O TRN— =y Ik b a g R —ra U REENRD,

EXPERIENTIAL MATERIALS

FERE REEH

EN15 Live Experience *NEW* Required

EN15 T A 7 (KB “Hrak* 7Y

Branded entertainment utilising live events to enhance experience for the «  Written Submission
audience including live stunts, festivals, events, installations, expos & VEREHERE

trade fairs, virtual worlds, etc.

TR H—TFT AR NTATAF N, T2 AT 43 A
M AR V=g Bra, BRAN, (AEHRE 474
k&R U CHREEE OB 210 FES¥F 9,

Note: Music-led and sports-led live events must be entered into Live Experience:
Music (ENO5) or Live Experience: Sports (EN12) respectively.

F BFRTFEDTA TAN PBLOAR=YFEDT A T ME, UTO
TA TR~ P — LTS 0 F4 (ENOS) FE721x7 4 71K . =i
no, AR—> (EN12) ,

+ Video Presentation (max. 2 minutes)
JLEvT—av-ETH (&K 2 )

+ Digital Presentation Image
TN TLE T avER

+ Client Endorsement Letter
DFATUrDHEBEX

Optional

b W

+ URL
URL

INTEGRATED CAMPAIGN

AVTITV—FTy R Ty "—

EN16 Integrated Entertainment Campaign

EN16 A>T I L—TYR-TUB—FAUAVR-FroR—
Campaign that effectively and seamlessly utilises multiple mediums.
BHEDATATENRMN DO —LLRITERT X voR—,

MATERIALS

Required

WA

* Written Submissio
EmEREAE

+ Video Presentation (max. 2 minutes)
TJLE T—av-ETH (&R 2 )

+ Digital Presentation Image

TIORI-TLEL T3V EfE

ADFEST 2024
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‘ ENTERTAINMENT LOTUS

K to Content

ack
ATUYIZR 3

Client Endorsement Letter
ISATUDHEEX
Optional
A7 ay
URL
URL

LOTUS ROOTS

MATERIALS

A—42R-JL—Y

LREN Lotus Roots

LREN O—4 X+ )L—Y

This is an award unique to ADFEST that is awarded to works that embody
local values whether in terms of culture, religion, beliefs, traditions, or
language, insights, or context. Lotus Roots recognizes works that
preserve and celebrate the rich heritage and value of each local culture.
A—4X-)L—Y(&, ADFEST BN ELL T, X1k, R¥. 5. . 5.
AVYAh, AV THRAMRE B DBESRE AR L-ERICEONET . £
NEZNOMBIZETDXIED ., ENEEELMIBEZLZEY . A SEREFTE
LFEJ,

RHEH
Required
WA

Written Submission
EREREAE
Cultural Context Explanation
XAL BB E D o D fEER
Video Presentation (max. 2 minutes)
TJLE T—av-ETH(&RE2H)
Digital Presentation Image
TN TLE T avE
Client Endorsement Letter
DFATUrDHEBEX

Optional

FFoay

+ URL
URL
Original Work
FUCFIAESR

INTELLIGENCE
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‘ FILM CRAFT LOTUS

“ 2L D5Tk-0—42

Film Craft Lotus awards craftsmanship and technical prowess in film production that are not only flawlessly executed,
but also enhance the idea.

T4ILL 570 O—R3 AL, BREIZEHIN-LE T, 74T 7EBRIELI=DAIVLLFMEIZE F205780 oy T EENT

Back to Content

BT AICHLTHELONET,

For Film Craft Lotus categories (CF01-CF15):

e Each execution constitutes one entry. Executions which form a campaign must be entered and paid for as

single entries.

EENBTEMTI IVMN—ERYFET BRORERNEN 1 DDFroR—VEBHTHEE. TNENA B

ERELTDIUN)—ERY  MERIEICIVN —BANRELETS,
For Breakthrough in Production (CF16) and Lotus Roots (LRCF):

TaRx a8l sr7Lr—7 A— (CFl6) BLUe—# X - L—> (LRCF)

e Each execution/campaign/set of execution constitutes one entry.

EHEAR/ FroR—V/EEABDEYRIEIZ 1 TUMN)—¢8H2ET,

PRODUCTION

Tufsvav

CFO01 Directing

CFO1 FALYT1vYT

How the director’s vision enhances the story and makes the idea stronger.
BHROEDavALNIYEEFECFE . T4 T 7@ LA BT
Y,

MATERIALS
Required
WA
* Original Film
U L
Client Endorsement Letter or
Media Schedule
ITAT v s OHEESCE 1T

WARR r & 2 — b

CFO02 Script
CF02 RH&

How the interpretation and development of the script enhance the story and make
the idea stronger. The origin and development of the script can be either from
agency or production.

BIAR DRI & AL DIDCEEE D £, 74 7 7 2k T 2005 i vk
T MADFY DF L EHLIE, ==V = EHEROEL LB TE
BWEEAL

Required
* Original Film
2V L EhE
English Script
FREDHIA
Client Endorsement Letter or
Media Schedule
7IAT NOWESTEIT

AR r Y 2 — 1

CFO03 Cinematography
CF03 L RThJ324
How the cinematography enhances the story and makes the idea stronger.

Namely, through composition, style of photography, lighting and use of camera
techniques.

REDNVDITWREZIE D 8. TAF 7 2k d 20038 Ml S E4, BRI
Zary RO gy, BEODAZAN, BT, AT OME % T,

Required
wE
* Original Film

U U Eh

Client Endorsement Letter or
Media Schedule

7 IAT NOWESTEIT

AR r Y 2 —1

CFO04 Production Design
CF04 FO&Hiav-FHAY
How the execution of a cohesive overall aesthetic via production design, including

set design, location builds and prop design enhance a story and make the idea
stronger.

Ty RFFAL, mr—y g Ol NERTF A LR EEGLT R ) VA
L FPA RN OED SR LS SBEBODIMELW S EE, TATT &
ST 3 DAl S ET

CFO05 Costume Design
CF05 KETHAIY

How the costume designer’s vision of props and wardrobes enhances the
director’s vision and makes the idea stronger.

Required
wE
* Original Film
U U Eh
Client Endorsement Letter or
Media Schedule
7IA4T v NOWESTEIT
PAR A - ¥ 2 — v
Recommended

#HAR

‘Making of’ or demo VDO to provide juries

ot o e i 5o 4t |~ e with a better understanding of the crafts

ADFEST 2024
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‘ FILM CRAFT LOTUS

BZHES L, TAT 7 &b T 208 SN E 9, and technical skills involved in the
production of the film. (max. 2 minutes)
BB I ELZBE 0 2 BAPHREIC DT

CFO06 Casting FEEBOBMRERT (A4X% 7] (i
CF06 F+vRTAvY fEEE) F7-137E VOD (RE24) .
How the casting selections bring the idea to life and enhance the delivery of the .

If a ‘making of or demo VDO is not
feasible, entrant can submit a
presentation image.

script. Script can be either way (agency or production/director).
XX AT 4 VT BRODNIT AT TN E R E AT, ARD T % & 5 03035 &

NET, WA S OBEWTOHOEEA (T—v = v F IR T s CHERE) =R
%) . D E7

CFO07 Use of Talent/Celebrity VDO EHECE AR, WA
CF07 J—Z-?j’j-@l/‘JF/tl/jljj_'lf I/—E/T“—‘./H /[El.{%%*ﬂfﬂjf%i‘j—o
How the use of the talent, celebrity, influencer, or KOLs enhances the idea and
brings the script to life.

ALy bh, LT UT 4, ATz P — KOLDEABRWVINIT AT T 25
T, HARICAHZREAATZDPDRTHE SN E T,

POST-PRODUCTION MATERIALS
RRNFOF H 3y RN

CF08 Editing Required
CF08 TFAT4vY A
How the editing enhances the story and makes the idea stronger. Original Film
RENVNYEBERSTE. TAT7ERIET IODFHESNET AV B

* Client Endorsement Letter or

Media Schedule
7 TA4T v NOREBESCE T ITBHER Y
o — )
CF09 Colour Grading Required
CF09 h5—-JL—TFT4v7 DY ]
How the colour grading enhances a story and makes the idea stronger. « Original Film
A= TL—TA4VT BB ELEE . TAT 7ERILT AN FHESH I %]
9. *+ Client Endorsement Letter or
CF10 Special Effects: In-Camera Media Schedule
CF10 AR )L T Ik : hASHEH 7747 v OB E 1L
How the execution of in-cgmera practic_al effects (e.g._ pyrotechnics, meche_mized PR 2 A0 0 — L
props, models, gtmospherlc effects) or in-camera optical effects (e.g. multiple Recommended
exposure, ramping speed, shutter adjustment, time-lapse, mattes) enhance the —_————
story and make the idea stronger. * ‘Making of’ or demo VDO to provide juries
A TEM OISR Bl M aTFr=s A Tay 7o, 71, K with a better understanding of the crafts
RF) . HDOIVEI A TEMONTFIR (ZEBEK. TV /7 ZE— R, and technical skills involved in the
v A —gE, AALTT A vy MEET) B WNIREEEESEE, T production of the film. (max. 2 minutes)
AT T wEbT 2 hnFM S ET, Wi ] {212 BE 4o B B o B I D) T
FEBOMMEEEST A% 7] (il

Note: Works involving digital visual effects must be entered into Special Effects: fERE) F72137F VOD (RE 24

Digital Visual Effects (CF11). ' .
W FOHL - EVaT 2727 FERERLAEREAS vy L e 27 = | Ifa ‘_maklng of or demo VDQ is not
MeTy FU—LTF&EWN, FUXA - EVaT A =7 =2 MCFLL), feasible, gntrgnt can submit a
presentation image.

(AA %07 (FHERE) 3T =T
VDO % AE CT&E WA, IREHIE~
LB T—va VEigERETE ET,

ADFEST 2024
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‘ FILM CRAFT LOTUS

‘ 1L 5Tk -0—42

POST-PRODUCTION
RRNTAS S 3

CF11 Special Effects: Digital Visual Effects

CF11 AR % JL-TIxIM: TR -EDaTIL-TITHF

How the digitally created or manipulated imagery (CGI) enhances a story and
makes the idea stronger.

TUZNMNCAI LI, ETITLBES N (CGl) 2, WNIHREEIE D £
. TAT T EET L0 SV ET,

Note: Works involving the integration of in-camera effects must be entered into Special
Effects: In-Camera (CF10).

o AT ARIRORERE - R el TRUYES N EMIL, AUy b - =7 =7 MZ
T MY —LTF&EW: B AT (CF10) ,

Back to Content
ALTUYIZRS

RH&EH
Required
* Original Film
U F VENE
* Client Endorsement Letter or
Media Schedule
74T NOHEBESTEIT
BARAr ¥ 2 — 1
Recommended

CF12 Animation (In-Camera or Digital)

CF12 7=A—23ay (AATHMEIETIHIL)

How the execution of the animation (including character/asset design, build,
2D/3D animation and integration, stop motion, motion graphics) enhance a story
and make the idea stronger.

T=A—a VOERANE (Fv 727 8—/TEy hOTYA | &, 2D/
DT =A—varvbfrTTL—vary, Ay EF—Tar, ET—Tal-
TT37 497 R) BDONVINNIWREEIE SR, 747 7 258t T 20083 IS v E
R

HedE

* ‘Making of or demo VDO to provide juries
with a better understanding of the crafts
and technical skills involved in the
production of the film. (max. 2 minutes)
WRTE A BE 40 2 B TP SREIC DV T
FHEEOHMBEET (A7) (ffl
fER) £72137E VOD (k& 24Y) .

* If a ‘making of or demo VDO is not
feasible, entrant can submit a
presentation image.

A% 7) (HHERE) 7237 €

VDO % B T&RWHAIL, IWsEEx7
VBT =g Vg A RN TEE T,

MATERIALS

MUSIC & SOUND
ERE&EY TR

MATERI
RHEF

CF13 Original Music Score

CF13 #FYJIF L3k

How the original composition of music enhances the story and makes the idea &
execution stronger.

TRl SN Te DAV DT NVEE B DIYREZIE D EE, T4 77 L EMAE
ZiRfbd 2 S FHl S AV E T

Note: Works entered into CF13 cannot be re-entered into Use of Music Track (CF14).
I D CFI3 ~DIREAESIE, 22— A « AT « S 2a—Y v 7 « bT v 7 (CF14)~D (Rl
T P —IETEEEA,

CF14 Use of Music Track

CF14 A—R#T-22—UvI- 599

How the choice, integration, reproduction, adaptation or re-mixing of preexisting
music enhance the story and make the idea stronger.

BEfrh i@t L, W, HOVEEEE. VI v 7 252 LT, WIwRE
EoEE, 7477 2T 2005l S ET,

Note: Works entered into CF14 cannot be re-entered into Original Music Score (CF13).
1 0 CF14 ~DIREMEMIE, AV U VR CFL3) ~D[FFT Y N U —E T& ¢
o

CF15 Sound Design

CF15 Yook -FHAY

How the sound design enhances a story and makes the idea stronger.

PR T URONIEE R O . T AT T kT 5003 i S
ENN

Required

Py s

* Original Film
U U Eh

* Client Endorsement Letter or
Media Schedule
7IAT NOWESTEIT

AR r Y 2 —1

v

71}‘ g

HUMAN
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‘ FILM CRAFT LOTUS

“ 21V L-D5T7k-0—42
OTHER
Z0tt

CF16 Breakthrough in Production

CF16 FAZHLavIZHITdTL—HIRIL—

How the production from idea to execution innovatively redefines production
capabilities. The crafts utilised in the production should reflect unparalleled or
groundbreaking achievements in production including production methods or
technological applications.

TATT b EMECORMER, HIVEREN 2 B HERT 200l S E
T, TaX s va AR ESNDEANNT. T eX s v a o EREN O
L. Fa¥rva BT EOR, FRITEEIE 2R R & S LT D 4
ERbHYET,

Back to Content
AVTUYIZRE

MATERIALS

RH&EH

Required

P s

* Original Film
AV L EhE

* Client Endorsement Letter or
Media Schedule
74T v NOHEBESTEIT
PARA r ¥ 2 — v

Recommended

HeLE

* ‘Making of’ or demo VDO to provide juries
with a better understanding of the crafts
and technical skills involved in the
production of the film. (max. 2 minutes)
W RIS BE 40 2 BARPH AR IC DV T
FEBOHMRERT (A4%0 7] (i
ERE) 77137 VOD (&E 245)
If a ‘making of or demo VDO is not
feasible, entrant can submit a
presentation image.

(A% 7 (FERE) £R137E

VDO Z#HE TELRWEAIE, InEE LY
VBT —va Vil ERRIETEET,

LOTUS ROOTS

A—42X-JL—Y

MATERIALS
RHEN

LRCF Lotus Roots

LRCF O—2X-)L—

This is an award unique to ADFEST that is awarded to works that embody local
values whether in terms of culture, religion, beliefs, traditions, or language,
insights, or context. Lotus Roots recognizes works that preserve and celebrate the
rich heritage and value of each local culture.

B—H X - b—F, ADFESTHHAODHE & LT, b, =, F4. B, &
FELAVYA R TR AR E | HUBOMES A RS L2 ERICE O E
To TNENOHIBICE AR DOALD, ENREERCME LY | PR D1EMEFF
filiLES,

Required

P

* Cultural Context Explanation
BRI F DO
Original Film
AV VBN

* Client Endorsement Letter or
Media Schedule
7 AT NOHEELF T2
PR R r Y 2 — 1

Recommended

HeL

* ‘Making of or demo VDO to provide juries
with a better understanding of the crafts
and technical skills involved in the
production of the film. (max. 2 minutes)
W EI B 40 2 B AITOR RIS DV T
FEEBORMAES TALX 7] (i)
ERE) 72137 VOD (&E2) .
If a ‘making of or demo VDO is not
feasible, entrant can submit a
presentation image.

(xAq%r 7 (HERR) £72137%

VDO z B TE W Eaid, IWsEdix”
VBT =Yg VB A RIETE X T,

v

“A 1'\

v

>
g

HUMAN
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ADFEST 2024
21-23 MAR

56



The same work (identical version & duration) can only be entered ONCE in Broadcast (F01-10) and ONCE in Online
Film: Products & Services (F11-F20)

Back to Content
ATFUYIZRZ

FL (R=Y g V&ROEEINRE—D) {EMIE, Bk (FO1-F10) (&—[al, v T4 v 7 4V AiZ—EDHT L b
V—MNA[ECTY : 7 u& s &Y —E 2 (F11-F20)

For Broadcast (FO1-10), Online Film: Products & Services, and Viral Film (F11-F21), Other Films (F24-F25):
itk (FO1-10) . A TFA 7 4 h 7 a7 h&IP—ERX, NAFL7 405 (FI1-F21) | OO 7 1L
2 (F24-F25)
e Each execution constitutes one entry. Executions which form a campaign must be entered and paid for as
single entries.
FRNFHRATLI = P =& 3, HEOERNEN 1 OOF ¥ o _—rEWET 256, ThT
RHMERE LTOZ MY =L BT EIc=y MY —BRRAELET,
For Micro Short Film (F22), Web Series (F23), and Lotus Roots (LRF):
~Ar7uava— 7405 (F22) | Web ) —X (F23) , e —# X+ L—> (LRF)
e Each execution/campaign/set of execution constitutes one entry.
ERNE T v o= S EANEOE Y hZ eI 1= b = E T,

FO1 Broadcast: Food & Beverages Required

FO1 MGk : 7—R&EARL YT %ﬁ

FO2 Broadcast: Consumer Goods Original Film

FO2 g :arvya—<w— Sy X U F L
Beauty & healthcare products, pharmaceutical products, household - Media Schedule
maintenance & cleaning products, electronics & appliances, home T S )

decorations & furniture, fashion, toys, sportswear & equipment, other
FMCG & consumer durable goods.

%@&’\/V?{/)‘T Juu\ EFEG, FEEA T A&RER ., B
IR FERMN, FEEMAMEFER, 7y viary, A AFR—Y Y

=7 &HE, ZOho B HEE Y & ATEE M,

FO3 Broadcast: Automotive

FO3 Jf&i% : HEYE

Vehicles, boats, and other automotive including automotive accessories.

#Hlj, AN— b, ZOfMOAEET, AEET 7)) —% 5T,

F04 Broadcast: Retail

FO4 Mk : Us—n

Retail stores including online stores, restaurants including cafes & bars.

FTA LA NTIREDINEIE, BT =2RN—REDV AT

FO5 Broadcast: Travel & Leisure

FO5 &% : PO N&L T ¥ —

Transportation & travel services, hotel & resorts, sports, gaming,

gambling, and other recreational facilities, festivals & events, museums.

ik « AT —E R, AT VY —h, AR—=Y F—LA Fyro7

b, EOMDO VI ) == g VR, T = AT 4 b - A X2 b E R

i - W,

FO06 Broadcast: Media & Entertainment

FO6 Mk : AT AT &TUVH—TA AL b

Film, music, publications, broadcasting stations, digital platforms,

streaming service providers, podcasts, music services, and other media &
entertainment services.

MR EES R, BOER. TUFNL STy N T —A ARY—3
VI =R, L~ KRy ¥ ¥ A b, ERIP—E R, ZTOMD
ATF AT &L HA—T A XA M —E R,

INTELLIGENCE 21-23 MAR
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Back to Content
AFUYIZR

A e I——
FO7 Broadcast: Finance & Real Estate
FO7 HGE: 774 TV A&ARBE
Financial & investment institutions, insurance, and real estate.
R - BB, PRER. NEDPE,
FO8 Broadcast: Business & Commercial Public Services
FO8 ik : EVRAR&a~w—Y ¥V RXT Uy « p—ER
B2B, B2C, and other professional business services. Commercial Public

Services including telecommunications, waste management, education,
law enforcement, utilities, healthcare.

B2B, B2C., oo 7u 7 = v a A E VR A —E X, BERIE,
PEFEMRE B, A, EOPIT, NEFE, EREGOMEALY—E
Ao

F09 Broadcast: Corporate Image & Corporate Social Responsibility
FOO Mk :a—RL—h e A RA—V&a—KRL—h+ Y=L LR
Ry T 4

Brand’s concerted effort and commitment to address social,

environmental, or economic issues for the betterment of society and also
increases positive corporate image.

FORWHERIED O7cdiciz, REL, SFRRBNEICIY T T >
ROBHFNREE 1L a3y AL RT, AB¥EA A=V Om R D7 H
5H D,

F10 Broadcast: Public Services & Cause Appeals

FI0 BuX: 7V v - p—ER&I—X - TE—V
Announcements by non-profit organisations, foundations, charities, or
NGOs to raise awareness, change public attitudes, or change behaviour

on health & safety, environmental issues, societal issues, and public
services issues.

HEFEIA, WM, ZEHE, NGO ICX D, EE&ZEe, REMBE, 1
M8, fdY - 2AREICET 2 E#EE0, BROZECITHZL

Tl

N

2.5 1= DEH,

F11 Online Film: Food & Beverages Required

F11 Fv A7 4Vh: 7—R&ERL T WIE

F12 Online Film: Consumer Goods * Original Film

F12 Fv AV T74NVh  ayva—~<— Ty X F U D LB

Beauty & healthcare products, pharmaceutical products, household URL

maintenance & cleaning products, electronics & appliances, home

decorations & furniture, fashion, toys, sportswear & equipment, other URL

FMCG & consumer durable goods. « Client Endorsement Letter
ERE&E~NVA TR EBHEGS, EEA T T U A&mERER G, Blh& U5 AT v RO

FdEfdi, FEEAHM&ERE, 77y vay, A AR—Y U =T
&ME. Zofho A HEEM & ATHE M,

F13 Online Film: Automotive

FI3 A4 7 4V BBE

Vehicles, boats, and other automotive including automotive accessories.
i, N— b, ZOMOBEFET, BEBET 7)) —%25T,

F14 Online Film: Retail

Fl4 Fo A7 405 VTF—)b

Retail stores including online stores, restaurants including cafes & bars.
FUTA AT IREDNEE, A7 == ED VAT,
F15 Online Film: Travel & Leisure

F15 Fv 547 4N0h: hIT_NELI $—

Transportation & travel services, hotel & resorts, sports, gaming,

HUMAN ADFEST 2024
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V

gambling, and other recreational facilities, festivals & events, museums.

Wik - AT —E A, BT UV =K AR—=Y F—A Xxr7
. ZEOMDO LT V=g Uiak, 7= AT 420 - A X2 R Kl
i - R,

F16 Online Film: Media & Entertainment

F16 FYFAVTAND AT AT &V E—TA AV b

Film, music, publications, broadcasting stations, digital platforms,
streaming service providers, podcasts, music services, and other media &
entertainment services.

PR, FRE, R, BER. TYANV T Ty R T —A AU —3
VI —ERT RN, H— Ry ¥y X b FEP—EX ZOMoO
ATAT &TUE =T A AL P —E A,

F17 Online Film: Finance & Real Estate

F17 Fv 547 4NVh: 77 ATV RA&REIE

Financial & investment institutions, insurance, and real estate.

R - BEREE. PRER. AEDRE,

F18 Online Film: Business & Commercial Public Services

F18 ZF v A7 4NVh : EVRAREaA—V ¥V XT Uo7 « Y—
[ =2

B2B, B2C, and other professional business services. Commercial Public
Services including telecommunications, waste management, education,
law enforcement, utilities, healthcare.

B2B, B2C, #Dfio7a 7y a A ETR A —E X, ERBEE.
PEFEMRE B, A, LEOPIT. AEFE, EREZUOMEALY—Y
Ao

F19 Online Film: Corporate Image & Corporate Social Responsibility
F19 Ay A4y 7 4Nh:a—Rb—h e A A=V &a—FRL—} -V
— ¥V VARV TEYT ¢

Brand'’s concerted effort and commitment to address social,
environmental, or economic issues for the betterment of society and also
increases positive corporate image.

U BWHERED O7-Dic4ba BREE, BRI BEICER Y e T T
RO a3y AV N T, R¥EAS A=V DR EIZH D70
5HD,

F20 Online Film: Public Services & Cause Appeals

F20 v IA VT 4Nb:RT Yy - P—ER&aAa—X-TE—
Announcements by non-profit organisations, foundations, charities, or
NGOs to raise awareness, change public attitudes, or change behaviour
on health & safety, environmental issues, societal issues, and public
services issues.

Back to Content
2T yicgz

FEEFIEA, MM, ZEHA, NGOIZ LD, f@H&ZE4, BREEME,
M8, ALY — 2AMEICET 2 E#E &, BERO%E @%ﬁ%%ﬁ
2B T2 OEL,

F21 Viral Film

F21 A FNVT7 4V A

Films created primarily to be shared or distributed online.

FIA U TA L TOY =T FFREEZ B E L THIES B
F22 Micro Short Film

F22 ~Af7uvula—hF74/VA

Micro short films for social platforms such as TikTok, Facebook,
Instagram, Twitter, etc.

TikTok, Facebook. Instagram. Twitter 250D Y —3 % /L« 75w N7
—LHO~A 7 a— 7 VA,

Note: Set of execution can be entered as one entry, where each micro short film
cannot exceed 15 seconds, and total executions cannot exceed 60 seconds.
é%btﬁlﬁ‘/g@‘k ylhid 1o UL LTz bES K~ ras a9 —

‘\1‘\; {‘F’, ADFEST 2024
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N\
~ D

N7 4 VAT 15 BEB L TR 6T, ENARMOATHEL 60 B2 B 2 TidZ
0 EH A

F23 Web Series *NEW*

F23 Web ¥V — X *#ak*

A series of online films.

T TG T 4N — K,

Note: Series must consist of at least 2 episodes with episodes weaved into a
single video file.

H vV —=XE, €Y= F&2 10T 47 7 A /VICHAHEANTZ 2 5L Eox
B — RS ILTW D NERH D E7,

F24 Other Screens

F24 Do R7Y—V

Film created for any other screens other than TV, cinema or online.
Includes events, festivals, expos, shows, exhibitions, and other public or
private events.

TLE, BE, AT LSO R T Y = RICHITES T2 T 4 v A
ARV R, T2 AT 4290 ZFAR, Ta— BRE, ZOMORARY
FEIFR A N M EET,

F25 New Realities & Emerging Technology *NEW*

F25 =a— U7 UT4—&T~v—DV T « T ) ud— gk
Film that creatively utilises immersive and emerging technology such as
Al, new realities (VR, AR, MR, XR), live action photography, gamification,
virtual worlds, and all other emerging technology.

Al FILWELE (VR, AR, MR, XR) | A4 7 -7/ v av 74 NI
TIA4— T T7 4 —=vary, MR zotob s s —
DT T ) u OB LU T 7 ) n U — & RIERICTE
MT27 4 0vh,

LRF Lotus Roots
LRFR—F R « L—

This is an award unique to ADFEST that is awarded to works that embody

local values whether in terms of culture, religion, beliefs, traditions,
language, insights, or context. Lotus Roots recognizes works that

_preserve and celebrate the rich heritage and value of each local culture.
C A\l A A

INTELLIGENCE

~E——

Required

PAZ:e

*  Original Film
U U vEh

+ Client Endorsement Letter
74T v b OHERE

Optional

A7vav

- URL
URL

Required

* Original Film
U U VEh

+ Client Endorsement Letter
74T b OHEESC

Optional

AFvav

- URL
URL

Recommended

HELZ
‘Making of or demo VDO to provide
juries with a better understanding of
the immersive and emerging
technology utilised with the film.
(max. 2 minutes)
W B VS S 4 5 ¥ A s DOV
HAfrico>W\WT, FEB OHERZ T

(A% 7] (HERER) /2%

7EVOD (K& 277) .

Required
P75
Cultural Context Explanation
SALRY TS S O ff

Original Film
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AT av

+ URL
URL

* Video Presentation (max. 2 minutes)
TLRrTF—var - 54 (&E
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Recommended

HELZ
‘Making of or demo VDO to provide
juries with a better understanding of
the immersive and emerging
technology utilised with the film.
(max. 2 minutes)
WLECIE H S 402 AR s L OSHTBL
BAFZHNT, FEBOHME AT

A% 7] (HIERS) £

7EVOD (&E2747) .
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INNOVA LOTUS

' 1/—/\-0—42%

INNOVA Lotus entries will be judged on their level of genuine innovation, talk-value, and results. The entry may
utilise only one media or across multiple mediums.

A =N e m—Z ADISEAEMNIT, HOSFHE, FEEME, ERAERO LV OoOWTEAESNET, #
— R COFERIES S . EEROERICD 5 FEifERE, = MY —FRE T,

INNOVA Lotus will be presented to world-class concepts that have made a dramatic impact on the marketplace i.e.
unique, “landmark” ideas, technologies, designs, applications or creative properties that have pushed the
marketing industry into unchartered territory.

INNOVA (A /—3) « m—X A%, TFICEINZRA X0 Naehzie, RV~ VoL 27 Mokl
THWONET (Thbb~y—r7 4 V7 ERNINE TREEOHEBICE A LTz, 2=—27 TEEINRT AT 7
SBW S TYA ST T SN AT 4 TEE)

Shortlisted INNOVA Lotus entries are required* to present their works to the juries and delegates at
ADFEST 2024 on Thursday 215t March 2024 in Pattaya.

INNOVA (o /=) «B—F RV FY—LT¥a— IR MRS EEROIGES T, BEAFLARE
IXt LT, 20244 3 H 21 H(R) &% v TR &5 ADFEST 2024 THERDF VBV T—2a v &ITH T L
BROHIVE T,

*Failure of a shortlisted entry to send a presenter forfeits the entry’s right to be eligible to become a Finalist or
INNOVA Lotus winner.

*a— MR MIESTAERDINHEEN T LB =% £V IADRWEE, 7747 U A METZILINNOVA (1
=) e m— B ADZEELERDLIEREIISBEINET,

The same work can only be entered ONCE in INO1-INO3 but it may be re-entered into other sub-categories.
[ CAESIE INOL-INO3 IZ L EE Ly R Y —TE FHAN, oV 7 h7 Y —ZiFFEFT h U =230 T
hj‘o

Each execution/campaign/set of execution constitutes one entry.
ERNE F v o= S ENEOE Y b1 b =z ET,

INNOVA LOTUS MATERIALS

A ) —nNem—F2R T HER

INO1 Innovation in Creativity Required

INOL A/ R—=Yay AV IVZAT4ET 4 — P75l

Campaign must clearly demonstrate a breakthrough in creative idea, «  Written Submission

execution, or innovation that provides communication or business Ve 3

solutions for the brand. Includes innovative ideas, as well as product _ ) )
innovations that create solutions to the challenges. * Video Presentation (max. 2 minutes)
XX o X—=UB, TV AT 4T - TATTREMICEL DT V—27 AL LB T—var s BT (KE
—, HoOHWFaIa=br—var b/ EVRRA DY ) a—va kT 247)

7 f Fizd 7z ?T4) / j\**/fl V. BEELENE I ERMOL ET, - Digital Presentation Image
;ﬁﬂ?ﬁﬂjﬁ747‘7 <1: N E%ET:EKXT'T% y U o3 V%Eﬁmj«;@&l@ﬁ 3‘4:‘/‘5711/ . 7"1/«12\/74_4:‘/ 3 \/FEH%
MEEHET Client Endorsement Letter

Note: Technological innovations should be entered into Innovation in Technology 747 v b OHEE

(INO2) or Innovation in Prototype Technology (INO3). Optional

VE B BT SR, A S N—= a2 - T Y — (IN02) FFa
Flold A /) N—=var oAy TR NFIAT T 7 uP—(INO3)~DT | -
— &R ET, + URL
Works must be at least at the prototype stage to be eligible to enter. Conceptual URL
ideas are not eligible.

JISEBRE DI, AEMIA R s b T NI TERETHLIMLENRH Y £
T WMENRTATTITEERHY FH A,

INO2 Innovation in Technology

IN2 A /) R—=Vay Ay -T7)ud—

Campaign must clearly demonstrate technological innovativeness that
may utilize big data, innovative tools, invention, platforms or other
measures that lead to an improvement or solutions. The solutions may or
may not lead to the brand.

N s
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INNOVA LOTUS

' 1/—/\-O0—42%

LR ERTER LT HEIR R L i E LA G - iR L7z 2 L 2 EREL -
MEIPETMHLET, 2DV Va—aid, 770 RIXORNB5HY
Eb, TOTRVWEELLD £,

INO3 Innovation in Prototype Technology

INBA /) R—=Vvayefy TR AT T ) T—

Campaign with technological innovativeness but yet to be marketed or
launched openly in the market. The technology can be prototype, beta, or
pre-production stage. While the technology has yet to be launched, it must
have at least been tested. Concept ideas are not acceptable.
TGRAHOF ¥ o= Tr b2 AT R=FR, TV T g s
3 VB E ST RO EAN 2 D vy oN— . BRI, KRBT
Ho THRIKET A EBTONTWDIMERHY, a2~ TA4F
TEMOEMIZIMToNERA,

INO4 Scalable Innovation

INO4A R —F T ) e f )= g v

Campaign with scalability of innovation to expand the presence, use, and
impact of the innovation. Includes expansion through Scaling Up (scaling
effectiveness or economies of scale), Scaling Out (geographic or
demographic expansion to new market segments), and Scaling Deep
(maximising impact of innovation).

A RX—=2a VOIFTE, . BER EOIEER S D F v —,

A —=NT v 7 GHROIWKREINIA T —VORFENE) . Ar—nNT v
N CoILWiiGE 7 A v R ~OHBRA)E 721X N AFEHZRIER) | B &
ORAT— T4 =7 (A ) "—a O L i RIb) 1T K D900
BENET,

Note: Submitted works do not need to achieve scalability yet, but should be able to
demonstrate potential for scalability.

EOSEERT, ETEEMEAE R L TV AMLEIT S Y AN, JEIEMEO FTEE
Pz mRm T 2 EBROONET,

INO5 Sustainable Innovation

INO5 HRTAFTN A ) _R—Vg v

Campaign with innovation initiatives to address social or environmental
issues to raise the standard and quality of life. Includes environmental and
sustainable energy, education, health & hygiene, disaster relief, etc.
solutions

Fha) - BREEHURREEIC G U CHOM R BU A 24TV TR OKYE - B4
ﬁhéﬁé%k/u—/oWﬁﬁé\%mﬁﬁi*w¥—\ A, 5
AR, KFEEBHFECETLI YV a—vaz2ahEzd,

INO6 Innovation for Humanity

INO6 BEa—~v=FTADEHDAL ) —gv

Campaign with innovation initiatives with the potential to transform and
improve the quality of life of people on a significant scale. Includes
initiatives to improve social or gender equality, education, healthcare,
human rights, or other social justice issues.

N & DR OB 2 RIRIZ 2L S E) | S 2% aTREME 2 B o 7o HOBT RO B
FEATI XY o=, B FEIIBLOVE, BHE. ~NVATT . A
e, ZOMOHRZERORELZLET DLOOBMAPEENLET,
INO7 Innovation in Local Culture Application

INO7 A/ _—=Vav Ly -a—HN - INFr— TSV r—T=
v

Campaign must demonstrate how the innovation is culturally relevant
whether through solving a local issue or problem in terms of culture,
religion, beliefs, traditions or Ianguages.

F ¥ N ORFOHSERN . UL - B - ASHE © SRER E O Tl
BOFRE - Wﬁ%m&ﬁé_&éﬁuf\%%4/«—Va/mim&
09%/%*[1‘?%%%0 ZEMEFESNT N E D D S vE T,
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OTUS ROOTS
" B—2Z-jL—y

LOTUS ROOTS

Back to Content
aFUvizEE

MATERIALS

2—X R « JL—Y

local values whether in terms of culture, religion, beliefs, traditions,
language, insights, or context. Lotus Roots recognizes works that
preserve and celebrate the rich heritage and value of each local culture.
m—HZ - L= % ADFESTHMEOHE & LT, b, F&. F5. 5
W, Sk, A VA b A TIRRRE ] MO 2 KB L7
WICEONET, TN OHIBIZEAObD, Eh s pE-Cfff E %
MO MADEMERHE L £7,

For Lotus Roots submissions, please enter into the Lotus Roots sub-
category in the appropriate Lotus Award category.

T—& A « JL—VZONWTIE, W —X 2BEDOa—& & « L—H%
THT AV =22 P =L TR,

This is an award unique to ADFEST that is awarded to works that embody

See specific materials in each Lotus.
0—H A« L= ZOWTIL, Y7
=X AEDOT—H R « L=
FY—LTHFEV,
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2L FUvicEE

Media Lotus awards creative and effective use of media channels to help achieve business goals and objectives.

AT 4T v —F R, EVRREELHNOEREFXETD. ATATFXRINDIT VAT 4 ThHhD

PHRHRERCE O ET,

The decision of the Juries on Media Lotus winner will be based on 4 criteria and weighted as follow:
FEENBAT 4T - 0 —F ALFEET L0 4 BAELFLAITILLTO®Y T3 ¢

+  Creativity/ldea/Insight

© IVIATAET A S TATT /AP A 30%

+  Strategy

Tk

+  Execution

© FEHAR
Results

- MR

30%

20%
20%

20%

20%

30%
30%

Each execution/campaign/set of execution constitutes one entry.

FENE ¥ o= S ENE O v BT L

MEO1 Use of Screens & Displays

MEOL Z—R «F7 « A7 V=0 &T A AT 1A

TV, cinema, video-on-demand, in-flight screening, digital & interactive
screens, online film, and other online service providers.

TLE, B, ©T7 AT R RITHEROBNER, T2 &A1
VETIT 4T e AT V= FUTA VEEEOMOY— AT m

/l) &“P—AO
MEO2 Use of Audio
MEQ2 Z—R « F7 « F—F 44

Radio, podcasts, and other audio platforms.

TIUF, Ry R¥x A N, TOMDA—FT 44 « 7T T+ — L,
MEO3 Use of Print & Conventional Outdoor

MEO3 —R «F7 « 7Y b&aAvXyvratn -7 MRT
Magazines, newspapers, inserts, trade journals, printed collaterals,

posters, billboards.

MERE. TR, A ¥ — b, EREE FIRlSh7Ze= o7 I, RAZ—

ELR— K,
MEO4 Use of Ambient: Small Scale
MEO4 L—R - FF - 7T b

: AE—) « R—)L

Items in bars & restaurants, glasses, beer mats & ashtrays, petrol pumps,

flyers, stickers, signage, door hangers.

NR=SVANTUVRNDT AT A, TTA, BT~ b, JRIL, #BHEARS

T TTAN— AT v A—,

A

. KT H—,

Note: ‘Small Scale' refers to the physical size of the object, not the quantitative

volume or scale of distribution.
&

L EE A

HUMAN

INTELLIGENCE

[2E—)b s Z—)b) LIIEMBEROY A Zeda L Ed, BoE-ohdim B

W1z b =Bz £,

Required
Z\ﬁ

Written Submission
(EREES
Video Presentation (max. 2 minutes)
LB T—vary s 54 (KE
247)

+ Digital Presentation Image
FUOHN s LB T —Y g Vi
Client Endorsement Letter
74T b OHERESC

Required
P
+  Written Submission
R
Video Presentation (max. 2 minutes)
TR T—var s B4 (KE
247)
Digital Presentation Image
FOHN e LY T — g Vi
Client Endorsement Letter
7547 b OHERESC

Optional
FFav

Actual Work or
Demo video (max. 1 minute)

ﬁ%@ﬁ it
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MEO5 Use of Ambient: Large Scale

MEO5 —R «+F 7 « 7BV b F—« AF—)L

Supersize sites, 3D and non-standard shaped sites, ticket barriers, floor
media and other adaptations, signage, buildings or street furniture.
BREDOF A~ BDREMSNOY A b, LA, KRAT 47, 20T
BIF—ar, P4 x—D, EAT 407 BB,

Note: ‘Large Scale' refers to the physical size of the object, not the quantitative
volume or scale of distribution.

W 19—=U - 20 —)b) LIMERBIEOY A Z&48 L ET, HumCRambibis
BLEEA,

MEO6 Use of Events

MEO6 TL—R «FT7 « f X}

Exhibitions, events, expos & trade fairs, festivals, etc.

BRE, AR b, X ARKAART, 7 =27 4 7L,

MEO7 Use of Guerrilla Marketing & Stunts

MEQ7 =R« F7 « PV T =TT 4/ T&RZU b

Guerrilla marketing tactics, stunts (publicity stunts, street stunts), pop-up
events.

TVT e =T 4 T, AZ N (T VT 4 e AFZ R A
FU—h«ZZR) |  RoTT o7« A XU ],

MEOS8 Use of Digital Platforms

MEO8 Z—R «F7 «FTHN - FTFy M7+ —A

Websites, microsites, banner ads, email marketing, games, widgets.
Web %4 ~, ~A1 7% A~ NF—JRE BFA—N~Y—TT 1
VAN A N G2 S

Note: Social media-led campaigns should be entered to Use of Social Platforms
ME10
&;yLVVw%?47Kié%ny—ym\J—x-ﬁ7-y—V%w-7
v N7 —AMEL0)IZ=> h U —LTFEV,

MEQ9 Use of Mobile & Devices

MEQ9 Z—R « F7 « ENXA)VET /A R

Campaign that effectively utilises technology for mobile and portable
devices including mobile applications, widgets, Bluetooth and geolocation
technology (RFID, NFC, GPS), QR codes, etc.

ENANT TV r—vary, U4 Y=y b, Bluetooth, L& FHEIN
(RFID, NFC, GPS), QR =2— R%5 | ENANVBLOR—F T /NT A
AT OEAN 2D RBNTE T2 F v o _—

ME10 Use of Social Platforms

ME10 —R - F7 « V=T % FTF v b T7x—A

Campaign that effectively utilises social platforms including social media
platforms, networking sites, social activities, streaming platforms, online
communities, blogs, etc.

V=XV AT AT T Ty 74 —h, Xy hT—=F 7% A b,
V=YX NVT I TAET 4, ANV =XV T T Ty hT7H—b Fv
FAvaia=T 4, TalEOY—vx ) TTy N T —LEFHR
WIERT % v o —,
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Required
WA

Written Submission

RSB

Video Presentation (max. 2 minutes)
TLRrTF—var - 54 (BE
247)

Digital Presentation Image

TUHN e LB T g VER
Client Endorsement Letter
74T v hOHEEC

Required

Z:|

S
DA
.

Written Submission

R E

Video Presentation (max. 2 minutes)
LB T—var - 54 (BRE
247)

Digital Presentation Image

FOHN e T LRV T— g VEE
Client Endorsement Letter

7 TAT s OHERESC

Optional

FFvav

URL
URL
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ME11 Use of Data

ME1l Z—R «F7 « 5F—4%

Campaign that effectively utilises creative use of data collected, created,

or generated including real-time data to execute its media plan.
UTNEA LT =55 W Bl B ST — 2 22 RIITE
LTAT AT I T RTTHF ¥ i—,

ME12 Use of Technology

ME12 Z—R «FT7 «F7/)nrT—

Campaign that effectively utilises existing or emerging technology such as

Al, new realities (VR, AR, MR, XR), gamification, virtual worlds, wearable

technology, geolocation technology (RFID, NFC, GPS), voice activated

technology, blockchain technology, etc.

Al, HLWHZE (VR, AR, MR, XR) | 7#—37 ¢ /— a3, Atk

R OZTITN T uY— VFus—ar T/ nY—
(RFID, NFC, GPS) . HFEBEI7T 27 /uy— TuyrF=—r77

/a5 BAFE I3 LW 2 R ATER T 2 F v o=

Note: Emerging Technology doesn't include prototypes of early stage technology.
o= 77 ) uv—it, YvIHEEOHETO e N2 A4 T EhEREYE
Puo

ME13 Branded Entertainment & Content: Program & Platforms

ME13 7J3vTy R F—TFTA A N&aAVTUY : FusI0&
77y N7t —A

Campaign that effectively utilises an entertainment or content funded (or
co-funded) and generated by the brand for TV, cinema, series, program
sponsorships, or partnerships.

TLE, B, V) =X, Tl T ADARSY =y T E TN —
M=y 70Dl 7 T FAHE L (F733eRBE L) fifEL
T =T AR IR AT UV EHRNIERT 5% v o —,
ME14 Branded Entertainment & Content: Digital & Social Platforms
ME14 7I3VT v RV F—TA AL N&&AVTUY TOINEY
—T¥ N TTy R T7F—4

Campaign that effectively utilises an entertainment or content funded (or
co-funded) and generated by the brand for digital (websites, microsites,
banners ads, eDMs, messaging, search engine and viral campaigns &
social platforms (social media platforms, networking sites, social activities,
streaming platforms, online communities, blogs, etc.).

TN (DT A N wA 7t A b NS —Jit eDM, A vk
—DT BRIV UANAF Y R &= s STy
N7 =L (V=% Ve AT 4T «TT7v h7H—Ah, Fv hU—F
VIV A N, = XNANT I T4 ET 4, AN =T T Ty RT
d—h, FrIAraia=T 4, TRTRE) ORI, 7T KR
HEL (FEFEREEL) fifELIcor X —T A A bea Ty
ZNRINTIER T 5% ¥ o=

MEZ15 Use of Influencer *NEW*

ME15 Z—2R « FT « £ VTV P— k>

Campaign that effectively utilises talents, celebrities, influencers, KOLs,
creators, etc.

Lo b, BLTUT 4, A TN H— KOL, 7 VA H—%%)
RENTTEHT 5% v o A— %%,

‘!lIII----IIIIII...II..I......"

Back to Content
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Required
PAY
+ Written Submission
(ETEIE
Video Presentation (max. 2 minutes)
FLV¥rTF—var s 754 (KE
247)
+ Digital Presentation Image
TYEN e TLRBT = g Vi
Client Endorsement Letter
74T s OHERESC
Optional
A7vav
- URL
URL

Required
PAY |
+ Written Submission
EEEES
* Video Presentation (max. 2 minutes)
TR T—vary s B4 (KE
247)
Digital Presentation Image
FUOHN e LB T = g VEE
Client Endorsement Letter
7 TAT s OHERESC
Optional
ATvav
URL
URL
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ME16 Media Strategy

ME16 X7 1 7 Hkbg

Campaign that effectively utilises insights to effectively target the right
consumers with the right content and message, in the right tone, to
achieve the brand’s communication goals.

W7 a 7oy e Ay — U b — o CEU R EE B TR
WHE =TT, 7T RDaa=r—va HERERT D
D, A YA FEADNTTENTDF v o_—,

ME17 Media Planning & Execution

MEL7 AFAT « F5vov T &I EFa— gy

Campaign that effectively determines how, when, how often, and who to
the target, and flawlessly executed the media plan in order to achieve the
brand’s communication goals.

T ROala=r—a VAR ERT DI, BIEEZEKT D
ik, R B, IREFARIRE L, 7T AR E T S
Fyp N—

ME18 Audience Insights *NEW*

ME18 A —F 4 T2 R « £ YA b *Frak*

Campaign that effectively utilises consumer insights and behaviours to
formulate and tailor the media plan appropriately. Entries should indicate
how the insights attributed to the success of the media plan.

HEEDA A PRATEV A DIRITTEH LT, AT 47 77 &)
CREBIORET 2F v o=, IREERIE. AT AT 77 DRk
A A IR EDLIITHERH LT E R L TRV,

ME19 Collaboration & Media Partnership *NEW*

ME19 aFRL—vav&AT AT « X—hF— o7 g
Campaign that demonstrates effective brand collaboration or partnership
between brand and media to strengthen its media plan and achieve the
brand’s communication goals.

AT4T Tk L, 77 ROala=b—va v BIEEERT
D102, 77 REAT 4 THIOMRNRTZ7 o RagdRlr—a v
FlIN— =2y T ERTFp R—

ME20 Integrated Media Campaign

ME20 A VT V—FT 9 R XAFT4T - Fx =V
Campaign that effectively and seamlessly utilises multiple mediums.
BED AT 4 T 2RO — AL RITEMT B F v =2,

Back to Content
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y
P
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Written Submission

(TR

Video Presentation (max. 2 minutes)
LB T—var - 54 (&E
243)

Digital Presentation Image

FOBRN e LB T — g VEE
Client Endorsement Letter

7 TAT v N OHEE L

Optional

Z

AFvar

URL
URL

Required
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|

Written Submission

VESh R

Video Presentation (max. 2 minutes)
FLPrTF—iar s B4 (KE
247)

Digital Presentation Image

FIOHN e LB T — g Ui
Client Endorsement Letter
74T v N OHEFESC

Optional

Iav

Z

URL

URL

Actual Work or

Demo video (max. 1 minute)
B DR K 721X
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LRME Lotus Roots Required

LRME B—& X « L—Y R

This is an award unique to ADFEST that is awarded to works that embody = * Written Submission

local values whether in terms of culture, religion, beliefs, traditions, T dn it & .
language, insights, or context. Lotus Roots recognizes works that * Cultural Context Explanation
preserve and celebrate the rich heritage and value of each local culture. SARRYTE S DS

N s Jan, = — * Video Presentation (max. 2 minutes)
A A e Jb— 7~ NEI=] k\ o N — SN
R—S A - b= 3, ADFESTMBEOH L LT, b, =& FER. 5 FLBY T ar - L (RE

. Sk, A VA b A TIRRMRE HuUkOMER 2 R L7 27%)
I:llla:E%I ’)Qﬂi‘a—o %ﬂ%h@ﬂﬁij .ﬁ@jc/ﬂ:@\ Eﬁ)fcﬁ F%’fﬁﬁ’fﬁ% . D|g|ta| Presentatlon |mage
HED . FRRDEMERHME L £, FOHN s LB T = a VEE

Client Endorsement Letter
AT N OHERE ST
Optional
iVVH/
URL
URL
Actual Work or
Demo video (max. 1 minute)
B ORI £ 7213
TEETA RE1D)
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MOBILE LOTUS

‘ ENAJL-O—4R

Mobile Lotus awards creative and innovative use of mobile, portable, wearable devices and technology to target and

engage consumers.

FNAN s —F R T, WEBEEX =y NI L FA—UT 5, s R T T 5T L O

o7 VAT 4 7 CHEIFRIERICH LT LNET,

Each execution/campaign/set of execution constitutes one entry.

EFNE, T ¥ o _—r S ERNEDOEy hTlIic1lm M) — ¢z ET,

MOBILE CAMPAIGN

FENA )V o Fp R—Y

MBO1 Use of Mobile

MB01 —R « F7 « XAV

Campaign centrally led by mobile including mobile websites, apps,
games, etc. on mobile and portable devices.

BHOR—ZTVTFNAL ZADEASA N T = THA ~, TV, 7F—1%
DENA PRI E 24 S F v =,

MB02 Messaging Campaign

MB02 RAoEB—Tv T« Fx =V

Campaign that effectively utilises messaging platforms including
SMS/MMS, instant & video messaging, push notifications, photo sharing,
etc.

SMS/IMMS, A Vv AXZ 2V F&ET A A vk =07 Ty ai@m, BE
HEHEDA =T« TT7y N 73— EZWBICFHAT 5% v

NR—=

y
P
.

MATERIALS
TR B

Required

A

URL or URL link to Application

URL F71Z7 77U ~D URL Y > 7
Video Presentation (max. 2 minutes)
FLBrTF—var s EFF (KRE
247)

Digital Presentation Image

FOHN LT — g ViR
Client Endorsement Letter

7 AT v N OHEE L

MOBILE DESIGN

ENRAL) e THAL v

MBO3 Mobile Website

MBO3 E/SA L Web ¥ A b

Websites designed for mobile devices, including social networking sites,
brand sites, online commerce, news, sites etc. including standalone
mobile websites purely accessible on a mobile device as well as other
website content that is created for a mobile device, including responsive
design.

V=) Ry NT—=F T A TTUR YA eav—

A, Za—A YA NE BEASAEEHICT YA S Web A
he FNRA NI TOLT 7B AARERAZ L KT Web ¥ A D

i, VAR YT « THA EENA VRN IT/ES LT Web YA
h-ar TV bERET,

MBO04 User Experience for Mobile

MB04 Z—H'—+ ZJARYTU R« Tt— « ENAf )V

User experience design for mobile enhancing customer satisfaction and

loyalty by improving the usability, ease to use, and pleasure provided in

the interaction between the customer and the product.

AR, FIEME, g RS EDf 2T 7 ay (HAEEH) @0
cHL DN EICK2BERME L A YAT s &2 ESED, BV
T Oa—F—KBRT A

MBO5 Mobile Games

MBO5 E/NA LS — A

Brand related games designed for and played on mobile phones, tablets

or any other portable devices, whether pre-installed, downloaded or

hosted on a mobile website.

TIURICEEL, EAAM VT XT Ly NEDMDR—=ZT L -

TNRA AR T A &, F—T&5H5—ALT, 7V AV A—
. . < - . g

)Avg ]' AVI=Y a Ve vl 2 < AW A A
[ 1

INTELLIGENCE

MATERIALS
R HE R

Required
WA

URL or URL link to Application

URL £721E7 77U ~D URL Y 7
Video Presentation (max. 2 minutes)
TR TF—vary s 54 (&E
247)

Digital Presentation Image

FULI s TR T = g Vi
Client Endorsement Letter
7547 v s OHERESC
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MOBILE LOTUS

‘ ENAIL-O—4R

WFRBRRE Y FT,

MBO06 Application & Utility

MB06 7V —vas&—F4 VT 4 —

Applications and utilities designed for mobile and portable devices to
engage the consumer with the brand. Can be pre-installed, downloaded or
distributed.
EANANBLOR—=F TSI T YA a7 7 ) r—varvé
2—F4 U7 4 =T, HWEEET TV NIZ= 75—V 32580, 7L -
AR M=, Fyra—FR BEOWTREXRERD ET,

Required

WA

* URL or URL link to Application
URL £721Z7 7Y ~D URL U v 7
Video Presentation (max. 2 minutes)
T TF—var s EFF (KE
247)

+ Digital Presentation Image
FULI s TR T =Y a Vi

+ Client Endorsement Letter
7 74T v hOHEE

Optional

A7V av
Demo video (max. 1 minute)
TEETA (&E145)

TECHNOLOGY

Tyav—

MBO7 Mobile Technology: Location

MBO7 EXA NV T 7 /uP—ul—av

Campaign that creatively utilises geolocation technology (RFID, NFC,
GPS) or other proximity technology for mobile devices.

ENRANT AN, AHOYAvlr— g -7 27 /vy — (RFID, NFC,
GPS) F7idxzofoirtztiiiz s VA7 4 7ITEHT 2% v o —
<o

MBO08 Mobile Technology: New Realities & Emerging Technology
Mb08 ENXA N -TFT7/vP—:i=a— - VTV T4 —&Tv—DV
7T /uv—

Campaign that creatively utilises immersive and emerging technology
such as Al, new realities (VR, AR, MR, XR), gamification, virtual worlds,
voice activated technology, blockchain technology, and all other emerging
technology for mobile devices.

A, ==—U7U7+ (VR, AR, MR, XR) . /'—X 74—V a3,
AR, EFEEET 7/ nd— Tuy s Fa— T/ nT— %
DD B &) 2% F /A NGRS T 7 /v o—5 BT - FET
7 )av—% 7 VAT 4 TIHERTHF ¥ o X—2,

Note: Emerging Technology doesn't include prototypes of early stage technology.

o~ —U 07«77 7av—2ik, IIEEOEoT e & A4 7ixEEn
EH A

MBO09 Mobile Technology: Wearable & Connectivity

MBO9 ENXAN T /0P — V=T IFTINEIARTITAET 4
Campaign that creatively utilises wearable technology including smart
watches, fithess trackers, and connected devices including smart TV,
smart home appliances etc.

Av—=btUFvF, T4y NRANT v N—FEDT =T TT) T )
nY—bAv—bTLE, Av— FRESOBGRREL 7 ) AT (T
WERT 2 F v =,

Required

IR

* URL or URL link to Application
URL £721Z7 7Y ~D URL Y > 7
Video Presentation (max. 2 minutes)
FL¥rF—var s 5 F gE
247)
Digital Presentation Image
FOEN LT — g ViR
Client Endorsement Letter
74T s OHERESC
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MOBILE LOTUS
ENAIIL-O0—4Z

MB10 Mobile Technology: Innovative Use of Technology

MB10 ENXA N Tr 0P — A )RX—FT 4T e 2—RFT « TV
Jad—

Campaign that creatively utilises other technology for mobile features
including camera, microphone, speaker, accelerometer, and touchscreen,
such as face & fingerprint ID, censor (motion, light, sound, proximity),
voice activated technology, noise cancellation, mobile scanning
technology, interactive & touch technology, etc.

NAT, A7 AC—=HN—, EEE, 7= R&T 4 =TV
FID%DZ v FRI)—v, B — (F—var, FA4 b, U
R, ) | BAEEET S  nY— A XFy kL, BEAALLAF
YT IR AVETIT A TEE T TV w5 ZOMD
T a2 NERRIZ VAT 4 TITERT % v o —
<o

TECHNOLOGY

MATERIALS
&R

T )aT—

MB11 mCommerce

MB11 m a<v—2A

Campaign that creatively utilises application of mobile commerce that
optimises the user experience and increases brand engagement and
benefit. This may include, but not limited, to apps, wallets, reward/loyalty
programs.

a—YP— Kz E#ELL, 7T R 2T RA R XY MR
bEx®rEM NVa~v—ADT SV r—var w7 VAT 4 7TITIEH
ToOFRY o=, ZHIE 7Y UxrLby b VU= BAY
NT AT T T LEREERET,

MB12 Use of Data

MB12 Z—R «+ F7 « F—4&

Campaign that effectively utilises data for mobile and other portable
devices.

FERA LTINS, ZARLE DD R —Z T IVT XA AT DT —H B EH
WERT 2 F v o —2,

Required
IR
* URL or URL link to Application
URL £721Z7 7Y ~D URL Y > 7
+ Video Presentation (max. 2 minutes)
LT —var - EFF (KE
247)
Digital Presentation Image
FOHN LT — g ViR
+ Client Endorsement Letter
74T v N OHEE L

SOCIAL & INFLUENCER

I— % N&A VTN Y —

MATERIALS
R R

MB13 Use of Social

MB13 Z—R « F7 « V=T % )b

Campaign that effectively utilises social media platforms, networking sites,
social activities, etc.

V=YX ATAT T Ty T k= Ry NT—=F 7Y A b
V=V X NVT 7T AT A FEHROICENT2F v o=,

MB14 Social Commerce

MB14 Y—T ¥ )b avw—2R

Campaign that creatively utilises the online social platforms to drive
business impact and/or to engage the consumer with the brand through
content, online sales, or other initiatives.

FoTGAVI =X NS Ty N T k= E T )V AT 4 TITIERH L, =
YTV FUTAVIRGE, EOMDA =T FTHEBELTE TR AN
ORBEAELEY | WRELT T2 RICT L P =TT 5% ¢ e
<o

MB15 Mobile-led Influencer *NEW*

MB15 ENA Ly R« f 7 Pr—riais

Campaign that creatively utilises influencers, creators, or streamers to
engage consumers through portable platforms.

Aronzrt— sV fF— AL —~—%27 VAT T7T%

o

INTELLIGENCE

Required
WA
* URL or URL link to Application

URL £721Z7 7Y ~D URL Y > 7
Video Presentation (max. 2 minutes)
TR T—vary s BF 4 (kE
247)

Digital Presentation Image

TIOHN e T LB T =g VER
Client Endorsement Letter
74T b OHERESC
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21-23 MAR




<

)\ /

MOBILE LOTUS

‘ E/NAM)L-O—4X

YR

INTEGRATED CAMPAIGN

MATERIALS

AT ITV—=T R FxrN—1

MB16 Integrated Mobile Campaign

MB16 A7 7L —FT v R«EFENf)L Ty =V

Campaign that effectively and seamlessly utilises mobile technology and
other mediums, where the campaign's mobile element integrates across
other channels.

ENANT 7 )T ZDMD AT 4 T HNRNDDO T — A LRI
ALEF Y o= T, v o= DOFNANVEREMMUOTF ¥ L
LEESNTVD H D,

2 H &R
Required
* URL or URL link to Application

URL £71Z7 U ~D URL Y 7
Video Presentation (max. 2 minutes)
TR T—var s B4 (KE
247)

Digital Presentation Image

FOHN s LT — g ViR
Client Endorsement Letter
7547 v s OHERESC

LOTUS ROOTS

2—H R« JL—

MATERIALS
B

LRMB Lotus Roots
LRMB B—&Z R« L—Y

This is an award unique to ADFEST that is awarded to works that embody
local values whether in terms of culture, religion, beliefs, traditions,
language, insights, or context. Lotus Roots recognizes works that
preserve and celebrate the rich heritage and value of each local culture.
m—% A - =%, ADFESTHBOE L LT, Ik, =&, 5%, 5
. Sag. A A b AT R NE, MBSO MESL A KB L 7R
WO ET, TNENOHBIZEAG OALD, B0 728 ECME 4
0. A oEmZiHE L Ed,

Required
Y

Cultural Context Explanation
ALY S DR

URL or URL link to Application

URL £721x7 7Y ~D URL Y > 7
Video Presentation (max. 2 minutes)
TR TF—var s 54 (&E
247)

Digital Presentation Image

FOEN LT — g ViR
Client Endorsement Letter
74T s OHERESC

HUMAN

INTELLIGENCE
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EW DIRECTOR LOTUS

—1—- 7—"“{l/79_ "O0—AX Back to Content

ATUYIZRS

New Director Lotus awards up-and-coming new directors to give them exposure to the creative community and
help launch their directorial careers.

Za— Ty L7 F— e m = ATHERROEEICEON, 7V AT 4T - ala =T 4 ~OBRHERL,
EEELTOX Y VT 2R — NSELFMITELET,

e For New Director Lotus, works submitted must have been directed during a Director’s first two years of
Director career (Eligibility period: 15t January 2022 and 315t December 2023).
Za— e T A LIS — e B FANOIEGE R, BE L LTOF X U 7 0RO 2 FHICTHT bz
HLOTRFIUER Y A GHGRE : 20224 1 H 1 H~2023412 H 31 H) .

e For Portfolio Spot (NDO06), works submitted do not need to be commercially broadcasted and Assistant
Directors and students are also eligible.
A—h7x U4« 2Ky b (NDO6) ~DISFAEMIL, PAEGESNIAER TH D MBI/, TV RS
YT abr2— (BEEE) LEAELISHFERERLET,

e For Film School (NDO7), entries must be part of a film school project.
T 4 e A7 —)L (NDO7) ~Dxr b U —{Eii, FROBGHIEZT >y =7 ho—8 L LTELR
b DTRITIULARD FH A,

e For Short Films for ADFEST 2024 by The Fabulous Five (ND08), the Director must have started a Director
career after March 2022. That is, no more than 2 years professional experience as a Director.
va—h T4V HR - 7%»— ADFEST2024 « XA « %« 77 Ea2F A« 77 A7 (ND0O8) ~DJi5:
fESIE, 2022 3 HLRICERE L LTOX Yy U T2 AX— FSHETEREICE 2O TRITINIERD £4
o (Thbb, BEELLTOTaRBRN 2EUNTHL L) |

Each execution constitutes one entry. Executions which form a campaign must be entered and paid for as single
entries.

%%W§$ﬁfliyb)*k&@ifo@ﬁ®£mﬁﬁﬁ10@%ky&~y%%ﬁfé%é\%mW§§k
DT Ry —bph, EHART LI MY —EAREAELET,

The same work (identical version & duration) can only be entered ONCE in New Director Lotus, but it can be re-
entered into Lotus Roots (LRND).

B CAES (Bl—DR_"—=U g bW O=a— - F 4 LI X —« B—F ZA~DINEIT—FIZRY 08, v—X
A« Jb—> (LRND) ~DOHEGEITA[FETT,

NEW DIRECTOR LOTUS MATERIALS
:—_1»_.7—“41/75%-1:!%52 %Hﬂl:{gﬂs‘l’

NDO1 Commissioned Spot Required

NDO1 =aIy¥arFk-RXRyh MR

Eligible works must be works created for clients for the purpose of on-air + Original Film
TV or cinema broadcast, and other non-broadcast medium such as U DF LB E

internal promotion or special event screening. ]
F L EHGERMERE T O LM, A VIINERAIT S aE— g R A + Client Endorsement Letter

UL s AR P TO M RGELS OB TO B RIE L, 7 5 7747 v bORERX
ATV FOTEDICHITESNIERAT N —EEALET, Optional

NDO02 Music Video A Fvav

NDO2 X =a—Vv7 - 5% . URL

NDO3 Short Film: Up to 10 minutes URL

NDO3 Ta—bh -« 7 4/VA 1038 AN

Eligible works must be works created for clients for the purpose of
broadcast program, internal promotion, or special event screening.
TLEEM, NET 7 eE—vay, ATy /b £ X2 RN TO BB
ZHWME L, 7747 FOKETHIESN/EMR T M) — &k %
ALET,

NDO4 Short Film: Over 10 minutes

NDO4 ¢ s—h -7 4vA 10501

Eligible works must be works created for clients for the purpose of
broadcast program, internal promotion, or special event screening.

T L EEH W%ﬁf7m%—ya/ AR b e AR TO BB

ADFEST 2024
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EW DIRECTOR LOTUS

Za—-FALHE—-0—43Z

Back to Content

AVTIUYVIZRR

ZHME L, 7747 POKBETHWES B = b ) —E ik &
fFLET,

NDO5 Online Film

NDO5 F T4 « 7 4)VvAh

Eligible works must be created for online film, website, email, or mobile
devices.

T T4 EE, Web A b, e A—Ib, E A IUEIRO T O IZHIE S
IR R N — & Z R LET,

Required

>
P
.

A

Original Film

U 2V EhE

URL

URL

Client Endorsement Letter
74T s OHERESC

NDO6 Portfolio Spot Required

NDO6 R—b7#VUF - ARy b WA

Works directed for the purpose of building a director’s reel without a client Original Film

or on-air broadcast. .

BIED . T4 T 2 FORECIERS . HERABE L, BEokn | O

L OFIED T2 OITHINE S L7 1Efh.

NDO7 Film School Required

NDO7 7 A4V s AT —)v WA

Eligible works must be films created for school projects. Original Film

FROTn Y= hO—RE LTHTES BB A = ) —EKEH F U UF L EhE

LT Certified Letter from Institution
TR DO FER

NDO8 Short Films for ADFEST 2024 by the Fabulous Five Required

NDO8 T a—h 7 4/LLR « 73—+ ADFEST2024 * /XA « %+ 7 WA

7E2TFRTrAT * Script

NDO8 is a non-entry fee basis. Eligible entrants submit scripts under the JIA

ADFEST 2024 theme, Human Intelligence, where only 5 selected scripts

will become the Fabulous Five New Directors. The Fabulous Five will

premiere their short films on stage at ADFEST 2024.

NDO8 (T U —# IR T, ISEEE D H DIGHHH 1,

ADFEST2024 D7 —~Thd [ba—<r AT VP2V R T —

~ICEPNEHALZ R — L, ZOFNERITNT 5 ARKOBIAN
(77 EaTFRT7AT cma—TALI¥—] ERVET, 77

B2 TR« 77 A7 KD EHREWREL ADFEST2024 D AT —Y T L 3

7 EBRE N E T,

For more information, refer to the Fabulous Five’s Rules & Regulations or

visit Fabulous Five.

FEICOWTIR, 77 Ea TR - 7 A TOREESRT D0,

2T A T7ATHEITEF I,

75

Script Submission Form to ADFEST
ADFEST ~DIAJES: 7 4 — L

LOTUS ROOTS
72— X .« JL—

MATERIALS

RHEE

LRND Lotus Roots

LRND o—ZZAL—Y

This is an award unique to ADFEST that is awarded to works that embody

local values whether in terms of culture, religion, beliefs, traditions,

language, insights, or context. Lotus Roots recognizes works that

preserve and celebrate the rich heritage and value of each local culture.

R—X 2 - )L—% ADFESTHEOE L LT, k., =&, F5. 5
S, A VA b IUTRANE HIROMMIESL A KB L 7o /Ed

¥
ﬁ\ = OAE N

WCHEONET, TRENOMBIZE A OSLD, BB el % i
V. WA DR ZAHE L £

Required

‘,Z\
.

Optional

Z

Fvav

Z:\

Cultural Context Explanation
AT S DR

Original Film
U UF VBN

Client Endorsement Letter

7 TAT s OHERESC

ADFEST 2024

75

21-23 MAR


http://www.adfest.com/index.php/Home/Awards/fabulous_five
http://www.adfest.com/index.php/Home/Awards/fabulous_five
http://www.adfest.com/index.php/Home/Awards/fabulous_five

EW DIRECTOR LOTUS B ‘
ack to Content

—1— T4 U3—-0—4x iy
URL
» Certified Letter from Institution
TR %R D FERA &

ADFEST 2024
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Back to Content
AVTFUYIZRZ

N\
P e T —

Outdoor Lotus awards creative and innovative use of out-of-home marketing executions.

TONRT s a—HX A%, REN~—TT 4 TEEDOI VAT 4 7 CEHRIERICH L TELNLET,

For Poster (OD01-OD06), and Traditional Billboard (ODQ7):
RAZ— (0D01-0D06) HBLWFTF 1 aF /v - E/LAR—F (ODO7)
e Each execution constitutes one entry. Executions which form a campaign must be entered and paid for as single
entries.
FHAFHEMNTL M) —E R F9, HEOEMNEN L OOX v o = ZHRT 556, ENAEZT L=
VRU—ERy | EHNEI I N BN ELET,
e The same work can only be entered ONCE in Products & Services (OD01-OD06)
[ CAEGR DT a X7 F&P—E A (OD01-OD06) ~DIHEIE—FEICRY £9,

For Use of Outdoor (OD08-OD16), and Lotus Roots (LROD):
2—R - F7 -7 ~R7 (OD08-0OD16) L WPa—H & - L—> (LROD)
e Each execution/campaign/set of execution constitutes one entry.
FEMENE T v o= EEANEOEy NZElZ 1o N — e ET,

POSTER

RARAEZ—

Traditional static posters including printed 2-dimensional & digital posters.

HIRI SN EER R Z —RF D ZNRA L — G OHERDRET 4 v 7 (FH) MATERIALS
HRH—, TR
Note: Animated posters must be entered into Animated Billboard/Poster (OD08).
FET=A—Vay -FAL—F, T=A—Yar - EALF—RKRRAF—

(OD08) T hY—F5Z &,

ODO01 Consumer Goods Required

OD01 =v¥a—v—+FyX P -\

Food & beverages, beauty & healthcare products, pharmaceutical - Digital Image

products, household maintenance & cleaning products, electronics & =4 L

appliances, home decoration & furniture, fashion, toys, sportswear & ) )
equipment, other FMCG & consumer durable goods. * Picture of Work on the Location
B BB, BR - VRS TR B FEHA TR - i BGIZBH SN TOWAIER DO TR
PrA®AL, B - FERS, FEMLL - FZE, 77>y a2 Bt -+ Client Endorsement Letter

B K=Y a7 - A, ZOMoHRMNERM - i A, 55 4T F O

ODO02 Automotive

OD02 A—b+E—F 47

Vehicles, boats, and other automotive including automotive accessories.
Hifj, R— b, ZOMOBEEET, BEET 7 V) —2 5T,

ODO03 Retail, Leisure & Entertainment

OoD03 VUTF—n, VO —&TUVE—TA AV E

Retail stores including online stores, restaurants including cafes & bars.
Transportation & travel services, hotel & resorts, sports, gaming,
gambling, and other recreational facilities, festivals & events, museums.
Film, music, publications, broadcasting stations, digital platforms,
streaming service providers, podcasts, music services, and other media &
entertainment services.

FTA VA RTHEDNFEIE, BT 20N —HEDO VA RT v, ik - ik
TV —EA, xFTN VS —h AR—=Y F—Lb ¥ T, D
oL 7V z—a Uik, 7 AT 420 - X2 R ETE -
fif, BRI, FH, R, AR, TYUALT Ty F T p—h, A KU —
ST —ERAT A, = Ry FEy A b FEP—EX, 2O
DAT AT « 2B —T A X MF—E 2R,

ODO04 Finance, Business & Commercial Public Services

OD04 T77AF VA, EVRA&AN—V IV XT Y v« F—ER
Financial & investment institutions, insurance, and real estate. B2B, B2C,
and other professional business services. Commercial Public Services
including telecommunications, waste management, education, law

ADFEST 2024

INTELLIGENCE 21-23 MAR




Back to Content

‘ —
enforcement, utilities, healthcare.
Gefil - BHETERE. RBR. AREHPE, B2B. B2C., TOMOEHRE Y R A
- R, ERIBE, BEDER, AE. EOBIT. AnFE, BEEL
BmEEAIY—E R,
ODO05 Corporate Image & Corporate Social Responsibility
OD05 aA—Rlb—h A ATV &I—FKRVL—h + V=T %L VARV
vEYT 4
Brand’s concerted effort and commitment to address social,
environmental, or economic issues for the betterment of society and also
increases positive corporate image.
LD RWHEREY O7-0I1cHS ] BRE, BENQRBEICIY M7 7
ROWFH R Ealy hAY T, R¥EA A—TDR EIZH D70
52HD,
ODO06 Public Services & Cause Appeals
OoD06 TV w7 « p—ER&EI—R « TE—L
Announcements by non-profit organisations, foundations, charities, or
NGOs to raise awareness, change public attitudes, or change behaviour

on health & safety, environmental issues, societal issues, and public
services issues.

i & 224, BREEREE, 28, ALy — v AREIZ OV TORE
B, TROEBRITHEZEZ 57200, EEFHEE, M., 2%EH
K. NGO IZ &k %440,

USE OF OUTDOOR MATERIALS

2—R - FT - TYLET e H &k

ODO07 Traditional Billboard Required

OD07 +IT4¥aFive EAR—F PAY |

Traditional 2-dimensional billboards including static digital billboards for - Digital Presentation Image

Etﬁgdargised, formatted billboard spaces including highway and transit TR e T LB T g VEE
illboards.

BROEROZSBIEBI O E LR — N8 kS, T —~y Mesh ¢ Picture of Work on the Location

T IRE R AN = AT ORI OFEIRE T, AT T 4 v I RT VY BB STV S 1RO EE

IVEWEE T, - Client Endorsement Letter

ODO08 Animated Billboard/Poster 75 AT v hOHEFEST

OD08 7=A—¥ay « EAR—K/RAY— . Optional

Standardised, formatted outdoor digital screens for motion content or FFa

animation including digital billboards, digital posters, transit displays, LED ——

displays, etc. * Video Presentation (max. 2 minutes)

TUHNEW, TVFNKRAL— Z@EEDOT 4 A7 VA LED T 4 TRy T—vary - BT 4 (RKE

ALV B— gy s AT YR T = A— g UANTICEREL & 24%)

. 77—~y MEENTEBINT 2NV T ) —,

Note: Works entered into OD08 cannot be re-entered into Poster (OD01-06) and
Traditional Billboard (ODOQ7).

1E : OD08 ~DJRFHEMIE, WA X — (0D01-06) BLUNFFT 1 at -t
JLAR—F (0D07) ~DfKFTy b —FTx A,

ODO09 Transit

OoD09 FrZ7vv¥v b

Non-standardised, non-formatted transit and vehicle advertising including
use of vehicles, non-standardised transit locations such as stations,
airports, car parks, roads, etc.

B, BRL ZEdE. BEHLY . EEEE OEME(L STV RN B DG Of
W%, LI Th2Rn, 71—~y MESR TRV AR - 8
D JR

ADFEST 2024
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USE OF OUTDOOR

2—R AT TURET

OD10 Ambient: Small Scale

OD10 7y E=xry b : RF—)V» AT =)V

Non-standardised, non-formatted small scale ambient advertising to engage
consumers in unique and creative ways including promotional items, merchandise,
giveaways, flyers, signage, etc.

WRAESL, PASL. Judh, T3 BRE, 22— T VoA T 4 TRFIETHEE %
BHEOTDH, BEHLash Ty, 74—<y MESILTOWRVINRIR R T ez
MRS,

Note: ‘Small Scale' refers to the physical size of the object, not the quantitative volume
or scale of distribution.

e TAE—N s 27— LIHMERBEROY A Xa45 LE T, REORAMA R 2
LEHA.

OD11 Ambient: Exhibition & Installation

ODl1l 7YVExZV M :ZFIVEYVI VANV AFL—Ta v

Non-standardised, non-formatted ambient advertising to engage consumers in unique
and creative ways including exhibitions, digital & interactive installations, projection
mapping, displays, etc.

BRE, TUOINGA LV HETIT 4T e A VAL L— gy, Tadcsyay -~
VT TAARATVAF, WEREFEEA=— T VAT 4 T FIETEEZ DT
5. BELILTHRY, 7 —<vy MESnTWARWnY ez MRE,

OD12 Ambient: Special Build

OD12 7Yy ExZr b : ARV %/b -+ EJVF

Non-standardised, non-formatted large scale construction ambient advertising to
engage consumers in unique and creative ways including supersize sites, 3D and non-
standard shaped sites, pop-up stores, etc.

BREIY A b, SEEPIEEAER R TARDO YA b, Ry T w7« AT, 2=—7
T VAT 4 TR FETHEEZEZOT 5, LS TRy, 74+ —< > b

fEENTWRNWKRIEZR T B MNAR
OD13 Events, Guerrilla Marketing & Stunts
OD13 ARV I, FVTF e=—FT 4T« RAFZV
Guerrilla marketing tactics, stunts (publicity stunts, street stunts), pop-up & promotional
events, concerts, etc.
TUVT == T 4TI, AZ s (NTVUT 4 RAZ R AT —F - R
ZUN) Ry T T Fae—var Ay b, ard— b
OD14 Interactive & Immersive Experiences
OD14 AVEFIT A TEAV—VT + T ARY VA
Campaign that effectively engages and interacts with consumers in unique and creative
ways including interactive experiences, experiential marketing, and use of technology
such as Al, new realities (VR, AR, MR, XR), gamification, geolocation technology
(RFID, NFC, GPS), voice activated technology, etc.
A BTG T 4 TRIEBROERI~— T 470 Al =2—Y 7 U7 ¢ (VR,
AR, MR, XR) . =374 b—vayv, vAuar—var 77/ av—

(RFID, NFC, GPS) , HFREIT 7 /) no—%D7F 7 ) nd—DiEM%, a=—7
T VAT 4 TRFETHROCHEBRE LZHEOT, HEE LRI TDF v —
“

INNOVATION

)= gV

OD15 Innovative Use of Outdoor

OD15 A/ R—F 4T +2—R+F7 +TUMRT

Campaign that innovatively utilises outdoor media including traditional outdoor,
ambient, and use of technology that enhance consumer experience.

WkoT7T v b RT7 Trvxy b HEEEREZALSELT 7 v — O/ H%E,

BANAT 4 T IR Lz X v o=,

1% w

HUMAN

INTELLIGENCE

—

a5y

MATERIALS
Edan) =g
Required

Video Presentation (max. 2 minutes)
LB T—var s B4 (&E2H
Digital Presentation Image

FOHIN e TV T g Vi
Picture of Work on the Location
BIGBH SN TV AR DOER

Client Endorsement Letter
7547 b OHEEEC

Optional
ATvav

Actual Work or

Demo video (max. 1 minute)
B O E T2

TEETA E15)

Required
PAY |

Video Presentation (max. 2 minutes)
LB TF—var s B4 (RE2SH

Digital Presentation Image

FOHEN s LT — g VEE
Picture of Work on the Location
BB SN T IERDEE
Client Endorsement Letter
74T v hOHEE L

MATERIALS
RHER

Required
WA

Video Presentation (max. 2 minutes)

TL¥rTF—vary s 54 (KE2
Digital Presentation Image

FOLN - LB T—2 g VR

Picture of Work on the Location

ADFEST 2024
21-23 MAR
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Back to Content

INTEGRATED CAMPAIGN

AT TV —=Ty K FxrrR—r

OD16 Integrated Outdoor Campaign

OD16 ATV —FTv R+TYRRT - Fxr—r

Campaign that effectively and seamlessly utilises multiple platforms and channels,
where the outdoor element plays a major role.
BEDTZ v b T x—h « F¥ RN EHRIPDOL— L LRI
YT, TUNRTOBEBRNBZOEREEZH>TNDH D,

WHLZS Y o —

LOTUS ROOTS

a—&R - L=

LROD Lotus Roots

This is an award unique to ADFEST that is awarded to works that embody local values
whether in terms of culture, religion, beliefs, traditions, language, insights, or context.
Lotus Roots recognizes works that preserve and celebrate the rich heritage and value
of each local culture.

T—X R« L— %, MWEH@@@%&LT b, B ES. B, S5E. A
YA b, 2T XA MNE, HIOMEB 2 KRB LIZERICE SN ET, ZhTho
Mg (2 [E A O3 ko, ﬁ#ﬁ ERECME 25 Y . FRZ DR AR L £,

HUMAN

INTELLIGENCE

A TFUYIZRZ

RGIBHEN TV L IEROTE
Client Endorsement Letter
7 54T b OHERESC
Optional
AFvav
* Actual Work or
Demo video (max. 1 minute)
7k Ll (S el
TEETA (&E157)

MATERIALS

R HE R

Required

ME
Video Presentation (max. 2 minutes)
TV T—var s BT (KRE2W)

* Digital Presentation Image
FOBEN s FLB T — g Vi
* Picture of Work on the Location
RGBS N TV A IERDEE
Client Endorsement Letter
7547 v hOHEEC

Optional
FFvav

Actual Work or

Demo video (max. 1 minute)
B O E 721
TEETA (RE15)

MATERIALS
TR
Required

Pz s
* Cultural Context Explanation
VAT 5 OfFRR

Video Presentation (max. 2 minutes)
FLEyT—var - BT A KK 25))
Digital Image or

Digital Presentation Image
TULNEREIT

FUOLN s T LB T2 g VER
Picture of Work on the Location
GBS TV B ER DG
Client Endorsement Letter

7547 hOHERESC

Optional
IZL&L

Actual Work or

Demo video (max. 1 minute)
B OIER £ 121
TEETA KE14)

ADFEST 2024
21-23 MAR ~




g'

PR Lotus awards the strategy and creative execution that develop, preserve or strengthen the reputation and
business of the brand. Entries should demonstrate how the strategy, insight, and creative ideas have a positive impact
on the brand’s perception leading to changes whether business, societal or cultural.

PRO—HX AL, 770 ROFHESCEEALRE, MEFEIIMESE2MKB IO ) =g 7 4 T EBEBNE
’iﬂ/@%&hi? JSFEAERIL, WNCEFDOHEIE, A YA~ VAT 4T TATTNT T RBIICE
WEBEE 2 TN EE, 8, FHIIULEEZ D Z LIZORBEINETRTHOTHHIVERH Y £97,

The decision of the Juries on PR Lotus winner will be based on 4 criteria and weighted as follow:
FEHEBN PR 0—X AR ETHEEO 4 FEHEL FRIILL T O@EY TY

Creat|V|ty/Idea/InS|ght 30%

IVIZAT AT 4/ TATT /A% 4~ 30%
* Strategy 20%

B 20%
*  Execution 30%

FEHE N A 30%
* Results 20%

(RS 20%

Each execution/campaign/set of execution constitutes one entry.
FMNE, F v o= FERNEO®Y hTElc 1= ) =8z E7,

IMPLEMENTATION MATERIALS
£ R HE R

PRO1 Corporate Image & Corporate Social Responsibility Required

PRO1L =Z—FRlb—h A RAXA—=TV&a—Rb—h+ V=Tl LRARY | BE

vEDT 4 + Written Submission
Brand’s concerted effort and commitment to address social, VS R =

environmental, or economic issues for the betterment of society and also

increases positive corporate image. Video Presentation (max. 2 minutes)

L0 BUVHERIEY Oz ITke . BB, IR EEICRY M7 T Ty T—vay - B Uik
RO RE e a2y PAY T, f¥EA A—TOmLEIZE DN 2%3)

5H 0, - Digital Presentation Image

Note: Works entered into PRO1 cannot be re-entered into Public Services & TIUHN T LB T 3 VHEG
Cause Appeals (PR02). - Client Endorsement Letter

7 PROL ~ODISEEENL, AT v « $—ER&=a—X - T E—/L (PRO2)
~OFRIFFT ) — X TEEEA,

PRO2 Public Services & Cause Appeals

PRO2 N7V w7 « p—ER&I—X - TE—L

Announcements by non-profit organisations, foundations, charities, or
NGOs to raise awareness, change public attitudes, or change behaviour
on health & safety, environmental issues, societal issues, and public
services issues.

R & 224, BREERIEE, tEafE, AP — 2RI OV T oA
m, MEROEHCITHEZE X D700, IFEFFME, MH, EEH
&, NGO Iz & %4540,

Note: Works entered into PR02 cannot be re-entered into Corporate Image &

Corporate Social Responsibility (PRO1).

1 PRO2 ~DISEARMIT, a—HRLb—h A A=V &aT—FRLb—F - V=%

e VAR E YT ¢ (PROL) ~OEFFTY U —(XTEEHA,

PRO3 Crisis Management

PRO3 7 FA TR «=RxTAL B

Campaign that aims to negate the impact of negative publicity or crisis

that might affect the company's credibility and reputation. Entries should

include details of the crisis management plan, execution, and demonstrate

resolution of the issue.

EFEDE RN B2 LTS AR D D 2R AT 4 7« N7V T

4%6wi774vx®%@%ﬁ<#E%T%Méné%k/m~/o
ll

 — (B d AL 2 s

7S5 4T N OHEESC

ADFEST 2024
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ol EaRTHEDTHDL I ENRDENET,

PRO04 Use of Media Relations

PRO4 Z—R +FT + AF 47 - Jlb—vgrX

Campaign with the media and journalism at its core, where innovative use
of media leads to engagement or editorial influence. Entries should
include details of media coverage and how the campaign met its
communication objectives.

AT AT ET v —FTVRLEFELE LIcX ¥ o X—0 T, AT 4T DH
BTG N = P =V A v S ETIRE LD BN ORI D H D,
T U —ERIZIE, AT 4 THEOFEME . Fr =R ala=
=y aAREEDIIITER LN EZDDL I L L LET,

PRO5 Use of Guerrilla Marketing & Stunts

PRO5 o—R F7 +FVT <=7 4 T&RZ b

Campaign that utilises guerrilla marketing tactics, stunts (publicity stunts,
street stunts), pop-up events to increase brand perception and achieve
communication objectives.

VT =0T 4 T, AZ N (XTVTT e RAZ R R
FV—=h e 2F ) | RyTTyvTAXCPEEM LT, 770 KR
HEFED, ala=r—va Y BEZERTLIFr =,

PRO6 Use of Events

PRO6 t—R «FT « A2}

Big-scale events such as sport events, festivals, concerts, live shows,
corporate entertainment, built stages, etc. to increase brand perception
and achieve communication objectives.

T RRBEESD, ala=b—va VHIEREKR TSI EEHNL
Lic, AR=Y + A XU, T2AT 4N, ar¥h—h TFA4T7 T3
—, A=Kl —h D HTA LA, BREORBEA XU b,

PRO7 Use of Talent/Celebrity
PRO7 =—R - F7 - XV b/ EBVTYT ¢
Campaign that collaborates with talents, celebrities, influencers, or KOLs
to raise awareness, increase brand perception and achieve
communication objectives.

Bikkgg, 77 RBmomtb, ala=r—ya BEOENKE A
k L7, Lo b, BV 7T 4, A TN —F 2L KOL & D=
TR —Tay - Fy s R—

PRO0O8 Sponsorship & Partnership

PRO8 ARy HP—v v F&N—hF—v o

Campaign that utilises sponsorship and/or partnership programme to raise
awareness, increase brand perception and achieve communication
objectives.

B, 77 RiBmomtb, ala=b—va VEEOEKE B
LT, ARV =y T RNRN— =2y T e eI AEIEH L
Xy N—

PRO09 Launch/Re-launch

PRO9 v F/HrurF

Campaign for launch or re-launch of a brand, product or service.
TR, BRI 20 o FERITHED L FOEODF v

o
NR— :/o

PR10 Brand Voice & Strategic Storytelling

PRI0O 77V R - RAREAIIFTVYI «- Ab—U—=F V7
Campaign that customises communication strategy to establish a brand's
perception and identity in a particular way in order to establish brand
affinity with its stakeholders.

AT —=JRNVE =, DT TR T T 4=T 45 MLT DD, ala
=r—va B E DAL A AL, MADHIETT 7 FORBMET
ATUT AT 4 —MLEHNDF ¥ =,

INTELLIGENCE

1‘\»(}% HUMAN
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DIGITAL & SOCIAL

TFTIOENE—T IV

Works will be judged specifically on how well the digital medium/social platform
was used to execute the PR campaign.

TEAITFICP R ¥ o =V EICBWTT O H N - AT 4T /= x)b - 7
T h 7 — L&A S EIEH LI S E S,

PR11 Use of Social

PRIl —R - FT7 - V=T %)L

Campaign that effectively utilises social media platforms, networking sites,
social activities, online communities, etc. to increase brand perception and
achieve communication objectives.

T RRBAOMLEE Al 2= —va VAEDOERDTZD, VY —T ¥
W RARTAT T Ty b T7H—b Xy bI—=F 7% A~ V=T
N TITLET A, A TA v 3 a=T 4 LEHREMITIER L
FypN—,

PR12 Real-time Response *NEW*
PR12 UTNAHFA A« VAR AR
Campaign that effectively engages consumers to call for real-time

response.
WHEHE RN X A, VT NAA A DD EEONT B % v o2
— :/O

PR13 Use of Content

PR13Z —R «FT -y

Campaign that effectively creates and distributes content to reach and
engage consumers to increase brand perception and achieve
communication objectives.

TI v RRBHOB EEal o= —va VAROERO D, HEFIC
V—F L, 2o F—VF R0 T LY EHRICIER L, RET
DX X N

MATERIALS
B

Required
Y
+ Written Submission
UEECEES
* Video Presentation (max. 2 minutes)
LV TF—var - 54 (KE
247)
Digital Presentation Image
FOHN e T LB T— g VEE
Client Endorsement Letter
7 TA4T > b OHEESC
Optional
ATvav
URL
URL

DATA & TECHNOLOGY

MATERIALS

F—H&F Y ) BV—

PR14 Use of Data

PR14 2—R «F7 « F—4#

Campaign that effectively utilises research, data or actionable insight as
part of the formulation of the PR strategy. Entries should include details of
how the research, analytical data, and/or insights contribute to the
strategic formulation of the campaign.
PREEBSRED—BRE LT, VH—F7—%, ERNRA VT A M ER)
RIPTER LTy or—r, = M) —fEmiZid, 20V —F, 4
W7 —H FEiF3A A MR F v o= OBIEEZRIC o X 9 ICER
TONDFMEZDDH L E LET,

PR15 PR Effectiveness

PR15 PRT7 x5 (4 7XRA

Campaign that demonstrates effectiveness with measurable results on the
brand's perception and reputation. Entries should include details of
measurement methods, analysis, and results to demonstrate
guantitatively the effectiveness of the campaign.

7T v RORE & A 5 R & E W REARRE RIS L W oRT Ry o
W=y, = B —EmE. WESGTE, o, RROFME G A X v
YNV OMREERBIITRT OO THL I ERROENET,

PR16 Use of Technology

PR16 —R A7 77/ ud—

Campaign that effectively utilises existing or emerging technology such as
Al, new realities (VR, AR, MR, XR), gamification, virtual worlds, wearable
technology, geolocation technology (RFID, NFC, GPS), voice activated

e R onic g3 s

v, blockchain technolog

BB
Required
VT

Written Submission
R
Video Presentation (max. 2 minutes)
LBy T—var s BT A (KE
247)
Digital Presentation Image
FOHN s LB T — g Vi
Client Endorsement Letter
74T b OHERESC

Optional

ATvav
URL
URL

ADFEST 2024
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increase brand perception and achieve communication objectives.

T RRBEEGSGD, ala=b—va VEHEREKT SO, Al =
2—U7 U7 4 (VR, AR, MR, XR) . =37 ¢/ —v =z it
R OZTITN T unY— VAus—ary T /nd—
(RFID, NFC, GPS) . HFE#IT/ /uy— TaylF=—v77
Jmy— miRy ML e B EERE BIE E I BB &2 2RI
EHT DXy _—,

INTEGRATED CAMPAIGN

AR i e o 2 el
PR17 Integrated PR Campaign

PR17 A7 7L —7v R+ PRIy X—r

Campaign that effectively and seamlessly utilises multiple
platforms/channels, where the PR element plays a major role. Entries
should include details of how the different platforms/channels complement
each other to demonstrate how the campaign is truly integrated at its core.

PREZENZOH.LEREEZ M, BEDOT Ty v T74—b,/F+v
FIVINNE DO — LAV AIER S v o X—r, = U —1E

X, HBEOT Ty N Tk — b Ty URAREWVICHITE LAY 2 &
T, FX U A= DOHFERODICHE SN LD L 72 o T2 B R i
Bawb el LET,

MATERIALS

R

Required

%ﬁ
Written Submission
EEEES
Video Presentation (max. 2 minutes)
LB T—vary s B4 (KE
247)
Digital Presentation Image
FOHN e T LT — g VEE
Client Endorsement Letter
74T s OHERESC

Optional

ATvav
URL
URL

LOTUS ROOTS

72— A« JL—Y

LRPR Lotus Roots

LRPR @ —# X )L—2

This is an award unique to ADFEST that is awarded to works that embody
local values whether in terms of culture, religion, beliefs, traditions,
language, insights, or context. Lotus Roots recognizes works that
preserve and celebrate the rich heritage and value of each local culture.
=X A« =%, ADFESTHBEOE L LT, Xk, =&, E%&. 5
. Bag, A A M 2T XA NE, HIBOMIER 2 EB L 7o Edb
WO ET, TNENOHBIZEA OO, B 728 pEC il A

0. Aoz LEd,

MATERIALS

R

Required

%ﬁ
Written Submission
WA
Cultural Context Explanation
SRR 5 O gk
Video Presentation (max. 2 minutes)
TR T—var - B4 (KE
247)
Digital Presentation Image
FOHN s LB T — g Vi
Client Endorsement Letter
7 TAT s OHERESC

Optional

ATvav
URL
URL

HUMAN

INTELLIGENCE

ADFEST 2024
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l PRESS LOTUS

' ‘ JLX-0—4% ]

Press Lotus awards creativity of traditional print advertising including the innovative use of print as the medium.
LA m—H A%, RIS 2 5 AR REIRA SR 57 VoA T 4 BT I LT O E
R

The same work can only be entered ONCE in Products & Services (P01-P06):
R CAEMDO T a X7 &P —E A (PO1-P06) ~DILEEIT—EIZRY 7,
e Each execution constitutes one entry. Executions which form a campaign must be entered and paid for as
single entries.
FRANBBRATLI T M) =& R0 £, HEOFEMNEN 1 ODOF ¥ o _X—U 2R T 556, FERNEZ
LD MY =L ERANRZ LI N —BHAPBELET,
For Books & Publications (P07), Innovative Use of Print (P08), and Lotus Roots (LRP):
T &NRNTVr—vay (POT) , A/ X—TFT 47 +a2—X %7 7Yk (P08) BLUPRr—HA -+ L—Y (LRP)
e Each execution/campaign/set of execution constitutes one entry.
FRNE/ Fx o= S FRNEOE Yy FZ L1 P =L E T,

PRODUCTS & SERVICES

Iug s b&YP—ER MATERIALS

For print advertisement in newspaper, magazine, etc. %tﬂyﬁﬂq’

Bih. HERSE OFIRIIA

P01 Consumer Goods Required

POl avya—<—-+FyX W

Food & beverages, beauty & healthcare products, pharmaceutical products, - Digital Image

househpld maintenance & gleanlng products, electronlc_:s & appliances, home F K LE

decoration & furniture, fashion, toys, sportswear & equipment, other FMCG & .

consumer durable goods. Tearieet ot L
R - OB, B - VAL TS, EERG, FER A LT X - R BREED D OREHY & ~—v
. TR - FEBE, FREMER - B, 77 v e, BiA, x#K—vwy |+ Client Endorsement Letter

=7 « B, ZOtho B AWM - AN, 7 74T ORI

P02 Automotive

P02 A—hE—T 47

Vehicles, boats, and other automotive including automotive accessories.

Hilj, A— b, TOMOABET, AEFET 7Y —% 5T,

P03 Retail, Leisure & Entertainment

P03 UTF—n, LV —&TVF—T A A}

Retail stores including online stores, restaurants including cafes & bars.
Transportation & travel services, hotel & resorts, sports, gaming, gambling, and
other recreational facilities, festivals & events, museums. Film, music,
publications, broadcasting stations, digital platforms, streaming service providers,
podcasts, music services, and other media & entertainment services.

FTGA VA NTEONEE, BT 2R —ED LR T, i T —E
AL RTIN e U=k AR—=Y F—Dh Xy TN, FOMDOLI Y —
g UMERR. T = AT AN AR b ENEE - A, BRiE, ER. HIRL K
B, TUINT Ty b Tr—b ARV =T RAT R, L= Ry
F¥ ¥ A b, FEIP—CRA, TOMDAT 4T « 2 F—T A AL FF—E R,
P04 Finance, Business & Commercial Public Services

P04 77AFVAR, EVRREAT—T %)V RT Y v « —EX
Financial & investment institutions, insurance, and real estate. B2B, B2C, and
other professional business services. Commercial Public Services including
telecommunications, waste management, education, law enforcement, utilities,
healthcare.

Gefih - FARSRI. PRBR. REIPE, B2B. B2C, T OMOBMMLE VR AP —1
A, BRIEE., FEDEI, BE. BOBIT, AhEE, ERLSemEALY
— bz,

P05 Corporate Image & Corporate Social Responsibility

P05 a—ARL—hk - A A=V &I—FRL—h V=V ¥ /L VARV T
4

Brand’s concerted effort and commitment to address social, environmental, or
economic issues for the betterment of society and also increases positive
corporate image.

KO RWHEREY O7cDictha, BRE, fRFERRBREICHIY e T > RO
B8 ealy PAVRT, BEAA—VORAEIZHORDDH D,

ADFEST 2024
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PRESS LOTUS

TLR-0—4x

P06 Public Services & Cause Appeals

P06 TV w7 « p—ER&KEIA—X TE—L

Announcements by non-profit organisations, foundations, charities, or NGOs to
raise awareness, change public attitudes, or change behaviour on health & safety,
environmental issues, societal issues, and public services issues.

R L2, BREENE, el Ay — e 2AMEICOWTOREE SO, 11
ROEBLITEEEZ 5700, RS, MH., ZFHE, NGOIZLsE
H,

PRINTED PUBLICATIONS
VRl R

PO7 Books & Publications

PO7T T2 &NRTVr—var

Printed or published media including books, magazines, annual reports,
catalogues, brochures, press kits, covers and digital publications for commercial or
promotional purposes.

P H A E I OE R B A OFERE, MRS, FRlEE, hins AT ry
b, ZTLAFy b, Eik T VXIS ORI E 721X AR,

Note: Entrants must indicate whether the publication should be judged in part or as a
whole.

R

HIR O —E T RBEEHFEGRE T 20ERm T 8,

MATERIALS
RHER
Required
WA

Digital Presentation Image
FOEN s S LB T g Ui
Actual Work
B D15

* Client Endorsement Letter
2547 v OHEEE L

Optional

ATvav
Video Presentation (max. 2 minutes)
TFLErT—var s BEFF (KE2

53)

INNOVATION
L) X—Tgv

P08 Innovative Use of Print
P08 A/ R—F 4T a2—R AT - FY U}

Innovative use of print as a medium including interactive print ads, use of new
materials, use of printing technology such as 3D printing, use of immersive
technology with digital and interactive elements such as downloadable
applications, QR codes, AR and NFC to enhance consumer experience. Eligible
works must have been published in newspapers, magazines, books, or inserts
(digital works are not eligible).

A BT T 4 TIeHIRAE . FREM OEM, 3D FIRZEOHIE MR OFEH, 4w
vu— KAfER7 7Y, QRa2— K, AR, NFCEDT I HNVTA VAT IT 4T
TR BRI L HEAMEIR O A%, R E L CORMRBYOERBRERICLY

HEZEOKRERZM EXED b0, 4L 2o EMIL, Fril. ML, EE. rvia

HINECH SN DL LET (F U2 AAERITHEN) .

MATERIALS

e H BB

Required

WZR

* Video Presentation (max. 2 minutes)
TR T—vary BT 4 (RE2

53)

Digital Presentation Image
TN e LB T—2 g VG
Actual Work

Bl DAE

Client Endorsement Letter
54T v N OHERESL

LOTUS ROOTS

22— X« JL—

MATERIALS
2 HE R

LRP Lotus Roots

LRP B—F R « =2

This is an award unique to ADFEST that is awarded to works that embody local
values whether in terms of culture, religion, beliefs, traditions, language, insights,
or context. Lotus Roots recognizes works that preserve and celebrate the rich
heritage and value of each local culture.

m—X X« =%, ADFESTHHAODHE & LT, b, R#E. Fé&. B, &
B A YA R I TRANE HUIBOMIER A AR L AERICE O E T,

ZNENOHIRITEA OO, B BRECMIIEZFE Y . FRA D b &3l L
i@—o

Required
* Cultural Context Explanation
SV S DR

Video Presentation (max. 2 minutes)
TLErT—var - 54 (&E?2

53)

Digital Presentation Image
FOHN s T BT — 3 VEig
Client Endorsement Letter
7547 OHEFESC
Optional
AFvav
Actual Work or
Demo video (max. 1 minute)
B O E 21X
7 E T A (F

ADFEST 2024
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" T &FPYIRRT - “J57k-0—4%

INT & OUTDOOR CRAFT LOTUS

Back to Content

ALTUYIZRS

Print & Outdoor Craft Lotus awards craftsmanship and technical prowess in print production, where skillfulness is

an integral part and its execution brings the idea to life.

TV N&T I MRT ~ 777 F - v0—F R, BEOEBREOARTRRBRERTHY ., TOEBHT A
FTIa R E AL, EIRIEIEICR T 2BAR E B AlICH LT ET,

Each execution/campaign/set of execution constitutes one entry.

EFNE, T ¥ o _—r S ERNEDOEy "Il M) — ¢z ET,

PRINT & OUTDOOR CRAFT LOTUS

MATERIALS

TPV N&TURNRT - 2757 hemn—&2R

CPO01 Photography

CPO1 7% M7 T74—

How the photography or use of photography brings the creative idea to life.
BFERLGEDOEMC L > T, ABERRT A 7 TIZW DI A &2 R E AT 33l S
nEJ,

CPO2 Illustration

CP02 A£JAPL—v gV

How the illustration or use of illustration brings the creative idea to life.
ATAIRATARDHEITE T, AIERRT AT 712V DNT A &2 K
ZALe A FHI SV E T,

R HER
Required
mﬁ
Digital Image or
Digital Presentation Image
TV E T2
FORN e LT — g VEE
Tearsheet or Client Endorsement
Letter
POHGEEN D DIREY D & N—UF
72X 7 747 hOHEEESC
Optional

CPO03 Typography

CPO3 ZARTTT 14—

How the typography or font design brings the creative idea to life.
BART T 747 v hTHA Lo T, AIENRT AT 720 H
IZMERZGAL DB FG I NE T,

CPO04 Art Direction

CP04 7—h-TaLrvav

How the art direction brings the creative idea to life.

T—=brT 4 b7 vasilioT, AEWRT AT 7TV EZ R EIA
Lo DNEH S AV E T,

CPO0O5 Copywriting

CPO5 av—IA47 1V

How the writing of the copy, including headline, body, and tagline bring

the creative idea to life.

ﬁmb KX, 27T EDAC—DERIZE > T, AIENRT AT
CWNZ 2R E AL DT S E T,

AFvav
Video Presentation (max. 2 minutes)
TR T—vary - 54 (KE
247)

CP06 Retouching

CP06 V& v

How the retouching and image manipulation bring the creative idea to life.

v&/%%4f Vev=Pal—yalilioT, AENRTATT
ZWVNTm AR Z AL Sl S vk,

CP07 Computer Generated Imagery (CGI)

CP07 avba—HF— - PxzRXL—FT v KA AXATV=Y— (CGI)

How CGI such as 3D modeling, lighting, rendering, etc. bring the creative
idea to life.

DETFTV Y, TAT 47, LFEY IO CGHIZE - T, AlEN
T AT TN E R Z AL Tl S E T,

Required

%ﬁ
Digital Image or
Digital Presentation Image
T UKV E T
;V&w-ivﬁy?~yayﬁ
Tearsheet or Client Endorsement
Letter
FGHGEN D DINEE D k& ~—TF
X7 T4 T b OHERESC

Recommended

HedZ
Original Layout/Layers/Stages
Images or Source Photography
FIVTFN AT N T—
ATV B FEIIT Y —RAFH

ADFEST 2024
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TV &TFYIRRT - 55T O—4%

INT & OUTDOOR CRAFT LOTUS

Back to Content

AVTUYIZRR

CPO08 Production Design

CP08 Fufrvayv FHAf v

How the production design & styling including wardrobe, props contribute
to the final image and bring the creative idea to life.

KEE NEREOT R X v a T ERAE A T RERE IR A
A—=VIZED R IZHEBR L, BIERRT A 7 T2V 2R E AT )
A TR V= S

Required
WH
- Digital Image or
Digital Presentation Image
T VA IVERE T
FORN e LT — g U
Tearsheet or Client Endorsement
Letter
BEEFEDLODIREY Y hix X—TF
720X 7 47 v OHEEESC
Recommended

i
‘Making of’ or demo VDO to provide juries
with a better understanding of how the
production design bring the creative idea
to life. (max. 2 minutes)
Iayy g TP A AL o TRIER
T AT TIZWNITMNREIAE NS D0
IZOWT, FEEOEMEZMRT TAAF
Y71 (HERG) F£721X7 %€ VOD (&
E24)

INNOVATION

I R—T g v

MATERIALS
R HE R

CPO09 Innovative Use of Printing Technique *NEW*

CP09 A/ R—FT 4T e =R FT TV T4 T T I=wI*
g

Innovative use of printing techniques such as 3D printing, or use of new
materials.

3D 7V T 4 7 EORRIBAM OGS R F 130 R O,

Required

P7Y:|
Video Presentation (max. 2 minutes)
TV T—var - EF5 4 (KE
257)
Digital Presentation Image
FORN e LT — g VEE
Client Endorsement Letter
54T v FOHEEEST

Optional

I av
Actual Work
B DA 5

LOTUS ROOTS

MATERIALS

2—&Z R JL—

LRCP Lotus Roots

LRCP B —4& A —Y

This is an award unique to ADFEST that is awarded to works that embody
local values whether in terms of culture, religion, beliefs, traditions,
language, insights, or context. Lotus Roots recognizes works that
preserve and celebrate the rich heritage and value of each local culture.
=X A« L—>1%, ADFESTHBEOE L LT, Xk, =&, E%&. 5
. Bag, A A M TR NE, HIBOMIER 2 EBL L 7o Ed
WO ET, TNENOHBIZEA DD, B 72 PECAME A 7
0. DR EZFHE L 7

& HE A
Required
BA
* Cultural Context Explanation
ALY S O
Digital Presentation Image
FOEN s F LB T g Ui
Tearsheet or Client Endorsement Letter
BRGEEN O DIRET D &=V E T
T 54T OHEE ST
Optional
AFvav
Actual Work
Bl DA
Recommended
i
Original Layout/Layers/Stages Images or
Source Photography
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INT & OUTDOOR CRAFT LOTUS
TUZL&TIMT 55Tk m—5%

ATUYIZRS

FVIFN AT R LA T — /A
TVEBEILY —AEHE

Video Presentation (max. 2 minutes)
TLEYyT—vary - BETF (K2

53)

‘Making of or demo VDO to provide juries
with a better understanding of how the
production design bring the creative idea to
life. (max. 2 minutes)

TaBy v a T YA AL o TAIGER
T AT T ABREIAEN DN
WTC, BFEEDOHMEMRT TAL X7
(filfERG) F£72i37F VOD (k2

53 .
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' RADIO & AUDIO LOTUS

P ST YIRS

Radio & Audio Lotus awards creativity through the use of the audio medium including radio, podcasts, and other
audio streaming platforms. Audio Craft sub-categories also award craftsmanship.
TIOFE—T 4 A - u—2 AL, TVF, Ky R¥¥ A b, TOMDOA—T 4 FAA NI —I L TTF
Y N7 —LFEOF—T A F AT 4 T OEREZBE L7 VAT o BT Ik LTEORET, 4—F
AF 77T OV THTAY =L, 777 by AL THELNET,

For Radio Spots (RA01-RAO06):
V4 « AR >+ (RA01-RA06)
e Entries must be aired on the radio.
JISEAERIZ T A THES NI B DIZIRY £7,
e The same work (that is, identical version & duration) can only be entered ONCE in Radio Spots.
[ CAES (N—=2a VEHIFARRILC S D) OTIVF « ARy hADISEET—EIZRY £7,
e Each execution constitutes one entry. Executions which form a campaign must be entered and paid for as single
entries.
FRNERAMTL = M) =& R0 £, HEOFERNER 1 ODF ¥ o _X—=U EWET 256, ERNEILox
YhU—=ERY | EEARZ LI N —BRANEELET,
For Audio Craft (RA10-RA13):
F—F 44+ 2777 (RAL0-RAL3)
e Each execution constitutes one entry. Executions which form a campaign must be entered and paid for as single
entries.
FRNBFRALTL1= o M) =& 720 £, EHEOEMNENR 1L OOF ¥ =V ERT 556, ENEZT L D=
YRU—ERY | FERARZEICE S M) —ERANRBELET,
For Innovative Use of Radio & Audio (RA07-RAQ09), Sonic Branding (RA14) in Audio Craft, and Lotus Roots
(LRRA):
AV R=FT 4T e 2=« F7 « FTVF&F—T 44 (RAOT-RA09) . A—FT 4 H - 2T 7 NNV =T « T 7
YT 47 (RA14) | B —F R - L—>
e Each execution/campaign/set of execution constitutes one entry.
EWNE F v o= S EANEOE Y hTEI 1= b =z ET,

RADIO SPOTS MATERIALS

SOF « ARy b RHER

RAO01 Consumer Goods Required

RAOlL ayvva—<w—-+ X IR

Food & beverages, beauty & healthcare products, pharmaceutical + Original Radio Spot

products, household maintenance & cleaning products, electronics & FVFNDTTF « ARy b
appliances, home decoration & furniture, fashion, toys, sportswear & + English Script

equipment, other FMCG & consumer durable goods. BEZE D PHIA

Rl - YR R - VAT TR ERG FEMA TR S | L vedia Schedule or
=] 5= q4 00, S=EEdl P == Mk « == H NN N T .
E/%)EH == AN EE;%*)\%EE E=:] [S]EEN Zﬁr}iﬂq?&ﬁﬂi K= 7 TV a s I)-E Cl|ent Endorsement Letter

B 2R—=>yv=7 - AR Zotho 8 FHMEEY - ANEM, PR A D L E T T TA T o
RA02 Automotive b~ DHERESC

RA02 A—b+E—T 17

Vehicles, boats, and other automotive including automotive accessories.
B, N—F, ZOMOBHEBFET, BEET 724U -2 5,

RAO3 Retail, Leisure & Entertainment

RAO3 UT—n, V¥ —&TUFZ—TA AL}

Retail stores including online stores, restaurants including cafes & bars.
Transportation & travel services, hotel & resorts, sports, gaming,
gambling, and other recreational facilities, festivals & events, museums.
Film, music, publications, broadcasting stations, digital platforms,
streaming service providers, podcasts, music services, and other media &
entertainment services.

T TA A RNTEQNEE, T 20RO LA NT 2, Wik - iR
TV —ER, AT N UV —h AR—=Y F—Ah Fxr 7N, ZO
L7 ) == a Uik, T = AT 4V - A R0 b KR - Y

INTELLIGENCE 21-23 MAR °*
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fiE, WRE, T, HR. BoER. TUZALT Ty R T —b AR —
VTV —ERT RN, T — Ry RXy A, FEYV—EX, ZoOfh
DAF 4T « T HZ—=T A XA FPF—E R,

RAO04 Finance, Business & Commercial Public Services

RAO4 77AF VAR, BEVRR&RT—V XN e RXT YT « =X
Financial & investment institutions, insurance, and real estate. B2B, B2C,
and other professional business services. Commercial Public Services
including telecommunications, waste management, education, law
enforcement, utilities, healthcare.

Lrfh - PEERERT. (MR, AREIE. B2B. B2C. FOMOEM I E TR

P—E X, ERME, BEWERE, BE. BOPT, ARFE BEL
BN — 2,

RAO5 Corporate Image & Corporate Social Responsibility

RAOS5 Z—Rb—hF A A—TV&I—FL—h V=T ¥ VARV
D=

Brand'’s concerted effort and commitment to address social,
environmental, or economic issues for the betterment of society and also
increases positive corporate image.

L0 RWHSEY Of-dicrte, B, BRERREICI Hir T T
RO 1 a3y AV T, R¥EASA A=V DR RIS D70
5HD,

RAO6 Public Services & Cause Appeals

RA06 7V v « p—ER&IT—X -+ TE—L

Announcements by non-profit organisations, foundations, charities, or
NGOs to raise awareness, change public attitudes, or change behaviour
on health & safety, environmental issues, societal issues, and public
services issues.

R & e, BREERTE, R, /Y — B ARBIZ OV T O A
L= oN mE®aﬁ%ﬁ@% SR DTZOO, FEEFFRE. WM, R
&, NGO IZ & 5 &EH,

INNOVATION

MATERIALS

A )R~ gV

RAO7 Use of Radio & Audio as a Medium

RAO7 2—R +F 7 « GUFEA =T A4F - TX+ AT 4T
Innovative use of audio or radio medium in the brand communication.
TR alasr—rvarilBidc A —T 44« T UA RO T
HI 7245

RAO08 Use of Audio or Voice Technology

RAO8 2—R + AT + =T A F AT HRAR T /ud—
Innovative use of audio or voice technology such as software, apps, Al,
voice activated technology, or other technology in the audio or voice
production process to enhance the audience experience.

Y7 =T TV AL BEEBT Y ) a—EOF—T 1 F -
FEINP, A—7 4 4 « HAEHITRERIC %6%@@@&m®$ﬁmﬁ
ALY, HEHE Rz ESED 60,

RAO09 Branded Content/Podcasts

RAQ 77vTyRearvsrvy /Ry R¥yX b

Brand commissioned content created for radio, podcasts or other audio
platforms to enhance the audience experience in the brand
communication.

R
Required
PAY |
+ Video Presentation (max. 2 minutes)
LR TF—var - 54 (&E
247)
Client Endorsement Letter or
Media Schedule
7 T4 T b OHERESCE T I3 R
r a—)b
Optional
12134
Original Work
F U AR
Digital Presentation Image
TR e BT = g i

HUMAN

INTELLIGENCE
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FOF., Ry RE¥ ¥ A b, ZOMOA—FT 44« 7T M7 —AAT
B SN T Ty REFEa T oY T, 750 Ra3a=br—33
NIBT HHREERBREZ R EXED 0,

AUDIO CRAFT

A—FT4A 257 F
RA10 Use of Music
RAI0 Z—R +F T+ Ia—Tv7
How the use of music (existing, composed, or rearranged) enhances the
radio spot/audio work.
EHROFA BEE, 1Elh, E3Rmd) 23, 794 « ARy MA—T 4
FHEmE EDO X DI LS G0 RFHI S VE T,

RA11 Casting & Use of Talent/Celebrity

RALlL XY AT 4V T &I—R FT « ZLU /LTI T4
How the use of voice talent, celebrity, or influencer whose script delivery
enhances the radio spot/audio work.

FEALUN, VT VT4, FREA IO EZDF
FEREOMLTFIZE ST, V4« ARy MA—=T 4 AERBRED L ST
SRS D DS EE S AL E T

RA12 Sound Design

RAL2 HD UK« FHA

How the use of sound including sound effects, ambient sound, etc.
enhances the radio spot/audio work.

Yy KT/ b, T BT REOV T REFATD
LT, TVA ARy MA=T 4 AEMMBRED L DTS D
A S ET

RA13 Script

RA13 RAZ Uk

How the scriptwriting enhances the radio spot/audio work.

JAIAKHEIZ LT, Z9F « ARy MA—=T 4 AR ED X 5125k
SN FH S AV E T

MATERIALS
& HE R
Required
PAY
+ Original Work or Video Presentation
(max. 2 minutes)
FVOFNAERMERRZT T VBT —
varvebeTAd (KE25)
Client Endorsement Letter or
Media Schedule
747 s OREFESCE T ITEAR A
r a—b
Optional
ATvav
Digital Presentation Image
FUHN s LB T —Y g
Recommended
HELZ
‘Making of or demo VDO to provide
juries with a better understanding of
the crafts and technical skills
involved in the production of the
audio. (max. 2 minutes)
F—7 1 AHIEICBE D L Bl Hae
[ZOWT, HFABDOMMERT [A
A% 7) (HERS) 7237 E
VOD (& 247)

RA14 Sonic Branding *NEW*

RALA V=v7 « TTUT 4 VT 5>

How the creation of a brand’s sonic identity including sonic logos, brand
music, Ul sounds or brand voice enhances brand value and elevates
brand identity.

Voyrnd, 750K a—=Yy s UV TR, 7T RRA A%
DTTURDI =y I TAT T 4T 4 DHWEICEY ., 77 Ml &
TIURTAT T 4T AN ED LI LT 20058l S £,
Criteria for consideration includes Appeal (creative concept & technical
execution), Brand Fit (amplification and connection to brand identity),
Uniqueness (distinctive & ownable by the brand), and Recognition
(association with the brand).

FAELUEIIT, B (VAT 4 T ha v T b EEINRET
) TTR T4y N (TTURTATUT 4T 4 OHGE & B
) L A (FFERITT 7 RICK DA AIER) | RBEE (77K
OEAEME) DEENET,

Note: Entrants must submit video presentations with details on the creative
process and range of sonic branding applications and executions to demonstrate
the flexibility of the sonic brand assets.

Required
PAY |
+ Video Presentation (max. 2 minutes)
LB T—vary s B4 (KE
247)
Client Endorsement Letter
54T v hOHEE
Optional
ATvav
+ Original Work
U UF AR
Digital Presentation Image
TN e LB T— g VER

HUMAN
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I}ﬁDIO & AUDIO LOTUS

LA —T 174 -0—42

EISEFET, #0707 477 utRb, VYo=w I T530F 0 7D
FH « FEHidaPHICBI T A8 A S LB o T —ay « EFAEERHEL, Y=
77T REEOFBEZ R T Z Rk ENET,

LOTUS ROOTS MATERIALS

B—F R L= RHEE

LRRA Lotus Roots Required

LRRA B —& R « 11— WA

This is an award unique to ADFEST that is awarded to works that embody | - Cultural Context Explanation
local values whether in terms of culture, religion, beliefs, traditions, WAV B fiR s

language, insights, or context. Lotus Roots recognizes works that

preserve and celebrate the rich heritage and value of each local culture. Video Presentation (max. 2 minutes)

H—X% %« L—>iE. ADFESTMHEOE L LT, ik, 2%, £4. & TLvErTovar s BT ek
G ZEE. A UHA b, LT R A NE HUROMIEELR R L (R 257)
S NET, FREAOHEICEA O LD, EiERMifE4#% |+ Client Endorsement Letter or
0. BRX B IEE R L 2T Media Schedule
T4 T v N OHERESCE T2 I3 BEA A
3y a—)b
Optional
FFvav
+  Original Work

AU F AR

Digital Presentation Image

FUHN s LB T 3 Vi
English Script

HEE DA

ADFEST 2024

21-23 MAR ~




' SUSTAINABLE LoTus
\ v#ZT+7nfn—9x :

Sustainable Lotus recognises the importance of Sustainable Development Goals and how striving for these Global
Goals can drive transformational change and positively impact the world and its people. Creativity, knowhow,

technological development and resources are invaluable to achieve social, environmental, and economic
sustainability.

Y AT T - m—F AL, Rk ATREZRBAFE AAR O BENME AT L. T oD 7 v — )L HEEDERIZ [
T NPCINCEEERE L, HREZDAXIIRTT 4 TREEE 525 20 E2RETDHHDOTT,
%ﬁ@\/WA?\&mﬁ%\%Lfgﬁi\ﬁéﬁ\ﬁ%%\ﬁ%%&%ﬁ REME 2 RN T 2 T2 DI IR I E 7R
HLOTY,

The decision of the Juries on Sustainable Lotus winner will be based on 4 criteria and weighted as follow:
PATF T = FAD 4 DSOHFEILMEL BRI TROEY T

e Creativity/ldea/Insight 30%

o I VIATAET 4SS TATT /A HA R 30%
e Strategy 15%

o I 15%

e Execution 15%

o EENE 15%

e Results 40%

o HEH 40%

Each execution/campaign/set of execution constitutes one entry.
ERNE S F ¥ o —r S ERNEDOY Y F eIl R — A ET,

SOCIAL MATERIALS
J—T )b w‘HER

STO1 Poverty & Hunger Required

ST01 HE&HER P <L

Campaign initiatives to eradicate poverty, end hunger, achieve food «  Written Submission
security and improved nutrition and promote sustainable agriculture. VR 2 B 2

BN OB, HUEROBER, R SR & RBUCEOER, R rliE7R
BEORELZBHET XY= =T F 7,

STO02 Health & Well-Being

ST02 RFE&ER

Campaign initiatives to ensure healthy lives and promote well-being for all. | = Digital Presentation Image

Video Presentation (max. 2 minutes)
T T—var s 54 (KE
247)

TRTOANX OREFRRAETEZRIEL, ERARET 272D D% v 2 FOLN e LB T g VT
— e =T FT, * Client Endorsement Letter

STO03 Education 74T b OHEESC

ST03 #HF Optional

Campaign initiatives to ensure inclusive and equitable quality education I av

and promote lifelong learning opportunities for all. . URL

FTATOAX BN TATEREOENEE R L, EIEFE OB URL

PRET H720DF v R_X—r c A =T F T,

ST04 Gender Equality

ST04 TV F—NE

Campaign initiatives to achieve gender equality and empower all women
and girls.

VU B —DWEEER L, TRTOLN DD XU — R N &
L7 bDFx et e f =T F T,

ADFEST 2024
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" SUSTAINABLE LOTUS ‘
'- YRF+IL-0—4x S

ENVIRONMENT MATERIALS
R B

STO5 Climate Action & Conservation Required

ST05 SRIREEXIR &BRERE IR

Campaign initiatives to combat climate change and its impacts; conserve «  Written Submission
and sustainably use the oceans, seas and marine resources for VB R 25 B

sustainable development; and protect, restore and promote sustainable
use of terrestrial ecosystems, sustainably manage forests, combat
desertification, and halt and reverse land degradation and halt biodiversity

Video Presentation (max. 2 minutes)
LB T—vary s T4 (KE

loss. 257)
SEETE 2 OB L OBV, FgrTRER RO - OWEEIROR4E |+ Digital Presentation Image
EFre TREZR R, B LAERESROMRGE, BIE, e nlREZR A DL, FOHN e LT g VE
ﬁ%@ﬁﬁﬁfﬁ‘é fﬁ%ﬂ\ Ey{%'ﬂﬁ L @%%I/ AN j:ﬂﬂ%’ﬂ:@[gﬂﬂi L IEHE\ i% «  Client Endorsement Letter
ZEMEOB RO IED O DF ¥ o= e f =T F 7, 75 4T v hOHEE T
STO06 Energy, Sanitati_on & Sustainable Communities Optional
ST06 TRLF—, BAESREHRAERII2=T 4 FFay
Campaign initiatives to ensure access to affordable, reliable, sustainable
i I . URL
and modern energy; availability and sustainable management of water URL

and sanitation; make cities and human settlements inclusive, safe,
resilient and sustainable; and ensure sustainable consumption and
production patterns.

FEEAmE CEEENE <, FiTRE CERNR =L X —~DT 7 &
A, K EHAEOFIH ATRENE & R rlRE 70 E B, CB LA DR T
R iTREZ2 0T & N OB M, 3 X ORrGe rlBE/e 1B & AEpE (7 —
PRFET B 7200DF v R_R— s f =T F T,

ECONOMIC MATERIALS
R R HER

STO7 Reduced Inequalities Required

STO7 I DR P2y

Campaign initiatives to reduce inequality within and among countries. «  Written Submission
ENB L OEEMORFEELBB S 572DDF ¥ =2 - A =0T F R

Video Presentation (max. 2 minutes)
L TF—var - 54 (&E
247)

STO08 Decent Work & Economic Growth
ST08 F4—tV | - V—7 &EFERE
Campaign initiatives to promote sustained, inclusive and sustainable
economic growth, full and productive employment and decent work for all. | © Digital Presentation Image

PR, BRI ORI ITRE R IR L. RN EERER], T TYHN - TR T = A VIR
TOANEDZDDT 4 —8 Lk« T—27 (BEN0nodHbH AR S LW |+ Client Endorsement Letter

) AMETLODOF v RN A =TT 74T v hOHEE

STO09 Innovation, Infrastructure & Institutions Optional

STO9 A/ R—vav, £ 77 &HE AT av

Campaign initiatives to build resilient infrastructure, promote inclusive and | . yRL

sustainable industrialization and foster innovation; and peaceful and URL

inclusive societies for sustainable development, provide access to justice
for all and build effective, accountable and inclusive institutions at all
levels.

TRENIRA T T AR L. BRI TRE ARE LIS A S N—T g v
AR L, Bt FTREZRBAFE DT D ORI C OB et R A ME L, T
TONIFNE~DT 78 2 %L, HHDD LB TEIRIT
BTH 50BN RHEEZERT 200Xy o=V A =V T T,
ST10 Partnerships for the Goals

ST10 B#EZERICMIT Tz S—bF—v v

ADFEST 2024
21-23 MAR °



USTAINABLE LOTUS

YRATFHI-n—4=2

Back to Content

ILFUVIIRS

Campaign initiatives to strengthen the means of implementation and
revitalise the global partnership for sustainable development.

Frgt rIRe 72 BT I CEBFBELZMILL, 7 r— b« N— [ F—
v P EIEMACT 272D DX v = A =T T T

LOTUS ROOTS

MATERIALS

22— R « J)L—Y

LRST Lotus Roots

LRST—F R « L—V

This is an award unique to ADFEST that is awarded to works that embody
local values whether in terms of culture, religion, beliefs, traditions,
language, insights, or context. Lotus Roots recognizes works that
preserve and celebrate the rich heritage and value of each local culture.
=% A - L=, ADFESTHMBEOE L LT, Xk, F#. E&. 15
W, S A YA b, arTRRMNE, HUISOMEE A AESR LR
CHONES, ENThOHIZEA OLD, B2 7B M E 2 i
V. BRA DMz Rl L E T,

T HE R
Required
PAY
* Written Submission
EEENE S
Cultural Context Explanation
SALEI T S DR
Video Presentation (max. 2 minutes)
TR T—var - 54 (&E
247)
Digital Presentation Image
FUOHN e LB T — g
Client Endorsement Letter
7547 v b OHERE
Optional
ATvav
URL
URL

ADFEST 2024
21-23 MAR °
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Back to Content

ENTRY SUBMISSION B g rons
DAt

All entry details must be completed online. To submit:
TR DIRSHIT R TH U T A U TITWET, IREFIEIILL FO@EY T,

*  Gotowww.ADFEST.com, in menu under “Awards”, select “Entry Submission”. You will be re-directed to an

online entry submission system created by WebEnergy.
WWW.ADFEST.com IC7 7+t AL, A==2—® [Awards] 725 [Entry Submission] % ;ERL £,
WebEnergy #UEDA T A 2« 2 R U =T AT AIREINET,

* Select the appropriate Lotus Category and complete the online submission.
YT o —F X - T AY =2 RN, LBEREREATILET,
Note: An entry can be pended for further revisions and additions of details until you click “Confirm”
o ADRNEE [Confirm) #27 V v 735 FTIHHE L2W=H, [HEHROBEIE - BINATRE T,

*  After you confirmed your entry submission, you can download the Entry Submission form and Entry
Confirmation form from the Entry List & Payment.
ATEHROIRIE ZFEFB %, Entry List & Payment > Entry Submission 7 4 — 233 JL OY Entry Confirmation
TEA—bEF T m— RRLET,

* After you have submitted your payment details, the Invoice will be sent directly to your email and you can also
download/print it out from the Payment Summary page.
T2 M) BN DOERERET D L. EORAFICESOTULEER DA —/LT R A%0 TUSFEREN LG
SENET, #kEIX Payment Summary D= b F o n— R - HRIGAZ S TEET,

* An Entry Summary containing all your entries submitted can be downloaded/printed from the Entry Summary
page.
T MY —NEMNFLE S Entry Summary (=2 b U —#Z5E) (X, Entry Summary OS— b X T
2— R« IR TE LT,
Note: Your entry is not complete until all required materials, and payment have been received.
o MEEBOT R TEWAZEHINDET, = M) —35%ET LEEA,

IMPORTANT: Carefully check the credits you enter. If the work is a finalist or winner, As Credits are provided by the
entrant and only credits submitted at the point of entry via the ADFEST entry site are used and cannot be changed
retrospectively. Any requests for credit changes must be done in writing to Nat@ADFEST.com. Credit changes are
not permitted after Friday 26™ January 2024. Any requests for changes are subject to the approval of the Organiser. A
fee of THB 2,000 per request will be charged for each change if approved.

HE: 7LV NOATARITEEICTHERTI W, fERB7 7 A F VA MERIZAE LZSA, 7 VY y MRS
FIZEV#ftsh, ADFEST=Y FU —H A MEBEL Ty MY =R SN LYy FOBBMEH I ET,
WEIZH->TEETLHZ LT TEETA, EERICZ LYy FORNEEZER LIWGE, A—/LT
Nat@ADFEST.com ([CH LT RV, AL, 20241 H 26 H (&) # @I 2L LT IIROLNEF AL, EHEIZ
92 7 MIOWTIE, ERFEOARPLETY, RENARSNSHE, 1EOY 72X MZHOE 2,000 3
— Y DOFEER DD ET,

ADFEST 2024
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Back to Content

HOW TO SUBMIT D e
A pLAHF ik

All entry details must be completed online, so make sure you have read the rules and go through our Lotus categories
prior to entering your works to the ADFEST 2024 Online Entry Submission. Our submission system is quite simple to
enter. You only need to select the Lotus & sub-categories you wish to submit, enter the entry details including entry
titte and fill in the credit information of those involved in the creation of the work. You will be required to provide
common information as well as some specific details depending on the Lotus categories selected.

T N —FEXADEFERANIA T A TITOET, HHl - Bl On —2 2RE&E T3V —DOHNE
Zweh72 9 2T, ADFEST 2024 Online Entry Submission |27 7t AL, MELRNEEZ AL TFI,
HLUIABRD Y AT MMIFEFIZL TV TE, = b =Ll —2 2AEBIOY 7 H 7 I —2 @R L, (B A
MvZzETemy b U —EERSCHIERRE OHAE A L CIEE £3, AJERICIE, 2073V —@omEE & 7
TAY—ZLICE R REARDHY 7,

Don’t worry if you don’t have all the information for your entries yet, you can edit your entry details and save them
along the way before confirming your entries. You can come back to edit your details and upload your works as long
as your entry is not confirmed.

BIFFR T MU —FHRBT X THi> TR THRIEH Y EEA, = M) —Z2ETLHETIE, = M) —1F
WMOMTESATETORENTEET, = M) —ZHELRWVIRY . Ro THEMEZRmEL, (Fax7 v 7 r— R
THZENARETT,

Have you ever entered work to ADFEST before?

ADFEST ~D x> MU —[IHDHTTT N ?

If you are new to ADFEST you need to create an ADFEST account here

ARIRFDTOHFE, HDY 7536 ADFEST DT h vy b &/EK LT FEW : here

If you need help, please feel free to email Nat, Entry Manager at Nat@ADFEST.com

PR— FBBERES, = b — 2=V % —D Nat T TEKIRIC e A—/LTIEKTFEV
Nat@ADFEST.com

WHAT YOU MUST ENTER: ENTRY DETAILS
AN G : BE

LOTUS CATEGORY

nD—HF R BTIY—

Select Lotus category and sub-category
0—XAEONT A=W T T T —HHEIR L TFE,

ENTRY TITLE

= MY —EREA PV

Entry Title, Duration (if applicable), Brand, Advertiser, Launch Date of your entry

T MY —FAHEREA ML, BRES/R (Y TEEDEA) . 77V K, REE, (Rihir 5 A

CREATIVE CREDITS

&7 - HHESAEOE®R

Details of companies involved in the work’s creative process e.g. Agency, Media Agency, etc.

T ) —Em O - ffERREEEICElboTeatt (BEbL W) OfF® Bl 2—Y = — AT 4T ==Y
> —5)

Details of people who were involved in the work e.g. Adam Johnson, Chief Creative Officer, Plannova

T b —EmORITEEREEICE b o722 2 v 7 OfFH (#] : Adam Johnson, Chief Creative Officer, Plannova)

ADFEST 2024
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Back to Content

HOW TO SUBMIT ILFUVIZER
A LA Z T

PRODUCTION CREDITS

eSO F#

Details of companies involved in the work’s production process e.g. Film Production Company, Post-Production
Company, Special Effects Company, Sound Production Company, Print Production Company etc.

T b —AEmOEIET m 2Bl oot (bR ofFH (F : BEfEStE, KX ey s aoa
th BRI RGIEStL, SEGRIESAL. FIRIGES %)

Details of people who were involved in the work e.g. Dan Brown, Director, Plannova

= )= OFET mE R b o2 A % v 7 OfF# (5] - Dan Brown, Director, Plannova)

ENTRY CONTACT DETAILS

T2 b ) —fEaiEE S DEkEL

In the event that questions arise during judging, ADFEST may need to contact the team directly involved with the
creation of the work for the juries' clarification.

FAOWFE TR - ERPEC5E, FAEBFICHIT 572012, ADFEST MMEMBIEICEEED > 7 F— 24 - A
Z oy I HEES T O BENHDGEN DY £,

CLIENT CONTACTS DETAILS

7547 v MEYSEDOERKSE

In the event that questions arise during judging, ADFEST may need to contact the client directly involved with the
creation of the work.

FAORT CEMBNE U GE%HIC, (ERHEIEICEERE D727 74 7 b~ ADFEST 7> biifg S THL HE
NV FET,

ADFEST will not contact the client unless it is absolutely necessary to do so in the case that it affects the judging of
the work.

ADFEST IZ, fEMDOBEICHEEL 25 LEZONDLE. TNBMAEARE LHB SR WERY 7 T4 7 2 h~ITEkE
LEHA,

IS THIS BRAND NON-PROFIT ORGANISATION, FOUNDATION, CHARITY, OR NGO?

07Ty NiBEEFEE. ME. ZEEA&. NGO T2 ?

The determinant of eligible work is the brand/client/advertiser of the work. That is, the work must be for non-profit
organisations, foundations, charities, or NGOs including non-profit foundations & associations, appeals, charities &
donations, volunteers, etc. to complete in the Grande for Humanity.

BENGIZHI- DM EIDIE, AEROT T R/ 74T b RERIESWTCREShET, T72bb, 77
T TF— b a—~=T 4 OB LD ITIT, FERIEER, ME, ZEHE NGO GEERIME - tH. HrEH
B, BEMKB L%, R 0T7 4 T7%) OLOOEMTHLILERHY £7,

While you are required to declare your brand whether YES or No, ADFEST Organiser reserves the right to determine
the entries eligible to compete in the Grande for Humanity.

JIEEE LT 7 K23 YES 7> NO & IR L2 aud 72 0 £ AN, —J5C ADFEST EEH 1T MU —{Efn3 7 7
VT T b a—~ =T A DFEREZTLEENHLNE O E T DHEREZ A L ET,

PUBLICATION OF ENTRIES:

T MY —ERDHAR :

Can all the materials submitted for your entry be used for public use?

T Y —TRRHENTETXTOERT, AR TT 2

Note: Public Use includes exhibition, award presentation, winners showcase, award annual.
AR &, BrRa, REX REEV s —r—A FEFEEEHRET,

HUMAN ADFEST 2024
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. _ Back to Content
HOW TO SUBMIT IFUVIZER
A BLAH Tk
URL.:
URL :
URL of your entry
> U —fEf D URL

WRITTEN SUBMISSION:

YERBARAE

Written information of the work according to the category guidelines.
BT AV —DHTA T4 N2HKSL, EHOELTEH,

C 4/ W
U \ \ ADFEST 2024
LS numan sprestaoss
S :
N A




" SAMPLE ENTRY FORMS

thl}—77]‘—la0)"ﬂ'“/7°)lx

ENTRY DETAILS
B

LOTUS CATEGORY
B—F R« JT7TAY —
Select Lotus category and sub-category you wish to enter.
=X AEOHT IV =BT T T —EFIRLTFE,

ENTRY TITLE

T b —fE@mS A bV

The name of the work being entered.
T M) —F5EMAEZATIL TSN,

CAMPAIGN NAME
FxoN—r4

If your work is part of a campaign, juries may group the single entries and award the works as a campaign if they
see fit. In this case, please enter what you would like the campaign to be named.

T b =T R F Y N DT H LS. FEEHE Y L LS, #Ro P —2 15
DIN—=TIZELDT, FX o= L THIGENRDVET, ZOGAIIHLET LIy o= A2 AL
THRaVY,

BRAND
AN
The product or service of the work (e.g. Dove, Google Play Music, Johnnie Walker)

RO E Ty —E 242 A LTFEV,  (ff] : Dove, Google Play Music, Johnnie Walker)

ADVERTISER

T RRZ A Y —IREE
The name of the company or organisation who commissioned the work (e.g. Unilever, Google, Diageo)
VR DOHIVEZRHE L7z St F 72 XM 4 2R A LT RSV, (1 : Unilever, Google, Diageo)

LAUNCHED DATE

o5 H

Launch date of your entry
EfOmr o FHETLALTESU,

CREATIVE CREDITS

4E - FESHEOE R

Details of the company/ies significantly involved in the creativity of the work.

TESOHWEIZ R E < Bbooath (B ) OFERIT .

You can add multiple companies, but please note that the points will be divided proportionately among the
Agencies and Networks.

BEOSFHTHRATEETH, A5INLIRAS V MIFZ—V =z v—, Xy MU= THAIE S I D
T EITHEEBE LTI,

AGENCY

T —

Agency credit will count towards Agency of the Year, Independent Agency of the Year and Digital Agency of the
Year, so make sure your spelling, even spacing or use of symbols are consistent.

TV U fFIE, E Vv FT e A AT NT U E Y e F T
PFeAX— TNV 2=V — o FT - HF A —DFRA U FEHETEREIND 2D, AX—20T
RNV ZLeANY TR B L, RN ENL ) ITEEL TR,

AGENCY
—Vm/v—

ADFEST 2024
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Back to Content

SAMPLE ENTRY FORMS aLFUYIES

Iyp)—?ﬂ'—lad)"ﬂ‘“/j)b

AGENCY NETWORK

T—Vxzv— Xy NT—F

Agency Network credit will count towards Network of the Year, so make sure your spelling, even spacing or use of
symbols are consistent.

TVl y— Ry NT—=ZERIT, Xy FT—7 «FT - - S X —DOFRA >V MR TERINDL 72D, A
N=ARY VRN FL AR CTREICE L, BRREAENE D ITEREL TSV,

AGENCY NETWORK
T—VzYy— Xy T2

CREATIVE TEAM CREDITS
AH - FHEF— b OFHR
Details of people who made significant contribution to the work.
TERICRESERLIZA Y v 7 D,
CHAIRMAN

=k

CHIEF EXECUTIVE OFFICER
ERREEMLE (CEO)

MANAGING DIRECTOR
REBFERLR

CHIEF CREATIVE OFFICER
F=T 2V T 4T - FT 4 —

EXECUTIVE CREATIVE DIRECTOR
T CIT AT VAT AT T4 LT H—

CREATIVE DIRECTOR
IVZAT AT T4 LI H—

ART DIRECTOR
T—bhTavrE—

COPYWRITER
ab—J 4 F—

EXECUTIVE PRODUCER
I T 4T e TaTF a—Y—

Back to Content

SAMPLE ENTRY FORMS S —
T R —TA—LDY TV
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INTERACTIVE DESIGNER
AT T 4T - FHAF—

TECHNICAL DIRECTOR
TI=AN T4 VT F—

DEVELOPER
FRE v /R—

PROGRAMMER
rurso~—

ANIMATOR SPECIAL EFFECTS
ToA—HF— s AR )T

COMPUTER ARTIST
aEa—F— - T—T 4R}

RETOUCHER
VI Fx—

ILLUSTRATOR
AT7AML—F—

DESIGNER
FPA F—

RESEACH & DATA ANALYST
VY —F &T—ETF UL

BUSINESS STRATEGY DIRECTOR
EVXR A RFFO— - F L7 H—

CLIENT SERVICE DIRECTOR
I27ATV P —ERXR-FToLIH—

ACCOUNT DIRECTOR
TAO T4V I EZ—

ACCOUNT MANAGER
TAGL b =wFx—=Tx—

ACCOUNT EXECUTIVE

Back to Content

SAMPLE ENTRY FORMS aVFUYIZES
‘ Isj|\|J—77]'—A0)‘U"/j)l/

MARKETING COMMUNICATION MANAGER

ADFEST 2024
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V=T 4vT e ala=s—vary IRV
,Yu—-

STRATEGIC PLANNING DIRECTOR
ANGTFOv T ST T4 LT E—

STRATEGIC PLANNING MANAGER
ARNTTOvT - FFrv=vd v R =Ty —

STRATEGIC PLANNER
ANTFOvT - ST —

PLANNER
I T

PR DIRECTOR
PR 4 LT Z—

MEDIA PLANNER
AFLT « T )—

MEDIA BUYER
AF LT - 11—

OTHER CREATIVE CREDITS
ERUADHIER 2 v 7 HF#H
Enter the details (positions & names) of additional creative team members who made significant contribution to
the work.

ERICRESEb oo, ERUSNDHIEF—L4 « 2% v 7 OfFHR FE. BHA) 2 AL TFSVY,

MEDIA CREDITS

AT 4 T 2AEDOFHR

Details of the company/ies significantly involved in the media strategy of the work. If the company/ies involved in
both the creative and media strategy, it should be entered in both Agency and Media Agency.

TERD AT 4 THIKIC K E S Bboleatt (LA OffdH,. SHEBHIEE A7 ¢ THIE O H 1B - T
HDHAIT, ==V v AT 4T 2=V U —OmFIZHALTF I,

MEDIA AGENCY

ATFAT e =Tz —

For Media Lotus entries, the Media Agency credit will count towards Media Agency of the Year, so make sure
your spelling, even spacing or use of symbols are consistent.

ATALT e B—F AT ) —=F AT 47 « 2=V = —DFRIT, AT4T 2=V v— AT -
P oA Y —DRA > FHETERENDL D, A=AV VR EGTLA) V7 RNFEIC—E L, i En
EOITHERLTFEW,

=

Back to Content

.‘ SAMPLE ENTRY FORMS 2T oycEs

MEDIA TEAM CREDITS

ADFEST 2024
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AT AT « F—LOEH

WHO WAS INVOLVED?

HEBELDE L

Enter the details of people who significantly involved in the work. Enter the names of your media team members in
the field.

ERICRELS DS AZ v 7D, AT AT T —LDRE v THEZZMITATI L TFIN,

MEDIA PLANNING DIRECTOR
AF AT « 5o o F o v T Z—

MEDIA PLANNING MANAGER
AFLT « ISy e =w3x—Vy—

MEDIA PLANNER
AFLT « T F—

STRATEGIC PLANNING DIRECTOR
ANFGTFOo T ST T4 LT E—

STRATEGIC PLANNING MANAGER
ANGTOYT < FFV=VT RV —

STRATEGIC PLANNER
ANTTOYT - FTUT—

DATA & ANALYTICS MANAGER
T—B&TFTIVT A4 TR e v F—Tx—

CLIENT DIRECTOR
IIAT U TV H—

CLIENT MANAGER
I7I7AT Vb v X =TV —

OTHER MEDIA CREDITS
ERUANDAT 4T « 22 v 71EH
TERRC KR ELSL b oT=, LSO AT 47 « F—h « AX v 7DER (BE, K4) 2AHTLTFI,

PR CREDITS

PRI —2DEH

Details of the company/ies significantly involved in the PR strategy of the work. If the company/ies involved in both
the creative and PR strategy, it should be entered in both Agency and PR Agency.

Hl R HBEL - f- X & BHI - (FEHRrd 1) DESE SN AEIE L Dpﬁé%mxmﬁﬂ:rﬁiqvm,\étiﬁ/\i

Back to Content

SAMPLE ENTRY FORMS ILFUYIZRS
Fu-;jjT—Ldpfﬁijb

> U .
PRE—Z A Iz M) —FTHPRE—V v —0DFERIZ, PRE—V 2 v—FT e e f¥—DKRA Lk
HECERBEINATED, A=A U RAEET AR VI REIC—E L, HEN MmN L IESLTFE

“ D A
% ADFEST 2024
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PR AGENCY
PR=—V v —

CITY
# T4

PR TEAM CREDITS

P RF— A DiE#H

WHO WAS INVOLVED?

HENEDLYELEN?

ERICKREL BbomAZ vy 7DE#H, PRF—LDAZ v 7XEEMIATI L TTFIW,

PR DIRECTOR
PR LT H—

PR MANAGER
PRvRX—T¥—

EXECUTIVE PR
¥ T7 47 PR

PR PLANNER
PRZFZ ) —

SOCIAL MEDIA MANAGER
=V XNV AT LT « v F—T%—

MEDIA RELATIONS
AF LT YL —T g X

INFLUENCER RELATIONS
AN Y= Y —Ta X

OTHER PR CREDITS
FREUANADPRRZ v 7iEHR

Enter the details (positions & names) of additional PR team members who made significant contribution to the
work.
EmICKESBbolz, ERUSDPRF—L - 2 v 7 ONEHR (BE, K4) AL TFI,

SAMPLE ENTRY FORMS
J—_/Nj_jyj-_—Ad)'Uvjlb

rnpailly Ol Uie yed
TVFEI—T 4 F v = ANDF—FT 4 F + 777 ko “U‘77372)—(RA10 RA14) ’7/5’/1/ 777
fem—=FA TUNLITFTTR-B—FA ma— T4 LI F— -0 —ZARRTY L &T TV FFT -
777 b~y N —{EMOSERIT, TnF s vay o AT oW e A XY —THRA L MNHEERDZ LT
LI, AR—ARV UARNEFLARY VIR FEIC—E L, BESENE I ICERELTTIN,

v

HUMAN ADFEST 2024
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FILM PRODUCTION COMPANY

TAND ~TaFray - JorrR_=—

Details of the company/ies significantly involved in film production of the work.
TR OBGHIEICRE < HBK L 7eatt (L) O,

FILM PRODUCTION COMPANY
TANVL TuFrvay s hrio—

CITY
#id

FILM PRODUCTION TEAM CREDITS
BRERHIES — L DFR

Details of people who made significant contribution to the film production of the work.
TES OMGHIEIZKRE S EBRLIZAZ » 7 DIFHR,

MANAGING DIRECTOR
REBRERALR

DIRECTOR
VAP A

DIRECTOR OF PHOTOGRAPHY
FAVIE— o FT e Tx T T 4 —

CINEMTOGRAPHER
VXY NTT T —

CAMERAMAN
AT

GAFFER
Xx 77—

ASSISTANT DIRECTOR
TYVREV N T4 LT Z—

EXECUTIVE PRODUCER
TICIF AT S AT a— G

Back to Content

SAMPLE ENTRY FORMS LFUYIcRS
‘ T R —TA—LDY TV

PRODUCTION DESIGNER
FuH Ay FAT—

ADFEST 2024
TS numan ApremTaoe




LIGHTING
FRBA

GRADING
Tv—F 47

CASTING
XY AT 4T

HAIR & MAKE-UP
NT&AATT 07

STYLIST
AFA YR b

WARDROBE
ZE:

OTHER FILM PRODUCTION CREDITS
ZDRRGHIER & v 7158

Enter the details (positions & names) of additional team members who made significant contribution to the film
production of the work.

EROMGHIEICKRE S Bbol, EREUSAOTF —4 - 2% v 7 OEH (BE. K4) 2ANLTFEN,

POST-PRODUCTION COMPANY

RANTRE I ay s prR=—

Details of the companyl/ies significantly involved in post-production of the work.
ERDARA ST Zr g ATKELS BB LTzt (EEL ) O R,

POST-PRODUCTION COMPANY
RRARNTFuFE I ay s hrri=m—

CITY
# i

POST-PRODUCTION TEAM CREDITS
BRI ray - F—rDER

Details of people who made significant contribution to the post-production of the work.
ERMDOARR T as s va NZRESEBRLIZAY v 7 OffF#R,

Back to Content

" SAMPLE ENTRY FORMS avruuims

T Ry —TA—LDY T

FLAME ARTIST
TJV—Ah«T—T 4 ARRK

SPECIAL EFFECTS

ADFEST 2024
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SOUND DESIGNER
VOUE T —

TECHNICAL DESIGNER
TI=AN  TFATF—

GRAPHIC DESIGNER
T340« THALF—

COMPOSER
IV R—Y—

MOTION GRAPHIC
E—av e I T 497

MIXER
L% —

POST EXECUTIVE PRODUCER
RAN T EBIT 4T« FOT 2a—Y—

POST PRODUCER
RAR T a—P—

OTHER POST-PRODUCTION CREDITS
ZOMARR N TFuFrvar s 22y 7ER
Enter the details (positions & names) of additional team members who made significant contribution to the post-
production of the work.

ERDRA ST Z s va ATRELS EHbotz, ERRUSNDT—L4 - 252 v 7OMFHR (B#F, K4) #AJLT
T,

SPECIAL EFFECTS PRODUCTION COMPANY

ARV YN e TP T E I ay e v

N=—

Details of the companyl/ies significantly involved in Special Effects, Visual Effects, or Animation of the work.
TES DR R, HREDIR., 7= A—va VEEICRE LS b ot (BEbL A OfF#,

SPECIAL EFFECTS COMPANY
AR %)L o T 7 I HIVESAE

Back to Content

SAMPLE ENTRY FORMS ILFUYIZES
‘ TR —TA—LDF T

SPECIAL EFFECTS PRODUCTION TEAM CREDITS
AR )V s 2T 2 7 VHIER Z v 7 IEH
Details of people who made significant contribution to the Special Effects, Visual Effects, or Animation of the work.

ADFEST 2024
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VISUAL EFFECTS
Va7V e T

SPECIAL EFFECTS
AR ) e T 7Y

CG DIRECTOR
CGT4 LI H—

CG SUPERVISOR
CG A=A H—

CG DESIGNER
CG FHA F—

DESIGNER
FPA F—

COMPUTER ARTIST
aEa—F— - T—T 4R}

ANIMATOR
TE=A—F—

ILLUSTRATOR
AT7AML—F—

SPECIAL EFFECTS EXECUTIVE PRODUCER
ARy 2T 2 Y 2 S ITF 4T - T
T a—Y—

SPECIAL EFFECTS PRODUCER
ARV YNV T2 FaT a—P—

COMPOSER
a R R—P—

Back to Content

SAMPLE ENTRY FORMS s

SOUND PRODUCTION COMPANY
VPyrR-TaFrvar - hrR=—
Details of the companyl/ies significantly involved in sound production of the work.

ESRDV T R e Tua& s va i k& Bbol-att (L) OiFH,

SOUND PRODUCTION COMPANY

ADFEST 2024
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Yy ReTuFrvar s hrR=—

CITY
# i

SOUND PRODUCTION TEAM CREDITS

Yo ReTuFrvagy - F—»h - RFZ0T7F

E2

Details of people who made significant contribution to the sound production of the work.
BV T K Tay s a ACRESBEboT2AY v 7 OF#R,

SOUND DESIGNER
PR FFALF—

SOUND ENGINEER
VAR I Y

SOUND EXECUTIVE PRODUCER
Yoo P78 747 - FuTa—9—

SOUND PRODUCER
FHUK . FRF 2

MIXER
S

MUSIC DIRECTOR
Ra2—Vy T T4 T H—

MUSIC COMPOSER
Ra—Vy7 s aviR—%—

MUSIC ARRANGER
Ra—Vys T LrVr—

OUND PRODUCTION CREDITS

Back to Content

SAMPLE ENTRY FORMS IUFUVIZRS
‘ TR —TA—LDF T
PRINT PRODUCTION COMPANY
FYI RN TaFrvary s hoR=—
Details of the companyl/ies significantly involved in print production of the work.
ESDT Y o b« Tai s va N RESBboleatt (BE L) DR,

PRINT PRODUCTION COMPANY
VAN RIVA=T &/A78 IV IVt

ADFEST 2024
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CITY
# T4

PRINT PRODUCTION TEAM CREDITS

TV R TIuEIvay - F—AEHR

Details of people who made significant contribution to the print production of the work.
BTV > b T rva it k& lbotc 2% v 7 DIEH,

PHOTOGRAPHER
TH+ " TFGT77—

TYPOGRAPHER
BART T T 57—

RETOUCHER
VI yFx—

ILLUSTRATOR
AT7AML—F—

DESIGNER
FPA F—

GRAPHIC DESIGNER
777497« THEALF—

PRINT EXECUTIVE PRODUCER
TV e T IT 4T T a—P—

PRINT PRODUCER
FYr b FRF Y

OTHER PRINT PRODUCTION CREDITS
EDOMFY b TFuFray s A¥y 7EHR
Enter the details (positions & names) of additional team members who made significant contribution to the print
production of the work.

EROT Y b - Tagrva A RELSBHbotz, EFRSOTF—2L4 - 22 vy 70w BE. K4) 2 AT
LTFEW,

ENTRY CONTACTS DETAILS

T+ —HYEOEBEER

In the event that questions arise during judging, ADFEST may need to contact the team directly involved with the
creation of the work for the juries' clarification.

FA O TR - HMAE UGG, FABMICHMT 572012, ADFEST 2MEMGIEICE#ER D > 12 F—
Lo ALy TIHBEEK T OMENH DS ERH Y £,

ADFEST 2024

/ INTELLIGENCE 21-23 MAR




R4

POSITION
R&

MOBILE NUMBER
BHEREES

EMAIL
A—NT KL R

CLIENT CONTACTS DETAILS

2 T A7 v MEYE DOERKSE

In the event that questions arise during judging, ADFEST may need to contact the client directly involved with the
creation of the work.

FAEDOBRP CRMANE CTHEHIC, EMflEICEERED 722 747 > b~ ADFEST 75§ S TIE<
BEnd £,

ADFEST will not contact the client unless it is absolutely necessary to do so in the case that it affects the judging

of the work.

ADFEST &, fEDFEEICHELEZHLEBEAONLHE. THURLATLZ LHBSNRWIRY 7 T4 7 b~iZ
G L ER A

NAME
K4

POSITION
R&

MOBILE NUMBER
BHEREE S

EMAIL
A—NLT RV X

ADDRESS
T
Back to Conten
SAMPLE ENTRY FORMS M{fgtéét
" TR —TA—LOYUTI

WHAT YOU ENTER: SPECIFIC DETAILS
AT1IEH « S5

IS THIS BRAND NON-PROFIT ORGANISATION, FOUNDATION, CHARITY, OR NGO?

D7 Iy RiBEEFEGE, ME, ZEHAEK, NGO TTH?

The determinant of eligible work is the brand/client/advertiser of the work. That is, the work must be for non-profit
organisations, foundations, charities, or NGOs including non-profit foundations & associations, appeals, charities &
donations, volunteers, etc. to complete in the Grande for Humanity.
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FBERMBIZHTZD0E I NERDT T R/ 72747 0 b IREFRICESHWTRESNET, Thbb, 77
T TF— s ba—v =T 4 OFRLRDITE, HFERFE, MH, ZEHEK, NGO GEEFRIMHE - tEH], HiagH
K, BEHARBLOEMN, K707 4 7%) OLOOIELTHLILERDH Y £,

While you are required to declare your brand whether YES or No, ADFEST Organiser reserves the right to determine
the entries eligible to compete in the Grande for Humanity.

B IX T 7 RIS YES 2 NO 2R LT EAR D 8 AN, —J5TADFEST BfgE# x> MU —1EnN 7
VT TG b a—~ =T A DFREZTDIEENDDNE I DB W T LR E A L E T,

O YES
g

O NO
WD Z

PUBLICATION OF ENTRIES

T b —ERDABRIZOWNT

*Can all the materials submitted for this entry be used for public use?

My M) —TRHEINETXToERNT, A EFIHARETT 2

If this work has restrictions on its public use, please specify what can be shown publicly.

b LIESRICAIFIHORIKINR D 256, EOEE - BREREZAALTRWIRFELTFIV,

O YES, ALL MATERIALS SUBMITTED CAN BE MADE PUBLIC.
XV, TRTOEE - ERITABATRETT,
00 NO. PLEASE SELECT ALL THAT APPLY:
VWX YT 58 - BEHRET X TRRLTEI WD
VDO
VDO

O VDO CAN BE USED FOR AWARD PRESENTATIONS
BT IR E X T TRE T,

00 VDO CAN BE USED FOR EXHIBITION
v AR ERES TR REE T,

00 VDO CAN BE USED FOR WINNERS SHOWCASE
EF IR EE Y a—r— A THEHATTRE T,

00 VDO CAN BE USED FOR AWARD ANNUAL
BT AR T ATRE T,

00 VDO CAN BE USED FOR PRESS KIT

RIS TR Y -1 AT S N w e N WSS B

. 5%

‘v—

Back to Content

" SAMPLE ENTRY FORMS aLFUYIZES

IJ|~|)—7T—A0)'U'/7°JL

0 JPEG CAN BE USED FOR EXHIBITION
JPEG 7 — 2 13 E/Ra THEHFRE T,
O JPEG CAN BE USED FOR WINNERS SHOWCASE
JPEG F—Z 132 B H Y a — A — AT RETT,
0 JPEG CAN BE USED FOR ANNUAL
JPEG T — & | T4 CE A W EE T,
0 JPEG CAN BE USED FOR PRESS KIT

ADFEST 2024
\u ‘Iﬂv' NAELEVGER S 21-23 MAR ™




JPEC ¥ —Z 137 L A% v N CHEHARE T,

URLS

URL {Z2WT

Active browsable URL must lead the viewer straight into your entry. Your URL must be active until 30" April 2024.
URLs must start with http:// or https:// and you must provide username and password (if applicable). ADFEST is not
responsible for invalid/inactive sites or failure to provide necessary login/download details.

AR REZR URL T, =2 U —f{EROR—DIZEET 7 B ATERITFTRY £ A, URLIE, 2024 4 4
H 30 HETITAEZTRITNIEZR Y £ A, URLIL, http:// E721% https:/] OWFT N TR E S22 T 72 0 4
oo ToE, BEREA T —F—4 L RAT — REQRETRIEL TR &V, ADFEST 1%, #E&h7e L IE ¥
b, FldEH a7 Ay /T rn— RERPRES N THRNZ E~OELITAVERT A,

URL
URL
E.G. http://www.ADFEST.com
%] : http://www.ADFEST.com

TYPE

g Gl

Please select from the drop-down
TRRA=2—DbBRLTTFIN,

e URL link to Application
TV r—var~OURLY Y
e Online Video
F T A E)E
e Social Page
V=) =Y
e \Website
Web %1 k

IF ENTERING ‘URL link to Application’
(7Y r— g ~DURL U v | ZRIRT H8E
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http://www.adfest.com/
http://www.adfest.com/

APP STORE/GOOGLE PLAY PASSWORD
APP STORE/GOOGLE PLAY D/RR U — R

Juries will go through the written submissions during judging, so it is recommended that you provide as much details
as possible.

FHEAERIT, FETEMGRHAELZZRMLUETOT, TEHRVFMRERLRIESND Z L2 ML £,

Back to Content
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BRAND EXPERIENCE LOTUS

TI3/ R eI AR/ R« 0 —F R
Campaign Summary

Fy - R

CA\|| A A
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Overview of campaign's objective, creativity, idea, insight, strategy, and execution. Summary of the campaign with
focus on brand building through the dimension of experience design, activation, immersive experience, retail and 360°
consumer engagement.

Xy _"—roR, BEE, TATT7 A A b B, EROME, =/ AV R TS TIT
N—g ) WARKER, VT — 360ENAF~v— s 2=V A NEIZL DT T U MERICEAZENCF
¥ o— OB,

Entries should demonstrate how the consumer journey, experience of the brand and optimisation of every touch point
led to increased brand affinity and commercial success. (300 words max).

ISTHERIE, arva—~v— Uy —=— TTUFEKR, BF v FRA U ORI RS, EOXOICTTRN T
T4 =T 4 BUEE) OEENRDCORNB TN ERT HEOTHLUNENDY £ (K 3007 —F) .

Creativity/ldeal/Insight:

IVZAT AT/ TATT /A% A b

Description of the Creativity/ldea/Insight. (200 words max).

IVTZAT AT A/ TATT /AP A bOFH (K200 7 —K) ,

Strategy:

L

Description of the target consumer, and how the strategy is appropriate for this target. What is the current relationship/
perception of the consumer toward the brand? Include any specific the consumer journey, experience of the brand
and how it been optimized on every touch point to increase brand affinity and commercial success? (200 words max).
Z—=0y NETHMHBEEOTHE, EIKAZDZ =5y MZEOXIZH L TWDH, 772 RCRT 2HEE OB

f@%%MﬁiE@i5@%@#?Ewmﬁzyv;—v—-V&—:~%f5VF¢%’mi TR T T
S =T A REENRINCD2T B2, TNEFNDOZ vF « RA LV FTEDO L) ITHREILINTWENEET (KK

200 V— k)

Execution:

£ -

Description of campaign execution in order of implementation. Placement and timeline of the campaign engage and/or
attract the target consumer. (200 words max).
Xy N U FERNEORSRIINADT M, ¥ —7 y FOHBEEZHEOTSIEHFEDL, Ty o —r DL —2 A

v ~n

Back to Content
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Result:

fER

How the campaign succeeded in achieving the objectives with inclusion of specific results and/or statistical data on
the tar et consumer awareness and behaviour. (200 words max).

ADFEST 2024
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Fr o R—=U BN EDLIICHEERER LTI OWT, ¥ —47 v bR DIEEE DB EATENI T 2 BRI 75 R
RMET =2 A GO TR L TTFEY (RK2007—F) o
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Campalgn Summary
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Overview of campaign's objective, creativity, idea, insight, strategy, and execution. Summary of this campaign with
focus on works have creativity of Commerce solutions to enhance the consumer experience and drive business sales
including both offline commerce and eCommerce. Entries should demonstrate how the its effort in the business that
define the future (300 words max).

Xy oN—rORM, BNEME. TAT T A YA b BRI, EROME, 7T av—RAL eav—ADM
JCEEEERR R LS, EVRXRAORE LR RET I av—R « VU a—T g VITAERD & HEMICERZ Y T
TeARF v = OMEZ LR, JEEEMIT, RRZERT D EVARRZBNT, TOWYMADEFOZEN ED X
IBRBDTHLINETRTHEDTHLIULERHY £T (IRK300TV—F) .

Creativity/ldea/Insight:

IVIAT AT 4/ TATT /AL b

Description of the Creativity/Idea/Insight. (200 words max).

IVTZAT AT A/ TATT /A YA bOFHH (kK200 7 —K) ,

Strategy:

L

Description of the campaign, and how the strategy is appropriate for this target? Include any specific insights on the
market and its audience. (200 words max).

Fy o=V OB L BIER VI ZOZ =5y MO L THEIERDOPDIZONWTO#HRY, ~—7y hed—7F 1=
VAT D BRI A A R EEDTRBLTFEW (K200 7 —R) |

Execution:

i :

Description how the idea is implemented for the work that have creativity of Commerce solutions to enhance the
consumer experience and drive business sales including both offline commerce and eCommerce? Placement and
timeline of the campaign connect and/or attract the target consumer. (200 words max).

FT7IA4 v s av—RLeav—AOW S THEERRELN L&, EVRADOR LA RET a3 ~v—X - V) a—
Ta VCRAERD B HERMIZONWT, TAT T2 ED LI ICE B LIENEHY, ¥—7 Y NOEBREFEEZ ORI &H
D, FX o X DTV —RRA N EFALTA L (K2007—R)

Back to Content
JATUYIZRS

FX AN RED LS ITHRZER LMoV T, BARNRRROHE T -4 2@ R L TR swEL, ¥
YN UREROFE L | REEERT D EVRACBIT HLOREIONT (K207 —1F)
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Campaign Summary

X = HE

Overview of campaign's objective, creativity, idea, insight, strategy, and execution and craft. Summary of the direct
marketing campaign with focus on the creativity. Entries should demonstrate how the appropriate strategy been
implemented to the target audience and its results. (300 words max).

¥ S—UORM, ARSI, TA T T A YA b I, Ei, BATOREE, ARSI ER LB A LY
bhe~w—=0T 007« Fx o= O, JEEEMIT. WNIEE RIS Y — 7y b =T 4 = R L
fESHTeh, £ LTEOMREFT LD THLUNENRD Y £9 (BK 3007 —F)

Creativity/ldea/Insight:

IVZAT 4T 4/ TATT /A% A b

Description of the Creativity/ldea/Insight. (200 words max).

IVIATAET A TATT /AP A RO (H&K2007—R) .

Strategy:

L

Description of the target audience of this direct marketing campaign, and how the strategy is appropriate for this
target. What is the current relationship/perception of the target toward the brand? Include any specific insights on the
market and its audience. (200 words max).

ZDHEA VI N o= T 4T XX N—=rDE—Fy N =T 4T ADOFIE | BN EOZ—5y MC
EDEITHELTWND, 7TV FITHT 28 —7y FOBUEOBRRRRIZED L S5 b D2 ~—0r vy b & A —
T4 AT 2 BRI A A FEEOTRBELT RS (|RAK2007—F) .

Execution & Craft:

FERANE &N :

Description of campaign execution in order of implementation. Placement and timeline of the campaign connect
and/or attract the target consumer. (200 words max).

Xy R U FERNEORSRINADHM, #—7 > FOHEBEEZE ZORITIETHFEDL, Fr o "—rDFL—A X |
EXALTA Yy (HK2007—F) ,

Result:

FER

How the campaign succeeded in achieving the objectives with inclusion of specific results and statistical data on how
the target audience responded to the campaign? (200 words max).

FX RV BREDIICHEEZER LTI ONT, Fx o X—ixtT 24 =7y b « A—F 4 TV ADKIGIC
B9 2 BARA e b RoMit 7T — 2 2 50 TRtk L TR SV (g k200 7V —R)
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Campaign Summary

¥y - U HE

Overview of campaign's objective, creativity, idea, insight, strategy, and execution. Summary of the campaign from
launch to completion, and its results. (300 words max).

FyoN—rORM, BNEE. TAT T A VA b EIE, EROME, FroX—ronrFnbETETOE
LD LEZDOFERIZONWT (K300 7V — 1K) ,

Creativity/ldeal/Insight:

IVIAT AT/ TATT /A ¥4 b

Description of the Creativity/Idea/Insight. (300 words max).

IVTZAT A ET S/ TATT /A YA OB (K300 7V—FK) ,

Strategy:

L

Description of the campaign. Why each chosen channel is appropriate to drive results and make the campaign effective.
Include any specific insights on the market and its audience? (300 words max).

Fy o= O, ERE LT Fr o= ERNRBOICT D BT, BIRSNEET v R ANEYTH S
BB, ~—F7 v A —7 4= AT 2 BEENRA A FEFOTRRB LTI (K300 7—K)

Execution:

FEihe -

Description of campaign execution in order of implementation. How the execution strengthened the effectiveness of the
campaign? (300 words max).

F v = HESENEORSRIINEDO B, FRNED X v o _—= 2 ORRE D DITEDTZDINTOW T (R 300 U
—F) .

Result:

RER

How the campaign succeeded in achieving the objectives with inclusion of specific results and statistical data? Details
of the result of the campaign and how they served the objectives (commercial, marketing, and/or communication). To
what extent can you attribute the results to the campaign. Were there other factors that might have affected the results?
(300 words max)

F¥ o R=UNEDIIITAREEZER L2 OWNT, BRI ROHGE T — 2 2 G0 TRl LT RS, v~
NV OFREROFEME . ZTNRHEW (¥, ~—F T 47 ::;%&—ya/) E@io’ﬁmbt# D

WRITTEN SUBMISSION Rskiaing

NEAERTFRERIE A= FET TR, HOE2H - BETRLTFEW, iz, BreEThITHIZ 50%H
t\kTé@fi@<\Lmo;wyh#LWOJ%yF;%zt\kaTémo
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If the work is submitted into EF02: Long-Term Creativity, Entrant must clearly indicate how sustained brand
effectiveness was achieved as part of a longer term campaign (eligibility period: past 3 years) (300 words max).
By e Hd=h s J VAT 4 ET 4 (EF02) ~DISTARMICOWVTIE, B#IF v or~—2 GIRMIRE @ E 34
M) O—FELTT T FORRADIRN ED X S IZERSNTnZPPRLT RS (300 V— FUW) .

If the work is submitted into EF03: Small Budget, Entrant must clearly indicate a breakdown of the budget, which the
total budget is under USD 200,000 (including all media & production budget). (300 words max).

AFE—)L« NYx v b (EF03) ~OJEEEMEHIZONTIX, 20 Kk RAVUANOBETHR (FXTDO AT 4 78 L O
ETHEZET) ONREFIRLTF & (300 7 — KLIAN)

If the work is submitted into EF05: Customer Acquisition & Retention, Entrant must clearly indicate the
number/quantity of the increase in new customer activities or the number of retained customers. (300 words max).
NAZ =TI AV ar&V)7riar (EF05) ~DISEAEMIZHOWTIL, B OBKTEE) X 7213k & O H
g PR LTRFIW (300 V— FEIN) &

Back to Content
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Campaign Summary

¥y - U HE

Overview of campaign's objective, creativity, idea, insight, strategy, and execution. Summary of the campaign from
launch to completion. The campaign's brand-funded creative content and entertainment that is created or co-created
seamlessly into a platform to engage consumers., and how the audience was drawn to the campaign. (300 words
max).

Fyo_—rOHM, BEE. TAT T AV A b OERIE, EROME, FroX—ronrFnbETETOE
L, WBEABEZOSOTHT Ty b7+ —2 L LT —ALRCHWES-IZRGIES N, 7T FHEICE 5%
XN DI VTIAT 4T+ AT UIRT I =T A AL NIZOWT, EA—T 4 TUARF v =2 &
DEITHIEFELNLZNITHOWTHH L TFEW (300 V— FLRN) .

Creativity/ldeal/Insight:

PVIAT AT A/ TATT /AP A b

Description of the Creativity/Idea/Insight. (200 words max).
IVIATAET 4/ TATT /AT A FOFH (200 7 — RLIA)

Strategy:

BERH

Description of the campaign and its audience. How is the campaign appropriate for the content and the audience?
Include any background information of media landscape, challenges, restrictions in the market, or any specific insights
on the market and its audience. (200 words max).

Xy o RXR=—r A =T 42RO, ATV EF—T 4 AT LT, Fr XN EDLDITHE L T
D0 AT 47 ORI, BE, TSRS AHKEOE R LR DERS, fiHOA—T 4 = XY 5 BAR 2 A
YA RbiuIE#E T 5, (200 U — RLN)

Execution:

Ei

Description of campaign execution in order of implementation. Placement and timeline of the campaign engage and/or
attract the target consumer. (200 words max).

Xy NV HEENAEORSRIINADGHH, 4 —7 > FOHBEZ LB EOTGIEFEDL, Fr o "—rDT L —A A
FEFALTA L, (200 U — FLIN)

Result:

MR

How the campaign succeeded in achieving the objectives with inclusion of specific results and impact on the engage
consumer? (200 words max).

FX o R_R—UREDLITHEEZER LTI ONT, BENREROCHBET L 7 — U A b ~OFBEZ 50 TR
WLTFSW (200 7— REA) &
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¥y U R—URE

Overview of campaign's objective, creativity, idea, insight, strategy, and execution. Summary of the campaign on their
level of genuine innovation, talk-value, and results. (300 words max).

Xy oN—rORM, BNEME. TATT . A YA b BRI, FEROME, BoREE. F—27 ) 2 — JRO LV
SUVIZBET 5% v o= OEEE, (300 U — RLIW)

Creativity/ldea/Insight:

IVIAT AT/ TATT /A A b

Description of the Creativity/Idea/Insight. (200 words max).

IVZAT A ET A/ TATT /A YA OB (200 V— RUWN)

Strategy:

BN -

Description of the campaign. What opportunities were there for such innovation? and how the innovation would help

achieve the objectives. Include any specific insights on the market and its audience? (200 words max).

Xy o= O, Y%A S RX—a YORIMICIXED L) RIEENH ST, FT DA ) _X—T a3 VN HE
DERICED XL IICEBRT D0 ~—F v b A —F 4 = RTHT D HAEM R A oA FE2EDTEHRRLTTFE

v, (200 7 — RLIKN)

Execution:

i :

For Innovation in Creativity (INO1)

A/ X—=var A7V A7T4ET 1 (INO1)

Description of campaign execution in order of implementation. How was the campaign breakthrough in creative idea,
execution, or innovation that provides communication or business solutions for the brand? (200 words max).

Xy o RV EBNEOHERINEDHH, 77 Ficala=br—ar bEREEY22 0y a—ar%h
T I VAT 4 TRTAT T, Fli, FI203A /7 _X— 3 BT, Si%F v =R E0 L 5 IZHEIr /e
bOTH o7y, (200 7 — FLIN)

For Innovation in Technology (IN02)
> VA A >

Q S L =77 2 >0 (ININND)
. — Back to Content
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\ZUU V7 N LAV
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A/ R=vav Ay -TabhdA47 77 71— (INO3)

Description of campaign execution in order of implementation. How was the campaign technological innovativeness

but yet to be marketed or launched openly in the market? The technology can be prototype, beta, or pre-production

stage. (200 words max).

Xy A= U HEENFEORERFINAOFI, EEHRELITHAB IS THRNE DT, Y%k v v —r Ol

TOEFHEITZED LS bDOThoToy, ZOHMIET, v h& A7, X—=&R, EEMBOLONHEINET,
(200 7 — RKLIN)

For Scalable Innovation (IN0O4)

A —F TN - A )= a2 (INO4)

Description of campaign execution in order of implementation. How was the campaign expand its scalability of

innovation to the presence, or use, and impact of the innovation. Includes expansion through Scaling Up (scaling

effectiveness or economies of scale), Scaling Out (geographic or demographic expansion to new market segments),

and Scaling Deep (maximising impact of innovation)? (200 words max).

Xy o= U ERNEORERIINEOFH, Fx o _X— D, WIZA S _X—a Y OYEREE A N— 3 v OAF

e, M, EE TR LN OWT, AT —AT v GHROIEREZIFIAT =AY v h) | AF7—AT T b
CorLnwiisht 7 A v b ~OMBR E 72T AN AMEHNZRIER) | BIORAT—v - Ty =7 (L /) X—va v DORE

AdRAb) IR 2R E ENET, (200 7 — FLIRN)

For Sustainable Innovation (INO5)

PRTFT N A ) _X— =3 (INO5)

Description of campaign execution in order of implementation. How was the campaign initiatives designed for
improved and sustainable developments for the environment that create positive impact on the physical environment?
(200 words max).

Xy U= U FERNEORSRINEDGHH, F ¥ = O AL, WHREIZ T T ADREL 5 2 HREOWE
R FTRE R BHFE DT OIZ E D X O ITRREF Sz, (200 U — REL)

For Innovation for Humanity (INO6)

A ) R—=var . Tf—--ba—~ =71 (INO6)

Description of campaign execution in order of implementation. How was the campaign initiatives with the potential to
transform and improve the quality of life of people on a significant scale? Includes initiatives to improve social or
gender equality, education, healthcare, human rights, or other social justice issues. (200 words max).

Xy RN U ERNEORSRINEDTHH, F ¥ =3, EDOLIICAx DEFOEZ KIFICE b EEm ESE5
AIREME & FL D T BB A 21T o 7oy AR ETITH L DOEE, HE. EFRE. A, TOMOSEROREE

WRITTEN SUBMISSION
‘ RIS

Imnnovator I Locd
A/ R=var Ay a—=hh-INFyx— - T7FVr—a (INOT)
Description of campaign execution in order of implementation. How was the campaign is innovative culturally relevant
whether through solving a local issue or problem in terms of culture, religion, beliefs, traditions or languages? (200
words max).
Xy = U FERNE ORFSRFINED R

B, b - R - B - ot - BREEOHE T
J A REEL 2 1 00

ik oD
- s

A - WA R 2 b
> ]

N —

HA
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Result:

FER

How the innovation succeeded in achieving the objectives with inclusion of specific results and statistical data? (200

words max).

A/ N—=va U PNED XS ITHREEER LI HON T, BERNZRFERCH T — 2 28D TR L TR SV,
(200 U — RLIAN)

Back Eo Content
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Overview of campaign's objective, creativity, idea, insight, strategy, and execution. Summary of this campaign with
focus on the creativity and insight and results. Entries should demonstrate how the appropriate media strategy been
implemented to the target audience and what the executions and its results. (300 words max).

XX o _X—COEM, Al TATT A YA b OEREE, EREOME, FroN—r0FE i, AlEEE A v
FA P ERERICESZEN TR, ISEERIE, WNCHETIR AT  THIEDN X —57 Y b« A—F 4 = AR LE
SNz, ZELTEZOEMNELHRETT OO THLILENHY £, (300 UV — FLUN)

Creativity/ldea/lnsight:

IVIAT AT A/ TATT /AP A b

Description of the Creativity/ldea/Insight. (200 words max).
IVZATAET A/ TATT /A YA OB (200 7 — RLUN)

Strategy:

B

Description of media strategy and target audience. How each media channel is appropriate for the campaign and
target? Include any specific insights on the market and its audience. (200 words max).

AT AT E X =y N e A =T g ZAOFH, FAT AT « Fx P RUNB, FroX—v X =0y Mozt
TSI, =7y e A —T 4 = AT L BRI A A FAEFZOTRELTFSY, (2007 —F
L)

Execution:

i :

Description of media execution in order of implementation. How the media implementation strengthened the overall

campaign? (200 words max).

AT 4 T EENEORERINADTH, A7 4 T OEAZLY, Fr o X—UBEREDO XTI E L7Zh?
(200 7 — RLIN)

Result:

Back to Content
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Campaign Summary

¥y L — URE
Overview of campaign's objective,creativity, idea, insight, strategy, and execution. Summary of the campaign with
focus on the strategy and creative execution that develop, preserve or strengthen the reputation and business of the

C 4/ >

U \ \ ADFEST 2024
h W}'f‘ b - 2123 MAR
n

v
Pt



brand. Entries should demonstrate how the strategy, insight, and creative idea have a positive impact on the brand’s
perception leading to changes whether business, societal or cultural. (300 words max).

Xy o X—rOHB, BlEN, TATT, A YA b, RIS, EROME, 772 NOFHMEXCEEL R, MRrE
TSRS L O V=g T ¢ TRFERMICK L TESRZEWES v o= O, ISEEMIT. WIZED
I, A YA N, ZJVZATATRTATTNT 72 RBHICEWER L 52 ThNEE, 5, Uz
BRDHIENWXZDEMBENERTHLDOTHLIMLENRNHY 9, (300 V— KLW)

Creativity/ldea/Insight:

IVIAT AT/ TATT /AP A b

Description of the Creativity/Idea/Insight. (200 words max).
IVTATAET A/ TATT /A YA bOFB (200 V— RUWN)

Strategy:

L

Description of PR strategy and target audience. How the creativity communication is appropriate for the campaign and
target? Include any PR platforms/channels or media. (200 words max).

PREgNE & #—5 >k « =T 4 = 2D, AliEEaIa=r—ra RN, FroX—r & =0y ML T
WNIZIEE D, HHPDL T Ty 7 —Lh s Fx U RNVETFAT A T2 EDTEHB L TTFE, (200 7V — RLL
M)

Execution:

EhE

Description of PR campaign execution in order of implementation. How the strategy, insight, and creative idea have a
positive impact on the brand’s perception leading to changes whether business, societal or cultural? (200 words max).
PR & v o _— U E[INE ORSRINEDTH, WNZZ ORI, (YA b ZVTZAT A TRITATTINT TR

WANCRWEE L B2 . TN FE, e, FRIEIUBEZEZ L2 Lo o720, (200 UV — FUW)

Result:

fER

IVFUYIZRS
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Overview of campaign's objective, creativity, idea, insight, strategy, and execution, strategy, and execution. Summary
of the campaign with focus on the how the brand striving for these sustainable goals driving transformational change
and positively impact the world and its people.

Xy _X—rOHW, BlEE. TAT T A A b BRI FEROMEE, 7T o ARG ATRE 72 BRFE B AR DR~
T TENTDHIET, EORIREEL LT L, AL AXIIRYT 4 T REBEEHEZ THDNNCERE ST
Xy — U OB,

Entries should demonstrate how the creativity, knowhow, technological development and resources are invaluable to
achieve social, environmental and economic sustainability. (300 words max).

ISFEERIT, RS, BREEN, B RRe il ietE 2 R T 5720l AldEE. 2 oo HifBRgS. £ L CTEER
WNNCEETHADETTLEOTHAZ L, (300 7— RLIA)

Creativity/ldeal/Insight:

PVIAT AT A/ TATT /AP A b

Description of the Creativity/Idea/Insight. (200 words max).

IVZAT 4T 4/ TATT /4% A4 FOFH (200 V— FLIA) .

Strategy:

ERHE

Description of the strategy and target goal. How was the strategy initiatives planned for achieve the social,
environmental and economic that create positive impact on the physical environment. (200 words max).

HEG &xt B &35 B O, WEABREEIC T 7 AORELE 5 2 HrEa). RER). RRIERI e FRHE ATRENE DR D
7eOls, ED XD ROV AN GRSz, (200 U — FEIA)

Execution:

EhE

Description of campaign execution in order of implementation. How the strategy, insight, and creative idea been
striven for these sustainable goals and positive impact on the world and its people? (200 words max).

F v N B ENAE ORSRYINADGHH, e i Re/2BIs BIE AR L, R ZDAXICT T A0 BEE 52 57
DIZ, B, A YA b ZVIATATRIAT TR EDL S ICEmMSNzd, (200 7 — RLIW)

Back to Content

WRITTEN SUBMISSION IVFUVIZES
EREHBAE

|ncreaS|ngc nuidutio C J 1O . .
X o R=UNEDOIIICEEEZER LN HOWNT, BRBEE~DOERS T 7 v RRMOM EREE, aF i
AL EZD T LR B o Te Z & BT BRI RO T — 2 28D (R LTF &V, (200 7— KLIA)
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LOTUS ROOTS

2—F R =

This is an award unique to ADFEST that is awarded to works that embody local values whether in terms of culture,
religion, beliefs, traditions, language, insights, or context. Lotus Roots recognizes works that preserve and celebrate
the rich heritage and value of each local culture.

R—H A =03 ADFESTHEOHE L LT, b, & Gk, B, S A0V b a7 A ME
DB 2 ARBL L7 AEm I b E T, £ EOHUBICEA O bo, SR BECMEEZEY . A o1EmE
FEAG L E T

Description how the work culturally relevant. (200 words max).

YES O AL 22 BEMEIC OV T ORI, (200 7 — RLIA)
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Any samples, products or other actual materials submitted for judging such as Packaging, Product Design, Flat &
Dimensional Direct Mail etc.
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FHOTOIRINSND, Ny r—y a7 - THA 0 Fl/ SEAA VT b s A= VEOY T )
diny T ORLFZER O FEF LB EL,

CERTIFIED LETTER FROM INSTITUTION
FrEEE DL E
An official letter from the Academic Institution certifying that the entrant is a student and created the submitted film for

a school project.
JISHEEITFAETHY, FROT Y e M UTREEGRZHIELZ L v ) . BIRBEEEIIC XL 2385 GE,

CLIENT ENDORSEMENT LETTER IN CLIENT’S LETTERHEAD

274 T NOWEBX (V74T MDLVE—~y FEER)

An official letter from the client certifying that they endorsed the entrant’s company to create the work submitted to
ADFEST. Note: Your entry will not be shown to the juries if you fail to provide the Client Endorsement Letter in client’s
letterhead.

ADFEST IZJG5E T 2/EMOHIER . JeHEHE OSIIKE LI 2 L AGENT 527 747 b OIERRIE, E: 7
TAT POV Z =~y R SIHEBBRB R S e nwiEa, = M) —fEmiTFEESNEEA,

28" January 2012

To Whom It May Concern

This letter is to confirm that we endorse your interest in entering the Carlton Mid
‘Wifemen’ campaigns into various advertising awards for 2012.

The campaign launched on 30" October 2011.
Should you have any other requests please let me know.

Kind regards

Respectfully,

'“man”n Natthaporn Luevarapong

Brand Manager
Plannova Co., Ltd.

Back to Content
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Written explanation of how the work is culturally relevant. It will be in your own interest to explain how the work
reflects the local cultural relevance.

ISFEAES O SR e BENEOMER, (BB O SYERIBIE A2 ED X O ICKM L TV A2 %3 L TR &V,

DIGITAL IMAGE or DIGITAL PRESENTATION IMAGE
FORNEB ERITFOENL - LY TF—a VES

*  JPEG file
JPEG 7 7 1 /L

* Resolution 300 dpi (CMYK & RGB) minimum A4 size
fi#t5 % 300dpi (CMYK & RGB) T, f/h Ad A X

* Digital File can be uploaded into the online submission.
TIOANT7ANTIF L TA DT ) =T 4 —AILT v 7 r—RTHZLENTEET,

Sample of Digital Presentation Image
FYEN s LB T—Va VEBOY TV

A silent emergency call
""Press any number twice

as if sending a Morse code”
n o ‘ branding inisia
"Campaign to help
lz. those cornered in silence"'
I The KoreaTimes

How can we help victims of domestic "An inclusive police
violence when they cannot speak? emergency call solution"
With an emergency call that the police

can hear, but the abuser cannot.

+ 4,800

Police call handlers
Trained to respond to 'Knock Knock’

+ 5,749 Times

Alink was sent to callers in an emergency

+ Official
acknowledgement

As a 112 emergency call in Korea

+ 237 Million
the public through

quented by women. Media impressions

Press any number twice The caller is sent a link Assess the situation Caller location tracking Chat window di
through the caller's camera without LBS request aGoogle search page

Back to Content
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= ferst % fore 72,006 ¢

TR T b o R o0 I

f)WMw

Indian Hospitals
COVID & 379 g st

hioe

T

3

Note:
e
- Ad as it was published
Bk - B ENTIRE LR —-ThDH Z &
- No agency logo
T—Vxry—DuAF AN L
- No additional text description
MELBEL LRV L

MATERIAL GUIDELINE
RHEERNAESM1
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ORIGINAL LAYOUT/LAYERS/STAGES IMAGES OR SOURCE PHOTOGRAPHY

AV TFA - L SEE J- 1t — R EE
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Must be accompanied by the ad in which the work finally appeared in order to judge the image manipulation/3D

contribution to the final ad.
AR IR IR E ~OW|GIN L « 3D OFEBRZHIETFT 5720, HEIIELBH I NS Z IR L TR EW,

Note:

£

- Ad as it was published

ol - S RE LRI—Th o Z &

- No agency logo

Back to Content
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A programe or plan that identifies the media channel used in an advertising campaign, and specifies on broadcast
dates, positions and durations. Media schedule can be uploaded into the online submission.
JR&EF v o R=U THASNIEAT AT « Fr U FANRHERTE, BoEH, RPvar BREBRASNZTnrZ
LTI, ATFAT « ATV a—UIA v T4 DTy M) =T 43— AT v 77— RT5Z LR TEET,
Note: Your entry will not be shown to the juries if you fail to provide Media Schedule from Media Agency.

FE AT AT 2=V AERD AT 4T « AT a— R EHEIN2WEAIE, = b B E SR E

A,

S1S

ME DI A

FALL/WINTER BROADCAST PRIMETIME SCHEDULE - 2008-09

SeETT
S O N CW | MNT
B8PM Dancing with the Stars Big Bang Theory [Chuck. Terminator: §.C. Chionicles |Gossip Girl [The Twilight Zone
830PM How | met Your Mother |rhe Twilgnt zone
aPMm [ Two and a Half Men Heroes Prison Break One Tres Hill [Magic Secrets
930PM Samantha Wha? [ Worst Week
10PM Boston Legal (final season) S| Miami My Own Worst Enemy
1030PM
T Bigest Loser (2-hrs) AMERICAN IDOL
B30PI |Streat Patrol [encors]
Pl Dansing wih the Stars [The Mentalist Fringe Privilodged 12l
930P1 | ail [encore]
10PM Eli Stons [ Without s Trace Law & Ordar: SWVU
1030PM
D
Pl Pushing Daisies The New Adv of O Christine Kright Ricsr Banes [America's Next Tep Model Lire's Funri
830P Gary Unmarried |
Pl Private Practice Criminal Minds Life Houss Stylista [Tony Ruck Froject
930P1 Tony Rock Project
10PM Dirty Sexy Monay 51 New York Law & Order
1030PM
8PM gl Beth Survivar My Name is Earl [Kitchen Nighimarss Smallvilla TV Movie
830PM Kath & Kim
9FPM Gray's Anatom cs1 The Office Hell’s Kitchen 20-Jan|Supsmatural
930PM 30 Rock
10PM Lite on Mars Eleventh Hour ER
1030PM
B8PM Wite Swap | Ghost Whisperer Deal or No Deal Are You Smarter than a 5th Grader? Everybody Hates Chris W E
830PM [ The Game
aPMm Super Nanny [ The Ex List Crusoe Dollhouse 13-} Next Top Model |r]
930PM
10PM 20/20 numb3rs Life
1030PM
8PM ABC College Football |Crimetime Saturday Kright Rider [encore] Cops. TW Movies Jencores]
B30PM Cops ]
aPMm |Crimetime Saturday Law & Order America's Most Wanted
930PM
10PM 48 Houre Myster Lipstick Jungl
1030PM
TPM America's Funniest Home Videos 60 Minutas. Football Night in Amarica The O.T. In Harms Way
730PM
8PM Extrema Makeover: Home Edition | Am azing Racs |Sunday Night Fectball The Simpsons. Valentine, Inc.
830PM ing of the Hill
| Dezperate Housswives Cold Case. Family Guy Easy Monsy
930PM Amerizan Dad
10PM Erothers & Sisters [The Unit
1030PM
Vigdszason; Widseasory Vidseasor; Migseason
Banka/Kutchner Project Mondays The Phianthepist Mondays |24 Monda
The Bachalor Mondays | Law & Order Wed _|Ametican kol Tus/Wed
Seruts Tuesda, Unlitled The Cffice Spinaff Thurs__|House Wed
The Goada Famil Tuesda Tha Apprentics Thurs__|Hell= Kitchs Thurs.
Friday Nigni Lights Friday _|secret Milionaire Thurs.
Law & Order [encors] Sat Moment of Truth TEA
Datains NBG Sundsy _|Banss Frida,
Wariin Sundsy _|Til Death Friday
Medium Sundsy _|Do Not Disturb: Friday
Er\gs Sundsy _|Sit Down Shut Up. Suncay
d Show Suncay

Y A———

/)
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The original film ad as it was broadcasted or aired. Original film can be uploaded into the online submission.
BEENTZb D LFE—DOA Y DT ABEIAE, AU T ABEIEA T DT N =T = ATy T n— R
HZEWTEET,

ORIGINAL DIGITAL FILE

FIVOFN - TOEN - TrA

The digital file of the original motion & digital design as it ran such as motion graphic, video, moving image, animated
or static graphic, icon, etc. Original digital file can be uploaded into the online submission.

Bl - BoE SN DO LFE A Y CFTABE T OHN - THEA T, = ayr T 7 0y 7, g, Bl 7=
ASGET T T 400 TAaLE, FVDFTN TN TrANTFTA DT N =T 4= LT v
H— R ENTEET,

ORIGINAL RADIO SPOT

FITFNFTVF « ARy b

The original radio spot with the running script. Original radio spot can be uploaded into the online submission.
WEMAZEL AV VT ADOTOF « ARy b, AVTT N TVF « ARy MNIA T DTy N Y —T 4 — A
W7y 7a— T2 ENRTEET,

Digital File Format
TOBN - TyANTH—< b

* HD 720p: 1280 x 720 * Full HD 1080p: 1920 x 1080
* HD 720p : 1280 x 720 * 7V HD 1080p : 1920 x 1080

- QuickTime (.mov) H.264 EJeEs - QuickTime (.mov) H.264
MP4 H.264 MP4 H.264
MP4 H.264 MP4 H.264

* Sound: Stereo
WALVAVE N S A
* 3 seconds black/color bar at the beginning
BEHT3IMMDORAR, N T — -« N—
*Do not show the clock/agency/post house slate in encoding*
*ra— NCRRE, ==Y i— EAL - FERR LN L, *

* All works must be dubbed or subtitled in English. ADFEST is not accountable for any
disadvantage to your entry if translation is not provided.
TRTOMEMTRFEORE X F 3 FHA T TFEVW, ADFEST id, = b U —{ESICHEER
PN TWRNZ LIZ XV AL DARFREICONWTETEAANVERT A,

* For Original Radio Spot with English Subtitles sync to the spoken script and colour-coded by
speaker/voice over. For Sample, Click here
FV TN TUF « ARy POEFETHFIT, FE - FTL—2—RlicEasiT L, BFICEDET
ERLTEFIW, 73z bh

Note: Although the sample is not in Quicktime or MP4 format (for purposes of efficiency on the

Back to Content
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http://www.adfest.com/radiosample.html
http://www.adfest.com/radiosample.html

The page cut from a publication to prove to the juries that this printed ad was published. Your entry will not be shown
to the juries if you fail to provide the original tearsheet. Furthermore, digital image must be exactly appeared as the
tearsheet.

FIRIA S Pl S - 2 L 2 BEBICGER T 27200, 6080 B ~—, 810 B R— YRR S
NRWGE, = M) —ERIEFEESNETA, SHIT, TUVXNVEBIITRET VIR XR—Y o< FHLHD
DRRINTWRITIERD £/ A,

Note: Original Tearsheet must be sent not print proofs.

o ARERY TIEZRL<, IV R=VORALZRZNT L Z L,

anymore animal

§

SATISEIN AR REEEIE =

Join us nreducing PET with Clickoo Water Pufier
o protect animals threatened by micro plastic.
=

Back to Content
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Entrant must provide the picture of work on the location.
IEEEE T, Bl TR - EE SN TV AIEROBEREZIET L TFIW,

* JPEG file (image must be shown on the location).
JPEG 7 7 A v (BT - Efi SN TV D EE)

* Digital File can be uploaded into the online submission.
TIOBNT 7 ANMIA L TA LD N =T 4 —AMZT v 7 —RT5ZENTEET,

“9%-1

| 1

MONEY HEIST :
KOREA

= ﬁlS']UﬂUlléOj -
. ) [ O

URL
URL

* Active Browsable URL must lead the viewer straight into your entry
BRI OMEFEEZR URL T, =2 b U —1EROX—DIZEET 7 B ATERITNER Y £HA,

*  You must provide username and password (if applicable)
2P N2 — FERELTTEW (WEREH) .

* URL must be active until 30t April 2024.
URL %, 2024 4 4 30 HEZ CTIXAETRITEZR Y FHA,
Note: ADFEST is not accountable if your entry is not judged due to inactivated site

Back to Content

MATERIAL GUlDELINE
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* Launch pages are permltted but must not show any agency branding
ByF e N=VORBIIWRETT N, ==Yy —4, nI3EORFEZ L TENT EEA,
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* Brief synopsis of the entry and the title and client name may be included
T2 b AR DRI E, FA b, 7 TAT U MAERRLTHOBHEOWEE A,

* Offline URL of the entry (if Online URL is expired)
T hY—{RHDA T T4 URL (AT A > URL ODHIESEINTOB5E)

URL LINK TO APPLICATION

T7Y~DURL Y 7

Any URL Application that can be installed on a mobile device, or downloaded available in the Apple App Store or
Google Play Store and can be downloaded throughout the judging periods.

FEMM SR EZE U T, EHESE~OA 2 M= LW AHE, 72137 v 7L ® App Store 727 — 7 /LD Google Play
Store 26X 7 o — R)R3ATREZR, URL DT 7'V,

VIDEO PRESENTATION

LB T—vay - TS

Video presentation can be uploaded into the online submission.

TR T—var BT HEATA D N =Tk — AT e — R 5 ENTEET,

VDO SUPPORT

PR—b - EFF

VDO support to provide the behind the scenes video show to the juries a better understanding of particular methods
applied in the production process. It is highly recommended to provide a 2 minutes video in additional to the film as it
aired. VDO support can be uploaded into the online submission.

HIERFE CHWONZREDTIECSWT, FEBOHM AL T 7O OHHEREFOY R — k « ©7 4, ADFEST I3,
FEETHOE S ATZBN B DIENT, 2RO ET AOREEZHERE L TWES, R—F - EFFEIF T DT b
V=T 4 =LA77 u—RT5ZLNRTEET,

Digital File Format
TOBN - TyANTH—< |

* HD 720p: 1280 x 720 * Full HD 1080p: 1920 x 1080
* HD 720p : 1280 x 720 * 7V HD 1080p : 1920 x 1080

* QuickTime (.mov) H.264 * QuickTime (.mov) H.264
*QuickTime (.mov) H.264 F7oiX * QuickTime (.mov) H.264
MP4 H.264 MP4 H.264
MP4 H.264 MP4 H.264

* Sound: Stereo
WALAV N S A
* 3 seconds black/color bar at the beginning
BEHT3IMMDORR, N T — -« N—
*Do not show the clock/agency/post house slate in encoding*
*Tra— NCRE, =Y i— REAL - R ERR LN L, *

*  All works must be dubbed or subtitled in English. ADFEST is not accountable for any
disadvantage to your entry if translation is not provided.

~a

Back to Content

MATERIAL GUIDELINE AVFUYIZES

R ERA S

1. Long Version: Maximum duration 2 minutes
N e X0 o N E

AN

—

ADFEST 2024

21-23 MAR

144



To be viewed by the Juries during judging and could be used if your work is a winner in post- Festival
promotions.

FEEEHDPFEETICRLI A=V a rTHY | ISFHERZE LG BIII 7 = AT 4 VDT nE— a v
EINZBWTHEHTRE T,
Note: Videos exceeding 2 minutes limit will be cut-off at the 2 minutes mark and not shown to juries during

judging.
205 BAHAROET AL, 20O R Ty hEnvEd, FEBEIIFERNCY v NERH o xR E
REWUR

2. Short Version: maximum duration 45 seconds

2.va—bh N=VUg v gR45H

To be shown at the award presentation. If the short version (45 seconds) is not provided, ADFEST will use
the long version and cut-off after 45 seconds instead.

KREATHIFEM T, a— b "=V ar (45R) ORERLWELSZHE LIzE6, ADFEST (3R
XTry 7 - AN=Va % A5 ETHEHRL, DBEED Y bLET,

IMPORTANT: If the video presentation has copyright or licensing concerns for which the video presentation
cannot be shown after the festival e.g. on website or promotional activities, entrants must remark these
constraints when submitting their entries.

T Lo TFr—Tar - EFSTONFICENEMHE - SA L ACBETAIGEENHY . T2 AT 4 2L T
BIIIERATEXAWES (Web 4 N TORME., et —3 3 UIFENE) | I6EFIIEREZIEN T AHET
TOEEBHMLET I,

ADFEST 2024
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CHECKLISTS

Fzv 7 YRXb

The following instructions must be strictly adhered to. Failure to do so may loss of materials.
UTORERZETLTRFIN, ZhiaRd e, ERomkosEnnd b £,

The following documentation must be included for all entries:
FTARTDT Y b ) =TS TOEHERRABES LTV RITIIZRY $8A
1) Entry Confirmation Form
= MY —fERE
2) Entry Summary Form
= MY —EE

Z
(@]
—
D

All materials must be provided in the format as specified in Technical Requirements.

TRTOISHFEM T, BINEFICHFR SN 7+ —~ >y M TRELTEFSVY,

It is the entrant’'s responsibility to guarantee arrival of shipment at ADFEST Office and to cover fully all
courier, mailing and insurance costs and any import duties where applicable, in advance, up to and
including arrival at ADFEST Office.

JREERHL, EEE OEMEICBVT ADFEST BERICEZE S TTEW, EEE, HE, R, Zofhid
BE TICHERMABEORE I, INEEOBEICBNTABELTT S,

ADFEST Organiser cannot accept responsibility for non-presentation at ADFEST of materials received in
Bangkok after Friday 19" January 2024.

ADFEST ¥ 1%, 20244 1 A 19 H (&) VBN 27 TZELZERHI W TIE, ADFEST TAB s
W2 LT A EEEAVEEA,

SENDING OF ENTRIES

T MY —ERRETSE

The Entry Package should be couriered to:
TR =EE Ny =) [TTFRAICEEL T ZS0
Plannova Co., Ltd.

Plannova Co., Ltd.

c/o ADFEST

c/o ADFEST

1537 Town in Town 3/1

1537 Town in Town 3/1

Srivara Road, Plubpla,

Srivara Road, Plubpla,

Wangthonglang, Bangkok
Wangthonglang, Bangkok

10310, Thailand

10310, Thailand

Tel: +662 530 9300

R : +662 530 9300

.‘

SENDING MATERIAL OF ENTRIES aLFUYIZEZ
M) —EHOER

Nat Luevarapong

By

';% ADFEST 2024
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Entry Manager

Entry Manager

Tel: +662 530 9300 ext. 23
HEaG © +662 530 9300 PR 23
Mobile: +6687 711 6903

o RS - +6687 711 6903
Email: Nat@ADFEST.com

A—)LT KL A : Nat@ADFEST.com

VSN A
Back t
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1) All entries submitted will become the property of ADFEST Organiser and will not be returned.
R I N7zFXCoxz v b Y —{FEfid ADFEST FEE ICZ OFTEHERE L. BEIE N T A,

2) In order to promote the ADFEST, each entrant authorizes ADFEST Organiser to show his/her brand
communication materials without charge at public or private presentations, at such time and place and as
often as ADFEST Organiser sees fit. In addition, each entrant undertakes to allowing the lending or selling by
ADFEST Organiser of the entries to any interested public or private organisation with a view to promoting The
ADFEST, either directly or indirectly. If any materials have copyright or licensing concerns for which the
material cannot be shown after the festival e.g. on website or promotional activities, entrants must remark
these constraints when submitting their entries.

FIGGEE 1L, ADFEST T4 7° ADFEST #'5ixd 2 HIU T, TAe#E & LTy & HIlr L7y - 55T - B
T, OB - FHFABDOBFZBNT, IRFEEDOT T R ala=l—va VEREBEECHENT D Z & A7
THHLDOLLET, 6T, FI0FEEIL. ADFEST 275, ADFEST ' E{nd % HAYT, [EAERY £ 7213 MH
BEIZ, B O a2 R T AR E TR EIIRI S L COSEH R 2 S5 £ 721372 2 L affadobn e LE
T, bL, BEHE - 748 AT AMEEH T D120IC7 = A7 4 2OVBHBERIER S R b ng
A& W =T A N ET, Tue—T g UIEBNCEBWLTO) | ISERIIELEHRFICHOOBZRRE L TR
MRT TR £H A,

3) For further promotional purposes, each entrant of brand communication will supply ADFEST Organiser upon
request with a series of different digital copies of each of his/her finalisted or award-winning commercials.
ADFEST Organiser may also use advertisements submitted for similar purposes.

EoRLTE—va D, K77 R ala=r—3a rOIGEHRIT. ADFEST £EH OEGEITIG
CTC, BB K T2, FREZELESREO—HORRLT VXL - abt =% 20 L LE
3., F7-. ADFEST EfEF 1L, HEINIREZEUO BN THERT 2560350 £7,

4) Any entry that wins an award may be used by ADFEST Organiser to compile into a collection bearing a
designation indicating that the entry has won such an award. Such a collection of award winning materials,
nor any extract or extracts from it, may not be copied, marketed or sold. Each entrant agrees to assist
ADFEST Organiser in supporting any legal action taken by ADFEST Organiser to prevent a breach of this
condition and to supply information to ADFEST Organiser immediately on becoming aware that an
unauthorized collection or compilation is being made available for sale or distribution.

ZEAESIT, ADFEST LEFNRIET 2L 7 v a i, ZHEMTH D EOREE & blcgRsns 2 &
RbYET, €5 LEZEEROALI VaryRnlabs v a v ORREER, BRI LT EE
loe BILHEEIL, ZOFRMDREFEICKT S ADFEST EHEIC L D55 5 5 EMIEE LA XRT5 28, 2K
78 AT ORI a Ly gy s ar B b—y g COFEEZ R LIS a X AR ADFEST Ff# I fF#H
RitI 2 LICRET D b DL LET,

5) Each entrant agrees not to hold ADFEST Organiser responsible for any claims made against them by reason
of any presentation set out in Clause 2 or the publication of any collection as set out in Clause 4.

FIHEH L, ERE2HEOBN T 4HHOa L 7 v a VHREEB & LT Thilinwae s 7 L— A - B3R
([ZOWTH ADFEST HEHICZDOBELEZADERN I LICHEET D bDE LET,

6) Winners have the right to use any award given to them for promotional purposes on condition that this is
correctly described.

SEAEE, BICBT2WIERSHATT ) &I T, YRELZ A OEMR BN THERT2HRELA L ET,

‘v—
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2) All entrants must strictly observe the Entry Rules and Regulations. Completion of the summary of entries form
will imply full acceptance by each entrant of ADFEST Rules. Non-compliance with any of the Entry Rules and
Regulations will result in the automatic disqualification of the entry.

TARTORHEEIIEL, = M) —HEOHKRIESFHA RO bNET, = M) —EE~DFTATET & [FRF
(2, JREEE L ADFEST OBUEA ERICZ# LI b D E Al INET, =0 b —BEOWTINTER L
e, InEE B M) =B ERWET,

The decisions of ADFEST Organiser in all matters relating to the ADFEST 2024 shall be final and binding.
ADFEST 2024 (ZB#H 3 5 T X TOHEIHEIZ DOV T, ADFEST F#EH 12 X 2R EITREH >R 12 FFo b
DTT,
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