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'ENTRY RULES a0k to Content

ENTRY RULES
T h)—3RAI

°  Only one party may enter a particular work into a given sub-category. It must be agreed in advance between the
parties concerned. If a work is entered twice in the same sub-category, ADFEST will accept the first entry
submitted.
1DOYTHATT—ITHEEREIVN)—(ER) TEDDE 1 HOATT . EHEIEDLSIERIZOVTIE. ED
SUNTUMN)—EREGDINZEFNBEARERTEELTTEL L 1 DOYTATIY—ICE—ERDIERENS
IVh)—Enf=15E . ADFEST IHEHMD IV NI —DDAERITHFIFET

° ADFEST reserves the right to disqualify entries that fail to provide required documentations. Entries that
have been run purely to make them eligible for competition will be disqualified and the submitting
organisation may be banned from ADFEST competitions for a period of 3 years.

ADFEST (&, R AEENMRHSAG M oIV M — R ERIBETIHEREALET . TN —ERER/-TLED
HEEMICEBSNI=TU M —FREELY, RBEEE 3 £MIH7<Y ADFEST AU RADSMAFILSNET,

° ADFEST Organiser reserves the right to move entries to more appropriate Lotus category or sub-category.
FEEE. IVN)EREIVELAGIATI) RO ITATI—ICBTIEREELET,

°  Brand Communication which might offend national or religious sentiments or public taste will not be accepted.
EREIE. RERE. HOIVET L KMEETI LA GO AREOHSLE TIUF - 0322 r—2avERIF =T
[TFRE A,

° ADFEST reserves the right to disqualify inappropriate and offensive entries.
ADFEST ZHEE (T FEUH AN EKREM MBEMNLGIUN) —ERERIBLET HERZHLET,

° ADFEST Organiser reserves the right to disqualify an entry if full payment is not made before judging
commences.

ADFEST X & (I, BERIBETICIVN) —BENTMINGH I ERELRIB LT DHERZHLET,

° No refund will be given for wrong entries, withdrawn entries or disqualified entries.
FEBIVM)—EGR. VN —ZHRICHEISIhE R, RIBEGOEIU N —ERISOVWT. TV —BIFILWLER
ShFEEA,

*  Entry credits CANNOT be revised after Friday 27" January 2023.
BEEBICEHESINIILOYMIER) (X, 2022 5 2 A 11 H(£EH) JFURICITERTEE R A,
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ELIGIBILITY
IVRN)—EE

°  Entry submissions to ADFEST are open to companies involved in advertising, communications, and production
industry throughout Asia and the Pacific, including Australia, New Zealand, and the Middle East.
FOTREFMEB (A =AY T - Za—O—50K-PRESL) THEE. AT47 . GlEERICEHHE4EE, ADFEST
ADIUM)—HTEFT,

°  The company must be based in the region regardless of where the entry was designed, implemented, published
or aired. Works created for clients in the region, but by companies based elsewhere are not eligible.

ADFEST [CTUM)—9 B R#F. TV —E@MAE OB TRE, Eif. HhR. BESh=NCEHLT . 20
BIZZORANFELTOVETNIERYER A, LEEOMBICHREECISITUrDEOICHEEN-ERTH ST
. LREDOE- IR EENMGVRHEIVN) —EREBLEEA,

*  All Brand Communication must have been commercially launched between 15t December 2021 and 315t
December 2022. Except:

IVN)—ENBTATDLE /TSR -03a27—2avERIE,. 2021 £12 A1 BM5 2022512 A 31 BETO
BICEELARSN TOETNIEEYER A, Flst:
Works can be launched between 1t January 2021 and 315t December 2022 (in the past 2 years):
2021 £1=- 12 A1 BM52022 12 A 31 BGBZX 2 M) ICAFSh={EREIU N —TEET,
Direct Lotus: Direct Campaign for Retention/Loyalty (DM14)
ZALO,-O—EX FALIFx o R—2TA—-) T3> /04 )LT1(DM14)

Effective Lotus (except EFO3 Long-Term Creativity and Lotus Roots sub-category (LREF),
and

ITxYT47-0—8R (EFO3 OV - B— LD IATAETA—EIVA—E R )L—YDHYTHT
TY—(LRERZR). 8LV
New Director Lotus
Za— Tl OZ—-O—4X
o Works can be launched between 15t January 2020 and 315t December 2022 (in the past 3 years):
2020 £ 1 A1 b5 2022 5 12 A 31 BHGAE 3 &) [CAShF-EREIUMN) —TEET,

Effective Lotus: Long-Term Creativity (EF03)
II10717-0—%X A0 - B— L 7)) TAT4ET4—(EF03)

Works that have entered ADFEST in the past years are not eligible, except for entries into:

BEICT ADFEST [CZUM)—LI-fERmDBIVN)—ETEF R A BL, LTOIUM)—[EHISNELGYFET,
Direct Lotus: Direct Campaign for Retention/Loyalty (DM14)
ZALIF-O—FX FALI - FroR—=2Tr—-1)FTo230 /04 )LT4(DM14)
Effective Lotus: EFO1-EF03
I 710717 -O0—%X EFO1-EF03

°  All Brand Communication must be designed for public exposure except:
FTRTCODEE/TIUR- 032275 —2avERE—BRAR-BHEMRICEESA TORTNERYER A, BLUT
DY THTI)—EHISNEEVET:
= INNOVA Lotus: Innovation in Prototype Technology (IN0O3)
A=V O—HR A RN—=230 A2 -TANIAT - T4/02—(INO3)
While entries submitted to Innovation in Prototype Technology (INO3) do not need to be
public, they must have at least been launched or tested to a small group of people and
executed to some extent not merely a prototype idea.
A/R=2320 A TARAT - TH/80—(IN0) ~AD I )—EGRIE. — R AFSIN TS
EREHYFLEADN . RIETELLOABO T L —TICARFELFIHRBRARINTEY . A DERITHEIC
FEELALTREK, —EREDOTEREEZF >TLETAERYEEL A,
New Director Lotus: Portfolio Spot (ND05) & Film School (NDOG6)
Za—TaLos—- n—ﬂx R—R I+ 74 ARV (NDO5) ET A )L L 29— )L (NDO6)
& = 23-25 March 2023 41Page
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All Brand Communication must have been made within the context of a paying contract with the client, except:
IVN)—ENBTARTDIEE / TIUF 3227 —2avERIE V54T VD FEZHITE SV THIES W= 1E
BmTHEINIEGRYEE A BL. UTIEFISNEGYET:
Self-Promotion sub-categories: for Self-Promotion or works for non-profit organisations, the
works must be endorsed and approved by the client.
LT TOE—130 Y TATI— LT - TAE—2a FLIEFEEFIHED-HIZ NPO (3
EREER) OF=OIZHEEN-ERIE. IFMT UMD LD R KBS BLETY,
New Director Lotus: Online Film (ND04), Portfolio (ND05), and Film School (NDO6)
Za2— T OF—-O—FR:F 2542 T 1)L Ls(NDO4)  R—LT+1) A (NDO5) . BT AL L
A%9—)L(NDO06)

Entries cannot be made without the prior permission of the advertiser/owner of the rights of the commercial or
advertisement.
BRNCEEE A EMOREEDHAER O — v IVERIEESEERLAIVMN) —TEE A,

Entries which have infringed any of its country of origin's voluntary or regulatory codes of practice are not eligible.
It is the responsibility of the entrant to withdraw such work immediately should an infringement arise.
FEESN-EOAFRABHIV I HREEEREEZRELEREIVN —EREBLEE A, TUMN)—RIZESLT:
RENEE-HELEBES. BEEOERICEVTIVN) —ZAIRBEILGFNELRYELEA

B W © % Bam Pattaya, Thailand.
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JUDGING

BE

Judging will be done by a panel of industry experts and the procedure overview is as follow:
BERF.FROIXRN— L THEASNSGBEEHAICL>TITONET . BEEFIRIIME LI TORYTY :

°  Shortlists determined from 15t Round independent remote judging
Da—hr)AME B 1 SOV RILI-)E—FEETRESNET
°  Finalists determined from juries’ votes after discussions on each shortlisted & call-in entries
D7 AT ARE BHEEI LAV DE IR =2V TOEDER . BEEEORENORESNET
° Winners determined from juries’ votes after discussions on finalists
FEERIE.TFAFIAMIDOVTOEFEDR. BEEDEENORESNET

The decision of the Juries in all matters related to the awarding of medals will be final and binding.
SZEEROEEICALTE., BEEEROHHARENGELOTHY . A OBMRAZHLFET,

Interest Voting: At all stages of judging, a jury may not vote or be involved in any discussion on entries submitted by
his/her company in his/her own city or on entries submitted by an overseas office for which he/she worked during the
time the entries were produced

HEEREICLIBEE BEER . BEOITRTOEREICEVWT. BBV BETHET PRI LDLEER. FIEBE S
NAZEROHERICAIBELTOV-BEENDEHNSDEEERICONTIE, HELHEICADLLIZLETEFEFEA,
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Back to Content

AWARDING THE LOTUS WINNERS
A—3RXRENiRE

The juries will make the final decision on the allocation of medal winners.
BEBF. IR OUNA—TOVADEAT )L (B) ZEEBERBRELET .

° If they feel none of the works is a Lotus winner, juries may not award any Lotus winner in that sub-category.
EHIATI—IZBVT. BEEHICK > TA—2REITKRE T HERMNGEVEHIFShIZIGE, 4% THTI)—
[CEWTO—42REZEEIILBLLLGDIGEENHYET,

°  There is no limit on the Lotus winners.

A—42XEDOHICHRIZIHYEE A,

° Gold winners that are NOT for non-profit organisations, foundations, charities, or NGOs will compete for the
Grande of their respective Lotus.
SEEFEA., BH. BEFK. NGO TREVWEEREERF. ThENOO—2ADT ST THELET,

°  Gold winners that are for non-profit organisations, foundations, charities, or NGOs will compete for the Grande
for Humanity and cannot compete in the Grande of Lotus.
SFEFEE. ME. BEFAKR NGO DEEREEX. V50T 74— Ea—I=T4D=OIZHEEL. IS0 T 4T
A—S2XATHETH_EFTEFEA,

Lotus winners will receive a trophy and a certificate. Finalists will be given certificates.
A—42ZAZEDREBICIIIOT4—LERNBEONES . T7M T URMIFERDEONET,

LOTUS AWARD
aO—4x B

INNOVA Lotus
A/—/\-O—3 R
Lotus Roots
O—&2X:)L—Y

Brand Experience Lotus
TSR -ITHRRYIV R
0—A2X

Commerce Lotus
av—RA-O0—42X

Design Lotus
THA-O—4R

Digital Craft Lotus
TORIHSTR-0—ER
Digital & Social Lotus
TIOAIN&)— v )L-O—
AR

Direct Lotus
FALHUA—ER
Effective Lotus
IJx)T47-0—43X
Entertainment Lotus
IA—TA A O—4E2R
Film Craft Lotus
T4IWLD5TR-0—45 R
Film Lotus

T4V L-O—R R

Media Lotus

ATAT A—4R

If there is only One INNOVA Lotus & Lotus Roots awarded, Grande of Lotus will not be awarded.
ZELfA/—/\-O—2R&A—4R JL—Y N 1 DLARWNGE. V50T A7 - 0—2REBE5E3hFE
A’O

If there are two or more INNOVA Lotus & Lotus Roots awarded, the juries must vote for the Grande of
Lotus.

22ULEDA/—/N-O—ERXA—ER =YD EINGE . BEEXI ST 47 -A—4RIC
TEILENHYET,

If there is only One Gold Lotus awarded, Grande of Lotus will not be awarded.

If there are two or more Gold Lotus awarded, the juries must vote for the Grande of Lotus.
J—IRO—2RADZEEMN 1 AETDHE. T5U0RF TR ERESNFE A,
2 DL EDIT—IR-O—2XMRESNHE. BERET VT 47 -0—4RIHE
ENABHYET,

SR
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Mobile Lotus
ENA)L-B—ERX

New Director Lotus
Za—-T4qLYB—0—4
A

Outdoor Lotus
FIRT-A—32X

PR Lotus

PRO—%X

Press Lotus
TLR-O—4X

Print & Outdoor Craft
Lotus

TV TIONT 057
k-O—%2

Radio & Audio Lotus
SOOI —T 44 -0—4
A

ADFEST2023

23-25 March 2023
Pattaya, Thailand.
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AWARDING THE LOTUS WINNERS Back to Content

GRANDE FOR HUMANITY
J50T I —Ea—I =T«
The Grande for Humanity, which will be judged by the panel comprising of all the Jury Presidents, is an award

recognizing creative excellence, where non-profit organisations, foundations, charities, or NGOs Gold winners from
the following Lotus categories:
JoUT IA— Ea—I=TAIEEBNTOI)IAT4T BT OO—2R - A7) —Hh50OBA—2 R -A73)—ITx L TEES
NBHET. £AT3)— (M) DEEER TEBINSIBEEEHICL >TEEINFET,
e Brand Experience Lotus
TSURIHRRYIVR-A—FX
« Commerce Lotus
av—R-A—4X
e Design Lotus
FTHA - O—4R
« Digital Craft Lotus
TORI-ITTR-B—EX
e Digital & Social Lotus
TR —Tv)L-A—RR
e Direct Lotus
FALYL-A—42R
« Effective Lotus
IJx)T47-0—42X
e Entertainment Lotus
IA—TAA M B—4E2R
¢ Film Lotus
T4 A—ER
¢ Media Lotus
ATAT-B—452R
e Mobile Lotus
ENAIIL-O—FR
e Outdoor Lotus
FOT7-0—42X

* PR Lotus
PRA—42X

* Press Lotus
JLA-O0—4R

¢ Radio & Audio Lotus
VI —T 1A -O—42R
and non-profit organisations, foundations, charities, or NGOs winners of:
FEEFERE. B, BEFRK.NGO DZEHTRDELYTT,
¢ INNOVA Lotus
A/—/3-O0—R R
e Lotus Roots
A—4X-)L—Y
compete for Grande for Humanity (but not for Grande in their respective Lotus categories).
TI0T 74— Ea—ZTADRETYT (FFZL. ENETADOA—ER-ATIT)—TREI SO TIERERN) .

The determinant of eligible work is the brand/client/advertiser of the work. That is, the work must be for non-profit
organisations, foundations, charities, or NGOs including non-profit foundations & associations, appeals, charities &
donations, volunteers, etc.

BERMRICHIEDEIN I AMERDITSIUR/IFATUN LEENROET, DFY. ERIFFEEREHRRK, . HEH
K NGO (FFEFHAS LUVHE. MBRAK. BEHRRES LUVFH . RIUTAT7LRE) ERRELTVIBENHYFET,
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SPECIAL AWARDS

YRl E
ADFEST 2023 SPECIAL AWARDS

ADFEST 2023 4% 7| &
ADFEST 2023 Special Awards include:
HAEIXLTORY:
¢ Network of the Year
FYRT—=H-F T YA —
« Agency of the Year
IS —FT A —
¢ Independent Agency of the Year
AVTARVTUON IV —F T (¥ —
« Digital Agency of the Year
TON-T—Vzo—FTH A —
¢ Media Agency of the Year
ATAT - I—=Vzoo— AT A —
« PR Agency of the Year
PRI—=Czo—F T4 A — il
¢ Production Company of the Year
Ta8H AN —F T —
e Advertiser of the Year
FRINBAHF— T 4 —

Each entrant’s inputs in marked fields of the online submission will be taken as final to count toward the scoring of
these Special Awards.

ERFEEDAUFAVBLAARDORBERNEN . RREMELTHAINE DEHFKICERINET,

Please make sure the spelling (even spacing) of what you enter in the online submission is accurate and consistent to
ensure all your well-deserved points are awarded.

TARTDEBRAVIDERICBEEIND-HIC BLAADRIE. ANXFORY (RAR—RLEL)NEHET—ELTL
BHIEERERLTTELY,

ADFEST is not responsible for unallocated scores due to typo mistakes or name inconsistencies done on the
entrant’s part.

ADFEST [, EBEEDFATIX, BRIDF—BUZLYREAFY L TOHNEVEAEDEEZAVEEA,

Credit revisions cannot be made after Friday 27" January 2023 and must be done in writing to
Nat@ADFEST.com.

REANEOTEL, 2023 £ 1 A 27 B (§) FTIZ Nat@ADFEST.com SETICA— /L CEMSN=IBEDHZHFTFET,

ADFEST has updated the credits and Lotus categories included for scoring of the its Special Awards 2023, so
please make sure you read our revised Special Awards carefully.

EIECADFEST (%, 2023 R E DEHEFITEENZILOyREO—4R-HTTY—ZBHLEL-O T, WETSH R EE
FLBFALIZELY,

NETWORK OF THE YEAR

FYNT—9 - FT WA —

This award is given to the Network (own whole or majority stake in the company) that earned the highest score
calculated from the credit entered in “Network” (regardless of Entrant Company) from the finalists and winners in all
Lotus categories.

KEIE, EEOERICHMDHET) Network IELTEERL. M OUTOATI)—T74FIVRMAEADAE - NEIZELD
TERLERAVINOBETREBRELGERVNT =) (REHBIUVBR AN EREFIZHRERE IS FEM) I
XLTHELONET,

Note: Holding Company CANNOT be entered as Network!
5%_:###%%&(;tFNetworthL,fﬁﬁféiﬁAJ 1

) 23-25 March 2023 101 Page
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AGENCY OF THE YEAR

I—Txo—FT-H-Av—

This award is given to the Agency that earned the highest score calculated from the credit entered in “Agency”
(regardless of Entrant Company) from the finalists and winners in all Lotus categories.

REF, (EREOEEIHNDOST) [AgencyIELTEERL. MOLUTOATIV—ICENTIFAFIARLEADAE- A
BICEoTEBLIERIVMDBETRE/REGSIEI—VI oo —(CRLTELONET,

INDEPENDENT AGENCY OF THE YEAR
AVTARVTIMI—DzoY—FT (Y —
This award is given to the Independent Agency that earned the highest score calculated from the credit entered in

“Agency” (regardless of Entrant Company) and declared itself as an Independent Agency from the finalists and
winners in all Lotus categories.

AEL. BoZAVTARVTUNMIAR) I—D0—ThHHEEELT(REDEREIIIMNHST) [Agency IEL TE R
L. DUTOATI)—IZEWTIFZFAFTIRMNILEADAE - AEICE>TERLERIUMNDBETRERREL 21V
TARVTUMI—Uod—ICRLTELNET,

DIGITAL AGENCY OF THE YEAR

TORINWI—Vxo—-FT - —

This award is given to the Agency that earned the highest score calculated from the credit entered in “Agency”
(regardless of Entrant Company) from the finalists and winners in the following Lotus categories:

REE, (REOEBEICHNDHST) [Agency IELTEEL . MOLUTOATIV—ICENTIFAFIRRLEAD AE- A
BICEoTEBLIERIVEOBETRES/REG S EI—VI U —(CLTHELONET:

Digital Craft Lotus

TORI-DZTR-0—ER

Digital & Social Lotus

TAVRIWR)—Lv)L-A—2R

Mobile Lotus

ENAIL-O—ER

Lotus Roots sub-category in the above Lotus categories
EREO—FR-ATITI—IZHBIT S B—FRIL—YDYTHTI)—

MEDIA AGENCY OF THE YEAR

ATFLT I—=Vxoo—F T -H - —

This award is given to the Agency that earned the highest score calculated from the credit entered in “Media
Agency” (regardless of Entrant Company) from the finalists and winners in the following Lotus category:

KEF., (REOEEIZHNDST) [Media Agency |ELTEEL ., A DOUTOHTII—IZEVWTIZFAFIYRMAE~ADA
BE-ABICFI - TEBLERAVNDEETREFREGSI—DIU Y —(ITH LT NET:

Media Lotus (including Lotus Roots sub-category)
ATAT - B—ER(A—F2RIL—YDYITHTI)—%ED)

PR AGENCY OF THE YEAR
PR-I—Cxoy— AT 4 —L
This award is given to the Agency that earned the highest score calculated from the credit entered in “PR Agency”
(regardless of Entrant Company) from the finalists and winners in the following Lotus category:
KEF, (EEOEEIIHND5T) PR Agency IELTEEREL. DN DOUTOATIV—IZEVNTIFZFAFTIRANAE~AD AE-
ABITE-TEBLERIVNOBEETRE/REG IV —(THLTHELNET:

PR Lotus (including Lotus Roots sub-category)

PRO—42X(A—2R- =Y DY THTI)—%EL)

B W © % Bam Pattaya, Thailand.
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PRODUCTION COMPANY OF THE YEAR
Tagyiay-honi=—-FT Y- (v —

The ADFEST Production Company of the Year is awarded for excellence in craftsmanship and technical prowess.
ADFEST AR 9232 - Ao N=—-FT-H - A —(F, V50T ERMDICBN BB EINET,
This award is given to the production company that earned the highest score calculated from the credit entered in
“Film Production Company”, “Print Production Company”, “Post-Production Company”, “Special Effects
Company” and “Sound Production Company” (regardless of Entrant Company) from the finalists and winners in
the following Lotus categories:
REL. (EEOEBITHODDOST) T4V L-TAFYL 3y -y R=— [T)oh-TAaFsay-hoR=—] [RRk
TREHLa  hIR=— | TRARO Y LTI Y -hoR=—) [ THOUR-TAFHLa - hvR=— ELTEEL. D
DUTOATIV—IZEVWTIZFAFTYRMNAEADAE - ABICE - TEBLERIVNOBE TRE/REL2-TATY
TavhuRZ—(ELNnET,
¢ Audio Craft sub-categories (RA11-RA14) in Radio & Audio Lotus
SVFRA—TAF - A—BADF—T4F - U570 BT HT3)—(RAT1-RA14)
e Digital Craft Lotus
TOZIL-UZTR-A—42R
¢ Film Craft Lotus
4 L-H5T8-0—82 K
¢ New Director Lotus
Za—-T4LY5—-A—4X
¢ Print & Outdoor Craft Lotus
TYIRTIOMT - 95T0-0—4R
¢ Lotus Roots sub-category in the above Lotus categories (except Radio & Audio Lotus)
FREO—FR-ATITV—IZETEH. B—ER V=Y DY ITHhTIT)—(SVFA—T 474 -A—2RXZERC)
Note: A given production company will only be counted ONCE for a particular entry. That is, if the same production
company is entered under Film Production Company, Print Production Company, Post-Production Company, Special
Effects Company and Sound Production Company, that company will only be awarded once for that entry.
EADODOHEERF.BEDERIVMN —ICELTEI 1 EEFREXRELTHAONET, Thabhb., A—DHEE
A Film Production Company . I'Print Production Company ]. [Post-Production Company . [ Special Effects Company |1 &
U Sound Production Company |ELTIVR)—LTWBIEE., COSMIIEZIVN—ICEALT 1 ERLTELRBEONET,

If the same production company (same legal entity in same country) has multiple branches in the same country,
points will be counted as one production company.

EEaE — 0 #lfes#t (ALEDRCEN ARCEICEROXEE B DHA. RAUME 1 DOFIERHELTHIONE
ER

ADVERTISER OF THE YEAR

TR —-FT-H - —

This award is given to the Advertiser that earned the highest score calculated from the credit entered in “Advertiser”
(regardless of Entrant Company) from the finalists and winners in all Lotus categories.

KEX. (EBOEREICHMDHET) Advertiser (ELTEEL . D OUTDATI—IZEWTIFZFAFIRNALEAD AE-
ABIZE-TEBLERIVFOBETRE/REALTRNI(F—THLTHELNET,

) 23-25 March 2023 12 | Page
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SPECIAL AWARDS SCORING
FHEORSUMNETR

ALL LOTUS CATEGORIES (Except INNOVA Lotus & Lotus Roots)

LO—RZRATFI)— (A /—/\-O0—FR &O—4F R JL—Y%EKL)

Grande 30 Points

JooT 30 RAk

Gold 15 Points

I—JLK 15 R1>k

Silver 7 Points

)N — e

Bronze 3 Points

JovX IRAk

Finalist 1 Point

T7A4FIRE 1 RAVk

INNOVA LOTUS, LOTUS ROOTS & GRANDE FOR HUMANITY
A/—\-0—3RX, A—2R =Y &I FT T4 —E2a—I =T«
Grande 35 Points

JooT 3B RAk

INNOVA Lotus & Lotus Roots 20 Points
A/—NO—F2RA—F X JL—Y 20 RA b

Finalist 7 Points

T7A4FIVR 1RAVb

SINGLE/CAMPAIGN SCORING

BEROHEMERNBRETEFYIR—VERORIUMHE

For sub-categories where single entries are submitted, juries may group single entries into a campaign. In which case,
BTN —%2E5H 5 TATI—TRH. BEEFERBRIVN)—Z1DDTIL—TITFEEH T, FroR—UEFBHILE
NTEET . TDIHE.

the scoring for the campaign will be scored from the point for that award plus additional campaign point (1 point each).
LY IOR—UDNEBRTEIRAVMNE REDLANLIZE LIRSV RE BIIDF v R—URAURGEM 1 ERTEITH
RAVN) DEEELGYET,

For example, a Silver campaign comprising of 3 single entries will be awarded 9 points:
BIZIE DIN—EZELFroR—UD I DDEBMI N —ERTEREIN TGS, HEFrUoR—UF IR Y

FEEFELET,

that is, 7 points for the Silver win, plus 2 campaign points.

THEHLE NEETUIN—REITHET D T RAVM 2B E3EBETENENFYUR—URAVINE 1 RAUMT DA
mEZINFET,

A Gold campaign winner with 4 single entries will be awarded a total of 18 points:

HAINE. T—IFEZELFroR—UDN 4 DOBEBI VN —THBBESN TV EE, HEFroR—UF 18RIV
BELET,

15 points for the Gold win plus 3 campaign points, and so on.

FREHL IEETI—AFZEICHET D 15 RAVM 2B 3B 4 EETENENFYUR—URAUME 1 RAUE
TOAEHEENET,

MULTIPLE AGENCIES/NETWORKS

BROI—C1oi— /2N TI—VILBE1E

If a work or campaign constitutes work(s) from multiple agencies and networks, the scores of the winning work will be
allocated proportionately.

1 DDEGRGEVDLEYTUR—U N BERODI Do —PRINT—VIZEEEETHLIEE . AE- ABERORSAUMNEIE
#HIZEDENFT,

Example 1: An entry that is the collaboration between Agency A (Network 1) & Agency B (Network 2) wins Gold (15
points).

23-25 March 2023 13 | Page
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Bl 1 T—Ozo—A(RYRT =D 1 ETF)ET—DIV—B(RYNT—9 2 ) NERETHIELI=ZU M) —E@mAT—

IR RAVRM) ICAELIIGEDERS
Agency A 7.5 points
Agency B 7.5 points
ISP —A 15 RAUk FyhT— 1
I—PzoP—B 15 RAUk kT —2 2

Network 1 7.5 points
Network 2 7.5 points
15 RA Uk
15 RA Uk

Example 2: A campaign entry grouped from 3 single entries wins Grande of Film Lotus (30 points), where:
Bl 2: LTFDESIEBD AN ERFELT 3 ERTHEEEIN STy R—U B, TAILL-O—FADT 50T (30 RAY

NEZELEBE:

Single Entry 1: Agency X
Single Entry 2: Agency Y
Single Entry 3: Agency Z

IUM)—fE@m 1:
IUM)—ER 2:
I VM) —1E& S:
The points will be awarded as follow:
RAVMIUTDOLSICERASINET:
Agency X, Agency Y, Agency Z

I—o1i—X
I—oroi—Y
IT—ox—7

Network a

Network a

Network 3
TYRT—Y a
TYRT—Y a
kT —9 B

10 points each

Network a 20 points
Network 10 points
I—VIvi—X I—Vrri—Y I—Vxoi—7 10 RAVRT D
TURI—Ya 20 RA b+
kT —o B 10 R1>k

TIED POINTS

B R

In the event that points are tied between multiple Networks/Agencies/Production Companies, the Special Award will
be awarded to the Network/Agency/Production Company that won the highest number of the highest ranking medal.
RAVEDERDARVNT—0/T—D10 0 —/HESHTRRADEHE . HIEF. REIVIDAT L OEFGHEAZKRTH

BRYNT =0/ T—D1o —/flERRIIRESNFETS,

For example, both Agency A & Agency B both receive 95 points for Agency of the Year, where:
FEZF TP —A LTIV —B OEAN. TV —F T H A —T 5 RAUbER(T:

Agency A won:

Grande for Humanity 35 points
Grande of Film Lotus 30 points
2 x Gold Lotus winners 30 points

Total 95 points
I—ri—ADERE:
GSUT DA —Ea—<=T1 35 RAUb
DSUT AT T4 L-O0—BR 30 RAUk

2x I—)LR-0—4XZE 30 RAk
&it 95 RA b

Agency A is the winner of Agency of the Year.
I—Cr o —ARR IV — AT - AV —ERELFT,

Agency B won:
1 x INNOVA Lotus
4 x Gold Lotus winners
1 x Silver Lotus winner
1 x Lotus Roots finalist
1 x Direct Lotus finalist

20 points

60 points

7 points

7 points

1 point

95 points
I—Sx 3 —B DESE:

1x A/—/3-0—32R 20 RAUk

4x T—)LR-O—42RZE 60 RA

1x VILN—O—ERZE TRAVb

1 x A—R2Z)—YTF7LFIVAL THRAVE

1 x #ALYR-O—ERT7AF1) Rk 1RAUK

95 IRA> bk

B W © % Bam Pattaya, Thailand.



FEE & KEY DATE

Back to Content

FEES & KEY DATES
IR —& " ETEHFE

FOR ALL LOTUS CATEGORIES

£0—4X-H7T1)—

FEES & DEADLINES

I h)—E&HIB

Entry Confirmation &
Invoice Generation
Deadline
IVMN)—HERER
HEREERA

Payment Deadline

XM A

Materials &
Documents Deadline

=i 8
XEHA

Early Bird Rate
BHL—+

Friday 16" December 2022
2022 £ 12 A 16 A (&)

Friday 239 December 2022*
2022 12 A 23 H(®)

Regular Rate
BEL—F

Friday 13% January 2023
20234 1 A 13 B (&)

Friday 20t January 20232
202341 A 20 A(£)?

Friday 20t January 2023
202341 A 20 A (%)

Early Bird Rate®: If payment is not received by Friday 23 December 2022, 11.59 pm BKK time (UTC+7), the Early
Bird Rate invoice will be voided and a new invoice with the Regular Rate will be issued.

BRL—F 12022 £ 12 A 23 B (&) F1& 11 B 59 2 BKK Bff] (UTC+7) ETICXIL LA fThhigh o156 BHAL—H
DFEREFEDNELGY . BEL—FOFLVERENRITINET,

Regular Rate? If payment is not received by Friday 20" January 2023, 11.59 pm BKK time (UTC+7), the Regular
Rate invoice will be voided and a new invoice with late fees will be issued.

BEL—F:2023 £ 1 A 20 B (&) F#% 11 BF 59 53 BKK Bfdl] (UTC+7) ETIZIL LD THh WMo 1-155 . BEL—F
DFEREFEDELGY, EFHESTHLOBERENRITINET,

EARLY BIRD RATE
Invoice by 16 Dec 2022
Payment by 23 Dec 2022
BHL—k
FEREIL202£ 12516 BET
HNE 2022 £ 12 A 23 BET

REGULAR RATE
Invoice by 13 Jan 2023
Payment by 20 Jan 2023
WHEL—F
FEREG 202341 A 13BFT
XK 2023 1 B 20 BET

LATE FEE
Invoice after 13 Jan 2023

132 2

FERZ(X 2023451 B 13 LA

FEES BY LOTUS

O—2RIZk5¥E

Brand Experience Lotus
TIUR-IHVARYIVR-O—4FR

Commerce Lotus
av—X-A—42R

Design Lotus
THA2-0—42

Digital Craft Lotus

—eas — THB13,000
TR ZTR-A—ER

THB13,000

THB15,000
THB15,000

THB17,000
THB17, 000
Digital & Social Lotus

TORINR) =L )L-A—FR

Direct Lotus
AL —4R

Effective Lotus
IJxOT47-0—43R

Entertainment Lotus

3-25 March 2023
attaya, Thailand.

15 | Page
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IVA—TAA-O0—2R

Film Craft Lotus
T4ILLHD5T-A—2 R

Film Lotus
J4I)LL-O0—4R

Media Lotus
ATAT-O—FR

Mobile Lotus
E/NAIIL-O—FX

New Director Lotus
Za—FALYR—0—4Z

Outdoor Lotus
7IRRT-0—52

PR Lotus
PRO—AX

Press Lotus
TJLR-B—4X

Print & Outdoor Craft Lotus
TR TOMT 95780 —42R

Radio & Audio Lotus
SUFF—F A4 -O—5R

INNOVA Lotus

A/—-A—32 THB20,000
Lotus Roots THB20,000
A—2Z)L—Y
Film School (under New Director Lotus) s 500
T4 L RO— )L (Za—-T4L —-a !

! 7 (=2 FaLo5 THB6,500

—52ZADTF)

Note: All entry fees are inclusive of VAT 7%
E I ARTOIUN)—ZEICEANEER 79D EFENTLET

23-25 March 2023
¥ Bmm Pattaya, Thailand.

ADFEST2023

THB22,000
THB22,000

THB7,500
THB7,500

THB24,000
THB24,000

THB8,500
THB8,500



FEE & KEY DATE Back to Content

A

PAYMENT
SCHAL

PAYMENT METHOD
b2/ AV}~
e Bank Transfer
RITIRA
Payment in Baht, without deductions is due immediately to Payment Method by bank transfer to:
BAN—YETTFHHFLELSINGVREREZ. L TOOECRLAALRFICRITERICTMALTTS

(AW
Account Name: Plannova Co., Ltd.
A4 :
Saving A/C number: 179-403-6879
LTRESOEES:
SWIFT Code: BKKBTHBK
SWIFT O—F:
Bank Name: Bangkok Bank Pcl.
R174:
Bank Branch: Bangchak Branch
RITXIE:

2109 Sukhumvit Road, Bangchak, Prakanong,
Bangkok 10250 Thailand

Tel: +66 2 3113851-2

Fax: +66 2 3117501

o There is a 250 baht handling fee per transaction made via bank transfer. It is imperative that you cover all
bank charges (all local & overseas charges borne by remitter), otherwise your entry submission may be
refused.

BRATIERICTIE. ZTDEE 250 N—YDFHHLIMINET, HoWHFHHIILCEEEE (MTENTRTOE
HBNEEFHMEAE) &Y, ChiTbEVIVN) R FohFEE A,
o Please provide your bank with the following information for the description of payment:
EZORE., TE (S5E) BRI HLUTOERERITICIRBLTTSLY:
Inv0|ce No.
EREES
Company Details (Company Name & City)
SERHIRR (LA, FIEHf)

o Once the payment has been made, please email the proof of payment/bank transfer confirmation to
EEFRET TR, e AL TXIWARITEET T DR EZ) ZLTISES>TTELY,
Arunya@ADFEST.com, Da@ADFEST.com and Nat@ADFEST.com
Arunya@ADFEST.com, Da@ADFEST.com . Nat@ADFEST.com 58T

¢ Credit Card (VISA, MasterCard & American Express)
LDy A—F (VISA, RRE—H—R, ZAJAY - TFRATLR)
o Thereis a 3% charge for payment with VISA and MasterCard
VISA 1= [EXRE—D—FEERT 5 E . 3% DFHMLMINYET,
There is a 4% charge for payment with American Express
TA)A - IFXRTLREERTHIHE. 4% DFHBALMES,

(@)

e Cheque (for Thailand only)
INDF (ZAERADH)

TERMS & CONDITIONS
RS

a 23-25 March 2023 171 Page
! \ G L Pattaya, Thailand. As of 28 Oct 2022


mailto:Arunya@ADFEST.com
mailto:Da@ADFEST.com
mailto:Nat@adfestADFEST.com
mailto:Arunya@ADFEST.com
mailto:Da@ADFEST.com
mailto:Nat@adfestADFEST.com

Entrant is responsible for all bank charges and fees. ADFEST must receive the full amount as stated in the
invoice for the entry submission process to be complete.

EEEICE. TN —BEOMFICENT. IXTORITFHH. TOMMFHHEEIBTLIHEENHYFET . ADFEST
MEEREICREL-L2ELZELLGEVE. IVN)—BLAADFHZEITETLEE A,

No refund will be given for wrong, disqualified or withdrawn entries.

FEBIVN)— RELIEIUMN — BBLIZIZUM) —IZH LTIV M) —BIHRESNFE A,

23-25 March 2023

¥ Bam Pattaya, Thailand.
ADFEST2023



Back to Categories

” ) BRAND EXPERIENCE LOTUS
)

BRAND EXPERIENCE LOTUS
TSR -IHARYIVR-O0—FR

Brand Experience awards creative works that have all brand building through the dimension of experience design,

activation, immersive, retail and 360° consumer engagement.

TSR THRRYIVR-O—RRE TYRARYIVR - THAY  TOTAR—230 BARUKER, )T—)L. 360 EHRA
R— IV —DANGEIZL BT IR BRETIVITAT4TERICRHLTEONET,
Entries should demonstrate how the consumer journey, experience of the brand and optimisation of every touch point

led to increased brand affinity and commercial success.

BEEMIE, A0 1—T— - Or—Z— TSUMKERR, £2VvFRAVMDRBILN ., EDKIITTSUR-TI4=T4(E5E)

PEEMBNIZ DN =DOMEHRBELTT LY,

The decision of the Juries on Brand Experience Lotus winner will be based on 4 criteria and weighted as follow:
BBEENTIUNIVARYIVRA-O—FREZEETIRD 4 BELERTUTORYTY :

Creativity  (30%)
JYITAT1ET4(30%)
Strategy (20%)
BBE (20%)

Execution  (30%)
ERRE  (30%)
Results (20%)

R (20%)

Each execution/campaign/set of execution constitutes one entry.
EHEAR/FroR—2/ERABO YR EIT 1 TURN)—EHRFET,

BRAND EXPERIENCE LOTUS
TSUR-THARYIVR-A—4ER

MATERIALS
R EH

BEO1 Guerrilla Marketing & Stunts

BEO1 #YS-R—7T427 &RAUE

Guerrilla marketing tactics, stunts (publicity stunts, street stunts), pop-
up events to drive consumer engagement.
HBEEDIV T —OAVNERET B1=0D. 7)F5- =T T4 T8
T, RAUR(INTYS T4 RBUR AN) =k REVR) (54T /R T T
TARUK,

BEO2 Events

BE02 Rk

Big-scale events such as sport events, festivals, concerts, corporate
entertainment, built stages, etc. to engage with consumer.
HBBEEDIV T —UAMEBMELIZRR—Y - ARUM Tz XTA4N
V. aAvH—b, 3= RL—hIUETAUAVN, BEFDOKFEAUL,
BEO3 Exhibitions & Installations

BEO3 BREEAVREL—Lay

Space utilisation or use of a more permanent feature to drive
consumer engagement, including galleries, exhibitions, fairs, trade
shows, vending machines, floor graphics, transit advertising, etc.
FrIU—TORTRR.7z7. RAm. BBREH. 7077357197
A RBLEGED. EMFAHIVTERRBOERICISHEEZELD
IVF—UAUMRHEE,

Note: works entered into BEO3 cannot be re-entered into Digital
Installation (BE13).

SE:BEO3 ANDIVR)—ERIF. TR AV RAL—232 (BE13) AD
BEIVN)—IETEEEA,

Required
WA
+ Written Submission
EREREASE
Video Presentation (max. 2 minutes)
JLErT—av-ETH(&E2 D)
Mounted Presentation Board
Bsh=JLErT—30R—F
Digital Presentation Image
TN TLELT—oaVEfR
Client Endorsement Letter
VAT DHEBEX

Y

RYSE

ADFEST2023

23-25 March 2023
Pattaya, Thailand.
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BEO4 Ambient: Small Scale

BEO5 7YEIVk: RE—/)L AT —)L

Items in bars & restaurants, glasses, beer mats & ashtrays, petrol
pumps, flyers, stickers, signage, door hangers.
N—LRNSVRADTAT L TSR E7Tyh, R, #Ei#R T 75
ANV —  RATYA— AR —D FT7N\UH—,

Note: ‘Small Scale' refers to the physical size of the object, not the
quantitative volume or scale of distribution.
ERE—IVLRT—IIVERERBARD YA XEELET  HEORAHR
EEiELEEA,

Required
WA
* Written Submission

EmERBAE

Video Presentation (max. 2 minutes)
e T—av-ETH (&R 2H)
Mounted Presentation Board
BsSh=TLE T—YavR—k
Digital Presentation Image

TN TLELT—avEfR
Client Endorsement Letter

DATUrDEEBEX
Optional
FFav
Actual Work or Demo video (max. 1
minute)
EYOERFE-ETEETAH (&EE15)
BEO5 Ambient: Large Scale Required
BEOS 7VEIVUR: 5—U R —)L WIiR
Non-traditional outdoor/3D billboards including non-standard shaped - Written Submission
sites, ticket barriers, signage, wallscape, digital billboards, window VEREHERE

clings, building wrapping, helicopter banners and executions that
utilise a space or an existing permanent feature, etc.

EAERIRUN DB FRZEO K ERTIELEWLWTORT./3D ELR—K,
WA A, YA R—D BE. TR -EILR—F . BAR—X EJL-SvE
U AYOATB— N\ F—O AR—R S BRBREREFALEEESE,

Note: ‘Large Scale' refers to the physical size of the object, not the
guantitative volume or scale of distribution.

AU RV ERERBRD YA X R —IVEELEY . HE
PEMEEZRELEE A,

BEOG6 In-Store Experience

BE06 /Y AR7 *THARYIVR

In-store communications including product & shelf display, in-store
merchandising & promotion, pop-up stores, events, sampling, etc.
designed to drive consumer engagement with a brand.
HBEBEEDISURED IV —UAVNERET 5200, TOFIb& T
W TARTUVA AVARNT - I—F o a3 4007 &TAE—2ay Ry
TT7IT AT ARV BTV T EEECAV RN 02225 —
=S

BEO7 Launch/Re-Launch

BEO7 AVF /BAVF

Launch or re-launched a brand, product or service.
ToUR, BRFLFY—EROOAVFFEIFBERVTF,

Video Presentation (max. 2 minutes)
JLEsT—av-ETH(&E2 D)
Mounted Presentation Board
Bsh=7LEr7— 3 R—F
Digital Presentation Image

TN TLELT—a v EfR
Client Endorsement Letter

VAT DHEBEX

$ 23-25 March 2023
 ASA®J ™=
ADFEST2023

Pattaya, Thailand.
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” ) BRAND EXPERIENCE LOTUS
)

BRAND EXPERIENCE LOTUS

TSUF-THARYIVX-O0—4EX

BEO8 Competitions & Promotions

BEO8 avA~R&TFOE—av

Competitions or promotional incentives used to drive consumer
engagement with a brand.
HBELEIIUREDIV T —DAVNERET 0D, AVRT12aVF
fIEBRBA 2o T1T,

Back to Categories

MATERIALS
EHEN
Required
WA
© Written Submission
EmERBAE
Video Presentation (max. 2 minutes)
JLErT—2av-ETH(&E2 D)
Mounted Presentation Board
Bsh=z7LE T—avR—FK
Digital Presentation Image
TR TLELT—2avEfg
Client Endorsement Letter
ISATULDHEBEX
Optional
I ay
URL
URL

BEQ9 Sponsorship & Brand Partnership

BE0S RKRUY—Iv T &IFURIS—pF—1vT

Partnerships and/or sponsorships that create immediate and long-term
brand experiences or activations.

ENEF. REAMG T SURRRE I T ITAR—2av 2RI T 5 K575,
N—hF—9TB&V FFRR =297,

Required
WiE

Written Submission

EmEREASE

Video Presentation (max. 2 minutes)
JLEsT—av-ETH(&E2 D)
Mounted Presentation Board
BHshfiILErT7—avhR—F
Digital Presentation Image

TR TLELT—avEf
Client Endorsement Letter

DTATDHEEX
BE10 Use of Film & Audio Required
BE10 1—R# T4 L&F—F4F [7y:]
Cinema, TV, online film or radio & audio. + Written Submission
IRR.TLE. RVNBIBEERIESOF A —T 174, R EHEEE

Video Presentation (max. 2 minutes)

JLE T—av-ETH (&R 2 D)

Mounted Presentation Board

Bsh=JLE T3 R—F

Digital Presentation Image

TR TLELT—2avEfg
Client Endorsement Letter

DSATUDHEBEX
A7 a3y
URL
URL
BE11 Use of Print & Conventional Outdoor Required
BE11 A—XR-F#7-F)ob&aAVRULIFIL-FTHLET WA
Magazines, newspapers, inserts, trade journals, other printed Written Submission
collaterals, posters, billboards, etc. VERERERE

@)
R%s E 23-25 March 2023 21 | Page
Pattaya, Thailand. As of 28 Oct 2022
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MR, /oY —h ERE. ZOMHRBISN =I5 TIIL, RRE—,
E‘)bﬁ_Pﬁgo

Use of technology for mobile or other portable devices such as mobile
applications, widgets, MMS/SMS, Bluetooth and geolocation
technology (RFID, NFC, GPS), QR codes, etc. The work should show
how it engages the consumer and lead to interaction with the brand.
EEPLZTOMDR—2TILTNARIZFERSINDZENAIL-TT), D4D
vk, MMS/SMS, 7 JL—k5—X(RFID, NFC, GPS), oA R~ —a> 74
/89—, QR O—FGED LG HE T, EGRIE. ENDNEDKIITHERL
IF—=UL, TFUREHEICRELESDMERILITNIEEYER A,

Immersive large or small scale digital experiences and events which
are set up to engage and strengthen relationships with consumer. This
can include, but is not limited to VR/AR installations, multi-screen and
multi-dimensional experience.

HEBELOIVF—JDAVMBLUVEAROBRIEZBMELTEESNZ. X
HEHININREDRARTORIIARER ARk, THIZIE. VR/AR
AVREAL—2ay  B—30 - FIT  IIILF-RY)—2 /S RTEUKER
EEHETH. FTNLICRESNEE A

Note: works entered into BE13 cannot be re-entered into Exhibitions &
Installations (BEO3).

FBEI3ADIVN—ERIE. BREEAMVAFAL—2 32 (BEOS) ~D[F]
IR —XTEEEA,

23-25 March 2023

¥ Bam Pattaya, Thailand.
ADFEST2023

Video Presentation (max. 2 minutes)
TLEoT—3v-ETH (&R 2H)
Mounted Presentation Board
BsSh=ILE T—YavR—k
Digital Presentation Image

TR -TLE T—aVER
Client Endorsement Letter

DFAT UL DHEEX

Required
WhiE

Written Submission

EmERAE

Video Presentation (max. 2 minutes)
TJLEoT—av-ETH &R 2H)
Mounted Presentation Board
Bsh=zJLEr T3 R—F
Digital Presentation Image

TR -TLELT—avER

Client Endorsement Letter
IDSATULDHEE
AFar

URL
URL



” ) BRAND EXPERIENCE LOTUS
)

BRAND EXPERIENCE LOTUS

ISUF-THYRRYIVR-A—FR

BE14 Use of Digital & Social Platforms

BE14 1—R-AT-FIRIIN&Y—%IL-TFYNTA—L

Digital (websites, microsites, banners ads, eDMs, messaging, search
engine and viral campaigns & social platforms (social media platforms,
networking sites, social activities, streaming platforms, online
communities, blogs, etc.) that enhance brand experience or
engagement.

TIURKBRERETIUS =D AU MERIET HT 2L (Web Ak, T4
90/H Ak, Web /N F—[E&. eDM, Avt&—DUT | BRIVDY (5
W F o R=2 &Y=V INT TN TA—L (=X LA TATIA—Y
I FIRT—=F T YA V=X VT ITAETA AN) =225 TSy
NIt —L, 254003124, TATHE)

BE15 Touchpoint Technology & Tech-led Brand Experience

BE15 #yFiRAVk-TH/B0—&FTYI-LYF-TIUR-THRR)ITY
A

Use of new or existing technology to enhance the consumer
experience with the brand.

HEBEDISURKREAO LD . #Hif-i. FEBRENTI/AD—
DiER,

BE16 Branded Games

BE16 TS5 7vk-4—L NEY

Branded games that target and engage consumer through games
including, but not limited to online games, mobile games, apps, to
enhance the consumer experience with the brand.
TSUTIR T —LIE FoFAT— L FNAIWT—L TITIVGRED
T—LEBELTHEEZRRICLIVS—DIEHLDT. IIURTHE
EDREBRZEBRIELET,

BEL17 Integrated Brand Experience Campaign

BE17 AT L—FTYF TIUR-THRRYIVR - F oo R—Y
Campaign that effectively and seamlessly utilises multiple
mediums/channels to enhance and enrich consumer experience and
engagement.

BRDATAT /FroRIVENRANDOV—LLRITERTHILICK
Y HBBOHRBROIUS —DAVNERDDHF Y IR—,

Back to Categories

MATERIALS
RHEH
Required
Wi
Written Submission
EREREAE
Video Presentation (max. 2 minutes)
JLEsT—av-ETH(®E2 D)
Mounted Presentation Board
BHEIhILE T—aviR—F
Digital Presentation Image
TR TLELT—LavEf
Client Endorsement Letter
ISAT DB
FFay
URL
URL

RESILIENCE THROUGH CREATIVITY
LOVIVR-RI—-P)IALTA1ET1

BE18 Resilience Through Creativity

BE18 LPUIVR-RI—-VJIALT1ET1

A special Lotus Award sub-category to recognize ideas and creative
solutions that demonstrate resilience and resolve in the face of the
Covid-19 global pandemic. It is awarded to works that rise above the
crisis to create public, economic, cultural and/or other ideas for the
greater good. The solutions may or may not be connected directly to
the brand.

A—42REQFRYITHTI)— FRAOFT VAN RBEIE/NTIVY
ISABRMNSRHGERSEREEREDTAT TRV IAT4TE))2—
LaVvEHELET AR LR BEDO-OICHH#EE AL 2 - 8% -X

MATERIALS
RHEH
Required
WA
+ Written Submission
EREREASE
Video Presentation (max. 2 minutes)
TLtEoT—aETH &R 2H)
Mounted Presentation Board
BEsh=zJLE T30 R—F
Digital Presentation Image
TR TLELT—2avEg

23-25 March 2023
Pattaya, Thailand.

RSSE

ADFEST2023

23| Page
As of 28 Oct 2022



L ZDMDTAT7EEAHESIETHIERICHEONET Va—ay
FTSUREEEDLEA>TOTHEVER A,

Client Endorsement Letter
DIATDHEBEX
73y
+ URL
URL
Actual Work or Demo video (max. 1
minute)
BYMOERELETEETAH (&E15)

LOTUS ROOTS

MATERIALS

O—A2Z-JL—Y

LRBE Lotus Roots

LRBE A—%X-)L—Y

This is an award unique to ADFEST that is awarded to works that
embody local values whether in terms of culture, religion, beliefs,
traditions, language, insights, or context. Lotus Roots recognizes
works that preserve and celebrate the rich heritage and value of each
local culture.

A—AX-JL—YIL,  ADFESTHBNDELL T, Xk, RE.EE&. E#. B
BoAVYAR, AT RANMRE, B O MEREARLI-ERICEONE
TO

FRNENDOMBICEAEOXED ., ENGEEPMIELZEY. MASELE
FMBELES

RH&EH
Required
WhiE

Written Submission
EREREAE
Cultural Context Explanation
XALERIE O S D fEER
Video Presentation (max. 2 minutes)
JLE T—av-ETH (&K 2 )
Mounted Presentation Board
Bsh=7LE 73 R—F
Digital Presentation Image
TR -TLELT—avER
Client Endorsement Letter
DSATULDHEEX

Optional

I ay

- URL
URL

Actual Work or Demo video (max. 1
minute)

BYOERE-ITEETAH(&EE15)

Y

AN
| » 10T o ==

N L

ADFEST2023

23-25 March 2023
Pattaya, Thailand.
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7 ) COMMERCE LOTUS
€9

COMMERCE LOTUS
aOv—X-A—4RX

The Commerce Lotus awards creative and innovative solutions to enhance the consumer experience and drive
business sales including both offline commerce and eCommerce (Social Commerce, mCommerce, or Digital

Commerce).

aAYv—RO—3R (I . FT7540a7—RE e AY—R (V= %)LAY—A . mOAY—R, TOAIILAY—R)DEAEED,
HEBEEORBERIELES R ADRTEEFRET DV IAT4T TEHMEY ) 2a—avICHLTELNET,

The decision of the Juries on Commerce Lotus winner will be based on 4 criteria and weighted as follow:
IR —ERIEFEL. ZOTORIN-EDRRICE TEIMYMBMANERT DIFEKHERSLETNEEYFEE A,

Idea (30%)
TATT (30%)
Strategy (20%)
B (20%)

Execution (20%)
EREAS (20%)
Results (30%)
LEES (30%)

Each campaign/set of execution constitutes one entry.
FrUR—V/ERRBRIEITI IVMN)—EHRAFET,

COMMERCE LOTUS NEW

av—TxNem—FR

CMO01 eCommerce Websites

CMO01 e A¥—RX Web YAk

Creatively utilisation of websites to drive business sales.
ESRADRFTEFRET H1-HD Web H 1 +DRIERTER.

CMO02 Social Commerce

CM02 Y—¥)L-av—R

Creatively utilisation of online social platforms to drive business sales.
ESRRDBRFTELRET DODA U1 DY—2v LT TYRTH—
LORIERMETER,

CM03 mCommerce

CMO3 m O7—X

Creatively utilisation of application of mobile commerce to drive
business sales. This may include, but not limited, to apps, wallets,
reward/loyalty programs.

ECHRADBRFEEFRET DLODENAINIAT—RDT TV r—30D
BIERMER. ChIZIF. 7T 24Lyb 8B / A4V ILT1-TOT S LA

MATERIALS
RHEH
Required
WA
+ Written Submission
EREREASE
URL
URL
Video Presentation (max. 2 minutes)
TJLEvT—av-ETH (&R 2 S
Mounted Presentation Board
Bsh=JLE T3 R—F
Digital Presentation Image
TN TLELT—a v EfR
Client Endorsement Letter

including relevant content, promotions, incentives, etc.
ZTORBEBILLECRRADRFTEELZ(RET 1=, BIEHA DTIEMI
HBEEI—TINMIL. IVT—VAUNERD  M#EFT HF v R—
T.EETHIVTUY. TOE—av, 1BV TAIRE HEERR
FRLESE ESRRE—ILRERELET,

CMO5 Entertainment Commerce

CM05 I B—TAF k-av—2X

Campaign that effectively combines entertainment and commerce to
create engaging or interactive shopping experie/nﬁ\ge and drive

BRERBENET A, ChBICRESh LD TIRBYEH A, 7IATLHORRX
CMO04 Customer Targeting Required

CM04 HRAT—-B—H T4 WA

Campaign that creatively and effectively target, engage, or retain - Written Submission
consumers to enhance their experience and drive business sales VER SEERE

Video Presentation (max. 2 minutes)
JLErT—av-ETH(&E 2 »
Mounted Presentation Board
BEsh=zJLE T30 R—F
Digital Presentation Image

TN TLELT—oaVEfR
Client Endorsement Letter
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business sales. Includes brand partnerships/collaboration with
celebrities and influencers, engaging content, livestream, gaming,
sports, music, etc.
IB—TAVAV AR —RAEHRMIHAEDLET. BAKTIUES
DT4718avEV T RBRELEAHL ESRADFELZRET HF v~
=2 LTIV TARAVTNI Y —EDTIUR - IN—bF—2vT/aFR
L—2ay  BAMGBIV TV SATERE. 7—L. AR—Y, BEL
Eo

Application of environmentally friendly and sustainable commerce
practices including use of sustainable/recycled materials for products
or packaging, eco-friendly supply chain and logistics, waste
management and recycling practices, use of clean energy, etc.
RBICEEBL-FHHRAI AR ETOER, ChlclE, HEEalch
RATBER) AWM BEFERT I REBICRELI-Y TS51F—>
LR BEVMEBL)YAIILDOER, V)V IRILF—DFERALEN
BFENFET

In-store communications including product & shelf display, in-store
merchandising & promotion, pop-up stores, events, sampling, etc. that
drive business sales.

ESRANFTY LITERET SO0, TOF I TILT-F4RATL
A AVANT R—F 54205 &TOF—2ay Ry T 7T - Ak
T ARV YTV T EEEC AV AN 2322 —2ay,

Creative utilisation of existing or new technology including new
realities (Al, VR, AR, MR, XR), geolocation technology (RFID, NFC,
GPS), robotics, gadgets or electronics, voice activated technology and
interactive technology etc. to enhance the consumer experience and
drive business sales.

HEEORRERIELESRADRFTERET S, HLLEE (AL VR,
AR. MR, XR) . thI2{ B HR#EL AT (RFID, NFC, GPS) . ORwk, A¥zy
b EFHER. EERBTI/O0— M350 T4TT9/80—E BX
FEEEFHLLTI/00—DRIENER,

Creative utilisation that enhances the consumer journey including
websites, apps, wallets, reward & loyalty programs, Ul, UX, functional
design, etc. to drive business sales.

ESHRRADBRFEELZRET HHDIV2—T— Or—=—%ELT S
DxTH AN TT) ALY BB &O AV ILT4-TOY T L, UL UX,
THAVDOBEENLGEEZSTRIEMER,

Innovative and inventive use of new or existing platforms, technology,
or channels to drive business sales

ESRADRFTEELRET D-ODHFHT=E., FIEBEFED TSV T+—
L, TH/80— FrrILQOEFHH DIREIMASER, .

Effective and seamless utilisation and integration of multiple platforms,
technology, or channels.

BROTZINIH—L. TY/80— FYRILOHREN DL —LL R
EREHE,

B W © % Bam Pattaya, Thailand.

DS4TUDHEX
Optional
FFvar

URL

URL
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COMMERCE LOTUS

RESILIENCE THROUGH CREATIVITY
LOYIVR-RI—-J)TLT4ET1

CM12 Resilience Through Creativity

CM12 LIV R-ZI—-JYTAT1ET«

A special Lotus Award sub-category to recognize ideas and creative
solutions that demonstrate resilience and resolve in the face of the
Covid-19 global pandemic. It is awarded to works that rise above the
crisis to create public, economic, cultural and/or other ideas for the
greater good. The solutions may or may not be connected directly to
the brand.

O—42REDEHRYIHTI)— a0 F DA I RBREE/NDTIVY
[SBERNSRRLGBIERBEEREEITATT7ORIIIAT4TIE) ) 21—
LAvEIHMELET . S LA OFBED-OICHEERRLAHK - FF- X
b ZDMDTATTEEABEIETHERICELNET, Va—3ay
[FTSUREEEDEMA>TLTEENEE A,

Back to Categories

MATERIALS

REEN

Required

Wi
Written Submission
EmEREAE
Video Presentation (max. 2 minutes)
JLErT—av-ETH(&E2
Mounted Presentation Board
Bsh=7LErT—avR—Fk
Digital Presentation Image
TR TLELT—2avEfg
Client Endorsement Letter
ISATULDHEEX

Optional
A7 ar
URL
URL

LOTUS ROOTS

O—42X-JL—Y

LRCM Lotus Roots

LRCM O—%Z-)L—Y

This is an award unique to ADFEST that is awarded to works that
embody local values whether in terms of culture, religion, beliefs,
traditions, or language, insights, or context. Lotus Roots recognizes
works that preserve and celebrate the rich heritage and value of each
local culture.

A—AX-)L—YI&, ADFEST B DEELL T, Xk, R&K. E5. 6. &
B AVYAN AV THRRAMNEE B DM ESRZARRL-ERICEBONE
T TNETNDOMBLICETDOXILD . ENGEEOMIEZEEY . A DH%E
mEEHELET .

MATERIALS
IRHEH
Required
WA
© Written Submission
fEmEREASE
Cultural Context Explanation
XALERIE O S D fEER
Mounted Presentation Board
BHshfiILErT7—avhR—F
Video Presentation (max. 2 minutes)
JLE T—av-ETH (&R 2 D)
Digital Presentation Image
TR TLELT—2avEfR
Client Endorsement Letter
ISAT U EDHEBEX
Optional
FF ay
+ URL
URL

O

RYSE

ADFEST2023
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O D ES I G N LOTUS Back to Categories
)

DESIGN LOTUS
FTHSL-O—5X

Design Lotus awards works of design craftsmanship where the design elevates the brand communication objectives.
THAY-O—2R(E TIUR-O32 =5 —230 D BHEREHET R ITTMR Uy TR REESN T H AU RIS
XLTHEONET,

The decision of the Juries on Design Lotus winner will be based on the following criteria:

BEENT A -0 SREBETHIREDEELRAIUTDEYTT :

Design-based with no Functionality Design-based with Functionality
R CEELEW TR PR CEEYT ST AR
Creativity/ldea/Insight (40%) Creativity/ldea/Insight (30%)
DIVTATAETA/TATT /A A (40%) DITATAETA/TATT /A% A (30%)
Execution & Craft (30%) Execution & Craft (30%)
HlVEY A (30%) HVEY LT (30%)
Brand Engagement & Justification (30%) Brand Engagement & Justification (20%)
TSUR IV F—D A REIRRL (30%) TSURIUF—D A RERBL (20%)
Functionality (20%)
HaetE (20%)

Each campaign/set of execution constitutes one entry.
FroR—V/RBARIEITT TN —EHAFT,

DESIGN LOTUS MATERIALS
THA-0—4R RHEH
DEO1 New Brand Identity Required
DEO1 =a—T SR PATUTATA— BE
Design a new brand or corporate identity for any product, service or - Mounted Presentation Board
organisation. _ RN
B BHE. H—E R MMOHNTTINE A ALt a5 | DenfTL ST ayRh
STFATFADTEFA, Dlg[tal Presentéltlo_n Image

TR -TLEL T IV EE
Note: Work cannot be entered into both New Brand Identity (DEO1) - Client Endorsement Letter
and Rebrand of an existing Brand (DE02). HSATURDHEX

3% 2a—TSUR - FATUTAT4—(DEON EYTSUR-FT-T5 S :

= e _ Optional
AFALY - TSUF (DER) DTHIMERETIN—FBCLETEEE | pgoas,
Ao

DEO2 Rebrand of an Existing Brand

DE02 YTSUR AT THCRTA4VT TSR

+ Video Presentation (max. 2 minutes)
TJLE T—2av-ETH (&R 2 )

Rebrand of an existing brand identity for any product, service or * Actual Work or Demo video (max. 1
organisation. minute)
HoWEBREFEOEL. U —EX BNV ITZoTA0Y, RYOERE-IZITEETAHEE15)

DEO3 Product Design: Consumer Products

DE03 FAX YL FH A :ava—v—TFOFHk

Design that appropriately enhances the brand value and experience.
Criteria for consideration includes how the scale of the creative idea
and execution fits the scale of the problem; how the idea works for the
particular brand, production execution, and the form and functionality
of the design.

TSR MEZEYICEIE LS TSURERBREEN T HER, BERE
[CIE. TAZIRDEOREEIIVIATAT - TAT T /RIERDRT—IL
DDYEIMEIN, ZELTTAT7HREDIT IV, Eie. THF1oD
B OHEEEITERTANEI D BEFENFET,

I
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DEO4 Product Design: Innovative & Sustainable Design

DE04 FAZ YN -THAL A/ INT4T &Y RTAFTIL-THAY
Design that addresses social and/or environmental issues, introduces
long term solutions, and raises the standard and quality of life. Include
environmental and sustainable energy, education, health, disaster
relief, etc. solutions.

#HEPRBICAYIMEZREL. RAV1—2a 7B £FEDK
B-BELEITATHYM0, RIEME, HRAIREIRILE— HE. BR. K
ERIBZICAT SV )1—avEERAFET,

DEO5 Packaging Design

DEO5 /Syr—Iu - FTHAY

Packaging design of physical products used for promotion, sales, or
displays.

TOE—230 ., B FETARATLAIZERSNSYEHEZD /Y
F—STFYAY,

DEO6 Brand Collateral & Publications

DE06 TZUK-a5TIN&/IT)ir—ay

Physical materials e.g. direct mail, calendars, flyers, leaflets, tickets,
postcards, invitations, greetings cards, books, magazines, reports,
catalogues, brochures, press kits, etc.

MBREH Bl FALINA—IL [ ALVE— T4V — )—TL Yk,
Firyb  RAMA—R BFR. TV—T10T - h—F EBE. . LR—
boAROY . JO—v— TLRFYMMEE,

Note: E-Book is not eligible for submission into DEO6, but it can be
submitted to DE15: Digital & Interactive Design.
SFESEE-TYVIEDEIO AD IR — RSN TT AL DEIS: TOAIL &L
RS TAT  THAUANDIVN)—NATHETT

DEO7 Poster

DE07 RRH—

Design of the poster which must be a poster format. Single poster or
campaign constitutes one entry.
RRA—DIA—T Vb THIESNI=THF A2, TORIL - RRF—([IF R
TT o 1 MORRA—EL 1 FYoR—UT 1 IVMN)—EBYET,

Note: Digital poster is not eligible for submission into DEO7, but can be
submitted into DE15: Digital & Interactive Design.

FESE T ORILKRRE—IE DEOT ADIUM)—REHNTT A, DEI5: T
BIVALVEZITAT THAUADIVN)—HFERETY

DEO8 Type Design

DE08 24T -THLY

Design and creation of new typefaces including font styles and font
families.

TAURRBAIWNAOTH AT 7R 12 E LW TIARADTHF A&
YER

DEO9 lllustration
DEO9 ASARL— 3V

Required

,z»E
Mounted Presentation Board or Mounted
Board
BHsh=7LErT—avR—
Digital Presentation Image or Digital
Image
TN TLELT—oaV B ERET
A IVEHE
Client Endorsement Letter
DSATDHEBEX

Optional
7]'7’/3/

Video Presentation (max. 2 mlnutes)
TJLEoT—av-ETH(&E?2H
Actual Work or Demo video (max. 1
minute)

BYDEREFTEETAH(EE 15)

23-25 March 2023
- L Pattaya, Thailand.
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O DESIGN LOTUS
S0

DESIGN LOTUS

THAY-A—4X

DE10 Self-Promotion

DE10 &/)L7-FRAE—>av

Design of collateral, souvenir, products, etc. for own
agency/company’s or client’s promotion.

BEOREBE/ StFLEIISAT7UrDTOE—230DHDISTS
W TE ®HAGEDTHAL,

DE11 Point of Sale: Small Scale

DE11 RAVMFT-E—)L: RE—IL- AT —)L

In-store communications including product & shelf display, in-store
merchandising, signage, poster, POS communication, structural
graphics, retail bags & boxes, etc. designed to drive sales at point of
purchase.

BARAUICRFEEZRET S-OTF1oshfz-TO5ob&2 LT
TARTLA AVARRT I—=F B AT A R—D T RRE—,
POS a3a=—2aV KT ST4VIR NT—IL-1\0J &RV R1E
Es

Note: ‘Small Scale' refers to the physical size of the object, not the
guantitative volume or scale of distribution.

EREI ATV ERERBADY A XEIELET  HECE AR
BEELEEA,

DE12 Point of Sale: Large Scale

DE12 RAVMFT—:5—T-R7—)L

Permanent or temporary construction including retail & specialist
stores, pop-up stores, installations, etc. at point of purchase.
BARIULONFEE-FME, Ry TTYTRNT AV REIL—230 i E
D . KIEAIE (T —FFRITEEE,

Note: ‘Large Scale' refers to the physical size of the object, not the
guantitative volume or scale of distribution.

F ST RV ERERBRD YA X RIr—IVERRLEY  BE
PEARIREELEE A,

Back to Categories

MATERIALS
RHEH
Required
WwE
* Mounted Presentation Board or Mounted
Board
BHENTLE T—ay - R—F&E=
FBHIhf=AR—F
Digital Presentation Image or Digital
Image
TOIN-TLEUT—2aV B FERIET
A IVEHE
Client Endorsement Letter
DSAT DB
Optional
FFav
+ Video Presentation (max. 2 minutes)
TJLEo7—av-ETH(&E2H)
Actual Work or Demo video (max. 1
minute)
BYOERELETEETAH®EE1 D)

DE13 Motion Design

DE13 E—<av-THIY

Motion graphics, video, moving images, animation.
E—2av - UIT4VIR ETH L—EVT (A= T A—2aL,

Required

WA

*+ Original Work
FTUTFHIVESR
Mounted Presentation Board
BEIhiILE T—avR—F
Digital Presentation Image
TN TLELT—2a vV Efg
Client Endorsement Letter
I5ATUPDHEEX

Optional

s W
Video Presentation (max. 2 minutes)
JLErT—av-ETH(&E2 D)

DE14 Exhibitions, Events & Public Environment

DE14 BRTR., ARV AHDRE

Exhibitions, installations, festivals, events, expos, trade fairs, galleries
& museums, office & residential spaces, transportation & transit
spaces.

BREAVREIL—2a0  TTRTA/NIL ANV TXFRR BRI,

Required

Video Presentation (max. 2 minutes)
JLEvT—iav-ETH (&R 25)
Mounted Presentation Board

p
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KIS NEMEE. A D4R BAEZERM. WX SOV ER],

BEht=-7LEr7—3vR—Fk
Digital Presentation Image

TR TLELT—oa vV Efg
Client Endorsement Letter

D247 DB
DE15 Digital & Interactive Design Required
DE15 TURN&AVEZIOT4T - THAY &

Design created for the digital platform to enhance customer journey
and experience. Includes static graphic, icon, websites, microsites,
digital publications, apps and digital installations.

NARRT— - —=—LRRERET 2T ORI - TV TH—LITHIE
FTAHIIIHMESNI=T A2 BB T 5T499. 7432 Web Ak,
RA70- A TORWHBRY. 7T, TOZIN AV REL—2aviiE
TY,

DE16 Social Related Design
DE16 Y— v JLBET Y12

A

Video Presentation (max. 2 minutes)
JLtEoT—ia-ETH(®E2H)
Mounted Presentation Board
BHInILE T—aviR—F
Digital Presentation Image

TN -TLE T avER
Client Endorsement Letter

Design that utilises social platforms including social media platforms, 77{7\/'\@*&%X
networking sites, social activities, etc. Optional
Y=L ATAT - TSYR T — L FVRT—F T A Y—v )L AIvay
TIOTAETARED =¥ IL-TFZrT+—LEFRLI-THA, URL

URL
DE17 Innovative Design % Required
DE17 A/I\FT4T-TH4A> B

Innovative design that redefines or explores inventive ways to design
including new form & function, innovative material, or new approach
with design at its core.

AINTAT-THAUIE LT A — L &IERE. EHGRM . 3T
QAT ERBTHAVIZEDFHLWTTO—FLHLE  BBINGT VAU HE
FEERFEFERLET,

DE18 Integrated Design Campaign

DE18 AT L—TYR-FHALU-FroR—

Campaign that effectively and seamlessly utilises multiple mediums.
BEDATATENREMN DOV —LLRITERT5FvoR—2,

A

Video Presentation (max. 2 minutes)
TJLEoT—av-ETH(&E2H)
Mounted Presentation Board
Bsh=-JLEr7—aviR—Fk
Digital Presentation Image

TR -TLEL T3V EE
Client Endorsement Letter
DSATDHEBEX

Optional

FFav

URL

URL

Actual Work or Demo video (max. 1
minute)
EYOESRFELIEITEETAH (ZRE1H)

) 23-25 March 2023
N W © ¥ Bam Pattaya, Thailand.
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DESIGN LOTUS

RESILIENCE THROUGH CREATIVITY

LIV R -RI—I) L T1ET1

DE19 Resilience Through Creativity

DE19 LIV R-RIL—-PYTAT1ETA

A special Lotus Award sub-category to recognize ideas and creative
solutions that demonstrate resilience and resolve in the face of the
Covid-19 global pandemic. It is awarded to works that rise above the
crisis to create public, economic, cultural and/or other ideas for the
greater good. The solutions may or may not be connected directly to
the brand.

A—2RE DRI ITHTI)— FHEOOF IA I RABREE/NNVTIVY
[SABERNSIFRRLGBSEREEZREBEITATTOINIAT4T I ) 2—
LavETHMELET . HELEOF BN -OICEHEERRL AL - BF-X
- ZDMDTATTEEAHBESIETHERICEONET, Y)a—ay
[FTSUREEEDEA> TN THEWEE A,

Back to Categories

MATERIALS
Required

BAR

Video Presentation (max. 2 minutes)
JLE T—av-ETH (&E25)
Mounted Presentation Board
BHsh=JLE T—avR—Fk
Digital Presentation Image
TOAIN-TLEUT—2a vV Efg
Client Endorsement Letter
DSATUrDHEBEX

Optional
AT ay

URL

URL

Original Work

FIOFIVER

Actual Work or Demo video (max. 1

minute)
BYOERFELFTEETAH(HE1 5

LOTUS ROOTS

MATERIALS

O—AX-JL—Y

LRDE Lotus Roots

LRCM O—32R-)L—Y

This is an award unique to ADFEST that is awarded to works that
embody local values whether in terms of culture, religion, beliefs,
traditions, or language, insights, or context. Lotus Roots recognizes
works that preserve and celebrate the rich heritage and value of each
local culture.

A—%X+)L—Y[&. ADFEST B DEEL T, Xt R&K. E5&. 6. &
B AV AN AV THXRAMNEE B D MERZARL-ERICEBONE
Y. ENTNDMEICETOXIED . ENGEE CMBELEEY . FHADHHE
mEAHMELEY .

Required
WA

Cultural Context Explanation

XA BB E o D fFER

Video Presentation (max. 2 minutes)
JLEvT—av-ETH(&E25)
Mounted Presentation Board
BEIhizILErT7—avR—F
Digital Presentation Image

TN TLELT—a v Efg
Client Endorsement Letter

D247 DB

Optional
A7 3y

URL

URL

Original Work

FUSFIAER

Actual Work or Demo video (max. 1

minute)
BYMOERFELIETEETAH (Z/RE1 5

23-25 March 2023
Pattaya, Thailand.
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7 ) DIGITAL CRAFT LOTUS Back to Categories
()

DIGITAL CRAFT LOTUS
FORI-HS5TR-A—ER

The Digital Craft Lotus awards technological craftsmanship, where design and function enhance user experience
using digital elements and capabilities. The decision of the juries will focus on the creative idea, craftsmanship in its
execution and user experience.

TORIL-DFT0-0—8R(E, THAERBEAL—F—KBREBRILL. HAIVFTOHNERESFHAL-, 70/0Y
—IZBFBIITMR T OMEICHL THEONET . BEEHIE, RENBTE SV —H—KERIZE T HRIEMET A
TTEISIRNRVYTICEREBEVNTER -RELFET

Each campaign/set of execution constitutes one entry.
FrUR—V/ERRBRIEITI IUMN)—EHRAFET,

DESIGN

Overall creative aesthetic value of the work. MATERIALS
FHAY RHEH
EmEIR D E/MHE

CDO01 User Interface (Ul) Required
CDO1 A—H—-A2A—T7x—Z (UI) WA

TOBIN-TIIRTH—LIZEITS, A—F—AV8—T—ZADTHFA> - URL
KRB LV ERMGEL—F—KBREELI-O0 21— —LDRRICEDT URL
SV REED H#E1E

CDO02 Video & Moving Image
CD02 ET# &EE

Video Presentation (max. 2 minutes)
JLEsT—av-ETH (&R 2 H

Online video, moving images, motion graphics, video, animation that - Digital Presentation Image
enhance the user experience. TR TLELT—LaVER
:I.—'U*—Pkg‘ﬁ’éﬁﬁ‘lt'é"éf:&)@?]"/%*f‘/ E??J"VDEJJF!IZ :E—:/EDO‘% - Client Endorsement Letter
T49DR ETH . T=A—=3ay, HSATURDHEX

CDO03 Digital lllustration Optional

CD03 FTIHII 4SRN —PaY 71-_[)—7’9 =

Digital lllustration utilised creatively for the digital platform, including 3D ml Work

modeling, to enhance the user experience.
A—H—RBRERILT 51012, 3D EFULTESTTORIN-TIvkor | FUDTILIES
—LET OVIATATERETERENI-TORIL-AFAL—2aY,
CDO04 Digital Image Design

CD04 TR A A= TFTHALY

Digital image design, including photography, artwork, image
manipulation, utilised creatively to enhance the user experience.
A—H—RREBILT DDV TAT4T A ETERSN. BE.
T—bID—0 AA—=2-7=Eal—2av (M) EET T - 14—,
CDO05 Music & Sound Design CD05

BE&YIVR-THIY

Music or Sound Design, including branded music and sound design,
utilised creatively to enhance the user experience.
A—Y—RBREEILT DDV TATAITHAETERSNZ, TR
ESN=BEF LY IUR-THAL,

CDO06 Overall Aesthetic Design

CD06 £ THIDELS

The overall aesthetic design that enhances the user experience.

1—Y—KRERILT S FREKDTHFIUDELS,

FUNCTION
Practicality, Functionality & Performance of the work. MATERIALS
Hhe BHEH
EmDERAM. BEEES LU/ T+r—T VR
O
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CDO07 UX & Journey Design

CDO7 A—H—FKER &S v —=— - THAY

How the design fluidly results in the overall cohesive interactive user
experience with focus on functionality.

ERDTHFAUNEDLSIT, 2ERELTHR—BABYRARD 1—H—
RERICHEREL TV S, RRMEICERZEVTEELET S

CDO08 Native & Built-In Feature Integration

CD08 RATAT&KEIrY-T4—F¥—- AT L—ay

Creative utilisation of built-in and existing integral features of a digital
device such as mobile, tablet, desktop, laptop, or other digital device
including built-in cameras, microphones, touchscreens, Bluetooth,
mobile sensors, GPS, etc.

ENAIL BZTLYN, TRIMT (ST T HABWNIEE LR - HAT,
TAY BYFRD =0 TI—by—R BN — GPSHEED
BRTOIIBR -REICE TS, A RAARBLUBRFO—AKET+—F
Y— (HRE) ZRIEMITERL-1E &,

CDO09 Experience Design: Multi-Platform

CD09 HRERTH A :RILFTSYRTA—L

Immersive digital experiences (include both large and small scales) and
events designed to engage and/or interact with consumers such as VR,
AR, digital installations, motion chairs, multi-screen and multi-
dimensional experiences.

VR.AR, TR AV REL—2ay  E—2a0FI7  TILF-RY)—
VORNF - TAALAFIERGEEZET . BRARDT ORIVIKER (KR
BONREBEOEAZEET) PIUE,

CD10 Overall Functional Design

CD10 2TV 1 Dtk

The overall excellence in performance and functionality.
EERELTNTF—IURABIUHREEICBN-E &,

Required

WE
URL
URL
Video Presentation (max. 2 minutes)
JLEsT—av-ETH (&R 2 H
Digital Presentation Image
TN TLE T2 avER
Client Endorsement Letter
ISAT DB

TECHNOLOGY

All digital entries including mobile can be entered multiple times in this
section: The jury will consider the value of the applied technology as a
platform for creative digital content and how it is executed to enhance
the user experience.

To/80—

ENALNEZELIRTOTORIIVERIE, XATI)—IZEHEDTU
—MAERETY . BERHI. JVTATAT - TORIL-aVTUYDTIIRT
A—LICISASN-TY/80—0ffifEL . ThN 21— — (KRB L D=8
[CEDESICETIN=DOIZFHEDTRELFET

CD11 Innovative Use of Technology

CD11 FH/RO—OEHFHEER

Campaign that innovatively utilises existing or new technology including
new realities (Al, VR, AR, MR, XR), geolocation technology (RFID,
NFC, GPS), robotics, gadgets or electronics, wearable technology,
voice activated technology and interactive technology etc. to enhance
the user experience and/or brand communication.
HEEORBETBIEB LW/ FLRIEDRRADRFTEERET S, FLLVRE
(AL, VR, AR, MR, XR) , #1321 & &R 7 (RFID. NFC. GPS), ARk,
APyb BFHBE. VITIIIIL-TH/00— BEFEREETI/AD— A
VESOTAT T /AO—RE BEFLEHLLNTI/00—FEHHIC
ERTBFrUR—,

MATERIALS
REHEH

Required
WwE
- URL
URL
Video Presentation (max. 2 minutes)
JLE T—av-ETH (&R 2 S
Digital Presentation Image
TR T T—oavER
Client Endorsement Letter
VAT UrDHEEX

Rs E 23-25 March 2023
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DIGITAL CRAFT LOTUS

DATA

All digital entries including mobile can be entered multiple times in this
section: The jury will consider how data is presented or utilised to
enhance brand experience.

T—5

ENANEELCIRTOTORIIVERIE, XATI)—ITEHEDOTU
—MARETY . BEEMHIE. TSUMMRERBIEDT=HIZ, LT —2HR

fteh, FLIFERSN-OMIZFTHDORIRELET,

CD12 Use of Data

CD12 A—R-#T-F—4

Campaign that demonstrates and utilises innovative use of data to
engage consumers whether through its collection, compilation,
development, and/or visualisation to enhance the user experience
and/or brand communication.

HEEORBERIESLVY/ FREECRRADRFTERET L. HEELD
IUF—UAVRNEEMELT. T—2DUE. &, ARSIV FI&AT
RILEW S EFMEFRERITLI-F v R—1,

Back to Categories

MATERIALS
REEN

Required
WA
+ URL
URL
Video Presentation (max. 2 minutes)
JLtErTF—av-ETH(®E2 S
Digital Presentation Image
TR TLELT—avEfE
Client Endorsement Letter
DIATULDHEBX

RESILIENCE THROUGH CREATIVITY

MATERIALS

LIV R RI—-9YITALT1ET1

CD13 Resilience Through Creativity

CD13 LYYITUR-RI—-J)IAT4ET1

A special Lotus Award sub-category to recognize ideas and creative
solutions that demonstrate resilience and resolve in the face of the
Covid-19 global pandemic. It is awarded to works that rise above the
crisis to create public, economic, cultural and/or other ideas for the
greater good. The solutions may or may not be connected directly to
the brand.

A—2REORFHRYITATI— RO FT VA REERE/ NV TIVIIC
AERMNIRRGESERBEREEITAT T OO IAT4TIE) ) 2—>
AVEFHELET . HE2 AR DR EDT-DICHHETARL 22 2 - #25%F - >k -

RBHEEH
Required
WIR

URL
URL
Video Presentation (max. 2 minutes)
JLtEoTF—av-ETH(®E2 S
Digital Presentation Image
TOAN-TLET—avE R
Client Endorsement Letter

— - - . X FATULDHEE
EOMDTAFFEEBIHESET BIERIMENET, Wa—saslgy | o7 < FOREX
SURLEEDHMN> TV THEVER A, FFoa>

Original Work
FTUOFILER
LOTUS ROOTS MATERIALS
A—4XJL—Y RHEH
LRCD Lotus Roots Required
LRCD A—2 R+ )L—Y WIR
This is an award unique to ADFEST that is awarded to works that .

embody local values whether in terms of culture, religion, beliefs,
traditions, or language, insights, or context. Lotus Roots recognizes
works that preserve and celebrate the rich heritage and value of each
local culture.

A—4Z-JL—YI&, ADFEST MBEDEEL T, X1k, R&K. B, &#. §
AV AN AV THXRAMNEE B D MEREARL-ERICEBONE
Y. TNTNDMEICETOXILD . ENGEE OMIBELEEY . FHADHE
mEFMELET

Cultural Context Explanation
XALERIE O S D fiFER

URL

URL

Video Presentation (max. 2 minutes)
JLEvT—av-ETH (&R 2 H
Digital Presentation Image

TN TLELT—2avER
Client Endorsement Letter

ITAT DB

Optional
AFav

)

R S E 23-25 March 2023
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+ Original Work
FIVCFHIESR
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7 ) DIGITAL & SOCIAL LOTUS Back to Categories
)

DIGITAL & SOCIAL LOTUS
TORI&)—x)L-O0—2 X

The Digital & Social Lotus awards creative utilisation of the digital and social media platforms as well as its tools and
capabilities to engage and enhance the consumer experience.

TOANR =L v )L-O—3 R HBEDIV T — DAV MEBRERILT 510 TORILE LV —2 LTSI T4—
LWOZEDY—ILERENDRIERTERICEONET,

The decision of the juries will focus on the creative idea, execution and consumer engagement.

EZEBZEHEF. EENBRB IV 1—F—RRICETLIRIENLGTATT . EENBESWHEEIU S —DAVMIEREZE
WTEBE-RELET,

e The same work can only be entered ONCE in Film & Series (DI02-DI04)
VEDDERIE, BB &) —X(DI02-DI0A)IZ 1 EFEIFIUR)—MTEFT,

e Each campaign/set of execution constitutes one entry
FroR—V/EBABRTEICT IUN)—E#ZFET,

WEBSITE
A single website or microsite. If the work consists of more than 1
digital platform, please submit to the Integrated Digital & Social

Campaign (DI16). MATERIALS

Web H REEH
B—@ Web YA rE=IZTA 70 Ak, ERDEHRDTORIL-TS5URD
F—LIZE=NBGEEIE. AVTIL—TIR - TORIL&YY— v )L F v

R—2 (DI6) IZTR)—LTTF&ELY,

DIO1 Website Required

DIO1 Web -1+ WA

A single website including main site, microsites and short-term - URL

microsites. Includes websites for products, services, and corporations. URL

AM-HAb 240 B A BEBOFvoR—2 - S A EET, B— . : .

Web YAk, # . —EX  BLURED Web A FEETT, * Video Presentation (max. 2 minutes)

JLErT—av-ETH(&E2H)
Digital Presentation Image

TR -TLELT—avER
Client Endorsement Letter

DSATUDHEBEX
FILM & SERIES MATERIALS
Note: Can select only one sub-category under Film & Series. IBHEH
DIO2 Social Film Required
DI02 V—)L-T4qI)LLs WA
Film specifically created for social platforms for widespread sharing. - URL
Juries will take into account the number of views. URL
G279 5101 =¥ LT Ty T+ — L RIHFITERESNT-BIE, . :
BEBEF . Ea—¥EEELFET, : Orlglrjal Film
DI03 Social Film Series AVCFIVEE
DI03 Y—¥x )L D)L La-1)—X - Digital Presentation Image
Film series specifically created for social platforms for widespread FORI-TLEUTF—S 3 E R

sharing. Juries will take into account the number of views.

BT T T B0y — oLk T — LRI ElEn-BE | O o Endorsement Letter

SU—X, BEEE Ca—REBELET . 7ATHDRRX
rFav
Note: all episodes should be uploaded in a single video file with 3 JLEvT—Yav-ETH (&R 25

seconds black/color between each episode
FE: 2IEV—RE 1 DOETATI7ALIZZYTA—FL, FIEY—F
DEIZIVDEH/DF—FHRA TS
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DI04 Interactive Film

DI04 A 4359 T478E

Interactive film that allows users to control, customize or alter the
course of their experience.

A—HY—BEIEREFIIO—)L DRAIA R EIETRETED (042
S9T47 EhiE,

SOCIAL NEW
Work will be judged specifically on how well the social platform
been used on its execution.

=% Lk
EERIE. EQOLSTY—0 LTSI ITH— LN EFITFERSNLTLY
AWM FICERZBLVTEEINET,

DIO5 Community Engagement & Management

DIO5 JZa=F AT —UAVPKIRO AL

Campaign that effectively utilises social media platforms, networking
sites, social activities, etc. to target, build, engage, or maintain online
communities to build and enhance consumers relationship with the
brand.

V=X ATAT TIINTA—L, FYRT—F o0 AR Y—¥IL
FOTAETAHBEEL T A—ThERKY BEL. AV 540032 =T+«

IV =LY, #iFL-YLT. ISUREHBELOBREEELR
EFBFvoR—,

DI06 Real-time Response

DI06 Y7 ILAA LLAKRY R

Campaign that effectively utilises social media platforms, networking
sites, social activities, etc. to call for real-time response and social
engagement.

V=o)L ATAT - TIINTH— L, ZVRT—F T H Ak Y—v)L
TOTAETAGEEHNRMITTERALT VT IILEALDIEE LY —v)LT
V=D ANERDDFIR—

DI07 Use of Data

DI07 1—R-#T - T—%

Campaign that effectively utilises data and insights on social platforms
to engage consumers socially to enhance their relationship with the
brand.

=X VTSR T —LEDT—REA YA ESRIFERLT,
BEEHESNICIUS VS8, TS5VREDBFEERIET AT R—

o

DIO8 Brand Storytelling

DI08 TSVF:Rb—U—FY Y

Campaign that effectively engages consumers on social platforms
through storytelling to enhance consumer relationship with the brand.
AR—)—TY TEBLTHEEEZ Y~ vIL TV I+ —LIZHH R
IVT—USE ISUREDEEBRRERIETHF v R—1,

MATERIALS
REEH

Required
WA
© URL

URL

Video Presentation (max. 2 minutes)
TJLEo7—av-ETH(&E2H)
Digital Presentation Image

TR TLELT—2avEg
Client Endorsement Letter
DSATUrDHEBEX
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O DlGITAI. & SOCIAL LOTUS Back to Categories
)

SOCIAL NEW

Work will be judged specifically on how well the social platform

been used on its execution. MATERIALS

J—%)b HE% RHEH

BEERIE. EDOLSITY—vIL- TR Tr—LN EFITTEASA T

AN FICERZEVTERESNET,

DI09 Use of Technology Required

DIo9 HifffDEF Wi

Campaign that effectively utilises technology including new realities - URL

(Al, VR, AR, MR, XR), voice activation and interactive technology, etc. URL

to engage consumers on social platforms and enhance their i ) )
relationship with the brand. - Video Presentation (max. 2 minutes)
LY J/E (AL VR, AR, MR, XR) . EFEB). 10350747 T9/0Y TJLE T—av-ETH(®E29)
—REDTY/OC—EHMRMITERALT HEFZHRMITIVS—UE | - Digital Presentation Image
H.ISUFEDEFRERIET HFrIR—1, ISR TLEUT—a B

DI10 Use of Influencer

DI0 A—RFT-AVTILIToH—

Campaign that effectively utilises talents, celebrities, influencers,
KOLs, creators, etc. on social platforms to engage consumers and
enhance their relationship with the brand.

Y= VT IR TA—LTRLUN, ELITVTA AV T LI H—,
KOL, VUIA8—T2EEHRMITERALT, BEEEZI LS —VSE. T3
VREDEFRERIET HFvoR—1,

DI11 User Generated Content

DIl A—H—-DrRL—FyR-a0TUY

Campaign that effectively engages consumers to participate and
collaborate with the brand on social platforms to enhance their
relationship.

Y=o VISUNTF—LTHEEZEEIV T —D&E, TSURIZSmML,
HREMEEZITITET. TIVREDBEFRERIET HFVYIR—,

DI12 Social Commerce

DI2 Y—v)L-av—2AR

Campaign that effectively utilises social platforms to drive sales.
REEERET DO, V=V LTSV ITA—LEHRNIZTERT S+
YoR—,

DI13 Content Placement

DI3 aVTUYEE

Campaign that effectively manages content placement on social
platforms to engage consumers and enhance their relationship with
the brand.

V=¥ VTR IA—LEDAVTUYRBEEZNRNIERLT HE
BEHSWICTIO S =38, TIUREDBRERIET HF v R—,
DI14 Social Purpose

D14 #EMBK

Campaign that effectively utilises social media platforms, networking
sites, social activities, etc. to call for social engagement or action for a
social cause.

Y=o % )L ATAT - TIINTF—L, RVRT—F T H A V—v)L
TOTAETAHEENRMITERALT. HKMEBEAD-HY—IvILTY
T—UAMOFEEERDEFrN—L,

DI15 Innovative Use of Social

DI5 V—LvILDEFHMER

Campaign that creatively and innovatively utilises social media
platforms, networking sites, social activities, online communities, etc.
to engage consumers and enhance their relationship with the brand.
V=X)L ATAT TR TH— L, RYRT—F T (b Y= vIL
TIOTAETA Ao TFA40AZ2 =T 415 E ’&Eﬂiﬁﬂ@zﬁ\’)ﬁ%ﬁﬁ@(:iﬁm LT.

(J
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HBEBELOEDYEZRD . TIUFEOBFRERIET 57 voR—,

DI16 Integrated Digital & Social Campaign

DI16 AT L—TYR-TIRIL &) —I%)L-FroR—Y
Campaign that effectively and seamlessly utilises multiple social
platforms/channels

BEROYV—v VT FYNTH—L/FYRILENRAN DOV —LLRIZE
Ry 5FvoR—1,

RESILIENCE THROUGH CREATIVITY

MATERIALS

LIV R-RI—-J)IAT41ET1

DI17 Resilience Through Creativity

D7 LUYIVR-RI—P)IAT1ETA

A special Lotus Award sub-category to recognize ideas and creative
solutions that demonstrate resilience and resolve in the face of the
Covid-19 global pandemic. It is awarded to works that rise above the
crisis to create public, economic, cultural and/or other ideas for the
greater good. The solutions may or may not be connected directly to
the brand.

A—SREORFYTHTI)— OO FT VA RREREIE/ N TIVY
[CEBRMNERRGESERBEREEITAT 7OV IAT4T ) a—
2AVEFHELET . HELARDOFED-OICHEEFRRL A H-BF-X

RHEH
Required
WE
© URL

URL

Video Presentation (max. 2 minutes)
JLEo7—av-ETH(&E2H)
Digital Presentation Image

TN TLELT—aVEfg
Client Endorsement Letter

- ZOMOTATFEEHEESET HERICEONET, Ya—ay | ITITVROERX
[ETSUREEHEDLEMN>TLTEEVER A, Optional
b W
Original Work
FIOFILER
LOTUS ROOTS MATERIALS
A—4Z-JL—Y RHEH
LRDI Lotus Roots Required
LRDI A—4% X JL—Y WA
This is an award unique to ADFEST that is awarded to works that Cultural Context Explanation
embody local values whether in terms of culture, religion, beliefs, AL BRI E A S DRSS
traditions, or language, insights, or context. Lotus Roots recognizes
works that preserve and celebrate the rich heritage and value of each URL
local culture. URL

A—4X-JL—YI&. ADFEST BN ELL T, Xt. RH. EE. &H#. E
BAVHAN OVTXANMEE i OMESREAEL-ERICEONE
T, TN EFhOBICEEDED ., EMNGTEECMIELZEY. K2 5%
mEFHALET

Video Presentation (max. 2 minutes)
JLEvT—av-ETH(&E25)
Digital Presentation Image
TOAIN-TLELT—2a vV Efg
Client Endorsement Letter

DSAT DB 1

Optional
Original Work

Y

)
| » 10F ol ==
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Back to Categories

@ DIRECT LOTUS

DIRECT LOTUS
SALY+-0—48R

Direct Lotus goes beyond the ambit of traditional direct marketing to encompass all or any kind communication where
it is possible to deliver measurable results in the consumer as well as business to business marketing.
FALYMO—8R(E M TA2aFNGFALIN =T T4V T DHEBEEBA T, HBESLVEDRR by EDRR
(B2B) 2R 5. StAIRTRELGIEREZH E5HOH DIy —2av e RELFET,

Direct medium can be used individually or in combination where there is a simple and clear method to measure
success.

BRFAETELVUTIVTHELGFELHBNIE. T AL IMEREZERICHIVIEHAEHETHERATEET,
The key to successful Direct communication is “targeted relationship” with measurable results.
FALYL 222 =7 =23V ORIFTFZ—F TR L—23 0y T ERHBITEDIRRTT,

The decision of the Juries on Direct Lotus winner will be based on 5 criteria and weighted as follow:
BEENY »ﬂ/bh A—52X%ZBETHED 5 BELRFIFILUTOEYTY:
Creativity/ldea/Insight (40%)
DIVIATAETASTATT /A A+ (40%)
Strategy (10%)
BHBK (10%)
Execution & Craft(20%)
EHERB LT (20%)
Results (20%)
#EER (20%)
Creative Targeting(10%)
DIIATAT - B—TT427 (10%)

Each campaign/set of execution constitutes one entry.
FrUR—V/EERBRIEIT1I IVN)—EHRAFET,

DIRECT LOTUS MATERIALS
4L A—4ER RHEH
DMO01 Mailing Required
DMO1 E{EH) &Z\/E

One-dimensional and multi-dimensional mailing including greeting
cards, inserts, samples and pop-ups where there are clear and
measurable results.

J)=T42T h—R A= E BT/ RyTT7vTA—ILEE
O, ARETERIMRELARRNHE ST RS LU ILAEEY,

DMO02 Low Budget Campaign

DM02 A2\ xyb-FyrR—2

Best creative use of direct with production budget of below USD 1 per
item, excluding agency fee.

FEEENIT—Dz O —FHHERVT 1 RFLKREDEBNI-E R,

Written Submission

EmERBAE

Mounted Presentation Board
BHIhi-ILErT7—avhR—
Digital Presentation Image
TN TLELT—a v Efg
Client Endorsement Letter

DAT U DHEEX

Optional
7]'7’/3/

Video Presentation (max. 2 mlnutes)
TJLEerT—av-ETH(&E?2H
Actual Work or Demo video (max. 1
minute)
BYOERFE-ETEETAH (ZE15)

DMO3 Film & Audio

DMO03 J1)LL&F—T 17

Film developed for TV, cinema, web, mobile, or outdoor and all kinds
of communication developed for radio or other use of audio media
includes radio spots, DJ mentions, radio promos etc. where there are
clear and measurable results.

Required
WA

Written Submission
RS
Video Presentation (max. 2 minutes)

ng)s E 23-25 March 2023
Pattaya, Thailand.

ADFEST202
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BARECEBIRTRE LI RN B 5. TLE BE. Web, E/NAILFE=EZT
FR7ZEITFIZHIESN=BIE{E . HANISOAZDMDA—T 14 A
TATDE=OHIZEHHESN=50F - ARybk . DI DEE. SO -TOE—3
Ui,

JLtEoT—ia-ETH(®E2H)
Mounted Presentation Board
BHIn-ILE T—aviR—F
Digital Presentation Image

TN TLELT—a vV ER
Client Endorsement Letter
DSATUDHEEX

Optional
A7 ay

URL
URL

DMO04 Print & Conventional Outdoor

DM04 FIyoh&aAURULaFIL-FIMRT

Printed and outdoor communication, where there is a direct call to
action and measurable results. Includes magazines, newspapers,
posters, billboards, etc.

EETHREL. SHATEEERA N5, RSB FERL7
YT a22= s —S AR, ERTHE. HE. RRE— ELR—F
ERENBFNET.

Required

|

W

Written Submission

EmEREAE

Video Presentation (max. 2 minutes)
TJLEoT—av-ETH(&E29)
Mounted Presentation Board
Bsh=-JLEr7—avhR—Fk
Digital Presentation Image

TR -TLEL T3V B
Client Endorsement Letter

I5AT U rDHEE
DMO05 Ambient: Small Scale Required
DM05 ZYEIVKM: RE—IL-RT—IL A

Use of the surrounding area or environment where there are clear and
measurable results. Small scale includes glasses, napkins, beer mats,
ashtrays, petrol pumps, flyers, stickers, signage, etc.

RO CIRRZR AL ERTESHREL, SHATRGHERENEES

Efh e RE—IL- AT —)LUMRR) IZIE. TSR FTXV E7IUR KR
m. R T IS4V — RTVh— YA R—VRENEENFET,

Note: ‘Small Scale' refers to the physical size of the object, not the
guantitative volume or scale of distribution.

A REI-RT IV ERERBROYF A XEELET . HE R
mRREELEEA,

A

Written Submission

EmERBAE

Video Presentation (max. 2 minutes)
TJLErT—av-ETH(&E2 D)
Mounted Presentation Board
BHsh=7LE T—avR—F
Digital Presentation Image

TN TLELT—a vV Efg
Client Endorsement Letter
I5ATUPDHEEX

Optional

Actual Work or Demo video (max. 1
minute)

BYOEREFITEETH (ER1 D)

N W © ¥ Bam Pattaya, Thailand.
ADFEST2023
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Q DIRECT LOTUS
)

DIRECT LOTUS

HALYFE—8R

DMO06 Ambient: Large Scale

DM06 7YEIVh:5—Y-Xi—)L

Use of the surrounding area or environment where there are clear and
measurable results. Large scale includes supersized and non-
standard shaped sites, floor media, events, live stunts, etc.
EFEOMIPREZF AL, ERTHMEL., SHRIRTRGHEEAHES
Efh — 2R —)LICIE BRETEENDOBIKO L, KATAT .
AR, ZAT - RAVNENEENFET,

Note: ‘Large Scale' refers to the physical size of the object, not the
guantitative volume or scale of distribution.

E ST Ry ERERBRD YA X R r—IVEELET . i E
PRARETELEFE A,

Back to Categories

MATERIALS
RH&EH
Required
WiE
© Written Submission
EmEREAE
Video Presentation (max. 2 minutes)
JLEer7—2av-ETH(&E2H)
Mounted Presentation Board
BHIn-ILE T—aviR—F
Digital Presentation Image
TR TLELT—oa vV Efg
Client Endorsement Letter

DZATDHEBEX
DMO7 Online & Digital Platforms Required
DMO7 #2542 &5 %) T5vkD4—1 Use of online and digital WA
platforms including websites, microsites, banners ads, eDMs, - Written Submission
messaging, widgets, games, search engine and viral campaigns T

where the activities have clear and measurable results.

Web HA bk, 244 0-H Ak Web /N\F—[E&. eDM, Ayt—I04 g

DM =L RRBRIVOU NI TRV EEETA A
URTORINTSYNTA—LEFERLIZTIT1ET4H ., BARETEHRAIATAE
HEERAHESER.

DMO08 Use of Social Media Platforms

DM08 1—R-#AT Y= %)L ATAT - To3vrI4—L

Use of social platforms including social media platforms, networking
sites, social activities, streaming platforms, online communities, blogs,
etc. with clear and measurable results.

B CRERIREARIEREZE TV— v L ATAT - TS5 TA— L, vk
V=X YA V=% VT IOTAET 4. AN =200 TS5y T4 —
L F T4 T4, TATHED )% LTSN TA—LDF
A,

DMO09 Mobile & Devices

DMO09 E/SMJL & T /NI R

Use of technology for mobile and portable devices including mobile
applications, widgets, MMS/SMS, Bluetooth and geolocation
technology (RFID, NFC, GPS), QR codes, etc. with clear and
measurable results.

BARETRIE ARG HEREH T RO TOMDR—2TILT /A RIZfE
FAENBENMIL-TT) . 24P Vb MMS/SMS, T)L—ky—X, 240
r—a2 5%/ —(RFID, NFC, GPS), QR O—RAE DM D FIA.

DM10 Real-time Response

DM10 YZILBAL LLRKRU R

Use of direct marketing tools and activities to target consumers to call
for real-time response with clear and measurable results.

B CRIERIREGRRELE TITILIALDEEEZRD L. HEEEY—
FTYNMILE=B AL IR R—T T4 - I—ILETIT1ET1DFIA,

Video Presentation (max. 2 minutes)
TLET—2av-ETH(&E29)
Mounted Presentation Board
BHEInf=ILE T—avR—Fk
Digital Presentation Image
TN TLELT—a vV Efg
Client Endorsement Letter
DATUPDHBEX

Optional

FFav

- URL
URL

DM11 User Generated Content

DM11 A—H—-TzRL—TFTYF-a TV

Use of direct marketing tools and activities to engage consumers with
clear and measurable consumer engagement, participation, and/or
brand collaboration.

BAECRERREAHBEE IS —DAV N B LU/ FETSUR0
IRL—Lav|THBEEIV S —USERF AL I R—T T4 T Y —

IWETITAET4DFIA,

(Y

Required

P2y

+ Written Submission
ERERBAE
Video Presentation (max. 2 minutes)
TJLErT—av-ETH(&E 2 D)
Mounted Presentation Board

@)
NREOE

ADFEST2023
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BN T—a0R—

Digital Presentation Image

TR TLELT—oa vV Efg
+ Client Endorsement Letter
DIATULDHEBEX

DM12 Immersive Experiences & Technology Required

DM12 BAR{KERRTY/0V— ,z»E

Immersive digital experiences and use of technology that engages Written Submission
consumers including apps, games, digital installations, multi- Ve EHERE

dimensional experiences, facial recognition, mapping, voice activation
technology, interactive technology, new realities (Al, VR, AR, MR,
XR), and geolocation technology (RFID, NFC, GPS), etc.
HEBEEESIEMFIEARTOAIERET /O —ORRAICIE. 7T
) =L, TORINADREL—30 S RITIRER, BERRE. < vEL .
BEERETY/O0— A0350T4770/80— HLWEZE (AL VR,
AR, MR, XR) . #1321 & 1H R 6T (RFID, NFC. GPS) G EMABHYET

Video Presentation (max. 2 minutes)
JLE T—av-ETH (&E25)
Mounted Presentation Board
BEshi-JLErT7—avih—
Digital Presentation Image
TR -TLEL T3V B
Client Endorsement Letter
D47 DHEBEX

Optional

73y

- URL
URL

DM13 Field Marketing

DM13 24—JLR-R—lr T4 Y

Field marketing targeting consumers face-to-face to build relationship
with clear and measurable results including shopper marketing
campaigns, on ground promotions, events, sampling, door-2-door
campaigns, demo, direct sales, etc.

B CRIE ARG REREH T HBEEZY— T ybeL-ETHEREES
T4—IR-R—= T4 TI2IE, 2aynN—- =TT - FvoR—1,
2G50 R TRE—2av ARV HUTYLY | FRIGEME. FAL
Ih-—LRBENEENFET,

DM14 Direct Campaign for Retention/Loyalty

DM14 FALYL-FXUR—2-Tx—-1)Fay / A4XILT4
Campaign that targets consumers to establish/maintain relationships
with the brand or drive consumer loyalty for the brand.
HBENTSUNELEREFD/MTFTEHLELTISVURADEEEDOOS
VILTAERETH-ODFroR—2,

Note: Entrants must indicate how the campaign successfully retain
consumer loyalty (eligibility period: past 2 years).

EREEEF. FYUR—UANEEBEOOAVTAEHBELI-CEE RS
FIFGYFEEA GIREAR BE 2 /),

DM15 Direct Campaign for Launch/Re-Launch

DM15 OVF /BOVFDEHOFLLIMFroR—

Campaign created to launch or re-launched a brand, product or
service.

TSR BRFLEY—ERQOOVFFELIEBAVFDHDF v R—
~o

z\a
Written Submission
{ERmERBAE
Video Presentation (max. 2 minutes)
TJLE T—av-ETH(&E2H)
Mounted Presentation Board
BEh=7LEr7T—avh—
Digital Presentation Image
TR -TLEL T3V EE
+ Client Endorsement Letter
DSATULDHEX

D EQ I 2325 march 2023
!\ G h Pattaya, Thailand.
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7 ") DIRECT LOTUS
8

DIRECT LOTUS

HALYFE—8R

DM16 Use of Data

DM16 1—R-#T-F—4

Campaign that effectively utilises data to identify, profile and target
specific consumers to engage and build relationships with consumers
with clear and measurable results.

BECAERRELGHERZEL. BEDHEF L HERIC IV —DLER
EEETLOHBEL. TOT7AILL. 3= I ETBEHIZ. T—4%
EBMITTERALTOS v R—,

DM17 Use of Games

DM17 a—R-AT-45—L

Campaign that effectively utilises gaming including online games,
mobile games, in-game experiences, simulations tokens, puzzles, etc.
to target specific consumers to engage consumers with clear and

Back to Categories

MATERIALS
RH&EH
Required
WE
+ Written Submission
EmEEAE
Video Presentation (max. 2 minutes)
JLEo7—2av-ETH(&E2H)
Mounted Presentation Board
BHIn-ILE T—aviR—Fk
Digital Presentation Image
TN TLELT—oa v Efg
+ Client Endorsement Letter
ISATULDHEBEX

results of the campaign.

BHEDATAT /FroRIVENRHDN DO —LLRITEALTLNS T v
R=2, UM —E@RIZIE, Fro_R—U D ARROFHZEEA TG
FhnFEYELA,

measurable results.
A CTREMRGREREERACRRIILOIC.HEEDHEEEEZS— | Optional
TYMILT2 AV TA T — L BNAWT — L T—LEKER, 22— | #Fay
Vb= RANEE  RNITF—LEEFRT HFvoR—, URL
URL
DM18 Integrated Direct Campaign Required
DM18 AU TJL—TYR-HALLIk-FroR— 7Y
Campaign that effectively and seamlessly utilises multiple - Written Submission
mediums/channels. Entries should include details of measurable Ve HERE

Video Presentation (max. 2 minutes)
JLErT—av-ETH(&E29)
Mounted Presentation Board
BHEn-JLErT—>2aviR—F
Digital Presentation Image
TN TLELT—avER

- Client Endorsement Letter
IIATUrDHEBEX

Optional

FFav

- URL
URL
Actual Work or Demo video (max. 1
minute)
BYOERELFTEETA(ZE15)

RESILIENCE THROUGH CREATIVITY

MATERIALS

LIV R-RI—- D) IAT1ET1

DM19 Resilience Through Creativity

DM19 LPUIVR-RI—-9)IAT1ET4

A special Lotus Award sub-category to recognize ideas and creative
solutions that demonstrate resilience and resolve in the face of the
Covid-19 global pandemic. It is awarded to works that rise above the
crisis to create public, economic, cultural and/or other ideas for the
greater good. The solutions may or may not be connected directly to
the brand.

A—4REDRFRYITNATI)— AN FT VAW RBERIE/ NV TIV)
[CEBRNSERRGEIERBEREDITAT 7OV IAT4TIE) ) a—
2AVEFHELET . HELARDOFED-OICHEE RARL A K- 8K - X
L ZOMDTATTEEAHEIETHERICEBENET VY a—ay

Required

P2y

+ Written Submission
EmEREAE
Video Presentation (max. 2 minutes)
TJLErT—av-ETH(&E25)
Mounted Presentation Board
BHEsn-JLErT—2avikR—F
Digital Presentation Image
TR -TLEUT—avER

I
R@s E 23-25 March 2023
Pattaya, Thailand.
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[ETSUREEEDLEA>TLNTLEBLER A,

Client Endorsement Letter
ISATUrDHEX
Optional
A7 a3y
+ URL
URL

Actual Work or Demo video (max. 1
minute)
EYOERFLETEETA(EE 1)

LOTUS ROOTS

MATERIALS

O—42X-)L—Y
LRDM Lotus Roots
LRDM A—2X-JL—Y

This is an award unique to ADFEST that is awarded to works that
embody local values whether in terms of culture, religion, beliefs,
traditions, or language, insights, or context. Lotus Roots recognizes
works that preserve and celebrate the rich heritage and value of each
local culture.

A—AX+)L—YI&. ADFEST MBEDEEL T, Xibt. &, E5&. 6. &
B AVYAL AU TERRMRE B OMERZABEL-ERICEBONE
T, TNTNDMEICETOXILD . ENGEE CMIELEEY . FADHE
mEELET .

RHEEH
Required
WA

Written Submission
EREREAE
Cultural Context Explanation
XALHIRIE o D fEER
Mounted Presentation Board
BHEIhILEyT7—avR—F
Video Presentation (max. 2 minutes)
TJLEoT7—av-ETH(&E2H)
Digital Presentation Image
TN TLELT—oa vV Efg
Client Endorsement Letter
DSATUrDHEBEX

Optional

FFvar

+ URL
URL
Actual Work or Demo video (max. 1
minute)
BYMOERFELIETEETAH (ZE1H)

Y

AN
| » 10T o ==

N L

ADFEST2023
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Q EFFECTIVE LOTUS pr e e

EFFECTIVE LOTUS
I7xHT47-0—32R

The Effective Lotus awards works that are not only creative, but also have significant and measurable impact.
ITxYT4T7 - 0—BRI(E VI)ITAT4TTHAEIT T EETRAERIRELEZEE 5 A HERICEONFET,

The decision of the Juries on Effective Lotus winner will be based on 4 criteria and weighted as follow:
Eﬁab\lﬁav-ﬁ A—2RZEETHED 4 BELRATUTOEYTT:

Creativity/ldea/Insight (30%)

DIVIATAETA/TATT /A YA (30%)

Strategy (15%)
BBK (15%)

Execution (15%)
EHEAZ (15%)

Results (40%)
#55R (40%)

Each campaign/set of execution constitutes one entry.
FroR—V/RBARIEITT TN —EHAFT,

EFFECTIVE LOTUS MATERIALS
IJx)T47-A—4X REHEN

EF01 Campaign Success Required

EO1 FvoR—2-Ho-X M\,E

Any and all marketing communications efforts, whether success Written Submission
campaigns or unique efforts within a campaign are eligible to enter. {ERERERE

BUILI=F v o R—UOHFDRHAZEIT o= FvoN—0E HoHT
— T4V 2222 —2av NI N —BRERBLET,
For unique efforts within a campaign, there must be specific objectives

Video Presentation (max. 2 minutes)
TJLEoT7—av-ETH(&E2H)

set by the client, which the entrant achieved. + Mounted Presentation Board
MEFORAES G- F o R=UIZDNWTIE V54T UMD ERELT BHIhE=TLE T—avR—
BEDOBMAERSNTOEITAIERYEE A - Digital Presentation Image

o _ _ _ TORIN-TLE T—LavEk
Note: Entrants must indicate the number/quantity of the increase in results .
to show campaign effectiveness, not simply a percentage increase of the Client Endorsement Letter
results to support their entry. ISATUPD#EX
ERBER AvOR—UHRERTOIC. EEOFEREML- BRI
BF-BELTRRLGTNELGYFELA (TN —BEMTRITEMEL TR
T3 BN TIEEL),
EF02 Small Budget
E02 RE—/)L-N\Dxvb
This is only eligible for any and all marketing communication efforts for
campaigns with total budget under USD 200,000 (including all media
& production budget).
WPHE 20 BREULKRE (TATHDERAKBLREEZET) TY—T T4V
G022z —2 3 T oY oR—V DA NIV —ERER/LE
j-o

Note: Entrant must indicate the number/quantity of the increase in results
to show campaign effectiveness, not simply a percentage increase of the
results of support their entry. Entrant must also clearly indicate a
breakdown of the budget.

EREERE FrUoR—UHRERTOIC REDOKREML-BKIG
HF-HELRTLAETNEGYFESA (TN —BHTHRIIBMELTEIR
TYRHDTIFE)  BHEEFE, FPEORREATLLZTNELEYFEE A,

R%s E 23-25 March 2023 48 | Page
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EF03 Long-Term Creativity

EF03 AV Y -8—LJ)TAT4ET4—

Any and all marketing communications efforts which long-term
success campaigns are eligible to enter.
REARBIZOIYRERITAF Y oR—VEERT 5. HoPEHY—T T4
VY aza s —Lav R EREELET,

Note: Entrants must indicate how sustained brand effectiveness was
achieved as part of a longer term campaign (eligibility period: past 3
years).

A RBEE RHXvyoR—UIZBVWTEDLSITTSU RIS

O ERSFITNERYFERA IREIME BE 3 F),

RESILIENCE THROUGH CREATIVITY
LIV R A I—-H)ITALT4ET«

MATERIALS
REEH

EFO04 Resilience Through Creativity Required
E04 LOYIVRRI—YYIATA4ETA DY |

A special Lotus Award sub-category to recognize ideas and creative
solutions that demonstrate resilience and resolve in the face of the
Covid-19 global pandemic. It is awarded to works that rise above the
crisis to create public, economic, cultural and/or other ideas for the
greater good. The solutions may or may not be connected directly to
the brand.

A—SREORFYTHTI)— OO FT VA I RREREIE/ N TIVY
[CBAMNIRRGREERBEREDTAT 7OV IAT4TIE) ) a—
aVvEFHELET . HEE2EROFED-OICE#ELRARL A - FF-X
L ZDMDTATTEEAHEIETHERICEBONET, VY a—ay
(FTSUREEE DB >TOTEEVEE A

Written Submission

EREREAE

Video Presentation (max. 2 minutes)
TLET—2av-ETH(&E2 D)
Mounted Presentation Board
BT e T—aviR—Fk
Digital Presentation Image
TOAIN-TLE T avEg
Client Endorsement Letter

D47 DEEX

LOTUS ROOTS

A—4%X-)L—Y

MATERIALS
mHEH

LREF Lotus Roots Required
LREF A—42X - )L— Wi

This is an award unique to ADFEST that is awarded to works that
embody local values whether in terms of culture, religion, beliefs,

Written Submission

traditions, or language, insights, or context. SR EhEAE
A—%X+)L—Y[&. ADFEST B DEEL T, Xibt. &K, E5&. 6#H. & .
B AL A AU TRRMEE  ROWERERELEERIEnE | O e S naon

ERS
Lotus Roots recognizes works that preserve and celebrate the rich
heritage and value of each local culture.

ZRTNOIEICEE DD, EAEE CHELEY . DS
EFELET

Video Presentation (max. 2 minutes)
TLE T—2av-ETH(&®E 2 9)
Mounted Presentation Board
BHEIhizILEyT—avR—F

Digital Presentation Image
TORIIN-TLELT—avER

Client Endorsement Letter
I5ATUrDHEEX

Y

\_/

NfILE

ADFEST2023
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O ENTE RTAI N M ENT LOT US Back to Categories
)

ENTERTAINMENT LOTUS
I3 —TAA M A—2R

Entertainment Lotus awards brand-funded creative content and entertainment that is created or co-created
seamlessly into a platform to engage consumers.

IVRA—TAAVNO—2RIE, HEBEEEZSIEMTE=0TS5VEI+—LIZO—LLRIZHEFE T ERFESNT=. TSR
NERERET IV IATATHAVTUYRIUA—TAVAVMZEONET,

The decision of the Juries on Entertainment Lotus winner will be based on 4 criteria and weighted as follow:
BEEANIVA—TAAVNO—FREEETIHED 4 BELRGIIUTOEYTY :

Creativity/Idea/Insight (30%)
DIVIATAETAS/TATT /A H A (30%)
Strategy (20%)
BB (20%)
Execution (20%)
AR (20%)
Results (30%)
R (30%)

Each execution/campaign/set of execution constitutes one entry.
EHEAR/FroR—2/ERRABO YR EIT 1 TURN)—EHRFET,

ENTERTAINMENT LOTUS MATERIALS

I R—TAAV-A—8R RHEH

ENOL1 Fiction & Non-Fiction Film: Up to 5 minutes Required

ENO1 2492328/ 049230 -4V R 553 WA

Branded fiction & non-fiction film, series, documentaries, docuseries, - Written Submission
reality film for TV, cinema, online, video-on-demand and streaming VERSHERE
platforms. Original Film

TV, BBl AV 5 0. EFAALTIVR, RN =305 - TS5 T+— L
S —_— = ~ ~ ~ -~ S ~ N ~ ~ TIJVT)LEJE
RDISUTIR-T40230 & /207492324 V)—X FFa _
POZDEN S EDIES Wb S e P AR * Mounted Presentation Board
BHshf-FLEo7—2arR—K
Digital Presentation Image
FORI-TLEUTF—Ia v ER
Client Endorsement Letter

Note: for series & docuseries, all episodes should be uploaded in a
single video file with 3 seconds black/color between each episode
FE: V)X &FFaV—ATE £EIEY—FIK 1 DOETHI7A
IZ7vTA—RL, EIEYV—FOMIC 3 HDRH/HF—FHA TS

L, ISATUDHEE

ENO2 Fiction & Non-Fiction Film: 5-30 minutes gpt'?—mfl

ENO2 T493328/0 745332 I4)L1r:5~30 4 FI2ax

Branded fiction & non-fiction film, series, documentaries, docuseries, © URL

reality film for TV, cinema, online, video-on-demand and streaming URL

platforms. - Video Presentation (max. 2 minutes)

TV.BRE, #2514 ETAAUTIVR, RAMN)—305 TS5y TH— L TLEVTF—Lav-ETH (®E2D)
BADISUR 49330 8&/20749530 T4 IVA D)= KFa A%
J—  FF*a ) =X UFUT4—T4)L L,

Note: for series & docuseries, all episodes should be uploaded in a
single video file with 3 seconds black/color between each episode
FE: VX &EFa VAT EIEYV—FIE 1 DDETHI74A
WIZTYTA—FL. EIEY—FOMIZ I BDREAH/ HF—FATZS
LY,

R' s E 23-25 March 2023 50 | Page
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ENO3 Fiction & Non-Fiction Film: Over 30 minutes

ENO3 492328/ 749232-04)0 1130 3 ELLE

Branded fiction & non-fiction film, series, documentaries, docuseries,
reality film for TV, cinema, online, video-on-demand and streaming
platforms.

TV.BE ., o504, ETAFUTIVR ANJ—Z0 5 TSR TH—L
RADOISUR 049232 & /20749230 DAL D)—X RF1AUAR
)= FFa)—X YT7UT4—T1I)LLs,

Note: for series & docuseries, all episodes should be uploaded in a
single video file with 3 seconds black/color between each episode.
FE: V)—R&FFaV—ATE, £TEY—FF 1 DOETHI7A
WZ7yTO—FL, &EIEY—RF ORI 3 D EA/ AT—FHA TS
LY,

ENO4 Music

ENO4 HFX

Branded entertainment through music collaboration between a brand
and artists to create entertaining content

TIURET—TAANDBDFEISRL—avERBELTELLN AV TIY
EHET BT TYR-TUA—T A AV,

ENO5 Audio Content

ENO5 A —F«Z/ar Ty

Branded content created for radio, podcasts or other audio platforms.
SV RYRF YR EOMA—T 1A - TS5y Tr—LRAICHIEEN =
TSUTYR-avTUY,

Required

A

b

Written Submission

fEmEREAE

Original Work or

Video Presentation (max. 2 minutes)
AIVOFIAERERIE
TJLErT—av-ETH(&E2H)
Mounted Presentation Board
Bsh=-JLEr7—avhR—Fk
Digital Presentation Image

TN TLELT—a vV Efg
Client Endorsement Letter
DSATDHEBEX

Optional

URL
URL

ENO6 Print & Conventional Outdoor

ENO6 TV k&IaALIaFIL-TINT

Newspapers, magazines, inserts, trade journals, posters, billboards,
etc.

MR, 1Y ERE.RRE— ELR—FRE,

ENO7 Experiential

ENO7 TORNIJIII )L

Use of live events that use branded elements to create an experience
to the audience includes live stunts, exhibitions, events, expos & trade
fairs, festivals, etc.

FATREUM  BTREANVE IX AR REAH, TTRATANLRE,
HEDISUFARZRIVH T BM T, TIVREREFERLIZZ4TAR

ko

Required

A

W

Written Submission

EmEREAE

Video Presentation (max. 2 minutes)
TJLErT—av-ETH(&E2 D)
Mounted Presentation Board
BEh-7LEr7—avR—Fk
Digital Presentation Image

TN TLELT—oa vV Efg
Client Endorsement Letter
DSATUDHEBEX

23-25 March 2023
- % Pattaya, Thailand.
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ENTERTAINMENT LOTUS

ENTERTAINMENT LOTUS
IVA—TAAVMA—4R

ENO8 Live Broadcast

ENO8 S JMiiE

Live broadcast or online streaming.
SATMEFIFALSAVRN) =227,

Back to Categories

MATERIALS
RHEH
Required
WA
© Written Submission
EmEiEAE
Video Presentation (max. 2 minutes)
JLErT7—av-ETH(&E2H)
Mounted Presentation Board
BHIn-ILE T—aviR—F
Digital Presentation Image
TOAIN-TLELT—aVEfg
Client Endorsement Letter
DSATDHEBEX
Optional
W
URL
URL
Video of broadcast (max. 30 minutes)
BERETH (&K 30 43)

ENO9 Digital, Social & Emerging Technology

ENO9 TUBIL, V=S¥ &IX—VUT T /00—

Websites, microsites, online banners, digital marketing, social media
platforms, VR, AR, wearable technology, and other emerging
technology.

Web b, I49BHY A AU FAVNF— TORNI—HT42T .Y
—SXIWATATIZYNTH—L, VRIAR. D7 ST IL-TH/A0— %

DHOII—07 - FH/a0—,

EN10 User Generated Content

EN10 A—H—-OzRL—FyF-avF72Y

Use of content created by consumer whether through collaboration,
content creation, or contribution. Use of generated content could be
through audience engagement, distribution strategy, or other means.
HEBEEMNISHRL—Yar, avTUVENE, BRLGEICKYRIYHLI-aY
TV A—TATVR-IVF—DAUN TARMNE2—LaVBRZD
D AEICLDFIA,

EN11 Brand Integration & Sponsorships/Partnerships

EN11 TSUFR-AoTI =23y &RARIY =9 T /18—hF—9TF
Use of brand integration into an existing platform. Includes brand
sponsorship & partnership collaborations.
BEDTSVNITH—LADIT SR AT L—3av DR A, TR
AR =y T &IS—b =2y T - aFRL—2av A EENET,

EN12 Talent/Celebrity

EN12 ALY/ +ELTYT4

Strategic collaboration with talents, celebrities, influencers, or KOLs to
create content that engages consumers and enhance the brand.
Includes fiction & non-fiction films, series, live stunts, exhibitions,
events, expos & trade fairs, festivals, etc.
HBEESIEMTISURERIET DAV TUVEERT S, FLUN L
VT4 ATV IHY—, F=lE KOL EDBRRMLZaSHRL—ay, 2

Required
* Written Submission
EREREAE
Video Presentation (max. 2 minutes)
JLEoT—av-ETH (&K 27)
Mounted Presentation Board
BHEIhizILEsT7—avR—F
Digital Presentation Image
TN -TLELT—avER
Client Endorsement Letter
DAT U DHEEX
Optional
FFav
URL
URL

N
R%s E 23-25 March 2023
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49230/ T493 DAL V) =X 54T RAVM  BRE A
RO IXRR, RERM, T AT/ E,

EN13 Games

EN13 #—LA

Games including apps and online games that engage consumers and
enhance the brand.

HBEEIVF—DLIFURERIET D, TTIOF UMV —LIGED
r—Ls,

EN14 Sports & eSports

EN14 RR—Y& e RR—

Use of athletes, sports teams, sporting events or associations to
create content that engages consumers and benefit the brand.

HBEEIV UL ISURIZEET S0 TUVEIEZBME
Ltz FRU—b RAR—Y - F—L RR—Y ARV DERLRE,

EN15 Integrated Entertainment Campaign

EN15 4TI L—FTYR-TUB—FAUAVR-FooR—Y
Campaign that effectively and seamlessly utilises multiple mediums.
BHOATATENRUNDOV—LLRISGERT A3 vroR—2,

MATERIALS

EN16 Resilience Through Creativity

EN16 LPUIVR-RI—-JTALT1ET1

A special Lotus Award sub-category to recognize ideas and creative
solutions that demonstrate resilience and resolve in the face of the
Covid-19 global pandemic. It is awarded to works that rise above the
crisis to create public, economic, cultural and/or other ideas for the
greater good. The solutions may or may not be connected directly to
the brand.

A—2REORJRY ITHTI)— HEIOF VAL ABRRE/NDTIVY
LRI RRGESERBEREDTATTOIIIAT4TIEY)a—
DAvEHELES  HEEERDOFBO-OICHEERRL AL - FF-X
L ZDMDTAT7EEAHESIET HERICEONFE T Va—ar
FTSUREEE DI >TOTHRELER A,

‘AR
Required
WA
+ Written Submission
EREREAE

Video Presentation (max. 2 minutes)
JLE T—av-ETH (&R 2 D)
Mounted Presentation Board
Bshf-JLEr7—avih—
Digital Presentation Image
TR -TLEUT—avER
Client Endorsement Letter
VAT UrDEEEX

Optional

FFav

- URL
URL
Original Work
FIOFILER

N
( \I

ST <
7) 23-25 March 2023
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ENTERTAINMENT LOTUS

LOTUS ROOTS

A—42R-JL—Y

LREN Lotus Roots

LREN A—4&X - )L—

This is an award unique to ADFEST that is awarded to works that
embody local values whether in terms of culture, religion, beliefs,
traditions, or language, insights, or context. Lotus Roots recognizes
works that preserve and celebrate the rich heritage and value of each
local culture.

A—%R-)L—Y(&, ADFEST B NEEL T, X1k, R, E5. 6. &
BB AT AN AVTERRNGE | IS OMERE AT LI-ERICEONE
T TNZTIDOMIBICEROXILD . ENLEECMIELEEY. 2 HE
mEFMELET .

Back to Categories

MATERIALS
RHEH
Required
WA
* Written Submission
EmEREAE
Cultural Context Explanation
XALERIE O S D fEER
Video Presentation (max. 2 minutes)
JLEsT—2av-ETH(&E2 D)
Mounted Presentation Board
BHEIhILE T—aviR—F
Digital Presentation Image
TN TLE T avER
Client Endorsement Letter
VAT DB
Optional
I ay
URL
URL
Original Work
FUOFILER

O

R S E 23-25 March 2023
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O F".M CRAFT I.OTUS Back to Categories
)

FILM CRAFT LOTUS
T4ILLD5T7-A0—2R

Film Craft Lotus awards craftsmanship and technical prowess in film production that are not only flawlessly executed,
but also enhance the idea.

T4ILL 570 O—3R[E, BEIZEBIN-ZITTHT AT 7 ERIELIE=D0IILLGEICE 595780y TEEN
=HEMAICHLTEONET,

e For Craft categories (CF01-CF16):
9Z2k-/A73')—(CFO1-CF16) :
o Each execution constitutes one entry. Executions which form a campaign must be entered and
paid for as single entries.
ERABEMTI IV —EBYET RERBN 1 DDFroR—VZEEBRTHI5E6. ThThALE
BERELTOIUMN)—ERY  AERMIEIZIVMN) —BNKLELFET,

e For Resilience Through Creativity (CF17) and Lotus Roots (LRCF):
LIV R-RI—-D)IAT4ET1(CF17) EA—A R - )L—Y (LRCF) :
o Each execution/campaign/set of execution constitutes one entry.
ERRNE/ FroR—V/FERERABDEYRIEIT I TURN)—EHAET,

FILM CRAFT LOTUS MATERIALS

D VLHTIRO—ER _EsEE
CFO01 Directing Required
CFO1 FALYT4VY B
How the director’s vision enhances the story and makes the idea + Original Film
stronger. FIOFIVEIE
BHROEDIVALNYEBEFSFE . TAT7EBRIELIMDEEES | . Client Endorsement Letter or Media
nFEY, - Schedule
CFO2 Editing DHSAT U ORBXEL I

CF02 T T 4742y

How the editing enhances the story and makes the idea stronger.
WENVDICHEEZESFE . TAT 7 ERILT ENAFHESNFETS,
CFO03 Cinematography

CF03 > RIrJ T4

How the cinematography enhances the story and makes the idea
stronger. Namely, through composition, style of photography, lighting
and use of camera techniques.

BEAVWNIYBERSTE. TAT7ERILT AN EFESNFET B
ARICFIURO L ay  BEEDREA L, B, AASERMOERETY,

WIARr P a—)L

CF04 Special Effects: In-Camera Required

CF04 AR )L-TITHb: HASHEM WE

How the execution of in-camera practical effects (e.g. pyrotechnics, * Original Film
mechanized props, models, atmospheric effects) or in-camera optical FTUOFILEE

effects (e.g. multiple exposure, ramping speed, shutter adjustment,
time-lapse, mattes) enhance the story and make the idea stronger.

HASHEM DIERAE Bl AOTH=HR, TayTO#HIE. ETIL,
AEHR) . HBAWFHATHM DAEZHR(ZERN. SVEVY - RE—

Client Endorsement Letter or Media
Schedule

D947 DWBXEITEERR 7D

R, Sovs—RE, 84 LTTR TYTFRN, DhEEESEE. 7 |

ATT7EBIETEODEHESNET S ?&Lﬁmded

Note: works involving digital visual effects must be entered into CF05. | ° fMgking. of or demo VDO to prpvide

- FUALESaTIL-TITHRNEERLEERL CFO5 (2T R)—L juries with a better understanding of the
TTF&E0Y, crafts and technical skills involved in the

J

(

@O0

R

s E 23-25 March 2023 55 | Page
o Pattaya, Thailand. As of 28 Oct 2022

§T2023

m



CFO05 Special Effects: Digital Visual Effects

CF05 AR % )L-TIxIM:FTIRIIN-EDaTI-TTxHF

How the digitally created or manipulated imagery (CGI) enhances a
story and makes the idea stronger.

TORILKIZRIG A, FIFREINF-EE (CGD Y, LWNIEZSF
B T7ATT7ERILTEODEHESNFET,

Note: works involving the integration of in-camera effects must be
entered into CFO4.

EAASKIEDHERE
LTTFELY,

MREFF-TEESN-EfRIL. CFO4 [T —

CF06 Animation (In-Camera or Digital)

CF06 7= A—1av (HATHEMEITTORI)

How the execution of the animation (including character/asset design,
build, 2D/3D animation and integration, stop motion, motion graphics)

enhance a story and make the idea stronger.

T=A—2av OFE (R Z98—/THIrDTH A HBiE. 2D.73D 7
A=AV LTI =3y AT =23y  E—2av U500

YIR)PDNDHRBZSFE R TAT 7 EEIE T 50 FHESNET,

CFO7 Production Design

CFO7 Ay av - THAY

How the execution of a cohesive overall aesthetic via production
design, including set design, location builds and prop design enhance
a story and make the idea stronger.

TUNT AL 0723  OBR MNERTHAUREEETTOY IV
AV THAVEERMNSEDRELS BELNVNIYEEZESTE. 7A
TT7EBRILT EMDFHESNET .

CFO08 Costume Design

CF08 KETHIY

How the costume designer’s vision of props and wardrobes enhances
the director’s vision and makes the idea stronger.
KRETHFAF—D/MNEROKREITHTHEDIVH, LA
AVERICHFSL, TATT7EAIETEMDEHESNET,

EHRDED

CFQ9 Casting

CF09 FvRT12J

How the casting selections bring the idea to life and enhance the
delivery of the script. Script can be either way (agency or
production/director).

X RTAVTBONIT AT IZ@ERERAH . HEADNWEESHLHMH
FHicnFES . ARG EDERBETLRVEEA(T—2 oo —F = (EHIME
=BT,

CF10 Use of Talent/Celebrity

CF10 A—R-#T-2L> /LT T4

How the use of the talent, celebrity, influencer, or KOLs enhances the
idea and brings the script to life.

BLUN, ELTVTA AV TINIHY— KOL DEANVNITAT 7%

FESE., BARICHEREAAEZNAFTHENES,

production of the film. (max. 2 minutes)
“AAFT7 (HERER) F£1-1ETE VDO
ZRBLIZETAIE, T4V LKIEBIEIZE
[+ B FHMEPEMRAFILICOVWTEEEH
DEBRERELFS . (&R 257)

If a ‘making of or demo VDO is not
feasible, entrant can submit a
presentation board

Making of IF7=I&TE VDO ZFHETEH
WSS EEEETILELT—avR
—FERHTEEY,

D EQ I 2325 march 2023
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FILM CRAFT LOTUS

FILM CRAFT LOTUS
T4)V =95 78-0—32R
CF11 Script

CF11 H&

How the interpretation and development of the script enhance the story
and make the idea stronger. The origin and development of the script can
be either from agency or production.
HIARDBREELD VDB ERSEE . T4 T 7EEILT AN FFESH
T HADA)OFILEELRIE. T—V oo — LS D EELMST
LBLFEEA

Back to Categories

MATERIALS
Required
WA
* Original Film

AVOFIVENE

English Script

HEDOHK

Client Endorsement Letter or Media

Schedule

DVZAT DR X ETEARR 7D

—IL
CF12 Original Music Score Required
CF12 F1)TF L5 WA
How the original composition of music enhances the story and makes the | © Original Film
idea & execution stronger. AYSH L EE

ERIESN=—EDA ) FILEMAVNYEERSFE . TATTEERE
it g oanMFlishET,

Note: works submitted into CF12 cannot be entered into CF13.
FE:CF12 ADIUM)—4EfIX. CFI3 [CTUMN)—TEEH A,

CF13 Use of Music Track

CF13 A—R#T-2a—UvJ - 599

How the choice, integration, reproduction, adaptation and re-mixing of
pre-existing music enhance the story and make the idea stronger.
BRI Z 8L, TR, HDAVIEEE. VIVIRTHIET, LIDIZYE
EoFEt. 7AT7ERIET AN FHESNET,

Note: works submitted into CF13 cannot be entered into CF12.
ECF13 ADIVM)—{EFIL, CF12 [ZTZUN)—TEEEA

CF14 Sound Design

CF14 HHUR-FHAY

How the sound design enhances a story and makes the idea stronger.
YOUR-THAURODNIYEERSFE . TAT7ERIET E2HMFESN
EX

Client Endorsement Letter or Media
Schedule

DOSAT DB E - (TEARR TP
—JL

CF15 Colour Grading

CF15 h5—-JL—FT12¥J

How the colour grading enhances a story and makes the idea stronger.
AT TL—T4VTBODNEERSFE . TA T 7EEILT HH AT
SNnFEJ,

CF16 Breakthrough in Production

CF16 FRFULavIzBITbTL—I RIS

How the production from idea to execution innovatively redefines
production capabilities. The crafts utilised in the production should reflect
unparalleled or groundbreaking achievements in production including
production methods or technological applications.
FATTHoTOF I3V ETORMEN, HIERENEEHHNICEERT D
AFHEENET, TOFX VL avITERENIEMIE, TOF VL avnFiER®
BWOISAGE. TOFI2avIIB T2 LEDGN, FEENGREE
REBRLTWVSRENHYET

Required
WA
+ Original Film

AU ILENE

Client Endorsement Letter or Media
Schedule

DOSAT DB FET KR 7Y

a—J)L
Recommended
4R

+ ‘Making of or demo VDO to provide juries
with a better understanding of the crafts and
technical skills involved in the production of
the film. (max. 2 minutes)

“AFJ7 (FIVERF) £1=13TE VDO &5
BUEETH &, 21V LFIEBRRICH T HHI4E
PEMRAFIVCONTEEEFADEBRE(REL
FY. (mK27)

If a ‘making of or demo VDO is not feasible,
entrant can submit a presentation board

I
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[Making of IE£7=I&TE VDO S TE4 S
BlF. BEEITILEYT—avR—RERH
TEET,

RESILIENCE THROUGH CREATIVITY

LPYIDR-ZAIN—YYITAT4ET«

MATERIALS
R EH

CF17 Resilience Through Creativity

CF17 LYJIVR-RI—-PUYTAT1ETA

A special Lotus Award sub-category to recognize ideas and creative
solutions that demonstrate resilience and resolve in the face of the
Covid-19 global pandemic. It is awarded to works that rise above the
crisis to create public, economic, cultural and/or other ideas for the
greater good. The solutions may or may not be connected directly to
the brand.

O—42RE DRV ITHTI)— FHEIOFT DAV ABREE/NDTIVY
ICBEENIRRLBEIERBEEZREBITAT 7OV IATA4TIE) ) 1—
DAVEELET . HELARDOFED-OICHE#ZFTRLAE - BF-X
- ZDMDTATT7EEAFBETIETIERICESNET, Y)a—3>
[FTSUREEEDLEN>TOTHRENER A,

Required

,Z\/E
Original Film
AV FILENE
Client Endorsement Letter or Media
Schedule
DVSAT DB X E - TEARR 7P
—I)L

Recommended

R
‘Making of’ or demo VDO to provide juries
with a better understanding of the crafts and
technical skills involved in the production of
the film. (max. 2 minutes)
“AAFT7 (HIERR) F1-1$TE VDO &5
FRLT-E TH & 70/ LFIVEBIRIZH T HHIE
PEMRAFIVITOVWTEEEROEBEREL
FY. (&R25)
If a ‘making of or demo VDO is not feasible,
entrant can submit a presentation board
Making of |E 1z TE VDO ZRETELG
B BEEFITLE T avR—FERE
TEEY,

LOTUS ROOTS

MATERIALS

A—4%X-)L—Y

LRCF Lotus Roots

LRCF A—4X-JL—Y

This is an award unique to ADFEST that is awarded to works that
embody local values whether in terms of culture, religion, beliefs,
traditions, or language, insights, or context. Lotus Roots recognizes
works that preserve and celebrate the rich heritage and value of each
local culture.

A—4X-JL—YI&, ADFEST HBDEELL T, X, R&. E&. &H#f.
E AU OVTERRMEE, tmazwm@%%%a%u—vﬁml BonE
T TNZFhOMBICEREOED ., EMNTEECMIEEZEY. M2 5E
mEEHELET

RHEH
Required
Z\/E
Cultural Context Explanation
X ARl E Ao D R ER
Original Film
FVoFILBE
Client Endorsement Letter or Media
Schedule
DOTAT UL DB X FE=IE
BAAR o a—)L
Recommended

‘Making of’ or demo VDO to provide juries
with a better understanding of the crafts and
technical skills involved in the production of
the film. (max. 2 minutes)

“ALX257 (HERSR) £=1&TE VDO %52
FBLIE TH &, 70V LFIVEBIEICH TS HI4E
PHMRAFIVIZOVWTEEEADOEREFRALEL
F4. (mE257)

If a ‘making of or demo VDO is not feasible,
entrant can submit a presentation board

)

HK\A
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ADFEST202

23-25 March 2023
Pattaya, Thailand.

58 | Page
As of 28 Oct 2022




[Making of I&£7=I&TE VDO Z S TE4L S
BlF. BEEITILEYT—avR—RERH
TEET,

I/-i-\\
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O F I I.M LOTUS Back to Categories
)

FILM LOTUS
T4V L-A—3 R

e The same work (identical version & duration) can only be entered ONCE in Broadcast (F01-13) and ONCE
in Online Film: Products & Services (F14-F26)
BL (=23 &ROREAR—D) EfIE. ik (FO1-F13) [C—[El, #2542 T IV LIZ—RBIDOH TN )—
MEBETY . TAF Uk &Y —E X (F14-F26)
e For Broadcast (F01-13), Online Film & Other Film (F14-F29):
BOE (FO1-13) AU FAV TN LB LV EDMD T 1)L L (F14-F29) :
o Each execution constitutes one entry. Executions which form a campaign must be entered and
paid for as single entries.
EHEABRBEAMT1 TN —ERBYET . ERABTN 1 DXV R—FERTS5E8. ThETANE
BERELTOIUMN) =Y AERMTEIZIVMN) —BNKLELFT,
e  For Micro-film (F30), Resilience Through Creativity (F31) and Lotus Roots (LRF):
RAUBT4ILL(FI0) LY IV R R )— I TAT1ET4(F31) . BLUPA—2 R )L—Y:
o Each execution/campaign/set of execution constitutes one entry.
ERERAE/ FroR—V/FREABDEYRIEIZ 1T TURN)—EHAFET,

BROADCAST MATERIALS
JO0—R¥Fv Rk =HEN

FO1 Food & Beverages Required

FO1 J—F&E/NLyY WA

FO2 Beauty, Health & Personal Care + QOriginal Film
FO02 Ea—T4. . NIVAKIS—=VYFIL 7T FUSFILBE

Beauty products, cosmetics, perfumes, pharmaceutical products, .
supplements, healthcare products, sanitary products, toiletries. Media Schedule
ERME AR BKEER S TVAVS ALRT TR EBAR | BERTVa—L
L3 —H &,
FO3 Fashion, Sports & Accessories
FO3 J7viay, AR—Y&F7ItH)—
Clothing, sportswear & equipment, footwear, accessories, jewellery,
watches, luggage, bags, sunglasses.
KR AR—YOz7ERE, IubHz7 . 7oEY ) —, PaT)—, Bkt
STV NI HUTSR,
FO04 Automotive
Fo4 BEEIE
Sedans, trucks, vans, SUV, 4WD, jeeps, motorbikes, bicycles, boats,
lorries, parts, accessories including in-car audio & visual systems, gas
stations, vehicle maintenance products, towing companies, car dealers,
car rental services.
TFU NIUY L ND SUV MWD, D—T | E—8—/1Y  BEE, R—t. O
—)— BR. T —(BERA—TAF KKEDATILIRATLEEL) A
VIOREUR E=V I RFEBREG, Lyh—=tt, BRFEE. LUSh—Y
—EZ,
FO5 Electronics, Household Products, Home Appliances &
Furnishings
FO5 ILYZFA=HR, NIRHB—NLR-FAEHY R—LFTFATUR &I
F—=wvJ
Consumer electronics, cleaning products, household maintenance
products, household items, home & kitchen appliances, kitchenware, pet
products, home decorations, building products & materials, home security
products.
RE.BRESR FEATH ARG REAG. RE-EFEILLER. &
AR RyrER G, FERAMR. EEMEER G- FH, F—Ltx
a)T14—,
FO06 Retail
Fo6 JT—IL
Department stores, specialty stores, eCommerce, enline stores,
R%; s E 23-25 March 2023 60 | Page
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supermarkets & hypermarkets, restaurants, fast food chains, cafes, pubs.
BEE.EME. e AV—R FU5A4V- AT A== =4y /1N (%
—X—FYyk LRSS TPRNIT—R-Fz—> hHTx,. 1NT,

FO7 Travel & Leisure

FO7 FSRILELDv—

Transportation & travel services, tourism authorities, hotel & resorts, toys,
recreational facilities, sports facilities, festivals & events, museums.

Wik - RITH—ER AR/ -2 KTV =M AR LIV —alviE
. AR—YHEE . T AT1/NL- AR, B,

FO8 Media & Entertainment

FO8 ATAFRIVA—TAAVE

Newspapers, magazines, books, broadcasting stations & programs,
streaming & music services.

. M. BB ER&EM. AN SUTKFEY—EX,

FO9 Finance & Real Estate

FO9 774 F 2 R B

Banking institutions, investment firms, mortgages & loans, credit cards,
insurance, real estate investment.

SRIMES, IR E S FAHEBREO—2 ., LIV I—R, BIR. FEIER

F10 Business Products & Services
F10 ESHRR-TAAIF&Y—ER
Business equipment & supplies, B2B services including agencies.

BB MERM.B2B Y —ER(REEEED),

F11 Commercial Public Services

Fi1 aw—>x b0y -4 —ER

Telecommunications, waste management, educational institutions, law
enforcement, utilities companies (electricity, water, gas), healthcare.
BREE. REYEE, AEHE. ZPTHE. ABFX(ER. K. AR).
NILRTT

F12 Corporate Image & Corporate Social Responsibility

F12 a—RL—k- A A=

Non-product or service-based campaign including event sponsorships,
seasonal messages or announcements, or non-product or service-based
corporate social responsibility campaigns on environmental, social, and
ethical issues to increase the brand perception and reputation.
ARVMEE . FHAVE—DFREENGEDERGRUFEY—ERR
TEOAA—DHER, T3, TIUFRH FHER LOF-HDFERREHF
EEY—EXRTEDRERE HRFH. MEFBLLEOUENHEE SV

y’(_yo

F13 Public Services & Cause Appeals

F13 /8T -H—ER&3—X-7E—IL

Anti-smoking, anti-drugs & other addictions, anti-drunk-driving, road &
public safety, health & hygiene, political & religious messages, unions &
associations, environmental awareness, human rights, animal rights,
government & forces recruitment, state education, racial, ethnic &
disability awareness, gender equality, social justice, abuse, charities,
volunteers, donation appeals & NGOs.

REE, REMZTOMIKFHESY. RNEEL, REREHE. BR-&
AHE., BUAH - REMER. & -he. RIEEH. NMEEH. BYDE
A BUTHBED AMESR. 28E. AFEER - RIEER - FSEER OEH.
BREEFE HIER., EFF. BEFY. RSUTATOFRMOFUL T &

NGO,

D EQ I 2325 march 2023
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O FI I-M LOTUS Back to Categories

ONLINE FILM & OTHER FILM MATERIALS
FUOTAOBEE DD T IV L

F14 Online Film: Food & Beverages Required

F14 A 54 Bl : 7—F&E/NLyD WA

F15 Online Film: Beauty, Health & Personal Care - Original Film
FI5 VUS4V BB:Ea—T4, ANVR&II=YFIL- 7T AU LENE
F16 Online Film: Fashion, Sports & Accessories URL

F16 AUSAVBE:I7yiav, AR—Y &7/t H)—

F17 Online Film: Automotive URL

F17 A SAVEE: B8®E +  Client Endorsement Letter
F18 Online Film: Electronics, Household Products, Home DSATURDHEEX
Appliances & Furnishings

F18 AYSA BB : TLYFA=I R, INYRKR—)LR-TAF Y, h—

L TITSATVRKI7T—oy Y

F19 Online Film: Retail

F19 A 54 BE: /h5E

F20 Online Film: Travel & Leisure

F20 AU 54 BE: FINIILELDv—

F21 Online Film: Media & Entertainment

F21 A A BB ATATRIVE—TA A

F22 Online Film: Finance & Real Estate

F22 #AUSA BB : D71 R&FBIE

F23 Online Film: Business Products & Services

F23 A 54 BE:EDRR-TAF VY —ER

F24 Online Film: Commercial Public Services

F24 A SAVBE:aR—2 %)L T Uy H—ER

F25 Online Film: Corporate Image & Corporate Social

Responsibility

F25 A2 Z4 BB : 3—RL—bk- A A—2 &O—FKL—k-Y—v)L-L

AR ET4

F26 Online Film: Public Services & Cause Appeals

F26 A4 BB /Ty -H—EX&I—X-7E—/IL

F27 Viral Film

F27 /\MAZILEIE

Films created primarily to be shared or distributed online.
FITAUFAOTOY T FIFEEZ BMEL THIESN-EIE,

F28 Interactive Film Required

F28 42850 T478E WA

Films that interact with viewer. Entries can include 360° live action - Original Film
photography or VR Film to go into the digital simulations. FUSH LENE
REELERNAEOR R - VERANHLBNE, 360 ESAT-7oiar - T+ .
STA—BFUAL LIl —L TSR ERERELE LT R —7 | O ot Endorsement Letter
P VAT DHEBEX
HI:—C?-O

F29 Other Screens )

F29 ZDHDRIY— Optional
Original film content created for any other screens other than TV, AFvay
cinema or internet. Includes digital outdoor solutions, mobile & tablet, © URL

public screening, events, award shows, branded content on programs. URL

TLE. BB, 122—Ryc LS DRI —> (BNEER) [ FIZHESh

AU FIVEIE, TORIL-TOMNTIEKR, /A 2TLyb /TYv-

Ea—A T ARV REX. BERAOITIUTYR-a0TUYRGE,

O
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F30 Micro-film

F30 747n74%

Short-form films made for social platforms including, Facebook,
Twitter, TikTok, Instagram, Snapchat etc.

Facebook. Twitter. TikTok. Instagram. Snapchat ZE DY — v LTS5 vk
I+—LRADII—rIF+—LTAIV L,

Note: Multiple executions can be entered as one entry up to a

maximum of 60 seconds. Each microfilm should be a maximum of 10
seconds in length.

S EMOERE 1 DDIVN)—ELTERE 0O NETANTEET &Y
A874 )V LDREIFIHRE 10T,

Required
WiE
Original Film
FIVOFIVEIE
URL
URL
Client Endorsement Letter
DIATULDHEBEX
Optional
FFoar
Video Presentation (max. 2 minutes)
JLEoT—iaETH (&R 2H)

RESILIENCE THROUGH CREATIVITY

MATERIALS

LOVIVR-RI—-J)ILT41ET1

F31 Resilience Through Creativity

F31 LYYIVR-RIL—JYTAT1ETA

A special Lotus Award sub-category to recognize ideas and creative
solutions that demonstrate resilience and resolve in the face of the
Covid-19 global pandemic. It is awarded to works that rise above the
crisis to create public, economic, cultural and/or other ideas for the
greater good. The solutions may or may not be connected directly to
the brand.

A—42REDEHRYIHTI)— a0+ DA I RBREENTIVY
IS BRIMNSIRHIGERSEREEZREEITAT T OVITAT4TIE)) 12—
DavEFHELES . HELEDOFED-OICEEEZFTRL A& - 5%
b ZDMDTATTEEARZTIETHERICEONET, V)a—3ay
[FTSUREEEDEMA>TOTEENEE A,

RHEH
Required
+ Original Film
FTUSFILEE
Client Endorsement Letter or
Media Schedule
DIAT7 DR ELEARR D21 —
v
Optional
AFar
URL
URL
Video Presentation (max. 2 minutes)
JLEsT—av-ETH(&E2 D)

LOTUS ROOTS

O—4%Z-J)L—Y

LRF Lotus Roots

LRF A—4%X - JL—Y

This is an award unique to ADFEST that is awarded to works that
embody local values whether in terms of culture, religion, beliefs,
traditions, language, insights, or context. Lotus Roots recognizes
works that preserve and celebrate the rich heritage and value of each
local culture.

A—AX-)L—YI&, ADFEST B DEELL T, Xk, R&K. E5. 6. &
AV AN A TXRMIE MO MESREZ AT L-ERICEONE
T ZNTNDMBICEFDXILD ., BHNGEEOMEEEZEY ., MR DHE
mzEEHELET

MATERIALS
RHEH
Required
+  Cultural Context Explanation
XALBBIE O S D fEER
Original Film
AUSHILEE
Client Endorsement Letter or Media
Schedule
DIAT7 DB XEIFEARR D a—
)7
Optional
FFay
+ URL
URL

Video Presentation (max. 2 minutes)
JLErT—av-ETH(&E2 D)

Y

\_/

NfILE

ADFEST2023
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O IN N OVA LOTUS Back to Categories
£9

INNOVA LOTUS
A/—/\-O0—43 X

INNOVA Lotus entries will be judged on their level of genuine innovation, talk-value, and results. The entry may utilise
only one media or across multiple mediums

A /= -A—FADIVN)—ERIE. EQOEHE., FFEE. EEBEROLARIVICOVTEERINE T E—BATOER
E@Y. EROBERICOE-5EBERL. TOM)—RIEETY,

INNOVA Lotus will be presented to world-class concepts that have made a dramatic impact on the marketplace i.e.
unique, “landmark” ideas, technologies, designs, applications or creative properties that have pushed the marketing
industry into unchartered territory.

INNOVA (A /—/3) -O—RR (&, TGFICBINGA U RO ER - HALRILOE-LI-a T I L TN ET, (T
BOBY—7 T4V ERNINFECREDERICEAE Lz, A=— O TERENGT AT 7 /i THA2 T7T) )
DIAT4TERE)

Shortlisted INNOVA Lotus entries are required* to present their works to the juries and delegates at ADFEST
2023 on Thursday 23 March 2023 in Pattaya.

INNOVA(A/—/%) -A—ZRRIZT VM) —LTLa—hMAMI B IERDOGHFE T, BEERHALAREBICHLT, 2023 £ 3
A 23 A(K) 1234 ThHfESh B ADFEST 2023 THERDTLELT—avET5SENROLNET*,

*Failure of a shortlisted entry to send a presenter forfeits the entry’s right to be eligible to become a Finalist or
INNOVA Lotus winner. In the event that an entry fails to send a presenter due to travel restrictions, live online
presentation will be arranged.

*23—h)AMIESERDEEENTLELI—FEYADHIEMGE . T7A4F) AREFIE INNOVA(A/—/\) -A—42 R
DZEELGHEREIKBEINET . BHFIRO-DICHFEENTLEL2—ERYRADLBWES . 5147 - 05140 TL
EoTr—lavhREBESNET,

The same work can only be entered ONCE in INO1-INO3 but it may be re-entered into other sub-categories.
VEDDIEFRIF, INOT-INO3 DENAZ 1 EFZIFIUR)—NTEET AL IN04 £ INOS ~NDRIBFFIU M —IFATEETT,

Each execution/campaign/set of execution constitutes one entry.
EHEAER/ FroR—V/ERERABO YR EIT 1 TURN)—EHRFET,

INNOVA LOTUS MATERIALS

A/—\-O0—48 X B R

INO1 Innovation in Creativity Required

INO1 4/ R—23> - A2 ) TATAET(— WA

Campaign must clearly demonstrate a breakthrough in creative idea, - Written Submission

execgtion, or innovation that pr0\_/ides co_mmunication or business VES EHERE

solutions for the brand. Includes innovative ideas, as well as product ] ) )
innovations that create solutions to the challenges. * Video Presentation (max. 2 minutes)
FoR=—UMR IYIALT4T - FATTOEMBIZESTL—IRIL—. & TLErT—Yarv-ETF (B 2)
BNEOZ 2= — a3V E EDRAEDY)2—30FTSURIZHTZS | - Mounted Presentation Board
FTA/R—=23  FRALIZNEIOETFHELET . EFHLTAT T L. BHEn-TLELTF—Savti—K

E%E':ﬁj_éyljl—:/ﬂpéﬂiﬁﬂj?%%@E%ﬁ’&ﬁﬁi?o D|g|ta| Presentatlon Image
Works must be at least at the prototype stage to be eligible to enter. TUAN T T—YavEig
Conceptual ideas are not eligible. - Client Endorsement Letter
BEERERDIIE, ERIEDEELTOMATERSHILENHYE HSATURDREST

T MENETATTIEERINHYEE A,

o ) ) Optional
Note: Technological innovations should be entered into INO2: F+Fas
O . o vav
Innovation in Technology or into INO3: Innovation in Prototype
Technology. * URL
SRR ICBEE T BERIL. INO2: £/ R_R—S 3 - (Y- FH /a0 —, URL
FLIEINOS: A/ R—=23 A2 TAMNIAT - TH /BT —~DIUN)—
EGYFEY,
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INO2 Innovation in Technology

IN02 f/R—Sav-AV-TH/AD—

Campaign must clearly demonstrate technological innovativeness that
may utilize big data, innovative tools, invention, platforms or other
measures that lead to an improvement or solutions. The solutions may
or may not lead to the brand.F+v>R—U M, EvS T—4, BHHY—
U A, TSV IA— LG EEFRL- B ERFICKYRELTRE R
LIzCEERALENEIDFMLET . DOV a—av(E,. TS5URIC
DENBIGEEL. TOTHEVEELHYET,

INO3 Innovation in Prototype Technology

IN0O3 A/R—S3v-AV-TANLT T/ /A5—

Campaign with technological innovativeness but yet to be marketed or
launched openly in the market. The technology can be prototype,
beta, or pre-production stage. While the technology has yet to be
launched, it must have at least been tested. Concept ideas are not
acceptable.

TERABDFYoR— TAMIAT  R—4hk, T)TOF o3V B
BEETEFHRMEEIFTroA—2, HBEBIE. RAFTHLTD
RERTRAMTHOATVWABENSHY ., AT TATTEBOESR
FZFFHohFER A,

INO4 Scalable Innovation

IN0O4 RT—FT LA/ _R—S 3[R

Campaign with scalability of innovation to expand the presence, use,
and impact of the innovation. Includes expansion through Scaling Up
(scaling effectiveness or economies of scale), Scaling Out (geographic
or demographic expansion to new market segments), and Scaling
Deep (maximising impact of innovation).

A/ R—=2a0DFE. ERA. EELEDHEENH LTV R—2, R
—IUVT VT HRDILEKRFEFRT—ILOEFM)  R7—ILT I FHL
WHTHE T AV OB ES (TN OHEGIER)  BEURT—)L-
TA—T A/ R—2aVDEBERKRIL) ITEDIENEENFT,

Note: submitted works do not need to achieve scalability yet, but
should be able to demonstrate potential for scalability.

FE: IUMN) LRI, FEIREEERT AL ERFHYEE AN,
TR DA E R T CEMNTERTNIEBYEE A,

INO5 Sustainable Innovation %

INO5 HRFAFTIL-A/R—3Y

Campaign with innovation initiatives designed for improved and
sustainable developments for the environment that create positive
impact on the physical environment.
MEMREICTIADEEEEAPREEZHE L. KYRVEHEATRER
ESDEOISREFFSN R HHIBRBEAEITIFro—2,

$ 23-25 March 2023
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@ INNOVA LOTUS
2

INNOVA LOTUS

A/—1-0—48R

INO6 Innovation for Humanity [\|=

IN0O6 Ea—R=FAD=DDA/R—>3>

Campaign with innovation initiatives with the potential to transform and
improve the quality of life of people on a significant scale. Includes
initiatives to improve social or gender equality, education, healthcare,
human rights, or other social justice issues.
ARDEFDEZREICEILSER LS E SR REMEZIOH - EH AR
AEATITVYOR—V HRFEBROFEE, HE. ER. AME. Ot
DHEEBROREERET S-OORBEANEENFET,

INO7 Innovation in Local Culture Application

INO7T A/R—23>-A2- A=A AIVFY—-FTT)r—ay
Campaign must demonstrate how the innovation is culturally relevant
whether through solving a local issue or problem in terms of culture,
religion, beliefs, traditions or languages.
FroR—VDOFEDEHERN ., XL -RE-cH#fi-EEFLEOE THIED
FE-EREERIRT HIEEBLT, AR/ AN—2av WXL ED R
EHFOIENEIREIN=MNEIMD RSN ET,

Back to Categories

MATERIALS
RHEH
Required
WE
© Written Submission
EmEREAE
Video Presentation (max. 2 minutes)
JLEo7—av-ETH(&E2H)
Mounted Presentation Board
BsIh=ILE T—avR—Fk
Digital Presentation Image
TR TLELT—a vV Efg
Client Endorsement Letter
IDSATUPDHEEX

Optional
W
URL
URL

RESILIENCE THROUGH CREATIVITY
LOYTVR-ZRIN—-DYILT1ET4

INO8 Resilience Through Creativity

IN08 LIUYIVRRIL—PYIAT4ET«

A special Lotus Award sub-category to recognize ideas and creative
solutions that demonstrate resilience and resolve in the face of the
Covid-19 global pandemic. It is awarded to works that rise above the
crisis to create public, economic, cultural and/or other ideas for the
greater good. The solutions may or may not be connected directly to
the brand.

A—S2REOREZY ITHATI)— FHEIOF VA ILRABRE/NDTIVY
[CABRAMNIERRGBSERBEREDITATTOVITATATIE) ) a—
DAVEHELET . HEERORBED-OICREEZTARL A -FF-X
L ZDMDTATTEEAREIET DERICEONET, V) a—ay
FTSUREEE DT> TV TEHLER AL

MATERIALS
RHEH
Required

Written Submission

RS

Video Presentation (max. 2 minutes)
TJLEoT—av-ETH (&R 2H)
Mounted Presentation Board
BHshiILErT7—avhR—F
Digital Presentation Image
TOAN-TLET—avER
Client Endorsement Letter
DTATDHEEX

Optional
AFav

URL
URL

Rs E 23-25 March 2023
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O LOTUS ROOTS Back to Categories
e

LOTUS ROOTS

A—%X-)L—Y

S

This is an award unique to ADFEST that is awarded to works that See specific materials in each Lotus.
embody local values whether in terms of culture, religion, beliefs, O—AX-JL—YIZDU\TIE., BYHZO—4 X
traditions, language, insights, or context. Lotus Roots recognizes BEOO—4X - )L—YIZZUR)—LTTELY,
works that preserve and celebrate the rich heritage and value of each

local culture.

B—A2X-)L—YIL, ADFEST HENDEELL T, k. R&E.EX. .
BAVHAN AVTXRANGE DO MESHEZFEL-{ERICEONE
T, ZTNTNDHIBICEREDOXXIED . EAEECMEEEY. HZ5E
mEEHELET S

For Lotus Roots submissions, please enter into the Lotus Roots sub-
category in the appropriate Lotus Award category.
A—4X - L—YI[ZD\TIE, BYHEOA—2REOA—4 X )L—Y[ZTUk
IJ_L/—C-FélI\O

O
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O MEDIA LOTUS

Back to Categories

MEDIA LOTUS
ATAF7-O0—42R

Media Lotus awards creative and effective use of media channels to help achieve business goals and objectives.
ATAT-A—FR(E LT EDRRBBLEBHNDEREIIET D ATATFYRILDI)IAT4T O DONRIGEERICES

nFEJ,

The decision of the Juries on Media Lotus winner will be based on 4 criteria and weighted as follow:

EEE#%?—V? A—2RZBEBTIHRD 4 BELERITLUTOBEYTY :
Creativity/ldea/Insight (30%)
DNIATAETA/TATT /A H A (30%)

Strategy (20%)
BBE (20%)

Execution (20%)
EHEAZ (20%)

Results (30%)
#EER (30%)

Each execution/campaign/set of execution constitutes one entry.
EHEAR/FroR—/ERERABO YR EIT 1 TURN)—EHRFET,

MEDIA LOTUS
ATAT-0—8R
MEO1 Use of Screens & Displays

MEO1 1—R-#T-RV)—V&FARTLA

TLE.BE., ETAZUTIUR RATHOEABHE. T2 &AIVE2T9T
1T RO) =V  AUSAVBBEZD/MD Y —ERTONSF—,

TV, cinema, video-on-demand, in-flight screening, digital & interactive
screens, online film, and other online service providers.

TLE.BE., ETAZUTIVR RATHOERNEHR. T2 &AIVE2T9T
17 APV A UFAVBBEZOMOY—ERTONAF—,

MEO2 Use of Audio

MEO2 1—R#7T-FA—T174

Radio, podcasts, and other audio platforms.

SUF RyRFv R ZDMDF—T 44 TSI — L,

MEO3 Use of Print & Conventional Outdoor

MATERIALS

‘=HEN

Required
,Z\/E

Written Submission

EGEREAE

Video Presentation (max. 2 minutes)
JLErT—av-ETHEE2 D)
Mounted Presentation Board
BEEhzTLE T—30R—
Digital Presentation Image
TOAIN-TLEUT—avEg
Client Endorsement Letter

MEO3 1—R#7T-FYrh&ar_AoiaFIL-FOT ITATULDHEEX
Magazines, newspapers, inserts, trade journals, printed collaterals,

posters, billboards.

M. FHE. AP —b EZRE. BRIESNIZa5TIIL, RRE— ELR—

Ko

MEO4 Use of Ambient: Small Scale Required

ME04 1—R-#AT-FUEIVR: RE—IL-RY—)L M»E

Items in bars & restaurants, glasses, beer mats & ashtrays, petrol pumps, Written Submission
flyers, stickers, signage, door hangers. VER S

N—SLANSVRADTATL, JZA E7<yh, RO, $HR T, 79547
—ATYA— A=V RTNUH—,

Note: ‘Small Scale' refers to the physical size of the object, not the
guantitative volume or scale of distribution.
FEREI-RTUVERMERBRD YA XERLET  HECRMRAE
ZRELEE A

Video Presentation (max. 2 minutes)
JLtEoT—av-ETH (&R 24)
Mounted Presentation Board
BESh-TJLE T7—30R—
Digital Presentation Image
TOAIN-TLE T—LavER
Client Endorsement Letter
IFAT U DHEBEX

Optional
A7 ay

R ¢ s E 23.25 March 2023
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Actual Work or Demo video (max. 1
minute)
EYOERFLEITEETH(&EE1 D)

MEO5 Use of Ambient: Large Scale

MEOS 1—R-#AT-7YEIVR5—U-RT—IL

Supersize sites, 3D and non-standard shaped sites, ticket barriers, floor
media and other adaptations, signage, buildings or street furniture.
BREDOHY AL 3D PERNADT A HILA KRATAT7 . TOMTZTT—
AV HAR—D ENTaUT  HERED.

Note: ‘Large Scale' refers to the physical size of the object, not the
quantitative volume or scale of distribution.

ES—U RV ERERBADY A X R —IVEELET . HEP
EEMRRZELEEA,

MEO6 Use of Events
ME06 1—R-FT-ARb
Exhibitions, events, expos & trade fairs, festivals, etc.

Required
,Z\/E

Written Submission

EmEREASE

Video Presentation (max. 2 minutes)
TLEoT—av-ETH (&R 2H)
Mounted Presentation Board
BT T—30R—
Digital Presentation Image

TR TLET—aVER
Client Endorsement Letter

BTRE.ANVA IFRR, BERM, FTTRATANILRE, HSALTUNDEEX
MEOQ7 Use of Guerrilla Marketing & Stunts

MEO7 1—R AT -FUS-I—F T4 T8REUH

Guerrilla marketing tactics, stunts (publicity stunts, street stunts), pop-up

events

TUZ-R=IT T4V TEM . REUERTVOT4-REU AR —k- R

B RyTFPyT ARk

MEO8 Use of Digital Platforms Required

ME08 1—R-FT-FILRIL-TS5YhTH+—L z\,ﬁ

Websites, microsites, banner ads, email marketing, games, widgets. Written Submission
DTY A A0 (b NF—EE BFA—NI—YTAVT  T— L, VEESRBRE

Tk,

Note: Social media-led campaigns should be entered to ME10 Use of
Social Platforms

E VIR ATATIZE DT R—UIEMEI0 A—RFT-Y— %)L
TV TA—LIZARNTIREAHBYET,

MEQ9 Use of Mobile & Devices

MEOS 1—R:FHTENAIN&TINAR

Campaign that effectively utilises technology for mobile and portable
devices including mobile applications, widgets, MMS/SMS, Bluetooth and
geolocation technology (RFID, NFC, GPS), QR codes, etc.
ENAI-TT), D42z yb MMS/SMS, T )L—ky—R, OF O —3>-F
4 /8 —(RFID, NFC, GPS), QR I—R7ZE DEFTOZDMDKR—2T LT/
ARIFEASNSEMZEBEMNIFAT HFvo~—2,

ME10 Use of Social Platforms

ME10 1—R AT V=9 )L TS5y TA—L

Campaign that effectively utilises social platforms including social media
platforms, networking sites, social activities, streaming platforms, online
communities, blogs, etc.

V=X AT AT TSIRITH— L, FINT—F T A = LTI T4
ET4. RN =SV T T39I — L, Ao F40A22 =T 4, TATHREDY
=X INT IR TA—LERRICHAT 7 roR—1,

ME11 Use of Technology

ME1l 1—X-#7-F9/090—

Campaign that effectively utilises an existing or new technology including
new realities (Al, VR, AR, MR, XR), geolocation technology (RFID, NFC,
GPS), voice activation, interactive technology, and wearable technology,
etc. in an innovative way.

#FLULVEZE (AL VR, AR, MR, XR) | #hIE{i & Iﬁiﬁﬁzﬁr(RFID NFC. GPS) .

Video Presentation (max. 2 minutes)
TLEvT—av-ETH (&R 2H)
Mounted Presentation Board
BHEEhzTLE T—30R—
Digital Presentation Image
TN TLELT—avE
Client Endorsement Letter
DFAT7 U LDHEBEX

Optional

A7av

- URL
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BB, (V850747 70/00— 21737 N-To/A0—RE BEE
EIEEFLOREEMERTDFvoR—r, ZRFWGHETRBLE
ERS

— 4}:‘\' )‘ e
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Back to Categories

7") MEDIA LOTUS
)

MEDIA LOTUS

ATAT-0—8A

ME12 Branded Entertainment & Content: Program & Platforms
ME12 TSUTYRIVATAVAVRRAVTIY  TATSLRTSYNTH—L
Campaign that creatively utilises an entertainment or content funded (or co-
funded) and generated by the brand for TV, cinema, series, program
sponsorships, or partnerships.

TLE . BE, 2—X, TAYSLDRAR Y —v T Efzd = F—2vTD
FDITTSURAHEL (FRBHAREEL ERLII 8—T /oA OOV T
UIEJIIAT4TITFIALIzF v R—2,

MATERIALS
RHEH
Required
* Written Submission

EmEREASE

Video Presentation (max. 2 minutes)
TJLE T—av-ETH (&R 2H)
Mounted Presentation Board
BHEnILErT—3vR—F
Digital Presentation Image

TR TLEL T3V ER
Client Endorsement Letter

ISAT7 U rDHEBEX
ME13 Branded Entertainment & Content: Digital & Social Platforms Required
ME13 TSUTYR-TUATAUAVRRAVTY TORNKI—I% LTSI | BB
74—L4 _ N _ * Written Submission
Campaign that creatively utilises an entertainment or content funded (or co- R HERE
AARA =

funded) and generated by the brand for digital (websites, microsites, banners
ads, eDMs, messaging, search engine and viral campaigns & social platforms
(social media platforms, networking sites, social activities, streaming
platforms, online communities, blogs, etc.).

TOBN(I2THAL, MU0 Y A NF—]EE. DM, Ayt—D T BRI
VOV DA ARFR IR &YX VT FYRNTA—L ()= NI ATAT TS
IRTA—L RIRT—F T A V=X VT ITAET4. AN) =305 Ty
FoF—L FoF40a3a=T4, TATHE)D=HI, TIUFNHEL(FF
HEHEU) ERLI-TOA—T AU AR TUYEI Y IAT4TICFIALI-F

yoR—1,

Video Presentation (max. 2 minutes)
JLEvT—av-ETH (&R 2D
Mounted Presentation Board
BHEInILErT—3VR—F
Digital Presentation Image

TN -TLEUT—avEg
Client Endorsement Letter

ME14 Use of Data DFATUDHEBEX
ME14 1—R:#J-F—4 Optional

Campaign that effectively utilises creative use of data collected, created, or FFay

generated including real-time data and data from social platforms. T

Y=o x VI TIYRTA—LDEDYTILEA LT —30T =315 E  INE 1B, &

RAN T —SEMRNISERT BEro<—, URL

ME15 Media Strate Required

ME15 A7 1 7HiBE B

Campaign that effectively utilises insights to effectively target the right - Written Submission
consumers with the right content and message, in the right tone, to achieve o

the brand’s communication goals.

BTV EAYE—UE BN CHEYEEEICHRMICS—T T4
YIL.TSURDIAZA = a  BIREEN Y B0 1Y (M ERBITER
LizFvoR—2,

ME16 Media Planning & Execution
ME16 AT47-T50=2y &EME GiRd

Campaign that effectively determines how, when, how often, and to who the
target, and flawlessly executed the plan in order to achieve the brand’s
communication goals.

TSURDAZIa=r—av BEEEMT 51-0IC. BIEZERT 5%, B,

Video Presentation (max. 2 minutes)
JLErT—av-ETH&EE2 D)
Mounted Presentation Board
BHEIhzILErT—3VR—F
Digital Presentation Image

TR TLEL T3V ER
Client Endorsement Letter

HE. HEBEHNRMITREL. T5UERBICEES HFvoR—, VAT U DHEBEX
ME17 Integrated Media Campaign Required

ME17 4TI UL—TYR-AT4T7 - FroR—Y WA

Campaign that effectively and seamlessly utilises multiple mediums. < Written Submission
BROATATEDREN DOV —LLRITERT 2FvoR—1, e m R

-
)

Video Presentation (max. 2 minutes)
JLtEoT—av-ETH (&R 24)
Mounted Presentation Board
BEIh-JLEo7—23VR—F
Digital Presentation Image

I
ng)s E 23-25 March 2023 711 Page
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TFORIN-TLE T3V ER
Client Endorsement Letter
IDSAT UL DHEE

Optional

A7 ay

* URL
URL

Actual Work or Demo video (max. 1 minute)
EYMOERFLETEETAH (&R 1)

RESILIENCE THROUGH CREATIVITY
LPYIVR R J—-HYITAT4ET«

MATERIALS
REEN

ME18 Resilience Through Creativity

ME18 LIUIVR-RI—-DYITALTAETA

A special Lotus Award sub-category to recognize ideas and creative solutions
that demonstrate resilience and resolve in the face of the Covid-19 global
pandemic. It is awarded to works that rise above the crisis to create public,
economic, cultural and/or other ideas for the greater good. The solutions may
or may not be connected directly to the brand.
A—2ZXEDHEFRHITHTIY—, FRIAOF I RARLE /U TIVIICITHbE
DIRBGRSERBEREDTATTOIITAT4T 1Y) a—av & liLE
T HRLEROFEDO-HICEHHEERRL A ®-EF- XU -ZOMDTATT%
EHHESLTHERICEONET, V) 1—2aVIEdTSUREEEDHA>TINT
BELEEA,

Written Submission

EmEAE

Video Presentation (max. 2 minutes)
JLErT—av-ETH (&R 2D

Mounted Presentation Board
BHEh-TLEoTF— 3V h—F

Digital Presentation Image
TR TLEL T3V ER
Client Endorsement Letter
ISATUrDHEBEX

Optional
A7 ay

URL
URL

Actual Work or Demo video (max. 1 minute)
BYOERFETEETAH (&R 15)

LOTUS ROOTS

A—2X-JL—Y

LRME Lotus Roots

LRME A—4X - JL—Y

This is an award unique to ADFEST that is awarded to works that embody
local values whether in terms of culture, religion, beliefs, traditions, language,
insights, or context. Lotus Roots recognizes works that preserve and celebrate
the rich heritage and value of each local culture.

A—42X-)L—YI[E, ADFEST MBOELL T, Xk, K& E5. &#E. & 1V
YA AVTHRRMEE | IS DMEEREZABELI-ERICEOSNET ., ZhZTND
HIICEFOXIED ., ENGEELMIELEEY. HMALEREFHMLES,

e

MATERIALS
RHEH
Required
© Written Submission
ERREREAE
Cultural Context Explanation
XALHIEIE D > D fFER
Video Presentation (max. 2 minutes)
JLErT—av-ETH (&R 2 D)
Mounted Presentation Board
BESh-JLE T—30R—k
Digital Presentation Image
TR TLE T2 avEg
Client Endorsement Letter
DFAT U DHEBEX
Optional
7 av
URL

()
o

\ﬂF
] =

sT202
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URL

Actual Work or Demo video (max. 1 minute)
BYOERFELETEETA(ZRE 1)

Y

-
o
)
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Back to Categories

7") MOBILE LOTUS
&8

MOBILE LOTUS
E/NA(J)L-A—2 R

Mobile Lotus awards creative and innovative use of mobile, portable, wearable devices and technology to target and

engage consumers.

ENAI-O—BR(E EHBEEI—TIMILTIVS D950 8F. R—2T0 )L, V73T EHBEIUERTDS

DIAT47 CEFMEERICHLTHEONES,

Each execution/campaign/set of execution constitutes one entry.
EREAE/ FroR—V/FRERABDEYRIEIZ 1 TURN)—EHAFET,

MOBILE CAMPAIGN

ENAIL-FroR—Y

MBO1 Use of Mobile

MBO1 1—R A7 -E/NSIL

Campaign centrally led by mobile including mobile websites, apps,
games, etc. on mobile and portable devices.
EROR—FTNTNARDENANIIT YA TT) F—LIGEED
ENAILAFRDHREEESIFvo~—1,

MBO02 Messaging Campaign

MB02 Ayt—Iy-FroR—Y

Campaign that effectively utilises messaging platforms including
SMS/MMS, instant & video messaging, push notifications, photo
sharing, etc.

SMS/MMS, AV RBVFRETH Ayt —D0 T Tvi i@, BEHRE
BEDAvE—DUT - T39I+ —LEHRMICFATEFroR—2,

MATERIALS
RHEH
Required

BA

URL or URL link to Application
9% URL E1=IET7TI~DY 5%
URL

Video Presentation (max. 2 minutes)
TJLEoT7—av-ETH(&E2H)
Digital Presentation Image

TR TLE T—2avER
Client Endorsement Letter

TR TLE T avEg

MOBILE DESIGN

ENITHAY

MBO03 Mobile Website

MB03 E/\AJL Web H Ak

Websites designed for mobile devices, including social networking
sites, brand sites, online commerce, news, sites etc. including
standalone mobile websites purely accessible on a mobile device as
well as other website content that is created for a mobile device,
including responsive design.

Y= )b p b T =G A TSR YA e aV—R, Za—
R HYAMGE BNAIVEBRICT F Ao ENT- Web B b, /1)L
BOHTIEATESD Web FArDHIZ, LRARU LT - FHAUGEEM
Web 4 A -a T UM LENSILESRAITICEON =Y (M EAET,

MBO04 User Experience for Mobile

MB04 1—H—-THRRYIVR-TH—-F/ ()L

User experience design for mobile enhancing customer satisfaction
and loyalty by improving the usability, ease to use, and pleasure
provided in the interaction between the customer and the product.
AR, FEYE. BEERMEDIUE2T7 a0 HEER) TRELC-EL
EDMEEICLIBEEBBEOAVILT(ZERALESES, ENMILAITOI—
F—EBRT A,

MBO5 Mobile Games

MB05 E/\fILF—L

Brand related games designed for and played on mobile phones,
tablets or any other portable devices, whether pre-installed,
downloaded or hosted on a mobile website.

TIURIZEEL, ENALTH2 ZTLYRZEDMDER—2T )L T84 R
RIZTHAIoEN, TL—TEB5 —LT. TL-AVR—LK,. FHo0
—F=H. B/ Web HA-MOT I ERTEHH. WTFhERRELGYE

MATERIALS
RBEEH
Required

|

A

URL or URL link to Application
Y95 URL E£=IET7TIA~ADIU 5%
URL

Video Presentation (max. 2 minutes)
JLEvT—av-ETH(&E25)
Digital Presentation Image

T TLE T—2avER
Client Endorsement Letter

D247 DB

RSSE

Pattaya, Thailand.
ADFEST2023
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MBO06 Application & Utility

MB06 7 S)7r—av &A—T1UT4—

Applications and utilities designed for mobile and portable devices to
engage the consumer with the brand. Can be pre-installed,
downloaded or distributed. B/ A\ JLEXUVR—ETIILHESBRRAICT A&
N=7I)r—2av A —T4)T4—T. BEEITIFVREILVT—DT B
LD, T AVAM—IL FHooO—K BRIEMNTIRETT .

Required
WA
* URL or URL link to Application
Y295 URL E1=IETTIADY U5
URL
Video Presentation (max. 2 minutes)
TJLEo7—av-ETH(&E2H)
Digital Presentation Image
TR TLELT—oa vV Efg
Client Endorsement Letter
ITATUrDHEBEX
Optional
FFav
Demo video (max. 1 minute)
TEETAH(ZRE 1)

MATERIALS

USE OF TECHNOLOGY
A—RAT-FH/00—

MBO7 Mobile Technology: Location [N\I2%W

MB07 E/\AJL-TH/AP—: A —L a3 e

Campaign that creatively utilises geolocation technology (RFID, NFC,
GPS) for mobile devices.

ENAINT A ZADIBLLE 1R LT (RFID, NFC, GPS) &5 TA T
1FITERT BFvoR—,

MBO08 Mobile Technology: New Realities

MB08 E/NAJL-FH/A¥—:=a—-YP)F4—

Campaign that creatively utilises new realities technology (Al, VR, AR,
MR, XR) for mobile devices.
ENALTFNARADOFHLNEETS /02— (AL VR, AR, MR, XR) &%
DIAT14TISERATAFroR—1,

MBO09 Mobile Technology: Wearable & Connectivity

MB09 E/AIL-TH/A0—:x 73T &IARITLETA
Campaign that creatively utilises wearable technology including smart
watches, fitness trackers, and connected devices including smart TV,
smart home appliances etc.

AX—=bIFVF TR ANSYA— BLUVRAY—F TV AY—+RE
HEDEGIERLLE DT ITI-TH/AS—%0)TAT14TIERAL
f=FvroR—,

MB10 Mobile Technology: Innovative Use of Technology
%o EN-TH/A0— A I)R—T4T-2—R-FT-TH/0d—
Campaign that creatively utilises other technology for mobile features
including camera, microphone, speaker, accelerometer, and
touchscreen, such as face & fingerprint ID, censor (motion, light,
sound, proximity), voice activated technology, noise cancellation,
mobile scanning technology, interactive & touch technology, etc.
NAS. ALY RE—h—, MEEE. TTARRIAVH =T D, £
Y—(E—2av . SMb. Y OUR, TAXIITy—)BREDAYFRY)—
VEBRRETY/OC— JAXFY I ENAVRTYTH/O0D
— AVETOTATRAYFTH/AT—1E | BN ILEEEEIZ DT /0
=&V )IATADITERT B FvR—1,

RHEH
Required
WHE
* URL or URL link to Application
Yo% URL EIETTIADIL D%
URL

Video Presentation (max. 2 minutes)
TJLEoT7—av-ETH(&E2H)
Digital Presentation Image

TN TLELT—aVEfg
Client Endorsement Letter
DATDHEEX

— z}"\' o g
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7") MOBILE LOTUS
&8

USE OF TECHNOLOGY

A—R-FT-FH/00—

MB11 Use of Data

MB11 A—R:#J-7—4

Campaign that effectively utilises data for mobile and other portable
devices.
ENANTNARAPZDMDR—FT LT NARDT—REHRMITER
THFYIAN—,

MB12 Use of Social

MB12 1—R-#TJ-Y—Lvl

Campaign that effectively utilises social media platforms, networking
sites, social activities, etc.

Y=Y X I ATAT - TIINTH—L FINT—F T H A V—vILT
DTAETAREENRMITERTHFvoR—2,

MB13 Social Commerce

MB13 V—Y¥)L-av—X

Campaign that creatively utilises the online social platforms to drive
business impact and/or to engage the consumer with the brand
through content, online sales, or other initiatives.

T4 )= X VTSV TA—LERIERNISERLTEDRRAADFE
BERELY . ATV FUFAIURE. TOMD A= T FIEEL
THEELTIUFE DG HFYIR—,

MB14 mCommerce

MB14 mO<v—RX

Campaign that creatively utilises application of mobile commerce that
optimises the user experience and increases brand engagement and
benefit. This may include, but not limited, to apps, wallets,
reward/loyalty programs.

A—H—KBRERBEIEL. TSR -IUF - AUREA) b ER LSED
ENAILAV—RADRIENGEA—TA)T4- 7TV r—2a &R S5+
YUR=2, INIZIE. TT) . ALy BREBN / A4V LT TR S L
BENEFENETHA. ChLICREENSLDTEHYFEE A,

Back to Categories

MATERIALS
Required
WE
* URL or URL link to Application
9% URL E1=[ET7T)A~DY 5%
URL

Video Presentation (max. 2 minutes)
TJLEoT7—av-ETH(&E2H)
Digital Presentation Image
TOAIN-TLEUT—2aVEfg
Client Endorsement Letter
DFATUrDHEBEX

CAMPAIGN

FroR—2

MB15 Integrated Mobile Campaign

MB15 AT L—TYR-ENS)L-FroR—

Campaign that effectively and seamlessly utilises mobile technology
and other mediums, where the campaign's mobile element integrates
across other channels.

ENANERNERDFroRIVEREL. BNAILEITEZTDMAT 4T
DR NDOU—LLRITERAISATOSFvoR—,

MATERIALS
RHEH
Required

* URL or URL link to Application
Yo% URL E=IET7TIA~DYL %
URL

Video Presentation (max. 2 minutes)
TJLEvT—av-ETH(&E2H)
Digital Presentation Image

T TLELT—2avER
Client Endorsement Letter
DFATUrDHEBEX

RESILIENCE THROUGH CREATIVITY

MATERIALS

LOYTOR A I—-H)ITAT4ET«

O

RYSE

ADFEST2023
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Pattaya, Thailand.

RHEN

76 | Page
As of 28 Oct 2022




MB16 Resilience Through Creativity

MB16 LPUIVR-RIL—-DYIAT1ET4

A special Lotus Award sub-category to recognize ideas and creative
solutions that demonstrate resilience and resolve in the face of the
Covid-19 global pandemic. It is awarded to works that rise above the
crisis to create public, economic, cultural and/or other ideas for the
greater good. The solutions may or may not be connected directly to
the brand.

A—RREDFEYITHATI)— RO FT VAV RERERE/NVTIVY
[SABANIRRGRIERBEEREEITAT T ROIIIAT4THEY ) a—
2aVEFHELET . S LARDOANED-OICHELE AR 2 -#8F-X
L-ZDMDTAT7EEHABEIETHEMICEONES VY )a—ay
(FTSUREEE DB >TOTEENVEE A

Required
WA
* URL or URL link to Application
Y295 URL E1=IETTIADY U5
URL
Video Presentation (max. 2 minutes)
TJLEo7—av-ETH(&E2H)
Digital Presentation Image
TR TLELT—oa vV Efg
Client Endorsement Letter
ITATUrDHEBEX
Optional
FFav
Original Work
FUOF IR

LOTUS ROOTS

AO—42X-JL—Y

MATERIALS

RHEH

LRMB Lotus Roots

LRMB A—%2 X+ JL—Y

This is an award unique to ADFEST that is awarded to works that
embody local values whether in terms of culture, religion, beliefs,
traditions, language, insights, or context. Lotus Roots recognizes
works that preserve and celebrate the rich heritage and value of each
local culture.

A—%X-)L—Y(&, ADFEST BN ELLT, Xk, R&. E&. R, &
B AVYAN OV TXRNMEE MO MERZABEL-ERICEONE
. ETNZThDOMFICEROXIED . EANGEECMIELEY. HAHE
mEFELET

Required
WA

Cultural Context Explanation
XACHIRIE o D fEER
URL or URL link to Application
JoU% URL EIETTU~DYL 5%
URL
Video Presentation (max. 2 minutes)
TJLE T—av-ETH(&RE2H)
Digital Presentation Image
TN TLELT—2avER
Client Endorsement Letter
DFATUrDHEBEX

Optional

FFvar
Original Work
FIOFIVER

— z}"\' ‘o, g
B 23-25 March 2023
3 B Pattaya, Thailand.
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O N EW DI R ECTO R LOT US Back to Categories
)

NEW DIRECTOR LOTUS
—a—-T4LYS—-0—48X

The New Director Lotus awards up-and-coming new directors to give them exposure to the creative community and
help launch their directorial careers.

Za—-TALYE—-A—FRIE, Y)IAT4TEAZT2=TAIZBML. TALIFZ—ELTDXY)TENL LIF51-0. &FF
DFLWNTALIE—ICEBONET,

For New Director Lotus, works submitted must have been directed during a Director’s first two years
of Director career (Eligibility period: 15t January 2021 and 315t December 2022).

Za—TALYE— O—RAADIVM)—EGRIEEEHRABE DX Y7 TRAD 2 FLURICFHF
EESRTRINEGRYER A, (IRBIRM: 2021 F£1 A1 BH&U 2022 F 12 A 31 H),

For Portfolio (NDO5), works submitted do not need to be commercially broadcasted and Assistant
Directors and students are also eligible.

R—brT4VF - ZR YL (NDOS) NDIEHESR T BEICEAERESNTVAIBERLGL TYREVM T4
LY5—(BIEE) OCZEELCHEERERBLET .

For Film School (NDO06), entries must be part of a film school project.

T4IL LRI —)L(NDO6) ~ND IV M) —1EGIE ZROBEFETOC IO —RELTHELO N2 D
THEINIEEGYFER A,

Short Films by the Fabulous Five is not open for submission for ADFEST 2023.

A=k ILIWLR N - FTPEASR-TPALTIZDVTIE, ADFEST2023 TOHEEHYEE A,

Each execution constitutes one entry. Executions which form a campaign must be entered and paid for as single
entries.

ERANBEMTI IVN)—LBYET, RERNBHN 1 DOFYIR—VEBRTH5HEE. T TN EMERLLTOT
UR)=ERY AERIEITIUN)—ENRELET,

NEW DIRECTOR LOTUS MATERIALS
—a—-T4LHYE—O0—4R RHEH

NDO1 Commissioned Spot Required

NDO1 a3wiavk:RRyk WA

Eligible works must be works created for clients for the purpose of on- | - Original Film

_air TV or cinem_a broadcas_t, and other non_-broadcast medium such as S LENE
internal promotion or special event screening. ]
FLEBGEPIRELETO LB, HBLERERETTOE—Las PRy |- ClientEndorsement Letter
VI ARUMEE RS LS DRIATO EBEBMEL, V51T rD1s | 71TV OEBX
[CHESNTERDIUN —ERERBLET, Optional

NDO2 Music Video A7 av

NDO2 Sa—Yw/-ET4 - URL

NDO3 Short Film URL

NDO3 &a—h-J4JL L

Eligible works must be works created for clients for the purpose of
broadcast program, internal promotion, or special event screening.
TLEEM, BT TOE—2ay, ARV IL-ARNUMEETH L%
B#EL, V54T U bDIKBETHIEEN A EMA TN —ERERALE
ER

Note: works submitted into NDO3 cannot be entered into ND0O4.
SE:NDO3 ADIUM)—1EfIE.NDO4 [TV M) —TEFEH A,

NDO4 Online Film Required

NDO4 # >S54V EIE iR

Eligible works must be worked created for online film, website, email, - Original Film
mobile devices. FUSHILENE
FUSAVBIE, Web b, e A=) ENMILBEBROT-HICHIESNT URL
E@RATIUN)—BERERBLET,

URL

O
I
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Note: works submitted into NDO4 cannot be entered into NDO3.

Client Endorsement Letter

SE:NDO4 NI J—ff &£, NDO3 ST M J—CEE R A, 7IATIEORRX

NDO5 Portfolio Required

NDO5 R—kJ+1)# WA

Works directed for the purpose of building a director’s reel without a Original Film

client or on-air broadcast. 123 &

BEQISATUNERET HEEBNL e RERORaREzy 0 VI

B=OIHEENT-1E&R.

NDO06 Film School Required

ND06 J4J)U.Ls=RI—)L WA

Eligible works must be films created for school projects. Original Film

EROTOS IO —BEL THIESN BB TN —EHREELE FUSFILEE

EE Client Endorsement Letter
DSATUrDHEBEX

RESILIENCE THROUGH CREATIVITY MATERIALS

LIV R-RI—-J)IALT1ET1 RHEH

NDO7 Resilience Through Creativity Required

NDO7 LPUIVRRI—D)IAT4ET4 7Y

A special Lotus Award sub-category to recognize ideas and creative Original Film

solutions that demonstrate resilience and resolve in the face of the S+ LENE

Covid-19 global pandemic. It is awarded to works that rise above the )

crisis to create public, economic, cultural and/or other ideas for the Client Endorsement Letter

greater good. The solutions may or may not be connected directly to IDIATURDHEBX

the brand. i ¥ ) L Optional

O—SREOHBHITNTIU—, FEAOF I/ NRABREOTIVY | foge s,

[SABRAMNRRGBSERBEREDTAT 7RIV IAT4TIRV ) 2— URL

2aVEFHELET . HELAROFEDO-OICEHELRARL A -FF-X URL

- ZDMDTATT7EEHHETIETHERICEOSNET Y a—3>
[XTSUREEEDEA>TTHEWNER A,

Certified Letter from Institution
FRIZEN-BERBICLHRIAXE

LOTUS ROOTS

A—%X-)L—Y

LRND Lotus Roots

LRND A—%X-JL—Y

This is an award unique to ADFEST that is awarded to works that
embody local values whether in terms of culture, religion, beliefs,
traditions, language, insights, or context. Lotus Roots recognizes
works that preserve and celebrate the rich heritage and value of each
local culture.

A—4Z-JL—YI[&, ADFEST M BEDEEL T, X1k, R&K. B, &#. &
AV AN AV THXRAMNEE B D MEREARLI-ERICEBONE
Y. TNTNDMEICETOXILD . ENGEE OMIBELEEY . FHADE
mEEHMELEY .

MATERIALS
RHEHEH
Required
W
+ Cultural Context Explanation
XALERIE O S D fFER
Original Film
FUSFILBE
Client Endorsement Letter
ISATUPDHEX
Optional
FFav
- URL
URL

Certified Letter from Institution
EREN-BEREICKSRIIXE

I/-i-\\

D & & & 2325 march 2023
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O 0 UT DOO R LOTUS Back to Categories
&9

OUTDOOR LOTUS
7T -B—5Z

Outdoor Lotus awards creative and innovative use of out-of-home marketing executions.
FIRRT -A—2RI(E V) IATATTEFHLET O F T - R—LEFRADI—T T4V HERICHLTEONET.

o For Billboard, Ambient & Other Outdoor (OD01-OD03), and Poster (OD10-OD23):
EILAR—F. 7UVETUF&TH—- 77 (0D01-0D03), & &URAA—(0OD10-0D23):

o Each execution constitutes one entry. Executions which form a campaign must be entered and
paid for as single entries.
ERRABEMTI IUN)—EGYET EREREN 1 DDFYUR—VEBRTIIHEE. ThTALE
BERELTOIVN)—ERY ERIEICTIVMN) BN FKELET,

o The same work can only be entered ONCE in Poster (OD10-OD23)
VEDDERIE, IRRA—(0D10-0D23) IZ 1 EDH A A TEET,

o For Billboard, Ambient & Other Outdoor (OD04-OD09), Campaign (OD24-0OD25), Resilience Through
Creativity (OD26) and Lotus Roots (LROD):
EILR—K, 7VEIVRTH— 7R 7(0D04-0D09), F+>R—>(0D24-0D25), LY IV R+ R)L—=-41)
IAT4ET+4(0D26), EXUA—EZJL—MLROD):
o Each execution/campaign/set of execution constitutes one entry.
EREAE/ FroR—V/FREABDEYRIEIZ 1T TR —EHAFET,

BILLBOARD, AMBIENT & OTHER OUTDOOR MATERIALS
EIR—F, PVETVNQTH—-TORT RHEH
ODO1 Traditional Billboards Required
0D01 F5T4YaFIL-ENLR—F WA
Traditional 2-dimensional static billboards for standardised, formatted - Mounted Board
billboard spaces including highway and transit billboards. BHaNFE—R
ERERAOM DN ELR—RGE  BEEIN-EXRESNEIE .
EBRAR—RITRELTOBREER D 2D B 1EE LKE—F, - Digital Image
TORIEE
Note: works submitted into ODO1 cannot be entered into ODO2 or + Picture of Work on the Location
OD0s3. BHIZITBESNTOSERDEE

E:0D01 ADIUR)—{ESIE. OD02 X5 OD03 [ZT R )—TEEH A,
ODO02 Digital Billboard

Client Endorsement Letter

0D02 FT4L-E LK—F FATFORRBX
Standardised, formatted digital billboards for digital images, motion le
content, or animation including LED and transit displays. AIoay

TORIEE, E—aarToY, FlE LED T4 RTL A5 Pk | - Video Presentation (max. 2 minutes)
TARTLABEDT = A—2a  ADIZEL SNz T+ —TINEAT D4 TLEVTF—Lav-ETH(®ER 2 %)
JLEILAR—K,

Note: works submitted into OD02 cannot be entered into ODO1 or
ODO03.

7¥:0D02 ~DITUM)—4EfIZ, ODOT 45 OD03 [ZTZUMN)—TEEH A
ODO03 Digital Poster

0D03 7T AIL - RRR—

Standardised, formatted digital posters for digital images, motion
content, or animation including LED and transit displays. Works should
be made specifically for outdoor medium not simply TVCs displayed
outdoor.

TORIVER, E—avarToY, FIF LED TARTL A0S0 Dubk
TARTVAGEDT = A—2aV ADBELSNF2TH—TINEAT IR
IWRRE—, ERIE, BICEIMIRREND TVC TR BAATATE
RGBT ERYEL A,

Note: works submitted into ODO3 cannot be entered into ODO1 or
ODO02. @)
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F:0D03 ADIUR)—1ESIEZ. ODOT 5 OD02 [ZTUMN)—TEEH A

ODO04 Transit

0D04 FZrPwhk

Non-standardised, non-formatted transit and vehicle advertising
including use of vehicles, non-standardised transit locations such
stations, airports, ports, car parks, etc. EEf D . BR, T, & BHHE
BREBRELRSNTOEWNS Y Dyh-O—2 a3Vl FEEESh T
BOWI—IYRSNTOWEWNS U DR KUVEREE.

Required
WiE
©  Mounted Presentation Board
Bsh=z7LErT—avR—Fk
Digital Image
TIOAIER
Picture of Work on the Location
BRZITBESNTOSERDEE
Client Endorsement Letter
SATULDHEEX
Optional
FFoar
Video Presentation (max. 2 minutes)
TJLEoT—iav-ETH (&R 2H)

ODO05 Ambient: Small Scale

0D05 7YEIVM:RE—ILRT—)L

Non-standardised, non-formatted small scale ambient advertising to
engage consumers in unique and creative ways including items in
bars & restaurants, glasses, beer mats & ashtrays, petrol pumps,
flyers, stickers, signage, door hangers, giveaways, promotional items,
brand merchandise, etc.

N—&LANIVHADTAT L TSR ET7TYN &KL, #&5HKR T 2
AN —  ATYAh— A R—D F7NUA— 55 RIER. HET
EVHBEEZA U TOIVIATATEAETES DTS BELINT
WEWIA—IYRENTLVEWRE—IL- Ry — )L TUEIV NS,

Note: ‘Small Scale' refers to the physical size of the object, not the
guantitative volume or scale of distribution.
FREIRT—VERERBAD YA XEELET  HEACERAR
BEiELEEA,

Required
WA
- Video Presentation (max. 2 minutes)
JLEoT—iaETH (&R 2H)
Mounted Presentation Board
BHEsh=zTLE T—YavR—F
Digital Image

TORIVEE

Picture of Work on the Location
BRZITBESNTOSERDEE
Client Endorsement Letter
SATULDHE

Optional

FF ay
Actual Work or Demo video (max. 1
minute)

BYOERE-ITEETAH (&R 15)

ODO06 Ambient: Exhibition & Installation %

0D06 7YVEIVHM:BERE&AVAIL—aY

Non-standardised, non-formatted ambient advertising to engage
consumers in unique and creative ways including exhibitions, digital &
interactive installations, projection mapping, displays, etc.

BRE. TOANGAUASYTAT AV REL—30, TADIHIII T
EVY  TARTVAGE  BBEEI=—ITYIIAT4ITRHETE
EDTBH BELEINTOVEN I+ —I VRSN TWVEWT U EIVNES,

ODO07 Ambient: Special Build
0D07 7YEIVR: AR +w)L-EJLF

Non-standardised, non-formatted large scale construction ambient
advertising to engage consumers in unique and creative ways
including supersize sites, 3D and non-standard shaped sites, pop-up
stores, etc.

RA—IR—HAZXDH A+, 3D BELVIFEDHIKDY A RTF7VTR
FPIRE HEBEEA-—ITOIIATATHEAETEEDITH, RERS
NTLEL, TA—TIVREINTWVENS—D - R —ILBETVEIVNA

A
Bo

Required
WA
- Video Presentation (max. 2 minutes)
TJLtEoT—av-ETH (&R 2H)
Mounted Presentation Board
BHEsIh=TLE T—arR—F
Digital Image

TOAILEE

Picture of Work on the Location
BRiGICEHINA TV SERNDEER
Client Endorsement Letter
SATULDHEEX

23-25 March 2023
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BILLBOARD, AMBIENT & OTHER OUTDOOR MATERIALS

ELR—K, PVEIURFH—-FOMT =RHEH

ODO08 Interactive & Immersive Experiences [N|3W Required

0D08 AUAZITATRAR—L T THARY IR R WIR

Immersive digital experiences (include both large and small scales) - Video Presentation (max. 2 minutes)
and use of technology that engage consumers including multi- FLELF—av-EF4H (BE24)
dimensional & interactive experiences, experiential marketing, new ]

realities (Al, VR, AR, MR, XR), geolocation technology (RFID, NFC, * Mounted Presentation Board

GPS), etc. S RTHRER & AV BV TATHRER, KRBT —T T4 T 8 BHSnfILELT—YavR—Fk
LULEE (AL VR, AR, MR, XR) . ¥ & 1§ X 17 (RFID. NFC, GPS) | - Digital Image
BEHBEEEESOTSTV/AC—EFRALIL BARTOAILKER(S FORILEHE
— — — — Ak

" psii= — A 2z DNDEHE
OD09 ARUF, £15-R— T4 &AEVE BR-RUSNTLARAOER
Guerrilla marketing tactics, stunts (publicity stunts, street stunts), pop- | = Client Endorsement Letter
up & promotional events, concerts, etc.5"1) 5 X—4 T4 BT, X% SATUrDHEX
UhURTIVOTA-REUN AN =k REUN) RV T T YT &TOE—Y
VARV VY —EE,

POSTER MATERIALS

RRE— =RHEH

OD10 Food & Beverages Required

0D10 7—R&E/SLyY WE

OD11 Beauty, Health & Personal Care - Mounted Presentation Board
OD11 Ea—FA4 . AIWRIN—YFIL- 5T BHaIn-R—K

Beauty products, cosmetics, perfumes, pharmaceutical products, o
supplements, healthcare products, sanitary products, toiletries. 2R & & . - Digital Image

efER. BK EER. STVAVR AR 7HEEG EEBRAR, MLA)— TORIER

&, . + Picture of Work on the Location
OD12 Fashion, Sports & Accessories IH42 (- LY 0 NESE
0D12 T7yiay., Rk—yY &7 54— RBISRHESTLOEROSE
Clothing, sportswear & equipment, footwear, accessories, jewellery, - Client Endorsement Letter
watches, luggage, bags, sunglasses. AT DHEEX

KB AR—YIz7ERE ., JubHz 7. 7Y —, Daxl)—, Bkt
P AV X rS

OD13 Automotive

OD13 HEIE

Sedans, trucks, vans, SUV, 4WD, jeeps, motorbikes, bicycles, boats,
lorries, tyres, spare parts, accessories incl. in-car audio & visual systems,
gas stations, vehicle maintenance products, towing companies, car
dealers, car financing & leasing. %>, b5y, 73> SUV, 4WD, O—7,
E—4—\1Y. BEE, R—t O—Y— 8&K. 7Y —(ERF—T17
QEDATFINLRTLEERD). AVIVREVE E—VIILIRTFEEES. Ly
Hh—=tt, EREE EO—V&U—2X,

OD14 Household Products & Maintenance

0D14 NYRF—ILE-TAZFIY AVTFUR

Cleaning products, household maintenance products, household items,
kitchenware, pet products, building products & materials.

RRER EEATT ARG REAM. BFTAMA. AU ER R, ZE
MEER &R,

OD15 Electronics, Home Appliances & Furnishing

OD15 ILHYFA=HR  h—L T IFAFT IR I7—=y VY

Consumer electronics, home & kitchen appliances, home decorations,
home security products. RE. RE-SFTELE L. FTEEMHARK. F—Lt
Fal)T4—,

OD16 Retail

oD16 JT—IL

Department stores, specialty stores, eCommerce, online stores,
supermarkets & hypermarkets, restaurants, fast fo@ chains, cafes, pubs.

23-25 March 2023 82 | Page
- Pattaya, Thailand. As of 28 Oct 2022

ADFEST202



BEE.EME. e AV—R . FUTA AT . A—IN—X—4 Yk /NN
— =Yk, LRSS T7ARNT—KR-Fz—> HhDx, /1T,

OD17 Travel & Leisure

OD17 FSRLELDv—

Transportation & travel services, tourism authorities, hotel & resorts, toys,
recreational facilities, sports facilities, festivals & events, museums

k- RITH—EX BB -2 KT U= TR LY I—2aViE
% AR—YIEER . TTRTA/NL- ARV EYEE

OD18 Media & Entertainment

OD18 ATAFRIVA—TAAVE

Newspapers, magazines, books, broadcasting stations & programs,
streaming & music services.

R, M. EE.NERAEM. AN —IVTREFEY—EX,

OD19 Finance & Real Estate

0D19 774} R&FEIE

Banking institutions, investment firms, mortgages & loans, credit cards,
insurance, real estate investment.

SRIME. RERM. THEERD— . ILOYM—F RIR. FEIEE
&,

OD20 Business Products & Services
0D20 ESHRTAXIF&HF—ER
Business equipment & supplies, B2B services including agencies.

EHHR &IEIRM. BB Y —ER(REEZET),

OD21 Commercial Public Services

0D21 aAT— ¥ )L INTUYvH—EX

Telecommunications, waste management, educational institutions, law
enforcement, utilities companies (electricity, water, gas), healthcare.
BERBRE. REVEE, HEHE. ERTHE. ARFE(BR. K. AR).
NIVARTT .

OD22 Corporate Image & Corporate Social Responsibility

0D22 a—RL—k-AA—P&aA—KRL—b-Y—%)L-LRKRUVEY T4
Non-product or service-based campaign including event sponsorships,
seasonal messages or announcements, or non-product or service-based
corporate social responsibility campaigns on environmental, social, and
ethical issues to increase the brand perception and reputation.
ARUMBEE . FEHAVE—VFREENGEDFEZILF-F Y —EXR
TEOANA—DHEEK, T, TR FHER LDOF-HDFERRRHF
FRY—EXREEDORERL., txFE. REFBLEOHIMNEL TV

IR—1,

OD23 Public Services & Cause Appeals

0D23 /Ty -H—ER&I—X-FE—IL

Anti-smoking, anti-drugs & other addictions, anti-drunk-driving, road &
public safety awareness, health & hygiene awareness, political & religious
messages, unions & associations, environmental awareness, human
rights awareness, animal rights, government & forces recruitment, state
education, racial, ethnic & disability awareness, gender equality, social
justice, abuse, charities, volunteers & donation appeals & NGOs.

REE, REMZOMEKFEEEY. RREER, RBTEHE. @&
AHGE. BUAH - REMER. 5 - B, RIEEH. NMEEH. BYOHE
7l BB AMEE. 2%F. AEER - REZ5-BEEEROEH.
BLEEF HIER. BF. BEEY. RSOTAT7OFR/OFUMN T &

NGO,

D EQ I 2325 march 2023
!\ G L Pattaya, Thailand.
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” ) OUTDOOR LOTUS
&9

CAMPAIGN

Fron—y

OD24 Innovative Use of Outdoor =W

0D24 A/R—F4T-21—R-FT-FHLET

Campaign that innovatively utilises outdoor media including traditional
outdoor, ambient outdoor, and use of technology that enhance
consumer experience.

WHRDTINT . FVETIUMTINT  BEERREM LSELTY/
AS—OERLGE . BAATATEEFHMITERLI-FvoR—1,

OD25 Integrated Outdoor Campaign

0D25 AT L—TYR-FIrRT -FroR—>

Campaign that effectively and seamlessly utilises multiple platforms
and channels, where the outdoor element plays a major role.
BHOTSIN I+ —L-FroRIVEMRMIN DOV —LLRITERALRF
YUR—UT, PICNTDEENZDELEZEZES>TLSED,

Back to Categories

MATERIALS
RH&EH
Required
WE
+ Video Presentation (max. 2 minutes)
TLEvT—a v -ETH(H&E2S)
Mounted Presentation Board
BEEIn=ILE T—YavR—Fk
Digital Image
TORIVER
Picture of Work on the Location
HFZIBESNTOSERDEE
Client Endorsement Letter
SAT DB
Optional
W
Actual Work or Demo video (max. 1
minute)
BYOERELETEETAH®EE1 D)

RESILIENCE THROUGH CREATIVITY
LIV R RI—-9YITALT1ET1

MATERIALS

RHEH

0D26 LYUIVR-RI—-JYIALT1ET4

A special Lotus Award sub-category to recognize ideas and creative
solutions that demonstrate resilience and resolve in the face of the
Covid-19 global pandemic. It is awarded to works that rise above the
crisis to create public, economic, cultural and/or other ideas for the
greater good. The solutions may or may not be connected directly to
the brand.

A—2REDRFRYTHTI)— HRAOTFT VA RRBREIE/ N TIVY
[CHLBEAMNIRRGREERBEEREDTAT 7OV IAT4TIE) ) a—
aVEFHELET . HEE2EROFED-OICE#EZTRARL A £ -FF-X
- ZDMDTATTEEAREIET DERICEONFT YV a—ay
[FTSUREEEDEMN>TLTEELER A,

OD26 Resilience Through Creativity

Required

+ Video Presentation (max. 2 minutes)
TLET—av-ETH(&E29)
Mounted Presentation Board
BEIhfzR—FERFBESNETLE
vTr—avik—k
Digital Image
TORIWERELIET AL -TLE T—
LaviE®
Picture of Work on the Location
RSB ICEBHIN TS ERNDEER
Client Endorsement Letter
SATUrDHEEX

Optional

W
Actual Work or Demo video (max. 1
minute)

BYOEREFITEETH (&R 15)

LOTUS ROOTS

A—%X-)L—Y

MATERIALS

O

R

ADFEST2023
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This is an award unique to ADFEST that is awarded to works that
embody local values whether in terms of culture, religion, beliefs,
traditions, language, insights, or context. Lotus Roots recognizes
works that preserve and celebrate the rich heritage and value of each

local culture.

A—AX-)L—YI[L, ADFEST HBNEELL T, Xib. RH. E&. &H#i.
B AP A, aAVTEXRME, B D ESREFRBEL-ERICESNhE
T TNZTNDMIBICEHF DD, ENGEECMIELZEY. #5251

mEHMELEY .

B W © % Bam Pattaya, Thailand.

Required
WA

Cultural Context Explanation
XALRBIE D o D fFER

Video Presentation (max. 2 minutes)
TJLEoT—av-ETH(&E25)
Mounted Presentation Board
BEhiz R—RFELEBHIAZTLE
vT—avik—F

Digital Image
TORNEGFELFTOIIL-TLE T—
TavEg

Picture of Work on the Location
HIZIBEINTUOSERDEER

Client Endorsement Letter

AT ULDHEBEX

Optional
A7 ay

Actual Work or Demo video (max. 1
minute)

BYOEREFTEETAH(EE 15)



O PR LOTUS Back to Categories

PR LOTUS
PR A—4X

PR Lotus awards the strategy and creative execution that develop, preserve or strengthen the reputation and
business of the brand.

PRA—AZXIE. TSR DFHBECEXERE. #IFE RS ELBRE LUV I(TAIRERICHLTEOAET,
Entries should demonstrate how the strategy, insight, and creative idea have a positive impact on the brand’s
perception leading to changes whether business, societal or cultural.

IUR)— BRI LDICEER A VYA DITATAT-FTATTHISVREBERICRVEEZ5X . TNAHNEX HE F
FIEXALEEZ B LI DN T=DAEFRBALTT LY,

The decision of the Juries on PR Lotus winner will be based on 4 criteria and weighted as follow:
BEEENPRO—AFREZEBETIHIRD 4 BELRATLUTOEYTY:

°  Creativity/ldea/Insight (30%)
DIIATAETA/TATT /A A+ (30%)

°  Strategy (20%)
BB (20%)

°  Execution (30%)
EkRRE (30%)

°  Results (20%)
LEES (20%)

Each execution/campaign/set of execution constitutes one entry.
ERAR/FroR—V/ERABD YR EIT 1 TURN)—EHRFET,

IMPLEMENTATION MATERIALS

K RHER

PRO1 Corporate Image & Corporate Social Responsibilit Required

PRO1 O—RL—k- A A= &I—RL—k-Y—%)L-LRKRIVEYT ;Z\/E

4 Written Submission
Non-product or service-based campaign including event sponsorships, Ve R EHEE

seasonal messages or announcements, or non-product or service-

based corporate social responsibility campaigns on environmental, Video Presentation (max. 2 minutes)

social, and ethical issues to increase the brand perception and TLELT—2av-ETH (&R 25)
repytation. ) ) - Mounted Presentation Board
’f’\Jl“Tgi’Jﬁ ékﬁ)‘ J‘t’ ““/i?"—li":%l]ti:‘:0)3F§iznnn$i$7‘—liﬁ' |: *Eﬂjéhf:jl/tpﬁ'—:/ﬂyﬂT—

RREROAA—SHE, FE TIVFRA A LOLOOFR | S
RERFLFY—EARLEOBERS, HEFD. REFHLLEOH igital Presentation Image

KMEEFroR—Y TORIN-TLELT—avER
Client Endorsement Letter
Note: works submitted into PRO1 cannot be entered into PR02. HSATURDHEX

3 :PRO1 ADIVR)—{EfIE. PRO2 [CTUR)—TEFEE A,

PRO2 Public Services & Cause Appeals %

PRO2 /ATy -H—ER&I—X-TE—I

Anti-smoking, anti-drugs & other addictions, anti-drunk-driving, road &

public safety awareness, health & hygiene awareness, political &

religious messages, unions & associations, environmental awareness,

human rights awareness, animal rights, government & forces

recruitment, state education, racial, ethnic & disability awareness,

gender equality, social justice, abuse, charities, volunteers & donation

appeals & NGOs.

REE, REYEOMEKFEAESY. REGEELL, XBREHE. #ER-

BAHE. BUAH - REMER. e - RESH. NMEEH. B89

DIEF| BUFHBED AMEER. RBE . NEER - RIEER - FEREZE

DEH. BXTF HRER. EF. BEFH. RV T7OFFOR
R/ ) s E 23-25 March 2023 86 | Page
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Uh I+ &NGO,

Note: works submitted into PR02 cannot be entered into PRO1.
E:PRO2 ~ADIUR)—{EFIL, PROT [CZUR)—TEFEH A,

PRO3 Crisis Management

PRO3 J54LR-IRIAVE

Campaign that aims to negate the impact of negative publicity or crisis
that might affect the company's credibility and reputation. Entries
should include details of the crisis management plan, execution, and
demonstrate resolution of the issue.
EDOERCTMEICERERIZTAREEDHEIRATAT /1N TVIT1
HAIWFISMLADFEEET BN TRESNSGFroR—2 TN
—ER(E ITALR-IROAVN-TZUEERDFMEEH . FREREIR
FTORNZEFHBALTTSLY,

PRO4 Use of Media Relations

PRO4 1—RF T AT47-JL—>av X

Campaign with the media and journalism at its core, where innovative
use of media leads to engagement or editorial influence. Entries
should include details of media coverage and how the campaign met
its communication objectives.
FBEDRIDCATATESY—FTYRLEBLED T, ATATDERMNIY
T=UANERIIRENDEEIIDENEFYoR—2, TUMN)—E M
(F ATAT AN DFFHE, FroR—UpP IS a =7 —S3y
BHZZERLI-OMEHBALTTSILY,

PRO5 Use of Guerrilla Marketing & Stunts

PRO5 1—RF T+ FYS-I—r T4 T.REVF

Guerrilla marketing tactics, stunts (publicity stunts, street stunts), pop-
up events to drive consumer engagement.
HBEEDIV T —VAUNEREST D-OD. T)5 =7 T4V T H
T, RAVE(NTYTARBUR AR =R REAUR) ( SA4T /RYT Ty
j"r&\/l\o

PRO6 Use of Events

PRO6 1—R-FT -4k

Big-scale events such as sport events, festivals, concerts, live shows,
corporate entertainment, built stages, etc. to engage with consumers.
HEBEEEDIV T —VAVMEBRIELIZRAR—Y ARV TZRT /N
W AV =k 4T 3—- 0= RL—rIURTAUAVN BEEDOK
RBEARUE,

PRO7 Use of Talent/Celebrity

PRO7 A—RF T 2L/ LTV T4

Campaign that collaborates with talents, celebrities, and influencers,
or KOLs to raise awareness, fulfill a communication objective, and/or
establish consumer affinity.

REEZLIF, 23227 —2aVBHEERL. HEIVXEHEELOHREA
REMEL T B=OIZ. FLUM LT YT AV TILIUH—FF[F KOL
EaSARL—bF BF v R—,

$ 23-25 March 2023
H W © ¥ Bam Pattaya, Thailand.
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PR LOTUS
2

IMPLEMENTATION

£

PR0O8 Sponsorship & Partnership

PR0O8 RARUH—Sw T &/8—rF—y TS

Campaign that utilises sponsorship and/or partnership program to
raise awareness or fulfill a communication objective to increase the
brand's perception and reputation.

RHEELEF. HBIVETSOFOBELFHEE LIFEHEN5032a = —
LAV BHEERT A-OIC. ARV =9 TE &V Fzld/A—bF—
T - TS LEFRT X ro~A—1,

PRO9 Launch/Re-launch

PROS AVF /@wAVF

Campaign for launch or re-launched of a brand, product or service.
TSR, BRFLIIY—ERDOVFELITBOVFOLHDF v R—
o

PR10 Brand Voice & Strategic Storytelling

PR10 TS5UR-RAR QARG T VY R—1—T YT

Customised communication strategy to establish a brand's perception

and identity in a particular way in order to establish brand affinity with

its stakeholders.

AT—ORIWAE—IZBF BT IURADFIEREREHELT H1-HIZ, HBD

HECTIURDRBMETATUTATA—HELER S ARFZIAXENT=
51:/7-_:/3>¥i%0

Back to Categories

MATERIALS

RHEH

Required

WE
Written Submission
EREREAE
Video Presentation (max. 2 minutes)
JLEsT—av-ETH(&E2 D)
Mounted Presentation Board
BHEIhILE T—avR—F
Digital Presentation Image
TR TLELT—2avEfg
Client Endorsement Letter
ISATUEDHEBEX

DIGITAL & SOCIAL

TIOANRI—Sv )L

Works will be judged specifically on how well the digital medium/social
platform was used to execute the PR campaign.
ERIFRFICPREYUAR—VEMIZENTT ORIV ATAT /)— v )L+
ToIb T+ —LEMAISECERALI-OMNDEHESNET,

PR11 Use of Social

PR11 A—R-#T-Yy—Sw)L

Campaign that effectively utilises social media platforms, networking
sites, social activities, online communities, etc. to increase awareness
and strengthen consumer affinity.

RHEZ LT HEEORIARERIET D, Y=V ATAT T
FIA—L RIRT—F T A V=% )L T IOTAETA A5
DS TAREEZFDISERALEFYOR—2,

PR12 Use of Technology

PR12 1—X-#7-79/00—

Campaign that effectively utilizes existing or new technology including
new realities (Al, VR, AR, MR, XR), geolocation technology (RFID,
NFC, GPS), robotics, gadgets or electronics, wearable technology,
voice activated technology and interactive technology, etc. to increase
awareness and strengthen consumer affinity.

RHEZLZ LT HBEEDBRALRERILT 510, HLLERE (AL VR, AR,
MR. XR) . #1324 & H R FL T (RFID, NFC, GPS) . Ok yb, AP zvh &
FHBR. VITITIL-TY/00— ERESBTI/O0— 1085074
7o/ —5E BEOFEEFHLLTI/OS—EEHMITERLE

;"‘(’y/\o_po

PR13 Use of Content

PR13 1—X-#7-avF7oY

Campaign that effectively creates, targets, and distributes content to
engage consumers, increase awareness, and strengthen consumer
affinity.

HBEEEES O . RAEZ LT HEEOFRERERIET 5. 22T

MATERIALS
REAEH

Required

Written Submission
EmERBAE
Video Presentation (max. 2 minutes)
JLErT—av-ETH(&E2H)
Mounted Presentation Board
BEIhiILErT7—avR—F
Digital Presentation Image
TN TLELT—a v Efg
Client Endorsement Letter
DAT U DHEEX

Optional

AFvay
URL
URL

23-25 March 2023
Pattaya, Thailand.
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DUEMRBIERL. 5= IMERE. BIETHF v R—1,

DATA - MATERIALS

T—5 RH&EH

PR14 PR Effectiveness Required

PR14 PRI /74T RR 7Y

Campaign that demonstrates effectiveness with measurable results on | - Written Submission
the brand's perception and reputation. VER SHBgE

TOURDEMFEFEICRAL T, SHAIRBEL IS RICKY ZDOMBEERT+
YoR—=2,

Entries should include details of measurement methods, analysis, and
results to demonstrate quantitatively the effectiveness of the
campaign.

IUM)—ERIF. FHRIAE, ST, BROF@ZRL, FroR—UHR
ZEEMITEHRBALTTEL,

PR15 Research, Data Analytics & Insight Generation
PRIS YUY —F  T—R-7FITAVAR AP (- Dz L—ay

Video Presentation (max. 2 minutes)
JLE T—av-ETH (&E25)
Mounted Presentation Board
BHInh-ILE T—aviR—F
Digital Presentation Image
TN TLE T avE
Client Endorsement Letter

Campaign that effectively utilises research, data or actionable insight DSATUDHEX
as part of the formulation of the PR program. Entries should include

details of how the research, analytical data, and/or insights contribute

to the strategic formulation of the campaign.

TEDOEREICEEERIFT LG —F | T—2FEEITAIHEGA

UHAMEPRIOT S LD—EELTERALIzF v R—>, TUM)—1E

mal&. ) —F ARG T —2. TL T/ XA AhAF

TR DEIREEICR IO M. FEMERBALTTIL,

CAMPAIGN MATERIALS
FroR— RHEH

PR16 Integrated PR Campaign Required

PR16 42T L—TYE-PRE¥rIR— wE

Campaign that effectively and seamlessly utilises multiple - Written Submission
platforms/channels, where the PR element plays a major role. VES EHERE

Entries should include details of how the different platforms/channels
complement each other to demonstrate how the campaign is truly
integrated at its core.

PR EZRNZTOHLMGEREEEN, BRD TSV I+ —L/ FroRiL
RN DOI—LLRIZFRAINFrIR—2,

IR —ESRIE, MEICERD TSIV TH— L/ FroRIILAENH
FLAESZEIZRY, FroR—2OHEBANTEELLDITEST=-DH,
ZOFMEHRALTTSL,

Video Presentation (max. 2 minutes)
TJLErT—av-ETH(&E2 D)
Mounted Presentation Board
BHEIhizILEyT—avR—F
Digital Presentation Image
TN TLELT—oa vV Efg
Client Endorsement Letter
DSATDHEBEX

Optional

WV
URL
URL

Y

\_/

23-25 March 2023

&
'\ © &P b Pattaya, Thailand.
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RESILIENCE THROUGH CREATIVITY

LIV R-RI—-J)IAT1ET1

PR17 Resilience Through Creativity

PR17 LYYIVR-RIN—- I )IAT1ET4

A special Lotus Award sub-category to recognize ideas and creative
solutions that demonstrate resilience and resolve in the face of the
Covid-19 global pandemic. It is awarded to works that rise above the
crisis to create public, economic, cultural and/or other ideas for the
greater good. The solutions may or may not be connected directly to
the brand.

A—2RE DRI ITHTI)— HEOOF IA I ABREE/NVTIVY
[CABERNIFRRLBSERBEEZREEITATTOINIAT4T ) 2—
LavETHMELET . HELEDOFED-OICEEZFRL AL - B5F-X
Ib-ZDMDTATTEEAHBESIETHERICELNET, Y)a—ay
[ZTSUREEEDEA> TN THEWEE A,

Back to Categories

MATERIALS
RHEH
Required

BR

Written Submission

EmEREAE

Video Presentation (max. 2 minutes)
JLEo7—av-ETH(&E2H)
Mounted Presentation Board
BsIh=ILE T—avR—Fk
Digital Presentation Image

TR TLELT—a vV Efg
Client Endorsement Letter
IDSATUPDHEEX

Optional

URL
URL

LOTUS ROOTS

MATERIALS

AO—42X-JL—Y

LRPR Lotus Roots

LRPR O—A2 X )L—YY

This is an award unique to ADFEST that is awarded to works that
embody local values whether in terms of culture, religion, beliefs,
traditions, language, insights, or context. Lotus Roots recognizes
works that preserve and celebrate the rich heritage and value of each
local culture.

A—%X+)L—YI[&. ADFEST MBEDEEL T, Xib. R&K. E5&. 6. &
B AV AN AV THXRAMNEE B D MEREARL-ERICEBONE
T ENETNDMEICETDOXILD . ENGEE OMIBELEEY . HADE
mEELET .

RHEH
Required

BA

Written Submission

EmEREAE

Cultural Context Explanation
XALRSEIE A o D R R

Video Presentation (max. 2 minutes)
JLEvT—iav-ETH (&R 25
Mounted Presentation Board
BHIh-JLEr7—avh—F
Digital Presentation Image

T TLE T—LavER
Client Endorsement Letter

DFAT U DHEBEX

Optional
A7 a3

URL
URL

O

RYSE

ADFEST2023

23-25 March 2023
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O PR ESS LOTUS Back to Categories

PRESS LOTUS
JLR-O0—4RX

Press Lotus awards creativity of tradition print advertising including the innovative use of print as the medium.
TLR-A—42R(&, IREAQOEFOLGERGE  EHBGHNRIEEIZH T2V IAT(ETAICRLTEOAET,

The same work can only be entered ONCE in Products & Services (P01-P11)
TLR-O—32R (&, FIRBEAQEFHWLGFERLGLE  ARHNGHNRIAEICE TV TAT(ET1ITHLTEONETS,
o Each execution constitutes one entry. Executions which form a campaign must be entered and
paid for as single entries.
ERABEMTI IV —EBYET RERNEBN 1 DXy R—VEEBRTHI5E6. ThThALE
BERELTOIUMN) =Y  AERMIEIZIVMN) —BENKLELFET,
e For Printed Publications (P12), Use of Print (P13), Resilience Through Creativity (P14) and Lotus Roots
(LRP):
ENRIE AR (P12) . ENRIDERA (P13) LY UIV R =R )L— DY IAT4ET4 (P14) . BLUPA—2 X )L—Y
(LRP):
o Each execution/campaign/set of execution constitutes one entry.
EREAE/ FroR—V/FREABDEYRIEIZ 1 TR —EHAFET,

PRODUCTS & SERVICES

For print advertisement in newspaper, magazine, etc. MATERIALS
A —ER mRHEH

. ML EDHRILEE

P01 Food & Beverages Required

P01 J—FR&E/NLyP M\/E

P02 Fast Moving Consumer Goods Mounted Board
P02 J7ARM L—EVY-arYa—T—-JyX AN R—K
Beauty products, cosmetics, perfumes, sanitary products, toiletries, Didital |
cleaning products, household maintenance products, household items, Jg{ta mage
kitchenware, pet products, building products & materials. TURIER
EREMA bR B EEAR. ML —E G RBREL. EFEA + Tearsheet
UTFTURHES . RERM. EFAR. RVMEEE L. BEYEER M- BEEMNN DOLEEYYiRER—D

EZB

P03 Durable Consumer Goods

P03 Fa57)-aria—v—FyX

Clothing, sportswear & equipment, footwear, accessories, jewellery,
watches, luggage, bags, sunglasses, consumer electronics, home &
kitchen appliances, pet products, kitchenware, home decorations,
building products & materials, home security products.

KB R AR—YDITERE, JYb Iz 7 7Y )— Do) — B
BiEt. 57O N\ T BV SR RE.RE-EFABLEER. Nuk
FENR. BFTAR. TEEMAR. EEVREEE R -FM. h—LtF
)T —8E,

P04 Healthcare

P04 NJLRTT

Pharmaceutical products, supplements, healthcare products.
EER.YTVAUN AR TTER,

PO5 Automotive

P05 EEHE

Sedans, trucks, vans, SUV, 4WD, jeeps, motorbikes, bicycles, boats,
lorries, tyres, spare parts, accessories incl. in-car audio & visual
systems, gas stations, vehicle maintenance products, towing
companies, car dealers, car financing & leasing.

AU MY NV SUV MWD, O—T [ E—F—/\(Y BEE, KR—
bO—)— &, 7ItH)—(BERF—TAF KEDaATI VAT LE
ET)HVIVRAVE E—YIILRTFEEE R, l/JjJ—A*i HR5E

R@s E 23-25 March 2023 91 | Page
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E.BEO—2&U—X,

Department stores, specialty stores, eCommerce, online stores,
supermarkets & hypermarkets, restaurants, fast food chains, cafes,
pubs.

BEE.EME. e AV—R . FUFMV AT . A== =9k /A
IN—R—H I LRSS T7RNT—R-Fr—> HTx N\T,

Transportation & travel services, tourism authorities, hotel & resorts,
toys, recreational facilities, sports facilities, festivals & events,
museums.

k- RITH—EX BAR- 2. ATV TR LY)I—23
DN RIR—YMER . TTRTA/NL- AR b, 1EEE,

Newspapers, magazines, books, broadcasting stations & programs,
streaming & music services.
M. M. B NER&EM. AN VT REFEY—EXA,

Banking institutions, investment firms, mortgages & loans, credit
cards, insurance, real estate investment, business equipment &
supplies, B2B services including agencies, telecommunications, waste
management, educational institutions, law enforcement, utilities
companies (electricity, water, gas), healthcare.

TEMEE. RES. TBERROD—V. ILOYNI—F RIR. FBE
BRE EBHB-HHR. BB Y—ERA(REEEZED). ERBE.EE
MEE ZERE . EPTHE. ABFE(BR. K AR AILRTT,

Non-product or service-based campaign including event sponsorships,
seasonal messages or announcements, or non-product or service-
based corporate social responsibility campaigns on environmental,
social, and ethical issues to increase the brand perception and
reputation.

ARUMBE . FEAVE—DFLFEMGEOERGRHFLEY—E
ARTEDAA—DHEE. F=IE. TSR FHER LD DIER
BRERFLETEXREEDORERL., #H2FE. MEFEHLLEOH
SHFEFrIR—,

Anti-smoking, anti-drugs & other addictions, anti-drunk-driving, road &
public safety, health & hygiene, political & religious messages, unions
& associations, environmental awareness, human rights, animal rights,
government & forces recruitment, state education, racial, ethnic &
disability awareness, gender equality, social justice, abuse, charities,
volunteers, donation appeals & NGOs.

RE2E REMZOMKFEEHEEY. REEELR, RBLEHAL., BE-
BIEHAE, BUAM-REMNER. 6B REEHR. NMEEHE. 99
DEF., FHEDAMESRE. 28 E. NFEEF-RIEER - [EREER
DEH.BRTE HRER. EF. BEETE. RV T4T7OHFF O
UHF &NGO,

B W © % Bam Pattaya, Thailand.



@ PRESS LOTUS
)

PRINTED PUBLICATIONS

ENRI H kR4

P12 Books & Publications &%

P12 Twy &7V r—agipi

The creation of original printed or published media, including books,
magazines, annual reports, catalogues, brochures, press kits,

covers and digital publications etc. for commercial or promotional
purpose to increase brand profile.
ISURTO774 V2B -0 DEEBMEITTAE—aV BHO
OO0 . ME. 7oaTILR—b A0S Ja—Yry— TLRF®
I AN— TORIILERYEE ) FILVEENRIE R D FIE

Note: entries should indicate in the submission whether the cover or
the whole publication should be considered/judged.
EIVUMN)—ERIEAN—DEAROERMEEE/HIET H5ETHDS
NEIUMN)—ITRIBFNIEFRYFEE A,

Back to Categories

MATERIALS
RHEH
Required
WE
©  Mounted Presentation Board
BHIn-ILE T—aviR—F
Digital Presentation Image
TR -TLEL T3V B
Actual Work
YD
Client Endorsement Letter
DTATUrDHEBEX
Optional
I ay
Video Presentation (max. 2 minutes)
JLEerT—av-ETH(&E?2H

USE OF PRINT
A—R-AT-FYUk
P13 Innovative Use of Print

P13 4/R—F 4T -2—R-FT Tk

Innovative use of print as a medium such as interactive print ads, use
of other technology which digital and interactive elements including
downloadable applications, QR codes, augmented reality and NFC to
engage consumer, but eligible works must have been published in
newspapers, magazines, or inserts (digital works are not eligible).
FIRIEAZ BRI E ST, FEXEF Y 0—RAlgE%5 7 7). QR
O—F, JERIRENFC BfiGEEBU T ORI TAU ATV T4THER
FRAVWTHEELDIV T —VANEBET D125 T4 THERIA
&, BL#HE. 5. TYRAFIVIBE SN ERDATUM)—TATBE
TE(TORIIAERIEIURN)—FTA]),

MATERIALS

RBEEH
Required
I

Video Presentation (max. 2 minutes)
TJLEoT7—av-ETH(&E2H)

Mounted Presentation Board
BHEInhILE T—aviR—Fk
Digital Presentation Image

TR -TLE T avER
Actual Work

EYD R

Client Endorsement Letter

DAT U DHEEX

RESILIENCE THROUGH CREATIVITY

MATERIALS

LOYIVR-ZIN— ) IAT1ET1

P14 Resilience Through Creativity

P14 LPYIVR-RI—-J)ITALTA1ET1

A special Lotus Award sub-category to recognize ideas and creative
solutions that demonstrate resilience and resolve in the face of the
Covid-19 global pandemic. It is awarded to works that rise above the
crisis to create public, economic, cultural and/or other ideas for the
greater good. The solutions may or may not be connected directly to
the brand.

A—42REORFRYITHATI— IO FT VAV RBERIE/ N TIV)
[CHBEAMNIRRGARSERBEEREDTAT 7OV IAT4TIE) ) a—
2AVEFHELET . MR EARDAED-OICHEE AL 223 - 8K - X
- ZDMDTATTEEAHEIETHERICEONET V) a—ay
[FTSUREEE LA S>TVTHEBLER A,

RHEH

Required

WA
Video Presentation (max. 2 minutes)
JLEoT—av-ETH(&E27)
Mounted Presentation Board
BHsn-JLErT—aviR—F
Digital Presentation Image
TN -TLELT—oa vV Efg
Client Endorsement Letter
I5ATUPDHEEX

Optional
Actual Work or Demo video (max. 1
minute)
BYOESRFEFITEETH (ZRE1 D)

23-25 March 2023
Pattaya, Thailand.
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LOTUS ROOTS

A—42R-JL—Y

LRP Lotus Roots

LRP A—3Z-JL—Y

This is an award unique to ADFEST that is awarded to works that
embody local values whether in terms of culture, religion, beliefs,
traditions, language, insights, or context. Lotus Roots recognizes
works that preserve and celebrate the rich heritage and value of each
local culture.

A—%X-)L—Y(E, ADFEST BN ELLT, Xk, R&. E&. R, &
B AVY AN U TXRANMGE | MO MERZABEL-ERICEONE
T TNTNDOHIFICEFDOXILD . EMNGEECMELTEY . FFASHE
mEEHELET .

MATERIALS
RHEH
Required
WER
Cultural Context Explanation

Video Presentation (max. 2 minutes)
JLEo7—av-ETH(&E2H)
Mounted Presentation Board
Bsh=ILE T—avR—Fk
Digital Presentation Image
TOAIN-TLELT—oa vV Efg
Client Endorsement Letter
D2ATUDHEBEX

Optional

7 av
Actual Work or Demo video (max. 1
minute)

BYOERFEFTEETAH(EE 15)

Y
o

(L

DR A& I 23-25 March 2023
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O PRINT & OUTDOOR CRAFT LOTUS
%

PRINT & OUTDOOR CRAFT LOTUS
TV &TFIMT -95T70-0—48R

Print & Outdoor Craft Lotus awards craftsmanship and technical prowess in print production, where skillfulness is an

integral part and its execution brings the idea to life.

TVURTIMRT ST O—3RE ARDRARGEREL TOEM - KA E>TT AT 7 EEMALSE D, FIRIE

mICHBITEAEL R AICBEoNET,

Each execution/campaign/set of execution constitutes one entry
ERAE/ FroR—V/FRERABDEYRIEIZ 1T TURN)—EHAFET,

PRINT & OUTDOOR CRAFT LOTUS

MATERIALS

TV TINT - HS5T7-0—8R

CPO1 Photography

CPO1 J#FJ574—

How the photography or use of photography brings the creative idea to
life.

BEEPEEQHERAICE ST BIENLBTATTNEDKIITEZTEELREAS
NEMMEFHESNET

CPO2 Illustration

CP02 AZ3ARL—3V

How the illustration or use of illustration brings the creative idea to life.
AZAMCAZANDFERICE ST, BIENLBTATTNEDKIITEZTEETLR
BEndhpeHishES,

CPO0O3 Typography

CP03 ZART571—

How the typography or font design brings the creative idea to life.

BARYT T4 0T UNTHFAUICEO T RIERNBT AT 7 INEDKSITESE
AFERBENSHDEFESNFET,

CPO04 Art Direction

CP04 7—hk-F4LU¥av

How the art direction brings the creative idea to life.
T—rOAEEICEST BIERLGTATTHREDLIITEETEZTLRTEND
AN FHESNETS,

CPO5 Copywriting
CP05 JE—ZA T4
How the writing of the copy, including headline, body, and tagline bring the

creative idea to life.
BHL.AX 295/ 03EQE—DERIZE> T, BlEMBTATT7HRED
FOICHEEEZLRBFINSIMATHESNET,

RHEH
Required
WA
* Mounted Board or
Mounted Presentation Board
BHIhf=R—FE=IE
BHIhILE T— 3 R—F
Digital Image or
Digital Presentation Image
TORIWEBREIE
TOAIN-TLE T—LavER
Tearsheet or Client Endorsement Letter
BEEINSDEENVIRER—DFEIS
AT DHEEX
Optional
AFar
Video Presentation (max. 2 minutes)
TLtEoT—arv-ETH (®&E 2 H)

CPO06 Retouching

CP06 LAvF

How the retouching and image manipulation bring the creative idea to life.
LAYFEAA—D-RZEal—2au S, BIEMBTATT7HEDLSITES
AFERBENEHIDEFHESNFETS,

CPO7 Computer Generated Imagery (CGI)

CP07 aAVEa1—3—-UxRL—TYF- L A—(CGD

How CGl such as 3D modeling, lighting, rendering, etc. bring the creative
idea to life.

D ETVNUT  FATAVT  LUF )L TRED CAl A, BIEMBET AT 7 H
EDEIIEELEZLERBEINSMDEHHESNFET S

Required
B
*  Mounted Board or
Mounted Presentation Board
Bz R—FFELE
BHIh=-TLE T—avR—Fk
Digital Image or
Digital Presentation Image
TORIIEBRE-IE
TN -TLE T—avEg
Tearsheet or Client Endorsement Letter
BEENSDLEVVIRER—UFETIS
AT DHEEX
ecommended
i
+ Original Layout/Layers/Stages Images or
Source Photography
FUSFI AT I LAY —/AT—D
ERFLIIFERATOEERE

P

(

@O0

R

ADF

m

§T2023
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CPO08 Production Design

CP08 B Y av-FTHAY

How the production design & styling including wardrobe, props contribute
to the final image and bring the creative idea to life.

KE PDEEBEDHFHETHFALERZA) VT D REHIBAA—DIZED &
SICEBL. BIEMGET AT 7HREDLSICEZTEZTLERBASNLIM L FFES N
FYo

Required
VA
* Mounted Board or
Mounted Presentation Board
Bz R—FFEE
BHIhTLE T—avR—Fk
Digital Image or
Digital Presentation Image
TOAIEBEE
TN -TLET—avEE
Tearsheet or Client Endorsement Letter
BEENSDLEENVIRER—DFLIEFIZM47
UrDHEEX
Optional
A7 av
Video Presentation (max. 2 minutes)
TJLELT—av-ETH(E®EE2H)

MATERIALS
REAEH

RESILIENCE THROUGH CREATIVITY
LONIVRRI— ) IAT41ET1

CPO09 Resilience Through Creativity

CP09 LIV RAN—PJIATAET4

A special Lotus Award sub-category to recognize ideas and creative
solutions that demonstrate resilience and resolve in the face of the Covid-
19 global pandemic. It is awarded to works that rise above the crisis to
create public, economic, cultural and/or other ideas for the greater good.
The solutions may or may not be connected directly to the brand.
A—42REDFHYITHTI)— HEAOF DAL RELENDTIVIICIL
LRMNIRRGESERBEEREDITATTOIIIA(T4TRY ) a—2av%k
FHAELET . 22RO BO-HICHEEZRRLA £ -BF - XE-F0ith
DTATTEERMEIET HERICEONET, Ya—av FISUREE
EOLEA> TV TEBLER A,

Required

WIE

* Mounted Presentation Board
BHshzILEyT—avR—F
Digital Presentation Image
TN TLE T2 avER
Tearsheet or Client Endorsement Letter
BEENODLENVIRER—DFIFIS
AT7UrDHEX

ecommended

#R

+ Original Layout/Layers/Stages Images or
Source Photography
AVOFIN AT LA —/RT—D
ERF-EIERTOEE
Video Presentation (max. 2 minutes)
JLErT—av-ETH (&R 2 M)

LOTUS ROOTS

MATERIALS

A—4%X-)L—Y

LRCP Lotus Roots

LRCP O—4&X - JL—Y

This is an award unique to ADFEST that is awarded to works that embody
local values whether in terms of culture, religion, beliefs, traditions,
language, insights, or context. Lotus Roots recognizes works that
preserve and celebrate the rich heritage and value of each local culture.
A—AX-)L—YI&, ADFEST B D EEL T, X1k, R&K. E%. &HE. 5.
A A b AVTXRAMNEE | B DO MERZARBEL-ERICEONET . £
NENOMBICERDIED , EAGEE CMIELEY . A SEREFE
LET,

RHEH

Required

Wi

*  Cultural Context Explanation
XALHIEIE A S D fEER
Mounted Presentation Board
BEESh-JLE T—30R—k
Digital Presentation Image
TR -TLELT—avEg
Tearsheet or Client Endorsement Letter
BEEILDLREUMYIRER—UFEF IS
AT7UrDHEEX

Recommended

#R

* Original Layout/Layers/Stages Images or
Source Photography
FVCFI AT IR LA — /AT
EgRF-IERATOEER
Video Presentation (max. 2 minutes)
JLEvT—av-ETH (&R 2 M)

R
()]

ey
o YOI o) ==

N L
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c RADIO & AUDIO LOTUS Back to Categories
9

RADIO & AUDIO LOTUS
SUF8F—T A -O—ER

Radio & Audio Lotus awards creativity through the use of the audio medium including radio, podcasts, and other
audio streaming platforms. Audio Craft sub-categories also award craftsmanship.

SVUAF —T 44 -O—BR(F, SVF  RYFF YA EOMDF —T4F AN =SV T TSV IA—LIGEDA—T 1
FATATEFRLI V) TATAETAICRHLTEONE T . A —T 44 V370D B THTI—E 5T vTIC
XL THELNET,

o Entries in the Radio Spots (RA01-RAOQ7) must be aired on the radio. The same work (that is, identical
version & duration) can only be entered ONCE in Radio Spots.
SUF - ARYM(RAOT~RAOB) NDIU M) —[F, SUF TORENBETYT 1 DOER(THHE, /N—Tay
EHEARICED) (X, ZVF - RARYE—RBIOAIUN)—TEFET,
o Each execution constitutes one entry. Executions which forms a campaign must be entered and
paid for as single entries.
ERABEMATI IUN)—EBYET EEREN 1 DDFAIR—VEERTIIEE. ThT L E
BERELTOIVN)—ERY ERIEICIVMN) —ENFKELET,
e The same work can be re-entered into Innovative Use of Radio & Audio (RA08-RA10), Audio Craft (RA11-
RA14), Resilience Through Creativity (RA15) and Lotus Roots (LRRA) if applicable.
1 DOEGRIE. ZETIEE. A/ RN—T4T - 1—RFT-5VA48&A—T 144 (RA08-RA10) . A —TFT 44957+
(RAT11-RA14) [ LVY IV R = R)—-J)IAT4ET4(RA15)  A—F X )L—Y (LRRA) ICBEI VM) —TEFY,
o Each execution/campaign/set of execution constitutes one entry.
EHERNE/FroR—V/ERABD IR EIT 1T TN —EHAFT,

RADIO SPOTS %ﬂ;@?w

RAO1 Fast Moving Consumer Goods Required

RAO1 J7AM L—EVSava—v— 459X - Original Radio Spot with English

Food, beverages, beauty products, cosmetics, perfumes, Subtitles

pharmaceutical products, supplements, healthcare products, sanitary REFRMAEOAICFIL-SOF-RKR
products, toiletries. vk

B 0H, XERRG. LS. BFK EER. YTVAVM ANILRTTH * English Script

S EBEAS ML —RE, REBOHA

RAO02 Durable Consumer Goods + Media Schedule or Client Endorsement
RA02 Fa5T/L-avya—v—-FyX Letter

Clothing, sportswear & equipment, footwear, accessories, jewellery, BARR T 1a—IVERIEITAT U DM
watches, luggage, bags, sunglasses, consumer electronics, cleaning B

products, household maintenance products, household items, home &
kitchen appliances, pet products, kitchenware, home decorations,
building products & materials, home security products.

Kftgm, RAR—Y D7 ERAE, Jubz7 TS — DaTl—, BikF
HOITVT VT B UTSAREVRRER EEAVTTURE A,
FEEETATL.REAR. RE-SFAELLESK. Ny BEER M, &7
M. EEEHAR. EEYREER R -RM . RA—LtFa)T—HE,
RAO3 Automotive

RA0O3 HEIE

Sedans, trucks, vans, SUV, 4WD, jeeps, motorbikes, bicycles, boats,
lorries, parts, accessories including in-car audio & visual systems, gas
stations, vehicle maintenance products, towing companies, car dealers,
car rental services.

VF U MY T IR SUV MWD, O—T | E—F—/ 1Y BERE, R—h,
A—)— & &. 7ot )—(ERF—TA1F KED1T7ILLATLEER

L) AVIDAREUE E—YLRFEERE M, Lyh—R4E, ERFEE. LY
AH—H—E X,

L@ IE 2325 March 2023 97 Page
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Banking institutions, investment firms, mortgages & loans, credit cards,
insurance, real estate investment, business equipment & supplies, B2B
services including agencies, telecommunications, waste management,
educational institutions, law enforcement, utilities companies (electricity,
water, gas), healthcare.

SRIHES, BB L. FYEBRED— ., ILOYEI—R, BB, FEER
B.EHBHE-MEM.B2B Y —ER(REEZET) . EREE. BEVE
B OHERE., ERATHE., ABREFE(ER. K AR AILRTT,

Department stores, specialty stores, eCommerce, online stores,
supermarkets & hypermarkets, restaurants, fast food chains, cafes,
pubs, transportation & travel services, tourism authorities, hotel &
resorts, toys, recreational facilities, sports facilities, festivals & events,
museums, newspapers, magazines, books, broadcasting stations &
programs, streaming & music services.

BEE.EME. e AV—R AU ART . A== =y /AR
—X—7Ir LRSS D7RNT—R-Fz—> HTx, /8T k- IRITY
—ER BB 2 RTIL- U= TR LYY IS aviik, RAR—
YRR . TTRATA/NL- ANV EYE, FifE. HiE. S8 EB&E
#. AN =T BEY—EXR,

Non-product or service-based campaign including event sponsorships,
seasonal messages or announcements, or non-product or service-based
corporate social responsibility campaigns on environmental, social, and
ethical issues to increase the brand perception and reputation.
ARUMEE . FEAVE—DFLFIEMNGEDERGRUFLEY—ER
REEDAA—DIER. F£2E. TIURRM MM LO-ODERZE
#HFELFY—EAREXORERE. AREFY. REFDHLEOHENE
EFroR—1,

Anti-smoking, anti-drugs & other addictions, anti-drunk-driving, road &
public safety, health & hygiene, political & religious messages, unions &
associations, environmental awareness, human rights, animal rights,
government & forces recruitment, state education, racial, ethnic &
disability awareness, gender equality, social justice, abuse, charities,
volunteers & donation appeal & NGOs.

REHE. REYMZEDMIKFHEAEY. REEELR., RBLEHE. #E-H
. BURK - REMER. 5 - R, RIEEH. AMERH. BYDE
T B EEDOAMESR., 28T, NEEJ- REEH-BISEERNDOE
H.BATE HRER. BF. BEED. KO TA47 OFHOIFUMN T
&NGO,

B W © % Bam Pattaya, Thailand.



” ) RADIO & AUDIO LOTUS
i)

INNOVATIVE USE OF RADIO & AUDIO
AI/R—TF4T A=A F T STF8F—TFT 147

RAO08 Use of Radio & Audio as a Medium

RA08 1—RA T 5VF &A—TAH 7X - AT4F

Innovative use of audio or radio medium in the brand communication.
TSUR 02227 —2avIiB A —T 1474/ ZP A BARD B (E
A

RAOQ9 Use of Audio or Voice Technology

RAO9 1—R-FT-F—F4F-F7 -RAR-FTH/0—

Innovative use of audio or voice technology utilised creatively to
enhance the audience experience. This can include, but is not limited to
the use of software or other technology in the audio or voice production
process.

F—TATORRBRILR D= DA —TAA F I EEFREMD VI TAT4T 7%
ERICKBEFMER, I A —T1FFEFEFOFMETOERIZ
BIFEBVIEIITOZTOMOEMOERNEENFET A, ChLICRES
NBHLOTEAHYFELA,

RA10 Branded Content/Podcasts

RA10 TS TyR-avToy/ RyFFv R

Brand commissioned content created for radio, podcasts or other audio
platforms to enhance the audience experience in the brand
communication.

FUX RIFFY R EOMDA—T 474 - T Vb T+ —LRITER SN T
ITSURRFAVTIUVIZESD. TSR 02227 —230 DA —T4IVR
RERDME £,

Back to Categories

MATERIALS
RHEH
Required
WA
+ Video Presentation (max. 2 minutes)
JLEoT—iaETH (&R 2H)
Client Endorsement Letter or Media
Schedule
VAT UNDEBXEITEARR 7S
—JL
Optional
FFav
+ Original Work
FUDF IR
Digital Presentation Image
TR TLELT—avEfE

AUDIO CRAFT

A—T 1A 957k

RA11 Use of Music

RA11 1—R-FT 2a—Jvy

How the use of music (existing, composed, or rearranged) enhances the
radio spot/audio work.

EQXSITHEEOF A BEF. /B, F(E3RE) A, 507 - ARyb/A—7F
1A EREMLESE LMD FFMEINET S

RA12 Casting & Use of Talent/Celebrity

Ral2 ¥¥RT4VY &A—RFT ALV ELTTH

How the use of voice talent, celebrity, or influencer whose script delivery
enhances the radio spot/audio work.

EDFSITHERFILUN LLTIVTA  FFAV LI B —DFREN. £
DHARBIEICESTSIOF - RRYN A —T A ERERILT DO EFES
nFEY,

RA13 Sound Design

RA13 Uk -FHA

How the use of sound including sound effects, ambient sound, etc.
enhances the radio spot/audio work.

EDQLSICLTEENR. FVEIUMYIURGEDY IR -THAUDF
RANSTF - RARYN F—T 1A ERERILT DD EHESNET S

RA14 Script
RA14 B

How the scriptwriting enhances the radio spot/audio work.
EDESIZHABIEN, SO4 - AR/ A —F 1A ERERILT B0 HEEE
ShEY,

MATERIALS
RHEH
Required
WA
+Original Work or Video Presentation
(max. 2 minutes)
TV IERFLIFTLELT—23
ETHEE2H)
Client Endorsement Letter or Media
Schedule
DIAT DR X FE - (TEAER 7T
—JL
Optional
FFav
Digital Presentation Image
TR TLE T—2avER
Recommended
R
‘Making of or demo VDO to provide
juries with a better understanding of
the crafts and technical skills involved
in the production of the audio. (max. 2
minutes)
“ALXT7 (HHERR) £1=1$TE VDO
FERBLEETHE F—T A HIEETRE

U
')
ROSErasmms
Pattaya, Thailand.
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BT HFMEPRMRAFILIZONTEER
BEFNERBRERELFT, (BR257)

If a ‘making of’ or demo VDO is not

feasible, entrant can submit a

presentation board

Making of IF71=[&TE VDO ZFHETE

BWEERIF. BEETILE T3y
—FERHETEFY,

MATERIALS

RA15 Resilience Through Creativity

RA1S LUYIVR-RIL—-J)IAT1ET4

A special Lotus Award sub-category to recognize ideas and creative
solutions that demonstrate resilience and resolve in the face of the
Covid-19 global pandemic. It is awarded to works that rise above the
crisis to create public, economic, cultural and/or other ideas for the
greater good. The solutions may or may not be connected directly to the
brand.

A—2REDRFEY ITHTI)— HEIOFT VAL REERE/NVTIVIIC
UHEAMNSIRRGRIERBEER B DT AT 7ROV IAT14TH))a—23
VEFHMELET . H22HORBED-OICHE#EEmARL A K- #FF- e %
DMDTATTFEEAHEIETDERICEONET, Y)a—2avETIY
FEBEE DA >TLTHELER AL

=EHEN

Required

WwiR
Video Presentation (max. 2 minutes)
JLErT—av-ETH(&E2 D)
Client Endorsement Letter or Media
Schedule
DIAT U NDERBXFEITEARR 7S
—JL

Optional

*Fav
Original Work
FUSFIVIES
Digital Presentation Image
TN TLELT—aVEfR
English Script
HEDOHK

LOTUS ROOTS
A—8Z:)L—Y

MATERIALS
mHEH

LRRA Lotus Roots

LRRA A—%X - )L—Y

This is an award unique to ADFEST that is awarded to works that
embody local values whether in terms of culture, religion, beliefs,
traditions, language, insights, or context. Lotus Roots recognizes works
that preserve and celebrate the rich heritage and value of each local
culture.

—9;& JL—YIE, ADFEST MBEDEEL T, X1k, R&. E5%. GH#f. &
oAV AN A TXRMRE MO MESREZ AT L-ERICEONE
T TNETNDMEICETDOXIED . ENGEECMEEZEY. HZHER
ZEHMELET .

Required
M\/E

Cultural Context Explanation
XALHIRIE D o D fEER
Video Presentation (max. 2 minutes)
TLE T—2av-ETH(&®E 2 9)
Client Endorsement Letter or Media
Schedule
DIAT N DERBXEITEARR 72
—IL

Optional

7]'7’/3/
Original Work
AVOFIVER
Digital Presentation Image
TORIN-TLEUT—aVEE

English Script
HEOMA

|/h\\

[ '/ 2@ I 23.25 March 2023

E Pattaya, Thailand.
ADF E ST202
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O ENTRY SUBMISSION Back to Content

All entry details must be completed online. To submit:
TV —ERADERANEA LSO TTVES, FIBEUTFOBYTY

*  Gotowww.ADFEST.com, in menu under “Awards”, select “Entry Submission”. You will be re-directed to an
online entry submission system created by WebEnergy.
www.ADFEST.com [Z7Jt AL, A=2—T “Awards” O FIZ# 5 Entry Submission”Z#EATTF &Y, TV )—H
LiA#H L AT L (WebEnergy #L834E) (CERESNFET,

* Select the appropriate Lotus Category and complete the online submission form.
ZETHO—FR DT —TEV RWELGBEHREAALTTSL,
Note: An entry can be pended for further revisions and additions of details until you click “Confirm”
FAHAREBIL, "Confirm”EH) w03 BETIIEELELN =6, HKET-MEMNTFEETT,

*  After you submit your entry details, you can print the Entry Submission and Entry Confirmation from the Entry
List
ANADNTT LI-EEHIEERDE{E% . Entry List 55 Entry Submission & Entry Confirmation ZH AL TTF &Ly,

* You must attach the Entry Confirmation to your physical entry.
i AAE M1z Entry Confirmation (T M) —1ZHE) (X, TN —EHEFOBRITBHLETY,

* After you have submitted your payment details, the Invoice will be sent directly to your email and you can also
print it out from the Payment Summary page.

IVMN)—BEZHODEREEETIE. FORBRIZEDVWTHREEZEDA—IILTRL A TIZERENEEINTE
T, FBERZIL Payment Summary DR—U NN HIEHTEET,

* An Entry Summary containing all your entries submitted can be printed from the Entry Summary page

* Note: Your entry is not complete until all required entry, support materials and payment have been received.
IR —AEMEEEH SNz Entry Summary (TR —EEE) (£, Entry Summary DR—IUNSHIRITEET,
EANDPETIBIET BELITARTOAA, Y R—FEH. WD ETLEE A,

IMPORTANT: Carefully check the credits you enter. If the work is a finalist or winner, these credits will be used in all
published materials and on the ADFEST website exactly as they appear in the entry form. Any requests for credit
changes must be done in writing to Nat@ADFEST.com. Credit changes are not permitted after Friday 27" January
2023.

EZANRBF EEFMIEEICFIVILTTEN, TN @A AR ABLBE . EIEShIL YN REYD
. 2HBF)NTOEE. BEHMY O ADFEST D Web YA MIGEE&HEINE T EERICILDOVFDRBELEELLE
B A—JL T Nat@ADFEST.com [CEHLHTLIZEWN{BL. 2023 F 1 A 27 H(£)FBELLERIRDONFEE A,

$ 23-25 March 2023 101 | Page
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7 ) HOW TO SUBMIT Back to Content
I‘

All entry details must be completed online, so make sure you have read the rules and go through our Lotus
categories prior to entering your works to the ADFEST 2023 Online Entry Submission. Our submission system is
quite simple to enter. You only need to select the Lotus & sub-categories you wish to submit, enter the entry details
including entry title and fill in the credit information of those involved in the creation of the work. You will be required
to provide common information as well as some specific details depending on the Lotus categories selected.
IN)—ELXANDBERANGBF U SA0TITVES RA-RE S LVO—2REENTI—DRABREHRATIZ T,
ADFEST 2023 Online Entry Submission [C7 VXL R BLRBEZAALTTEIN, BLAHD VAT LIFEREICSUT)IL
TY, IVN)—LEVWA—2REELUVHTHTIV—ERIRL EREAMLEST IUN) —EROHEEREOERE
AALTIEZEET . ANBERICIK. 2AhT7I)—HEOEB L AT7T—LICELGHIEBENHYET,

Don’t worry if you don’t have all the information for your entries yet, you can edit your entry details and save them
along the way before confirming your entries. You can come back to edit your details and upload your works as long
as your entry is not confirmed.

BERTI AN TOREIHi>TOEKTERELXRTY . TUM)—FHRIE. EESEHDETEHES. RENTRET. TOREIK
AETHLEEMA, EEMANTEET,

Have you ever entered work to ADFEST before?

If you are new to ADFEST, you need to create an ADFEST account here

If you need help, please feel free to email Nat, Entry Manager at Nat@ADFEST.com

ADFEST ADIUR)—[FFHTTI M ?

SEIAMOTDIEE. AN DS ADFEST D7 H IV MEEBLTTEL here

YR—ENBEGIFEE. TUMN)— TR —v—D Nat FTHERERIC e A— )L TTEHK T ELY: Nat@ADFEST.com

WHAT YOU MUST ENTER: ENTRY DETAILS
ANER:- =

LOTUS CATEGORY

A—4ZhTd)—

Select Lotus category and sub-category
A—A2REDATI)—EHTHhTI)—EFRLTTILY,

ENTRY TITLE

IVM)—- 3L~

Entry Title, Duration (if applicable), Brand, Advertiser, Launch Date of your entry
IVN)—F BRIV RS/ RETIFESEE) . IO LKEE. ERAVFH

CREATIVE CREDITS

FlER 2D

Details of companies involved in the work’s creative process e.g. Agency, Media Agency, etc.

IVMN)—EROEE- FI{EBE2ARICEh -2 ERIFD) OB Bl T—2od— ATAT7 - IT—Pxo—1E)
Details of people who were involved in the work e.g. Adam Johnson, Chief Creative Officer, BBDO
IVM)—1ERDFEBEBIEEAKRIZE =R 2T D1EH (5] : Adam Johnson, Chief Creative Officer, BBDO)

PRODUCTION CREDITS

flERit /22y TH#R

Details of companies involved in the work’s production process e.g. Film Production Company, Post-Production
Company, Special Effects Company, Sound Production Company, Print Production Company etc.
IVN)—tEROFHETOERIZE =21 3EHEA) O1EFH (I : Film Production Company, Post—Production Company,

Special Effects Company, Sound Production Company, Print Production Company % &)

) 23-25 March 2023 102 | Page
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Details of people who were involved in the work e.g. Dan Brown, Director, The Shoot
IV —ERDOFMETOERIZBEH 1= X 2V T D1E#R (5 : Dan Brown, Director, The Shoot)

ENTRY CONTACT DETAILS

IVMN)—ERFIERLEDERS

In the event that questions arise during judging, ADFEST may need to contact the team directly involved with the
creation of the work for the juries' clarification.

BEORPTREARANELLHALEC, ERFIMEICERE L o1=/F— L~ ADFEST Mo@ERSE TIEIGENHY
FY,

CLIENT CONTACTS DETAILS

D47 MEEE DERE

In the event that questions arise during judging, ADFEST may need to contact the client directly involved with the
creation of the work.

BEDERPTREAANELBZELREIC, ERHEICEREBEHL>1=0547 b ADFEST N SHERSE TIHEUIGENHY
F9,

ADFEST will not contact the client unless it is absolutely necessary to do so in the case that it affects the judging of

the work.
ADFEST (X, EmMDBEICHEEEEZHEEZONDGES. TNHNDEBELEHEHEINGEORYISATUIANTERKRLEE A,

B W © % Bam Pattaya, Thailand.



H OW TO S U B M IT Back to Content

WHAT YOU MUST ENTER: SPECIFIC DETAILS
ANRER: B

IS THIS BRAND NON-PROFIT ORGANISATION, FOUNDATION, CHARITY, OR NGO?

COITSURIFEEHEHRNE, B, BERE. NGO TTH?

The determinant of eligible work is the brand/client/advertiser of the work. That is, the work must be for non-profit
organisations, foundations, charities, or NGOs including non-profit foundations & associations, appeals, charities &
donations, volunteers, etc. to complete in the Grande for Humanity.
BBEXRRICHDDEINIMERDTIUR/ VAT N BEENROET . D2FY. IS0 T - TA—Ea—TZT14%5%
B9 51=0IZE fERIEFEER K. BE . BEFKR NGO GFEFIRAS IVHE. EHK. BERKBIUVEFS. KRS
UTATIRE)ER/RELTVWDBLELHYET,

While you are required to declare your brand whether YES or No, ADFEST Organiser reserves the right to determine
the entries eligible to compete in the Grande for Humanity.

EEEIETSURH YES A NO MEBIRLAZITRIEBYER AD ., —FHTADFEST FEZEIZIVN)—ERNT ST -0+
— Ea—YZTADEEERZITEIERDHEINEINEHIN T HEREALET,

PUBLICATION OF ENTRIES:

I —ERDOHAR:

Can all the materials submitted for your entry be used for both judging & public use?
IVM)—TRHESNEIRTOERIE, BELAFERADEA TEARRETI M ?

Note: Public Use includes exhibition, award presentation, winners showcase, award annual.
T oREREE. BRE RERX REFVI TR REAQGEEZSHFT .

URL:

URL:

URL of your entry

IR —ER®DI5% URL

WRITTEN SUBMISSION:

fEmEREAE:

Written information of the work according to the category guidelines.
HTT)—DHARSAVIZE I EMDERIER.
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) SAMPLE ENTRY FORMS N

ENTRY DETAILS

M=

LOTUS CATEGORY

A—4X-Ah7d—

Select Lotus category and sub-category you wish to enter.
A—42REDATIN—,HTHTI)—FFIRLTT S,

ENTRY TITLE

IR —EREA1RL

The name of the work being entered.
IVN)—FBERBEAALTTSELY,

CAMPAIGN NAME

FroR—F

If your work is part of a campaign, juries may group the single entries and award the works as a campaign if they see
fit.

IVMN)—FBERAF Y R—UD—BTHASE . BEEEEN EL LHEHLIL EHOIUN)—Z1D2D T L—TI2F
EDT, FroR—VELTHRSIBEDNHYET,

In this case, please enter what you would like the campaign to be named.
ZDGBICHETH5FVYINR—VBEASNLTTSE,

BRAND

TSUF

The product or service of the work (e.g. Dove, Google Play Music, Johnnie Walker)
ERDOEFFEITH—ERZEADLTTE, (f5l:Dove, Google Play Music, Johnnie Walker)

ADVERTISER

FENSAH—/IREE

The name of the company or organisation who commissioned the work (e.g. Unilever, Google, Diageo)
ERDEEEKRIELI-S A F-IIFELZEEALTTELY, (f§l: Unilever, Google, Diageo)

LAUNCHED DATE

AYFH

Launch date of your entry
ERDOOVFHEZELEALTTSLY,
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CREATIVE CREDITS

T E- et OFHR

Details of the company/ies significantly involved in the creativity of the work.

ERDEMEICKEE HoT-2#t GEHLR) OFMIER.

You can add multiple companies, but please note that the points will be divided proportionately among the Agencies
and Networks.

BHOSHTLRATEEI N, FE5ENIRAVMIET Doy — ERVMNT— IR ThHIR DI SIS EICBELT
-Féll\o

AGENCY

I—o—

Agency credit will count towards Agency of the Year, Independent Agency of the Year and Digital Agency of the Year,
so make sure your spelling, even spacing or use of symbols are consistent.

IV o—RBRIE. Tz — AT AN — A TURVT UM I D —F T - A — TR -I—
IV — AT ANV —DRAVIHETERENS12H AR—R OV URIVE BT ARV T WEIC—EL, BRENE
WEIITEFBLTTFELY,

AGENCY
I—VIod—

CITY

AGENCY NETWORK

I—Txoi—RxybkT—4

Agency Network credit will count towards Network of the Year, so make sure your spelling, even spacing or use of
symbols are consistent.

I—2zo—RZYrI—IERIE FIET—0 - AT -H AV —DRAVNHETSEEINDG2D AR—ROIURILEE
LARYVTHNEIC—EBL. RENENLIITEELTTILY,

AGENCY NETWORK
I—Sxo—-RyrT—Y
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SAMPLE ENTRY FORMS

CREATIVE TEAM CREDITS
E- FEF—LOHER

Details of people who made significant contribution to the work.

ERIZKECEIMUIZR 2V T DIEH.
CHAIRMAN
=R

Back to Content

CHIEF EXECUTIVE OFFICER
F—QUITAT14T A T749—

MANAGING DIRECTOR
REDBRULE

CHIEF CREATIVE OFFICER
F—T-PUTATAT A D4 —

EXECUTIVE CREATIVE DIRECTOR
ITEHT4T-HUTAT4T - T4LYE3—

CREATIVE DIRECTOR
HYIAT4T - T4LHE—

ART DIRECTOR
F—b-T4L 05—

COPYWRITER
aE—544—

EXECUTIVE PRODUCER
€747 -TOFa—H—

AGENCY PRODUCER
I—Urvy—FOFa—Y—

CREATIVE TECHNOLOGIST
HYITAT4T - TH/AD R+

ADFEST2

23-25 March 2023

- h Pattaya, Thailand.
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INTERACTIVE DESIGNER
A2859T 4T THFAF—

TECHNICAL DIRECTOR
FH=AI-TFa4L5—

DEVELOPER
TRAY/—

PROGRAMMER
Jngs<—

23-25 March 2023
Pattaya, Thailand.
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ANIMATOR SPECIAL EFFECTS
FoA—3— AR ¥)L-2T7xHY

COMPUTER ARTIST
avEa—4a—7—F Ak

RETOUCHER
LEyFr—

ILLUSTRATOR
15A—5—

DESIGNER
FHAF—

RESEACH & DATA ANALYST
YH—F & F—HFFURb

BUSINESS STRATEGY DIRECTOR
ESRR-ASTO—T1L93—

CLIENT SERVICE DIRECTOR
947U Y—ER-FALIE—

ACCOUNT DIRECTOR
FhHYURT1L95—

ACCOUNT MANAGER
FhIURRR—Tv—

ACCOUNT EXECUTIVE
Fhovr-T5€9747

MARKETING COMMUNICATION DIRECTOR
I—= T4 a3 a=Fr—3 - F4L Y5 —
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MARKETING COMMUNICATION MANAGER
R—=T 7427 232 —2av IR —Tr—

STRATEGIC PLANNING DIRECTOR
ANSTFOVI TS T4 5—

STRATEGIC PLANNING MANAGER
ANSTOVYTIV= T RF—Tr—

STRATEGIC PLANNER
ANSTOY TS5 F—

—~

[ _Yary .y .

Ny
~/
[

o

ADFEST2023

23-25 March 2023
Pattaya, Thailand.
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¢

PLANNER
I3+ —

PR DIRECTOR
PR T4LH 45—

MEDIA PLANNER
ATFAT TS5 —

MEDIA BUYER
ATFAT I —

OTHER CREATIVE CREDITS

Dt E- FERZYTHEHR

Enter the details (positions & names) of additional creative team members who made significant contribution to the
work.

ERIZKRE A>Tz, LRUNDFIEF—L- X2V TDER(BE. KL)EANLTTFILY,

OTHER CREATIVE CREDITS
LEUSNDHIERFY IR

MEDIA CREDITS

ATAT 2L OER

Details of the companyl/ies significantly involved in the media strategy of the work.

ERD AT 47 HEICKEE Lo -2t FEHLF) DI1FER,

If the companyl/ies involved in both the creative and media strategy, it should be entered in both Agency and Media
Agency.

SHDFEEATATEBOMAICEHO TNSIGEEIE. T—Vzod—bATAT7 IV —DEAIZEBALTTELY,

MEDIA AGENCY

ATFAT - I—Sxo—

For Media Lotus entries, the Media Agency credit will count towards Media Agency of the Year, so make sure your
spelling, even spacing or use of symbols are consistent.

ATAT - A—BRIZIVN)—F BATAT - I—V o —DERIE ATAT - I—zo— AT AV —DRAVNHE
TEHRINDO, AR—ZAPIURILEELARYUTHEIT—EL RENBVORSITEELTTEL,

MEDIA AGENCY
AFAT I—1—

CITY
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MEDIA TEAM CREDITS

ATAT7 F—LOER

WHO WAS INVOLVED?

HABDYELIA,?

Enter the details of people who significantly involved in the work. Enter the names of your media team members in the
field.

EGRICKEED = RAVTDIER AT AT F—LDRAZYIBEERIZANLTTEN, TITA—ILRIZAT AT F— LA
VIN—DRRTEANLET,

MEDIA PLANNING DIRECTOR
ATFAT TS50 T4 48—

MEDIA PLANNING MANAGER
IFAT TS - R—Tp—

MEDIA PLANNER
ATAT TS0 —

STRATEGIC PLANNING DIRECTOR
ANSTFOYI TS - F4LYR—

B W © % Bam Pattaya, Thailand.
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STRATEGIC PLANNING MANAGER
ANSTOVY - TIV=D G R — T —

STRATEGIC PLANNER
ANSTOVITIUF—

DATA & ANALYTICS MANAGER
T—RTFTF)TADRIR—TD v —

CLIENT DIRECTOR
94T Uk T4LO5—

CLIENT MANAGER
DIAF IR 2—D v —

OTHER MEDIA CREDITS

ZDMAT AT - RV TER

Enter the details (positions & names) of additional media team members who made significant contribution to the
work.

ERICKEEA oIz, LRUNDATAT - F—L- RV IDERBE. KB)EAALTTILY,

OTHER MEDIA CREDITS
LELUNDAT 4T - RA2VIIEHR

PR CREDITS

PRF—LOTEHR

Details of the company/ies significantly involved in the PR strategy of the work. If the company/ies involved in both the
creative and PR strategy, it should be entered in both Agency and PR Agency.
ERDOPREBEIZKEE Lot (FEHLA) DFER SAHHEEPREEOEAICEHLOTWAEEF. T—20Y
—¢EPRI—DVV—MEAITEEALTTELY,

PR AGENCY

PRI—Uzod—

For PR Lotus entries, the PR Agency credit will count towards PR Agency of the Year, so make sure your spelling,
even spacing or use of symbols are consistent.

PRA—4X[CIVM)—FBHPRI—DzoP—DERIE. PRI—Dzoo— 7T - A V—DRAVMTETSRINST -
O AR=ZAOLURIEBLARY U THAEIZ—EL, BRENBVLIITEELTTEL,

PR AGENCY

PRI—JxId—
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CITY

PR TEAM CREDITS

PRF—LDTHHR

WHO WAS INVOLVED?

AR DYELI=M?

Enter the details of people who significantly involved in the work. Enter the names of your PR team members in the
field.

ERICKELEADO SR AV IDER, PRF—LDRAFZYITZEEZRICAALTTSILY,

PR DIRECTOR
PR TA4L 55—

PR MANAGER
PRIYR—T%

EXECUTIVE PR
I5€9747 PR
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PR PLANNER
PR 7529 —

SOCIAL MEDIA MANAGER
V=R ATAT IR—Tr—

MEDIA RELATIONS
AF4T7-JL—avX

INFLUENCER RELATIONS
AVIVIToY—1)L—av X

OTHER PR CREDITS

FDPRR A2y IIEHR

Enter the details (positions & names) of additional PR team members who made significant contribution to the work.
TERIZKELE o . LEUNDPRF—L-RAVTIDER(BE. KR EAALTTSLY,

OTHER PR CREDITS
RSN DPRRAYITESR

PRODUCTION CREDITS

Fl{EsHDER

Details of the company/ies involved in each specialisation in the production process.
EmDHEICEZMBREN D REE Ho-S4 (BHLE) OFMIFHR.

The company credits when entered into Audio Craft sub-categories (RA11-RA14) in Radio & Audio Lotus, Digital Craft
Lotus, Film Craft Lotus, New Director Lotus and Print & Outdoor Craft will count towards Production Company of the
Year, so make sure your spelling, even spacing or use of symbols are consistent.

IVF &I —TAA - B—RR FTORI-IFTMO—BR T4V LPFTMB—ERX Za—-T4LYE—-O—32ZXRUVT)
URTIONT - IZTMADA—T4A - 9FT70-HTHTT)—RAIT-RAIHOAD IV M) —ERIZDONTIK, TOF I3
X T AN —TIRAVMEESIND LT AR—ROVURILEELARY VT HNEIC—EL., IREHIENELS
[TEBELTTFSELY,

FILM PRODUCTION COMPANY

T4 TFAFHLaYhIR=—

Details of the companyl/ies significantly involved in film production of the work.
R DB HMEICKECEMLU-21 LR OFE#H.

FILM PRODUCTION COMPANY

T4V TAFT YA h I =—

CITY
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FILM PRODUCTION TEAM CREDITS
BRIRHIEF— L DIFR

Details of people who made significant contribution to the film production of the work.
ERDBREHEICKEEMLI-RA 2T DIFHR,

MANAGING DIRECTOR
KREMAEFRLE

DIRECTOR
T4LYE—

DIRECTOR OF PHOTOGRAPHY
FALYB—F T IFNTS5T74—

CINEMTOGRAPHER
RIS T7—
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Back to Content

CAMERAMAN
v b 6%

GAFFER
Xvo7—

ASSISTANT DIRECTOR
FORBUMT4LY 58—

EXECUTIVE PRODUCER
I5E€H5747-FOFa—H—

FILM PRODUCER
BE&EIO5F1—9—

PRODUCTION MANAGER
Tndoiay - r—Tr—

PRODUCTION DESIGNER
g yar - TH(F—

LIGHTING
1k

GRADING
TJv—7427

CASTING
XN RTA4YT

HAIR & MAKE-UP
AT &AYT7YT

ADFEST2

23-25 March 2023

Bem Pattaya, Thailand.
023
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STYLIST
ABAYAR

WARDROBE
RE

OTHER FILM PRODUCTION CREDITS

Z DB HIER 52y TR

Enter thtails (positions & names) of additional team members who made significant contribution to the film production
of the work.

ERDBGHIEICKEE Do, ERELUSNDOFHMEF—L-RE2TDER(BE. KAL) EASNLTTEL,
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POST-PRODUCTION COMPANY

RANTOF I3y -hoR=—

Details of the company/ies significantly involved in post-production of the work.
ERDRRANTOZ VL av I KECERLI-S4# (BHLE) O1FR.

POST-PRODUCTION COMPANY
RANTOAF Y3y -HoIR=—

CITY

POST-PRODUCTION TEAM CREDITS

RRMFOF I 3y - F—LOER

Details of people who made significant contribution to the post-production of the work.
ERORANTOF 23V [CKRECEBMLI-Z A2V T DIER.

EDITOR
IT45—

COLORIST
HZIRE

FLAME ARTIST
IL—L-T7—T1 Rk

SPECIAL EFFECTS
ARV =TT

SOUND DESIGNER
FHURFFAF—

TECHNICAL DESIGNER
TIO=HhN-THLF—

GRAPHIC DESIGNER
Y5499 FHAF—
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COMPOSER
avR—H—

MOTION GRAPHIC
E—230- 957499

MIXER
SHY—

POST EXECUTIVE PRODUCER
RRAMZTEIT47-TOTFa—Y—

Y

\_/

NfILE

ADFEST2023

23-25 March 2023
Pattaya, Thailand.
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Back to Content

POST PRODUCER
RRM-TATF2—H—

OTHER POST-PRODUCTION CREDITS

ZTOMRANTASF 30 Ry TER

Enter the details (positions & names) of additional team members who made significant contribution to the post-
production of the work.

ERORRNTOF I av(CKEE o=, LEUNDF—L-ZRFVTDER(BE. KB)EAALTTEL,

SPECIAL EFFECTS PRODUCTION COMPANY

AR %) -TIxHY-TAF YAy -hoR=—

Details of the companyl/ies significantly involved in Special Effects, Visual Effects, or Animation of the work.
ERDARLYIL-TTPY EDaTIL-TI729Y ., T=A—2a eI KEKE b -1t (EHLE) O1F#HR.

SPECIAL EFFECTS COMPANY
ARy LT VI{Ee

CITY

SPECIAL EFFECTS PRODUCTION TEAM CREDITS

ARD ¥ )L T YVHHIER 2T ER

Details of people who made significant contribution to the Special Effects, Visual Effects, or Animation of the work.
ERDARDYIL-TIPY EDaTIV-TI79Y T2 A—2aV[CKREEH SR Zy T DIER.

VISUAL EFFECTS
ECa7iL-x7xHY

SPECIAL EFFECTS
ARYx) =TT

CG DIRECTOR
CG Fa4L V45—

CG SUPERVISOR
CG R—/S\—/\(H—
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CG DESIGNER
CG THAF—

DESIGNER
FHAF—

COMPUTER ARTIST
aAavEa—43—F7—F Ak

ANIMATOR
F=A—5—

Y
o

(L

0

E 23-25 March 2023

DoIC
'\ © &P b Pattaya, Thailand.

DFEST2023

B
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ILLUSTRATOR
15AM—8—

SPECIAL EFFECTS EXECUTIVE PRODUCER
AROY IOV - EHT47 - TOTFa—Y—

SPECIAL EFFECTS PRODUCER
ARy T2y -TATFa—H—

COMPOSER
aAVvR—Y—

OTHER SPECIAL EFFECTS CREDITS

ZDMRARY w)L =TI VFIER Y IIER

Enter the details (positions & names) of additional team members who made significant contribution to the Special
Effects, Visual Effects, or Animation of the work.

ARV Y- TTIPY EDaTIV-TTIOY, T ZA—2ar DFIHEIZKEE o f=. LEUNDTF—L-REYTDIER
(BE.KB)ZAALTTSLY,

SOUND PRODUCTION COMPANY

YOUR-Fagyiar-ho=—

Details of the companyl/ies significantly involved in sound production of the work.
EROYIUR-TOF I3V KEE Lo =24t EHELE) DI1ER.

SOUND PRODUCTION COMPANY
YovR-Iadyar-hri=—

CITY

SOUND PRODUCTION TEAM CREDITS
HYoUR-TOFd sy -F—L- Ry OER
Details of people who made significant contribution to the sound production of the work.

EROYIUR-TOFT I av I KEE DSR2V T DIER,

SOUND DESIGNER
YUK T —
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SOUND ENGINEER
HHOUR-IOZT

SOUND EXECUTIVE PRODUCER
YOUR-THTEIT47-FOFa—H—

SOUND PRODUCER
HHoR-JaFa—H—

MIXER
S+ —

R
()]

ey
o YOI o) ==

N L

ADFEST2023

23-25 March 2023
Pattaya, Thailand.
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MUSIC DIRECTOR
Sa—SvyTaLYE—

MUSIC COMPOSER
Sa—Uyyav—t—

MUSIC ARRANGER
Sa—Iv)TLoTr—

OTHER SOUND PRODUCTION CREDITS
EOMYIUR- TSI ay - REY IR

Enter the details (positions & names) of additional team members who made significant contribution to the sound
production of the work.
HHUR- ALYV ITkE otz ERUNDF—L- Ry IDER(BE. KL EAALTTS,

PRINT PRODUCTION COMPANY

Fyoh-FaFHar ho=—

Details of the companyl/ies significantly involved in print production of the work.
ERDT) - TS av T KECEH =24 (L) OER.

PRINT PRODUCTION COMPANY
FIvbh-FnFdoar-hoR=—

CITY

PRINT PRODUCTION TEAM CREDITS
FYoh-IaFg o3y - F—LIER
Details of people who made significant contribution to the print production of the work.

ERDOT)or-TOF o avIZKEEH =X 2T DEHR.

PHOTOGRAPHER
AT S577—

TYPOGRAPHER
BARTS5T7—
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RETOUCHER
LayFy—

ILLUSTRATOR
15A—5—

DESIGNER
FHAF—

GRAPHIC DESIGNER
T3040 - THAF—

Y

L
' YO <) =

NfILE

ADFEST2023

23-25 March 2023
Pattaya, Thailand.
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PRINT EXECUTIVE PRODUCER
T)ob-TH5EHT4T7 - TAF1—Y—

PRINT PRODUCER
Tk TOFa—Y—

OTHER PRINT PRODUCTION CREDITS

ZTOMTIVNTAE Y- REYIER

Enter the details (positions & names) of additional team members who made significant contribution to the print
production of the work.

BEEDBRETRAE-BERNELCEE. EEEFICFHHAT 5101, ADFEST AMEMFIEICEERB b - F—L-XFvTIC
ERERTIVDENHIZENHYET,

ENTRY CONTACTS DETAILS

T N)—B4EOEREFR

In the event that questions arise during judging, ADFEST may need to contact the team directly involved with the
creation of the work for the juries' clarification.

BEDOBRETRAE-BENELEE . EEAHICERAT 5=, ADFEST AMEMGIMEICEERE b f-F—L-XFYTIC
EERTILENHIGEENHYET,

NAME
B A

POSITION
RE

MOBILE NUMBER
EHERES

EMAIL
A—JLFKELR

CLIENT CONTACTS DETAILS

DTAT U MELEDERE

In the event that questions arise during judging, ADFEST may need to contact the client directly involved with the
creation of the work.

BEORPTREARNELCLEHEELEC, ERGMEICERZE L2125 47 b ADFEST MoEfK S TG E N HY
FY,

ADFEST will not contact the client unless it is absolutely necessary to do so in the case that it affects the judging of
the work

ADFEST (3. E D BEICHEEEZAHEEZAONDEE . ENARALEHBSNGORYISATUIANITERLEE A,

23-25 March 2023 127 | Page

% Bmm Pattaya, Thailand. As of 28 Oct 2022
ADFEST2023



NAME
B A

TITLE
RE

| |

MOBILE NUMBER
BEHERES

| |

EMAIL
A—ILFELR

ADDRESS
£/
| |

CITY
il

| |

I
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WHAT YOU ENTER: SPECIFIC DETAILS
FEDANBERIZONT

IS THIS BRAND NON-PROFIT ORGANISATION, FOUNDATION, CHARITIE, OR NGO?

COITSURIZEEHEHRNE, B, BERE.NGO TTH?

The determinant of eligible work is the brand/client/advertiser of the work. That is, the work must be for non-profit
organisations, foundations, charities, or NGOs including non-profit foundations & associations, appeals, charities &
donations, volunteers, etc. to complete in the Grande for Humanity.

BERRICHEDEINE AMRDITSIUR/VFATUN BEENROET . DFY. F I T - T+—Ea—Y=TA%EFE
Y 51=0(2(E. FERITIFEF A, BAH . HEFA. NGO GEEFHAS LUERK. EBEHAK. BERRS LUFF. RS
UTATIRE)ER/RELTVWDBLELHYET,

While you are required to declare your brand whether YES or No, ADFEST Organiser reserves the right to determine
the entries eligible to compete in the Grande for Humanity.

EEHIETSURH YES H NO hEBIRLATNIFHEYFERAD, —HTADFEST FEFETUN—ERNT ST T4
— EaAa—YZTADEBEZZITIERNHEINEINEHIM T HIEREELET,

O YES
OI&Ly
O NO
AR+

PUBLICATION OF ENTRIES

IV — RO LRIZDONT

*Can all the materials submitted for this entry be used for both judging & public use?

If this work has restrictions on its public use, please specify what can be shown publicly.
* TN —ICBRLTIRESN IR TOEHR - BRE. BEELLAFOEATHERATEEIN?
LLERICAFDOFINAHHEE. EOBEN-BREZLFELTROVAMFELTTEL,

O YES, ALL MATERIALS SUBMITTED CAN BE MADE PUBLIC.
O T RTOEH-BERIELMAAIEETT,
0O NO. PLEASE SELECT ALL THAT APPLY:
OVWWREZETEIER-BEREITNTERLTTFIL:
VDO
VDO
O VDO CAN BE USED FOR JUDGING ONLY
OETHITEERIZOHEAREETT .
O VDO CAN BE USED FOR AWARD PRESENTATIONS
OETHIIREX CHERTIEETT .
0 VDO CAN BE USED FOR EXHIBITION
OETHIZBRETHERTEETT .
0 VDO CAN BE USED FOR WINNERS SHOWCASE
OETHIZEE 3 —r—ATHEATIETT,
0 VDO CAN BE USED FOR AWARD ANNUAL
OETHIEETHEATRETT,
0 VDO CAN BE USED FOR PRESS KIT
OETHIETLRF YA CHEATEETY .
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JPEG

JPEG

O JPEG CAN BE USED FOR JUDGING ONLY
OJPEG T—ARIEBEEICOAEATRETT .

O JPEG CAN BE USED FOR AWARD PRESENTATIONS
OJPEG T—RIXIREX CHEATIRETT .

O JPEG CAN BE USED FOR EXHIBITION

OJPEG T—ARIEIBRETHERTEETT .

O JPEG CAN BE USED FOR WINNERS SHOWCASE
OJPEG T—ARIIXZEEL 3 ——XTHERAEETT,

O JPEG CAN BE USED FOR ANNUAL

OJPEG T—RIEFEHTHEAREETT .

O JPEG CAN BE USED FOR PRESS KIT

OJPEG T—AR(FTLRAF YN TCHERATTEETT,
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SAMPLE ENTRY FORMS Back to Content

URLS

)95 URL [2DLVT

Active browsable URL must lead the viewer straight into your entry. Your URL must be active until 30" April 2023.
AN TREIETAEL URL M. IEEE M URL (X 2023 4 4 A 30 BETEAEMTRITAIERYEE A,

URLs must start with http:// or https:// and you must provide username and password (if applicable).

URL &, http:// E1=IE https:// DWWT O THESHTNIELBVETA. BE. RELGESIEA—Y—RE/NRT—FEH
B TIRELTTELY,

ADFEST is not responsible for invalid/inactive sites or failure to provide necessary login/download details.

ADFEST (&, EHEWLFELEF DY A FEBEBELZOT A /A0 O—FERNMRBIATOENIEADEZFAN
FH A,

URL

URL iEAH

E.G. http://www.ADFEST.com
5| http://www.ADFEST.com

TYPE

&R

Please select from the drop-down
TRAZI—MDFIRLTTSELY,

e URL link to Application
FTI)r—avA® URL YLD
e Online Video
FUTAVEIE
e Social Page
Y—x)-R—=
e \Website
Web Sk

IF ENTERING ‘URL link to Application’
FI)r—ar~® URLYLY BIRT Hi5E
Please provide the application download details. These details will not be shared with anyone but used for judging

purposes only.
AoO0—k4577)r—2aDE/REAALTTSL, [FRIT. BEEBHILSMIIIFER -XBHLEE A,

APP NAME
VL

APP STORE/GOOGLE PLAY USERNAME
APP STORE/GOOGLE PLAY ()a—H—4%
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http://www.adfest.com/

APP STORE/GOOGLE PLAY PASSWORD
APP STORE/GOOGLE PLAY MD/SXJ—F
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WRITTEN SUBM|SSION Back to Content

Juries will go through the written submissions during judging, so it is recommended that you provide as much details
as possible.
EBEEF . BEDIERFAEZSELEST DT, TESRYFBLGERERHSINDIEEHELET,

BRAND EXPERIENCE LOTUS

TSUF-THORRYIVR-0—FR

Campaign Summary

XroR—VBPE

Overview of campaign's objective, strategy, and execution. Summary of the campaign with focus on brand building
through the dimension of experience design, activation, immersive experience, retail and 360° consumer
engagement.

FroR—U B, BB BROBME, TVRRYIVR - THAU  TOTAR—2a0 R ARUKER, )T—IL, 360 EHRE
R— IV —DAMEEICE DT VR BERICERFE (v R—VDOBE,

Entries should demonstrate how the consumer journey, experience of the brand and optimisation of every touch point
led to increased brand affinity and commercial success. (300 words max).

BEERIF. IV a1—I— - Ov—Z—  TIUFKRR. 28y FRAVMORBEIEN . EDQKIITTIUR-TI4=T4(EHE)
PERHAEYIZDGEA>T-DAZEEHBALTT S, (FK 300 7—Fk),

The Brief:

J)—7:

Campaign objectives. (200 words max).
FroR—UBHI, (RX 200 7—FK),

The Strategy:

BRE -

Description of the target consumer, and how the strategy is appropriate for this target. What is the current relationship/
perception of the consumer toward the brand? Include any specific the consumer journey, experience of the brand
and how it been optimized on every touch point to increase brand affinity and commercial success? (200 words max).
A=Y HHEEDRALEBRNZDI—TINMIEDLSITHELTLSD, TIURITHTHHEEDREDEKR/R
BIEDLIGLDOMN 20V 1—T— Ory—Z— TIUFRREZEERMIZANT, TIUR-TIAZTA OB EMBIICD
BIFB=0. TNENDIYF  RAVETEDLSITRBIESNTLVSH ? (FRXK 200 T—FK),

The Execution:

EHEAS:

Description of campaign execution in order of implementation. Placement and timeline of the campaign engage and/or
attract the target consumer. (200 words max).

FroR—UEBABDRRINEDERA, 3—TIDEEEEZEEDIHEIEFED, FYUNR—VDEEBELEIMN LTI,
(Esit 200 U_P) <
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The Result:
BR

How the campaign succeeded in achieving the objectives with inclusion of specific results and/or statistical data on
the target consumer awareness and behaviour. (200 words max).

FroR=—UM EDQLSICBEZEERLIE-MNZDONT, EARMEEEOHI T —2E2SHTERRLTT L, (FRX 200 7—
K)o
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WRITTEN SUBM|SSION Back to Content

COMMERCE LOTUS

av—A-A—432R

Campaign Summary

XroR—UBPE

Overview of campaign's objective, strategy, and execution. Summary of this campaign with focus on works have
creativity of Commerce solutions to enhance the consumer experience and drive business sales including both offline
commerce and eCommerce.

FroR—U B B BROBME, Fro"—20FEDHE FRIF. A T540a7—RE e AX—AY—ADE A TH
BEEHEARBREBIELED R AT LFRET B0, 37— V) 1—3VCRIEENH I LICEREZEL TR,

Entries should demonstrate how the its effort in the business that define the future (300 words max). T k) —I& . EY
FRIZBFBEDEANVONRKEERAESNERBALTTESL, (FRXK 300 7—F)

The Brief:

J)—=2:

Campaign objectives. (200 words max).
FroR—UEM, (TRK 200 7—FK),

The Strategy:

BBE

Description of the campaign, and how the strategy is appropriate for this target? Include any specific insights on the
market and its audience. (200 words max).

FroR—UDFRAL, BEAVWNZIDZ—TYMIH L TEEGOMNIDWTDHRBA, v—rybEd—T+ IV RIZET
5. HEDA A EDHTERIBRLTTEL, (K 200 7—F),

The Execution:

EBAE:

Description how the idea is implemented for the work that have creativity of Commerce solutions to enhance the
consumer experience and drive business sales including both offline commerce and eCommerce?
FI7542a%—RE e AV—AY—ADAATHEEFRBREBRIELED R AT LERET 1=, a¥v—R-V)a—30I(C
BlEMENHIERMDTAT7EEDEIITERLI-AERHA,

Placement and timeline of the campaign connect and/or attract the target consumer. (200 words max).
R—TIrDEEEEDLEITFEIEFEDL. FroR—VDBRELEFM LTI, (TRK 200 T—F),

The Result:
BR

How the campaign succeeded in achieving the objectives with inclusion of specific results and statistical data.
FroR=—UN EDLSCBEZZRLENIDONT, EARMHLGERORE T —2EEHTHBALTT S, Details of the
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result of the campaign and how it affects in the business that define the future? (200 words max).
Ffo FrOR—UREROFHMHE. TNHVDICES KR RDFEREREL TLLKDAZDNT, (K 200 7—F),
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WRITTEN SUBM|SSION Back to Content

DIRECT LOTUS

HALIk-B—4R

Campaign Summary

FroR—UBE

Overview of campaign's objective, strategy, and execution and craft. Summary of the direct marketing campaign with
focus on the creativity. Entries should demonstrate how the appropriate strategy been implemented to the target
audience and its results. (300 words max).

FroR—U B, BB, EENEELUEIM., BIEEICERZEVNZ LI I—TT107 T R—UOBE, @)
BEERAVDNMIE—T I A —TFT oIV RITRLERSN D, ZLTEDRERZHALTT L, (FRK 300 7—FK),

The Brief:

J)—=2:

Campaign objectives. (200 words max).
FroR—UBHI, (RKX 200 7—FK),

The Strategy:

BRE -

Description of the target audience of this direct marketing campaign, and how the strategy is appropriate for this
target. What is the current relationship/perception of the target toward the brand? Include any specific insights on the
market and its audience. (200 words max).

CDFALINR=TTAVT - F R DT I F—TA IV ADGALBBENZEDE—7YMZEDLSITELTL
2h TIURICRT AR DBREDBEFR/REIEDISILIDON 2?2 I— IR A—TAIVRIZEAT S HEDAY
YArEEHTERRBRLTTEL, (FRX 200 T—F),

The Execution & Craft:

RERNBTERKIM:

Description of campaign execution in order of implementation. Placement and timeline of the campaign connect
and/or attract the target consumer. (200 words max).

FroR—UEERBORRINEDHHA, 3—7 VEDEEEEDRITIIEF LS, FYUNR—VDREEZI LTI, (&

X 200 7—Fk),
The Result:
BR

How the campaign succeeded in achieving the objectives with inclusion of specific results and statistical data on how
the target audience responded to the campaign? (200 words max).
B—F I F =T ATV ADRED &S ITHF v R—UIZRIGLIEDZDVNT, FroR—UREDLSICEEEZEM LD B
KRG EROMH T —HEEHTRBLTTEL, (FX 200 7—F),
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WRITTEN SUBMISSION Back to Content

EFFECTIVE LOTUS

I7x)T47-0—432R

Campaign Summary

FreoR—UBE

Overview of campaign's objective, strategy, and execution. Summary of the campaign from launch to completion, and
its results. (300 words max)

FroR—U B, B, BROBE, FroR"—C0O U FNoBRTETOEEHEZDFERICDNT, (KX 300 7—
K)o .

The Brief:

J)—7:

Campaign objectives. (300 words max).
FroR—UEI, (FRK 300 7—FK),

The Strategy:

BRE -

Description of the campaign. Why each chosen channel is appropriate to drive results and make the campaign
effective. Include any specific insights on the market and its udience? (300 words max).

FroR—U DA, HRELHL. FYUR—VENRMGLDIICT 52012, BIRSA B Fro RO EEBEIELGZD H
[ZDWTC, T—7 b A —TAIVRIEATIEED AU YA EEHTRBLTTELY, (FK 300 T—F),

The Execution:
EHEAR:

Description of campaign execution in order of implementation. How the execution strengthened the effectiveness of
the campaign? (300 words max).

FrR—VEBANBORRINEDERA, ERLIZERSEDIIITFYoR—2NREED-OMNITDULNT, (FRKX 300
7—K),

The Result:

R

How the campaign succeeded in achieving the objectives with inclusion of specific results and statistical data? Details
of the result of the campaign and how they served the objectives (commercial, marketing, and/or communication). To
what extent can you attribute the results to the campaign. Were there other factors that might have affected the
results? (300 words max)

FroR—UMN EQLSITEBEZERLIEANCONT, BARAMGERORI T 2SO THBALTTEL, FroR—UifE
RO, REROAT—2VIL I T107 BLUV/FFOZa =7 =230 ) NED KSICBRERADEEIZE
WD F X o R—UERICEDRBRERBERLEONIDOVNT, Tz It RICEEEZEAEZNONIEHET
FCIRLTTFELY, (8K 300 7—F)
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The results must indicate the number/quantity of the increase to show effectiveness, not only the percentage. For
example, you must state that sales increase from 1,000 units to 1,500 units, not simply that there was a 50% increase
in sales.

ERODMREHLSMNIT =D FERIFERA -N\—tEo TP L TEGT T BREHF METRLTTEL, fflZ
(X, RFEETHNITEIZ 50%IEA -, £THDTIFAL 1,000 T=ybhY 1,500 1= YMIEZ =, ELTTELY,

If the work is submitted into EF02: Effective Lotus — Small Budget, Entrant must clearly indicate a breakdown of the
budget which the total budget under USD 200,000 (including all media & production budget).

ITxPT4T7 - 0—BR: RE—)L-N\DTYMEFO2) ADIUMN)—ERIZDNT, EHEHE(E 20 TRFILVLIRN (RERE LR
EEZEV) ELSRENTHIELE-FEORNREARLETNIEEYER A,

If the work is submitted into EF03: Effective Lotus — Long-Term Budget, Entrant must clearly indicate how sustained
brand effectiveness was achieved as part of a longer term campaign (eligibility period: past 3 years) (300 words max).
IJxPT47-B—3R: A5 - 3—L-NDzyb(EF02) ~ADIUN)—ERICDOVWT REEZHFRHAFvOR—UIZBENT
EQFSITTIUREMENFRIN-OMERARLGTNEGYER A HREME:BZE 3 F) (HRXK 300 7—F),
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WRITTEN SUBMISSION Back to Content

ENTERTAINMENT LOTUS

IVA—TA AV A—ER

Campaign Summary

FreoR—UBE

Overview of campaign's objective, strategy, and execution. ¥ _X—> BH), B, EEDHE,

Summary of the campaign from launch to completion. F¥> R—2 DAV FNLER TETDEED,

The campaign's brand-funded creative content and entertainment that is created or co-created seamlessly into a
platform to engage consumers., and how the audience was drawn to the campaign. (300 words max).

DX VYIoR—2D HBEEEEDFA-OHMEFEFERFIEL T —LLRIZTSYNIA—LICLIZ. TN ES
RETDVVIATATHEAVTIUVETIVE—TAUIAUM BLUVFT—TAIVANED LSITHF v R—U[IEIEFE LT
MTDWNTERBAL TS, (7K 300 7—F),

The Brief:

J)—=2:

Campaign objectives. (200 words max).
FroR—UBHI, (BRKX 200 7—FK),

The Strategy:

BRE -

Description of the campaign and its audience.

X R—VEF—TAIVADEHHA,

How is the campaign appropriate for the content and the audience? Include any background information of media
landscape, challenges, restrictions in the market, or any specific insights on the market and its audience. (200 words
max).

ZDFYIR=UIF. EQKSNTAVTUVEA—TAIVRITELTVNEDN ? ATATHER. FrLod, I— v,
ZOMT— I OF—TA IV RIZETHEFDA YA+, (FK 200 7—F),

The Execution:

EBAE:

Description of campaign execution in order of implementation. Placement and timeline of the campaign engage and/or
attract the target consumer. (200 words max).

FroR—URERBORRINEDHRA, 2—7 VEDHEBEEZEEDITIEF LD, FYUR—VDEREEFI LTI,
(8K 200 7—F),

The Result:
BR

How the campaign succeeded in achieving the objectives with inclusion of specific results and impact on the engage
consumer? (200 words max).
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FroR—UN EQLIICBEEEMLENTDONT, BEAMAEROCHI T —2EEHTERRLTTEL,
(8K 200 7—F),

— /I\)-.
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WRITTEN SUBMISSION Back to Content

INNOVA LOTUS

A/—\-0—48R

Campaign Summary

XroR—UBPE

Overview of campaign's objective, strategy, and execution. Summary of the campaign on their level of genuine
innovation, talk-value, and results. (300 words max).

FroR—UE, BB BEOBE EOEHME. b—0/\a— HEBDOLALIZEATEF v oR—DOHE, (HRX 300
7T—K),

The Brief:

J)—7:

Campaign objectives. (200 words max).
FroR—UBHI, (X 200 7—FK),

The Strategy:

BBE

Description of the campaign. What opportunities were there for such innovation? and how the innovation would help
achieve the objectives. Include any specific insights on the market and its audience? (200 words max).
FrR=VDFHA 1/ R—2aVEHICAEITTEIVNSEENH IO, F-ZTDAM/R—2aV NBERERKICESRIL
DOMNIDNT, I—HIEPF—TAIVRIZETIEEDA YA EEHTERIRLTT I, (FRX 200 T—F),

The Execution:

REAE:

For Innovation in Creativity (INO1)

A/R=230 A J)ITAT4ET4(INOD[ZDUNT

Description of campaign execution in order of implementation. How was the campaign breakthrough in creative idea,
execution, or innovation that provides communication or business solutions for the brand? (200 words max).
FroR—UEBABTORRINEDRHA, FroR—Uh, 23227 —2aV LFLFEDRR LDV 2—2a0E TR
[CEF=6F  DUVIATATTATT . B FEA/R—23U(2&BTL—IRIL—EEDKSITFTo1=m ? (FR X 200 7
—K),

For Innovation in Technology (IN02)

A/R=230 A J)ITAT4ET4(IN02) [ZDUNT

Description of campaign execution in order of implementation. How was the campaign technological innovativeness
that may utilize big data, innovative tools, invention, platforms or other measures that lead to an improvement or
solutions? (200 words max).

FroR—UEBABDORRINEDGHRA, Frvo_R—2 EVTT—2 BFAGEY—IL BB TI3VbT+— L F=EK
EPYa—3vIC 0&75\%)%@1@@%5""&%[,"( 7'7/13“/ ETEDLIICEFH, BEIIZ =DM DONT, (&

X 200 7—F),
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WRITTEN SUBMISSION Back to Content

For Innovation in Prototype Technology (INO3)

A/R—=230 A2 -TOAMAT -FT4/82—(IN03) [ZDNT

Description of campaign execution in order of implementation. How was the campaign technological innovativeness
but yet to be marketed or launched openly in the market? The technology can be prototype, beta, or pre-production

stage. (200 words max).

FroR—UEBRABEDERINEDERE, FroR—UN THERAMATHOTL. TU/A0—EATEDLIITEFHM. B
BB T=DMIDNT, COTH/AD—F, TAMAT  R—4kR, T)TOZ U a v BETH>TEL,

(8xK 200 7—F),
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For Scalable Innovation (INO4)

R —ZTIIgA /R—232 (IN04) [TDLNT

Description of campaign execution in order of implementation. How was the campaign expand its scalability of
innovation to the presence, or use, and impact of the innovation. Includes expansion through Scaling Up (scaling
effectiveness or economies of scale), Scaling Out (geographic or demographic expansion to new market segments),
and Scaling Deep (maximising impact of innovation)? (200 words max).

FroR—UEBRABEDRRINEDERA, FvoR—UMN, 1/ R—2a DR EEZA/R—2a0 DFE. B HEFT
TRLIZADMZDNT, R7 =T YT (R DILEKRFFR 7 —ILOREFME) R7—ILT 2 FHLWASEET AV b~ Dt
BRFELEAOME G K) BEURT—IL-T4—T (A /R=23 0 DEBERRNIL) ITEPLENEENFET ? (BRK
200 7—F),

For Sustainable Innovation (INO5)

YRTAFTIL-A4/R—232(IN05) [IZDUVT

Description of campaign execution in order of implementation. How was the campaign initiatives designed for
improved and sustainable developments for the environment that create positive impact on the physical environment?
(200 words max).

FroR—UEBABOBHRINEDRHA, FroR—UORYEH L MEBEREBEICTSADEZELSAIREOHRE LR
AIRERBARDI=DICE D LHITEERET SN ? (FTRK 200 T—F),

For Innovation for Humanity (INO6)

Ea—<=T1D=HDA/R—32 (IN0B)IZDLT

Description of campaign execution in order of implementation. How was the campaign initiatives with the potential to
transform and improve the quality of life of people on a significant scale? Includes initiatives to improve social or
gender equality, education, healthcare, human rights, or other social justice issues.. (200 words max).
FroR—UERNBEDORFRINEDFH, FroR—UN, EDLSICARDEEFDELZKIBICE LS R LS ESHATREM
ZHO-EFHIREAZT oM ? HEFEEBLXOFEE HE.ER. AME. TOMOUSTERZDRBEEZRET L0
DEEADNEFENFET, (K 200 7—F),

For Innovation in Local Culture Application (INO7)

A/R—=230 A=A DIVFv—-T7FT)r—32 (INOT) 2DV T

Description of campaign execution in order of implementation. How was the campaign is innovative culturally relevant
whether through solving a local issue or problem in terms of culture, religion, beliefs, traditions or languages?

(200 words max).

FroR—URERBORRINEDHRA, FroR—0n, XL RE- G- SELEOE THIBORZRE - HEZARRT D
CEFBLT, EDQLIITXLMIIZEFHRIEEL HEMEI N ?

(8K 200 7—F),
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For Resilience Through Creativity (INO8)

LOYIVR R )—+9) TAT4E T4 (IN08) [ZDUNT

Description of campaign execution in order of implementation. How was the campaign innovative and groundbreaking
of the resilience and resolve in the face of the Covid-19 global pandemic? How the idea or brand creates public,
economic, cultural and/or other ideas for the greater good? (200 words max).

FroR—VEBRNBEOERIINIEDERE, FroR—U0 OO F DAV REEIE/NDTIVIISIAE RN FRGRS
EREICBWT,. EQRSICEFHFHMTHYBEHAMTH =M ?

FATTROITSURN, WHZHELAEDFBD-OIZAK-BE UL FOMDTAT7EEABTH ? (X 200 7—
K)o

The Result:

R

How the innovation succeeded in achieving the objectives with inclusion of specific results and statistical data?
(200 words max).

A/R—=230D, EDKSICEBEZERLEZNIZONT, EAMAEEOHE T —2E2EHTHRBALTTELY,

(FxK 200 7—F),
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MEDIA LOTUS

AT4T7-B—3R

Campaign Summary

FroR—UBE

Overview of campaign's objective, strategy, and execution. Summary of this campaign with focus on the creativity and
insight and results. Entries should demonstrate how the appropriate media strategy been implemented to the target
audience and what the executions and its results. (300 words max).

FroR—UEN. BB, BROBE, FvoR—20FEDHE ., BIEREA VYA NERRICERTEV TR, BY)GAT«
TEBAWNIZ—TIb A —TA IV XITHLERSN-D, TLTEDEREERZHALTTEL, (HRXK 300 7—FK),

The Brief:

J)—=2:

Campaign objectives. (200 words max).
FroR—UBHI, (BRKX 200 7—FK),

The Strategy:

BRE -

Description of media strategy and target audience. How each media channel is appropriate for the campaign and
target? Include any specific insights on the market and its audience. (200 words max).
ATATEBBEI—T I A —TAIVRADEGBA BATAT - FroRILH, FroR—0 E8—F YNNI L TODITEED ?
R— b —TAIVRIZET D HEDIUHAEEHTRBLTTEL, (FK 200 7—F),

The Execution:
EHEAR:

Description of media execution in order of implementation. How the media implementation strengthened the overall
campaign? (200 words max).

ATATEBABORFRINEDEH, ATA7DEAICKY, FroR—U2FENEDLSITEILENFELIA ? (FRX 200 7
_P) o

The Result:

HR

How the campaign succeeded in achieving the objectives with inclusion of specific results and statistical data?

The results must indicate the number/quantity of the increase to show brand achievement, it also can be any change
on the consumer behavior or awareness. (200 words max).

FroR—U EDISITEFEERLINDONT, ERHGEEOHH T —2EEHTHRALTTSL,
BRELTOBF " BEDHENERLT. IFUFABEBREEMLI-CEEHALTTEN, HFE HBEDRELS LR
HMEEVSERICEDDIEHTHRHBETI . (&K 200 7—F),
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'WRITTEN SUBMISSION ack to Contont

PR LOTUS

PRA—4ZR

Campaign Summary

XroR—UBPE

Overview of campaign's objective, strategy, and execution. Summary of the campaign with focus on the

strategy and creative execution that develop, preserve or strengthen the reputation and business of the brand.
FroR— B, BEE, EROBME, TS5UFOFHBCERZRR. #IFFRIESELEBBE LV T(T4THEIC
HLTERZEVNV - FvUR—VDOHE,

Entries should demonstrate how the strategy, insight, and creative idea have a positive impact on the brand’s
perception leading to changes whether business, societal or cultural. (300 words max).

IUR) BRI LDICEE /YA DIIATT-FATTHNITIVRERICRVEEEZER . TANEE R F
FIEXALEEZ LI DN ST=DAZEFRALTT I, (X 300 7—F),

The Brief:

J)—7:

Campaign objectives. (200 words max).
FroR—V BB, (TRK 200 7—K),

The Strategy:

BBE

Description of PR strategy and target audience. How the creativity communication is appropriate for the campaign and
target? Include any PR platforms/channels or media. (200 words max).

PREBEEA—F YA —T AT XD, BlEEIZ2A =/ —2a3 b FroR—2 88—y L TODITEEM ?
PRIZYNIA— L/ FroRIEIEATATHE , (K 200 T—F),

The Execution:

EBAE:

Description of PR campaign execution in order of implementation. How the strategy, insight, and creative idea have a
positive impact on the brand’s perception leading to changes whether business, societal or cultural? (200 words max).
PRFvUR—UERNBEDEERIIEDRE, TUR)—ERIEX. DWDIZEIR, A1V Y AL YVIATAT - TATTHISUR
ERICBOWVEEEE5R. TADWEBX AR FREAXILEEZ S EITDEA>F-DH ? (FRK 200 T—F),

The Result:

ER

How the campaign succeeded in achieving the objectives with inclusion of specific results and statistical data to show
the increasing the brand’s perception leading to changes whether business, societal or cultural? Any change on the
consumer behavir or awareness can be shown and/or indicate the number/quantity of the business achievement.
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(200 words max).

FroR—UN EQLSIBBEERBLIEMNCDODNT. TSV ERICRVEEEER  TANEE AR FEXEEE
ZBEIIDEN =DM ETRY . BRMLGEREOHI T —4EEHO T RALTTEN 02— —DBELERF-(F
HEEOELEZRL. HAWVIEXRLERLE-HF HEERLTTE,

(8K 200 7—F),
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RESILIENCE THROUGH CREATIVITY

LIV R -RI—-J)TALT1ET1

A special Lotus Award sub-category to recognize ideas and creative solutions that demonstrate resilience and resolve
in the face of the Covid-19 global pandemic. It is awarded to works that rise above the crisis to create public,
economic, cultural and/or other ideas for the greater good. The solutions may or may not be connected directly to the
brand.

A—2REDEERY ITHhTI)— RO FT VA RBREE/NDTIVIICA BRI RHGBIEREEREITATTO
DVIAT4TIE))a—2a % FHELET . H S LA DO EDF-OICHRE#EL RRL A K- BF-UE-TOMDTATT7EE
AHEEIETHDERICEONE T, V) a—2aVETSUREEE DG >TOTHERELER A,

Description how the creative solutions relevant and/or appropriate for the campaign and target. (200 words max).
DVIAT4T ) 1—230 BRFroR=UPF—FYMIED LS ICEEL TS, T LB THI MR, (FRX 200
T—K),

LOTUS ROOTS

A—4X-JL—Y

This is an award unique to ADFEST that is awarded to works that embody local values whether in terms of culture,
religion, beliefs, traditions, language, insights, or context. Lotus Roots recognizes works that preserve and celebrate
the rich heritage and value of each local culture.

A—AZ-)L—YIL, ADFEST BN E LT, Xk, R&K. B &, /. /0T (b 2V THRAME B DO HEERZE
ARRL-ERICEONET . TN TN OHISICETOXILD . ENGEEOMEZEY . MALEREFHELET,

Description how the work culturally relevant. (200 words max).
E@RDXEHIICE D LS ICBEIEL TS EERBA, (FRK 200 7—F),
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MATERIAL GUIDELINE Back to Content

ACTUAL WORK OR DEMO VIDEO (MAX. 1 MINUTE)
BYDEREITEETAH(BE159)

Any samples, products or other actual materials submitted for judging such as Packaging, Product Design, Flat &
Dimensional Direct Mail etc.

BEOEHITREENS. Nr—2 TRZ UM THAY FERAAET (LI A—VEEDY TV B ZOHME
BRORMOER,

CERTIFIED LETTER FROM INSTITUTION
FREN B EHEIC X HREECE
An official letter from the Academic Institution certifying that the entrant is a student and created the submitted film for

a school project.
EHEEEZETHY., FROTODIMTREERZFIELIZEWVS . BREFEREICKHRIIXE,

CLIENT ENDORSEMENT LETTER IN CLIENT’S LETTERHEAD
D47 U DRI (VFAT DL E—~IFZEER)

An official letter from the client certifying that they endorsed the entrant’s company to create the work submitted to
ADFEST. Note: Your entry will not be shown to the juries if you fail to provide the Client Endorsement Letter in client’s
letterhead.

ADFEST [CEGRETIUN)— L= EZISATUMERB T HRANE, T V517U DLA—AYRIZEM NI HEIRA
RESNAGLNEY  IVN)—ERIEBESNFER A,

28" January 2012

To Whom It May Concern

This letter is to confirm that we endorse your interest in entering the Carlton Mid
‘Wifemen’ campaigns into various advertising awards for 2012.

The campaign launched on 30" October 2011.
Should you have any other requests please let me know.

Kind regards

Respectfully,

n»pvl‘atnuu Natthaporn Luevarapong

Brand Manager
Plannova Co., Ltd.
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CULTURAL CONTEXT EXPLANATION
XAl E A o D EEER

Written explanation of how the work is culturally relevant. It will be in your own interest to explain how the work
reflects the local cultural relevance.

IUM)— @A g L ED R E R D LD, ERM LM L ER M ZF DO M DL TDERBAIK., IS
SEBESOBATHBELTTEL,

DIGITAL IMAGE or DIGITAL PRESENTATION IMAGE
FTOAINEE =& TOAN-TLET—La E R

°  JPEGfile
JPEG 774 )L

°  Resolution 300 dpi (CMYK & RGB) minimum A4 size
fi# {2 & 300dpi (CMYK & RGB) T, /N Ad A4 X

° Digital File can be uploaded into the online submission but if you choose sending material by courier, material
must be supplied on Thumb Drive.
TORI-T7AIEF US4 REBICT Y TO—FA A EETY  BELY— ) IETOEAFEHLINDHE . USB *EY
—TIRHELTTSEL,
Note: You may include multiple entries of the same Lotus category in a particular on Thumb Drive, but please
separate them for the different Lotus categories. Please separate your folder for each entry
E:1 DO USB AEN—IZE. R—B—42R-A73)—IZIVMN) —F 2B HDEREIRD THEVER A LHL. BH
DEGZHZA—FR-HATIV—ICIVM)—FBEERFENETNS T TTEN, T TURN)—ZEITTHILE—ERTT
ESTTELY,

Sample of Digital Presentation Image
T8N TLEVT—LavER

LIQUID THE WORLD'S FIRST SWIMMABLE BILLBOARD ‘\
BILLBOARD Turning every woman in Dubai into ambassadors for its new inclusive swimwear collection qdl qs

3 ’
i BEYOND THE SURFACE
¥ o . : i

e e
B

A\




Note:

- Ad as it was published

EiE (B8 -8 Shf-RELR—THAHI L,

- No agency logo

I—oxoi—OAIFANKENI E,

- Clear & Concise Text separated in each section (100 words maximum for each section)
BV 3V (BR)OXENERICHAREIN TSI E (29230 TEITRK 100 T—FK),
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Sample of Digital Image
TORNEBDY T

Note:
- Ad as it was published
EhiE (158 - 1B Shf-LEER—THAI L,

- No agency logo

I—2xo —OAIEANGENIE,
- No additional text description
BEAXEEBRELIEE,
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Must be accompanied by the ad in which the work finally appeared in order to judge the image manipulation/3D
contribution to the final ad.

ERDAERICEONEEYLHE TRELTTSIV, ZhIZEY BROREE THALED=HIfThhf-v=EaL
—23ar /3D EEBETHENTEET,

Note:

- Ad as it was published

EiE(BE-BH) ShizRELR—THII L,
- No agency logo
I—Czoi—@DRAIFANGNIE,

- No additional text description
SEAXEEERLIENE,
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7 ) MATERIAL GUIDELINE
()

MEDIA SCHEDULE FROM MEDIA AGENCY
ATFAT  T—Vxz o — DA TAT RS a—)L

Back to Content

A programe or plan that identifies the media channel used in an advertising campaign, and specifies on broadcast
dates, positions and durations.

LEFYIOR—VTHEAINATAT - Fro2r

ILHERTE, uEH.

o8N s

RoLav, BELSTEASNE-TOTS A

Media schedule can be uploaded into the online submission but if you choose sending material by courier, material
must be supplied on Thumb Drive.
ATAT R oa—)VEF VA RBRICT Y TO—F A AIRETY . ELY—IETOEMEHFLEINDHEE . USB 4EY)
—TIRHELTTELY,

Note: Your entry will not be shown to the juries if you fail to provide Media Schedule from Media Agency.
EATAT T2z — DA TAT - R D a— LHARHENGLAEY  TUN ) —ERIIBEESINFEE A,

S1S

MEDIA

FALL/WINTER BROADCAST PRIMETIME SCHEDULE - 2008-09

L
NBC

Ccw

Eli Stone

without a Trace

Law & Order: SWU

P Dancing with the Stars Big Bang Theory [Chuck Terminator: §.C. Chronicles. |Gossip Girl [The Twilight
B30PI How | met Your Mother | [The Twilight Zone
Pl [Two and a Half Men | Heroes Frison Break [ore Tres Hil Magic Secrets
930P! Samantha Who? [ Worst Week
10PM Eoston Legal (final season) 5| Miami ny
1030PM
8PM [TBA NCIS Biggest Loser (2-hrs) AMERICAN IDOL 11-Jan|00210 |Streat Patrol
830PM | Sirest Patrol [encars]
9FPM Dancing wih the Stars The Mentalist Fringe Priviledged Jail
930PM sl [encors]

10FPM
1030PM
8PM Pushing Daisiss [ The New Adv of Ol Christine Kright Rider Bones | America's Next Tep Model Life's i

B830PM |Gary Unmarried
9PM Private Practics Criminal Minds Lifs. Houss Stylista [Tany Rack Project
930PM ITony Rock Project
10PM Dirty Sexy Monay 51 New Yark Law & Order
1030PM
8PM Ugly Bett | Sunvivar My Name is Earl Kitchen Nightmares |Smallville TV Mavie
830PM Kath & Kim
aPMm Grey's Anatom cs| | The Office Hell's Kitchen 20 stral
930PM 30 Rock
10PM Lite on Mars Eleventh Hour ER
1030PM
Pl Wite Swap Ghost Whisperer Deal or Ho Deal Are You Smarter han a 5th Grader? Everybody Hates Chris o
B30PI | | [ The Game
Pl Super Nanny The Ex List Crusoe Dollhouse 13-Feb|America Next Top Model ]
930P1
10PM 2020 rumbars | Lite. |
1030PM
8PM ABC Gollege Foatball |Crimetime Saturday Kright Rider [encore] Cops. yNetworkTW Movies [encores]
B830PM Cops Ir]
aPM |Crimetime Saturday Law & Order America's Most Warted
930PM
T0PM 4 Hours Wystery Lipstick Jungl
1030PM
7PM America’s Funniest Home Vidsos 60 Minutas Facthall Night in America The O.T. In Harms Way
730PM
8FM Extrame Makeaver: Home Edition |Amazing Fiace Sunday Night Foctbal The Simpsars Valentine, Inc.
830PM King of the Hill
Dezperate Housawnves o Case. Family Guy Easy Monsy
930PM Amerisan Dad
10PM Erothers & Sisters [The Unit
1030PM
Widssason Widseasory Widseasor; Migseason
Banks/Kutchnar Project Mandays The Philanthrcpist Mondays 24 Monda,
The Bachalar Mandays | Law & Order Wed __|American kol TusWed
Sorubs Tuesda Uniitled The Gifice Spinaff Thurs__|House Wed
The Gicode Famil Tussda Tha Apprentics Thurs__|Hell= Kitchen Thurs.
Friday Nighi Lights Friday _|Secret Millonaire Thurs.
Law & Ordr [encors] Sat Women of Truth TEA
Dateine NEC Sundsy |Bonss Frida
Werlin Sunday | Til Death Friday
Eemum Sundsy _|Do Not Disturb: Friday
Kings Sundsy _|SitDown Shut Up. Suncay
The Cloveland Show Suncay

Y S
ADFEST2023
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MOUNTED BOARD (PHYSICAL)
BlishizR—F (EM)

The physical image mounted on foam board.
TA—LAR—RIZIBHEIN BT ER,

°  Maximum size A2 (59.4 cm x 42 cm)

°  Note: Oversized board will not be displayed in the exhibition gallery.
BRAYA4X A2(59.4cm x 42cm)
ERBOR—FEEBRFYI—IZIEEBRENFER A,

°  You must attach the Entry Confirmation on the back of your mounted board
IUMN)—REER BHEA—FOERISRELAETNEEYER A, .

°  English translation place under the advertisement (If applicable)
BAUTEHGE. LEDTICEEOBRE A TET,
Note: ADFEST is not accountable for any disadvantage to your entry during judging if English translation is not
provided. It is for your own interest to translate or describe any specific sociocultural background, belief or political
references.
SE:ADFEST (&, TUM)—ERICERNMFOTOEWIEICEIYELHAFRBICODVWTEREZAVEFEA. BEDHE
XIEWE R, ERFEFBUAHSRZEZMRT AR T M EHL-BEEDREDI=HTT,

Note:
- Ad as it was published
Eie (B - B S EER—THH &,

- No agency logo

I—roi—madlEANGE NI E, O
n )
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- No additional text description
BBAXEZBIEELENIE,

| __]
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MOUNTED PRESENTATION BOARD (PHYSICAL)
mtish -t T—YarvR—k (ME)

The physical presentation image mounted on foam board.
T+—LR—FIZBHSh =BG TLE T3V EfR,

®  Maximum size A2 (59.4 cm x 42 cm)
BARYA4X A2(59.4cm x 42cm)
Note: Oversized board will not be displayed in the exhibition gallery.
ERBOR—FEBRFYI—ICZIEEBRENFER A,

® You must attach the Entry Confirmation on the back of your mounted board.
IVMN)—REEE, BEA—FOEBITREFLETNIEGYEE A,

° English translation place under the advertisement (If applicable)
BAUTHGE. LEDTICEEOBRE A TET,

° Note: ADFEST is not accountable for any disadvantage to your entry during judging if English translation is not
provided. It is for your own interest to translate or describe any specific sociocultural background, belief or political
references.

SE:ADFEST [, TR —ERICERMNMTNTOVEWZEIZKYELDAFFRICOVWTEREZEAVWEFREA. BEDHE
XAEHE R, ERFEIBUEHSBEZRIRI 0 ERT 5N EHE-BHDED-HTT,

88.9%+ 99.9% 53%

5 ‘ s AUS OP. POSITIVE DON.
The coin designed to be given, not spent. SENTIMENT

Note:
- Ad as it was published
Eit(lBHE-BH) Shi-LEER—THAHT L,
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- No agency logo

I—2z P —ORIEANGNIE,

- Clear & Concise Text separated in each section (100 words maximum for each section)
£V aV(BR) OXELERICHTRINTNDZE (2230 TEITRK 100 7—K),
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ORIGINAL FILM
AU FILEIE

The original film ad as it was broadcasted or aired.

WMESN=LDER—DF)OFIVBIBEILE,

Original film can be uploaded into the online submission but if you choose sending material by courier, material must
be supplied on Thumb Drive.

FICTLBEEF A AR YTA— RO RIEETY  BELYV— I TETOREFEFEINSES ., USB AT —TIR
HLTTELY,

Digital File Format
TRV TFAI-TA—T VR

*QuickTime (.mov) H.264 m * QuickTime (.mov) H.264

* Sound: Stereo
FEHR:RTLL
* 3 seconds black/color bar at the beginning
BETIWDORA HF—/\—
*Do not show the clock/agency/post house slate in encoding*
*LUOA—REFIZ BEH (B L)/ T—Dod—B AV F BDORRRIANGNTTEL*

*  All works must be dubbed or subtitled in English. ADFEST is not accountable for any
disadvantage to your entry if translation is not provided.
FTRTOIVN)—ERIFEEBFOWRERZ . FEAEEFOFHEITTTEL, ADFEST [F. TUR)—
ERICERIMTVTVENZEIZKVELHFHEICODVWTEREEZAVEH A,
IMPORTANT: Your entry will not be shown to the juries if you fail to provide Media Schedule from
Media Agency

BE ATAT7 IV — D ATAT - R Da— LA RREENGVIV N —ERITBERINE
‘A

ORIGINAL DIGITAL FILE
AVSFIL-TIRII-T7LI

The digital file of the original motion & digital design as it ran such as motion graphic, video, moving image, animated
or static graphic, icon, etc.

ERSNIAVOFTLBE TOI-THAOERLLD., BIZIEE—2a2 - T 537490 B BB, 7= A—T YR /7
TS0  TAAVBEDT ORI -T7AIL

Original digital file can be uploaded into the online submission but if you choose sending material by courier, material
must be supplied on Thumb Drive.

FIVOFI TR TFAINNEF US4V REBEICT YT O— RO ARETT . BLY— ) ITETOEMNEHLEINDGE.
USB AE!—TIRHELTTZLY,

Digital File Format
TR T7AI-TH—TVE

‘ *QuickTime (.mov) H.264 OR ‘ *+ QuickTime (.mov) H.264 ‘

v
| = YO o ¥
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Sound: Stereo

EL ZERPTI )

3 seconds black/color bar at the beginning

BETIMNDEHHF— -/ \—

*Do not show the clock/agency/post house slate in encoding*

*TUO—RBFC, BEH (R4 L) / T—D10d—& / RADF B DRRRIFANZNTTEL*

All works must be dubbed or subtitled in English. ADFEST is not accountable for any
disadvantage to your entry if translation is not provided.

FTRTODIVN)—ERIFREFOREEZ., FFAEEBOFHEZEA T TTEL, ADFEST [F, TUM)—
ERICERNMTDNTOERNZEICKY ELETFFIEICODVWTERZEVER A,

IMPORTANT: Your entry will not be shown to the juries if you fail to provide Media Schedule from
Media Agency

BEE ATAT7 I—2z0—EBDATAT R P a— LHMREESN GV IV N —ERITBEINE
HA,
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ORIGINAL RADIO SPOT WITH ENGLISH SUBTITLES
HERFFEDAIVOTFIL-STF - AR Yk

The original radio spot with the running script. Original radio spot can be uploaded into the online submission but if
you choose sending material by courier, material must be supplied on Thumb Drive.

BREREGEA S FIL-SOF - RRICA VO FIL-S5DH - RARYNEF U SA AR 7 Yy TA— A RETT . BLY—
DIETOEMEFLINDISE ., USB AE—TRHLTTELY,

Digital File Format
TOBN-T7AINTH— Yk

* Sound: Stereo
FEHR:RTLA
* 3 seconds black/color bar at the beginning
* *Do not show the clock/agency/post house slate in encoding*
BEETIMWDEHNF—-/\—
*TUO—REFIZ, BT (ML) T—V10—R / REVF R DRTREANGNTTEL *
*  With English Subtitles sync to the spoken script and colour-coded by speaker/voice over
* For Sample, Click here
T)IDERFRIEIFFEE FTL—2—RIBZTL. ERICEHOETRRLTTSIL,
YUTILD) % here
Note: Although the sample is not in Quicktime or MP4 format (for purposes of efficiency on the
website), please make sure your entry is in Quicktime or MP4 format.

All works must be dubbed or subtitled in English. ADFEST is not accountable for any
disadvantage to your entry if translation is not provided.

SEESERYUTIIEIAVIBAL MPATRRTIEHYEEAD (Web S/ ETHERMICEIMNT =26).
IN)—1ERIEVAvI A LETIE MP4 THIFELTTELY,

TARTODIVMN) —ERIIRBOWRETER., FEEBOFREETITTTEL, ADFEST (&, TUM)—
ERIZERSMMFDTOENWZEICRYELEFFEICOVTEEFZEVERA,

ORIGINAL TEARSHEET
B/EFELSDLEMNYVRYR—JRE

The page cut from a publication to prove to the juries that this printed ad was published. Your entry will not be shown
to the juries if you fail to provide the original tearsheet. Furthermore, the mounted board or digital image must be
exactly appeared as the tearsheet.

TINERENHRYO—ETHAHLEZBEERISHRT 5200, HIRYMSDEIVERYR—T, FIYERYR—RAM
RESNAGWNES . IV —EREBESNER A, SHIT, TOFLBERIZZEENYRYR—CLFEoKRELELD MK
TENTUWVETIIEERYFEE A,

Note: Original Tearsheet must be sent not print proofs.
FEOYRYR—DDRATIEGLS REMITEHDTY,

23-25 March 2023 164 | Page

" < Bum Pattaya, Thailand. As of 28 Oct 2022
ADFEST2023


http://www.adfest.com/radiosample.html
http://www.adfest.com/radiosample.html

BIG in'68

Y

b
| » 10F ol ==

ﬂ
N\ © &P b Pattaya, Thailand.
ADFEST2023

23-25 March 2023

4 Jb636109

N

ALY

BIG in'68

165 | Page
As of 28 Oct 2022



” ) MATERIAL GUIDELINE Back to Content

PICTURE OF WORK ON THE LOCATION
BIBIBHShTLWSERDER

Entrant must provide the picture of work on the location.
IEEEF. HISTHRH -EESATOSEROEREZEFLTTSEL,

°  JPEG file (image must be shown on the location).
JPEG 774 )L (BRGZITHBH - RESA TLSEIR) .

Digital File can be uploaded into the online submission but if you choose sending material by courier, material
must be supplied on Thumb Drive.

TR T7AIVNEA D SAARBBEICT Y TO—R A A RETT L BELY— Y TETOEMFEFLINDIHE . USB AEY
—TIRELTTEY,

URL
1)>%9 58 URL

* Active Browsable URL must lead the viewer straight into your entry
AMHOREEREELD URL T, TN —ERDAR—V[CERT IV EATELRITNERYEEA

* You must provide username and password (if applicable)
A—H—RBENRRT—FERBLTTEVNWMELFE),

*  URL must be active until 30" April 2023.

* Note: ADFEST is not accountable if your entry is not judged due to inactivated site
URL [F, 2023 % 4 A 30 BETRHEMTHRINIERYER A,
SE:ADFEST &, YA A FEETET TUN) —ERABETEUI RO ERZAVFEA
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English version of the site ADFEST is not accountable for any disadvantage to your entry during
judging if English version is not provided

FTARTOIVN)—ERIEREBTREZZ . FREMFTTFEN, ADFEST [F. TV —ERIZHRH T
WTWEWIEIZRYALSTRREISODVWTEREZEVFEE A,

Launch pages are permitted but must not show any agency branding

AVF - R—UDHFREFAETIN, T—z02—82  ATFEORTELTEVTER AL

*  Brief synopsis of the entry and the title and client name may be included
IVN)—ERDERGRE. AL VAT URRERTLTLEVEE A,

* Offline URL of the entry (if Online URL is expired)
TN —ERDA TS5/ URL(F 542 URL DEIRNMEINTNSIESR)

Any URL Application that can be installed on a mobile device, or downloaded available in the Apple App Store or
Google Play Store and can be downloaded throughout the judging periods.

EEHRLAETBL T, EHEEBADAVRM—ILIERE, £=ET7 YT ILD App Store h4—%4'JLD Google Play Store H
54 O—RAEBEAE, URL DT T,

B W © % Bam Pattaya, Thailand.
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VIDEO PRESENTATION
FLEYF—vav-EFA

Video presentation can be uploaded into the online submission but if you choose sending material by courier, material
must be supplied on Thumb Drive.

T T—2av-ETA A UM RBBFCTYTA— RO A TY BLYV— U TETOEMERFEINDHZEE. USB £
EY—TRHELTTFEL,

Digital File Format

TORI-T7AI-TH—T Yk

* Sound: Stereo
FEAKX ATLA
* 3 seconds black/color bar at the beginning

* *Do not show the clock/agency/post house slate in encoding*
BETINDEH HF— -/ \—
*TUO—RBFC, BEH (ML) T—D1od—& / RADF B DRTRIRIEANIZNTTEL*
*  All works must be dubbed or subtitled in English. ADFEST is not accountable for any
disadvantage to your entry if translation is not provided.
FTRTOIVN)—ERIFREFORERZ, FEREBOFHLATTTEL, ADFEST [F, TUR)—
ERIZERAFNTOENZEIZKYELEFFEICOVWTERZFAVEEA,
If you are submitting video presentation, you must submit 2 Versions:
TLET—av-ETFAZRHETHEE. 2/ —Dav ORHAWMEATY:
1. Long Version: Maxum duration 2 minutes
1.8 -n"=Pav:xmk 2 7 UA
To be viewed by the Juries during judging and could be used if your work is a winner in post- Festival

promotions.

BEREANBEEPICREZN—2a0THY . BHEARE LGS TIRATANLEDTOE—2aVERICE
WTHERASIFET,

Note: Videos exceeding 2 minutes limit will be cut-off at the 2 minutes mark and not shown to juries during
judging

2 REBABRODETAIF. 2 PORRATHYRENET . BEEHRFBEERICHYNSI-HIEREEA,
2. Short Version: maximum duration 45 seconds
2a—b-N—av: HER 45 BLUA
To be shown at the award presentation. If the short version (45 seconds) is not provided, ADFEST will use
the long version and cut-off after 45 seconds instead.
RERATHEIRMTY, a—h-/\—23v (45 ) OREALIMERNZELI-HE . ADFEST (FREXTAVS -
N—230% 45 ETHEAL. UBRZEAVNET,
IMPORTANT: If the video presentation has copyright or licensing concerns for which the video presentation
cannot be shown after the festival e.g. on website or promotional activities, entrants must remark these
constraints when submitting their entries.
BE JLEUT—1a - ETHORBICEFIE-SAEVRICETIEINHY ., TTRT/ LR TRICIXFERAT
EF7EUMEE (5l ADFEST TAE—2aVEHO—RELT Web YA MIER(E) . BEEIFERTIRHETIHATZED
EEHHMoE T,

VDO SUPPORT
YoR—h-E 7
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VDO support to provide the behind the scenes video show to the juries a better understanding of particular methods
applied in the production process. It is highly recommended to provide a 2 minutes video in additional to the film as it
aired.

HR—kETHIZE2T, HEBIRIZHITAETEDHEIZEL T behind the scenes (FIERES) DG EELTEEENE
REFEHDEMTEET , ADFEST (F, EFICHESN-BIE D ITHIZ. 2 SEIOETAHDIREEHRELTULVET,

VDO support can be uploaded into the online submission but if you choose sending material by courier, material must
be supplied on Thumb Drive.

YR—METHRBFUSAVRHEBEICT YT O—FAAIRETT  ELY— ) TETOEMFERLESNSIHES . USB *#E)—T
RHELTTSELY,

Digital File Format
TRV TFAI-TA—T VR

*QuickTime (.mov) H.264 m * QuickTime (.mov) H.264

* Sound: Stereo
FEAKX ATLA
* 3 seconds black/color bar at the beginning

*  *Do not show the clock/agency/post house slate in encoding*
BEETIHDEHNF—-/\—
*TO—REFIC, BFEH(BM L)/ T—Dx0d—R /R VF B DRRRIEANGNT TS *

*  All works must be dubbed or subtitled in English. ADFEST is not accountable for any
disadvantage to your entry if translation is not provided.
FTRTOIVN)—ERIFREFORERZ, FEREBOFHLATTTEL, ADFEST [F, TUR)—
ERICERAMFNTOVENWZEICKYECHFFEICOVTERZAVFE R A,

Y
()]
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SENDING MATERIAL OF ENTRIES Back to Content

SENDING MATERIAL DEADLINE

BRE T

For ALL Lotus Categories: Friday 20" January 2023
20—4R-HTI)—~DIUN)—#EYH 2023 € 1 A 20 B (&)
CHECKLISTS

FIyO )Rk

The following instructions must be strictly adhered to. Failure to do so may loss of materials.
BEHORDHRRFELREITEHIZ. LT OHETRICEZIZEOTTEL,

The following documentation must be included for all entries:
TRATOIVH)—IZIEUTOEENRRESA TV ETNIEBYFEA:
1) Entry Confirmation Form
IV —HERE
2) Entry Summary Form
IVN)—BEE

zZ
(@]
—
D

- [
it

All materials must be provided in the format as specified in Technical Requirements.

FTARTOISERZMIE, BRI EHICHREEINI=T4+—YMITRELTTSEL,

Please ensure your documentation is enclosed in its own envelope within your package and not affixed to the
outside of your parcel.

IEEEHIE. HALTHBEIZANIZS AT EMF/DNBICRBLTTELD, IMESMAIZBEF LY LAV TTELY,

It is the entrant's responsibility to guarantee arrival of shipment at ADFEST Office and to cover fully all
courier, mailing and insurance costs and any import duties where applicable, in advance, up to and
including arrival at ADFEST Office.

EEEHE., EHEDEREICE VT ADFEST EERICTIFSETTSV, EXE., BB, RIRH. TOMEZEET
[CHREGRABRFORRILE. REEOEREICBLTRALTTEL,

ADFEST Organiser cannot accept responsibility for non-presentation at ADFEST of materials received in
Bangkok after Friday 20" January 2023.

ADFEST T ##(d, 2023 4 1 A 20 B (&) E/N\> I TRZELEEMICDTIL, ADFEST TABEhZWLZ &3
TEHEREEEAVFEEA,

SENDING OF ENTRIES
TN —ERERE

The Entry Package should be couriered to:
IVN)—EBR N Tr—D) R V=) TETTFEANE>TFSL:
Plannova Co., Ltd.

c/o ADFEST

1537 Town in Town 3/1

Srivara Road, Plubpla,

Wangthonglang, Bangkok

10310, Thailand

Tel: +662 530 9300

CONTACT
EHESE

For more information, please contact:
BEEEEFUTETHRELNLET:
Nat Luevarapong
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Entry Manager

Tel: +662 530 9300 ext. 23
Mobile: +6687 711 6903
Email: Nat@ADFEST.com

o | f-::\')A ]
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TREATMENT AND PUBLICATION OF ENTRIES
A & MISCELLANEOUS

Back to Content

TREATMENT AND PUBLICATION OF ENTRIES
T —EROImMYKLEH AR

1) All entries submitted will become the property of ADFEST Organiser and will not be returned.
RBHEINIZFTRTOIVN)—EfIL ADFEST XEFIZZOMBEELNBL. REAShERA,

2) In order to promote the ADFEST, each entrant authorizes ADFEST Organiser to show his/her brand
communication materials without charge at public or private presentations, at such time and place and as
often as ADFEST Organiser sees fit.

EIHEE (X, ADFEST X #EE L ADFEST Z2ERTHEMT, THEBLL AL LKL -FFT-HET. REE
DIEE /TR 22225 —2a ERDEME—RITEZE - BN T HILERHHZLDELFET,

In addition, each entrant undertakes to allowing the lending or selling by ADFEST Organiser of the entries to
any interested public or private organisation with a view to promoting The ADFEST, either directly or
indirectly.

MATHIGHEE L. ADFEST HEE M ADFEST 2B T HBHIT, Bl -BRZRLI- A8 - FARIBBI 1T L TR
HEREZER -BEICEE -STHITHIELEHANTHLDELFET,

If any materials have copyright or licensing concerns for which the material cannot be shown after the festival
e.g. on website or promotional activities, entrants must remark these constraints when submitting their
entries.

L. EEE-SAEVRIZET AR EREAT AEOITTIIRATA/NILBEBRICERARELNEMES (BT
HPALET RRESENT) . BEEIMERRERICHHOEEZRBL TEMETNERYERA,

3) For further promotional purposes, each entrant of brand communication will supply ADFEST Organiser upon
request with a series of different digital copies of each of his/her finalisted or award-winning commercials.
ADFEST Organiser may also use advertisements submitted for similar purposes.

H7:% ADFEST BEfzD1=0IZ. LEFRDEHEE (X ADFEST EEFDEHITELT, P a—MAMIWLEZE
LEETOFINAE—ELTRET 1D ELFET  ADFEST EHEB L. RO B TEESN:LEEFFRTLIL
3 TEET,

4) Any entry that wins an award may be used by ADFEST Organiser to compile into a collection bearing a
designation indicating that the entry has won such an award.

ZEVEMIL. ADFEST THEENRR T ALV aVIc REERTHAE DB EELITIERSNDZEAHYE
ED

Such a collection of award winning materials, nor any extract or extracts from it, may not be copied, marketed
or sold.

ZOLEREEGZDIAL Y3 GNLaAL I av DIRBEERE . TR T HLIETEE A,

Each entrant agrees to assist ADFEST Organiser in supporting any legal action taken by ADFEST Organiser
to prevent a breach of this condition and to supply information to ADFEST Organiser immediately on
becoming aware that an unauthorized collection or compilation is being made available for sale or distribution.
EREEE. COFHDREICKT S ADFEST FHEEICLIHoWHEMBEEXHFTHIL. TR -BEHE
BIOEHRIOL Y3 - OV EL—2 3 OFEERHLIZ5HE LENEF ADFEST XH#FICIFRIRHTEHLICAE
THLDELET,

5) Each entrant agrees not to hold ADFEST Organiser responsible for any claims made against them by reason
of any presentation set out in Clause 2 or the publication of any collection as set out in Clause 4.
LEHBEIL. LR 2BORE-BNHANE4EOIL I av BIREFBERELTIThA LN ESIL—LA-F ik
[ZDLVTH ADFEST ZEFBICZEDERZADLELRNLICAETHLDELET,

6) Winners have the right to use any award given to them for promotional purposes on condition that this is
correctly described.

REZF. EICEYAEERHRAZITOIRH T, UXEZEBOERBMNTHERI SERERLET
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1)

2)

Each entrant accepts full responsibility in respect of the quality of supplement material and discharges
ADFEST Organiser from any responsibility in respect of third parties.

RESKE-RMOIA)TAIIOVWTE, EEEENZTOLEXTEZAL . ADFEST XEZ T —VDERZE RSN
FY,

All entrants must strictly observe the Entry Rules and Regulations. Completion of the summary of entries form
will imply full acceptance by each entrant of ADFEST Rules. Non-compliance with any of the Entry Rules and
Regulations will result in the automatic disqualification of the entry

FTRTOBFEEIZF, TUMN)—RAERF DRBZIEFARDONES . TUN)—HEE~DIEL AT T EREFF
(2. IG5 E X ADFEST DR ANZFELITREL-LDEAREINFET , TN —RBIERFOWT A DIERIZH
DENIEHELBBMICIUN) —EREXRNET,

The decisions of ADFEST Organiser in all matters relating to the ADFEST 2023 shall be final and binding.
ADFEST 2023 [ZBIE T 53 N THDHBIBITDULVT, ADFEST FHFICKDRE EREMNDBRHZEFEOLDNT
ED

B W © % Bam Pattaya, Thailand.



