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Only one party may enter a particular work into a given sub-category. It must be agreed in advance between the
parties concerned. If a work is entered twice in the same sub-category, ADFEST will accept the first entry

submitted.

12O THATIV—IHEEREIVN)—(GHE) TELDE 1 HOATY . EHEELSERICOVTIE. ED

SHMNIUN) —FERELGINEZERICEZRBERTEELTTSIV. HL 1 DOYTHTI)—ICR—ERHIEH TS

IVM)—Sht=5E . ADFEST BREHMDIVN) - DHEZITHITES,

Each Brand Experience Lotus/Branded Entertainment Lotus/Design Lotus/Digital Craft Lotus/Digital Lotus/

Direct Lotus/eCommerce Lotus/Effective Lotus/INNOVA Lotus/Media Lotus/Mobile Lotus/PR Lotus/Print &

Outdoor Craft Lotus entry/campaign/set of execution constitutes one entry.

TIUR-IHOARYIVR-A—EFR STV TYRIUATAVAVNA—ER A/ THA - O—EFR /TR F5Th-

A—32X/TUR)N-A—RR ALY A—FX e A¥—X-A—FR /" TITxYT47-B—2 X INNOVA((L/—

N A—BR S ATA4T A—ERENA ) O—ER PRA—FR " TYUL QT IRRT 9570 0—2ZADEHTT

J—EBMDIZDOWTIH BEER. FroR—V R ERRNBEMTOIVN)—ELGYETS,

For Audio Lotus/Film Lotus/Film Craft Lotus/New Director Lotus/Press Lotus each advertisement constitutes one

entry. Advertisement which forms a campaign will be entered and paid for as single entries, e.g. 3 ads which form a

campaign must be entered and paid for as 3 separate entries, but can be shown consecutively. Individual teaser

ads are not eligible.

A—T4F-B—BR TV L-B—BR TV L JF5TR-B—BR S Za—-FTALYHA—-A—ER TLR-O—FAD

ERTI)—EMDICOVTIE, EEERBATOIVN)—ELGYET, 1 DOFvIoR—UDNEBDLETERINT

WIS, TNENAEBERELTOIUN) =AY ERIEIZIVN) —EANFEELFT (B3 DDLEEERM 1

DOFYUR—VEEHTHEE. SEREBADIVN)—ELGYETH ERLTERTEED) BB, T—F—LSE

[FEEATEHIVN) —EHEEHEZLEE A,

For Outdoor Lotus depending on the sub-category or nature of the work, each advertisement/campaign/

set of execution may constitute one entry.

TIRRT7-A—2RDOEHTI)— (B ICDOWTIE, HTHTT)—PEROHEEICL T, BEER. FroR—14E

. BERERNBEMTOIVN)—EB5IERHBYET,

ADFEST reserves the right to disqualify entries that fail to provide required documentations. Advertisements that

have been run purely to make them eligible for competition will be disqualified and the submitting organization

may be banned from ADFEST competitions for a period of 3 years.

ADFEST [, R ZBEEMNMRHEINENOI-TUMN) —ERERRET HHEREBLET . . TUMN)—BHEH-T L

DA% B HIZERE (BuX - 188 F) Sni-{ERTERBLLY, REEL 3 F£MIZHH1=Y ADFEST AU RADSMARE LS

nEY,

ADFEST Organizer reserves the right to move entries to more appropriate Lotus category or sub-category.

FHEFE. TN —EREIVBELGHATI—RBOLY I ATI—ICBTHEREELET,

Brand Communication which might offend national or religious sentiments or public taste will not be accepted.

EE!@’F& RBBNE. HAIVFARMEEET L A BESFREMEDHDHLE TIUR-a3a=r—aERIF R T IT
HA,

ADFEST reserves the right to disqualify inappropriate and offensive entries.

ADFEST X#EE (&, FEYH AN IHEN MBENLTIUN) —EREXKET DHEREFLET,

ADFEST Organizer reserves the right to disqualify an entry if full paymentis not made before judging commences.

ADFEST X & (T, EERRETICIVN) —ENTMSN GO - ERERIBET HERZHBLET .

No refund will be given for wrong entries, withdrawn entries or disqualified entries.

FERGIVN)— G, TN —ZFRICEBEISh R, £EELGS IV —ERIZONT, VN —BFILVWRS

nFEEA

Entry credits CANNOT be revised after Friday 11" February 2022.

IEEEHEICREHESINILIOVNIER) (X, 2022 F 2 A 11 H(EEH) JYRICFERTEEE A,
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Entry submissions to ADFEST are open to companies involved in advertising, communications, and production

industry throughout Asia and the Pacific, including Australia, New Zealand, and the Middle East.
TOTREFEMG (A —ANSY T Za—O—FUR-PREBL) TLE. AT47 . HEERICELEI =,
ADFESTADIVM)—MTEET,
The company must be based in the region regardless of where the entry was designed, implemented, published or
aired. Works created for clients in the region, but by companies based elsewhere are not eligible.
ADFEST [ZTUM)—9 H=#t(d, TN —ERMNEC ORI TRE., Eif. HAR. BESh=-NEHLT . TDHh
BIZZDWEANFELTWVETNELGYERE A, LEEOMBICRREZELIZATUrDEOIZHESNERTH>
T3, LEEOE- IR ZENGVRFFIOMN) —EREZBLEE A,
All Brand Communication must have been commercially launched between 15t December 2020 and 31t December
2021.
IVN)—ENBTRTCDEE / TIUR-032=—2a ER(E.2020F 12 8 1 BB 2021 £12 A 31 HET
DOREICEEABSATOEITAIFEVEE A,
For Direct Lotus: Direct Campaign for Retention/Loyalty (DM13), Effective Lotus (except Lotus Roots sub-category
(LREF), and New Director Lotus works can be launched between 1st January 2020 and 31t December 2021 (in the
past 2 years).
FALIMB—BADE AL I Fv o R— TF—-) T30/ A4V I)LT4(DMI3) TTxHT14T-A—2 X (Y
THTT)—0B—EX-)L—Y (LREF) ZR) . Za—TALYF—-O—FXANIE. 2020 F 1 A 1 BHM5 2021 F12
A 31 BGABER 2 FR) IcAREn=-tEREI N —TEET,
Works that have entered ADFEST in the past years are not eligible, except for entries into Effective Lotus (except
Lotus Roots sub-category (LREF) and Direct Campaign for Retention/Loyalty (DM13) in Direct Lotus, the work
could have been entered into other Lotus categories in the previous year.
BEIZ ADFEST [TV M) —LEEGDBIVN) —ETEEE A BL. TT729 747 -0—2 X (A—82 R L—Y DY
THTI)—(RER ZBRO EFAIL I B—BRADF AL I F Yo R—2 - T—- T3> /AC4YILT1(DMI13)
[CIEBEICHATIV—~ADIURN)—BNENTNTE, SEITVN—AFEETT .
For New Director Lotus, works submitted must have been directed during a Director’s first two years of Director
career.
Za—TALIE— O—BAANDIUN)—ERIE BHRABEDFX v )7 TRAD 2 FLURICFENT-ERTH
FHIFBYER A,
o For Portfolio Spot (ND05), works submitted do not need to be commercially broadcasted.
R—bTH)A - ARV (NDOS) ADIEHE ML, BEICEHERESNTVILERIHYFEE A,
o For Portfolio Spot (ND05), Assistant Directors are also eligible.
R—=bT41) 7 RARYR(NDOS) [ZDNTIE, FLREVM-TALY2— (BB LR ERERLET,
o For Film School (ND06), entries must be part of a film school project.
TAIV L R—JL(NDOS) AD IV M) —E G T RO BEFHIETOD /D —RELTHELSN LD T
nFBYFEE A,
o Short Films for ADFEST 2022 by the Fabulous Five (NDO7) is not open for submission for ADFEST 2022.
23—k TV LR TA— ADFEST 2022+ /3 ¥+ T7E 2SR T74 T (NDO7) [ZDULVTIK, ADFEST2022 T®D
REEHYFEEA.

Print & Outdoor Craft categories are open for Print Production companies and agencies.

TVURKTIORNT 0570 O—2ZADEY THATI)—~FERIFER/ET—D o —NET VN —HHETT,

o Sub-categories are agency or production-specific, entrant must submit to respective eligible categories.
Sub-categories specifically for agencies include the following:

YINTI)—2EIT, T2z o—FREHERZOVT AN ZENIVN) —FRETT, BEHET. TN —EREET TS
YIATI)—IZEELTTFI,

* Use of Photography/Digital Image (CP02)

© A—RFT-THNIST4—/TIRIL-A A= (CPO2)

* Use of lllustration (CP04)
1—R-FT-A4FRR—3 (CPO4)

* Use of Typography (CP06)
A—R-FT-BART5714—(CPO6)

* Art Direction (CPQ7)
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F—k-T1LH232(CPOT)

* Use of Retouching/Image Manipulation (CP09)
A—R-FT-LAYF /A A—=D-3=E2L—23>(CP09)

* Use of Computer Generated Imagery (CGI) (CP11)

A—R-FT-avEa—32-DxRL—TYR -4 A= (CAD (CP11)

o Resilience Through Creativity (CP13) and Lotus Roots (LRCP) are open for both production companies and
agencies. However, the same work cannot be entered twice in the same sub-category. If awork is entered
twice in the same sub-category, ADFEST will accept the first entry submitted.
LPYIVR-ZRI—-J)ITATAET4(CP13), A—4 X JL—Y (LRCP) A&, FlER#ET—D L —MA M
SIVK)—HARETY BL. B— DY ITATITU—ICRCERZ 2 BTN —F 5L TEERA, | DOESR
PR—DOHYITHTII—IZ 2 AT )—ENT-I5E . ADFEST (ERMDIUN)—Z 2T {FIFET,

All Brand Communication must be designed for public exposure except:
TARTDEE A/ TIFoR 2322 7r—2avERIF—RAR- BHEMMRICEESNTOVETAEEYFER A BLEL
TOHTHATI)—FBINELYET :
o INNOVA Lotus: Innovation in Prototype Technology (INO3)
INNOVA(A/—/\) " O—HBR: A/ _R—23A2-TAMAT T4/ —(INO3)

o New Director Lotus: Portfolio Spot (ND05) & Film School (NDO6)
Za—-T4LYA—-O—8R:R—rT# A - ZR YL (NDO5) ET 4L L - X9 —)L (ND06)

While entries submitted to Innovation in Prototype Technology (INO3) under INNOVA Lotus do not need to be
public, they must have at least been launched or tested to a small group of people and executed to some extent
not merely a prototype idea.

INNOVA(A/—/3) -B—BRADA/RN—232-A2-TAMAT -7/ —(INO3) AD T M) —E G (&, — AR 2B
SNTWBREEFIHYFERAN RIETHELABO I IW—TIZ2RFELIEHBRLAMAINATEY . A OERITHEICEE
LALTEGL, —EREOTREEFH>TOWETNELRYEE A,

All Brand Communication must have been made within the context of a paying contract with the client, except for
Self-Promotion sub-categories, Internet Film (NDO04), Portfolio Spot (ND05), and Film School (ND06) under New
Director Lotus. For Self-Promotion or works for non-profit organizations, the works must be endorsed and
approved by the client.

IR —ENBITRTCDEE/ TIUR- 2225 —2a kB RIE 9147 oD BEZNICE DV THIESh=1E
BTRITNIEBEYER A BL, BILT-TOE—232(DEI0), 9T TH AL T-TAE—L 30 &T—RL—k D
ITHARIT02) . A2 2—F Vb TAILL(NDO4)  R—kTAY A RAR YL (NDOS) . Fo1)L L+ R9—)L (NDOS) D&
YINTI)—2BREIFT . BH. wILT-TAE—2avRYTHTI—(DEIO. IT02) DIEGEB LU NPO GEEFIH
K)DE=OICHIEENTERIZ VFAT UL DHERE . REBMNBETT,

Entries cannot be made without the prior permission of the advertiser/owner of the rights of the commercial or

advertisement.
ERHICLEE A EMNREEDOHFAZRav—vILERRFEESERLAIVN) —TEE R A,

Entries which have infringed any of its country of origin's voluntary or regulatory codes of practice are not eligible.

It is the responsibility of the entrant to withdraw such work immediately should an infringement arise.
FEESN-EDLAFRBHIVGGEREERELEELEREIUN) —EREALEE A TUMN—RITESLE
RENEE-HELLBE. BEEOEZICBVTIVN —ZABREILZ TN ITHRYVER A,
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Judging will be done by a panel of industry experts and the procedure overview is as follow:

BER FROIFXF RN L TEASNIBEERICI>TITOAEY . BEEFIRIIHRB LU T DREYTY :

* Entries are first shortlisted after the juries votes are tallied from the 15t round
| REET. FEEHICLIBRENEHESN, a— M AN AREFHER) NBEHEINFETS,
* Finalists are voted through discussion of each shortlist
RIZ.BEEAHICKSFHBEEL T, 2a—MNAOFNST7AFIRANMAEER) NBEESNET,
* Winners are voted from each finalist in a discussion round
REIC. BEEFICKSHBERELT. I7MTYRNOHNSEEDZEERARENET,
® The decision of the Juries in all matters related to the awarding of medals will be final and binding
SZEEROEEICELTE. BEEEHROHMNZRERNGLOTHY . M OHMRNEHLET,

Interest Voting: At all stages of judging, a jury may not vote or be involved in any discussion on entries submitted by
his/her company in his/her own city or on entries submitted by an overseas office for which he/she worked during the

time the entries were produced.

FIEEREICLSEE: BEER . BEOIRNTOREICENT, BENBETHRERI HEANLDBHER. T
BENAZEROHERICIELTOWV-BEENDSANSDIEEERICDONTIE HELHBICEALLIZLETEEEA,
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The juries will make the final decision on the allocation of medal winners.

BEER. IR IUN—TAVXDEAF )L (B) GBEERBRRELET,

. If they feel none of the works is a Lotus winner, juries may not award any Lotus winner in that sub-category.
EHITHTIV—IZEV T BERHICE - TA—2RECERETHERMN GV EHBENIGE, BV THTIV—ITE
WTO—4REZEEFLBLEGDZENHYET,

*  Only ONE Gold can be awarded per sub-category*.

BHTHTI)— IS, T—ILRIE1 DO A ICBEONET,

A maximum of THREE Lotuses can be awarded in a given sub-category™.

Y IThT3)—TLIc. D—2REIXHRKX 3 #ICELNET,
*Except INNOVA Lotus & Lotus Roots:
*INNOVA (A /—/\) - B—HAREO—HR R L=V [EHNELRYET,

o Gold, Silver, Bronze will not be awarded for these Lotus categories, but INNOVA Lotus & Lotus Roots
BINDLREZEHTITI—TIE. T—IR, DINA— TAVXFRESNT . TNEN INNOVA(S/—/\)-B—42X O
—RRL—IYDELNFET,

o There is no limit on the Lotus winners for INNOVA Lotus & Lotus Roots
BINOEEFZHTIV—ZENWT, A—2REDORKIZHIRITHYEE A,

o Ifthe winner is a Public Services & Cause Appeal or Corporate Social Responsibility work, it will compete for
the Grande for Humanity.

NIy H—ESPX&IA—X-FE—JLFE(EFT—RL—r- V=29 )L LRRUVEY T4 DIERIZDOWNTIE. 5
VT I —Ea—Y T4 TEESINET,
The Grande of Lotus Award will be selected from all the Gold winners that are NOT Public Services or Cause Appeals,
Corporate Social Responsibility works, which will compete for the Grande for Humanity. ADFEST Organizer reserves
the right to determine the entries eligible to compete in the Grande for Humanity including the Public Services &
Cause Appeals, anti-smoking, anti-drugs & other addictions, anti-drunk-driving, road & public safety awareness,
health & hygiene awareness, political & religious messages, unions & associations, environmental awareness, human
rights awareness, animal rights, government & forces recruitment, state education, racial, ethnic & disability
awareness, gender equality, abuse, charities, volunteers & donation appeals, NGOs.
A—3REDT 0T 77 -8—3RMTI)—KREBE) . J50T - 74— Ea—Y=TAORRELGLI A HEEEHEE
MIEEZERS TRTOT—IRZEEROFNOEIINET , ADFEST FEE (L MERN/NTYyI-H—EL X &I—
RTFE—WEELTF0T 74— Ea—TZTADEBERRICH=DNEINTDONT, BEERKNKEE, REWZED
ek FEAEEY. RNEEL., XRBXEHE, BR-FAKE, BUAH- REMNER. 5 - H2. RESH. MERH. B
MDEF . B EEOAMEE. 28T, NIEER- RIEER-BREEN. BLEF, B BETY. RI0T170F
DU, NGO #EDBENEN /DT . HIEFT IEREHLET .

Entries eligible to compete for Grande for Humanity do not have to be by or for Public Services organizations or
NGOs. The main determinant of eligibility lies in the messages or causes of the works and not the brand or
organisation responsible for the work. While the brand or organisation may benefit in terms of corporate image and
reputation, the weight of the benefit to the message and/or cause must be of greater significance for the work to be
eligible.

Corporate Social Responsibility works are, therefore, are also eligible. Jury discretion should focus on the greater

good of the messages or causes of the work itself.

TS T Tr—Ea—I=T4EDIVN)—RRERIE. AHBEALZOL NGO GEBAFHER) 12k, HDWEZDT
HDERTHOIDLERIBHYVER A BEBERRIZIHE0EINE, EITERBEDOAvE—U0EEMSFIEESN, (ERIC
BEEEZASITIURCHBIOSFHIENE R A TR OB A A—DFEIFTFHORICEVWTHREEZTHHEELNH
UETH (EMDIBERRICHIZDDFIERICENTIE, ZOAVE—D0FRISHTIHEO AN LYEERINET,
ZT0H. HEEREEERVBEERREGYET . EEEOHIIIE. FRBADAYE—DOERNVDITHELEDF
WITHENEERLET,
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LOTUS AWARD
INNOVA LOTUS If there is only One INNOVA Lotus & Lotus Roots awarded, Grande of Lotus will not be awarded.
Lotus Roofts If there are two or more INNOVA Lotus & Lotus Roots awarded, the juries must vote for the Grande of Lotus.
Audio Lotus

Brand Experience Lotus
Branded Entertainment Lotus
Design Lotus

Digital Craft Lotus

Digital Lotus

Direct Lotus

eCommerce Lotus

Effective Lotus If there is only One Gold Lotus awarded, Grande of Lotus will not be awarded.

Film Craft Lotus If there are two or more Gold Lotus aw arded, the juries must v ote for the Grande of Lotus.
Film Lotus

Media Lotus

Mobile Lotus

New Director Lotus
Outdoor Lotus

PR Lotus

Press Lotus

Print & OQutdoor Craft Lotus

oINNOVA (A /—/\)-O—B X O—2RX-JL—Y:

O—4REN 1 ERETDEBE. IS0 T 47 - 0—4REEONFEFA, TNEFNDOHTI)—IZEWLWT,. B—2REN 2 (5f
UEDBE. BEEODREICE>TISUT A7 - 0—2XNELNET,

o —TAA O—BR TSURIHRRYIV A O—ER TSUTYRIVATFAVAVMO—ER, THA O—ER, TI4R
JL-HS5TB—ER T8 -A—4ER e aV—R-O0—8R ITIxH9T47-0—8R T4 L-H5T7-0—4 R, T4)L L0
—BRAATATO—BRA BN O0—ERX, Za1—F4LHYE2—0O0—4RX 7Y T7 - O0—4X, PRO—42X, FLXA-O0—42X,
TYURRTIRRT-H5T-0—4X:

A—42REN 1 ERFEITOBE. V50T 77 - 0—42R(FELNFRA ThZNOATI)—IZEWT. A—4REMN 2 55
UEDBE. BEEDREIZE>TI ST 47 - 0—42XAMNBELNFET,

Lotus winners will receive a trophy and a certificate. Finalists will be given certificates.

All winners including finalists will be included in the ADFEST Award Annual.
A—4Z2AFEDREFICFIIOT4—LERDPBEONET . T7ATURAMIBFERINEONET . T7AFTIVANEELIRTOA
E#E(X. ADFEST &£ICEEHINET
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ADFEST 2022 Special Awards include: 43I E XL T D&Y :

Network of the Year
FYRT—=0-FT-H - —

Agency of the Year

I—Vxoi—-FT YA —
Independent Agency of the Year
AVTARVT UM IV —F T A —
Digital Agency of the Year

TN TV —FT A —
Media Agency of the Year

ATAT - I—2zoo—FT-H - —
Production Company of the Year
JOasoiav A IR —F T B —
Advertiser of the Year
FENEA Y —- AT - —

Each entrant’s inputs in marked fields of the online submission will be taken as final to count toward the scoring of
these Special Awards. Please make sure the spelling (even spacing) of what you enter in the online submission is
accurate and consistent to ensure all your well-deserved points are awarded. ADFEST is not responsible for
unallocated scores due to typo mistakes or name inconsistencies done on the entrant’s part. Credit revisions can only
be made until Friday 11™February 2022 and must be done in writing to Nat@ADFEST.com.
BICHEDAUSAVRALAHBROREHEANEDN, ZREERELTHFIEOEHFICERAINET, TXTOEBFRIUI
EHEICEESNS-OIZ. BLAADKRIF. ANXFORY (AR—ZRIJIEBL)NEET—ELTWAIEEHERLTTEL,
ADFEST [F. IGBEDRATIX ARIOF—HITLYREHEY B TONLEWNMEEDERZAVER A, BRBRNBTOERIL,
2022 % 2 A 11 H (%) F TIC Nat@ADFEST.com SECICA— /)L CREHINIZIZEDHZ (T} ITET,

NETWORK OF THE YEAR

FINT—D-F T —

This award is given to the Network (own whole or majority stake in the company) that earned the highest score
calculated from the credit entered in “Network” (regardless of Entrant Company) from the finalists and winners in the
following Lotus categories:

KEF, (EBEOEEIIHONDHST) Network ] ELTEERL. M OUTOATI)—T7/4FTIRMAEADAE - AEITLD
’Cﬁfr},;f;ﬁ;‘/h@%ﬁfﬁ%ﬁ;ﬁ&tﬁof:*whv—b(%E%*i?s&tﬁ%ﬁ%*ibﬁé*ﬂkif:!i%%z*ﬁkiﬁ’ﬁ?’é%%*i) 1=t
LTHEL o

Note: Holding Company CANNOT be entered as Network!
I oEBEtENNetwork IELTEERTEERA !

This award is given to the Agency that earned the highest score calculated from the credit entered in “Agency”
(regardless of Entrant Company) from the finalists and winners in the following Lotus categories:

AEIX. (EBEOEREIIHAMDST)TAgency | ELTEEL. A OUTOATIV—IZEVWTIZ7AFIRARULEAD AE- A
BI&>TEBLERIVMOBE CRE B RELSI—D o —ITHLTELAET,

. Audio Lotus
F—T4A -mA—42R

«  Brand Experience Lotus
TSUR-THARYIVR-A—EFR

. Branded Entertainment Lotus
TSUTYRIUATAUAUR-O—2R

»  Design Lotus
FTHAL-O—4R

«  Digital Craft Lotus
FORINH5TRO—ER

ABFEsT 2022 As of 20/??)?;0721
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Digital Lotus
TOAII-O—42R
Direct Lotus
ALY O—E2R
eCommerce Lotus
eaAv—XO—4%X
Effective Lotus
IJxYT47-A—32R
Film Lotus
TqI L O—ER
INNOVA Lotus
INNOVA(A/—/\)-A—42R
Media Lotus
ATAT-A—HRZ
Mobile Lotus
E/NAI)-O0—FR
Outdoor Lotus
7T -A—42X
PR Lotus
PRO—4X
Press Lotus
JLR-O0—4R
Print & Outdoor Craft Lotus
TLR&TFIMNT-95T78-0—42X
O Use of Photography/Digital Image
A—R AT TANTZT4— /TR A A=
Use of lllustration
A—RFTAFA—23Y
Use of Typography
A—R AT BARTS5T74—
Art Direction
F—k-T4LH 3>
Use of Retouching/Image Manipulation
A—RFTLAYF /A A—=D-I=EaL—3>
Use of Computer Generated Imagery (CGl)
A—R-FT-avEa—2- DR —TYR- A A= (CGI)
O Resilience Through Creativity
LIV R =R —-D)TATAETA
Lotus Roots sub-category in the above Lotus categories
EREEO—ER-ATFT)—IETEH, B—2R =YY THTI)—

o O O O O

ADFEST 2022
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Al E

AGENCY OF THE YEAR

T—UIuy— AT r—

This award is given to the Agency that earned the highest score calculated from the credit entered in “Agency”
(regardless of Entrant Company) from the finalists and winners in the following Lotus categories:

KEF. (EBEOEREZIIOMDST)TAgencylELTERL. M DOUTOATI—IZEVWTIFAFIRMAE~ADAE- A
BIZ&>TEBLIRIVMOBECRE B RELESI—2Do o —ITHLTELAET,

¢ Audio Lotus
A —=T4F-0—42

. Brand Experience Lotus
TSVRTHRARYIV A -A—FR

. Branded Entertainment Lotus
TSUTYR-IURTAVAVR-O—RA

«  Design Lotus
FHA - O—4ER

»  Digital Craft Lotus
TR ISTR-0—ER

* Digital Lotus
TR -O0—ER

. Direct Lotus
BALHr-O0—5R

. eCommerce Lotus
eav—RAO—4R

. Effective Lotus
I79747-0B—4R

. Film Lotus
JqI)LLO0—3R

. INNOVA Lotus
INNOVA(A/—/\)-O—ARR

. Media Lotus
AT O0—48R

. Mobile Lotus
ENAI)L-O—ER

. Outdoor Lotus
FOMNT7-O—32X

. PR Lotus
PRO—4X

. Press Lotus
TJLR-O0—42R

*  Print & Outdoor Craft Lotus
TR TIRRT 9570 0—42R
O Use of Photography/Digital Image
A—R AT THNTZT4— /TR A A=
Use of lllustration
A—RFATAZA—2ay
Use of Typography
A—R AT BART5T74—
Art Direction
F—k-T4LYPaY
Use of Retouching/Image Manipulation
A—RFTLAYF /A A=Y =Eal—ay
Use of Computer Generated Imagery (CGl)
A—R AT avEa—R DR —TYR -4 A= (CGI)
O Resilience Through Creativity
LOVIVR- A=) IAT1ET1
*  Lotus Roots sub-category in the above Lotus categories
EREO—FR-DTII—IE TS, A—2 R UN—YDYTHTI)—

O O O O O

ADFES' 2022 As of 20/:?)?;0921



Al E

INDEPENDENT AGENCY OF THE YEAR

AVTARITIOMNI—D o —-FT - —

This award is given to the Independent Agency that earned the highest score calculated from the credit entered in
“Agency” and declared itself as an Independent Agency (regardless of Entrant Company) from the finalists and winners
in the following Lotus categories:

FEE, BoEAUTARYTUMNMIUR) I—D10 o —THAEEELTUEBRDEEIIN N DL T ) [Agency 1 ELTE SR
L. DUTOATIV—IZEVWTIZFAFIRAMIEADARE - ABICL>TEBLIZRIVMOBE TRE/ R LML Tz1Y
TARVTF UM I—Vzod—ITLTELNET,

« Audio Lotus
F—T14A-A—42R

. Brand Experience Lotus
TSVRTHRARYIV A -A—ER

. Branded Entertainment Lotus
TSUTYRIUEATAVAVR-O—RR

«  Design Lotus
FHAO—4ER

»  Digital Craft Lotus
FTOAINOSTR-0—ER

« Digital Lotus
TR -O0—ER

. Direct Lotus
HFALLYk-O0—48R

. eCommerce Lotus
e av—X-O0—4X

. Effective Lotus
I79747-B—4R

. Film Lotus
TJqI)LLO0—3R

. INNOVA Lotus
INNOVA(A/—/\)B—4 R

. Media Lotus
AT O—48R

. Mobile Lotus
ENAI)L-O—ER

«  Qutdoor Lotus
FoT-O0—2X

. PR Lotus
PRO—4X

. Press Lofus
JLR-O0—42R

«  Print & Outdoor Craft Lotus

TYIRKTIRRT U570 0—42R

O Use of Photography/Digital Image
A—R AT THNTZT4— /TR A 2=
Use of lllustration
A—RFATAZA—2ay
Use of Typography
A—R-FT-BZAKRT574—
Art Direction
F—k-T4LYP3Y
Use of Retouching/Image Manipulation
A—RFTLEAYF /A A= -YZEaL—3y
Use of Computer Generated Imagery (CGl)
A—R AT avE1—R- DR —TYR A A= (CGI)
Resilience Through Creativity
LUYIVR-R—- D) ITALTAET1

Page 10
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«  Lotus Roofts sub-category in the above Lotus categories
LREO—FZ-HTI—IZB S, =R V=Y DY THTT—

DIGITAL AGENCY OF THE YEAR

TORN-T—Dxo—-FT-H - —

This award is given to the Agency that earned the highest score calculated from the credit entered in “Agency”
(regardless of Entrant Company) from the finalists and winners in the following Lotus categories:

KEIL., (EROEREIIOIDHLT)ITAgency I ELTEEL. MO UTOATIV—IZEVNWTIZ7AFTIRALEAD AE- A
BIC&>TEBLERIVOBETRES/REGSI—Voo—(CHLTELAET,

« Interactive Film (F22 under Film Lotus)
ABZYTAT - T4IVL(F22) (T4 )L Ls-OA—R2ZADHTHTT)—)

« Digital Craft Lotus
TORIYSTR-A—ER

+ Digital Lotus
TOHIIL-A—ER

*  Mobile Lotus
ENAIIL-O—FR

*  Lotus Roots sub-category in the above Lotus categories
EREO—FR-BTII—IZE TS, A—2 R UN—YDYTHTI)—

MEDIA AGENCY OF THE YEAR

AFAT - T—DTU AT A (A

This award is given to the Agency that earned the highest score calculated from the credit entered in

“Media Agency” (regardless of Entrant Company) from the finalists and winners in the following Lotus category:

REIL., (EBOEREIIHIDHST)Media Agency | ELTEEL. HMDOUTOATIV—IZENTIZFAFIRMAEA
DAE-AEICE>TEBLEZRAUIDBETREERA LG I—VI o —(CRLTHELAET,

e Media Lotus (including Lotus Roots sub-category)
ATFAT7-A—ER(A—2RJL—YDYTHhTI)—%.EL)

Page 11
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R E

PRODUCTION COMPANY OF THE YEAR
JOagoiav AN —-F T B —
The ADFEST Production Company of the Year is awarded for excellence in craftsmanship. This award is given to
the production company that earned the highest score calculated from the credit entered in
“Film Production Company”, “Print Production Company”, “Post-Production Company”, “Special Effects Company” and
“Sound Production Company” (regardless of Entrant Company) from the finalists and winners in the following Lotus
categories:
ADFEST 7R% 923y -honN=—-#T-H-Av—(F, 88LI=ITTbTo v T2 HELFIES TR L TEOAET,
AEX. (EBOEREIZHMHBF) Film Production Company | Print Production Company | Post-Production
Company | Special Effects Company I Sound Production Company1&LTEEL . M OUTOATI)—IZHEWLWTI7A
FIRRUAEADAE- ABICE>TEBLIEZRIVEOBE TR B R LGS I-HERLICHLTEONET,
e Film Craft Lotus
TAILLDZT8-A—42R
. New Director Lotus
Za—TFqLYE2—B—4X
e Print & Outdoor Craft Lotus
TR TIRNRT U570 0—42R
O  Photography
THNTZT74—
lllustration
ASRAL—23Yy
Typography
BART 574—
Retouching/Image Manipulation
LAYF A A= k=—Eal—3>
Computer Generated Imagery (CGl)
aAVE1—3- DI RL—TYR- A A= (CGI)
Production Design/Styling
TaFEyLa T S REIYT
O Resilience Through Creativity
LOPYIVR =R —-D)ITATAETA
*  Lotus Roots sub-category in the above Lotus categories
EEO—2R-ATIV—I2EITEH. A—F R =Y DY THTI—
Note: A given production company will only be counted ONCE for a particular entry. That is, if the same production
company is entered under Film Production Company, Print Production Company, Post-Production Company, Special
Effects Company and Sound Production Company, that company will only be awarded the once for that entry.
EANDOOFMESRF BEDERIVN —CEALTE 1 EEFREMRELTHAONE T, T0bhb. A—DHIEEHT
MIFilm Production Company . 'Print Production Company 1. l'Post-Production Company J. [ Special Effects
Company | & & U TSound Production Company |ELTIVR)—LTWBIHE . COSIFHEZI VN —(CBELT 1 ELT
BENBEoNET,

O O O O O

ADVERTISER OF THE YEAR

FRENGA Y —FT -y —

This award is given to the Advertiser that earned the highest score calculated from the credit entered in “Advertiser”
(regardless of Entrant Company) from the finalists and winners in the following Lotus categories:

AEL. (REOEBICHMDHET)Advertiser]lELTEEL. M DOUTOATIY—ICEVWTIFATIYRIAEADAE- AE
L& TEBLIZRAVPDBETRE/REGSELEEICHLTEONET,

e Audio Lotus
A—T474-0—32X

«  Brand Experience Lotus
TSURIHVARIVRA-A—RRA

. Branded Entertainment Lotus
ITSUTYR-TUATAVAUR-O—ER

ABFEsT 2022 As of 20/?3?;0;21



Design Lotus

THA-O—42R

Digital Craft Lotus

TOZIINIZTR-0—ER

Digital Lotus

TOAII-A—42R

Direct Lotus

ALY O—E2R

eCommerce Lotus

eaAv—XO—4%X

Effective Lotus

IJxYT47-A—42R

Film Lotus

T4 LO0—2R

INNOVA Lotus

INNOVA(A/—/\)-A—4 R

Media Lotus

ATAT-A—HRR

Mobile Lotus

E/NA)-O0—FR

Outdoor Lotus

FIMRT7-A—42X

PR Lotus

PRO—4%X

Press Lotus

JLR-O0—4R

Print & Outdoor Craft Lotus

TR TIRNT 9570 0—42R

O Use of Photography/Digital Image

A—R AT TANTZT4—/TIORI A A=

Use of lllustration

A—RF T AFA—23>

Use of Typography

A—R AT BARTS5T74—

Art Direction

T—hk-T4LH 3>

Use of Retouching/Image Manipulation

A—RFTLAYF/ AA—=D-v=EaL—3>

Use of Computer Generated Imagery (CGl)

A—R-FT-avEa—2- DR —TYR- 1A= (CGI)

O Resilience Through Creativity
LOPYIVR-ZRIN—-J)ITAT1ET4

Lotus Roots sub-category in the above Lotus categories

ERA—2R-HATI)—IZBITEH. A—E2 R IL—YDYTHTI)—

o O O O O

ADFEST 2022
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HAE

GRANDE FOR HUMANITY

ST I —Ea—< =T+«

The Grande for Humanity, which will be judged by the panel comprising of all the Jury Presidents, is an award
recognizing excellence, where Public Services & Cause Appeals or Corporate Social Responsibility * Gold winners

from the following Lotus categories:

TI0T 74— Ea—ToTAXBN-AREE  HEERLECHLTHEINSET, 273 —(EM) DEEERTHE
BMENSEEEHICL>TEEREINET,
LUTFOATI—IZE IR/ HEE  HEERAEDT—ILRZEERIAFRTY:

e Audio Lotus
F—T44-0—22R

«  Brand Experience Lotus
TSUR-THARYIVRA-A—FR

. Branded Entertainment Lotus
ITSUTYRIUATAVAU N O—ER

»  Design Lotus
FHAL-O0—48R

»  Digital Craft Lotus
FTORIIHZTR-A—ER

« Digital Lotus
FORIL-O0—2R

. Direct Lotus
ALY O—4R

. eCommerce Lotus
eav—X-O0—4X

. Effective Lotus
I7x9747-0—4R

. Film Lotus
T4I)LL-O—5R

. Media Lotus
ATAT-O—4R

. Mobile Lotus
E/NA/J)L-O—4ER

. Qutdoor Lotus
FONT7-O—3X

. PR Lotus
PRA—%X

. Press Lotus
TLRA-O—4R

and Public Services & Cause Appeals or Corporate Social Responsibility * winners of: ZL T, U FTOATIV—IZHIF5
DHEE HEERLEEOAEER

* INNOVA Lotus
INNOVA(A/—/\)-A—A2 X
+  Lotus Roofts
O—4X-)L—Y
are eligible for Grande for Humanity (but not for Grande in their respective Lotus categories).
N ISUT T Ea—IZT(DREERZRALEY . BL. &EHTIV—IZBFBI IV TOREEREIHYEEA)

* ADFEST Organizer reserves the right to determine the entries eligible to compete in the Grande for Humanity

including the Public Services & Cause Appeals, anti-smoking, anti-drugs & other addictions, anti-drunk-driving, road

& public safety awareness, health & hygiene awareness, political & religious messages, unions & associations,
environmental awareness, human rights awareness, animal rights, government & forces recruitment, state education,
racial, ethnic & disability awareness, gender equality, abuse, charities, volunteers & donation appeals, NGOs. E#& .

NIYyo-H—ELX&IA—X-FE—IWEZELERNT ST - T4— Ea—XTADBEBERRIZLEEMNESIMIZDINT,

Page 14
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LR REE,. REVTOMEFEDOHLIFEY. RNEEL. BT EHE. @F FEHE. BUaH - REMER.
HE -He. BREEH. MEEH. BVOER ., BFHEOAMESR, A4EF. ABER - REREN-BREEZMNEE. 51
FE G BETY. RIUTAT7OHEHORUMNT NGO LEDBENMENERMDOT, HIFTHIEREALET,

Entries eligible to compete for Grande for Humanity do not have to be by or for Public Services organizations or NGOs.
The main determinant of eligibility lies in the messages or causes of the works and not the brand or organisation
responsible for the work. While the brand or organisation may benefit in terms of corporate image and reputation, the
weight of the benefit to the message and/or cause must be of greater significance for the work to be eligible.
Corporate Social Responsibility works are, therefore, are also eligible. Jury discretion should focus on the greater
good of the messages or causes of the work itself.

TIUT 04— Ea—I=TA4EDIVN)—ARERIT. 2HFERHLOL NGO GEBAFERED ITLD. HHNIZTDT=H
DEGRTHAIDEFIHYER A BERRIZHEHANEINE, EIERBED Ay E—D 0T RMGHIETSN, ERIZEE
EESTSUR LB L IEHEESNERE A TR OB A—CF IR O RICEVWTHEERITHHENHYE
IO MERMNBEMRICHIZEMHIIIZENTIE, ZDAVE—UPERICHTIMBEOANLYEEREINET,
Z0H HEEREEERIBERNRLGVES . BRSO FRBAEDAYE—COERAVDITHE 2K
DFBIZGEINEEBRLET

Page 15
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HAE

SPECIAL AWARDS SCORING
HANEDORAUAEHE

TALLYING THE SCORES

ALL LOTUS CATEGORIES (Except INNOVA Lotus/Lotus Roots)

Finalist 1 Point

Bronze 3 Points
Silver 7 Points
Gold 15 Points
Grande 30 Points

INNOVA LOTUS/LOTUS ROOTS/GRANDE FOR HUMANITY

Finalist 7 Points
INNOVA Lotus/Lotus Roots 20 Points
Grande 35 Points

mERAE
o hTId—tE
(INNOVA(A/—/\) -A—AR A—42 X )L—Y%EEL)

2714 IARL 1 RAk

avX 3IMRAUR

VIN— 7 WAk

TJ—ILK 15 R4k

ISUT 30 KAk
oINNOVA(A/—/\)-A—BR A—F R )V—Y ST T—Ea—<=T«
Z74F) R 7RAk
INNOVA(A/—/\)-A—48 R /O—8X-)L—Y 20KRAUk

ISUT 35 KAk

Note: If award winners are not present at the Award Presentation, ADFEST Lotus Awards will be sent to the local

agency network representative or directly to the winners at the agency’s own expenses.

T AEENRERICFEDISE ., ADFEST O—2RBE(F, #ith (210 ITRREEBELO—DIL-T—Dzod—RybT—ID
KREBEETH. ERREER . I—CI 0 —0EABETESNET,

SINGLE/CAMPAIGN SCORING

BROBEMEGIBRT 2T voR—VERDRIUNTE

There are no campaign entries, so works in a campaign must be entered as singles. However, during judging, juries

may group single entries into a campaign. In which case, the scoring for the campaign will be scored from the point for
that award plus additional campaign point (1 point each).

BHAEICEVNTF Y UR—VEBEATOIVN— G HHFvoR—UEBHTHERIE TN ETNARMIERELTTIV
J—ENBIEITHYET LML BEPICEEENEROERIN ) —ERZEVEDDFYIR—VITELIENHYET,
ZDHE . BEFrIOR—UNEBTERAUMNE. ZEDOLAVIZELIZARAV e BIMOF o R—URAVRGEM 1 15
MmOEIT T RAVM) DERELGYET,

For example, a Silver campaign comprising of 3 single entries will be awarded 9 points: that is, 7 points for the Silver
win, plus 2 campaign points. A Gold campaign winner with 4 single entries will be awarded a total of 18 points: 15
points for the Gold win plus 3 campaign points, and so on.

BIZIE, SIWN—ZZE LIz FVroR—UD I DOEMI N —ERTEBEIN TGS, AFRFvoR—2F 9 RS
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VNEEBLET . TROLE I EBTUIN—REICHETS 7RIV 2EBE 3B TERENF v R—URAY
b1 RAUET ODNMESNET . HAWE, T—ILRERELFvoR—U N 4 DOBEBMT M) —THEBSN TV
5. BFZFYOR—UF I8 RAUNEEBLET . 3005, | FETI—LNREITHETH 15 KRAU0 2468314
B. 4 EBETEAETRFT VYU R—URAUME 1 RAVNT D AEEENET,

MULTIPLE AGENCIES/NETWORKS

BROI—Czoo— Ry T—DIZ&kBEE

If a work or campaign constitutes work(s) from multiple agencies and networks, the scores of the winning work will be
allocated proportionately.

1 DOEGRBOLEFY RN BHDI—Dod— ORI T—VIZEEEETHIEE ME- ABERORIUMNIR
#HIZERSNFET,

Example 1: An entry that is the collaboration between Agency A (Network 1) & Agency B (Network 2) wins Gold (15
points).

Bl T2 —A(RYE TV 1 T ET D1 —B(RybT—9 2 &T) AHETHIMELFzZU M) —{E&D
T—=ILRFO5RAVRN) ICAELIZEEDESD:

Agency A 7.5 points Network 1 7.5 points
I—Uxoi—A 7.5 RA2 FYbT—2 1 7.5 RA2
Agency B 7.5 points Network 2 7.5 points
I—oxv—B 7.5 RA2k rykT—4 2 7.5 KAk

Example 2: A campaign entry grouped from 3 single entries wins Grande of Film Lotus (30 points), where:
Bl 2: LFDESIHER DR HERFIELT SERTHERASN ST v o=, T4V L-O—EAD TSV
TRORAVMERELI-HE:

Single Entry 1: Agency X Network a
IR —fEq1: I—ozri—X I—YIri—a
Single Entry 2: Agency Y Network a
IVh)—Em 2: I—oxod—Y rybT—2 a
Single Entry 3: Agency Z Network
IR —fEq 3: I—Yrri—Z FyRT—o B

The points will be awarded as follow:
RAVMIUTOLSICE S SNET

Agency X, Agency Y, Agency Z 10 points each
I—Vro—X I—Vrri—Y I—V1vi—7 & 10RAUbFD
Network a 20 points

FybT—2 a 20 RAvk
Network 10 points
RyLT—2 B 10 R12b
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IVN)—& FEAFRE

For ALL Lotus Categories:
£0—42ZXATI)—~DIUN)—#EA

- Early Bird Rate: Friday 3rd December 2021
-REL—: 2021 %12 A38(#£)

- Regular Rate: Friday 24th December 2021
SEEL—k: 2021 12 A 24 A (&)

The Festival Office in Bangkok must receive all materials and documentation by Friday 8™ January 2021.
FTRTODIVN)—EREELHEIL, 2021 F 1 B 8 H(E)ETIZAA/\>a9 D ADFEST JxRT4/NLVEHEBIZEIELT
WEITNIERYER A,

Early Fee by

3rd December2021  , jin Deii;%ér 2021 24" D:ii,?ﬁ 2021
Audio Lotus THB 11,730 THB 13,800 THB 16,000
Brand Experience Lotus THB 11,730 THB 13,800 THB 16,000
Branded Enfertainment Lotus THB 11,730 THB 13,800 THB 16,000
Design Lotus THB 11,730 THB 13,800 THB 16,000
Digital Craft Lotus THB 11,730 THB 13,800 THB 16,000
Digital Lotus THB 11,730 THB 13,800 THB 16,000
Direct Lotus THB 11,730 THB 13,800 THB 16,000
eCommerce Lotus THB 11.730 THB 13,800 THB 16,000
Effective Lotus THB 11.730 THB 13,800 THB 16,000
Film Craft Lotus THB 11,730 THB 13,800 THB 16,000
Film Lotus THB 11,730 THB 13,800 THB 16,000
INNOVA Lotus THB 18,275 THB 21,500 THB 23,700
Lotus Roots THB 18.275 THB 21,500 THB 23,700
Media Lotus THB 11.730 THB 13,800 THB 16,000
Mobile Lotus THB 11.730 THB 13,800 THB 16,000
SNcek\]xéO”Direc’ror Lotus (Except Film THB 11,730 THB 13,800 THB 16,000
» Film School THB 5,610 THB 6,600 THB 8,800

Outdoor Lotus THB 11,730 THB 13,800 THB 16,000
PR Lotus THB 11,730 THB 13,800 THB 16,000
Press Lotus THB 11,730 THB 13,800 THB 16,000

THB 11,730

Print & Outdoor Craft Lotus THB 13,800 THB 16,000

Page 18
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IVN)—EFTEBRE

O—4XEhT3Y— BT N —& IR —%& Ik —%&
(2021 F12/3 21T DEE) (12/4 22T DEE) (12/24 KYBIZHTDIBE)
A —T44-0—4X 11,730 84 /8—Y 13,800 24 /8—Y 16,000 24 73—Y
TSURIHRRYIV R -O—FR 11,730 B4 7\—Y 13,800 A/ \—Y 16,000 A 7\—Y
TSUTYRIUATAUAVR-O—8R 11,730 B4/18—Y 13,800 &4 78—y 16,000 24 75—Y
FHA-O0—42R 11,730 84 /8—Y 13,800 24 /8—Y 16,000 24 /8—Y
TOHIN-HZTR-A—ER 11,730 84 /8—Y 13,800 24 /3—Y 16,000 24 73—V
FORIL-A—RX 11,730 B4 18—Y 13,800 #A73—Y 16,000 B4 7183—Y
FALYR-O—RR 11,730 84 18—Y 13,800 &4 /78—Y 16,000 &4 78—Y
eav—X-O—4R 11,730 848 —Y 13,800 &4 /8—Y 16,000 24 /3—Y
IJxHT47-0—3R 11,730 84 /8—Y 13,800 #A/78—Y 16,000 24 /8—Y
T4V L-95TR-A—FR 11,730 B4 18—y 13,800 B4 /8—Y 16,000 24 /78—y
T4V L-O—ER 11,730 BA 18—V 13,800 &4 78—y 16,000 &4 78—V
INNOVA(A/—/\) -A—4 R 18,275 B4 13— 21,500 &4 78—Y 23,700 BA 78—y
O—4X:JL—Y 18,275 84 18— 21,500 B4 /8—Y 23,700 B4 15—y
AT4T-O0—42R 11,730 84 18—Y 13,800 B4 73—V 16,000 B4 7/3—Y
ENAAIL-O—ER 11,730 B4 78—V 13,800 &4 78—V 16,000 &4 78—V
Za—T4LYE—RA—4FRX 11,730 84 78—Y 13,800 &4 78—y 16,000 B4 75—Y
(AL RO9—)LEBRL)

T4 L RT—)L 5,610 34 18—Y 6,600 AA 18— 8,800 A /3 —Y
YT -A—4X 11,730 B4 /8 —Y 13,800 &4 /8—Y 16,000 &84 78—Y
PRO—4X 11,730 BA 18— 13,800 &4 78—V 16,000 24 75—Y
FLR-O—%R 11,730 84 8—Y 13,800 24 /78—Y 16,000 24 /3—Y
TR TIMNT - 9570-0—42R 11,730 84 78—Y 13,800 24 /8—Y 16,000 24 78—Y

*Payment submissions after 24" December 2021 will be charged THB 2,200 per entry*
*2021 % 12 A 24 BEYRITMHIESNDIGEE. TUM)—T&(2 2,200 24 N—Y BN MESNETS,
Note: This is payment submission deadline, not entry submission deadline.

F: CMEIVN—BOXLWETIBETY UM —EHRHOMUIBTEHYFEE A,

Remark:

B%:

Due to fluctuations in foreign currency exchange rates, ADFEST 2022 entry fees will be quoted in Thai baht.

(All entry fees are inclusive of VAT 7%)
BELHOEZEERT51=8. ADFEST 2022 DIV —BIFAA(N—YTHERShET,
(TRTOIVM)—BICIXMEER 7% EFENTOET)

ADFEST 2022
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IVh)—

&/ TEHR

PAYMENT
XIWFHE

TER
EES

Bank Transfer

RITEE
Payment in Baht, without deductions is due immediately to Payment Method by bank transfer to:
BAN—YETTFHHRFLELSINGVATEREEZ., UTOOEICHLAAERFICERITERICTHALTTEUL,

Account Name: Plannova Co., Ltd.

Saving A/C number: 179-403-6879
SWIFT Code: BKKBTHBK

Bank Name: Bangkok Bank Pcl.
Bank Branch: Bangchak Branch

2109 Sukhumvit Road, Bangchak, Prakanong,
Bangkok 10250 Thailand
Tel: +66 2 3113851-2
Fax:  +66 2 3117501
There is a 250 baht handling fee per transaction made via bank transfer. It is imperative that you cover all
bank charges (all local & overseas charges borne by remitter), otherwise your entry submission may be
refused.
IRITERITI, TOERE 250 N—YDFHEBLIMNVET, HE5PLFHBILHEEEEB@FENTRTO
BN, BAEEFHHEEE) LGY, SnITEDGV IV —EZ T TonER A,
Please provide your bank with the following information for the description of payment:
EE DR, #E (E5E) ICBFR T HUT OFRERITITIRELTTSLY:
. Invoice No.
FEREES
*  Company Details (Company Name & City)
SEEHER (SR, FEM)
Once the payment has been made, please email the proof of payment/bank transfer confirmation to
Nat@ADFEST.com
EEFHMET TR, e A LTIV A/RITEET T DR X)) ELUTITES>TTELY,
Nat@ADFEST.com 32T
Credit Card (VISA, MasterCard & American Express)
ILTIRA—F (VISA, RRA—H—F 7 A)HYTFRXTLR)
O There is a 3.3% charge for payment with VISA and MasterCard
VISA E1=[FRRE—H—FEEATHEE . 3.3%DFHMALNMET,
O There is a 4% charge for payment with American Express
TA)JATHXRRTLREERT2EE. 4%DFHEHAIMYET,
Cheque (for Thailand only)
NIFBIERADH)

MS & CONDITIONS

#*

Entrant is responsible for all bank charges and fees. ADFEST must receive the full amount as stated in
the invoice for the entry submission process to be complete.

BEEICIE. TV —BDOMAFICEN T, TRTORTFHH. TOMFHHEEBITIEENHYFET.
ADFEST AN EREICHHL-2BEZHELANE, IVN)—BHLAADFHEETTLER A

No refund will be given for wrong, disqualified or withdrawn entries.

RELGIVRM— EKRLEIVM) — #BBLEZIVR)—ICH LTIV —EIRESNFER AL
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F—T4%4-0—5R

The same work (that is, identical version & duration) can only be entered into ONE sub-category under either Radio Spots
(A01-A08) or Innovative Use of Audio & Radio (A09-A11), but can be re-entered into Resilience Through Creativity (A12)
and Lotus Roots (LRA).

1 DDER (FTHHE, N—Ta  EHRARICED) £, S04 RIRY(A01~A08) F = (A //I\T4T - A1—R-F T F—T4#
&SUF (A09~A1) DLWTNAD Y THTI)—UEDITDHIVMN) —TEEFT AL LDYIVR-R)L— P )IAT4ET
1(A12) B&LURA—2X- L—Y (LRA)ADRIB TN —IXA[EETT,

Entries in the Radio Spots Category (A01-A08) must be aired on the radio station.
FUF - ARV ATTY (A1 ~A08) NDIUR)—(EZ VA RT—2a 0 TOMENBLETT .

Innovative Use of Audio & Radio (A09-A11) - Radio spots are not eligible for submission into this sub-category. If its work
original is the radio spots should be entered into the radio spots category.

AIINTAT - A—R AT F—T1F &FTF (A09~A11) - SVF-ZARYMIZDHTHATII—DORERTRHYFE
Ko TS T IERD T - ARYMDIHE R, FPF - ARYCOATI)—ICTUN)—FT2RENHYET,

Page 21
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RADIO SPOTS

STA RARyk

A01 Fast Moving Consumer Goods

A01 D7 R L—EVY a0 a—T—JuX

Food, beverages, beauty products, cosmetics, perfumes, pharmaceutical

products, supplements, healthcare products, sanitary products, toiletries.

Ba. 8. ZREA M. BFKEER. YTVAVMANILRTTEE,
AERAG ML) -8,

A02 Durable Consumer Goods

A02 Fa5 ) ava—v—-HvX

Clothing, sportswear & equipment, footwear, accessories, jewellery,
watches, luggage, bags, sunglasses, consumer electronics, cleaning
products, household maintenance products, household items, home &
kitchen appliances, pet products, kitchenware, home decorations, building
products & materials, home security products.

KH&E AR—Y D7 EAR, Dbz 7 7Y — DaTl— Fil
HITYD NI HUTSRA REVIRBRES. EEAVTTUREA F
EEETATL.RERG. RE-GMABLER. RyEERR. 5FTA
. EEEMAR, BEYEER S - FM. A—LtFaT—HE,

A03 Cars, Other Vehicles, Accessories & Auto Services

A03 h—, FH—E—IL. 7ot H)—&F—rH—ER

Sedans, trucks, vans, SUV, 4WD, jeeps, motorbikes, bicycles, boats,
lorries, parts, accessories including in-car audio & visual systems, gas
stations, vehicle maintenance products, towing companies, car dealers,
car rental services.

A bV T. 8D SUV, MWD, O—F | E—F—/\(4, BERE., [R—h,
A—Y— IR=Y 7Y )—(ERNF—TAA-ED2T7I-PRTLES

L) AVIVAREUR  E—D IV EK-RFE A, Lyh—24t BERFEE. LY
AHh—H—EZX,

A04 Finance, Commercial Public Services, Business Products &
Services

A04 DPAF VR, AX—% )L Ty -H—EX EDRR-TAF V&
HY—ER

Banking institutions, investment firms, mortgages & loans, credit cards,
insurance, real estate investment, business equipment & supplies, B2B
services including agencies, telecommunications, waste management,
educational institutions, law enforcement, utilities companies (electricity,
water, gas), healthcare.

SRR, BB FBERFEO—2 . ILIDYNI—R RIR. TEER
B ECHRRAAR- AT/ RAAR.BBB Y —ER(REEEED) . ERERE. B
EMEE . ZERE. FPITHRE. ABFE(BER. K AR ALRTT,

A05 Retail, Travel, Leisure, Entertainment & Communication Media
A05 JT—)L bR LD — TUATAVAVRRAZIAZF—330 AT
147

Department stores, specialty stores, eCommerce, online stores,
supermarkets & hypermarkets, restaurants, fast food chains, cafes, pubs,
transportation & travel services, tourism authorities, hotel & resorts, toys,
recreational facilities, sports facilities, festivals & events, museums,
newspapers, magazines, books, broadcasting stations & programs,
streaming & music services.

BEE.EME. e aV—XR AU FM4-ART . R—I8—=—H Yk IN(13—
Y=Yk, LANSY D7 RN T—R-Fz—2, hTz /87 8k - ijiTH—E
A BB ARTIL-YT—F TR LYV I—2aviEik. AR—YhE
B’ IIRTANIL- ARV EWEE. F1. M. T8, BB -EHE. XM
—IV-BEY—EXR,

MATERIALS

«  Original Radio Spot with English
Subtitles

EEFRMAEZOFIOFIL-ZVF - AR
vk CM
«  English Script

FEERIYTH
. Media Schedule

BIKR 72—

ADFEST 2022
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A06 Corporate Image

A06 A—RL—h- A A=

Non-product or service-based company image including event
sponsorships, seasonal messages or announcements to increase the
brand perception and reputation.

FHRFLFY—EREDTIURRBH FERALD-ODIRUMGFE, =
EiAvE—CH BT EH,

A07 Corporate Social Responsibility

A07 A—RL—bk- V=% )L-LRRIVEYYT4—

Non-product or service-based corporate social responsibility campaigns
on environmental, social, and ethical efforts to increase the brand
perception and reputation.

FERRFLIET—EREDITSURRM FEERALDO-ODRE - HE /R
EEHLGED CSRIBEDHEMETR) FroR—2,

ADFEST 2022
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TIUR-THYRRYIVR-O—ER

RADIO SPOTS
U4 RARyk
A08 Public Services & Cause Appeals

A08 /XTYwy-H—ER&I—X-FE—IL

Anti-smoking, anti-drugs & other addictions, anti-drunk-driving, road &
public safety awareness, health & hygiene awareness, political & religious
messages, unions & associations, environmental awareness, human
rights awareness, animal rights, government & forces recruitment, state
education, racial, ethnic & disability awareness, gender equality, abuse,
charities, volunteers & donation appeal.

REE, REMZDMEFEASTY . RREERL, KBREHE. BFE-&
AHE, BUAK- REMER. a8 -Ha. RIESH. MEESE. BOER.
BAH#EDAMEE. 0%EF, ABEF-REER-EHREZN. BXTE,
B BEFE. RIUTAT7OEFDOFEUMN T,

MATERIALS
fe i #E

«  Original Radio Spot with English
Subtitles
REFRAZTOAIOCFIL-ZD0F - AR
vk CM

English Script

HEFRYTH

Media Schedule

WARTO1—)

INNOVATIVE USE OF AUDIO & RADIO
A/18T4T A=A FTF—T14&5F

Note: Radio spots are not eligible for submission into this sub-category.

MATERIALS
mEEH

ESUA-RARYMCMBAR Y TATI)—~DEEEREALEE A,

A09 Use of Audio & Radio as a Medium™**NEW

A09 1—R AT A —TAF &SGVF TR ATAT***$15%

Innovative use of audio or radio medium in the brand communication.
TSR 02325 —23vIIB 24 —T 14/ SOF EARDEFMGFER,

Required
DAY

* Video Presentation (max. 2 minutes)
TLEoT—av-ETH(&®E2H)

A10 Use of Audio or Voice Technology***NEW

A10 1—R AT FA—T4A FT7 -RARXR-TH/OT—"*§e%k

Innovative use of audio or voice technology utilised creatively to enhance
the audience experience. This can include, but is not limited to the use of
software or other technology in the audio or voice production process.

A —TATV RGN =0F —T 4 F-IEEFEMOIIIAT4T %
FERICKPEFMFER. CNICIE A—T4FAFLEEFOFETOEXIC
BBV IENIITOZDMOEMOERANSENTTMN. CholTRES
nN31DTEHYFEE A,

* Media Schedule or Client Endorsement
Letter
WEARRT D 12— ILE=IZI5A4T7 D
BX

Optional

r7iav

* Original Work
AUSH IR

A11 Branded Content/ Podcasts*™*NEW

AN TS TRV T/ RYRFv AN 5%

Brand commissioned content created for radio, podcasts or other audio
platforms to enhance the audience experience in the brand
communication.

VT RYRFv R ZOMDA—T 17 - TS5V T+—LAIZERSH
FISURERRAVTIUVICES, TFUR 032 = —230 DF —F4IY
ARERD A L,

* Digital Presentation Image
TORIL-TLET—avER

ADFEST 2022
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TSUR-THRARYIVRA-O—4FR
RADIO SPOTS

SUF - ARy

MATERIALS
RHEN

A12 Resilience Through Creativity

A0 LVYIVR R — ) IAT4ET1

A special Lotus Award sub-category to recognize ideas and creative
solutions that demonstrate resilience and resolve in the face of the
Covid-19 global pandemic. It is awarded to works that rise above the
crisis to create public, economic, cultural and/or other ideas for the
greater good. The solutions may or may not be connected directly to the
brand.

A—2REOHHZRYIHATI)— HEIOF VAN REERE/NNVTIVIIC
UEAMNIRRGESERBEER B DITAT 7RI IAT4TEY ) a—23
VEFHMELET . AR AROFED-OICHH#EEmRL A - FF- k-
DMDTATTEEHHESIETDERICEOINFES V) a—aviFISY
REEEDHEA>TLTHRENERA,

Note: Radio Spot and Innovative use of Audio & Radio are eligible for
submission into this sub-category.

SESUARRYNCM EA/INTAT A—RF T F—T4A&STH
oY IThTF3)—ITU ) —TFIEETT,

Required

* Original Radio Spot with English
Subtitles or Video Presentation (max. 2
minutes)
EEFRAZOFIOFIL-5DF-RRY
~CM

* English Script
HERYYTH

* Media Schedule or Client Endorsement
Letter
WARRT D A—IVEIXITAT RO
BX

Optional

AFoar

* Digital Presentation Image
TORN-TLELT—LavER

LOTUS ROOTS

<A—2R-)L—Y>

MATERIALS
fe &4

LRA Lotus Roots

LRA O—4X-)L—Y

This is an award unique to ADFEST that is awarded to works that embody
local values whether in terms of culture, religion, beliefs, traditions, or
language. Lotus Roots recognizes works that preserve and celebrate the
rich heritage and value of each local culture.

H—8Z-)L—YI[L, ADFESTRBEDELLT, Xk, R EX. IcH. §5F
BE MBOMEREZARLI-ERICEONET, ThZThOtigIcEE®
XiED ., ENGEECMEZEY . MADERETMLET .

Required
WA

Cultural Context Explanation
XALHIBIE A S D R ER
Original Radio Spot with English
Subtitles or Video Presentation (max. 2
minutes)
RBEFRMAZOFIVCHIL-ZO4-RR
vk CM F=EFLET—av-ETH
(&Ek257)
«  English Script
HEXVTH
+  Media Schedule or Client Endorsement
Letter
WARRT O 1—VEEISAT U DHE
BX
Optional
I av
»  Digital Presentation Image
TR TLELT—LavE

ADFEST 2022
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TIUR-THYRARYIVR-O—FR

Brand Experience awards creative works that have all brand building through the dimension of experience design,

activation, immersive, retail and 360° consumer engagement. Entries should demonstrate how the consumer journey,
experience of the brand and optimisation of every touch point led to increased brand affinity and commercial success.

TSURIHRRYIV R A—FRI L, TVRRYIV R THAY  TOTAR—230  BAREKE, UT—)L. 360 EHRE

R— IV =AM EIZR DTS UMBEETIV ) TAT4ATERmICHL THEONEY . BEERIE. 3V a1—<— D
Y—Z—  TSUNKER, £8VFRAVEDRBILD . EDKIITT SR T I4ZT4 (BHE) CEARHIKNIZDEN 27D

MZEERBALTTSN

The decision of the Juries on Brand Experience Lotus winner will be based on 4 criteria and weighted as follow:
BEEMNITIVUR-IVANYIVR-O—FREBETHHED 4 BELELRIFLUTOEYTY:

+  Creativity/Idea/Insight (30%)
D)IAT1ET1

+  Strategy (20%)
i

«  Execution (20%)
EERR

+ Results (30%)
RS

BRAND EXPERIENCE LOTUS
ISR IHARYI VR -O—FR

MATERIALS
RHEH

BEO1 Use of Guerrilla Marketing

BEO1 1—R-#T-5YUS-%—T10Y

Guerrilla marketing tactics, stunts (publicity stunts, street stunts),
live/pop-up events to drive consumer engagement.
HBBLDIV T —OAUNERET D00, 7)F- =7 T4 T Eii.
RBURURTVO T4 RBUM AN = REUR) ( SAT/ RyTT7vT A
Rk,

BEO02 Use of Live Shows/Concerts/Festivals

BE02 1—X AT 54T ->a— /a % —k /TR T4/\L

Big-scale events such as sport events, festivals, concerts, corporate
entertainment, built stages, etc. to engage with consumer.
HEBELDOIVT—DAVMEBRELIZRR—Y - A AU TZRTA/8N)L,
VY —hk, O—RL—b-IUFTAUAU BEFOKRFBEAAUL,

BEO3 Exhibitions and Installations

BE03 BRE&EAMVRAL— 7Y

Space utilisation or use of a more permanent feature to drive consumers
engagement, including galleries exhibitions, fairs, trade shows, vending
machines, floor graphics, transit advertising, etc.

FvI)—TORRR. 727, RAH. BBRFEH. 707 - U 37199 X,
RBLEGED, ERFRAHANIERRFEOERICEILIEERLEDTIY
bg_:)}y F{Eﬁo

Note: works entered into BEO3 cannot be re-entered into Digital
Installation (BE13)

E:BEO3 ~NDIVK)—ERIE. TR -4V REL—32 (BE13) ~AD[E
BIVR)—ETEFEEAS

R

equired
WA

Written Submission

fEmEREAE

Video Presentation (max. 2 minutes)

TLEUTF—Lav-ETH(E®E2H)
Digital Presentation Image
TOERINTLEL T3V ER
Client Endorsement Letter

ISAT UL DHEE

BE04 Use of Ambient: Small Scale

BE04 1—R AT FUEIUF RE—I R —)L

Ambient media including items in bars & restaurants, glasses, beer mats
& ashtrays, petrol pumps, flyers, stickers, signage, door hangers.
N—SLRNSVADTAT L TSR EFIY R, #GERV T 054
N—  RTYN— A= RPN H—EELTUEIUMATAT,
Note: ‘Small Scale' refers to the physical size of the object, not the
quantitative volume or scale of distribution.
FREIRT—IWVERERBARDY A XEELET  HEORMFIE
THELEE A

Required

~

&

Written Submission

EmEiEAE

Video Presentation (max. 2 minutes)
JLEsT—av-ETH(®E2D)
Digital Presentation Image
TOAIN-TLEUT—2avER
Client Endorsement Letter

VAT rDHEX

Optional
I3y

ADFEST 2022
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«  Actual Sample of the Work

EROBEYMY LTIV
BEO5 Use of Ambient: Large Scale Required
BE05 1—X-#TJ-FVEIUF:5—2-R—)L WE
Non-traditional outdoor/ 3D billboards including non-standard shaped +  Written Submission
sites, ticket barriers, signage, wallscape, digital billboards, window EmEREAE
clings, building wrapping, helicopter banners and executions that utilise |+  Video Presentation (max. 2 minutes)
a space or an existing permanent feature, etc. TLETF—av-ETH(®E2H)
THAMIRUNDIBFREZESOREERTIEEWVTIMNT. 3DEILR—K . 2% |« Digital Presentation Image
O I r—D BE, TORIL-ELR—F BAR—X EL-FvEY TORN-TLE T—2avER
GoAN)aATE—N\F—0  AR—R BERREFMBALI-ERS. +  Client Endorsement Letter
Note: ‘Large Scale' refers to the physical size of the object, not the IS5AT DR

quantitative volume or scale of distribution.
FT—U R IVEIRERMBRD YA X Ry —ILERLET, 2
BEMRERERELEE A

BEO06 Merchandising/In-Store Experience

BE06 R—F ¥ o F ALV AV RRT - THRARYI VR

Merchandising and in-store activities to drive consumer engagement

with a brand.
HEBDISURED IV DAV RET B0, I—F ¥ 540
JOERBERDER,

BEO7 Launch/Re-Launch

BEO7 OVF /HBBVTF

Launch or re-launched a brand, product or service.
ISUF BRFLEY—EXDOVFELITBRVF,

Page 17
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TIUR-IHPRARYIVR-A—HRX

BRAND EXPERIENCE LOTUS

TSV THARIVR-A—FR

MATERIALS
REEH

BEO08 Use of Competitions & Promotional Games

BE08 1—R # 7 avRF423v &FTAE—3F )L —L4
Competitions or promotional incentives used to drive consumer
engagement with a brand.
HEBEEETIUREDIV DAV MR RET H-HD . AV RT4avFE
FIEBREN I T4T,

Required
. Written Submission
ERERAE
*  Video Presentation (max. 2 minutes)
JLtEoF—av-ETHE®E2S)
. Digital Presentation Image
TR TLELT—avEE
. Client Endorsement Letter
IS5AT LD HEE
Optional
ATay
. URL
1> 4% URL

BEO09 Sponsorship & Brand Partnership

BE09 AR H—vF &ISUR - 1IS—F—vT

Partnerships and/or sponsorships that create immediate and long-term
brand experiences or activations.

BB, REIGD SUNRRE (I T IT4R—2a 2RI T H5L5%, /8
— =T B LU FERR =29 T,

Required

W

e Written Submission

tERRIE

Video Presentation (max. 2 minutes)

JLEeoT—av-ETH (&R 2 D)

. Digital Presentation Image
TORI-TLE T—2aV B

. Client Endorsement Letter

i

Cinema, TV, Internet Film or radio & audio.
DRI TLE . RUNBIBEEESVH A —T 17

IS5AT LD HEE
BE10 Use of Film & Audio Required
BE10 1—R #7774V L&F—TFT1F WA

Written Submission
EmEiAE
Video Presentation (max. 2 minutes)
TLE TF—av-ETH(EE2H)
«  Digital Presentation Image

TR -TLET—avEE
. Client Endorsement Letter or Media
Schedule
IIATULDHBEXEITHEAR T
—JL

BE11 Use of Print or Conventional Outdoor

BE11 A—R# T FUYsbF7-avRo3F )L FIOMNT

Print or conventional outdoor i.e. newspapers, magazines, inserts, trade
journals, posters, billboards, etc.
TUUNETIFRERBT IR T AT AT Gl 55, 10— ER/E. R
RAE— ENR—FE),

Required
W

S

Written Submission

EmERE

Video Presentation (max. 2 minutes)

TLELT—av-ETH(®RE2H)

. Digital Presentation Image
TOAIN-TLEL T3V EfR

. Client Endorsement Letter

interaction with the brand.

EEDOZOMDR—FTILTFNARIZFERHENBZENSIL-TTID LR

it ERIE. ENNEDKSITHEF LIV —DL. TSUREMEICER
B3N ERILETNIEHYEE A,

ADFEST 2022

IIAT UL DHEX
BE12 Use of Mobile & Devices Required
BE12 A—R#T-E/IX(IL&T/INLR Wi
Use of technology for mobile or other portable devices such as mobile |«  Written Submission
app. The work should show how it engages the consumer and lead to {EGLEnBAE

*  Video Presentation (max. 2 minutes)
TJLEoT—a-ETH(®E2 D)
Digital Presentation Image

TR TLE T—2a VB

+  Client Endorsement Letter

D47 DHEEX
Optional Page 18
FFoa As of 20/10/2021




URL
)25 URL

BE13 Digital Installations

BE13 TR AV REL—aY

Immersive large or small scale digital experiences and events which are
set up to engage and strengthen relationships with consumer. This can
include, but is not limited to VR/AR installations, motion chairs, multi-
screen and multi-dimensional experience.
HEBEELOBBRIYRVEIEZBHMELTERESNT -, KIREH DL SN
BEOEBABTOVKRE AUk, THIZIE, VRAAR AV REAL—3
U E—2AVFIT  RILTF RO S ERABRBEEHFETN.

Required

A

Written Submission

ERERBAE

Video Presentation (max. 2 minutes)
T T—av-ETAH(&E2SH)
Digital Presentation Image

TR TLET—aV B
Client Endorsement Letter

Digital & social platforms enhanced a brand experience or engagement.
TN )=2% TN T —LIZEDTIURRBREETU S —D
PO NOL: T A8

holZRESNFELE A, OS5ATUrDHEEX
BE14 Use of Digital & Social Platforms Required
BE14 1—R# T FLRIL&I—v b TSI IH—L WA

Written Submission

EmERAE

Video Presentation (max. 2 minutes)
TJLEoT—av-ETH(®E2 D)
Digital Presentation Image

TR TLEYT—avER
Client Endorsement Letter
I5ATULDOHEX

Optional
ATLay

URL
)95 URL

ADFEST 2022
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ITSURIHRARYIVA-O—ER

BRAND EXPERIENCE LOTUS

TSV THRRYIVR-A—EFR

BE15 Touchpoint Technology & Tech-led Brand Experience

BE15 #YFRAVM-T9/00—&TY7-LYR-TSUR-THRARYI VR
Use of new or existing technology to enhance the consumer experience
with the brand.

HEEODISUNKAREROD-OD, #H-ix, F-FBREFEDNOTS/B20—0
A

BE16 Integrated Brand Experience Campaign
BE16 1T L—TYR TSR THORRYIV R v R—Y
Campaign that effectively and seamlessly utilises multiple

MATERIALS
RHEH
Required
*  Written Submission
EREREAE
Video Presentation (max. 2 minutes)
JLEerT—av-ETH(®E2 D)
« Digital Presentation Image
TR -TLEYT—avEg
+  Client Endorsement Letter

Covid-19 global pandemic. It is awarded to works that rise above the
crisis to create public, economic, cultural and/or other ideas for the
greater good. The solutions may or may not be connected directly to the
brand.

AO—2REOHRY ITHTI)— FERAOFT VAW RBERRE/ NNV TIVII
MEAMNIRRGEIERBEERBDITAT 7OV IAT4TR) ) a—23
VEFHELFET . AR EAROFIED-OICRE#EERARL AL -BF- -
DMDTATTEEABEIETHERICEONET .V )a—2av(FT5
VREEE DA ST THEVER A,

mediums/channels to enhance and enrich consumer experience and ISAT UL DHEE
engagement. Optional
BHDATAT FrorIVENRAN DV —LLRITERTSIEICLY, £F2ay
HEBDRBROIVS —UAVNEBRDHIFrIR—, + URL

)25k URL
BE17 Resilience Through Creativity Required
BE17 LYY IV R RN— D) ITAT4E T4 Wi
A special Lotus Award sub-category to recognize ideas and creative *  Written Submission
solutions that demonstrate resilience and resolve in the face of the EmERBAE

Video Presentation (max. 2 minutes)
TLELT—av-ETH(®E2H)
Digital Presentation Image

TR TLET—a VB

Client Endorsement Letter or Media
Schedule

DTAT DB FEITEAERR TS 21—

LOTUS ROOTS

<O—42R-)L—Y>

LRBE Lotus Roots

LRBE A—4R - JL—Y

This is an award unique to ADFEST that is awarded to works that
embody local values whether in terms of culture, religion, beliefs,
traditions, or language. Lotus Roots recognizes works that preserve and
celebrate the rich heritage and value of each local culture.
A—4Z-)L—YI[X, ADFESTHBDELLT, Xk, R¥. EX. EHK. &
BGL MIBOMESREARLERICEONET . Th TN OMEIICEE
DXALD . ENFEECMEZEY . FASERETELET,

L

Optional

73y

«  Actual Sample of the Work
EROBEMYUTIL

« URL
)95 URL

MATERIALS

RHEH

Required

*  Written Submission
EREBAE

*  Cultural Context Explanation
XALBEIE M S D SR

Video Presentation (max. 2 minutes)

JLEerT—av-ETH(®E2 D)

« Digital Presentation Image
TOAI-TLE T3V E R

«  Client Endorsement Letter or Media
Schedule
DIAT DB EITERR 7D 1—
L

Optional

E W M

«  Actual Sample of the Work
EROBEYMYTIL

- URL

)2 55 URL

ADFEST 2022
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VAVR-A—E2R

ISUTFURTUETA

Branded Entertainment Lotus awards creative works that are funded by a branded, where the content and
entertainment that is created or co-created is integrated seamlessly into a platform. Works should also demonstrate
how the content allows the consumers to connect with the brand in unique and engaging ways.

N, =

TSUTYRIVATAVAVR-O—42R(E O

UTFVETBTAVAVRDEIESN, O—LLRIZT SN —LIZEE
LIAFENBZEICKYTSURMEEEH =V T/ T4TERICHLTEONET, TN —EGRITFE.

N, =

aAVTUYNED

FITHBELTSUREDHELZ—INDBAGPYATHEYHT DI ETTBENHYET .

The decision of the Juries on Branded Entertainment Lotus winner will be based on 4 criteria and weighted as follow:
BEANITSUTUR-IVATAUAUN O—FREZEETHHED 4 BELEAZLUTOEYTY:

*  Creativity/ldea/Insight (30%)
D)IAT1ET1

e Strategy (20%)
Lot

*  Execution (20%)
ERARE

* Results (30%)
#ER

BRANDED ENTERTAINMENT LOTUS

MATERIALS

IV TIE-TURTAVAVE-O0—8R

BCO01 Use of Fiction Film

BCO01 A—R#T 24933 I1)LLs

TV, cinema, in-flight screening, showrooms, exhibitions, online
film/series.

TLE . BE. RITHOANEMR. a—IL—L BRE. T/ EES
:/IJ_XO

If work forms a series, including fiction film created for emerging on VR
and AR platforms, please ensure all episodes in the series are uploaded
in a single video file with 3 seconds black/color between each episode.
IV —ERM VR O AR TS UbI+—LTHER SN T00 a3V BE %
BLV)—ADIGE. CNEBHTHEIEY—REVEDDETAHITT YT

A—RLT. BIEV—FREICIE 3HDEREH HAT—EHATTEL,

BC02 Use of Non-Fiction Film

BC02 1—R-AT-/0T493>-T4)LLs

Reality based entertainment, documentary, online film
BRCEDIUVATAVAUM FF1AVR) — AU SAUBIE,

If work forms a series, including non-fiction film created for emerging on
VR and AR platforms, please ensure all episodes in the series are
uploaded in a single video file with 3 seconds black/color between each
episode.

IUR)—ERA VR AR TV T+ —LTHERSNT=/ 074023 B
BEELV—ADGE. ChEBRTHEIEY—FE0EDDETHICT
YFA—FLT, FTEV—FREICIE 3B DEH HT—EHATTI,

pictas]

a8

Required

D%y

Written Submission

ERERAE

Original Film

FIVOFILEE

Digital Presentation Image
FORI-TLE T—avER

Media Schedule or Client Endorsement
Letter

WIARRT D 1—)VEIEITATUDHEE
X

Optional
AFay

URL

)25 URL

Video Presentation (max. 2 minutes)
JLEeoT—aETH(&E2 D)

BCO03 Use of Music Content

BC03 1—X:#7-2a—Cyy-arsoy

Original music content to promote a track, album or artist.

B TILAL, FET—FAMETOE—I 200, FIVSFHILOE
BT,

Required

W8

Written Submission

EmEREAE

Original Music Track or Original Music
Video
FIOFHIVEMEREA)DFIL-22—D
v ETA

Digital Presentation Image
TORII-TLELT—avER Page 21
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. Client Endorsement Letter or Media
Schedule
ISAT U NDHEELE - ITIEARRr 21—
L

Optional

A7 av

. URL
1J> 9% URL

«  Video Presentation (max. 2 minutes)
TLEVT—avETH(&EE25)

BC04 Use of Audio Content

BC04 1—R-ATJ-F—T1A-a0 7Y

Content created for radio, podcasts or other audio platforms.

IVF RYRFY RS ZDMA—T 1A - TS5V Tr—LRIZHIEESN =2
T,

Required

WA

«  Written Submission
EmEiBAE

«  Video Presentation (max. 2 minutes)
TLEvT—av-ETH(&E24)

« Digital Presentation Image
FOAIN-TLELT—aVEE

. Media Schedule or Client Endorsement
Letter
BRSO 21— ILFE XIS4T UMD HERE
X

Optional

*Far

. URL
1J> 2% URL

ADFEST 2022
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TSUTFYR-IURTAUAVR-O0—4R

BRANDED ENTERTAINMENT LOTUS

MATERIALS

TIUTYR-TOATAVAVR-O—FR

BCO05 Use of Print & Conventional Outdoor

BC05 1—XR #AF-FUrr&aARL3FIL-7TIOMT
Includes magazines, newspapers, posters, billboards, etc.
B RRI— ELR—FGEEEHRET,

BCO06 Use of Experiential

BCO6 A—R AT ITHRRYI I v

Use of live events that use of branded elementsito create an experience
to the audience includes live stunts, exhibitions, events, expos & trade
fairs, festivals, etc.

AT RV BIREARUM IXRRR, BART. JzRATA/NIVEE 8]
BEDOISURARBERIYHE I BMT, IV FBERZEFRALIZSATARUE,

i

'

Required

B

A

Written Submission

EREBAE

Video Presentation (max. 2 minutes)
JLerT—rav-ETH (&R 2 D)
Digital Presentation Image
TOAIITLELT—a v ER
Client Endorsement Letter

VAT bDHEX

BCO07 Use of Interactive & Social Media

BCO7 1—R AT AUB59T 4T &I—I ¥ ILATAT

Websites, microsites, online banners, email marketing & social networks
(Facebook, Twitter, Line, LinkedIn, YouTube, Instagram, Virals, Wechat,
Blog, Weibo, etc.).

Web H Ak, I490- B AR T AN . F2FM2- 1" F— e A—)L-T—
FTFa0T =% -2 T—0 (T4 R TV I v5—_ LINE, YUY
FAo A—Fa—T AVRETSL AT R—ITTAVT . I4—F vy
. T0J . MiELE),

Required

%Y

Written Submission

ERREREAE

Video Presentation (max. 2 minutes)
JLEsT—avETH(&®E2 D)
Digital Presentation Image
TIOAII-TLEYT—2avER
Client Endorsement Letter
DFATbDHEX

Optional
AT 3y

URL
)25 URL

BCO08 Use of User Generated Content

BC08 1—R AT -a—H—-TxRL—FyK-avToY

Use of content created by consumer whether through collaboration,
content creation, or contribution. Use of generated content could be
through audience engagement, distribution strategy, or other means.
HEBEENITRL—av, avTUVEIE, BRGEICKYRIYELI-aYT
DID A —TALTVR-IVF =D AN TARAM)E 21— a3V BT Dt
DAHEIZKDFIA,

BCO09 Use of Brand Integration

BC09 1—R AT TFVF-1FJL—av

Use of brand integration into an existing platform.

BET VNI —LADTSUR- AT L—av OFIA,

BC10 Use of Talent

BC10 1—X-#J-4L>k

Collaboration with celebrities and influencers to create content that
engages consumers and benefit the brand.
HEHEIVS—ULISURIZHESET 500 ToVEEDZOD ., LT T
AL T NI —EDaTHRL— 3,

Required

%Y

Written Submission

EmREREAE

Video Presentation (max. 2 minutes)
JLEeoT—aETH(&®E2 D)
Digital Presentation Image

T -TLEST—2avER
Client Endorsement Letter
ISATULDHEEX

BC11 Use of Games

BC11 A—XR-#T-5—L

Games using technology or digital games that engage and interact with
users.

BESALIY —LA, BBV EI—Y—LIVS—SL, THT BT
’72_1*0

Required

WA

Written Submission

EmEiBAE

Video Presentation (max. 2 minutes)
TLEvT—av-ETH (&R 24

Digital Presentation Image
TR TLE T—avER
Client Endorsement Letter
DSATULDHEEX

Optional

A7 ar

Page 23

As of 20/10/2021




« URL

HBEBLIVS—DL. ISURICHEET 4000 ToVRIEEBREL
f=. TRY—b AR—=Y - F—L RAKR—=Y- AR DFERPIRE,

)25 URL
BC12 Use of Sports & eSports Required
BC12 A—X#7-RR—Y &e RiIR—Y WA
Use of athletes, sports teams, sporting events or associations to create |«  Written Submission
content that engages consumers and benefit the brand. EmEREASE

«  Video Presentation (max. 2 minutes)
JLEoT—avETH(&®E2 D)
« Digital Presentation Image
T -TLE T2 avER
+  Client Endorsement Letter

VAT bDHEX
BC13 Integrated Branded Entertainment Campaign Required
BC13 AT L—TYE TSV TIRIVRTAVAV T R—Y WA
Campaign that effectively and seamlessly utilises multiple mediums. *  Written Submission
BROTSINITA—LENEMN DL —LLRITERALEFYOR—, EREBAE

«  Video Presentation (max. 2 minutes)
JLerT—avETH(&E2 D)

« Digital Presentation Image
FOAN-TLELT—aVER

. Client Endorsement Letter or Media
Schedule
ISAT DB EITEARR T 21—
L

Optional

*7ar

. URL

)95 URL

ADFEST 2022
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TIUTYRIVETAU AU M- O—FR

BRANDED ENTERTAINMENT LOTUS

MATERIALS

TSV TYR-IVRTAUAVR-O0—4 R

BC14 Resilience Through Creativity

BC14 LYUIV R RI—-9) TAT1ET4

A special Lotus Award sub-category to recognize ideas and creative
solutions that demonstrate resilience and resolve in the face of the
Covid-19 global pandemic. It is awarded to works that rise above the
crisis to create public, economic, cultural and/or other ideas for the
greater good. The solutions may or may not be connected directly to
the brand.

A—2ZEOHHRYITATI)— HRAOFT DA RERE/NNDTIY
DI ERMNIRRGBRSERBEREDTATTOIIIAT4TIEY
Ja—2a zHELFET . HE2ADOFBED-DICHEZTARL 22 3% -
BE-XE-TOMDTAT7EEAEEIET DERICEONFES .V
Ja—2av[ETSUREEE AN >TOTHEUVER A,

Required
WR

» Written Submission
teRSAE
* Video Presentation (max. 2 minutes)
JLeErT—rav-ETH (&R 29)
+ Digital Presentation Image
TR TLEYT—LavER
» Client Endorsement Letter or Media
Schedule
DIAT DB E - [IEERR 7o 21—
L
Optional
A7 3y
+ URL
)29 5% URL
e Original film
(for works submitted to BC01-BC02)
FIOFIVEE
(BC01-BCO2 IRHE D 1EM)
»  Original Music Track or Original Music
Video(for works submitted to BC03)
FVOFIVEBMELEFVSFIL-22a—Dy
J-ET74 (BCO3 DIZLEES)

LOTUS ROOTS

MATERIALS

<B—HX-)L—Y>

LRBC Lotus Roots

LRBC A—4X-)L—Y

This is an award unique to ADFEST that is awarded to works that
embody local values whether in terms of culture, religion, beliefs,
traditions, or language. Lotus Roots recognizes works that preserve and
celebrate the rich heritage and value of each local culture.
O—%R-)L—Y[&X, ADFEST HBDEEL T, X1E. R&. EX. &H. &
Bl MO MEREARL-ERICEONES, ThThOigCEE
DXALD . EMNGEECMIEZEY . HAERETMLET .

RHEH

Required

*  Written Submission

ERERBAE

Cultural Context Explanation

XALHIBIE A S D RFER

Original Film (for works submitted to

BC01-BC02)

. AUDFILENE (BCO1-BCO2 ~ADIUR)—
)

«  Original Music Track or Original Music
Video (for works submitted to BC03)
FVOFIVEMEEFAIDFIL-22a—Dy
I ETA(BCO3I~DIVF)—5)

*  Video Presentation (max. 2 minutes)
TJLEoT—av-ETH(®E2 D)

. Digital Presentation Image
TIOAI-TLEYT—LavER

*  Client Endorsement Letter or Media
Schedule
DFAT DB EIEARR 7O 21—
L

Optional

73

« URL

)25 URL

ADFEST 2022
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FHA O—ER

Design Lotus awards works of design craftsmanship where the design elevates the brand communication objectives.
THA - O—FR(E, TR 2227 —2av O BMEREHET R VTRV Iy THRIBESN T HF A USRI

ML THEONFT,

The decision of the Juries on Design Lotus winner will be based on the following criteria:

BEENTHA-O—FREZEEITIEORELRRAIUTDBEYTY :
Design-based with no Functionality
WREMERIEL LW T FAUE R
Creativity/ldea/Insight

Design-based with Functionality
WREEEEET ST 1R
Creativity/ldea/Insight

0, 0,
PUESEIELIYS ST S S ST IE ST VEESYS ST PSS
Execution & Craft o Execution & Craft o
AR B (BO%) e siv (30%)
Brand Engagement & Justification (30%) Brand Engagement & Justification (20%)
TSUR-IVF—UAVRERTL ° TSUR IS —U AV RERTL °
Functionalit
it (20%)
DESIGN LOTUS MATERIALS
THA O—4R EHEH
DEO1 New Brand Identity***NEW Required
DEO1 —a—TSVR-FATUT4T4— " Hdk WA

Design a new brand or corporate identity for any product, service or
organization.

Ho(HE G —EX SABOHFLWISUREIFa—RL—b-TATY
TATADTHA,

Note: Work cannot be entered into both New Brand Identity (DEO1) and
Rebrand of an existing Brand (DE02)
F:=a—TISURFATUT4T4—(DE0) EVITSUR-FT- T O R T1
V7 -TZUR(DE02) DEAITEREIVN)—F 5 LI TEER A,

DEO02 Rebrand of an existing Brand***NEW

DE02 YIS R F T TG ORTAU T TSRk

Rebrand of an existing brand identity for any product, service or
organization.

HoWHBRFORER. Y—EX BBDYITFoT1T,

DEO03 Product Design: Consumer Products

DE03 FEA Y FHAY:ava—I— TR IF

Design that appropriately enhances the brand value and experience.
Criteria for consideration includes how the scale of the creative idea and
execution fits the scale of the problem; how the idea works for the
particular brand, production execution, and the form and functionality of
the design.

TSURMEEEIZFIELIF, TSURARBEEN T H/FMm. BEEEIC
&, TAFOCDEOREEV)TATAT - TATT /EERDRT—ILND
YEIMESH; ZLTTATTHEEDITSUR, Y. THA DR
HEREMEICIER T 2D ESH . AEENET,

DEO04 Product Design: Innovative & Sustainable Design

DE04 FOXHIMTHAY A/ INT4T &Y RTFAFTI-THAY

Design that addresses social and/or environmental issues, introduces
long term solutions, and raises the standard and quality of life. Include
environmental and sustainable energy, education, health, disaster relief,
etc. solutions.

HEPRBICEHTAMEZREL. RAV1—2a Bl £FDK
B-BELFLRTHA, REME, FRAEIRLY— HF. BR. XF
BIBZEICEAT EHY)a—a EEHFET,

DEO05 Packaging Design
DEO05 /3w —S T - TH LY

« Digital Presentation Image
TOEIN-TLELT—aVER

«  Client Endorsement Letter
DFAT U DHEBEX

Optional

FFav

«  Video Presentation (max. 2 minutes)
TLEvT—av-ETH(&E 24

«  Actual Sample of the Work
EROBEMYTIL

ADFEST 2022
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DEO06 Brand Collateral

DE06 75 Ka3573)L

Direct mail, calendars, flyers, leaflets, tickets, postcards, invitations,
greetings cards, etc.

FALYRA—=L ALV E— T4 — )—=TLub, Fryb, KRR H—
F.B#HR. JV—T100 - 1—FiGE,

DEO7 Poster

DE07 RR4—

Design of the poster which must be a poster format. Digital poster is not
eligible. Single poster or campaign constitutes one entry.
RRE—DIT+—IVrTHIEENI-TH A2, TR RRE— TR EHNT
o 1 MORRZ—HL 1 FroR—2UT1 IR —ERYET,

DEO08 Type Design***NEW
DE08 AT - FH A §i%

DEO09 lllustration
DE09 /S5 AL —2 7Y

Required

S

S

A

Digital Presentation Image or

Digital Image
TOAN-TLEUT—2aV B ERIET
THVER

Client Endorsement Letter

D47 RDHEEX

Optional
73y

Video Presentation (max. 2 minutes)
JLErT—av-ETH(®E2 D)
Actual Sample of the Work
ERDBEMY LTIV

ADFEST 2022
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FHAL-O0—42R
DESIGN LOTUS

MATERIALS

THAL - B—42R

DE10 Books & Publications

DE10 w9y &/\T)4r—2ay

Books, magazines, annual reports, catalogues, brochures, press Kkits,
etc.

EE ME. 7oaTILKR—b HE0Y JO—Sv— TLRFIMNEE,
Note: E-Book is not eligible for submission into DE10, but it can be
submitted to DE15: Digital & Interactive Design

SEE-TYUIE DE10 ADIUR)—AENTT M. DE15: TR &AUE
ST - THAUANDIUN)—IARETT,

RHEH

Required

WA

« Digital Presentation Image
TR -TLE T3V ER

. Client Endorsement Letter
DTATUbDHEBEX

Optional

FFav

«  Video Presentation (max. 2 minutes)
TLEoT—av-ETH(®E2H)

»  Actual Sample of the Work

ERDBEMY LTI
DE11 Self-Promotion Required
DE11 &L 7-FEE—13> WA
The entry can be made for own agency/company’s or client’s promotion. |+  Digital Presentation Image or
BREENFRTHI—Cod— D TOE—ay, FE0747> Digital Image
FOTOE—3VELTIVN)—AIRETY, TOAN-TLET—LaV B ERIET
DE12 Point of Sale: Small Scale DA IVER
DE12 RAV kAT 2—I)L: RE—IL- R —)L +  Client Endorsement Letter
In-store product display, in-store merchandising, signage, structural DSATULDHEX
graphics, retail bags & boxes. Optional
AVART - TAZ G TARTLA AV ANT - R—=F X B AT B4R T3y

—O MERT ZT4VIR )T\ &RVI R,
Note: ‘Small Scale' refers to the physical size of the object, not the
quantitative volume or scale of distribution.

«  Video Presentation (max. 2 minutes)
JLerT—a-ETH(®E2 D)
«  Actual Sample of the Work

FREI-RT—)VEE AERBEOY A XEELET  HlIEKE R ERDBEYHTIL
AREFIELEEA,

DE13 Point of Sale: Large Scale

DE13 RAV b F T E— ). 5—L-R5—)L

Retail & specialist stores, pop-up stores.

INEIE-FPE. Ry T T7vT -7,

Note: ‘Large Scale' refers to the physical size of the object, not the

quantitative volume or scale of distribution.

F TRV EE ERBARD YA XEBLET, FIERECE R

BEFELEFEA

DE14 Motion Design Required

DE14 E—>3>THAY WA

Motion graphics, video, moving images, animation. «  Original Work
EF—2a3VTITIRETAL—ELT - AA—=D T=A—=23, FIVSFILER

» Digital Presentation Image
TOAN-TLEUT—LavER

+  Client Endorsement Letter
VAT DHEBEX

Optional

73y

*  Video Presentation (max. 2 minutes)
JLevr—rav-ETH(®E2 D)

DE15 Digital & Interactive Design

DE15 T8I &AVESIT4T T HAY

Design that appropriately created for the digital platform or using the
digital product which also show customer journey and experience. It can
be static graphic, icon, websites, microsites, digital publications, apps
and digital installations.

TORI-TIYRTH—LITHIET B &S IHIVESN =, FE T2 EE
EFEAL. MDARET—- O ———LRBRERT T 1V, HILET 574
9. 74:/ Web /b, ¥4 o8- AR GFRY A0 TO2ILERY.
77,3 A REL—aviE,

Required

WE

* Video Presentation (max. 2 minutes)
JLevT—rav-ETH (&R 2 D)

+ Digital Presentation Image

TOITLES T3V B

Cllent Endorsement Letter

VAT bDHEX

As of 20/10/2021
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DE16 Exhibitions, Events & Public Environment
DE16 BTR&. (RUh, 2HDRIE

Exhibitions, installations, festivals, events, expos, trade fairs, galleries &
museums, office & residential spaces, transportation spaces (airport,
train, bus, subway).

BRE.AVAREL—230  TZRTANIL ARUE, TXRR, RAM. £
EE /S, A D« R/ BEZERE. WX ZEM (ZE, BE. N T

%) .

Required

WIR

« Digital Presentation Image
TOAN-TLEVT—2aVEfg

+  Client Endorsement Letter
DIAT U DHEBEX

Optional

AFav

»  Video Presentation (max. 2 minutes)
JLEerT—av-ETH(®E2 D)

DE17 Integrated Design Campaign

DE17 AT L—TYF-THALY-FHrR—2

Campaign that effectively and seamlessly utilises multiple mediums.
BHOTIIN I+ —LEHRMN DOV —LLRITEALIF Yo R—2,

Required
Y

Video Presentation (max. 2 minutes)

JLerT—av-ETH(®E2 D)

Digital Presentation Image

TOAN-TLEVT—2aVEfg

+  Client Endorsement Letter
ISATUrDHEEX

Optional

A7 av

«  Actual Sample of the Work

EROBEMYTIL

DE18 Resilience Through Creativity

DE18 LIV R ZAN—-DYITATAETA

A special Lotus Award sub-category to recognize ideas and creative
solutions that demonstrate resilience and resolve in the face of the
Covid-19 global pandemic. It is awarded to works that rise above the
crisis to create public, economic, cultural and/or other ideas for the
greater good. The solutions may or may not be connected directly to the
brand.

A—2REQHZFYITHTI)— FHEAOF VAW RAREEAE/NUTIVYIC
BRI REGESERBEREDTAT 7OV ITAT4T15) ) a—23
VEEFHELET . AR AROFED-HICRE#ERRL A - K- -
DMDTATTEEABEIETHERICEONET ., V)a—2avFTS
UREEEDLGAS>TVTHLEVER A,

Required
«  Video Presentation (max. 2 minutes)
JLerT—a-ETH(&®E2 D)
Digital Presentation Image or
Digital Image
TOAN-TLELT—aV EgE & T
DHIVER
+  Client Endorsement Letter
D47 DHEEX
Optional
A7 ay
«  Actual Sample of the Work
ERDBEYY T
«  Original Work
FIVCFILER

ADFEST 2022
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THAY-A—8R

LOTUS ROOTS

MATERIALS

<A—8ZX-)L—Y>

LRDE Lotus Roots

LRDE A—%X-J)L—Y

This is an award unique to ADFEST that is awarded to works that embody
local values whether in terms of culture, religion, beliefs, traditions, or
language. Lotus Roots recognizes works that preserve and celebrate the
rich heritage and value of each local culture.

A—4%R-)L—YI%, ADFEST BN EELT, Xk, R&. EXE. o, 55
TE B DOMESREARRLI-ERICELNET . ThThOMEICERD
XD, ENGEECMEELZEY . FASERETELET .

Required

IR

Cultural Context Explanation
XAEBBIEm M oD AEER

Video Presentation (max. 2 minutes)
TLErvT—av-ETH(&®E24)
Original Work (for works submitted to
DE14)

AVCFIAER(DE13 ~DIUR)—5)
Digital Presentation Image or

Digital Image

TN TLE T—avEgERIE
TOSIER

Client Endorsement Letter

V4T FDHEX

Optional
A7 ayv

Actual Sample of the Work
EROBEMY T

ADFEST 2022
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FOEIINHZTR-O0—ER

The Digital Craft Lotus awards the value of technological craftmanship, where design and function enhance the user
experience and/or archieved the digital elements. Work should also demonstate its execution of that digital context.

The decision of juries will be focus on the execution and experience.

TOBNDFT0 A—E3RE THAEMEEA L —H —KEBRERIEL. HAVIT VAN ERESIFF AL, TH/0D

—(ZHBFBH957I YT DMIEICH L TELINET,

EEBEREER TOFLDOXMAEDLIITRBEN-OAEHRALTTSL, BEEHF. EENBE LV —F—

FRICERZEVTER-RELEY,

DESIGN
<FHAU>

Overall creative aesthetic value of the work.

1E i £ 1A O EH1EE

CDO01 User Interface (Ul)

CD01 A—H— A2 —T7x—Z(UI)

User Interface design interaction with consumers that optimises the
brand on a digital platform through presentation and overall user
experience.

TOAIN-TSYNTH—LIZE TS, A—F—- AV E—T1—RDTHAUK
RELVEARNGL—Y—RBRERBLI-OV 21— —LORRITLDTIV
N {ifiiE D &aE1E .

MATERIALS
REAEH

Required
WA
+ URL
J>9% URL
*  Video Presentation (max. 2 minutes)
TLErT—av-ETH(&E25)
Digital Presentation Image
TR TLET—a B
»  Client Endorsement Letter

DIATUDHREX
CDO02 Video/Moving Image Required
CD02 ET#4 -BhEl P2y-|
Online video, moving images, motion graphics, video, animation that « URL
enhance the user experience. )25 URL

A—Y—KEBRERILTE-ODF S/ ETAPEE, -3 F357
VIR ETH. T=A—=3y,

Video Presentation (max. 2 minutes)
JLEevT—av-ETH (&R 2 D)
« Digital Presentation Image
TOAN-TLE D T—aVER
+  Client Endorsement Letter
DFAT U DHEBEX
Optional
*Fay
*  Original Work
FIVCFILDESR

CDO03 Digital lllustration

CDO03 FZ AL AF R —2aY

Digital lllustration utilised creatively for the digital platform, including 3D
modeling, to enhance the user experience.
A—H—(KEBRERILTBDIZ. 3D ETYLIEELT ORI -TSvb T
—LET DIIATATHERETERINT ORI -A5A—2a,

CDO04 Digital Image Design

CD04 TXRI - A A—T - THAY

Digital image design, including photography, artwork, image
manipulation, utilised creatively to enhance the user experience.
A—H—KBREBRILT 2DV TAT1ITEHETEREIN. EE. 7
— ;I AA—=DRZEaL—2av (ML) ZELT ORI - 14—,

CDO05 Music/Sound Design

CDO5 ER /4K FHA>

Music or Sound Design, including branded music and sound design,
utilised creatively to enhance the user experience.
A—H—RRERIL T B-DITV)TAT1T G AETERSN, EEES
‘i-'j-rbyp';-'j:’f:/o

CDO06 Overall Aesthetic Design
CD06 ML THF I DELE

The overall aesthetic design that enhances the user experience.

Required

+  URL

)25 URL

*  Video Presentation (max. 2 minutes)
JLerT—av-ETH (&R 2 D)

»  Digital Presentation Imaged
TOAN-TLET—a VB

*  Client Endorsement Letter
VAT U DHEEX

Pag kolo}

1— '—15%’&5&1;‘6\ EREARDTHIODELSE,

age-oz
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FOEII-HTTR-0—ER

FUNCTION

<Hae>

Practicality, Functionality & Performance of the work.
fERDERMY, MEMS LU/ TF—T R

CDO07 UX & Journey Design

CDO7 A —H—FR&ASr—=—-TH (Y

How the design fluidly results in the overall cohesive interactive user
experience with focus on functionality.

ERDTHAUDNED LS, 2ARELTH—BAHYR AR D1 —HF—IK
BRICHEEL TV oA E, MEEEICERZE LV TEMELET .

CDO08 Native & Built-In Feature Integration

CD08 RAT4T &E IR D4—F v —- AT L—>ay

Creative utilisation of built-in and existing integral features of a digital
device such as mobile, tablet, desktop, laptop, or other digital device
including built-in cameras, microphones, touchscreens, Bluetooth, mobile
sensors, GPS, and so on.

ENAILBTLYb, TRIMT (S9ThT  HBIWIFE LR Y -HAT <
A9 BYFRY) =2 TI—bs—R BN EoY— GPSREDRTE
TORNER - KEICH TS, A AARBLUBRFEO— KRBT —Fv—
(#e) ZBIEMISERALIZER.

CDO09 Experience Design: Multi Platform

CD09 BT HA>: TIF-TS5VrIr—L

Immersive digital experiences (include both large and small scales) and
events designed to engage and/or interact with consumers such as VR,
AR, digital installations, motion chairs, multi-screen and multi-dimensional
experiences.

VR.AR, TORII AV REL—230 F—230 - F7 . IILF-RY)—>
SRIVF - TAAaF WERBRIGEZEL BARDT O 2)RR (KRR,
NFEEOBAZELD) PIRUK,

CD10 Overall Functional Design
CD10 £{#FMLTH A DR

The overall excellence in performance and functionality.
ERELTNTA—TURB L UHREEICEBN = 1E &,

MATERIALS
REEH

Required

- URL

)25 URL

Video Presentation (max. 2 minutes)
TLErT—av-ETH(&E25)
» Digital Presentation Image

TR TLET—2a B
Client Endorsement Letter
DFATUDHEEX

ADFEST 2022
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FOEIIHTTR-O0—ER

TECHNOLOGY

<TFH/Ao—>

All digital entries including mobile can be entered multiple times in
this section: The jury will consider the value of the applied
technology as a platform for creative digital content and how it is
executed to enhance the user experience.
ENMNEECTRATOTORNERIE FATIT)—IHBEOTU M) —
MNARETYT . BERERAK. VVTAT4T-TOHN-TVTIIDT SR+
—LIZIEAEN-TI/00—0OMES. Th D 1—F—REREIEDT-HIC
EDXIIETENF-OOEFMDOHRELET

CD11 Innovative Use of Technology

CD1M 74/0S —DEFHFMLEER

Campaign that innovatively utilises existing or new technology including
artificial intelligence, virtual reality, robotics, gadgets or electronics,
wearable technology, voice activated technology and interactive
technology, etc. to enhance the user experience and/or brand
communication.

Al NA—=F v IL-YT)T4, ORTAHVR AT zUbFELFILIMAZIR
IF7STIN-TH/0o— BERETV/OC— (V359747 -T9/0Y
—REEBT . BRFOFFIFHLLT/00—DEFRMEFRIZKY, 21—
P—HBBEV/ FLETSUR 03227 —2a ERIETEFroR—,

MATERIALS
RHAEN

Required

IR

URL

1J>%% URL

Video Presentation (max. 2 minutes)
TLELT—2a -ETH(®E2 )
Digital Presentation Image

TR -TLEL T3V ER
Client Endorsement Letter
I5ATPDHEEBEX

DATA
<7T—4>
All digital entries including mobile can be entered multiple times in

this section: The jury will consider how data is presented or utilised MATERIALS
RHEH

to enhance brand experience.

ENANEEBLCTATOTORIERIE AATITY—ITHBE DIV —
MARETY . BERMAIK. TFVFRBRBIEDT-HIZ, LT 2 RS
h. FEFRESN-OHIEFMOR/RELET,

CD12 Use of Data

CD12 A—R-#T-7—4%

Campaign that demonstrates and utilises innovative use of data to
engage consumers whether through its collection, compilation,
development, and/or visualisation.

HEBELDIV S —OAVMEERNELT. T2DORE. RE. ARE LUV
FREAARIEEV S EFMWEEREET LT oR—1,

Required

BHIR

URL

1)>75% URL

Video Presentation (max. 2 minutes)
JLEoT—av-ETH(®E2 D)
Digital Presentation Image
TORI-TLET—2aV B
Client Endorsement Letter

DIATbDHEEX
DIGITAL CRAFT LOTUS MATERIALS
<TIHI-9FTh-0—FR> RHEH
CD13 Resilience Through Creativity Required
CD13 LUUIVR-ZN—J)IATF1E T« [7Y:)
A special Lotus Award sub-category to recognize ideas and + URL
creative solutions that demonstrate resilience and resolve in the 1)>25 URL

face of the Covid-19 global pandemic. It is awarded to works

that rise above the crisis to create public, economic, cultural

and/or other ideas for the greater good. The solutions may or

may not be connected directly to the brand.
A—2REQHFYITHTI)— B AOF VAL REEAE/VTIVYIC
UBRAMIRIGREERBEREDTAT 7OV IAT4T 1Y) a—23
VEFHELET . 2L RO BED-DICHELXTRL A H-EF-E-Z
DMDTATTEEHEZSETHDERICEOSNFT V)a—1avidI sy
FEEEDHEA>TOTERLEE A,

Video Presentation (max. 2 minutes)
TLEvT—av-ETH(&E2S)
Digital Presentation Image
TORIN-TLELT—aVEfE
Client Endorsement Letter
DIATUDHEBX

Optional
AFay

Original Work
FTICFHILDIESR

ADFEST 2022
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FOEII-HTTR-0—ER

LOTUS ROOTS
<O—ZR-JL—I>

LRCD Lotus Roots

LRCD A—4& R L—Y

This is an award unique to ADFEST that is awarded to works that
embody local values whether in terms of culture, religion, beliefs,
traditions, or language. Lotus Roots recognizes works that preserve and
celebrate the rich heritage and value of each local culture.

BE B DMEREABRLERICEONES , Th TN OMBIZERD
XAED, EAVHEEPEEEEY . MASEREFTHMELET .

A—%Z-)L—YIZ, ADFEST BN E LT, Xt R, EX. Io#. 55 -

MATERIALS

REEH
Required

V7Y

URL

)24 % URL

Cultural Context Explanation
XALREIE A S D fiEER

Video Presentation (max. 2 minutes)
TLEoT—av-ETAH(&E25)
Digital Presentation Image
TOAIN-TLELT— 3V EfE
Client Endorsement Letter
DIATUDHEBX

Optional
A7 ay

Original Work (for works submitted to
CD02)

FUVCTFILDER (CDO2 ADIUR)—
)

ADFEST 2022

Page 35
As of 20/10/2021




FOARI-A—RX

WEBSITE

<Web H1k>

A single website or microsite. If the work consists of more than 1
digital platform, please submit to the Integrated Digital Campaign
(DI10).

H—0 Web YA EIZT/ o8-S ERY 10 . ERDBEHOTS
B TIYRTH—LITEEMNDFE K. /0TI L—TYE-TORL-Fv
R—2(DM0) [TV R)—LTTFELY,

Note: Can select only one sub-category under Website.
FVOEODERIK. KATITV—AD12DOHTHTI)—ICLhTob)—
TEEEA,

DI01 Website: Best Consumer Website

DI01 Web YA~ ARk -a>a—<3—Web S+

A single website created for product or services purposes - including
main site, microsites and short-term microsites.
HaFLEY—EXDFRREEMICELNT-, A -H A 7404
FEFRIY M) BERDF o R—2 YA EED ., BE— Web Y1k,

DI02 Website: Self-Promotion & Corporate Website

DI02 Web HAk: &)L 7 FOE— 3> &a—KRL—k-Web H 1+

A single website created by an organization or agency in order to
promote its self, product or services. Non-product-based company
image, competition or event sponsorship, Christmas messages,
company mergers, flotation & relocation and TV Programme
sponsorship.

HixFEFI -2z —(C&oT . HRBE S, #RFLEFY—ERETOE
—r I B=OITHIESNT-BE— Web B Ak, HRITEDIMGENREAA—
DBBEREIARUMEE . VVRTR - AytE—D  REEH. TIRRTE
U)oy —ar  TLEBMIREESAFT,

MATERIALS
RHEEH

Required
« URL
)25 URL
Video Presentation (max. 2 minutes)
JLEsT—av-ETH(®E2 D)
« Digital Presentation Image
TR TLELT—avER
+  Client Endorsement Letter
ISATULDHEX

ONLINE VIDEO

ToS4ETH

Online Video must be original films created for the Internet, and
excludes films that were originally created for TV or cinema which
have subsequently been posted on the Internet.

AHTIV—RHOE Y ThTI—~IE, 14—y bAICHIESh =11
CHLBEERDOANRIVN)—TEET , RAICTLEE=IZBRERI<H
fEsh, ZORAVI—FRIMIBEBIN-EREIHRICEAEE A,
Note: Can select only one sub-category under Online Video.

X VEDDHERIF. XTIV DVEDDHTHTI)—ICLH IV —
TEEHA,

DI03 VDO, Series & Webisode

DI03 ETF., ¥)—X&EY—F

A series of online video.

oA ETADL)—X,

DI04 Viral VDO

DI04 /S TIL-ETH

Online video created primarily to be shared or distributed online.
FITAVE—Fvr LD 7 BRIETBELTHIESNI-A LS540 -ET
%o

DIOS5 Interactive VDO

DI0O5 12359 T47 - ETH

Interactive Video that allows users to control, customize or alter the
course of their experience.

A—Y—BENMRRZI A= DRI A XFEERETEDIUET
974 ETH,

MATERIALS

mREEH

Required

WA

« URL

)25 URL

Original Film

FVOFILEE

Digital Presentation Image

TOAN-TLEUT—2avEg

+  Client Endorsement Letter
DFAT U DHEBEX

Optional

A7 av

«  Video Presentation (max. 2 minutes)
TLEvT—av-ETH(®mE25)

ADFEST 2022
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FURIL-A—RR

Work will be judged specifically on how well the social platform
been used on its execution.
BEESRE. EDQKIITY—v L TIVRTr— LR EFITTERASH T

MATERIALS
REEH

AN, FICERZEVTEEREINEY,

DI06 Use of Social

DI06 1—R AT Y—Iv)L

Campaign that utilises social networking, blogs, sharing sites, etc.
through the digital platform. This includes online communities, real-time
response, user generated content, and innovative use of social media.
TORI-TIYRTH—LIZBEWNT, V=% )b-ryhD—F2 7 TRy &
7 YA rEEERALF Yo R—2 TS -a3 22T )T ILEA
L LRARVR, A—H—- xR —TYR-aVTIY V=% )L ATAT
DEFHERLGEEZEHET .

Required

WA

URL

)25 URL

Video Presentation (max. 2 minutes)
TLEoT—av-ETH(®E2H)
Digital Presentation Image

TR TLE T avER
Client Endorsement Letter

DI07 Social App & Tools IAT DB
DIO7 V—S% )L 7S &Y—ILK

Campaign that demonstrates innovative use of the application or tool for

the social platform.

V=)L TSV I —LADOT T ELIEY—ILEEFHMIERALTLS

FroR—1,

OTHER MATERIALS

Z D RHEH

DI08 Web Banner, Display Ad & Rich Media Required

DI08 Web /83—, TARTLA LR &VYF - ATAT %Y-|

Relating on the web banner including a traditional banner medium « URL
including HTML, GIF, Flash or Video as well as display ad. and rich )25 URL

media include landing pages, page-takeovers, expandable ads,
interstitials and any other form of rich media including HTML 5 and
video.

BEEBDINF— AT 47 (HTML, GIF, 75y aF=IEHE) ZEE . Web
NF—EEICEET R TAIRTLALE, SVTA0T -R—=T R—
D TFAVF—IN—RE. THVRNRVETIVIEE AV E—RT1ovILIRE.
ZDMHTML 5 EETAZELVYF - ATA47,

D109 Branded Game

DI09 TS5 Tk 7 —L

Game made specifically for a brand.
BEISVRDE=HIZHESNI=S — L,

DI10 Integrated Digital Campaign

DO AV T L—TYF-TIRIL-FroR—Y

Campaign that effectively and seamlessly utilises multiple
platforms/channels, which may also include both offline & online
executions.
BEOTZINIA— L/ FroRIVENRBN DOV —LLRITERALTLS
FXIOR=D A VFAVFER A TSAVFBOMEEEHET,

Video Presentation (max. 2 minutes)
TLEvT—av-ETH(&E2H)
Digital Presentation Image
TOAIN-TLET—aVEE
Client Endorsement Letter

VAT DHEBEX

ADFEST 2022
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FURIL-A—RR

DIGITAL LOTUS
<TTHI-a—ER>

DI11 Resilience Through Creativity

D11 LIV R RIL—-DYIALTAETA

A special Lotus Award sub-category to recognize ideas and
creative solutions that demonstrate resilience and resolve in the
face of the Covid-19 global pandemic. It is awarded to works
that rise above the crisis to create public, economic, cultural
and/or other ideas for the greater good. The solutions may or
may not be connected directly to the brand.

A—22EQRFRYTHTI)— FBIOF VAV RARRRE NV TIVIIZ

MATERIALS
RHEH
Required
WA

URL

)29 % URL

Video Presentation (max. 2 minutes)
TJLEsT—av-ETH (&R 29)
Digital Presentation Image

TR TLET—a VB
Client Endorsement Letter

traditions, or language. Lotus Roots recognizes works that preserve and
celebrate the rich heritage and value of each local culture.
A—%Z-)L—YIF, ADFESTHBMEELT, Xit. R EX. . GH. &
ELL., g OMEREARRLERICELNET . ThZhothigCEE
DXIED . ENGEEPMIEZEY . MASERETMLET .

UbRAMNIREGRSERBEREDTAT 7OV IAT4T 1Y) 2a—23 D47 UrDHEEX
VEFHELET . AR AROFIED-OICRH#ERARL A - EF -
DHDTATTEEABETSETHIERICESNET, V)a—2avEIT5Y
FEEEDGA>TLTERLER A,

LOTUS ROOTS MATERIALS
<A—2RJL—Y> RHEH

LRDI Lotus Roots Required

LRDI A—4%XR - )L—Y WA

This is an award unique to ADFEST that is awarded to works that « URL

embody local values whether in terms of culture, religion, beliefs, )95 URL

Cultural Context Explanation
XALHIRIE A o D fFER

Video Presentation (max. 2 minutes)
JLevT—rar-ETH(®E29)
Digital Presentation Image
TN TLE T3V EE
Client Endorsement Letter

VAT FDHEX

ADFEST 2022
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ALYk O0—2R

Direct Lotus goes beyond the ambit of traditional direct marketing to encompass all or any kind communication where
it is possible to deliver measurable results in the consumer as well as business to business marketing. Direct medium
can be used individually or in combination where there is a simple and clear method to measure success. The key to
successful Direct communication is “targeted relationship” with measurable results.

FALIMO—BR(E NFTA2aTNEEAL IO R—T T4 T DEREBA T HEEBLVESRR b EDRR
(B2B) IZE89 5. st et REHE2HODHIZa =/ —2a e/ RELET RRZRETEL LU TILTHELA
ERNBNIE, FALIMEGZEERICH IV TRASHETEATET Y FMLIM 02227 —2a 0 ORI 27 T

RK-yLb—SavowF (B—4SvrEESHIL—aky) 1&

FHAITEOMRTY,

The decision of the Juries on Direct Lotus winner will be based on 5 criteria and weighted as follow:
BEENY 41/’7I~ A—42ZBETHRD 5 RELRLAITILTORYTY:

Creativity/Idea/Insight

0,
DYIATAETA S FATT S AH Ak (40%)
. %gﬂ?egy (10%)
«  Execution & Craft .
EHERE Bl (20%)
. {I:Ee;ults 20%)
+  Creative Targeting (10%)

DIVIATAT B—F T4

DIRECT LOTUS

FALYL-A—ER

DMO1 Direct Mail

DMO01 AL k- 2A—)L

One-dimensional and multi-dimensional mailing including greeting
cards, printing advertising, inserts, sample and pop-ups mailing sent
either by courier, dispatch or hand delivery where there is a clear and
measurable action.

TN—=T407 - h—L HRIGE, 19— GRYRAATF V), EHE.

MATERIALS
RHEN
Required

»R

Written Submission

EGREREAE

Digital Presentation Image
FORI-TLEUT—avER
Client Endorsement Letter

BEEFEEFRELICISTRESNDIY VTV RyTT7VTA—LEE DTATPDHEX
O, BRETERIRTRELR TR RICZESIZH T FES SV ILAEEY, Optional
DMO02 Low Budget Campaign I ar
DMO02 A7 -\ Yk -FroR—Y +  Video Presentation (max. 2 minutes)
Best creative with production budget of below USD 1 per item, excluding JLerT—rav-ETH (&R 29)
agency fee. *  Actual Sample of the Work
FIERAAT -z O —FHMERVT 1 RFLRBEOENI-{EM, EROBEYMYTIL
DMO03 Use of Film & Audio Required
DM03 1—R AT AL L&A —T 14 %Y-|
Film developed for television, cinema, web, mobile, or outdoor and all |«  Written Submission
kinds of communication developed for radio or other use of audio media EGREREAE
includes radio spots, DJ mentions, radio promos, etc. where thereisa |«  Video Presentation (max. 2 minutes)
direct call to action and measurable results. TLEvTF—av-ETH(®E2H)
BEETEIMEE (call-to-action) L, EHAITATEERMER A E 5. TLE BE. - Digital Presentation Image
Web, ENAIILEIET O T RIFICHESN-BIEE R, HDLITFTTOF TORITLET—a VB
ZTOMDA—T4F - AT4T DI=OIZHEESN =507 - RARwk, DI DEE. |« Client Endorsement Letter or
ST TAE—1avREEELTRTOIZa=r— 3V kR, Media Schedule
DFAT DB EILERR 7D 21—
y17
Optional
A7 ay
. URL
)2 % URL
DMO04 Use of Print & Conventional Outdoor Required
DM04 1—R AT -FYor&aAVALLIFIL-FTILT WA

Printed and conventional outdoor communication, where there is a direct

Written Submission
EREREAE

Page-39
ag

call to action and measurable results. Includes magazines, newspapers,

As of 20/10/2021




posters, billboards, etc.

BEE{TEIMLEE (call-to-action) L, EHAITTEEGAERA K 5. MEE. F/. K
AE— ELNR—FEEZECHRERHLIVIERETIOMT-23225—
LavE&,

»  Video Presentation (max. 2 minutes)
JLErT—av-ETH(®E2 D)
« Digital Presentation Image
TR TLE T—YaVER
+  Client Endorsement Letter

beer mats, ashtrays, petrol pumps, flyers, stickers, signage, etc.

O M ASIREZE R AL . BEHEITEIME (call-to-action) L, EHRIFTRE%E

RENEEDER RE—IL-RT—ILUMRE) 21X, ISR FTF2 E
TIyb RIL, RMRL T D54V — RFVA— A R—DRENEFE

nFEY,

DSATUrDHEX
DMO05 Use of Direct Ambient: Small Scale Required
DM05 1—R-AT-FALIFFUVETVR RE—IL-RT—IL WA
Use of the surrounding area or environment where there is a direct call |+  Written Submission
to action and measurable results. Small scale includes glasses, napkins, EmEREAE

»  Video Presentation (max. 2 minutes)
JLEerT—av-ETH(®E2 D)

+ Digital Presentation Image
TORITLEST—a VB

+  Client Endorsement Letter

non-standard shaped sites, floor media, events, live stunts, etc.
MO AOIREE R AL . BHEITEIMLE (call-to-action) L, EHRIFTRE%E
BRAEEDER T—2 A7 — L (KRR (21 BRETERENORK
DL, RKATAT ARV FAT - RAVNENEENET,

Note: ‘Large Scale' refers to the physical size of the object, not the
quantitative volume or scale of distribution.

F ST RV EIEERBAD YA XERLET  ECERMRESE
BLEE A,

Note: ‘Small Scale' refers to the physical size of the object, not the I5AT U rDHEEX

quantitative volume or scale of distribution. Optional

ECRE—IART—)VEIFERBAD YA XERLET . HECEMRRE 723y

HRLEE A +  Actual Sample of the Work
EGROBMYLTIL

DMO06 Use of Direct Ambient: Large Scale Required

DM06 1—R-AT-FALIFFUETURN 5= -RT—)L %Y-|

Use of the surrounding area or environment where there is a directcall |«  Written Submission

to action and measurable results. Large scale includes supersized and EEREAE

Video Presentation (max. 2 minutes)
JLerT—a-ETH(&®E2 D)
Digital Presentation Image
TORITLET—a B
Client Endorsement Letter

VAT DHEBEX

ADFEST 2022
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TALLYk-0—422R

DIRECT LOTUS

FALHYL-0—8R

DMO07 Use of Online & Digital Platforms

DMO7 1—R-#T - A3V & T ORI -TFIRTA—L

Websites, microsites, banners ads., eDMs, widgets, games, search
engine and viral campaigns where the activity has a clear call to action
and delivered measurable results

Web Ak, v498- YA+ (4FERT ML) Web /N F—[EE.eDM, V1P
INBRTTN T—L BRIV NATL-FroR—U7gE | Ak
[ZATENMAEE (call-to-action) L, &HBIFIBEG#ERE H I 15 &,

DMO08 Use of Mobile Marketing

MATERIALS
fRRH &R

«  Written Submission

ERERBAE
«  Video Presentation (max. 2 minutes)
JLEeoT—aETH(&®E2 D)
Digital Presentation Image
TOAIN-TLELT—a v Efg
«  Client Endorsement Letter

AT RE A ——- T 5 —T AV BN, ZFLT/EFaSHR
L—Lavickd HEETEDED,

DM08 1—R-# T -E/NAIL-X—r T4 ISATULDHEEX
Campaign that targets consumers on mobile and portable devices with a Optional

clear call to action and delivered measurable results. Includes mobile FFav

applications, widgets, MMS/SMS campaigns, mobile films, Bluetooth « URL

and location-based marketing, etc. )29 5% URL
ENANAOR—ETIEBREFESIHBEEIREL , BPRHEICITEIMLE (call-

to-action) L, EHRIATRELIEREH T F v R—UER. ENAMLAEAITT T

). 242y (EHTT)) . MMS./SMS F4r > R—2 B/ LEITE

B, TI—hry— AWM EEHREFMALI-I— T4V GENEENET,

DMO09 Use of Social Media

DM09 1—R-#T Y= % ILAT AT

Social media-led activities with a clear and measurable call to action.

Includes social media, social networking platforms, blogs, etc.

V= x LATAT N EET 5. BN DFHRIA] BT B (call-to-

action) £ 55EE, V=V ILATAT . V—Iv )b RybD—F U7 - —E

R IOTREEEHFT,

DM10 Co-Created & User Generated Content Required

DM10 #8l/ 1—Y—- xR —Fyr-a Ty WIR

Socially-led activities with a clear and measurable consumer «  Written Submission
engagement, participation, and/or brand collaboration. EREREASE

Video Presentation (max. 2 minutes)
JLEoT—aETH(&®E2 D)
« Digital Presentation Image

T -TLEYT—LavER
+  Client Endorsement Letter

technology, wearable technology, 3D printing, etc.
FLOBMCZDORRZRA-BALIZOS a2y —2ay, (REHRE. iR
WE AVEZ9T47 (RAR) -TY/AO— DI F7ZT)I-TH/AD0—,
DIV T TR EEEHFT,

VAT bDHEX
DM11 Use of Technology Required
DM11 1—R-A7-F49/80— WA
Communication utilizing and introducing new technology and its «  Written Submission
applications. Includes virtual reality, augmented reality, interactive ERERBAE

* Video Presentation (max. 2 minutes)
JLerT—aETH(&E2 D)

+ Digital Presentation Image
TOI-TLEST—LavER

+  Client Endorsement Letter
DTATDHEBEX

Optional

v W

« URL
)25 URL

DM12 Field Marketing

DM12 Z4—IK-R—4 T4V

Campaign that targets consumers on the field marketing and/or real-
time activities. Includes shopper marketing campaigns, on ground
promotions, events, sampling activities, door-2-door campaigns, direct
sales, etc.

Required

A
Written Submission
EREREAE
Video Presentation (max. 2 minutes)
JLEeoT—avETH(&E2 D)
Digital Presentation Image

o

Page 41
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SHOUR-FOE—a  (HETAE—2a0GE) ARV T,

TyhbLf=FroR—=2, 2aynN— =TT F¥voR=2 T 5

FOAIN-TLE T aVE B
Client Endorsement Letter

encourage consumer loyalty.
HEBELEOBRIVYERIZBEDOAVIILTARIED-OIZ. BX. &1t
FREARBNFELI—TVEBICAT-FroR—,

DM14 Direct Campaign for Launch/Re-Launch
DM14 OV F /BOVFDEHDFALIM FroR—

FRIZAR. FAL M- =L RIGENEENET, VAT bDHEREX
Optional
FFvar
«  Actual Sample of the Work

EROBEMYTIL

DM13 Direct Campaign for Retention/Loyalty Required

DM13 YT22ay/ B4V ILTADFHODE LI FroR— WA

Campaign that initiates a targeted drive towards a business, company, |+  Written Submission

or product in order to establish a relationship with the consumer or EREREAE

Video Presentation (max. 2 minutes)

JLEeoT—avETAH(&®E2 D)

« Digital Presentation Image
TORI-TLEYT—LavEE

«  Client Endorsement Letter

BIRELaV Y2 —T—DFREBRERIEL. FHRIFTREGERBERICORITS
=®I2. T—RZRIEMITERLTLS T roR—y,

Campaign created to launch or re-launched a brand, product or service. ISATUrDHEX
TSR BRFELEY—ERQOBVFELEBAVFOLHDF v R—

yo

DM15 Use of Data Required

DM15 1—R-#7J-F—4 %Y

Campaign that utilises creative use of data to enhance the targeted *  Written Submission
consumer experience and lead to measurable business results. EmERBAE

Video Presentation (max. 2 minutes)
JLerr—raETH(&E2 D)
Digital Presentation Image
TOIN-TLEYT—2avER
«  Client Endorsement Letter

VAT bDHEREX
Optional
FFvar
« URL
)95 URL

ADFEST 2022
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HALLYk-O0—4RX

DIRECT LOTUS
ZALHYL-0—45R

DM16 Integrated Direct Campaign

DM16 1> T L—TYE-FALIL-FroR—>

Campaign that effectively and seamlessly utilises multiple
mediums/channels. Entries should include details of measurable results
of the campaign.

BEROATAT /FroRIEHRAN DL —LLRITEALTLSF vy
R—=2, TN —ERIZE, FroR—U D AR DOFHES A TULVET
nERYFEERA,

MATERIALS

RHEH
Required

WA

Written Submission

EREBAE

Video Presentation (max. 2 minutes)
JLerT—rav-ETH(®E2 D)
Digital Presentation Image
TOITLELT—a B
Client Endorsement Letter

DF4AT7 U bDHEX
Optional
FFvay
- URL
)25 URL
< Actual Sample of the Work
EGROBYYTIL
DM17 Resilience Through Creativity Required
DM17 LPUIVR-RIL—-PYIALTAETA WA
A special Lotus Award sub-category to recognize ideas and *  Written Submission
creative solutions that demonstrate resilience and resolve in the EmEREAE
face of the Covid-19 global pandemic. It is awarded to works »  Video Presentation (max. 2 minutes)
that rise above the crisis to create public, economic, cultural TLEoT—av-ETH(®RE2H)
and/or other ideas for the greater good. The solutions may or « Digital Presentation Image
may not be connected directly to the brand. TOAN-TLET— 3V EfE
A—2REDOHHYITHTI)—. FEOOF VAL RBELEAE/XVTIVYIZ «  Client Endorsement Letter or Media
MERMNIREGEIERBEREDTAT 7OV IAT4T4))a—23 Schedule
VETHELET . HEEARDOFBED-DICHELTRL A E-EF-E-Z DIAT DB EITEERR 71—
DMDTATTEEHEEIET DERICEONF S, V)a—2avET5 )Y
VREEHEDLEMN>TOTEENER A, Optional
A7 a3y
« URL
)2 9% URL
+  Actual Sample of the Work
EROBEMYTIL
LOTUS ROOTS MATERIALS
<BA—FR-)L—Y> RHEH
LRDM Lotus Roots Required
LRDM A—4X - JL—Y WE
This is an award unique to ADFEST that is awarded to works that *  Written Submission
embody local values whether in terms of culture, religion, beliefs, EREREAE
traditions, or language. Lotus Roots recognizes works that preserve and |+  Cultural Context Explanation
celebrate the rich heritage and value of each local culture. XALBRIE M oD R

A—%Z-)L—YIX. ADFESTHBEMDEEL T, Xib. R&. XK. &#i. S
L MBOMEREARL-ERICEONET . TR T OMEICER
DXIED . ENEEPMEEZEY. MASERETMLET

Video Presentation (max. 2 minutes)
JLerT—av-ETH(®E2 D)
Digital Presentation Image

TR TLEYT—avER

Client Endorsement Letter or Media
Schedule

DIAT DB EITERR T 21—
L

Optional
AFay

URL
)95 URL
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«  Actual Sample of the Work
EROBEYMY LTI
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eav—X-O—4X

The eCommerce Lotus awards creative works which have creativity of eCommerce and all innovative efforts in the
digital business. Works should also demonstrate how the its efforts in the digital business that define the future.
The decision of the Juries on eCommerce Lotus winner will be based on 4 criteria and weighted as follow:
eaAV—R-O—AR[F, e AV—RIZHITDHRIERZREEL, TR -EDRRIZEVWTEFHLGRYBAZR S0
TATATERITHLTEONET . TUN)—ERIFE, ZOTIORIL-EDRRICE THRVEHANERT HFER

ERSFTNERYFEE A

. ﬂI?ﬁe;ults (30%)

eCOMMERCE LOTUS
eadv—R-O0—4RX

ECO01 Products & Services
EC01 FO4 Y& —ER

ECO02 Corporate Image

EC02 a—RL—hk- A/ A=

Non-product or service-based company image including event
sponsorships, seasonal messages or announcements to increase the
brand perception and reputation.

3F§EDH$7L_!3:-U- t Z%U)jafﬂ*m.\i'l]/nﬂﬂﬁr_]J:@T_&)G)’f’\/l‘ﬁ:’:ﬁ
FHiAvE—OHANEER,

EC03 Corporate Social Responsibility

EC03 a—RL—hkY—% )L LARUIE T4

Non-product or service-based corporate social responsibility campaigns
on environmental, social, and ethical efforts to increase the brand
perception and reputation.
FERGFLEY—EXREDOTSURRM /M LO-ODRE &~
RIBEEELGED CSR(ITEDHEMETE) FroR—2,

MATERIALS
RHEH
Required

BA

Written Submission

EREEAE

URL

1)>% URL

Video Presentation (max. 2 minutes)
JLErT—rav-ETH (&K 29)
Digital Presentation Image
TOAN-TLE T3V EfE
Cllent Endorsement Letter

VAT rDHEX

EC04 Public Services & Cause Appeals

EC04 N\J1)yy-H—ERX&I—X-FE—IL

Anti-smoking, anti-drugs & other addictions, anti-drunk-driving, road &
public safety awareness, health & hygiene awareness, political &
religious messages, unions & associations, environmental awareness,
human rights awareness, animal rights, government & forces
recruitment, state education, racial, ethnic & disability awareness,
gender equality, abuse, charities, volunteers & donation appeals, NGOs.
REE, REMZDMEFERSTY . RREEEL, KBREHE. #F-7
AHE, BUAR- REMER. e - RIEEH. NMEEH. BIYOE
T, B HEDAMEE., ALE. NEER- RIEER-FREER. Bk
T EH. EBEED. RSUTATPEMOFEUMNIF. NGO,

ECO05 Resilience Through Creativity
ECO05 LYYIVRR)—-OYIALT1ET4
A special Lotus Award sub-category to recognize ideas and creative
solutions that demonstrate resilience and resolve in the face of the
Covid-19 global pandemic. It is awarded to works that rise above the
crisis to create public, economic, cultural and/or other ideas for the
greater good. The solutions may or may not be connected directly to the
brand.
A—3REDHRH{RVITATI)— FHERIAOFT VAN ARBREE/NDTIVY
[SABMAMIRRGEIERBEREETAT 7OV IAT4TEY ) a—
/a/’&uﬁﬂﬁbiﬁ‘ HELAEDOFBED-OHICHELZTARL 2 - #EF- X
0

Required

»A

Written Submission
EREEAE

URL

1)>9% URL
Video Presentation (max. 2 minutes)
JLErT—rav-ETH (&R 29)
Digital Presentation Image
TR -TLE T3V ER
Cllent Endorsement Letter
VAT rDHREX
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FTSUREEEDGA>TLTERVEE A,

LOTUS ROOTS

<A—ZR-)L—Y>

LREC Lotus Roots

LREC A—%X-)L—Y

This is an award unique to ADFEST that is awarded to works that
embody local values whether in terms of culture, religion, beliefs,
traditions, or language. Lotus Roots recognizes works that preserve and
celebrate the rich heritage and value of each local culture.
A—8X-J)L—YIE, ADFESTHMBODELLT, Xt R¥K. E%. &#. &
BaL . MBOMESREARLIERICEONET . ThZThOMBICEE
DD, ENHEECMIEZEY . MAHERZTMLET .

MATERIALS
RHEH
Required

WA

Written Submission

EmEEAE

Cultural Context Explanation
XALERIE Ao D fEER

URL

)2 % URL

Video Presentation (max. 2 minutes)
TLEvT—av-ETH(&E2H)
Digital Presentation Image
TOAIN-TLET—aVE
Client Endorsement Letter
DIATUFDHBEX
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IJxH9T47-0—4R

The decision of the Juries on Effective Lotus winner will be based on 4 criteria and weighted as follow:
BEENIIIIT4T7 - 0—FREBETHED 4 BELRRIIUTOBEYTY :

Creativity/ldea/Insight

DVIATFAETA/ TATT Ak (30%)
. %gﬂaﬁtegy (15%)
. gﬁe;ults (40%)

EFFECTIVE LOTUS

IJIYT47-B—432R

EF01 Effective Lotus: Campaign Success

EF01 TOxH747-0—3X : FroR—V-H 78X

Any and all marketing communications efforts, whether success
campaigns or unique efforts within a campaign are eligible to enter. For
unique efforts within a campaign, there must be specific objectives set
by the client, which the entrant achieved.

UL F v o R— OMBFDORATIT ol F v o R—D R E HopdHT—
T4V 232 —2aVv NIVMN) —EREBLET . MEORAES
o= F v R=UITDNTIE VFAT UMD ERELIRED BRI ERS

MATERIALS
RHEH
Required

WA

Written Submission

EmEEAE

Video Presentation (max. 2 minutes)
JLerT—av-ETH(®E2 D)
Digital Presentation Image
TOAN-TLEVT—aVEfg
Client Endorsement Letter

This is only eligible for any and all marketing communication efforts for
campaigns with total budget under USD 200,000 (including all media &
production budget).

BPHE 20 BRRLRE (TRTOERKELREREZEL)TY—7 T4V
J-a32= =23 F oY R—UDANIUN ) —ERRERLE
j—o

Note: Entrant must indicate the number/quantity of the increase in
results to show campaign effectiveness, not simply a percentage
increase of the results of support their entry. Entrant must also clearly

nTWETNIFRYER A, D47 rDHEEX
Note: Entrants must indicate the number/quantity of the increase in

results to show campaign effectiveness, not simply a percentage

increase of the results to support their entry.

T GEEE. FYUR—UHRERT O EEOERIEMLI-EARN

BT BEXRTLLGTNEGYERA (TN ) — B TEITEMES (T

ZRTT AN TIEEC,

EF02 Effective Lotus: Small Budget Required

EF02 L7197 47 -0—3X: XE—/L-/\Txyh WA

Written Submission

EREREAE

Video Presentation (max. 2 minutes)
JLerT—av-ETH(®E2 D)
Breakdown of the budget
FEOHER

Digital Presentation Image
TOAN-TLE T3V EfE
Client Endorsement Letter

Any and all marketing communications efforts which long-term success
campaigns are eligible to enter.
RARICHOEYRYZERITAF Yo R—VEHEHT 5. HoPEHI—TT1>
Heazazh—avh i BEREELET,

Note: Entrants must indicate how sustained brand effectiveness was
achieved as part of a longer term campaign.

FEREEE. R v UoR—VICBWTEDKSITT SO RFEENFRS
h=OhERSBITNIELRYFEE A

indicate a breakdown of the budget. DTAT DR
EREER, FYOR—VHRERT OIS, REOFEREML-E&KE

BHF - BEZRTLEINIEGVERA (TN — B THEITEME (T

FRINTBHDTIIE) . [SEE T FE . FPEONREATRLETNILGEY FE

A,

EFO03 Effective Lotus: Long-Term Creativity Required

EF03 T7x4H547-0—3R: QY5 - 8— L HYI(TF1ETF1— WA

Written Submission

EREEAE

Video Presentation (max. 2 minutes)
JLerT—av-ETH(®E2 D)
Digital Presentation Image

TR TLET—a VB
Client Endorsement Letter

DFAT U DHEBEX
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EF04 Resilience Through Creativity

EF04 LOYIVRR)—DYTATA(ET4

A special Lotus Award sub-category to recognize ideas and

creative solutions that demonstrate resilience and resolve in the

face of the Covid-19 global pandemic. It is awarded to works

that rise above the crisis to create public, economic, cultural

and/or other ideas for the greater good. The solutions may or

may not be connected directly to the brand.
A—42REDHHRYITHTI)— FHEAOFT VAL RRERAE/ NV TIVII
LRI RIGRSERBEREDITAT 7OV IAT4T 1Y) a—23
VETHELET  HEEARDOFBEDO-DICHEEZTRL A H-BF- L2
DMDTATTEEAHEIETHERICEONFT . V)a—2av(FTS
UREEEDLGAOTLTHLEBLFEE A,

Note: Entrants must indicate how the idea or brand effectively creates
public, economic, cultural and/or other ideas for the greater good
FRBEIX. TATTOITIURADNHEBITRITIIDONHE BF. X
b FEEZ0OMDTAT7ERIE T AN ERILTNELEYFER A,

Required
«  Written Submission
EGREREAE
«  Video Presentation (max. 2 minutes)
JLErT—av-ETH(®E2 D)
« Digital Presentation Image
TIOAN-TLEVT—2aVEfg
+  Client Endorsement Letter
DIAT U DHEBX
Optional
AFay
*  Breakdown of the budget
(for works submitted to EF02)
FEOHER
(EF02 fZH D E &)

LOTUS ROOTS
<A—ZR-JL—Y>

MATERIALS
RHEH

LREF Lotus Roots

LREF A—4Z - )L—Y

This is an award unique to ADFEST that is awarded to works that
embody local values whether in terms of culture, religion, beliefs,
traditions, or language. Lotus Roots recognizes works that preserve and
celebrate the rich heritage and value of each local culture.
A—4Z-)L—YI[E, ADFESTHMBDEEL T, Xk, R¥. EX. GH#E. §
L MEBOMBREFRLERICEONET . ThThOtEICER
DD ENFEECMEZEY . FASERETELET .

Required

+  Written Submission
EmREREAE

«  Cultural Context Explanation

XALHIEIE A o D fEER

Video Presentation (max. 2 minutes)

JLerT—av-ETH(&®E2 D)

+ Digital Presentation Image
TOAN-TLET—aVEfg

+  Client Endorsement Letter
DFAT U DHEBEX

Optional

73y

+  Breakdown of the budget (for works
submitted to EF02)
FEOAFREF2 ~DIVR)—5)
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T4IL-D5TR-A—FR

Film Craft Lotus awards craftsmanship works which the technical skill and production value enhance the story and

made the idea stronger.

TAIVL-DFTR-O—FR (&, BEDOREEETAF Va0 -/ a—(2&o T,

MENELH . TATTERILSN-ER

[CxLTEELNET,

FILM CRAFT LOTUS MATERIALS

T4V 95Tk -0—5R REHES

CFO01 Directing Required

CFO1 F4LOT4vY Py

How the director’s vision enhanced the story and made the idea «  Original Film

stronger. FVOFILENE
BEHROEDIVALNIMFEZROSF . TAT7ERIELIZOAEFHES - Client Endorsement Letter or Media
nFE9d, Schedule

CF02 Editing DFAT DB FE-ITEARRr D 1—
CFO2 LT 1T v

How the editing enhanced the story and made the idea stronger.

WENVDITYEREROSFE . TATTERIELEODFESNET,

CF03 Cinematography

CF03 ARk T574—

How the cinematography enhanced the story and made the idea

stronger. Namely, through composition, style of photography, lighting

and use of camera techniques.

BEAVDITYEBZERSFE . T4 T 7ERIELIEANEHEShES . BR

BICIEaVRO 3y  BEOREZM)L. BB AASEMTOERETY,

CF04 Special Effects: In-Camera Required

CF04 ZRY % )L TITH R HASHM WA

How the execution of in-camera practical effects (e.g. pyrotechnics, +  Original Film

mechanized props, models, atmospheric effects) or in-camera optical AUTFILEE

effects (e.g. multiple exposure, ramping speed, shutter adjustment, time-»  Client Endorsement Letter or Media
lapse, mattes) enhanced the story and made the idea stronger. Schedule

AASHEMDIEAHER Bl XMBFH=H X, Ty T O#MIE. TV, X DIAT DB X FE - [EEERR o a—
K[R) . HAVWEHATHMORXENR (ZEENK. SVEVT -RE—K, yI%

v A—EAR BALSTR TYTR)B, LWHIHEEZEESEE. 74T 7 Recommended

e A FREENE T, i+

Note: works involving digital visual effects must be entered into CF05.
ETONEDATIL- T T OMEERALIERIL CFO5 [CTUR)—LT
Ty,

CFO05 Special Effects: Digital Visual Effects

CF05 ARL ¥ )L-TIxHM: TORIN-EDaTIL-T I+

How the digitally created and/or manipulated imagery (CGI) enhanced a
story and made the idea stronger.

TORIIMIZRIEN., FIFNEBINF-EE (CGD) A . LWHHEEELE

. ‘Making of VDO support to provide juries
with a better understanding of the
Special Effects used in the production of
the film. The VDO cannot exceed 2
minutes.

AFXUTT(HERR) ERBLEETA
(X, FEBREICE T ORHMDRERIZON
TEREEROERZRELFT . ETAE

enhanced a story and made the idea stronger.

T=A—=2av D (FYT 93—/ TICDTHF A2 #E. 2D 3D 7
A=V EAUTI =3y AbT - E—ay  ®—23V T 54y
DR)BODNIEEBOSFEE . TATTERIELEOAFHESIET,

B TATTEEIELI-DD RSN ET, R 22FTELET,
Note: works involving the integration of in-camera effects must be

entered into CF04.

EAATKAKDHEE- NREFE > TRIESNI-ERIEL, CFO4 (2R —L

TFELY,

CF06 Animation (In-Camera or Digital) Required

CF06 7 =A—2ay (MAFHMEFXTIRIL) W

How the execution of the animation (including character/asset design, |»  Original Film

build, 2D/3D animation and integration, stop motion, motion graphics) FVOFILENE

Client Endorsement Letter or Media
Schedule

IDSAT DB E - IIEARR T 21—
L

Recommended

HER
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‘Making of VDO support to provide juries
with a better understanding of the
Animation techniques and steps applied
in the production of the film. The VDO
cannot exceed 2 minutes.
ALFY(HHERR) ERFELIETA
(&, FMEBRRICHFET = A—aviifie
TAERITOVTEEARDOEBEREL
FIETHRIRR2H5FTELET,

CF07 Production Design

CF07 Fn&yiay -7H1y

How the execution of a cohesive overall aesthetic via production design,
including set design, location builds and prop design enhanced a story
and made the idea stronger.

TINTHA . =3 OBR. MNERETHAUREEEL TS
U THAUREDBIEDLSELES BENVN OB ERCFE . TATT
LA FHiishEzS,

CF08 Costume Design

CF08 KETH 1>

How the costume designer create the look and mood for the actors and
actresses and ensure the props and wardrobes reflect the story in film or
stage productions which to help demonstrate the director’s vision.
KETHFAF—HULHIZHEE D look and mood (44 R BESR) ZAIYH
L. F/NBEREREICREBFLIBEESHECE T EIMEBEERBRSESZE
TOEHROEDIVERICHEELI-OMDFFESNET,

Required

Ry

S

A

Original Film

AIVOFILBE

Client Endorsement Letter or Media
Schedule

IIAT DB E ISR AR T 21—
L

Recommended

i

‘Making of VDO support to provide juries
with a better understanding of the design
and production steps involved in the
production of the film. The VDO cannot
exceed 2 minutes.
AAFXUTT(HERR) ERBLEETA
(&, KI{EBIRICH T BT A LGIETR
TRODNWTEEEHADERERELE
T ETAHIIRE 2HFETELET,
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T4IVL-D5T-0—4F R

FILM CRAFT LOTUS

F4IV L9578 -0—5X

CFO09 Casting

CF09 ¥+ RT1vT

How the casting selections bring the idea to life and enhance the
delivery of the script. Script can be either way (agency or
production/director).

XX RTAVTPONMNITATTIZGHERE LA FIRD NWEESHT-MHEE
flishExEd, IRFTEDERBTLEVERA(T—Vzo—FEHER
#HBEHR)

MATERIALS
RHEH
Required

~

S

A

Original Film

FIVOFILBE

Client Endorsement Letter or

Media Schedule

DSAT DB EISERR T 21—
y1”

Recommended

i

‘Making of VDO support to provide juries
with a better understanding of the casting
method involved in the production of the
film. The VDO cannot exceed 2 minutes.
ALFRY(HERR)ERFELIETH
(X, HEBRRICEFEFYRTAU T FEIC
DWTHEEEMNOERERELEFS . ET

FIEKR2HETELET,
CF10 Use of Talent/Celebrity Required
CF10 1—R-F7F-4L> b/ tLTUT4 WA
How the use of the talent or celebrity enhances the idea and brings the |+  Original Film
script to life. FIVOFILEE
BALUROELTYTADRADVNITATTERESE . BIKIZHZEWRE - Client Endorsement Letter or
RAAEMD SN ET, Media Schedule

CF11 Script

CF11 1K

How the interpretation and development of the script enhanced the story
and made the idea stronger. The origin and development of the script
can be either from agency or production.
IARDBINEELAVNYEEFE ST TA T 7EEELI-ADFHES
NFET HADF)OFIVEELRIRIE, T—2 oo —LFHERHDELE LN
STERVFEEA.

CF12 Original Music Score

CF12 AT FIL &

How the original composition of music enhanced the story and made the
idea & execution stronger.
fERISN-—E DA YD FILEMBN VDB EFOFE . TAT 7 EER
ZEIELI-M D EHESNET,

Note: works submitted into CF12 cannot be entered into CF13.
SFE.CF12ADITUR)—EMmIE. CF13ICTIV M) —TEFEH A,

CF13 Use of Music Track

CF13 A—R# T 22a—UwI 599

How the choice, integration, reproduction, adapted and re-mixing of pre-
existing music enhanced the story and made the idea stronger.
BIFEhZEdL ., BN, HAHWEHEES. VIVIRTHIET, LWhITYEEE
BoFEtd. 7AT7ERIELEADFHRShETS,

Note: works submitted into CF13 cannot be entered into CF12.
E:CF13~ADIUR)—EGIE, CF12 2TV ) —TEFEE A,

CF14 Sound Design

CF14 Yok -FHALY

How the sound design enhanced a story and made the idea stronger.
YOUR-THAUBRONNIYEBERSFE . TATT7ERIELIDAEHES
nEJ,

DIAT DB X F = [IEERR 72—
2

CF15 Colour Grading
CF15 h5—-JL—TFT4v4J
» How:the-eol _ ing enhanced a story and made the idea stronger.

Required

W

Original Film Page 34
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NI TL—TAaVTBOMNNYEZELOFTE . 74T 7ERIELI=ADEE
[T 35 S

AVOFILEE
. Client Endorsement Letter or
Media Schedule
DIAT DB X FEISEARR D 1—
L
Recommended
fii

. ‘Making of VDO support to provide juries
with a better understanding of the colour
grading techniques and steps applied in
the production of the film. The VDO
cannot exceed 2 minutes.
AAFXTT(HERR) ERBLEETA
(X, #MEBRICHEFEHT—TL—Tav
SEfiETAERIZDONVTEEEAD R
FRELFT . ETAERR 2H0FTELE
-g—o

CF16 Resilience Through Creativity

CF16 LPUIVRRIL—HPYIATAET1

A special Lotus Award sub-category to recognize ideas and

creative solutions that demonstrate resilience and resolve in the

face of the Covid-19 global pandemic. It is awarded to works

that rise above the crisis to create public, economic, cultural

and/or other ideas for the greater good. The solutions may or

may not be connected directly to the brand.
A—42REDHRYITHTI)— FRAOFT VAL RAERE/ DTV
UbRAMIREGERSERBEREDITAT 7OV IAT4TY ) a—23
VEFHELET . AR ROFED-HICRH#EERRL A - FF- - £
DMDTATTEEABEIET HERICEONFT .V )a—2av(FTS
VREEEDLEASTLTEBLER A,

Required

«  Original Film
FUOFILENE

. Client Endorsement Letter or
Media Schedule
DFAT DB XFE-ITEAR D 1—
L

Recommended

i3

«  ‘Making of VDO support to provide juries
with a better understanding of the
particular methods involved in the
production of the film. The VDO cannot
exceed 2 minutes.
AAFUTT(HMERR) ERBLEETA
(X, FEBREICEFER/REDFEIZDONT
EBAFAOEMRERELET  ETHIER
R29&FTELET,
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T4ILL D57 0—2 R

LOTUS ROOTS MATERIALS

<B—4R: =Y > REEH

LRCF Lotus Roots Required

LRCF A—4XR - JL—Y WA

This is an award unique to ADFEST that is awarded to works that «  Original Film

embody local values whether in terms of culture, religion, beliefs, FIVOFILENE

traditions, or language. Lotus Roots recognizes works that preserve and |+  Cultural Context Explanation

celebrate the rich heritage and value of each local culture. XALHIEIE Ao D fEER

A—4X-)L—YIEL, ADFEST BN EELL T, b, RE EE.#Hi. & -  Client Endorsement Letter or

BRE. B OMEREAFELERICELNET  ThETh oI EE Media Schedule

DD, ENEECMIEZLZEY . MASEMETMLET . DFAT DB E-ITERR 7D 21—
L

Recommended

it

+  ‘Making of VDO support to provide juries

with a better understanding of the

particular methods involved in the

production of the film. The VDO cannot

exceed 2 minutes.

ALFUTT(HIERR) T RELBYEIE.

FMEBRIZE TAR/EDFAICOVTE

EEHOERERELET, BEBIIRE 2

PETELET,

Page 36
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I4ILL-A—BER

The same work (that is, identical version & duration) can only be entered into ONE sub-category under either
Broadcast (TV or Cinema, FO1 — F10) or Internet Film & Other Film (F11 — F23) but can be re-entered into Resilience
Through Creativity (F24) and Lotus Roots (LRF).

RC(N—23r / RORESHE—D) &L, <WBED> (FLEFEIEBRE. FO1-F10) F X <AV F—RVNBIE & ZTD
HEE > (F11 - F23) DWLZVF A DATIV—AD ., O EDDHTATI—IZOHF I UM —DARETT M. <L DT
DR R DYIATFAETA(F24)>E<A—ER JL—Y(LRF) > ~DRIBE I ) —[LATEETT,

Entries in the Broadcast Category (FO1-F10) must be aired on the TV/Cinema medium.
<ME>HTIJ—(FO1-F10) ~DITURJ—ERIE. TUE /BEIRIATHE / LS TORITAIERYER A,

Internet Film (F11-F23) must be original films created for the Internet, and excludes films that were originally created
for TV or cinema transmission and which have subsequently been posted on the Internet. Such films should be entered
in the Broadcast Category. Internet Film includes pre-roll ads.

<AVB—FYBIE > HATI)—(F11-F23) ~AD IR —E&R(E, 13—y bRICHEESh=A ) OFIIL BB TRIT AL
Hod | RAITTLUEFEREBREO-OICHIESN-ERD AU F—RyMIBRBmIN -y —XIEBRNESNET, 5L
F<BESATI)—ADIUN)—,RYFET , <AUA—RVBIE > [IETLA—LVEEEEAET .

Any film commercial used interactive on screen entered must be entered into the Interactive Film (F22) or Interactive

VDO under Digital Lotus (DI05) and Interactive VDO (MB08) under Mobile Lotus if appropriate.

For other film content for any other screens must be entered into Other Film (F23).

Entries in the Resilience Through Creativity sub-category (F24) can be either the broadcast film version or the internet

film including other film version.

BEEE TS T4THBEER T ABELE (L. ABDNEIBEEA RS0 T4T -4V L(F22) TR -O—RADAUEFY
T47-ETA(DIO5) . /XA IL-B—RRDAB2F59T47 VDO(MBO8) ND I —ERYET,

ZOMOEEBE T ICHESN BBV ToVIET Y — T L(F2)AND IR —ERYET,

LOUIVR-ZRI— D) IATAET4DHYITHTI)—(F24) [T M) —F BRI BER/AA—Davh ., £zIEZ 04
DN—=23VFBLAU3—R VBB TIU M) —LTLIEELY,

BROADCAST MATERIALS

< JRiE> RHEH

F01 Food & Beverages Required

FO1 7—F&E/\LyP WA

F02 Beauty, Health & Personal Care +  Original Film
FO2 Ea—T 4, ALR&IS—YFI-HT FIOTIVBE
Beauty products, cosmetics, perfumes, pharmaceutical products, *  Media Schedule
supplements, healthcare products, sanitary products, toiletries. BAAR 7D a—)L

ERHM MR, FKEER. FTIAU AR TTE G £EA
g MR —H &,

FO03 Sports, Fashion & Accessories

F03 RAR—Y, I7vav &7 V&Y —

Clothing, sportswear & equipment, footwear, accessories, jewellery,
watches, luggage, bags, sunglasses.

KRR RR—Y D7 ERAR, DUk T 7OEY)— DaTl)— Bl
ST VT BTSSR,

F04 Cars, Other Vehicles, Accessories & Auto Services

F04 h—, 7Y —-E—I L. 7oV )—&F—F-H—EZX

Sedans, trucks, vans, SUV, 4WD, jeeps, motorbikes, bicycles, boats,
lorries, parts, accessories including in-car audio & visual systems, gas
stations, vehicle maintenance products, towing companies, car dealers,
car rental services.

AU NSUY AU SUV AWD, O—T [ E—4—/\1Y BERE, R—
b A== =Y, 7Y ) —(BERNF—T4A-EDaTI-LRTLE
BU)AVIVAREUR  E—VILRFEERS ., Lyh—Stt, BIRFEE.
LYAH—HY—ER,

ABFEsT 2022 As of 20/??)?;0:;71




FO05 Electronics, Household Products, Home Appliances &
Furnishings

FO5 TLYRA=Y R NIRE—LE-TAEIY  K— L FTSA4TVRE&
Ir—=yoy

Consumer electronics, cleaning products, household maintenance
products, household items, home & kitchen appliances, kitchenware, pet
products, home decorations, building products & materials, home
security products.

RE.BRRER FEA T RAEE . REAG. RE-AMELESL. &
FrAm. NyMEER G, FEEHAM. BEYEER G- FM. R—Lt
Fal)T14—,

F06 Retail, Travel, Leisure & Communication Media

FO06 UT—IL, bR, LOY—&OAZa=H—230 ATAT

Department stores, specialty stores, eCommerce, online stores,
supermarkets & hypermarkets, restaurants, fast food chains, cafes,
pubs, transportation & travel services, tourism authorities, hotel &
resorts, toys, recreational facilities, sports facilities, festivals & events,
museums, newspapers, magazines, books, broadcasting stations &
programs, streaming & music services.

BEE.EME.eav—XR FUFMU AT A== —4 vk 1\ (/X
—X— Yy LANSY T7RRIT—R-Fz—> A7z, T 8k ijfTY
—ER BB 2. ATV = R LYY IT—2aV iRk RR—
UKEER . TTRATA/NL- AN BYEE, FiE. M, B8, 0EB - 4.
AN) =2V - BEY—EX,

F07 Finance, Real Estate, Business Products & Services,
Commercial Public Services.

FO7 D7A4F VR &Y T I -IRT—h EDRX-FOF VY —ER, a7
—Sx - R"TYyy-H—EX

Banking institutions, investment firms, mortgages & loans, credit cards,
insurance, real estate investment, business equipment & supplies, B2B
services including agencies, telecommunications, waste management,
educational institutions, law enforcement, utilities companies (electricity,
water, gas), healthcare.

SRR, RE R, FBERFRO—2 . ILIOIRI—R RIR. TEER
B EBHERE-WHHEM.B2BY—ER(REEZEV). ERBERE. REDE
B, HERE., AT, ABRFX(BER. K. AR AILRTT,
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I4I)LL-A—ER

BROADCAST MATERIALS
<HE> RHEN

F08 Corporate Image Required

F08 a—RL—hk- 1A= WE

Non-product or service-based company image including event «  Original Film
sponsorships, seasonal messages or announcements to increase the FVOFILEE
brand perception and reputation. *  Media Schedule

FRGRUFLEFYEXRDEDTSURRM A FEMLDO-HODAN EERT7D21—)L
UMBE. FEIAVE—DFITER,

F09 Corporate Social Responsibility

F09 O—RL—bk-Y—% )L LRARITE) T4

Non-product or service-based corporate social responsibility campaigns
on environmental, social, and ethical efforts to increase the brand
perception and reputation.
FERGRUFLEY—EXRDEDTIUREM. /R LO-ODRE
R/ HREFE A MEBEEGE CSRIEEDHSHER) FroR—2,
F10 Public Services & Cause Appeals

F10 /8Ty o-9—EX&I1—X-TE—/L

Anti-smoking, anti-drugs & other addictions, anti-drunk-driving, road &
public safety awareness, health & hygiene awareness, political &
religious messages, unions & associations, environmental awareness,
human rights awareness, animal rights, government & forces
recruitment, state education, racial, ethnic & disability awareness,
gender equality, abuse, charities, volunteers & donation appeals, NGOs.
REE, REMZEDMEKFERSTY . REEL, KBREHE. BF-&
AHE, BUAH- REBMER. AR RIEEHE. MEEH. BYDE
. BUFHEAOAMEER. KB, ABER-RIEEZR-EREEN. BX
FE EFH.BEEY. RIUTATOFEFOFEUA T NGO GEBUAFHE

) o

INTERNET FILM & OTHER FILM MATERIALS

<AVZ—FRYB)E & F D EhiE > RHEN

F11 Internet Film: Food & Beverages Required

F11 128 —F Y BB : 7—F &E/SLYD WA

F12 Internet Film: Beauty, Health & Personal Care +  Original Film

F12 A2 3—FYrBIE: Ea—T1—  ANILR&NA—YFI-TTF AV ILEE

F13 Internet Film: Sports, Fashion & Accessories . URL

F13 12 3—Ryh B : RAR—Y, T7yiav &77EH1)— )95 URL

F14 Internet Film: Cars, Other Vehicles, Accessories, & Auto +  Client Endorsement Letter or
Services Media Schedule

F14 44—y B E: h—, PH—E—VIL, 7HOEY)—&F—r-H— DFAT DB X FEITEARR D 1—
EX ¥

F15 Internet Film: Electronics, Household Products, Home
Appliances & Furnishings

F15 /22— yhBIE: TLYFA=Y X /NI RR—ILE-FAF I 5—
LT TSAT VR I7—=y Y

F16 Internet Film: Retail, Travel, Leisure & Communication Media
F16 1> 2—FybEIE:)T—I . FSR)L LOP—&OZ2=4—30- A
TAF

F17 Internet Film: Finance, Real Estate, Business Products &
Services, Commercial Public Services

F17 18— VbBIE: D74 F VR, UTPIIL-TRAT—M ESRR-TOSF S
F&Y—EX, 37—4L /0wy -H—ER

F18 Internet Film: Corporate Image

F18 /1 A—3YrBIE: O—RL—b- 44—

F19 Internet Film: Corporate Social Responsibility

F19 1 A—3ybBIE: a—RL—k-V— %L LRAKRUVE ) T4

F20 Internet Film: Public Services & Cause Appeals

ABFEST zozz As of 20/:?)?;0:;91




F20 /42— vbrBE: /T v)-Y—ERX &I—X-FE—IL

F21 Viral Film

F21 /(5 )LB)E

Films created primarily to be shared or distributed online.
FITHUFAVTOL T EFEEZBRHEL THIES N -EHE,

F22 Interactive Film

F22 123507147 BE

Films that interact with viewer. Entries can include 360° live action
photography or VR Film to go into the digital simulations.
FRRELNARDOR-EALNHLENE, 360 ESAT-Toav-T+r7
FI4—OT ORI -2 —2avE T3 REBREHELELTUMN)—H]

AETY,

F23 Other Film Required

F23 ZD1thBhiE WA

Original film content created for any other screens other than TV, «  Original Film

cinema or internet. Includes digital outdoor solutions, mobile & tablet, AUVOFILEE

public screening, events, award shows, branded content on programs. |+  Client Endorsement Letter or
TORI-TIOMTEREK EFR 2T RTV9-Ea—A2T AR Media Schedule

b REX.BHEHAOT SO TYR-aVTUVRE TLE . BE., 125 —F DFAT DB XFE-ITEARR D 1—
YRS DR —2 (BEER) A SHEESn =AU O FILBE, )Y

FILM LOTUS MATERIALS

<4 LA—ER> EHES

F24 Resilience Through Creativity Required

F24 LYYIVR-RI—-DYIAT1ET1 P2y

A special Lotus Award sub-category to recognize ideas and e Original Film

creative solutions that demonstrate resilience and resolve in the FUOFILBNE

face of the Covid-19 global pandemic. It is awarded to works +  Client Endorsement Letter or
that rise above the crisis to create public, economic, cultural Media Schedule

and/or other ideas for the greater good. The solutions may or DAT DB EITERR T 21—
may not be connected directly to the brand. v
A—2REOHZYITHTI— FHBEAOFT VAL ARERERE/NUTIvI(Z Optional
MERAMNIREGARSERBEEREDTAT 7RV IAT4THY)a—3 T3y

VEFHELET . HEEARDORBED-OCHEZRRL K- BF-XE- £
DMDTATTEEHHEIETHERICHEONF T V)1—2avdTS
VREEEEDLEASTVTHELFEE A,

URL (For Internet Film & Other Film)
295 URL(A 32—y EhE)
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LOTUS ROOTS MATERIALS

<A—4Z:)L—Y> RHER

LRF Lotus Roots Required

LRF B—42 R JL— WA

This is an award unique to ADFEST that is awarded to works that «  Original Film

embody local values whether in terms of culture, religion, beliefs, FUSFILEIE

traditions, or language. Lotus Roots recognizes works that preserve and |+  Cultural Context Explanation
celebrate the rich heritage and value of each local culture. XALRIEIE M S D #ZER

O—AX-)L—VIL, ADFESTHBE®MOEELLT, Xk, R&. E%. . & Client Endorsement Letter or

BRSO MESREFRREL-ERICEONET . FnThOMEICES Media Schedule

DXALD . EHNEEEOMELTEY . FRIEREFMLET, DFAT DB E LAy D 21—
L

Optional

A7 a3y

. URL
Y295 URL(A 22—y NEIE])
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INNOVA(A/—/\)-A—4R

INNOVA Lotus entries will be judged on their level of genuine innovation, talk-value, and results. The entry may
utilise only one media or across multiple mediums.

INNOVA(A/—/3)-O—BADIUN)—{ERIT. EQEFHE., FEEME. RRBEROLARIVICONTERSNET B
ATOREERL. EROEKRICHE-5EBERE. TN —FHETY .

INNOVA Lotus will be presented to world-class concepts that have made a dramatic impact on the marketplace i.e.
unique, “landmark” ideas, technologies, designs, applications or creative properties that have pushed the
marketing industry into unchartered territory.

INNOVA (A /—/%) -B—AR(F, TIGICRIMGEA I SR - HRLANILOEBLI-aVETMIFLTELONET,
(THOEI—TTAVTERNINETREBOBEBICHEAH Lz, A=—ITEREMNGTAT 7/ Hili THA2 7T
/) TAT4TEE)

Shortlisted INNOVA entries are required to present their works to the juries online.
INNOVA(A/—/3)-A—RR[ZTUM)—LToa— M AMIES-ERDEEET. BEEHICHLT. A0F10TERD
TLEVT—2avETICENROLNET,

If any shortlisted INNOVA entry is failure to send presenter/s forfeits the shortlisted entry’s right to be eligible to
become a Finalist or INNOVA Lotus winner.

BH. P A—MRAMIBESERDIEEEDNNIVICTLELA—EEYAD LGS | BRERIFT7AFIURME(E
INNOVA(A/—/X\) -O—2ADREE LB HEREIILESNET,

The same work can only be entered once in INO1-IN03 but it may be re-entered into INO4 and INOS.
VEDDERIELINOT-INO3 DENMNC 1 EFZFIUR)—MTEET H. IN04 & INOS ~ADREBFTU ) —(EATRETT

INNOVA LOTUS MATERIALS

INNOVA (A /—/\)-A—43 R RHEH

INO1 Innovation in Creativity Required

INO1 A/ R—=> 3> A2 JYTATAET4— 2R

Campaign must clearly demonstrate a breakthrough in creative idea, *  Written Submission

execution, or innovation that provides communication or business EmEREAE

solutions for the brand. «  Video Presentation (max. 2 minutes)
FR=UMN D)IATAT-TATTOREIZKDZTL—VRIL—. HB TLEoT—av-ETH(®E2H)
WEaZa=4s—2av bt AESRREDYYa—230%TS5URICEHTz5F | Digital Presentation Image

A/ R—=230  ZERALENESIHEFHMELET TR TLET—2a VB
Note: Technological innovations should be entered into INO2: Innovation |« Client Endorsement Letter or

in Technology. Media Schedule
SEEMEFICEET HEREINO2: A/ R—2av A -FH/A0—~ AT U OEBEXEITEARR TP 2—
DIUR)—ERRYET, y|%

INO2 Innovation in Technology

IN02 f/R— 3> -A2-FH /00—

Campaign must clearly demonstrate technological innovativeness that
may utilize big data, innovative tools, invention, platforms or other
measures that lead to an improvement or solutions. The solutions may
or may not lead to the brand.

FroR—UMN EVT TR ERWY—IL FER TIINTH—LIGEE
5%)%;7‘:?&%&%&(:&%%%&%&%-ﬁ@ikl,f::t%%éﬁbf:#&%\ﬁ%ﬂi
LZEY,

INO3 Innovation in Prototype Technology

INO3 f/R—av A FArA T -TH/AP—

Campaign with technological innovativeness but yet to be marketed or
launched openly in the market. The technology can be prototype, beta,
or pre-production stage. While the technology has yet to be launched, it
must have at least been tested. Concept ideas are not acceptable.
TSR AFADF v R—2 TAMAT  R—42hR, T)TOF o a B
EECEHURMEEIFroR—r, BB L. RAMATH>TLHIE
BTRACBTHONTWERENHY., AT TATTERBOERIEZIT

ADFEST . As of 2011072021



fHrohFEE A

INO04 Innovation in Local Culture Application

IN04 £ /R—2a>- A2 -A—hI-hLFr—-FF)r—av
Campaign must demonstrate how the innovation is culturally relevant
whether through solving a local issue or problem in terms of culture,
religion, beliefs, traditions or languages.
FroR—VDEFIOEFERN, XL - RE- - T/ LEEDE THIHD
RE-BEZMRTHILEBELT, AR/ R—av LD HMNMLE
B OIENEISNAEII D FFHESNET,

INO5 Resilience Through Creativity

INO5 LPYIVRRI—-I)IAT4ET«

A special Lotus Award sub-category to recognize ideas and

creative solutions that demonstrate resilience and resolve in the

face of the Covid-19 global pandemic. It is awarded to works

that rise above the crisis to create public, economic, cultural

and/or other ideas for the greater good. The solutions may or

may not be connected directly to the brand.
A—422EDHHRYITATI)— HEAOFT DIV RERAE/ NV TIVII
UHRAMNIREGRSERBEREDITAT 7OV IAT4T 1Y) a—23
VEFHELET . AR AROFED-HICRE#ERRL A - K- -
DMDTATTEEABEIETHERICEONFT . V)a—2avFTS
VREEEDLASTLTHEVER A,
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INNOVA(A/—/\)-A—4 R

MATERIALS

LOTUS ROOTS

<A—2X-JL—Y> RHEH
This is an award unique to ADFEST that is awarded to works that See specific materials in each Lotus.
embody local values whether in terms of culture, religion, beliefs, ZEO—SREIIETHIREEHDOEESROZ

traditions, or language. Lotus Roots recognizes works that preserve and |&,
celebrate the rich heritage and value of each local culture.
A—42X-)L—YIE. ADFEST MBDEEL T, X1t R&E. EE. &#. &
Bl MBOMEREARLI-ERICESNET . Th TN OMEIICEE
DD, ENGEEPMIEZEY . MASERZETMLET .

For Lotus Roots submissions, please enter into the Lotus Roots sub-
category in the appropriate Lotus Award category.

INNOVA (A /—/\) ' B—ARIZDWTIE, @Y HEA—2REDOO—2 X )L—
YIZZUR)—LTTFELY,

Page 44

ADFEST zozz As of 20/10/2021



AFAT-O—4ER

The decision of the Juries on Media Lotus winner will be based on 4 criteria and weighted as follow:

BEENATAT7 - A—LREEETIRD 4 BELRERAILUTORYTY

«  Creativity/Idea/Insight

0,
DYTATFAETA S TATT /A FAb (30%)
+  Execution & Craft o
EEREE T (20%)
. %I?te;ults (30%)
=]
MEDIA LOTUS
AT4F-A—8R

MEO1 Use of Screens & Displays

MEO01 1—RF#T - XJ)—2 &TARTLA

TV, cinema, in-flight screening, showrooms, exhibitions, online film.
TLE. BE. RITHEDOHAEME. La—ILl—L BRE. A VS1VHE,

MEO2 Use of Audio

ME02 1—R-F T —F4#

Radio, podcasts, and other audio platforms.

FTF RYRFY R ZOMDA—T 14 - TS5V TA—L,

MEO03 Use of Print/Outdoor & Transit

MEO3 1—R AT FYUr/ TIMT &S TVE

Magazines, newspapers, other printed collaterals, posters, billboards
and transit mediums.

Wit BT, ZOMARSNI25T I, KRE—, EILR—K, KB,

MEO04 Use of Ambient: Small Scale

ME04 1—R AT PUEIV M RE—JL R —)L

Glasses, beer mats & ashtrays, petrol pumps, flyers, stickers, signage.
TSR EF7yb RO, &8RS T 7534V — ATYh— Y1 1—D%
BHET,

Note: ‘Small Scale' refers to the physical size of the object, not the
quantitative volume or scale of distribution.

FRE—IRT—)VEE ERBERDOY A XEELET  HlEHE O/
mBEFIELFEFEA,

MEO05 Use of Ambient: Large Scale

MEO5 1—R# T - 7YEIVR:5—C-RF—)L

Supersize sites, 3D and non-standard shaped sites, ticket barriers, floor
media and other adaptations, signage, buildings or street furniture.
HBREDOHY AL, 3D OCEBNADY AL BALO RATAT7 . TOMTHTT
—2ay YA R—=D ENTa0T . HERED.

Note: ‘Large Scale' refers to the physical size of the object, not the
quantitative volume or scale of distribution.

F T Rr—IVEF ERBRO YA XEEBLET, FIERECE R
BEFELEFEA,

MATERIALS
RHEHEH
Required

WIH

Written Submission

FTEEE=S

Video Presentation (max. 2 minutes)
TLEVF—av-ETH(H&EE 2 %)
Digital Presentation Image

TN -TLET—aVE B

Client Endorsement Letter or

Media Schedule

ISAT U NDHEREXE - ITEAER T2 —
y1”

Optional
A7 ay

English Script

(for works submitted to MEQ2)
HERY)TH

(MEO2 AT )—53)
Actual Sample of the Work
(for works submitted to MEQ4)
ERDBRYMY LTI

(MEO4 ~DTUR)—5)

MEO06 Use of Events

ME06 1—RF T ARk

Exhibitions, events, expos & trade fairs, festivals, etc.
BRE, ANVM IXRR, REM, TZRTANIIGE,

MEO07 Use of Guerrilla Marketing

MEO7 A—RF T FUSI—rT427

Guerrilla marketing tactics, stunts (publicity stunts, street stunts),
live/pop-up events

TIZ-R=r T4V T8l . RAUN(NT YT 4= R AR =k X5
B SAT RYTTvT ARk,

Required

2R

Written Submission

EREREAE

Video Presentation (max. 2 minutes)
JLevT—rav-ETH(®E2 D)
Digital Presentation Image
TOAN-TLET—avE
Client Endorsement Letter

D47 bDHEX
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MEO08 Use of Digital

ME08 1—R-47T-FIA)L

Websites, microsites, banner ads, email marketing, games, widgets.
Web Bk, /0B A$FHRT A0 N\F—EE. e A—IL-7—4 T4
DY Bl 4SBT T)) .

MEO09 Use of Mobile

ME09 1—R-FT-E/()L

Mobile technology including smartphones, tablets, Bluetooth, SMS,
MMS, GPS, QR codes.

Required

«  Written Submission
EmEEAE

«  Video Presentation (max. 2 minutes)
JLErT—av-ETH(®E2 D)

« Digital Presentation Image
TIOAN-TLEVT—2aVEfg

+  Client Endorsement Letter

technology, etc.
BEOFEEHELETI/ A0 —EZFHNAETHEAL TS E R, HhRIR
ERBEREALDITIITN-TY/AS—1GEEEHET,

RIR AT, TIL—by—R SMS, MMS, GPS, QR I—FE&ETE D747 U DHEBEX
NJL-TH/a9—, Optional

ME10 Use of Social Media & Earned Media A7 av

ME10 1—RFT Y=L LATAT &F—VF - AT4F - URL

Social networks (Facebook, Twitter, LinkedIn, YouTube, Instagram, )2 % URL
Weibo, Line etc.), blogs, other consumer generated content and

publicity from unpaid, communication efforts, driven by consumers

whether through blog, social media or other editorial influence.

Y=o )RR T =D (TTART VY VAV B— Yo IR(Y  A—Fa—

T AVRETS L MELINEZRE), 70V ZDtEEENEI-f-a T

UVE TR V=X ATATZDMOEEDISaA=r— a5 %%
BLTHEENBMELIZ/XTYS T4,

ME11 Use of Technology Required

ME11 2—X-#7-FH/85— WA

Use of an existing or new technology in an innovative way. Includes *  Written Submission
augmented reality, virtual reality, artificial intelligence, wearable EREREAE

»  Video Presentation (max. 2 minutes)
JLEvT—av-ETH(&®E25)

« Digital Presentation Image
TOAN-TLE T3V E

«  Client Endorsement Letter
VAT DHEBEX

Optional

A7 av

«  Original Work
FUFILDIESR
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AT4TA—4ER
MEDIA LOTUS

MATERIALS

ATAT-O0—5R

ME12 Use of Branded Entertainment & Content: Program &
Platform

ME12 1—R-F 7T TYR-ToRTAU A &
&TSVhTH—L

Entertainment or content funded and generated by the brand for TV,
cinema, online including series and program sponsorships.
TLE,BRE., AU FAVAIFISTSURNHE /BHELI=TO 2T AU AR
FEAUTUoYT, V)X PEMRBEEHET,

TN TS A

RHEH
Required

WA

Written Submission

EREEAE

Video Presentation (max. 2 minutes)
JLEevT—rav-ETH(®E2H)
Digital Presentation Image
TOAN-TLET—aVE
Client Endorsement Letter

ME13 1—R# T TS TYR-IVRTAUAVRRAVTIY : TORIL &
=R IVATAT

Entertainment or content funded and generated by the brand including
social media, websites, microsites, mobile applications, games.
TIURDNHE  BHELIZ IO AT AV AV NEIFAV TV T, Y—Sv )L A
TAT  Web HAb, 7498 - B AL HFET A8 ENAIL-TT) F—L
EEHFET,

DIAT U DHEBEX
ME13 Use of Branded Entertainment & Content: Digital & Social Required
Media WA

Written Submission

EmERBAE

Video Presentation (max. 2 minutes)
TLEoT—av-ETH(®RE25)
Digital Presentation Image
TOAN-TLET—a vV EfE
Client Endorsement Letter

Campaign that effectively and seamlessly utilises multiple mediums.
BHOBEAREDNRMN DO —LLRITEALTVWSFroR—,

ME14 Use of Data ITAT DB
ME14 1—R-#7T-7—%4 Optional

Media campaign that utilises insightful data in its creation and/or FFoav

execution. « URL

BMEB LV FREEEICEWTT 40 oFEondI YA hEFERLIZA )25 URL

TAT FroR—r,

ME15 Integrated Media Campaign Required

ME15 12T L—FIR AF4T - FroR—> WA

Written Submission

EmREREAE

Video Presentation (max. 2 minutes)
JLErT—av-ETH(®E2 D)
Digital Presentation Image
TOAN-TLEVT—aVEfg
Client Endorsement Letter
IS5ATUDHEX

Optional
A7 ay

URL

)2 % URL

Actual Sample of the Work
EGROBEMYLTIL

ME16 Resilience Through Creativity

ME16 LJUIVRRI— Y YITAT1ET4

A special Lotus Award sub-category to recognize ideas and

creative solutions that demonstrate resilience and resolve in the

face of the Covid-19 global pandemic. It is awarded to works

that rise above the crisis to create public, economic, cultural

and/or other ideas for the greater good. The solutions may or

may not be connected directly to the brand.
A—2REDHFHRYITATI)— FHEIOFT VAN RERAE/ NV TIVIIC
BRI RUGREERBEREETAT 7OV IAT4TEY)a—3
VEFHELET . HREROFIED-OICHR#ERRL A - BF- 3L
DMDTATTEEABEIETHERICEONFT . V)a—2av(dFT5
VREEE DN TLTEEBLFEE A,

Required

2R

Written Submission

EREREAE

Video Presentation (max. 2 minutes)
JLEevT—rav-ETH(®E2 D)
Digital Presentation Image
TOAN-TLE T3V E

Client Endorsement Letter or

Media Schedule

DFAT DB FEITEARRr D 1—
L

Optional
AFayr

URL

ADFEST 2022
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)2 % URL
«  Original Work
(for works submitted to ME11)
FIVSFHILDER
(ME11 1R DER)
«  Actual Sample of the Work

EROBEMYTIL
LOTUS ROOTS MATERIALS
<O—3R- =Y > RHEH
LRME Lotus Roots Required
LRME B—4Z:JL—Y WE
This is an award unique to ADFEST that is awarded to works that «  Written Submission
embody local values whether in terms of culture, religion, beliefs, EmERBAE
traditions, or language. Lotus Roots recognizes works that preserve and |+  Cultural Context Explanation
celebrate the rich heritage and value of each local culture. XALRIBEIE Ao D fRER

O—A2X)L—YIX, ADFESTHBENELL T, Xib. &, EE. &#.
BRSSO EESREFRRL-ERIZEONET . FAFEhOMEICER
DD, ENGEECMEEZEY. MASEREETMLET .

«  Video Presentation (max. 2 minutes)
TLEvT—av-ETH(®E25)

- Digital Presentation Image
TOAN-TLET— 3V Ef

+  Client Endorsement Letter or
Media Schedule
DFAT DB EILERR 71—
L

Optional

FFvay

« URL
)25 URL

«  Original Work
(for works submitted to ME11)
FUSFILDIESR
(ME11 R DESR)

«  Actual Sample of the Work
EGROBY YL TIL

ADFEST 2022

Page 48
As of 20/10/2021




MOBILE CAMPAIGN

ENLIL-FooR—Y

MBO01 Mobile Campaign

MBO01 E/NAJL-FroR—>

Campaign centrally led by mobile. It must be clearly demonstrate how
mobile was a key component in the campaign.
ENADBFOLHEEEESIFvoR—2, ENMILBEDKIITHF v R—
VOEERELTHEEL-OMEHABEICTRLTTSEL,

MATERIALS
R EH

Required

B

URL or URL link to Application
Yo% URL £=[ET7TIAD D%
URL

Video Presentation (max. 2 minutes)
JLEvT—av-ETAH(®E2 D)
Digital Presentation Image

T TLEST—2avER
Client Endorsement Letter

54T DHEE
MOBILE DESIGN MATERIALS
ENAIL-THFAY RHEH
MBO02 Mobile Website Required
MBO02 E/\1JL Web 5 WA

Websites designed for mobile devices, including social networking sites,
brand sites, online commerce, news, sites etc. This includes standalone
mobile websites purely accessible on a mobile device as well as other
website content that is created for a mobile device, including
Responsive design.

Y=L b T—F T YA TSUR Y (b e aY—X, Z2—X,
YAMEE  BNMIEBRICST A EN - Web YAk, BNMILEERD
HTVERATESD Web HAbDfIZ, LRKRY L T -TH AU EM Web H
AL AVTIUNLENAIIEREIFISEONEH AN EAET

MBO03 User Experience for Mobile

MB03 1—H—ITHRRYIV R TA—FE/ ()L

User experience design for mobile enhancing customer satisfaction and
loyalty by improving the usability, ease to use, and pleasure provided in
the interaction between the customer and the product.

R FEE BEELERLEDIU2572 a0 HEER) ZBL-ELSE
DRALICKIBEEBREAAVILT1ERALEES, ENMLAITOI—HF
—KBT 1,

MBO04 Display Ad & Rich Media

MB04 TARTLA-FF&UYF - ATAT

Display media/banners and any other rich media form of advertising. All
entries must show the ad as it was originally displayed on the mobile
device.

TARTLA/ NF—ZDHOBRD v F - AT AT EE. TN —1ES
(. ERICENMLESF LICR RSN LD ERLCLEEERRLGT N IE
DEE A,

MBO05 Mobile Game

MBO05 E/\AMJL-5—L

Brand related games designed for and played on a mobile phone,
smartphones, tablets or any other mobile device, whether pre-installed,
downloaded or hosted on a mobile website.

TSURICEEL., BNAMILTHY  AR—bTH2 AT LI Z DD E/ A
WHEBRRAICT YA SN, TL—TESY — L, T AR —)LK, o0
—F=K. ENMIL Web FA-DBTIERTEHH. WThIRRELGYVFETS,

MBO06 Mobile Utility

MB06 E/\AJL-21—TFT 41 )T1—

Utilities designed for mobile devices that engage the customer with the
product.

ENMBRAICT AU SN-ERA%EFIERT. BELEREIVYS
23540,

URL or URL link to Application

Yo 9% URL EIETT)ADI D%
URL

Video Presentation (max. 2 minutes)
TLEvTF—av-ETH(&E2H)
Digital Presentation Image
TOAII-TLELT—avE( R
Client Endorsement Letter

DFAT U rDHEBEX
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MBO07 Mobile Application & other Downloadable Tools

MBO7 E/1A)JL-FT)r—2av &7 HF—-Foa—5T)L-vy—)L
Application that can be installed on a mobile device, or downloaded by
customers from app stores, or other mobile software distribution
platforms. Please supply a presentation video on the submitted link to
show the application in use and overall results.
ENMIBBRICAV AL TEH DN ET VTR T ZDHDY I ITT
BETSYNTA—LDDE HUA—RAEERET T r—230, UV IDB. T
TV =3V RERBICERAINTOSRREEARDBERERLEZTILEY
T—a  ETAZRBLTTSLY,

MOBILE VIDEO

<E/INSI-ETH>

Any mobile platforms i.e. website, or tablet experience making the
most innovative, creative, useful and functional use of video or
video on demand services.

RLEHFN. BIEMN. BRI, BB E TAFREFETA - TIVE-Y
—EROFEREIZFHT . HHRPBE/NCIL-T5YMTA—L(Web 4 A+ E
E)F=FATLyMEER

MBO08 Video, Viral VDO & Interactive VDO

MB08 E7# . I\ITILETHA &ALV AT T4 ETH

Video, Viral VDO & Interactive VDO, where mobile played an important
role.

ENADEELGRBNZIES . HOWDEE. NAIILBE. 12259747
EEE &

MATERIALS

Required

S

A

URL

1J> 95 URL

Original Film

AU FILEE

Digital Presentation Image
TR TLEYT—avER
Client Endorsement Letter
ISAT U DHEEX

Optional
AFay

Video Presentation (max. 2 minutes)
JLEvT—2av-ETA(®E2 D)
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ENACMIL-O—ER

USE OF TECHNOLOGY

<a—R:#FF-FH/00—>

Displays an innovative utilizes any kinds of technology.

T/ —DOEEEMDHT . EFHMITERALTLSER MATERIALS

Note: A work can only enter one sub-category under Use of RHEH

Technology.

EDOE&RE, KARRMA—R-FT-FH/a8—>HTFITY—AD1D

DY ITHTIV—DHEEATIVR)—TEET,

MBO09 Use of Technology for Mobile Required

MB09 1—R-#7J-F9/00—-T4—-FENS)L IR

Campaign that innovatively utilities technology for mobile devices to * URL or URL link to Application
enhance the experience, strike a chord and drive objective i.e. GPS, Y295 URL EIETTU~DIU I %
iBeacon (also known as BLE), Geofencing, QR codes, barcodes, URL

Networking, and Wearable Technology, AR, VR, 360 Videos, etc. +  Video Presentation (max. 2 minutes)

A—HY—RBRERESE. FEREQREL, BMZRI OIS, TOFL-T JLEvT—av-ETH(®E2D)
/O —FEFHMITERALIz v R—2 (7245 GPS. iBeacon 50 Digital Presentation Image

[ BLE, >F7z2Y2%  QRI—K, N—3—K  RyrT—F 57 DIT TOAN-TLEUT—2aVEfg
STII-TH/80— AR, VR, 360 EEBELE), +  Client Endorsement Letter

MB10 Use of Data for Mobile I5AT DB

MB10 1—R-AT-7T—45-T+—-E/ (L

Campaign that innovatively utilities data for mobile devices.
ENAMEFERICEFHNGT —SRRAETo-FroR—1,

MB11 Use of Social for Mobile

MB11 1—R-AT-Y— %)L Tr—-FE/ ()L

Campaign that innovatively utilities social media platforms including the
application or tool on the mobile devices.
ENAIERICASDTVWET TV =230 0Y—LEEL VY=YV ILAT
AT A —IVbERLEHFMIERAL-FroR—1,

MB12 Social Commerce***NEW

MB12 Y—L %)L -aT7—R **§ %

Campaign that creatively utilities the online social platforms to drive
business impact and/or to engage the consumer with the brand through
content, online sales, or other initiatives.

A4 )=V TIUR T+ — LERIERNISERALTE SR AANDEE
FRELIZY. ATV FUFAVRTE. EOMD A= TFIEELTH
BELISUREDLHCHFYOR—,

MB13 mCommerce ***New

MB13 ITA-O9—R ***§fk

Campaign that creatively utilities application of mobile commerce that
optimises the user experience and increases brand engagement and
benefit. This may include, but not limited, to apps, wallets, reward/loyalty
programs.

A—H—KBRERBILL. TIUR-IUF =D AV REA)yhER LSEDE
NAIAY—RADRIEHEL—T 1) T4 T IV r—av e iR 5% v
R=2 CNIZF TT) DALY 8B/ DAV ILT1-TOTSLEBEN
EFNFETH. CNLISRESNL LD TEHYFEE A,

INTEGRATED MOBILE CAMPAIGN MATERIALS

AVTFIU—T IR BN -FroR—Y REAN
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MB14 Integrated Mobile Campaign

Campaign that effectively and seamlessly utilises mobile technology
and other mediums, where the campaign's mobile element integrates
across other channels.

ENMNERNEBOFvoRILEREL. ENLILEHTEZDMAT ¢
THSRMUMDI—LLRITERIA TS v R—,

Required

URL or URL link to Application
Y95 URL EIET7TUA~DY o5
URL
Video Presentation (max. 2 minutes)
JLEvT—av-ETH (&K 2 D)
» Digital Presentation Image
TN TLE T3V EfE

»  Client Endorsement Letter

I7AT DB

MOBILE LOTUS

E/NAIIL-O—FR

MATERIALS
RHEH

MB15 Resilience Through
Creativity

LOYIVR R —-PYITAT1ET1

A special Lotus Award sub-category to recognize ideas and creative
solutions that demonstrate resilience and resolve in the face of the
Covid-19 global pandemic. It is awarded to works that rise above
the crisis to create public, economic, cultural and/or other ideas for
the greater good. The solutions may or may not be connected
directly to the brand.

A—2REOHFYITHTI)— RO F VA REEAE/ NV TIY
DI BRANIRARGBREERBEEREDITATTOIITAT4T1EY
Ja—2avaiMliLFEzES . LA BED-OICHHZTIRL A -
BHE-XM-2OMDT7ATT7EEAHEIETHERICEONET .V
Ja—2av[ETSUREEE AN >TOTHEVER A,

Required

. URL or URL link to Application
D29 % URL E[ET7TA~ADY 5%
URL

»  Video Presentation (max. 2 minutes)
TLtEoT—av-ETAH(&E25)

- Digital Presentation Image
TOAN-TLELT—3VEfE

»  Client Endorsement Letter
DIAT U DHEBEX

Optional

T3y

»  Original Film
(for works submitted to MB08)
AVSHLBE
(MBO08 1= DE )
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LOTUS ROOTS MATERIALS

<A—3Z:)L—Y> RHER

LRMB Lotus Roots Required

LRMB O—4X - JL—Y WA

This is an award unique to ADFEST that is awarded to works that e Cultural Context Explanation

embody local values whether in terms of culture, religion, beliefs, XALHIRIE A o D fRER

traditions, or language. Lotus Roots recognizes works that preserve and |+  URL or URL link to Application

celebrate the rich heritage and value of each local culture. Yo% URL E£[ETTIADI 5%

A—AZ-)L—YI& ADFEST B NDEEL T, X1k, R&. EX. G#. & URL

EAE. gD MEREARRL-ERICEOINET . ThEnOMEICEA «  Original Film

DXALD . ENEEECMEEEY . FRLERETFFMLET, (for works submitted to MBO08)
AU FILEIE

(MB08 AT )—5)

«  Video Presentation (max. 2 minutes)
TLEvTF—av-ETH(&E27)

« Digital Presentation Image
TOAII-TLET—avE(R

+  Client Endorsement Letter
DIATUFDHEBEX
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—a—F4LYE—0—5R

career.

For New Director Lotus, works submitted must have been directed during a Director’s first two years of Director

Za—TALYE— O—BZAADIUN)—ERE EHRABE DX v )7 TRAD 2 FLUAICFHIF=ERTRITALE

BYFEE A,

+ For Portfolio Spot (ND05), works submitted do not need to be commercially broadcasted and Assistant Directors are

also eligible.

R—bT4)7F - RARYM(NDOS) ~NDISHEER L, BEBRESATVILERFHYERA TOREVM- TLV— (BIEE)

LICHERERLEY,

* For Film School (NDOG6), entries must be part of a film school project.

T4V Ls R —)L(NDOB) ~ND I —E @R (& ERDOBGHIETOC VMO —RELTHEON LD TRITAIERYEE

Ao

» For Short Films for ADFEST 2022 by the Fabulous Five (NDQO7) is not open for submission for ADFEST 2022.

23—k T4V LR TA—+ADFEST 2022 /X1 - H#-T7E2FR-T74T (NDO7) I DL TI&, ADFEST2022 TOIEE EH

YEEA,

NEW DIRECTOR LOTUS

MATERIALS

=a—-T4LYS—-0—3R

NDO01 Commissioned Spot

NDO1 OSy¥avk-RRyk

Eligible works must be works created for clients for the purpose of on-air

Required
P2y

+  Original Film

TO

TV or cinema broadcast, and other non-broadcast medium such as FIVoFILEE

internal promotion or special event screening. . Client Endorsement Letter or

TLEBGECRESETO LI, HAVIIAERITTOE—T a0 PRARI Y Media Schedule

W ARUMEERELUN DA TO EEBMEL, V54T rDF=8IC DFAT DB X FE SRRy D 1—

flESNI-ERA TN —EREBLET, y1%

NDO2 Music Video

ND02 Sa—Sw9-ETH

NDO03 Short Film

NDO3 3—k-J1J)L L

Eligible works must be works created for clients for the purpose of

broadcast program, internal promotion, or special event screening.

TLEEH. REAIFTTAE—2a0 ARV L ARUMEETH LBR%ER

BEL. 9547 DIRETHIESN - tERNAIVN —EREBLET,

Note: works submitted into NDO3 cannot be entered into ND04

JE:NDO3 ADIUM)—1ERIE. NDO4 [TV M) —TEFH A

NDO4 Internet Film Required

NDO4 A B3—RYk-T1IL L WA

Eligible works must be worked created for internet film, website, email, |«  Original Film

mobile devices. AIVoFILEE

A 3—2yRENE, Web Ak, e A—)L, BE/NAILEEZRD-OIZHIESh |+ URL

FERBNIVN)—ERERBLET, )24 5% URL

Note: works submitted into ND0O4 cannot be entered into ND03 . Client Endorsement Letter or

JE:NDO4 ~DITUh)—1ERIL.NDO3 [TV h)—TEFEH A Media Schedule
DFAT DB FEISEAERR P 1—
L

NDO5 Portfolio Spot Required

ND05 R—k 2417 XRyk WA

Works directed for the purpose of building a director’s reel without a . Original Film

client or on-air broadcast. AUTFILENE

BEDIFATUMNHLT . MELTEMLE T BHROEREEZFLEDD

F=OIZHEESN -1 &,

NDO06 Film School Required

ND06 71/LL-RH—)L WA

Eligible works must be films created for school projects. +  Original Film

EROTAC IO —RELTHIESN-BIENIUN) —ERERLE FIVCFILEE

. Certified Letter from Institution
FREN-BERBICKLRIAXE
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NDO7 Short Films for ADFEST 2022 by the Fabulous Five

NDO7 &3—hk-24JLL= 74—+ ADFEST 2022: /31 - J7E 1SR T7
147

Not open for submission for ADFEST 2022

ADFEST 2022 TOEEIEHYFEE A,

NDO08 Resilience Through Creativity

ND08 LPUYIUR-AN—VUYIALT1ET1

A special Lotus Award sub-category to recognize ideas and

creative solutions that demonstrate resilience and resolve in the

face of the Covid-19 global pandemic. It is awarded to works

that rise above the crisis to create public, economic, cultural

and/or other ideas for the greater good. The solutions may or

may not be connected directly to the brand.
A—2ZEDHHRYITATI)— HEAOFT DA RRERE/ NNV TIVIIC
ABERMIRBGRSERBEREETAT T OV IAT4TIEY)a—2a
VEFHELET . M KL AROFIED-OICREE RARL K- BF- -
DMDTATTEEABEIETHERICEONFT ., V)a—2avidTS

Required
e Original Film
FUTFILEE
. Client Endorsement Letter or
Media Schedule
IDSAT U NDHEELFE - IEARR T2 —
L
. Certified Letter from Institution
(for Film School)
FRCEN-BEMEIC KSR E
(TAIN L RO—ILDIFE)

UREEEDHEN>TOTEEBVERE A, Optional

73y

. URL

)95 URL

LOTUS ROOTS MATERIALS
<A—4R:)L—Y> RHE&EH
LRND Lotus Roots Required
LRND O—42 X JL—Y WE
This is an award unique to ADFEST that is awarded to works that e Original Film
embody local values whether in terms of culture, religion, beliefs, FIVCFILEE

traditions, or language. Lotus Roots recognizes works that preserve and
celebrate the rich heritage and value of each local culture.
A—4X-)L—Y[&. ADFEST B NDELL T, X1k, R&. E&. G#E. &
BLL., g OMEREARRL-ERICELNET . ThEhOMIBICER
DD ENLEEOCMEZEY . MR SIEMRTETMLET,

+  Cultural Context Explanation
ALRIEIE M S D EEER

. Client Endorsement Letter or Media
Schedule
DSAT DB EISERR T 21—
L

. Certified Letter from Institution
(for works submitted to NDO6)
ERGEN-BERBICKLRIAXE
(NDO6 ~DITUR)—%)

Optional

A7 ay

. URL
1J> 95 URL
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FIT-0—42X

Outdoor Lotus awards creative and innovative use of out-of-home marketing executions.

The same work can be entered into both Billboard & Street Furniture (OD01 — OD03) and Poster (OD08 — OD19)
categories, if appropriate, but an Ambient entry (OD04 — OD07) cannot enter into the Billboard & Street Furniture and
Poster categories, but can be re-entered into Resilience Through Creativity (OD21) and Lotus Roots (LROD).

FOMT -O—8R(&, J)IAT4T TEHGE OOH(F b AT -R—L)FRDODI—T T4 T BRISHLTEONETS,
1 D2DERIE. <EILR—K&XR)—k-T7=F+r—>(0D01-0OD03) & <RZXH—> (0OD08-OD19) DEATI)—IZ[H
BN —AAIRETY . <7UEIF>(0D04-OD07) ~DIV M) —EGIF<ELHR—F &AR)—h-T7=Fr—>&

<IRAB—>IZTIVMN)—TEFEEAN . KLDYIVR-RJIL—H)ITAF1ETFT1>(0D21) E<A—% X JL—Y > (LROD)

~DRIFFIUN)—(LFIBETY

« For Billboard & Street Furniture (OD01-0D03) & Poster (OD08-0D19) sub-categories, if the advertisement
forms a campaign, each ad must be entered and paid as single entries.
<EJR—F&RFM)—k-T7=Fr—(0D01-0D03) > &<RRXHZ—(0OD08-OD19) DEH T AT —IZ(E.
EETEBREING X voR—VIE BEROEREERILI-ERELTIVN—L ZNENITDOVNTIURN)—

BEXIDORITNIFEYER A,

Note: You may enter the same work into the Best integrated outdoor campaign (OD20) if it is relevant.
EADDERIE. AVTIL—TYR-FTIOMNT - Fro_R—2 (0D20) ~DEFEI M) —LAEETT

BILLBOARD & STREET FURNITURE
<ENR—F &AM —k-T7=F¥—>
ODO01 Large/Highway Billboards
0oD01 53—/ NIz A-EJLiR—F

MATERIALS
RHEH
Required

ODO02 Mobile Billboard & Transit Medium

0D02 E/XMIL-ENR—F &R IV DY -AT4T

Work displayed at stations & stands, in or on vehicles, wrapped-around
BEORONREIHEESN-/E&AR. ZBE#E (FEYY) ITBHESN-E&-
SyEV T YRR,

« Digital Presentation Image
TN -TLEUT—aVER
. Picture of Work on the Location

BiGICBHEINTOWSERDEE
. Client Endorsement Letter

ODO03 Street Signs & Street Furniture

0oD03 Rr)—k-H A2 &ARN)—k-T7P=Fv—

Work mounted or framed on the street, hung on street lamps etc. Street
furniture is a term for objects and pieces of equipment installed on
streets and roads including benches, postal boxes, streetlamps traffic
lights & signs, public lavatories, fountains, memorials, etc.

AR)—b-H A& BRICIHEFIIEERSHIN TS ER. #LTIZH
MOTWBERGE AR =k T7=Fv—IL BREDICHESN =Y
BIET. AT BMEFE. #14T. RBES A AFH. ARMLUEK, ER
BEEBTTYORIH.

ITAT DR

Optional

A7 av

*  Video Presentation (max. 2 minutes)
TLEoT—av-ETH(®RE2H)

AMBIENT & OTHER OUTDOOR

<TFPYEIUR&TFH—FORET7>

OD04 Ambient: Small Scale

0D04 7VEIVR: RE—/L-RT—)L

Free format, non-standardized, and not designed for standard poster
sites. Non-traditional advertising that is usually site specific or engages
the consumer in a unique, creative, unexpected yet relevant way. All
work must be shown in situ and must have run with legal permission.
Small scale includes glasses, beer mats & ashtrays, petrol pumps,
flyers, stickers, signage, gondolas, wobblers, shelf talkers, postcards,
matchbooks, POP display, etc.

MATERIALS
RHEH
Required
WA

Video Presentation (max. 2 minutes)

JLEvT—av-ETH(&®E2 D)

« Digital Presentation Image
TOAN-TLEVT—2avEfg

. Picture of Work on the Location

BHSITBEINTOSERDEERE

. Client Endorsement Letter

T7H—<vhMIBEH. FEER. EBRREI—DOB/BEAICTF oI TV D47 DHEEX
. RERBEDLEHRKICESONT . BEDIBHZITTRIL., H5HLVE Optional

ADFEST 2022
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HEBELOMTI=—/. BlEM. FEANOBIMEOH LML ERN £ T3y
FMREGYET . TRTOERIE. ENFEEZTTHOERELI-ZDEFE Actual Sample of the Work
DHFT- B TRLTTEN “RE—IL- AT —)VIZIE TSR ETIYR K (for works submitted to OD04)
M., &R T 754V — RTYH— A R—D TURF, V+T5— (R EGROBY YL TIL

A% POP) . 2L T h—h— RRAMH—K, ITvF . POP T4RTL A7 (OD04 ~DTUR)—5)
EEEHET,

Note: ‘Small Scale' refers to the physical size of the object, not the
quantitative volume or scale of distribution.

T REIRT—IVERR ERBED YA RXETRLET  GIERE O
mHEFIELEE A,

ODO05 Ambient: Large Scale

OD05 7VEIVk: 5—Y-R7r—)L

Free format, non-standardized, and not designed for standard poster
sites. Non-traditional advertising that is usually site specific or engages
the consumer in a unique, creative, unexpected yet relevant way. All
work must be shown in situ and must have run with legal permission.
Large scale includes supersize sites, 3D and non-standard shaped
sites, floor media, exhibitions, installations, pop-up stores. Also includes
use of technology such as projection mapping, augmented reality,
interactive installations, etc.

I7+—<vhbEBEH. EER. ERRRI—DBEAIZTF ISR TV
Ef. EXRBEDILEHRKICESDONT HEDHAZITTHRILL, HHUL X
HBELOBTI=—Y, BIEM. TRANDHRMNMEDHLBE/ELERD
HREBYET . IANTOERIE ERFEEZ T THOLREL-ZDFESE
DG - TRLTTEN, “T—2 - R —)L7I2(E KRB A+, 3D/ EE
EBY A RATAT . BRE AVAREIL—2ay Ry T 7y T RETHRE
FEHFET F=. T -vEV Y  HRRBRE. AV 259T 47 -
AVRBAL—2av R ENEFNET,

Note: ‘Large Scale' refers to the physical size of the object, not the
quantitative volume or scale of distribution.

F TRV EE ERBRDO YA XEBLET, GIERECE R
HEIFELEFEA.
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FTORR7-O—42X
AMBIENT & OTHER OUTDOOR

MATERIALS

<FUVEIUF&TH—-FILET>

ODO06 Digital Poster & Video

OD06 TR - RRAFZ—&ETH

Digital poster, billboard, and video

TOBII-RRE— EILR—F ETH,

Note: Entries should be made specifically for outdoor medium not simply
TVCs displayed outdoor
EBMERDOE-OICHIEENEROAMNTUMN)—TEET  BITTLE
CMZEBATRI LG EFZHTTONFER A,

ODO07 Guerrilla Marketing

RHEH
Required
WE
»  Video Presentation (max. 2 minutes)
TLETF—av-ETH(E®EE2H)
Digital Image

TOAIER

Picture of Work on the Location
RGITBHINWTWAIERDEE

. Client Endorsement Letter

0oD07 V5=l T42% DSAT U DHEX
Guerrilla marketing tactics, stunts (publicity stunts, street stunts),

live/pop-up events

TS I—=TFTaU T8, ARV (UNTYo T RAVR, AR)—R AR

R SAT RyTTYvT ARk,

POSTER MATERIALS
<KRE—> R

ODO08 Food & Beverages Required

0D08 7—F &E /Ly W

ODO09 Beauty, Health & Personal Care + Digital Image
OD09 Ea—TFT 44—  ANILR&IS—YF LT T TOSIVER

Beauty products, cosmetics, perfumes, pharmaceutical products,
supplements, healthcare products, sanitary products, toiletries.
ERHUR AR, BKEER. STIVAUS AR TG £EA
g MR —H G,

OD10 Fashion, Sports & Accessories

0D10 77viay, AR—Y &FItH1)—

Clothing, sportswear & equipment, footwear, accessories, jewellery,
watches, luggage, bags, sunglasses.

KEG AR—YIz7 AR, JybDz7 . 7OEY— Do) — Bk
HITVD NI BTS2,

OD11 Cars, Other Vehicles, Accessories & Auto Services

oD11 h—, PH—-E—VIL. FrtH¥—&F—F-H—ER

Sedans, trucks, vans, SUV, 4WD, jeeps, motorbikes, bicycles, boats,
lorries, tyres, spare parts, accessories incl. in-car audio & visual
systems, gas stations, vehicle maintenance products, towing
companies, car dealers, car financing & leasing.

TFU MUY N SUVAWD, O—T [ F—F—/\1Y BEsE, /R—
b B—=Y— B ART -IR—=Y oY) —(ERF—T1+A4-ED2T
WD RTLEESD) AVIVRAVR E—=YIV RS EBE L. Lyh—%
. BERFEE. BEO—2 &—X,

OD12 Household Products & Maintenance

OD12 N\DRKR—IVE-TAF DY AV TF VR

Cleaning products, household maintenance products, household items,
kitchenware, pet products, building products & materials.

BRER EEATTUORER. RERG. EFTAR. AVMEER M. &2
FEYERER G- RM,

OD13 Electronics, Home Appliances & Furnishing

OD13 ILYFA=HR R—LFTTFATVR&IF—=yI Y
Consumer electronics, home & kitchen appliances, home decorations,
home security products.

RE.RE-AHBLER FEEMAR, F—LtFalT1—,

OD14 Retail
oD14 ')7—IL
Department stores specialty stores, eCommerce, online stores,

. Picture of Work on the Location
BiGICHBHEINTOWSEROEE
Client Endorsement Letter

ITAT UL DHEX
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pubs.
BEE.EME.eav—R U540 RNT7 , A—18—=—4 vk /(X
—X—HYr LAY, D7ARNIT—K-Fz—> HDx, NT,

OD15 Travel, Leisure, Entertainment & Communication Media
OD15 bRV, LVY—, TUATAVAVPRIASAZF—2a0 - AT 47
Transportation & travel services, tourism authorities, hotel & resorts,
toys, recreational facilities, sports facilities, festivals & events, museums,
Newspapers, magazines, books, broadcasting stations & programs,
streaming & music services.

k- RITH—ER B/ 2 ARTIL- )Y —F BAE LY I —ay
BEEE . RIR—YKEEE . TR T4/ L AR EYEE., FiE. #E. EE. K
ERH-BH. ANV - BEHY—EX,

OD16 Finance, Commercial Public Services, Business Products &
Services

0OD16 774 F >R, AT— ¥ )L /T )w - HY—ERX EDRR-TAFZHF
&Y—EZR

Banking institutions, investment firms, mortgages & loans, credit cards,
insurance, real estate investment, business equipment & supplies, B2B
services including agencies, telecommunications, waste management,
educational institutions, law enforcement, utilities companies (electricity,
water, gas), healthcare.

SRR, BERH. TBEERO—2 . ILDOYNI—R RIR. TEER
B EBHE WM. B2BY—EX(REEZED). ERBIE. REVE
B HEHE., EZRITHEE. ABFFE(EBR. K. AR)  AILRTT,

OD17 Corporate Image

OD17 aA—RL—hk- A A=

Non-product or service-based company image including event
sponsorships, seasonal messages or announcements to increase the
brand perception and reputation.
ERGEHFLEY—ERRBEDTSURBH. SR LDT-HDA A
—UEK. AIRNUMGE . FEAVE—UFL I EMNEEAET
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7T -0—4X

POSTER
<HKRRE—>
OD18 Corporate Social Responsibility

0D18 a—RL—k Y= %)L LRRUVEYT4—

Non-product or service-based corporate social responsibility campaigns
on environmental, social, and ethical efforts to increase the brand
perception and reputation.
FRGEUFLEY—EXRTBEDT SRR /R LO-ODRE
Re/HRTFEH RETEBHLEED CSR(IBEDHISMEL) FroR—

o

MATERIALS
RHEH
Required
+ Digital Image
TORIVEE
. Picture of Work on the Location
RIBITBHINWTWAERDEE
Client Endorsement Letter
IS5AT UL DHEE

OD19 Public Services & Cause Appeals

oD19 /ATy - H—ERX&I1—X-FE—)L

Anti-smoking, anti-drugs & other addictions, anti-drunk-driving, road &
public safety awareness, health & hygiene awareness, political &
religious messages, unions & associations, environmental awareness,
human rights awareness, animal rights, government & forces
recruitment, state education, racial, ethnic & disability awareness,
gender equality, abuse, charities, volunteers & donation appeals, NGOs
REE, REMZDMEFERSTY . RREELEL, KBREHE. EF-&
AHE, BUAR- REMER. a8 - RIEEHE. MEEH. BIYOE
T, BUTHEDAMEE, ALE. NEER- RIEZF-FEREER. Bk
FEEH.BEEY. RIUTATOFEFOFUA T NGO GEBUfFHE
) o

INTEGRATED CAMPAIGN

MATERIALS

<AUTITL—TYE-FHoR—1>

OD20 Integrated Outdoor Campaign

0D20 1T L—TYR 7T - FroR—>

Campaign that effectively and seamlessly utilises multiple
platforms/channels, where the outdoor element plays a major role.
BROTZIN DA — L/ FroRILEMRAN DOV —LLRITERALIF v
UR—=UT . TIMNTODERNZDEGHREZFHES>TLEED,

RHEH

Required

WA

»  Video Presentation (max. 2 minutes)
T TF—av-ETH(®&E2H)
Digital Presentation Image
TOAN-TLET—avE
Picture of Work on the Location
BiGICHBHEINTOWAERODEE

. Client Endorsement Letter

DF4T7 U FDHEX
Optional
v W
*  Actual Sample of the Work
EROBHY T
OUTDOOR LOTUS MATERIALS
<FIREF7-O—52Z> RHEHEH
OD21 Resilience Through Creativity Required
0D21 LYY IV R-RIL—PYIAT1ET« WE
A special Lotus Award sub-category to recognize ideas and creative « Digital Image or Digital Presentation
solutions that demonstrate resilience and resolve in the face of the Image
Covid-19 global pandemic. It is awarded to works that rise above the TORINEBREIETOHL-TLET—

crisis to create public, economic, cultural and/or other ideas for the
greater good. The solutions may or may not be connected directly to the
brand.

A—2REORFHFYITHTI)— FHEIOF I/ RRBRREAE/NNVTIVIIC
BRI REGRESERBEREDITAT 7OV IAT4T 1Y) 2a—23
VEFHELET  HEREARDOFBED-DICHELXTRL AR -EF-E-Z
DMDTATTEEAMEIET BERICEONFES , Va—2avETS
UREBEE DA STV TEEBLER A,

LavEE

Picture of Work on the Location
RBITHBHINTWAERDEE
Client Endorsement Letter or
Media Schedule

DIAT DB X F - [EEER D a—

L

Optional
A7 ar

B PN
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«  Video Presentation (max. 2 minutes)
JLErT—av-ETH(®E2 D)
«  Actual Sample of the Work

EROBYYTIL
LOTUS ROOTS MATERIALS
<O—4R-)L—Y> RHEH
LROD Lotus Roots Required
LROD O—4 X JL—Y WA

This is an award unique to ADFEST that is awarded to works that
embody local values whether in terms of culture, religion, beliefs,
traditions, or language. Lotus Roots recognizes works that preserve and
celebrate the rich heritage and value of each local culture.
A—%Z-)L—YIX, ADFESTHBEMEELT, Xt R&, EX. GH. &
Bl B OMESREARLIERICEONET . T T OfEICEE
DXAED . ENFEECMEEZEY . FASERETELET .

«  Cultural Context Explanation
XALHIRIE Ao D fFER

» Digital Image or Digital Presentation
Image
TORIWBEREIET O -TLE T—
TavE

*  Picture of Work on the Location
BHBITBESNTWSERDEER

+  Client Endorsement Letter or
Media Schedule
DFAT U DHBXE-ILERR 71—
L

Optional

A7 a3y

»  Video Presentation (max. 2 minutes)
JLEvT—av-ETH(&®E25)

«  Actual Sample of the Work
EROBHY T
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PRO—4%X

PR Lotus awards the strategy and creative execution that develop, preserve or strengthen the reputation and business
of the brand. Entries should demonstrate how the strategy, insight, and creative idea have a positive impact on the

brand’s perception leading to changes whether business, societal or cultural.
PRA—A2R(E, TSURDFHAVCERZXRRE. #HFF RSB EBRB LSV T(ToIHERICHLTELONET, TV
F)—1ERIE. DDMIERRE, A1V YA DIV TATAT-TATTHTIVREBRICBVWEEEZEZ . TANEE AR F-E

XALZEEZHEITDEMN =DM EHRBALTTSEL,

The decision of the Juries on PR Lotus winner will be based on 4 criteria and weighted as follow:

BEENPRO—AZREBETDIED 4 BELERIELUTDBEYTY :

«  Creativity/Idea/lnsight

0,
DYTAFAETA S FATT A AR (30%)
g
. ;ie;ults (30%)
U=}
IMPLEMENTATION

<EHE>

PRO01 Corporate Image

PRO1 O—RL—k- A A=

Campaign that raises the brand's corporate image, perception, and
reputation.

ITSURDa— RL—h A A= BB FHEiE LFf-FrvoR—,

PRO02 Crisis Management

PRO2 V54 R IRIAVE

Campaign that aims to negate the impact of negative publicity or crisis
that might affect the company's credibility and reputation. Entries should
include details of the crisis management plan, execution, and
demonstrate resolution of the issue.
TEOERCFHEICERERFTRAIEEDHEIRATAT -1\ TIST4H
BWEIFAMLADEEEET BN TER SN ST v R—2, TV —
ERIE ITADR-IADAVN-TIUEBRDEMEEH . RERRET
DiFENnzHALTTSLY,

PRO3 Corporate Social Responsibility

PR0O3 O—RL—kY— %)L LRRUVEYT4—

Campaign that addresses environmental, social, and ethical efforts to
increase the brand's perception and reputation.
TIUFDEBREFHEZE L (FH-OICRE., t2F-EHRETTORYEA
ET2FvoR—r,

PR04 Use of Media Relations

PR04 1—R-FT-AF47-JL—>avX

Campaign with the media and journalism at its core, where innovative
use of media leads to engagement or editorial influence. Entries should
include details of media coverage and how the campaign met its
communication objectives.
FEORDNATATESY—FTUXLEBLED T, ATATDERNIUS
—UAUMFERFREANDEEIIDENDFroR—, TUM)—ERIL,
ATAT ANV DFME, FroR—UhfEA(ca3a=s—23v B
LEBL-OMNEHRBALTTSLY,

PRO5 Use of Events & Stunts

PRO5 1—R AT AfRULQRAVF

Campaign PR strategy that employ guerrilla marketing, stunts, events,
festivals, competitions, promotional games or activities, street art,
exhibitions, parties, etc. to increase the brand's perception and

MATERIALS
RHEH
Required

WA

Written Submission
EGREREAE

Video Presentation (max. 2 minutes)
TLEvT—av-ETH(®E25)

Digital Presentation Image

TR TLELT—a B

Client Endorsement Letter
IS5AT UL DHEE
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reputation.

ITSVROBEETHEE L(FH1-0DT )T R— T4 T RV ARy
o ZZRT4/8L VR TAE—230 -5 =L FE AN —k-T—h,
BRE, N\—T14— R EEHIFT VYU R—UPREEE,

PRO06 Use of Talent

PR06 1—XFT-42L b

Campaign that collaborates with a celebrity, personality or influencer to
raise awareness, fulfil a communication objective, and/or establish
consumer affinity.

RHMEZEIF. 2227 —2aV BHZERL. HEHWITEEELDORITRK
EHELT BT, LT YT, BRANEBFAV LI Y —EaFRL—
FFEHF v R—2,

PRO7 Sponsorship & Partnership

PRO7 RARUH—2vF &I—bF—vT

Campaign that utilises sponsorship and/or partnership program to raise
awareness or fulfil a communication objective to increase the brand's
perception and reputation.

REMEZLS. HBVETIUROEBRLFEE L(FSHEN5332a=7—23
VBMEERT HHIC. ARV Y=y TE KU izl —hF—y
7T S LEFRT X voR—,

PRO08 Launch/Re-launch

PRO8 OVF /BAOVTF

Campaign for launch or re-launched of a brand, product or service.
TSR, BRFELFEY—EREOVFFELIEHFRAVFTHFroR—,

PRO09 Brand Voice & Strategic Storytelling

PRO9 TSR -RARKRNTT OV Ah—1—F T

Customised communication strategy to establish a brand's perception
and identity in a particular way in order to establish brand affinity with its
stakeholders.
ART—IORILF—IZHEFTETIUR~DREREHENL T H-OIC. MEDA
ETISURDRBMETATUTATA—HLER D, HRAITAXEN =032
—h—av g,

PR10 Content-led Engagement

PR10 > TUVEBIVF—D AR

Distribution of media content created by a brand in order to drive
engagement, gain awareness, or to promote the brand such as surveys,
reports, blogs, newsletters etc.

RE.LR— IO Za—XLE—GE TV —U AU MEREL, B0
EZLF. FRTSUREHETHREMTISURAEofATAT 20T
VY DERE- R,
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PRO—4%X

IMPLEMENTATION
< K>

PRO09 Brand Voice & Strategic Storytelling

PR09 TSR -RAR KRN T VY- A=) =TT

Customised communication strategy to establish a brand's perception
and identity in a particular way in order to establish brand affinity with its
stakeholders.
AT—IRILF—IZBEFTETIUR~DREREHENL T H-OIC. MEDA
ETISURDRBMETATUTATA—HLER D, HRAITAXEN 032
:"7'—:/3‘/%?,%0

PR10 Content-led Engagement

PR10 OV TUVERBIVF—ID AL

Distribution of media content created by a brand in order to drive
engagement, gain awareness, or to promote the brand such as surveys,
reports, blogs, newsletters etc.

FE.LR—. TRV, Za—XLE—HE TUF—UAUMEREL . 2
EELEIF. FRITIUFEHETEENTISURMNMES AT A7 a0 T
Y DERE- R,

MATERIALS
RHEH
Required

WA

Written Submission

EREEAE

Video Presentation (max. 2 minutes)
JLerT—rav-ETH(&®E2 )
Digital Presentation Image
TOAN-TLET—aVE
Client Endorsement Letter

DFAT U DHEBEX

DIGITAL & SOCIAL

<TIRL&Y—vIL>

In these categories, your entry will be judged specifically on how
well the digital medium/social platform was used to execute the PR MATERIALS

campaign.

AATI)—TlE, VM —ERIEFITPRFvIR—VEIEICENTTY
BRIV ATAT /)—2% - T3V DA —LEMANSEGERALI- O HEE
flich®zd,

PR11 Use of Digital in a PR Campaign

PR 1—RF T FIHIA2PREYIR—Y

Campaign that utilises digital communications such as websites,
microsites, search engine marketing, banner ads, email marketing, etc.
to establish and/or strengthen consumer affinity.
HEELOBIARBREREILL., HDHUEEIETDH-HIZ, Web YA+, <17
A-HAhAFRYT ML)  SEM. NF—Et e A—)L-I—T T4V THRED
TORI a2 —avEFERLEZFYOR—L,

PR12 Use of Social in a PR Campaign

PR12 2—R-FT-Y—I%)L-A42-PRE¥YIR—Y

Campaign that utilises social networking, blogs, sharing sites, etc. to
establish and/or strengthen consumer affinity. This includes online
communities, real-time response, user generated content, and
innovative use of social media.

HEENODOBERERIIL., HDHWIIIRIET DFHIZ, V—vIL-Fyb
D—x07. 707 #BEYAMEEEFRALI-F v R— U5/ -0%
AZTFA VT INVEAL L LARVR, A—HF— Dz RL—TFTyE-av TV,
ZELTY—SNIATAT DEFHBENSLGEEZEHES

PR13 Use of Technology

PR13 1—R:F7-7H/AS—

Campaign that innovatively utilizes existing or new technology including
artificial intelligence, virtual reality, robotics, gadgets or electronics,
wearable, interactive technology, gaming, software/platform
development etc.

Al S=F )T VT4, ARTAHR AT TR ERIETLIMAZIR,
DIFZIINAVESITATTH/AS— F—3T JINITT TS
I IA—LRFELGE BFEOEEFFHLLNT /00— HAISERL:
FroR—1,

=

'S

Required

2R

Written Submission

EREREAE

Video Presentation (max. 2 minutes)
JLEvT—rav-ETH(®E2 D)
Digital Presentation Image
TOAN-TLE T avE
Client Endorsement Letter

VAT DHEBEX

Optional
A7 ay

URL
)25 URL
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PRO—%R

DATA

<T—=E>

PR14 PR Effectiveness

PR14 PRI 7xHOT4TH R

Campaign that demonstrates effectiveness with measurable results on
the brand's perception and reputation. Entries should include details of
measurement methods, analysis, and results to demonstrate
quantitatively the effectiveness of the campaign.

TSR QOBEEFHREICEL T, SHAIM R RICKYZ O EERT v
UR—=D, IR —ERIF FHRIAE. A BROFEHEETRL, FroR
—VUMREEEMNITFHRBALTTSLY,

PR15 Research, Data Analytics & Insight Generation

PR15 U4 —F  T—5 7 FIT1 IR AV YA DR —Pay
Campaign that utilises research, data or actionable insight as part of the
formulation of the PR program. Entries should include details of how the
research, analytical data, and/or insights contribute to the strategic
formulation of the campaign.

TEOEEEICEEERIFT IOV —F . T—2F(EEITARELGA
YArEPRIOT S LO—EELTERLIzFvoR—, TUMN)—ER
(&, ]I H—F | HFRRELGT —2, ZEL T/ F A Y1 F v
R—VDOEBBEITEI- -0, FMZEHRALTTSILY,

MATERIALS
fEH AN

Required

WA

. Written Submission
FTEEE=

*  Video Presentation (max. 2 minutes)
TLEVTF—Yav-ETA (BRE25)

Digital Presentation Image

FORI-TLEUTF—LavEE

. Client Endorsement Letter
ISAT U DHEEST
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PRO—4%X

INTEGRATED CAMPAIGN

MATERIALS

<AUTTL—TYE-FooR=1>

PR16 Integrated PR Campaign

PR16 1T L—TYR-PR¥YUR—

Campaign that effectively and seamlessly utilises multiple
platforms/channels, where the PR element plays a major role. Entries
should include details of how the different platforms/channels
complement each other to demonstrate how the campaign is truly
integrated at its core.

PREZNZOHDLMLEREZTEN ERD TSV T+ — L/ FrorIILn
BMRANDI—LLRITERASA =X R—, TN —EGRIE. 2

REHEN

Required

BA

Written Submission

EREEAE

Video Presentation (max. 2 minutes)
JLerT—rav-ETH(&®E2 )
Digital Presentation Image
TOAN-TLET—aVE
Client Endorsement Letter

BROTIINTA—L FroRILBEWNHTELESIZEICEY . FroR DA T U DHEEX
—VDHERBINTELELDITET-DH ., TDFEMERALTTFSLY,  Optional

*Fav

- URL

)29 5% URL

PR LOTUS MATERIALS
<PREO—4Z> REHEN
PR17 Resilience Through Creativity Required
PR17 LYYIV R RIN—-DYITAT1ET4 WHE

A special Lotus Award sub-category to recognize ideas and creative
solutions that demonstrate resilience and resolve in the face of the
Covid-19 global pandemic. It is awarded to works that rise above the
crisis to create public, economic, cultural and/or other ideas for the
greater good. The solutions may or may not be connected directly to the
brand.

A—2REDHFHRYITATI)— HEAOFT VAN RERAE/ NV TIVIIC

Written Submission

EREEAE

Video Presentation (max. 2 minutes)
JLEevT—rav-ETH(®E2 D)
Digital Presentation Image
TOAN-TLET—avE
Client Endorsement Letter

MBRMNSRBGEBIERBEEREDITAT 7RIV IAT4THY)1—23 ISATULDHEX
VEFHELES . HR S ROFBOIHIcREEFTRLAH -85 XL - ¢ Optional
DMDTATTEEABESETIERICEONET Y)a—avidds AFay
VREEEDEN>TOTEHEBLER A, +  URL

1> 4% URL
LOTUS ROOTS MATERIALS
<A—3R:JL—I> RHER
LRPR Lotus Roots Required
LRPR A—4%R - )L— WA

This is an award unique to ADFEST that is awarded to works that
embody local values whether in terms of culture, religion, beliefs,
traditions, or language. Lotus Roots recognizes works that preserve and
celebrate the rich heritage and value of each local culture.
A—AZ-)L—YIE, ADFEST MBOEEL T, X1k, R, E%E. aH#.
Bl MBOMEREARL-ERICESNET . Th TN OEIICEE
DXAED . ENGBECMELZEY . FADERETMLET .

E]

Optional
A7 a3y

Written Submission

EmEiEAE

Cultural Context Explanation
XALBRIE A o D R

Video Presentation (max. 2 minutes)
TLEoT—av-ETH(®RE25)
Digital Presentation Image

TR TLE T avEfg
Client Endorsement Letter

D47 rDHEX

URL
)95 URL
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JLR-O0—32X

Press Lotus awards creativity of tradition print advertising including the innovative use of Print as the medium.
TLR-O—4X(E, IRIEAOEFHLGERLGE ARRYBERIAE BT 57 ) TAT(ET4IZHLTEONFET,

The same work can only be entered into either ONE Products & Services sub-category (P01 — P15), or

Use of Print (P16), but can be re-entered into Resilience Through Creativity (P17) and Lotus Roots (LRP).

12D ERIE. B&HR A Y—ERXRRYTHTI)—(PRO1-PR15) £z (F1—R-FT -T2 (PR16) DLNVFhh—AHITLH
IVN)—TEFEFEAN LDVIVR-RI—- D) IAT1ET1(P17)£EA—4 X )L—Y (LRPR) ~DREIBFI VM) —ILAT5E
TY,

PRESS LOTUS MATERIALS

JLA-O0—4R RHEH

P01 Food & Beverages Required

P01 7—F&E/LyD WA

P02 Beauty & Personal Care + Digital Image

P02 Ea—FA— &/ \—YFIL- T TOSIER

Beauty products, cosmetics, perfumes, toiletries, sanitary products. +  Tearsheet

ERE A e BK ML) —E G AERAL, BHEELNLDLEENYIRER—D
P03 Healthcare

P03 NILRTTF

Pharmaceutical products, supplements, healthcare products.
EER.HTVAURANILRTTER,

P04 Fashion, Sports & Accessories

P04 J7yiay,  RAR—Y &FItH—

Clothing, sportswear & equipment, footwear, accessories, jewellery,
watches, luggage, bags, sunglasses.

KER RAR—YDz7ERE, DubDx 7. 7OEY)— PaT)— ik
STV NV HUTSR,

P05 Cars, Other Vehicles, Accessories & Auto Services

P05 h—, PH—-E—IIL 7ot H)—8&F—b-Y—EZX

Sedans, trucks, vans, SUV, 4WD, jeeps, motorbikes, bicycles, boats,
lorries, tyres, spare parts, accessories incl. in-car audio & visual
systems, gas stations, vehicle maintenance products, towing
companies, car dealers, car financing & leasing.

AU MUY IR SUV AWD, O—T [ E—2—/\1Y, BEE, R—
b A=Y= BV ART =Y T H)—(ERNF—T14-E2a7
WP RTLEED)  AVIDREVE E—VILRFEBREA, LYyh—=
#, ERGEE, BEO—2 &1 —2X,

P06 Electronics

P06 TLYFA=HR

Consumer electronics.

HEERE.

P07 Household Products & Maintenance

PO7 N\ RIR—ILE-TAFHYY A TF VR

Cleaning products, household maintenance products, household items,
kitchenware, pet products, building products & materials.

BRES FEATHIOREG. RERG. EFAR. Ny EER G, 2
EYREER & -RM,

P08 Home Appliances & Furnishings

P08 h—L-FTS5AT U R&IF—=y VY

Home & kitchen appliances, home decorations, home security products.
RE-AMELER FEEHAR, F—L-tFa)T—&AE,

P09 Retail

P09 JT—JL

Department stores, specialty stores, eCommerce, online stores,
supermarkets & hypermarkets, restaurants, fast food chains, cafes,
pubs.

BEE.EME. e Av—R . U534 RNT A== =49k /(I
—<X—4 Y LRSSV, T7RNI—RFz—> hIz, /N\T,

ABFEST zozz As of 20/:?)?;021



ravel, Leisure ntertainmen
P10 FSRL, LOY—&IVETAVAVE

Transportation & travel services, tourism authorities, hotel & resorts,
toys, recreational facilities, sports facilities, festivals & events, museums.
k- RITH—ER B/ 2. ATV AR LY I -3y
MEE% . RAAR—YIEER . TTXT1/NL- ARV, {EYEE,

P11 Communication Media & Publications

P11 aSa=4—2a> - AT4F7 &INTUr—3y

Newspapers, magazines, books, broadcasting stations & programs.
. M, B BEE-BE.

P12 Finance, Commercial Public Services, Business Products &

Services
P12 274 F 2R . aAR—SvIL-\T)yo - H—ER ESRR-FTOFHY
&HY—ER

Banking institutions, investment firms, mortgages & loans, credit cards,
insurance, real estate investment, business equipment & supplies, B2B
services including agencies, telecommunications, waste management,
educational institutions, law enforcement, utilities companies (electricity,
water, gas), healthcare.

SRR, RESM. ABERRO—2 . ILDIRI—R RIR, TEER
B EBRB-HHR.B2BY—EXREELZEL). ERBIE. REVE
B, BEME, ERITHE, ABFE(ER. K AR AILRTT,
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JLR-O—%X

PRESS LOTUS

TLR-0—3R

P13 Corporate Image

P13 a—RL—p- A A=

Non-product or service-based company image including event
sponsorships, seasonal messages or announcements to increase the
brand perception and reputation.
EHRGEHFLEY—EXRRBEDTSURBH. /SR LDT-HD A A
—IlER. AIRNVMRE . FHAVE—VFL I ENEEAFET

P14 Corporate Social Responsibility

P14 3—FRL—kY—SviL-LRKRULEYT4—

Non-product or service-based corporate social responsibility campaigns
on environmental, social, and ethical efforts to increase the brand
perception and reputation.
FEGRUFLEFYEXRDEDOT UM/ FERLO-ODRE
REMRTE A MRETELGED CSR(EEDHEMER) FroR—

Vo

P15 Public Services & Cause Appeals

P15 /87wy -H—ER&I—X-FE—IL

Anti-smoking, anti-drugs & other addictions, anti-drunk-driving, road &
public safety awareness, health & hygiene awareness, political &
religious messages, unions & associations, environmental awareness,
human rights awareness, animal rights, government & forces
recruitment, state education, racial, ethnic & disability awareness,
gender equality, abuse, charities, volunteers & donation appeals, NGOs.
REE, REVEDMIKFERESY. REEERR, RBREHE, BR-5
AHGE, BUAK- REBMER. A -HR. RIEEH. NMEER. BYDIE
A, BUSHEDAMEE, AHE. NEER-REZR-EREER. Bk
;g% EBff. BEFTE. RITATOFRMOREUMN T NGO (FEBFFHE
&) o

MATERIALS

RHER

Required

WE

« Digital Image
TIURIVER

«  Original Tearsheet
BEEIODLEEVNYIRER—VRE

P16 Use of Print

P16 2—X-#AT-F)vk

Innovative use of print as a medium such as interactive print ads, use of
other technology which digital and interactive elements including
downloadable applications, QR codes, augmented reality and NFC to
engage consumer, but eligible works must have been published in
newspapers, magazines, or inserts (digital works are not eligible).
FIRISEAZ EFIE SR, &R EF Y A—FalgEL7 7). QR 3
—F HRIRENFC R REEEOTOANTAUEZITAIRERER
WTHBELEDIV T —DAUNEEET DM 35 0 T4 BHIRIL S, BL
. R TYRAATFSUICBEEINEROA TN —ARETT (T
AIERIFIVN—FTA),

Required

WE

« Digital Presentation Image

TR TLET—2a VB

Tearsheet

BRI SDLEENYIREA—D

Optional

73y

»  Video Presentation (max. 2 minutes)
JLerT—av-ETH(®E2 D)

P17 Resilience Through Creativity

P17 LPYIV R RIL—HY)IAT1ET«

A special Lotus Award sub-category to recognize ideas and creative
solutions that demonstrate resilience and resolve in the face of the
Covid-19 global pandemic. It is awarded to works that rise above the
crisis to create public, economic, cultural and/or other ideas for the
greater good. The solutions may or may not be connected directly to the
brand.

A—42ZEDHHFRYITHTI)— FHEAOFT VAL RERAE/ NV TV
LRI REGRSERBEREDITAT 7OV IAT4T 1Y) 2a—23
VEFHELET . AR AROFIED-OICRH#EETARL AR - FF- - %
DMDTATTEEABEIETHERICEONF TV )a—2av(FT5
UREEEDLEASTVTHLEVER A,

Required

» Digital Image

TIORIVER

Digital Presentation Image

(for Use of Print)

TOAN-TLEVT—2avEfg

(A—RFT-TYUEADIUR)—5)

+  Tearsheet
BEEIODLENYIRER—D

Optional

AFoay

«  Video Presentation (max. 2 minutes)
JLEvT—av-ETH(®E2 D)
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JLR-O—%X

LOTUS ROOTS
<A—8Z-)L—Y>

LRP Lotus Roots

LRP A—%XR- JL—Y

This is an award unique to ADFEST that is awarded to works that
embody local values whether in terms of culture, religion, beliefs,
traditions, or language. Lotus Roots recognizes works that preserve and
celebrate the rich heritage and value of each local culture.
A—%Z-)L—YIF, ADFESTHBEMDEELT, Xib. R EX. . EH. &
Bl MBOMEREARLERICESNET . T T OEIICEE
DD ENTEECMIEZEY . MASERZETMLET .

MATERIALS

RHER
Required

BA

Cultural Context Explanation
XALERIE M S D SR

Digital Image

TURIVER

Digital Presentation Image

(for works submitted to P16)
TR TLELT—aVEE
(P16 ~DTUR)—5)
Tearsheet
BEFELLDEENYIRES—D

Optional
73y

Video Presentation (max. 2 minutes)
JLEsT—av-ETH(®E2 D)
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TVURKTINT 95T A—4R

Print & Outdoor Craft Lotus awards the value of craftsmanship through print, where skilfulness is an integral part and
its execution brings the ideato life.

TVURKTIRT 0570 O—2X (&, ERDTRAIRGERELTOHEM - KIS TTATTEEFRILSESILET.H
RIE I RBR SN F- 2R R T 2 3Tl L RO E T,

You must read sub-categories definition carefully to ensure entry submissions into appropriate agency/production
sub-categories. Entry/Campaign/Set of Execution constitutes one entry.
EYIHTI)—DEE-FRAFHEDIZ . BRI —Dd— T4 930 - A7 )—IZTUR)—LTTELY,
IVN) =/ FvoR—=V /EERBRIEIT I TN —EHAFET,

PRINT & OUTDOOR CRAFT LOTUS MATERIALS

TYUR&TFINET - 95TR-B—2R RHEH

CP01 Photography Required

CPO1 7+~ 574— WA

Awarded to photographer for the original execution and effectiveness of |+  Digital Image or

the photography not for the idea or the ad itself. Digital Presentation Image
LEBARBHHIVFEDTATT TG MBMEAIMEEL-LLER TOANBERFEEFTIOII-TLE T—
DIANTST77—ICELNES, TaviEg

CP02 Use of Photography/Digital Image +  Tearsheet or

CP02 1—R AT - TN FT4— /TR A A= Client Endorsement Letter

Awarded to the art director/agency, where photography (commissioned BEENSDLENYRYR—IF(ED
or stock) has been used as an integral and original part of a print ad AT DHEEK

message. Optional

TIUNBEDAYE—VIZE>TRARTHEAIMAERELTEE(REE F7av

=AM BMEODN-ERDT—TALYR— / T—x—(ZBES |- Video Presentation (max. 2 minutes)
h%Ed, JLEsT—av-ETH(®mE2D)
CPO03 lllustration

CP03 /SR —2aY

Awarded to the illustrator for the original execution and effectiveness of
the illustration not for the idea or the ad itself.
LEEBARBHAINFZEDTATT TR MBEAIMEZLLL15R
FL—23V DAFRAN —2—CBBONFET,

CP04 Use of lllustration

CP04 1—RFT45RAFL—2aY

Awarded to the art director/agency, where illustration has been used as
an integral and original part of a print ad message.
TVUMEREDAVE—DITTFAIR THAINGERLEL TSR —2aud
FON-ERDT— b TALIE—/ IT—Dx o —ICBONFET,

CPO05 Typography

CP05 24RT5714—

Awarded to the typographer — ads where type has been specially
created or composed to play an integral role in getting a message
across and has contributed directly to enhancing the overall mood/feel
of the ad.

Ayt—VFEESEDODFARGERELTEAT (BR) Z451HIE-
BRL. EE£A0 mood / feel (FIR) &5RIELIZZ2ART5T77—IfESN
F9,

CPO06 Use of Typography

CP06 RRp-2—RFT-BART F714—

Awarded to the art director/agency — juries will look for how the
typography has been used as an integral and original part of a print ad
message.

FT—hT4LYE—/T—Vz o —(CEONEETY . BEA(E, 24K
S74—DDNZTVUNEED AV E—TFRZ 5D D FAI R TIHAEINL
BERELTEDN-DEFHELET
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irection
CPO07 7—hkT1L o3>

Awarded to the art director/agency, where the art direction brings
together all the elements Image (Photo/lllustration, Type, Crop,
Composition, etc.) of an ad into a cohesive print message. This is not an
award for the idea, although the overall Art Direction must relate back to
conveying the idea.

T—hTAL I AVITEO T ITRTCDAA—CER(BEE A 1FRN—Y
AV BRAT NZVT BRGE)ETIUNLRED Ay E—DLLTIHESE
27—k TALOA—/ T—Dzod—IConE T 7T—hTaL Y3V E
RITATT7EGETHEOITITOAEIN. KERFT7IT7ERKIZHT S
BETRE®HYFEEA,

CP08 Retouching/Image Manipulation

CP08 LAYF /A A—L=Eal—Yay

Awarded to the DI operator, where DI has contributed to the overall ad
message. As good DI should result in images that do not show obvious
DI other than when the idea warrants it. Each entry is required to be
accompanied by the layers/stages of the DI.
EEAYE—VFIGASIEIZHES L DIEE%EITo1- DIARL—4—I(ZBE
BNFET RWTFATTRETATTDEFEEEINNOEFTH, Bhi- DIA
Thahnt-EGM . DIARLLNER A CEE T, ZRIEREBREEDIC
DIDOLAY— /RT—UHIRBHLTT S,

Y|

HH

Required

Digital Image

TOAIEE

Tearsheet or

Client Endorsement Letter
BEEHNSDLEEMYRYR—DF(EY
SATULDHEREIR

Recommended

Original Layout/Layers/Stages Images or
Source Photography

AVOFILAT I LAY — /R T—
O EGFLIERATOEERE
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TIURTINT 95T A—2R
PRINT & OUTDOOR CRAFT LOTUS

MATERIALS

TYUR T IMT HZ578-0—32R

CP09 Use of Retouching/Image Manipulation

CP09 1—RF T LAYF /A A—T3=Eal—Lay

Awarded to the art director/agency, where image manipulation has been
used as an integral and original part of a print ad message.
TIIMNEEDAVE—IIZEoTRARTHEIMNAERELTEBRY=E L
L—2av & 1o ERD7— b TALYVE3—/ T—z oo —(CBEoNF
ER

RHEH
Required

+ Digital Image
TORIVEE

. Tearsheet or
Client Endorsement Letter
BEENSDLEUYRYR—DFEY
SATULDHEER

CP10 Computer Generated Imagery (CGl)

CP10 OVEa1—4— VxR —TFTYR -4 A—T(CGI)

Awarded to the CGI operator for the original execution and effectiveness
of the skills in CGI such as 3D Modeling, Lighting, and rendering not for
the idea or the ad itself.

LEEBERHDINEZEDTATTTIIEL BDETIVY . FM4T10 T LY
BYLTRED CCl RF)VIZE->THERIIBEHEAMMEE L5 CGl
ARL—a—(CBEonFET,

Required

« Digital Image
TOAIEHE

+ Tearsheet or
Client Endorsement Letter
BEENSDLENYRYR—UF(TH
FATULDHEBIK

Recommended

i3

«  Original Layout/Layers/Stages Images or
Source Photography
AVCF I LAT I LAY —/RT—
T EGFLEERATNOEE

CP11 Use of Computer Generated Imagery (CGl)

CP11 A—R-FT-aVEa—4—-DxRL—TFTYF-4A—T(CGI)
Awarded to the art director/agency for CGI used as an integral and
original part of a print ad message.
TVUMREDAYE—DITE>TRARTHEINAZERELT CCl AMED
N=ERDT7—b TALIE— /TP —ICBONET,

Required

WA

« Digital Image

TORIVEE

Tearsheet or

Client Endorsement Letter
BEENSDEEUYRYR—DF(EY
SATULDHEER

CP12 Production Design/Styling

CP12 FRF LAy -THAY / REAIVY

Awarded to production, where production designs, wardrobe, props has
made a significant contribution to the final image.
TOFoav-FHAY  KE NEEFBLTREAMA—VICKRECERML
f=7a% 53> (FIER) ICELNET,

Required

WA

« Digital Image or
Digital Presentation Image
TOANBEBRELIETOAL-TLET—
avE g

. Tearsheet or
Client Endorsement Letter
BEENSDLEENYRYR—UF(ETY
SATULDHEER

Optional

AIoay

»  Video Presentation (max. 2 minutes)
TLE T—iav-ETH(&EE 29

CP13 Resilience Through Creativity

CP13 LPUYIVRRAN—-HYUIALT1ET4

A special Lotus Award sub-category to recognize ideas and creative
solutions that demonstrate resilience and resolve in the face of the
Covid-19 global pandemic. It is awarded to works that rise above the
crisis to create public, economic, cultural and/or other ideas for the
greater good. The solutions may or may not be connected directly to the
brand.

A—2REDHFYITATI)— FHEIOFT DI RERAE/ NV TIVIIC
BRI REGESERBEREDTAT 7OV IAT14TME))a—23
VEFHELET . AR AROFIED-OICRE#ERRLAH - BF- 0L
@1@@7477§$J$Hﬂ%otﬂ'61’ﬁnn( EonEd,VY)a—avidds

Required

WA

» Digital Image or

Digital Presentation Image
TORINEBRELIET ORI - TLET—
TavE g

Tearsheet or

Client Endorsement Letter
BEENSDLEEMYVRYR—DF T
SATULDHEREIR

Recommended

it

+  Original Layout/Layers/Stages Imaggser

A9 \e ’CL"C’E;EL‘&‘E’AJ

As of 20/10/2021



Source Photography (for works
submitted to CP01-CP07 & CP12)
FVSFI AT I LAY — RT—
T BB FEIEERATOEE (CPO1-CPO7
& CP12 ~ADIUR)—5})

Video Presentation (max. 2 minutes)
JLEerT—rav-ETH (&K 29)

LOTUS ROOTS

MAT

ERIALS

<O—ZR-)L—Y>

LRCP Lotus Roots

LRCP O—4R - JL—Y

This is an award unique to ADFEST that is awarded to works that
embody local values whether in terms of culture, religion, beliefs,
traditions, or language. Lotus Roots recognizes works that preserve and
celebrate the rich heritage and value of each local culture.
A—42Z-)L—YIE, ADFEST BN EEL T, Xk, R¥, EX. &#E. §
L MEBOMBREARL-ERICEONET . ThThOEICER
DXED . ENGEECMEZEY . FASERETHELET .

feid

CEi

Required

WA

Cultural Context Explanation
XALHIRIE A o D fEER

Digital Image or

Digital Presentation Image
TORIERFELETOL-TLELT—
TaviEg

Tearsheet or

Client Endorsement Letter
BEENDLEETNYRYR—DFFH
FAT VDB

Recommended

i34

Original Layout/Layers/Stages Images or
Source Photography

(for works submitted to CP08 & CP10)
FIOFILLAT I L AN —/RT—
D EGFLEERTOEE

(CP08 & CP10 ~DITUR)—%3)

Video Presentation (max. 2 minutes) (for
works submitted to CP01-CP07 & CP12)
TLEoT—av-ETH(®RE2H)
(CP01-CP0O7 &£ CP12 ATk )—5)

ADFEST 2022

Page 64
As of 20/10/2021




IV —FEE

All entry details must be completed online. To submit:
I/|~'J—l B SHMIERIIA U SAVTAN-EELTTEN, FIRIFLLTORYTY :

Go to www.ADFEST.com, in menu under “Awards”, select “Entry Submission”. You will be re-directed to an online
entry submission system created by WebEnergy.
www.ADFEST.com IZ7 Ut AL, A=2—T “Awards” D T IZ#%5 Entry Submission ##A TT &Ly, TURJ—HL
AF AT L (WebEnergy #1 8U4E) (CERE SN FET,

+  Select the appropriate Lotus Category and complete the online submission form.
Note: An entry can be pended for further revisions and additions of details until you click “Confirm”
BT HA—FR AT —ZRV., RELGFEREAALTTELY,
X AHNRNBIL, Confirm &9y I HETIIHEELG &, HET-MEMNTEETT,

«  After you submit your entry details, you can print the Entry Submission and Entry Confirmation from the Entry List
ANDTET LI MIEIRD%1E% . Entry List 55 Entry Submission & Entry Confirmation ZH 1L TTF &L,

*  You must attach the Entry Confirmation to your physical entry.
H A1EN 1z Entry Confirmation (T M) —iRHE) (F. TN —EHE T OBRITHETT,

+  After you have submitted your payment details, the Invoice will be sent directly to your email and you can also
print it out from the Payment Summary page.
IVN) BRIV DEREEETSE. TORBITESVTEEEDA—IILTRLRARTISERENEEINE T &
KZ (X Payment Summary DR—U WS hT5IEEHTEET,

*  An Entry Summary containing all your entries submitted can be printed from the Entry Summary page
IR —ABHMEE SNz Entry Summary (TR —#EE) (L. Entry Summary DRXR—IMSHIRITEE T,
Note: Your entry is not complete until all required entry, support materials and payment have been received.
A VEEREEHOEMN TN —BENTATRESNSET. IVMN—BFETLEEA,

IMPORTANT: Carefully check the credits you enter. If the work is a finalist or winner, these credits will be used in all
published materials and on the ADFEST website exactly as they appear in the entry form. Any requests for credit
changes must be done in writing to Nat@ADFEST.com. Credit changes are not permitted_after Friday 11th February
2022.

BEE ANABRF EEAICEECFIVvILTTEN, IV @A AE- ABLEGR EESNILOYNREY T4,
S BF) N TOFFE. BEHMRYAS ADFEST O Web YA MIFEBEHINFT . EERICILDYNDRNBEERL-LMES.
A— )L T Nat@ADFEST.com [TEHLHETTEWLBL. 2022 F 2 A 11 B (@) ZBELEERBILEDLNEL AL
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FREDEDH

All entry details must be completed online, so make sure you have read the rules and go through our Lotus categories
prior to entering your works to the ADFEST 2022 Online Entry Submission. Our submission system is quite simple to
enter. You only need to select the Lotus & sub-categories you wish to submit, enter the entry details including entry title
and fill in the credit information of those involved in the creation of the work. You will be required to provide common
information as well as some specific details depending on the Lotus categories selected.
IVN)—EXADFEBRAANEF S/ TITVES RE-RAHELVA—2REEHTI—DRBEFRATZIZT.
ADFEST 2022 Online Entry Submission [Z772AL . BLRHABREAALTTFEI, BLAHDY AT AIFFEEICSVTIL
TY, TV —LEWA—2REELVHYTHATI—ERIRL. ERFAMLEET IO —FHROFIEREZRE DEREA S
LTIEZEET . AARRICIE. 2AhTIV—HEBDERE, ATTV—LICELGIEEIHYFET,

Don’t worry if you don’t have all the information for your entries yet, you can edit your entry details and save them along
the way before confirming your entries. You can come back to edit your details and upload your works as long as your
entry is not confirmed.

BRATI RN TOFEBRIBI O TVETEARLRTY , TN —ERIT. EESEDHFETIEEE . REMNFTRET. T OM AT
ETHEEmMA. EEBANTEEY,

Have you ever entered work to ADFEST before?

If you are new to ADFEST, you need to create an ADFEST account here

If you need help, please feel free to email Nat, Entry Manager at Nat@ADFEST.com
ADFEST ADIVR—IEHBHTTI M ?

SENDOTDHEE. BN S ADFEST DT7HI U MEERRLTTELY: here

HR—FBABRELRBE. TV —I2—V%—D Nat ETHERER(C e A— )L TTELZ T ELY: Nat@ADFEST.com

WHAT YOU MUST ENTER: ENTRY DETAILS
ANTEHR HE

LOTUS CATEGORY

A—4Z-ATTY—

Select Lotus category and sub-category
O—A2REDATI)—EHTATI)—EFRLTT S,

ENTRY TITLE

IVR)—-24kIL

Entry Title, Duration (if applicable), Brand, Advertiser, Launch Date of your entry
IVN)—F BRIV RE/RETEFESSES). IR LEX EROVFA

CREATIVE CREDITS

FlER Sy

Details of companies involved in the work’s creative process e.g. Agency, Media Agency, etc.

Details of people who were involved in the work e.g. Adam Johnson, Chief Creative Officer, BBDO
IUM)—EROEE- FIEBEEEKICEL -2 (ERLE) OB T2 — ATAT-I—Vzoo—1E)
IVN)—ERDOHEBIEEAKICEEH -1z X 2y 7D 1EHR (] : Adam Johnson, Chief Creative Officer, BBDO)

PRODUCTION CREDITS

FlEStt R4y ItER

Details of companies involved in the work’s production process e.g. Film Production Company, Post-Production
Company, Special Effects Company, Sound Production Company, Print Production Company etc.

Details of people who were involved in the work e.g. Dan Brown, Director, The Shoot
IVN)—ERDOFETORRIZEH-I-& 1t (EHBA) O1FR () : Fim Production Company, Post-Production Company,
Special Effects Company, Sound Production Company, Print Production Company #:&)

IR —EROFETOERIZEHT=R 2y 7D 1EHR (51 : Dan Brown, Director, The Shoot)

ENTRY CONTACT DETAILS

TN — M RHEFE L E DER L

In the event that questions arise during judging, ADFEST may need to contact the team directly involved with the
creation of the work for the juries' clarification.

BEDRPCRMARMNELEHELLEIC, ERGMEICEREREH A/ F—L~ ADFEST Mo @ERSE THUGELHYE
ERS

ABFE%T 2022 As of 20/??)?2805281
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Fir=DEDH

CLIENT CONTACTS DETAILS
DIAT7 U MESEDOERSE

In the event that questions arise during judging, ADFEST may need to contact the client directly involved with the

creation of the work.
BEQOERPCRBRNELEIGELEIZ ERTIEICEEBH>1=95147 2~ ADFEST o BRI CTIEUGENHYFE

j—o

ADFEST will not contact the client unless it is absolutely necessary to do so in the case that it affects the judging of the
work.

ADFEST [, FRDEEICHEEZEADLEZAONDGE . ENARALEHIEMEINGVRYIS1T U ITEBLEL A
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FirEDEDH

WHAT YOU MUST ENTER: SPECIFIC DETAILS
ATESR: 554

IS THE WORK A PUBLIC SERVICES & CAUSE APPEAL (PSA) OR CORPORATE SOCIAL RESPONSIBILITY
(CSR) ENTRY? £l /37wy H—E X &O—X-7FE—IL(PSA) &a—FRL—k-Y—I %)L LAKRULUEY) T4 (CSR)
DELLTDIVRN)—TTM?

In order to determine entries eligible to compete in the Grande for Humanity, you must specify whether your entry is a
Public Services & Cause Appeal (PSA), Corporate Social Responsibility (CSR) work, or neither.

ERDT ST T+ —Ea—TZTADRRIEDZNEINEHIET 5= T TN —ERMN/NT) - —EX &a—
X-FE—IL(PSA) ., A—RL—bk- Y= )L-LRRUIEYTA(CSR) D HAHWEEESTEHELD, ZBHRLTTSILY,

While you are required to declare whether your entry is a Corporate Social Responsibility (CSR) or Public Services &
Cause Appeal (PSA) work, ADFEST Organizer reserves the right to determine the entries eligible to compete in the
Grande for Humanity.

REEIEIVMN—{ERMNI—RL—k Y= %)L LRRUVEYT4(CSR) AN/ AT vy H—E X &a—X7E—)L (PSA)
MNERRLETNIEZEYEEAN. —FTADFEST ZEEFIIUN) —ERNT I T IA—E2a—I=T/DEEERITD
BIRDHEIMNEINEHINT BHEREZELET,

PUBLICATION OF ENTRIES:

IVM)—ERDHAR:

Can all the materials submitted for your entry be used for both judging & public use?
IVN)—TRESN IR TOERRIE, BELARERAOWMA THERAFETIMN?

Note: Public Use includes exhibition, award presentation, winners showcase, award annual.
I oRERLE BRR RER REEL VTR REALGELZEHAFET .

URLS:

)% URL

URLSs of your entry

IVR)—ERDY U5 URL

WRITTEN SUBMISSION:

fEREEAE:

Written information of the work according to the category guidelines.
HTIV—DHARSAVIZE DL ETDERIER.
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IVh)—ERX BT

ENTRY DETAILS

IVM—EROER

LOTUS CATEGORY

A—4RXEOATIY—

Select Lotus category and sub-category you wish to enter.
IVN)—LEVWA—42REDATI)—EHTHTI)—ZERLTTILY,

ENTRY TITLE

IUMI—EREARIL

ENTRY TITLE

IVN—ERBIRIL

The name of the work being entered.
IR —9BERBEAALTTFELY,

CAMPAIGN NAME

FroR—2%B

If your work is part of a campaign, juries may group the single entries and award the works as a campaign if they see
fit. In this case, please enter what you would like the campaign to be named.

IV —FRERNF Y oR—D—HTHZIBE. EEEEANBEHLHIBLIL, EROIN)—E1D20TL—TI2
FEOT FvIoR—VELTRIGEDLHYET . TDIGRICTHLE T H5F v R—VBEAALTTEL,

BRAND

TSR

The product or service of the work (e.g. Dove, Google Play Music, Johnnie Walker)
EROBERFLIFH—EXEEAALTTEL, (ffl: Dove, Google Play Music, Johnnie Walker)

ADVERTISER

FRNGAY—/[REE

The name of the company or organization who commissioned the work (e.g. Unilever, Google, Diageo)
EROHEEREL-SHFIEAKLEFLEALTTEL, (f5l: Unilever, Google, Diageo)

LAUNCH DATE

avFH

Launch date of your entry
EROAVFAZEALTTSLY,
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TR —ERX (BT

CREATIVE CREDITS

TE- fESEOER

Details of the company/ies significantly involved in the creativity of the work.

You can add multiple companies, but please note that the points will be divided proportionately among the Agencies
and Networks.

D FIEIZKREE HoT=24 FEEL ) O FFMIHEHR.

BHOEHTHREATEEI N FESNEIRAUMIET Do — FRVNT IR THAIRSENHZEIZEELT
T,

AGENCY

I—JIvi—

Agency credit will count towards Agency of the Year, Independent Agency of the Year and Digital Agency of the Year,
so make sure your spelling, even spacing or use of symbols are consistent.

IV —ERIE. I —F T A — AV TARVT UM Iy —F T (v — FORL-T
— DI —FT AV —DRAVIHETEREIND D AR—ROVURILEELARY VT NEIC—EL., ]BF
MNEOKIITEBELTTEL,

AGENCY
IT—oIo—

CITY

AGENCY NETWORK

I—Vxoi—RykD—%H

Agency Network credit will count towards Network of the Year, so make sure your spelling, even spacing or use of
symbols are consistent.

ISz —-FUhT—IRERIE, RV T—0F T Y AV —DRA VN ETSBIND 28D AR—ZXPIURILE
BLARNYVTWNEIC—EL, BRENSEBVLSITERELTTIL,

AGENCY NETWORK
I—VIoi—-RykI—Y

Page 62
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Ik —EKX(HTIL)

CREATIVE TEAM CREDITS
TE-FHEF—LOHER

Details of people who made significant contribution to the work.

ERRICKRECERLE=RAZ2 YT DI

CHIEF CREATIVE OFFICER
F—2-VVTAT4T H 745 —

EXECUTIVE CREATIVE DIRECTOR
I E9T4T - DUTAT4T - T4LH5—

CREATIVE DIRECTOR
DYIAT4T T4 H5—

COPYWRITER
aE—S544—

ART DIRECTOR
F—hFALOS—

RETOUCHER (for in-house Retoucher)
LEyFrv—(#ALEYTFv—)

ILLUSTRATOR (for in-house lllustrator)
1A —5—(RHAISRL—5—)

DESIGNER (for in-house Designer)
THAF— (AT HF1F—)

ACCOUNT DIRECTOR
Fhoor-T4LYE8—

ACCOUNT MANAGER
FHIU MR R—D—

ADFEST 2022
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ACCOUNT EXECUTIVE
THhoVvh-TTE9T4T

STRATEGIC PLANNING DIRECTOR
ANSTOVG TS0 FaLHB—

STRATEGIC PLANNING MANAGER
ANSTOVI TS R —T v —

STRATEGIC PLANNER
ATV -T2 F—

AGENCY PRODUCER
I—rvi—JaFa—4—

ADFEST 2022
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IR —ERX (ST

OTHER CREATIVE CREDITS

Z Dtk E - FER Sy T EH

Enter the details (positions & names) of additional creative team members who made significant contribution to the
work.

ERIZKREE D=, LRUSNDFIMEF—L-Z2VTDEHR(BE. KB)EZAALTTEL,

OTHER CREATIVE CREDITS
LRUSNOHERFY IR

MEDIA CREDITS

ATATEHLOER

Details of the company/ies significantly involved in the media strategy of the work. If the company/ies involved in both
the creative and media strategy, it should be entered in both Agency and Media Agency.

ERDAT AT HERIZKEEHDLo1=24 GERL T DR,

SHAFMEEATATEEOBAITELO TGS T—V1 o —EATA7 T—V 0 —DlAISEEALTTEL,

MEDIA AGENCY

ATAT =Dz —

For Media Lotus entries, the Media Agency credit will count towards Media Agency of the Year, so make sure your
spelling, even spacing or use of symbols are consistent.

ATAT -A—RRICIVN) =T BATAT - T—Vz oo —DERIT ATAT-T—2xz0—FT-H- AV —DRAVMHE
TBRINDI2H, AR—ZRPLURIVEEL ARV T HEIC—EL, BRENEBVLSITERELTTSL,

MEDIA AGENCY
ATFAT - T—Vzo—

CITY

MEDIA TEAM CREDITS

ATAT - F—LOER

WHO WAS INVOLVED?

EAEDYELI=A?

Enter the details of people who significantly involved in the work. Enter the names of your media team members in
the field.

ERIZKREKE DS T=R YT DER AT AT - F—LDRAZYIBEZRICAALTTEL,

MEDIA PLANNING DIRECTOR
AFAT TS =0 Y - FT4LY8—

MEDIA PLANNING MANAGER
ATAT TSV T RRE—Tx—
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MEDIA PLANNER
ATATTI0T—

OTHER MEDIA CREDITS

ZDMAT 4T - RV IHER

Enter the details (positions & names) of additional media team members who made significant contribution to the work.
ERICKEE oz, LERUNDATAT - F—L-REAVTDBHR(BE. KB)EANLTTEL,

OTHER MEDIA CREDITS
LEUNDAT AT - A2V IIEHR
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PR CREDITS

PRF— L&

Details of the company/ies significantly involved in the PR strategy of the work. If the company/ies involved in both the
creative and PR strategy, it should be entered in both Agency and PR Agency.
ERDPREER K EE o= 4t (BHLE) D1ER,

SHAFEEPREBEOMAICEAHLO>TLNSIBEE. I—Ux0 P —EPRI—UV—OMAIZEBALTTELY,

PR AGENCY

PRI—Y Iy —

For PR Lotus entries, so make sure your spelling, even spacing or use of symbols are consistent.
PROA—ZZADIVN)—[ZHTzY AR—ZRPVURILEEL ARV TNEIZ—EL, BRENBEVLITEFELTTSEL,

PR AGENCY
PRI—UIld—

CITY

PR TEAM CREDITS

PRF—LDEHR

WHO WAS INVOLVED?

HEABEHYELEM?

Enter the details of people who significantly involved in the work. Enter the names of your PR team members in the field.
ERIZKEEH D212 REYIDER. PRF—LDRAYIZEZHIZAHLTTEL,

PR DIRECTOR
PRT«4LY5—

PR MANAGER
PRYR—Iv—

EXECUTIVE PR
I5E9747PR

PR SPECIALIST
PRARY PR
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MEDIA RELATIONS
AT4T7YL—avX

OTHER PR CREDITS

ZDHPRR 2y I1ESHR

Enter the details (positions & names) of additional PR team members who made significant contribution to the work.
EGICKEEH oz, LEEUSNDPRF—L-AAVIDER(BE. KB)EAHLTTFSLY,

OTHER PR CREDITS
LELUSNDPRREYIIER
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PRODUCTION CREDITS

F{ESH DIRE

Details of the company/ies involved in each specialisation in the production process.

The company credits when entered into Film Craft Lotus, New Director Lotus and specific sub-categories in Print
Craft Lotus will count towards Production Company of the Year, so make sure your spelling, even spacing or use of
symbols are consistent.

ERDHMEIZZZREEA S REE h =21 GERL R OFMIFER,

TAIVLIFTR A—ER  Za—TALIE2— B—EXABLVT)U M I5T A=A XADHED Y THTI)—~DT
UM)—ERIZDONTIE, ¥ 23y - FT Y- AV —THRAVNTESN B LT DT80 AR—ZX PV URILEEL R
RYVTPEIC—BL. RENMEVLSITEELTTEL,

FILM PRODUCTION COMPANY
T4 L-TFAF Iy - IR=—
Details of the company/ies significantly involved in film production of the work.

e DR HMEICKECEBMLE-2 4 (BEL A O1FER,

FILM PRODUCTION COMPANY
240V LTFAFE YL I hIR=—

CITY

FILM PRODUCTION TEAM CREDITS
BREGHI{FF— L DTER

Details of people who made significant contribution to the film production of the work.

1B DG HIEICKRECEBMLI=RA 2V T DIER,

DIRECTOR
T4LOE—

CINEMATOGRAPHER
RIS TF—

GAFFER
FrI7—

PRODUCTION DESIGNER
Indoiar - FHA4F—
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EXECUTIVE PRODUCER
€747 -FOF1—H—

FILM PRODUCER
BRETOT1—H—

OTHER FILM PRODUCTION CREDITS
Z DR GFIER S0 TR
Enter the details (positions & names) of additional team members who made significant contribution to the film

production of the work.
TER DG FIEICREE o7z, LRUNDHIEF—L- RV IDER(BE. KA)EAALTTFILY,
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POST-PRODUCTION COMPANY

RRMTAS YL a0 -hoR=—

Details of the company/ies significantly involved in post-production of the work.
ERDRANTOF IS 3V [CKRECEBLI-S 1 EHLTE) DER.

POST-PRODUCTION COMPANY
RANTOF S ay -h=——

CITY

POST-PRODUCTION TEAM CREDITS

RANTBS Y ay - F—LOER

Details of people who made significant contribution to the post-production of the work.
ERORINTAZ I3V [CRECEBMLIZR 2V T DTER.

EDITOR
IT45—

COLORIST
HIVRE

FLAME ARTIST
I2b—L-7—T1A+

POST PRODUCER
RAL-FTAF21—H—

OTHER POST-PRODUCTION CREDITS

ZOMARRNTOF YL a0 - R IER

Enter the details (positions & names) of additional team members who made significant contribution to the post-
production of the work.

ERDRRNTBF YL av T KREE o1, LRRUNDF—L-RFVTDER(BE. KB)EAALTTFIL,
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SPECIAL EFFECTS PRODUCTION COMPANY

ARYY ) -TI2YY-TOF o3 -hoR=—

Details of the company/ies significantly involved in Special Effects, Visual Effects, or Animations of the work.
ERDARS YL TITTYY EDaTIL-TI729Y, T=A—2 3 HEICKE A>3 EHLA) DR,

SPECIAL EFFECTS COMPANY
AR )L- T2 YVEIESHE

CITY

SPECIAL EFFECTS PRODUCTION TEAM CREDITS

ARYw LTI VHIER 2V T1ER

Details of people who made significant contribution to the Special Effects, Visual Effects, or Animations of the work.
ERDARS LTIV EDaTIL-TI19Y, T2A—LauITREKEHH 1R 29T D1ER.

VISUAL EFFECTS
BELazZiL-T2zHY

ANIMATOR
T =r—E—

COMPUTER ARTIST
AVEa1—4—TF7—FXbk

SPECIAL EFFECTS PRODUCER
AR )T HY - TOTa—Y—

OTHER SPECIAL EFFECTS CREDITS

FDMARY ¥ )L TV HEIER 2V TTER

Enter the details (positions & names) of additional team members who made significant contribution to the Special
Effects, Visual Effects, or Animations of the work.

ARYYITITIYY EDAT LTIV T=A—2a0 DHMEICKEE Ho -, LRUNDF—L-REVTDIER
(BE.KRB)ZAALTTFEL,
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SOUND PRODUCTION COMPANY

YooR-Ingyiav-ho=—

Details of the company/ies significantly involved in sound production of the work.
ERDY IR -TAFT I avICKEEh -2 GEHL ) O1ER.

SOUND PRODUCTION COMPANY
YoUR-TagHiay-hoi=—

CITY

SOUND PRODUCTION TEAM CREDITS

YOUR-Tad Y ay - F—L- A8V 1ER

Details of people who made significant contribution to the sound production of the work.
EROYHUR-TOF L avIZKREEH 1z REY T DTER,

SOUND DESIGNER
HYUR-FHFAF—

SOUND STUDIO PRODUCER
YOV REVF-TRTa—H—

MUSIC COMPOSER
52—y y-avR—4—

MUSIC ARRANGER
22—SusFLUSr—

OTHER SOUND PRODUCTION CREDITS

ZOMYIUR-TOF L ay - ey IER

Enter the details (positions & names) of additional team members who made significant contribution to the sound
production of the work.

YoUk-TaF I avIcREEh o, ERUNDF—L-RZYIDER(BE. KL)EAALTTFEL,
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PRINT PRODUCTION COMPANY
FUvk-FAF YL ay hR=—
Details of the company/ies significantly involved in print production of the work.

FERDTIN-TOE I avicREEho -2 (BEHLE) DIFEH.

PRINT PRODUCTION COMPANY
FYor-FOasya ho=—

CITY

PRINT PRODUCTION TEAM CREDITS

FYUk-TnF YAy - F—LIER

Details of people who made significant contribution to the print production of the work.
ERDTIUb-TAFE a3V ICKEEH >R 2V TDIER.

PHOTOGRAPHER
2489577 —

RETOUCHER
LEyFr—

ILLUSTRATOR
AR —5—

DESIGNER
FHAF—

TYPOGRAPHER
BARTS577—

PRINT PRODUCER
F)or-IOFa—y—

ADFEST 2022
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OTHER PRINT PRODUCTION CREDITS

ZOMTUV TS ay - REYIER

Enter the details (positions & names) of additional team members who made significant contribution to the print
production of the work.

ERDTIU-TOF G avITREE o, LRUNDF—L-REZVIDER(BE. KB EAALTTEL,
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ENTRY CONTACTS DETAILS

IUM)—EYEDERLIFR

In the event that questions arise during judging, ADFEST may need to contact the team directly involved with the
creation of the work for the juries' clarification.

EEOAECRM-BEENEL-5E. BEEEFICERHAT 570, ADFEST MMERFEICERZBEb - F—L-RX4vD
ICEEERTIVLENHIBZENHYET,

NAME
K&

POSITION
RE

MOBILE NUMBER
BREEER

EMAIL
A—ITFRLR

CLIENT CONTACTS DETAILS

VAT MBS EOERERR

In the event that questions arise during judging, ADFEST may need to contact the client directly involved with the
creation of the work.

EBEDBETRME- BN ELIIGE. BEEHICHRAT 5701, ADFEST AN/ 7 U rDIE LB ICEZER T S0
BEAHBGEAHYET,

ADFEST will not contact the client unless it is absolutely necessary to do so in the case that it affects the judging of
the work.

ADFEST 3. FRDBEREICHEZS5ADHEEZONDIGE . TNNRELEEHBSNGORYISAT U ITERLEE
AIO

NAME
K4

POSITION
RE

MOBILE NUMBER
BERERES
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EMAIL

A—ILTFFLX

ADDRESS
ERR

CITY
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WHAT YOU ENTER: SPECIFIC DETAILS
BEDANFEHRIZONT

IS THE WORK A PUBLIC SERVICES & CAUSE APPEALS (PSA) OR CORPORATE SOCIAL RESPONSIBILITY
(CSR) ENTRY?4E&(&/3T Uy H—E X &—XPE—/JL(PSA) £f=lda—RL—k V=% )L LARUSEY T4
(CSR)ELTDOIVN)—TT M7

In order to determine entries eligible to compete in the Grande for Humanity, you must specify whether your entry is a
Public Services & Cause Appeals (PSA), Corporate Social Responsibility (CSR) work, or neither.

IV RN TS0 T DA —Ea—I =T DBEEREMNESHEHIT 5101, IGEHIFERHNNTYvI-H—ER
(PSA) . a—RL—k- V=% )L-LRKRUVEYTA(CSR)  HANIELLTHAN, DVWFNMERARLETAIEEYEE
AIO

Entries eligible to compete for Grande for Humanity do not have to be by or for Public Services organizations or NGOs.
The main determinant of eligibility lies in the messages or causes of the works and not the brand or organisation
responsible for the work. While the brand or organisation may benefit in terms of corporate image and reputation, the
weight of the benefit to the message and/or cause must be of greater significance for the work to be eligible. Corporate
Social Responsibility works are, therefore, are also eligible. Jury discretion should focus on the greater good of the
messages or causes of the work itself.

JIoT TA—Ea—I=T1EDIVN)—REERIT. AHBEAELGOL NGO GEBAFHER) 1285, HEWEZTD=H
DEGRTHAIDERFIHYFEA BERMRICHZENEINE, EITERKBERDAVE—UPTRMSFHIIEN ., ERIZEE
ZESTIURCHEBMNSITHIEINFER A TR OB A—DFIEFTFH O RITEVWTHEEZIT 5588 HYET
N AERDBERRICHEZEMHIEFICENTIE, ZOAYE—UPERICHTIIBOANLYVEEREINET,

ZF0EH HSERLEERIBERNREGYET . BEEEDHIME., FRBEDOAYE—COEHRNVDIZHEEEDF
BITHEINEERLET,

While you are required to declare whether your entry is a PUBLIC SERVICES & CAUSE APPEALS (PSA) OR
CORPORATE SOCIAL RESPONSIBILITY (CSR) work, ADFEST Organizer reserves the right to determine the entries
eligible to compete in the Grande for Humanity.

BEHFIVN)—ERH/T ) - H—EX&I—XFTE—JL(PSA) ha—KRL—k-Y—2 v )L-LRKRULE T4 (CSR)
MERBLLGTNIFHYERAD, —HTADFEST THREF . ERNTIUT-T74—Ea—I=TIDBEEREMNEINE
T HHEREBLET,

[0 PUBLIC SERVICES & CAUSE APPEALS (PSA)
NIy -H—ER&IA—X-FE—IL(PSA)

[] CORPORATE SOCIAL RESPONSIBILITY (CSR)
J—RL—kY—2x - LARUUEY T4 (CSR)

(1] NEITHER
EBLTEHAN
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PUBLICATION OF ENTRIES

IVN—EROLARISONT

*Can all the materials submitted for this entry be used for both judging & public use?

If this work has restrictions on its public use, please specify what can be shown publicly.
*TUM)—ICELTIRESN IR TOEN - BERL. BELLAROEATERATEEIN?
LLERIZORAOHAHHGEE . EOEH-EREZARLTRVLIAMRFELTTSELY,

[] YES, ALL MATERIALS SUBMITTED CAN BE MADE PUBLIC.
EW TRTOEH - ZERELBFTEETT .
[ NO.PLEASE SELECT ALL THAT APPLY:
DWW ZETHEM BREINTERLTTSLY:
VDO
ETH
VDO CAN BE USED FOR JUDGING ONLY
ETAREEICOAHERTRETT
VDO CAN BE USED FOR AWARD PRESENTATIONS
ETHIIREXTHEATRETT .
VDO CAN BE USED FOR EXHIBITION
ETH IR RETHEATIEETT .
VDO CAN BE USED FOR WINNERS SHOWCASE
ETAHIIREE 3 — 7 —ATHATRETY,
VDO CAN BE USED FOR AWARD ANNUAL
ETHITEETHEARAETY .
VDO CAN BE USED FOR PRESS KIT
ETHRBTLRFIbTHERARETY .

O

o o o oo

JPEG

JPEG T—%

JPEG CAN BE USED FOR JUDGING ONLY

JPEG T—A2IXBEICOAEATRETY

JPEG CAN BE USED FOR AWARD PRESENTATIONS
JPEG T—RIREX THEAARETY .

JPEG CAN BE USED FOR EXHIBITION

JPEG T—2IXBRETHEMATFIRETY

JPEG CAN BE USED FOR WINNERS SHOWCASE
JPEG T—RIEREE L a—7—ATHEMATEETY,
JPEG CAN BE USED FOR ANNUAL

JPEG T —RIXEETHEATETY

JPEG CAN BE USED FOR PRESS KIT

JPEG T—4IFTLRAF Y THEARRETY

O o o o0 0o d

ADFEST 2022
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URLS

1)>%9% URL [2DLVT

Active browsable URL must lead the viewer straight into your entry. Your URL must be active_until 30th April 2022.
URLs must start with http:// or https:// and you must provide username and password (if applicable). ADFEST is not
responsible for invalid/inactive sites or failure to provide necessary login/download details.

A CHEEREEL URL AS. IEHEED URL (X 2022 5 4 A 30 HETRAMTHRITNIETEYERE A URL [E. http:// F
f=IE https:// DVFT DN TIRESLZITNITHYER A BH . REGIGEEE1—HF—RENRT—RFEHE TRELTTSEL,
ADFEST &, #EZGVOLEILLRDH A+, FEBERZOT (2 Zo0O—FERMRBESATOVENIE~DERZE
WEEA,

URL

URL s2AH

E.G. http://www.ADFEST.com
51: http://www.ADFEST.com

TYPE

A

Please select from the drop-down
TRAZI—DBFERLTTFELY,

*  URL link to Application
FI)r—3o~® URLY VY
¢ Online Video
FoZ4HE
+  Social Page
Y=L R—T
+  Website
Web H1k

IF ENTERING ‘URL link to Application’
TI)r—230~D URLY V' EEIRT Bi56
Please provide the application download details. These details will not be shared with anyone but used for judging

purposes only.
A oA—RTE57T)r—2avDEREADLTTEN, FRIE. BEEMUNMIIER-HXBLEEA,

APP NAME
7%

APP STORE/GOOGLE PLAY USERNAME
APP STORE/GOOGLE PLAY ()1—H—%

APP STORE/GOOGLE PLAY PASSWORD
APP STORE/GOOGLE PLAY /SR —F
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EmEREAE

Juries will go through the written submissions during judging, so it is recommended that you provide as much details as
possible.

BFEERE. BEPIERRAZTZSRLITOT. TEIRYFMTEREZIRMUSNDIEEHELFTT.

BRANDED ENTERTAINMENT LOTUS

TSUTYR-IURTFAUAV - O—ERX

Campaign Summary

FroR—UBE

Overview of campaign's objective, strategy, and execution. Summary of the campaign from launch to completion.
The campaign's branded content and entertainment elements, and how the audience was drawn to the campaign.
(300 words max)

FroR—VEH, B EROBE, FroR—UOAVFNLERTETOFEED, FroR—UIIETEHTIoTYR-aY
TV IVBTAVAVRBERIIDVTC A—TAIVANED KSITF v R—=IT5IEF TN FAIZDNT, (K 300
7—K)

The Brief:

Jy—72:

Campaign objectives. (150 words max)
FroR—VEB (&K 150 7—F)

The Strategy:
Lid

Description of the campaign and its audience. How is the campaign appropriate for the content and the audience?
Include any background information of media landscape, challenges, restrictions in the market, or any specific
insights on the market and its audience. (200 words max)

FroR=VEF—TAIVRADERBA, TOFAIR—U(E EDKSTAVTUVEF—TAIVRITELTNDDH ? AT A
TR, FrLod =7y, ZOMT—7 I OF—TA IO RIZEHTIEED A YA+, (RXK 200 7—F)

The Execution:

EHERE:

Description of campaign execution in order of implementation. How the audience was drawn to the campaign? (200
words max)

FroR—UEROFERINEDEGHBA —T ATV ADNEDKIITHF v R—U (T EFIFONF=MNZDNT, (FTRK 200 7
—F)
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The Result:

mR:

How the campaign succeeded in achieving the objectives with inclusion of specific results and statistical data? (200
words max)

FroR—UMN EDQFSICEREZERLENIDONT, BAMAER ORI T —FZ2EHTRBLTTEL, (K 2007
—FK)
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EmERBAE

BRAND EXPERIENCE LOTUS

TIVETHYRRYIVR-A—ER

Campaign Summary

FroR—UBE

Overview of campaign's objective, strategy, and execution. Summary of the campaign with focus on brand building
through the dimension of experience design, activation, immersive experience, retail and 360° consumer
engagement. Entries should demonstrate how the consumer journey, experience of the brand and optimisation of
every touch point led to increased brand affinity and commercial success.

(300 words max)

FroR—UBH), BRE. BROBE, FvoR—VDFELEOZE NFICTIVARIVR - THAL TOT14R—2aV EA
RIKER, UT—IL. 360 EARET— IV —UAURERLI-TSUNBEICEREZEV TR, v a—v— Jv—=
—. IIURKRER. EAYFRAVEDRBIED . WNILTISUR -7 I1=T 1 (B5E) CEENLBIIDEN>-DhE
AL TTFELY, (%K 300 7—F)

The Brief:

J)—72:

Campaign objectives. (150 words max)
Fro~"—VBEB (&K 150 7—F)

The Strategy:
L F

Description of the target consumer, and how the strategy is appropriate for this target. What is the current
relationship/perception of the consumer toward the brand. Include any specific the consumer journey, experience of
the brand and how it been optimized on every touch point to increase brand affinity and commercial success. (200
words max)

A—Fybk-ara—T—0FEBAE BRALNIZOA—FYMIFLTEELZOMNCDOVTOHA, 21— —0DH
HEDOIZUREDBR. IFURBBE, AV a—I— - Drv—=— TIUFERR. BV FRAVADRIBIED, LIMZLT
TSR T I4=T4(BE) CRENERMIZOEA>F-OMNERLTTFEL, (FRXKX 300 7—F)

The Execution:

EHAR:

Description of campaign execution in order of implementation. Where, when, how, and how long did the campaign
engage and/or attract the target consumer. (200 words max)

FroR—UBERDOBFRINEDERHA, FroR—UN ECT LD EDKIIT EDREDHM. 42— vhavia—7
—5I =L DS FELEBIEFIFEZONIDLT, (FRXK 200 7—F)
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The Result:

LS

How the campaign succeeded in achieving the objectives with inclusion of specific results and statistical data on how the
target audience responded to the campaign. (200 words max)

FroR—UM, EQFSITEBEERLENIDOVNT, IMIE—F YN F—FTAIU AN F U R—VITRELI=D AN ZE
THERMLGEROMA T —2EEHTERABLTTELY, (FKX 200 T—F)
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DIRECT LOTUS

FLLHOR-A—4R

Campaign Summary

FroR—UBE

Overview of campaign's objective, strategy, and execution and craft. Summary of the direct marketing campaign with
focus on the creativity. Entries should demonstrate how the appropriate strategy been implemented to the target
audience and its results. (300 words max)

FroR—U B BBR. R, RIEDBE, FALIMI—T T4V T - X v R—UDFEEDHE | ERICERFE TR,
BYGBENNDZE—T v F—T IR TR LERESN A ZELTEDREREHRALTFELY, (XK 300 7—F)

The Brief:

J)—2:

Campaign objectives. (100 words max)
FroR—VBH, (K 100 7—F)

The Strategy:
i F

Description of the target audience of this direct marketing campaign, and how the strategy is appropriate for this
target. What is the current relationship/perception of the target toward the brand. Include any specific insights on the
market and its audience. (100 words max)

BALINR—r T4 - FX I R=VDEA—T YN F—T ATV RTDNT, FDDTEBEAZOI—YMNIBE LTS
DMIDVT, BRBALTTFEW, BEDI—T VDT SUREDBEER. TSUFDRHMEIXEDLSHEDTT N ?I—47 Vb
EXF—TATVRICEHT B BHEDIVHABHNIEHFE TERABRLTTEL, (TX 100 T—F)

The Execution & Craft:

KRR - Bl

Description of campaign execution in order of implementation. Where, when, how, and how long did the campaign
connect and/or attract the target. (100 words max)

FroR—UEEROBERIIEDHRA, FroR—Un, ECT WD EDKIIT, EOBREDOHM, 42—/ vh-avda—7
—EIT—OL. DD S FFEIER/ T =DM DNT, (TFK 100 T—F)
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The Result:

mR:

How the campaign succeeded in achieving the objectives with inclusion of specific results and statistical data on how
the target audience responded to the campaign. (100 words max)

FroR—UN, BEREERICESERMLIEZOMNCDOVT, F—F Y F =TT AN M IF v o R—UITRIELI=D AN
ETHEARMNLEEECHIMT 22 EH TRBLTFEL, (X 100 7—F)

ADFEST 2022 obon:
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eCOMMERCE LOTUS

eaV—AA—4R

Campaign Summary

FroR—UBE

Overview of campaign's objective, strategy, and execution. Summary of this campaign with focus on works have
creativity of eCommerce and all innovative efforts in the digital business. Entries should demonstrate how the its

effort in the digital business that define the future (300 words max)

FroR—VEH. B EROBE, FroR—UDFEEHZE, e AV—RADRIERET O -EDRRITEITHEHE
NERZBEVTER, TOR-EDRRIZEITHEFHE ANOADICKEERAESMHRALTTELY, (FTRX 300 7—F)

The Brief:

Jy—7:

Campaign objectives. (100 words max)
FyoR—VBH, (XK 100 7—F)

The Strategy:
BRRE -

Description of the campaign, and how the strategy is appropriate for this target. Include any specific insights on the
market and its audience. (100 words max)

FroR—UDHAL BEAVNZIOE—7TIYMIHLTEERZDMNZDOWTDEHRBA, v — 7 vbEF —T1 I RIZET
5. HBEDAHAEEHTRIABLTTEL, (FRXK 100 7—F)

The Execution:

EEANE:

Description how the idea is implemented for the work that have creativity of eCommerce and all innovative effort in
the digital business. Where, when, how, and how long did the campaign connect and/or attract the target. (100 words
max)

RIS AAICL T e av—RDBIEHET ORI -EDRRICBITDEHFUBZ AERBLIZTAT7HEERAEN-OH
[ZDVWTDERA, FroR—UN ECT. VD, EDLIIT. EDBREDHM. 82— vh-a0da—3 =240 D/
F= L5 EF F =D MIZDLNT, (FRXK 100 7—F)
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The Result:

mR:

How the campaign succeeded in achieving the objectives with inclusion of specific results and statistical data. Details
of the result of the campaign and how it affects in the digital business that define the future. (100 words max)
FroR—UMN, EDQKSICEREERLENMIDONT, BAMAERCHH T —FEEOTHALTTFEN, F=, Fvo
R—URERDFHE TN VDITT ORI -EDRRADFEEREL TLLKDMNIIDNT, (]K 100 T—F)
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EmEREAE

EFFECTIVE LOTUS

I7x9747-0—4R

Campaign Summary

FroR—UBE

Overview of campaign's objective, strategy, and execution. Summary of the campaign from launch to completion, and
its results. (300 words max)

FroR—2BH), B, EEATOBE, XvoRXR—20OVF MR TETODFEEHEZTDFERIZDONT, (KX 300 7—
)

The Brief:

)=

Campaign objectives. (300 words max)
Fro~R—UBH, (X 300 7—F)

The Strategy:

BRRE

Description of the campaign. Why each chosen channel is appropriate to drive results and make the campaign
effective. Include any specific insights on the market and its audience. (500 words max)

FroR—VDEHBA, BRREB-LL, FroR—UEMRMLBLDITT -0 BIREN-EF v RILHGEEEELDH
[ZDNWTC, I—TYMOA—TAIVRICETIEEDA I AL EEHTRRBLTT LY, (&K 500 7—F)

The Execution:

KHEARE:

Description of campaign execution in order of implementation. How the execution strengthened the effectiveness of
the campaign. (200 words max)

FroR—UBROBFRIIBEDHE, ERLIERNEDLIICFroR—UHREEDH-OMNZD T, (FRXK 200 T—F)
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The Result:

mE:

How the campaign succeeded in achieving the objectives with inclusion of specific results and statistical data. Details
of the result of the campaign and how they served the objectives (commercial, marketing, and/or communication). To
what extent can you attribute the results to the campaign. Were there other factors that might have affected the results.
(200 words max)

FroR—UMN, EQLIICEBREERLIMNIDONT, BARMGEROHIH T —2EEHOTRRBLTTFEL, FroR—1iF
ROFEME. FERAT—IVIL YT T407 BEUP/FFIZ2 25 —2a0) BRED LS ITHMERADEEIZE
W FF P OR—UERICEDEERENZRLIEZOMNIDNT, T It RICEEFEX -ERAOAIEHE TR
ML TTFELY, (8K 200 7—F)

The results must indicate the number/quantity of the increase to show effectiveness, not only the percentage. For
example, you must state that sales increase from 1,000 units to 1,500 units, not simply that there was a 50% increase
in sales.

HERDNREBASHNIZT BOIC, FHERIFER 2/ —toT—DELTHEIT T B EHF  HETRLTTEV HIZ (X,
HRFEETHNITHEIZ50%IBER -, £FTHDTIEAK, 1,000 1=yhA 1,500 A=y A f=, ELTTFELY,

If the work is submitted into EF02: Effective Lotus — Small Budget, Entrant must clearly indicate a breakdown of the
budget which the total budget under USD 200,000 (including all media & production budget)

IDxPT47-A—3R: AE— )L N\DTYMEFO2) ADIUM)—ERITDONT, BEHE(E 20 BRFILLA (£EFEER
EBZEL) EVSRENTHIELEFEORREARLGTNIELGYER A,

Page 80
ADFES' zozz As of 20/ 1?)?;021



INNOVA LOTUS

INNOVA(A/—/\)-A—AR

Campaign Summary

FroR—UBE

Overview of campaign's objective, strategy, and execution. Summary of the innovativeness of the campaign. (300
words max)

FroR—EHB. B EENEOBE, TvoR—DEFFEICETIEESD, (FxK 300 7—K)

The Brief:

J)—7:

Campaign objectives. (100 words max)
Fyo~R—VBH, (X 100 7—F)

The Strategy:
BB -

Description of the campaign. What opportunities were there for such innovation, and how the innovation would help
achieve the objectives. Include any specific insights on the market and its audience.

(150 words max)

FroR—=UDEHBA, 1/ R—2aVEIHIZAITTESWLSIEE N HT-D . FI-ZDA/N—2aV NERBERIZESRID
DDV T =T YO —FTA IV RICETEIEEDA YA FEEHTERARLTTELY, (FRX 150 7—F)

The Execution:

RENS:
For Innovation in Creativity (INO1)
A/ R—=232 AP )ITAT1ET1(INOT1)IZTDT
Description of campaign execution in order of implementation. How was the campaign innovative and
groundbreaking (media use, design, etc.) (150 words max)
FroR—UBROEFRIINEDERA, Fro_R—Un EDKSITEFHHN. BEIMEZ SO DVWTATAT7D
FENA THIU5E), (K150 7—F)

For Innovation in Technology (IN02) & Innovation in Prototype Technology (INO3)
AI/R—=2320 A2 T9/80—(IN02) &4 /R—32 A2 TAMAT - 749/82—(IN03) [ZDLNT
Description of campaign execution in order of implementation. How was the campaign technologically
innovative and groundbreaking? (150 words max)

FrUR—VBRDEFRINEDEA, T v _"—onN, T7/00—ETEDKIITEFHH. BHAMEZ>-DHIC
2T, (&K 150 7—F)
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For Innovation in Local Culture Application (IN04)
A/ =230 42 B—HIL-AIFr¥— 7 T)4r—32 (IN04) (DT

Description of campaign execution in order of implementation. How was the campaign innovative and
groundbreaking particularly from the stand point of cultural uniqueness? That is, how cultural background
and landscape played a role in the development of the innovation and how the innovation addressed and
solved the issue (media use, design, technological advancement production, etc.). (250 words max)
FroR—UEROBFRINIEDEHA, FroR—2 FISSUERRBEDOBR RN GIEED IS ITEFHN, B
IS T=DMZDNT, Thbhb | IEHEROBEL A/ RA—2aV OHEICEVWTE - EElE. 1 /R—23
UALNNCEBEICESELYTTRRICELV:=ONMIDVWTATATOFEWNE., THA2 ., T2/85HIL- TR
VRAR-TAF YL AVIEE) , (FRK 250 T—F)

For Resilience Through Creativity (IN05)

LO)IVR-ZR)—-9) TAT1ET (INO5)IZTDUNT

Description of campaign execution in order of implementation. How was the campaign innovative and
groundbreaking of the resilience and resolve in the face of the Covid-19 global pandemic.

How the idea or brand creates public, economic, cultural and/or other ideas for the greater good. (250
words max)

FroR—UBROBFRINEDERA, FroR—Un, FIEAOF DMV REREIE/ N TIVIITIBRAN R
HRASEREBEITOWTE D KSICEFHM. BHIMEZ >IN DWNT, FAT 7RI SIVEA DI E2AED F
BOE=OITNE-BF-XE-ZOMDTAT7EEHFETMNIDT, (K 250 T—F)

The Result:

mE:

How the innovation succeeded in achieving the objectives with inclusion of specific results and statistical data. (150
words max)

WA/ R—LaV A EEEERDT=OICRIIST=OMZDONT, EARNEERE O T —4E22HTERRLTT L, (&
X 150 7—F)
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EmEREAE

MEDIA LOTUS

ATATO—8R

Campaign Summary

FooR—UBE

Overview of campaign's objective, strategy, and execution. Summary of this campaign with focus on the creativity

and insight and results. Entries should demonstrate how the appropriate media strategy been implemented to the
target audience and what the executions and its results. (300 words max)

FroR—VEH, B EROBE, XvoR—UDFEEHE, BlEMEA VAN BRICEREZB UV TRER, BYIGEAT
ATHESVNIZ—F YA =TIV RITHLERSN A ZLTZDMEREFEREFHALTTFEL, (K 300 7—F)

The Brief:

J)—2:

Campaign objectives. (100 words max)
FroR—VBH, (BRX 100 7—F)

The Strategy:
ERRE

Description of media strategy and target audience. How each media channel is appropriate for the campaign and
target. Include any specific insights on the market and its audience. (100 words max)
ATATEBEI—TINF—TAIVADEGHRBA EATAT -FroRILH, RfpEhf=FroR—2 E8—F YRR LT
MTHEEMNIDNT, I—7 YT —TAIVRIEHTH . HEDAVFAMEEHTERABLTTFEL, (FXK 100 7—F)

The Execution:

EEAE:

Description of media execution in order of implementation. How the media implementation strengthened the overall
campaign. (100 words max)

FroR—UEROBERINIEDIRBA ATATHERNLODCFrAR—22FZERIELIZOANITDOLT, (X 100 7—F)
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The Result:

BR:

How the campaign succeeded in achieving the objectives with inclusion of specific results and statistical data.

The results must indicate the number/quantity of the increase to show brand achievement, it also can be any change
on the consumer behavior or awareness. (100 words max)

FroR—UMN EDLSITEBREERMLE-MNIDONT, BARRHGEEOHHT —HEEHTERRBRLTTELY,
BRELTOBF HEDENERLT. ISURNEBREERLCEEHRPALTTEV HF L HEEDREEE R
HMEEVOEBRICEDDIEH THRHIETT . (K 100 T—F)
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EmEREAE

PR LOTUS

PRA—42X

Campaign Summary

FooR—VHBE

Overview of campaign's objective, strategy, and execution. Summary of the campaign with focus on the

strategy and creative execution that develop, preserve or strengthen the reputation and business of the

brand. Entries should demonstrate how the strategy, insight, and creative idea have a positive impact on the brand’s
perception leading to changes whether business, societal or cultural. (300 words max)

FroR—VEH, B EENBOBE, Tro~"—20FEHE, TIUFDFTHOCEEEZRE. #FF. RICSE-HE
EVVIATATRERICEREFLTTRRLTTEV TUMN) —ERIEZDOHIE. 1V YA JVIATAT FTATTHIS
VREZICBVWEEEZEZ ThADNBED. HE2D . HAHNEIXEHLEILIZT DA >F-ZEERLTTELY, (FRKX 3007
—FK)

The Brief:

T)—27:

Campaign objectives. (100 words max)
FroR—V BB, (RX 100 7—F)

The Strategy:
LR

Description of PR strategy and target audience. How the creativity communication is appropriate for the campaign
and target. Include any PR platforms/channels or media. (100 words max)

PREKBE EA—T V- A—TA IV ADEHRA, BIENGIZ2A=r—2avh FroR—2 84— YMIESTED KSITHEL
TW50h &, FERALEPRISUNIH—L  FroRIVELEATATEEHTERBLTT LY, (X 100 7—F)

The Execution:

EHERE:

Description of PR campaign execution in order of implementation. How the strategy, insight, and creative
idea have a positive impact on the brand’s perception leading to changes whether business, societal or cultural. (100
words max)

PR¥FvUR—UIERDEFRIINEDEEA, BEE, (VYA VIVIATA4T-FATTHITSURBRICROVEEEER . TH
NEED . HED. HANEEHBELIZ DN 522 EERLTTSELY, (FT&RX 100 7—F)
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The Result:

mE:

How the campaign succeeded in achieving the objectives with inclusion of specific results and statistical data to show
the increasing the brand’s perception leading to changes whether business, societal or cultural. Any change on the
consumer behavior or awareness can be shown and/or indicate the number/quantity of the business achievement.
(100 words max)

FooR—UDREDISIZHEZEEZZERLI=MNZOVWT, TSURERORLNAEZED. #HED. HAWNIEIVEMAREIZDA
AoflEERESH, ERMAEEOHRH T 2L 2O TRABLTTEN AV a1 —V—DRELRF-FEBRENLEILLE
RL.HAIVFEEXLERLBF A HEERLTTSL, (FX 100 7—F)
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REEMICET SHARSM1

ACTUAL SAMPLE OF THE WORK

EROBEMI TV

Any samples, products or other actual materials submitted for judging such as Packaging, Product Design, Flat &
Dimensional Direct Mail etc.

BEOEOIRHSNG. Nur—2 . T08 I THAU FE/ABELALIM A—LVGEDH LTIV, B, T DHMER
DEHVLER,

CERTIFIED LETTER FROM INSTITUTION

FREN - BEMEIC S SHBREE

An official letter from the Academic Institution certifying that the entrant is a student and created the submitted film for
a school project.

BEERFZETHY. FROTOD I TRHEERERIELIZEVD . BREFHEICLDBIEXE.

CLIENT ENDORSEMENT LETTER IN CLIENT’S LETTERHEAD

VAT DEREBX(VFAT DL E—~YREMF)

An official letter from the client certifying that they endorsed the entrant’s company to create the work submitted to
ADFEST.

ADFEST [CHEREI M) —LI-S#1EZISATUMMER T HAKNE,

Note: Your entry will not be shown to the juries if you fail to provide the Client Endorsement Letter in client’s letterhead.

F AT URDLE—AYRIZEDINEEBRARHESNEVONEY, TUMN) —FRIEIBESNFLEA,

28" January 2012

Te Wham it May Concern

This ferter Is 1o confirm that we endorse your interest In entering the Carlton Mid
Into varlous awards for 2012,

The campaign launched on 30" October 2011,
Should you have any other requests please let me know.

Kind regards

Rezpectfully,

Natthapom Luevarapong
Brand Manager
Plannova Ca., Ltd.

PLANKOVA OO, LTI,
1557 Towa in Town 3/1. Srivara Road, Plubpla, Wangthonglang, Banghck 10310, Thailand.
Tel: 62255069300 Fie: 622-530.0202.3
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RHEHEMICETEHARFI1Y

CULTURAL CONTEXT EXPLANATION

XL B RIE A > D SR

Written explanation of how the work is culturally relevant. It will be in your own interest to explain how the work
reflects the local cultural relevance.

IUM)—EmA ML E DR ERF DO EDERER ., MFMALMNIHUE L ERFEZF DDA DN TDERBAIL,
NEEBSDOHRATHALTTSL,

DIGITAL IMAGE or DIGITAL PRESENTATION IMAGE
FOAIEER TiE TORIL-TLELTFT—LaVE (R

JPEG file

JPEG 774l

Resolution 300 dpi (CMYK & RGB) minimum A4 size

28 FE 300dpi (CMYK & RGB) T. &/ Ad (X

Digital File can be uploaded into the online submission but if you choose sending material by courier, material
must be supplied on PC compatible DVD or Thumb Drive

TR TT7ANNEF A RBBICTYTO—RAAEETYT  BLYV—)IETOEFEHFLINDIGE . PC THE
[ BE%E DVD E71=1% USB AE!—TRHELTTSULY,

Note: You may include multiple entries of the same Lotus category in a particular DVD or Thumb Drive, but
please separate them for the different Lotus categories. Please separate your folder for each entry

18D DVD $BULME 1 DD USB AE—IZlE, A—A—42R - AT —IZIU M) —F 2EHDESRETINO THEE
WEBA. LML EHOELRZO—2R-ATFI)—IZTUM) —F BB EFEFNFNRIFTFEN, T, TVM)—T¢&
24T —ED T THESTTFELY,

Sample of Digital Presentation Image
TN TLET—2avBEROY VTV

The team who are saved by the one realize dream for the one

G YE SHA
/E SHA ]

Fsi omemm ogns TOHHE wmup ST BV seie 8B LR ommen WD Sl
om0 Qumem sk BEEN FAE B ecoe 380 8 @Heer @esss [ o s0sid Gumon GHanmm
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Note:

- Ad as it was published
- No agency logo
- Clear & Concise Text separated in each section (100 words maximum for each section)

- RE(EE-BH)ShLEEER—THHIE,

- I i—oOOdlkANGNIE,
- B AV (BER)DXENERICHTRIATNAZE (I3 TEIZRK 100 7—K),

Page 89
ADFEST zozz As of 20/ 1?)?;021



REEMICETDHAS1>

Sample of Digital Image
TORNEBRDYUTIL

Note:

- Ad as it was published

- No agency logo

- No additional text description

-

4.

O EUEE-BH) SN AELA—THBHIL,
- I—Ur i—oAadlZANGINIE,
- BEXEEEELALCE,

ADFEST 2022
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REBEMIZETEHARS1Y

ORIGINAL LAYOUT/LAYERS/STAGES IMAGES OR SOURCE PHOTOGRAPHY

FIVOFN-LALTIb LAY — /R T—2 BB FELIIERATOEE

Must be accompanied by the ad in which the work finally appeared in order to judge the image manipulation/3D contribution to
the final ad.

ERAERIEDAEEYLHE TRELTTEL, ZhICKY, BROERE THALED=HITfIThhf-v=EalL—ar ./
IDEEZBETHENTEFEY,

Note:

- Ad as it was published

- No agency logo

- No additional text description

- ERJEEE-EH)SNELEEER—THDHIE,
- I—oz i—oAadANENIE,
- BBANEFBEFELELIS,

ABFE%T 2@22 As of 20/??)?28 0?1



REBEMIZETEHARS1Y

MEDIA SCHEDULE FROM MEDIA AGENCY
IATAT I—Vzo—ERDATAT A Pa—)L

A programe or plan that identifies the media channel used in an advertising campaign, and specifies on broadcast

dates, positions and durations.
LE&EF TRV THEASNIZATAT - FroRILHHERTE BUER.

osaS s

%= PN

BEAEASNI-TOTS LTI,

Media schedule can be uploaded into the online submission but if you choose sending material by courier, material

must be supplied on_PC compatible DVD or Thumb Drive.

ATAT R Da—VBF UMV RHEEICTYTO—RONARETY BLY— TETOEFEHRLSN S5 E, PCTHE

A[RE% DVD F7=IF USB AE!—TIRHLTTELY,

Note: Your entry will not be shown to the juries if you fail to provide Media Schedule from Media Agency.

FEATAT IV o— D ATAT A7 a— L ARHENGLNEY | TN —EREIBEEShFER A,

FALL/WINTER BROADCAST PRIMETIME SCHEDULE - 2008-09

3

NBC

MNT

Gl o Vot

3P Dascing mith be Sl Sk Siarg Trosey S I rwunisis Gessio Gt Frha Twighe
BI0P! i |t Yo Mt | e Twiighe Zom
3P Tovs arcl u Hal Man | (e F o Brmak. Cres Toss i1 m
___530PM Samantha Wrn Vot Wesh |
10PM Sortn Laga (inal seazenl <51 Mam [ 1y
1020FM
Y] e e T DoL Ttdanfpozin ET
BI0PM | T
IPM Dancing wrh = St Frings Privileciged i
G30PM 1
10PM Sisre bvi rout = Traco | Low & oroer: 5vL
3P Suzhng Dakies [ Th Naw Azv of Od Chstne gt Fickr Bena: [ meriza's e Too Wedal Lite's Furciec: Moments
B30P Gy Ursmarriod
T vals Fracse oo Wirh Lia Hawse iyt [Foiy Ruck Freseer
¥ Finch Frogect

1 stk TV Wessia

AP g Saty Lavieit My hiamss s Eait ot Whtmass
B30PM Kath & Kim
EL] Titay's Areviemy = Tre s Helf's Kitchen

Fmiytioc Habms Chen
he Gome

[ semenica Kewt Top Mogal )

[WiWE B skt

7P fimanicas Furnies: Home Videas

APM viils Su e Vil Cieal o Ha Ceal 80 Yiosy Grvuwtar hian n S Crasdur?
B30PM

PM | Super Manny Cruses Dolihauss 13|
PR ]

T0FM 020 rumbiar | La |
1020PM

3EM iagn Foatbail foomatims Soludzy it Fsclar Jonwors (=

B30P Cops ]

IPM Ccanutans Ealuedy Lo & Creter FE—— Mt Woardsel

830PM

10PM b4t Hovors, Mystmry f

in Harms way

asantio, -

Eany Maney

boo Wt Focbal Ngh: n America The 0.7
730P!
APM Satiarma Makaar Hema Egtien ik Focs ety ight Feamai i S
B30F Hong ol v Hil
[ P — ek Cana Foemiby ey
530PM — [T
10PM Srohers & Sisters The Lint

M ybichacohTV Meiis o

|suhaggen; ngzan ™
P e Mz The Firlactheepial Werclis [24 Warelaps
[Tra Bchakr Mardays Larw & Crdat Wad marcan do Tusisd
[ Tussdays Ul Tre e St Thum | Heune Wea
Tra Beaite Famiy. Tussdips [ The Apmiart [Thirs__[Hals fichis Thurs
Froy figr Lt i Thirs
oo & Corcor [ancarn] al, Jermwré el Tralh TRA
Calaing WEC oy {Bonas Friday
erin sndzy |14 Dacih Frny
o sy |Da Mol Dinials Frisley
irgs sndsy |54 Down Sl p Suncy
The Cimvelo Shom Sy
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REBEMIZETEHARS1Y

ORIGINAL FILM

FVOFILEE

The original film ad as it was broadcasted or aired.

WESh LD ER— DAY FILVEEEE,

Original film can be uploaded into the online submission but if you choose sending material by courier, material must
be supplied on_PC compatible DVD or Thumb Drive.

FVCHLBEITF LTI RHEEICTYTO—RHAEETT BLY—) TETOEFEHLSIN LI5S, PC THEMREY
DVD #F7zI& USB AE—THRIELTTF LY,

Digital File Format
TORIL-TFAIL-TH—T Vb

« HD 720p: 1280 x 720 «  Full HD 1080p: 1920 x 1080
QuickTime (.mov) H.264 i?ﬁ 5 QuickTime (.mov) H.264
MP4 H.264 MP4 H.264

+  Sound: Stereo
BEAKATLA

« 3 seconds black/color bar at the beginning
BET3INDRANTF—/\—

*Do not show the clock/agency/post house slate in encoding*
*ToaA—RRIC Bt (B L)/ T—D10 0 —R /RO F B DRTRIIANIZNTTELN

«  All works must be dubbed or subtitled in English. ADFEST is not accountable for any disadvantage
to your entry if translation is not provided.
ITRTOIVMN)—ERIEREBEOREER FEREOFHELEFITTTEL, ADFEST [F, T —
ERIZERAFNTOAENZEICKYELDIFFIRITOVTEREZEVERE A,
IMPORTANT: Your entry will not be shown to the juries if you fail to provide Media Schedule from
Media Agency
BE ATAT Tz —EBDATAT - R Pa— LHREShGONIU M) —ERIFEEINE

‘A,
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ORIGINAL DIGITAL FILE

AVOFI TR -T7LIL

The digital file of the original motion & digital design as it ran such as motion graphic, video, moving image, animated
or static graphic, icon, etc.

EESNF=AVCFTILEE TO2N-THAOERLLD, IR IEE—aVTI53T7090 . BE BB, 7= A—TyR /#1L
T340, FAAVIZEDT ORI -T7A)L

Original digital file can be uploaded into the online submission but if you choose sending material by courier, material
must be supplied on PC compatible DVD or Thumb Drive.

AVCFHI TR T7AINNEF O SAVREFICT YT A— RO RETT BLY— U TETOE N EFESINDES.
PC TE4 A[HE% DVD F1zI& USB AEU—TRELTTILY,

Digital File Format

—_

TR TPALILTH—T Yk

« HD 720p: 1280 x 720 «  Full HD 1080p: 1920 x 1080
* QuickTime (.mov) H.264 i?ﬁi QuickTime (.mov) H.264
« MP4 H.264 + MP4 H.264

«  Sound: Stereo
BEAK . ATLA

« 3 seconds black/color bar at the beginning
BETIHNDEHA HT—/\—
*Do not show the clock/agency/post house slate in encoding*
*TUO—RERIC, BEH (B L)/ T—D10 0 —B /RO B DRTIBRIEANGNTTREL

«  All works must be dubbed or subtitled in English. ADFEST is not accountable for any
disadvantage to your entry if translation is not provided.
FTARTDIVN)—ERBREBOREEZ . FEAERFOFREMITTTFEL, ADFEST [, T2
—ERIZERAFNTUVENIEIZEYELHIFTFRIZODLWTEREZEVEEA,
IMPORTANT: Your entry will not be shown to the juries if you fail to provide Media Schedule
from Media Agency
BE ATAT Iz —EBDATAT - R D a— LR HENGVIUMN) —ERIFEESN
FH A
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REBEMIZETEHARS1Y

ORIGINAL RADIO SPOT WITH ENGLISH SUBTITLES

ERFEFISFI-SDF - XKk

The original radio spot with the running script.

BBFIRMAEAVOFIL-ZDF - XRwb

Original radio spot can be uploaded into the online submission but if you choose sending material by courier, material
must be supplied on PC compatible DVD or Thumb Drive.

AVCFIL-SVF - AR YMMEF S/ VR BB 7 YT A— RN ARETT  BLY— Y IETOEMNEHFLINLBEE. PCT
B4 AEE%: DVD E7z(E USB AEBU—TIRELTT Y,

Digital File Format
TORI-TFAI-TH—R b

- HD 720p: 1280 x 720 - Full HD 1080p: 1920 x 1080
* QuickTime (.mov) H.264 i?f\;i QuickTime (.mov) H.264
+ MP4 H.264 + MP4 H.264

+  Sound: Stereo
BEAK . ATLA
« 3 seconds black/color bar at the beginning
BET3INDEHNTF—/1\—
*Do not show the clock/agency/post house slate in encoding*
*TUO—RRIC, BEH (ML) T—D10 0 —8 RV B DRTIBRIEANGNTTEL
«  With English Subtitles sync to the spoken script and colour-coded by speaker/voice over
For Sample, Click here
TI)IDERFRFIFE FL—2—RlICBRFL. BFRICEDLETRRLTTAL,
YT ILDY Y5 here
Note: Although the sample is not in Quicktime or MP4 format (for purposes of efficiency on the
website), please make sure your entry is in Quicktime or MP4 format.
All works must be dubbed or subtitled in English. ADFEST is not accountable for any
disadvantage to your entry if translation is not provided.

EERYUTNFIAM9I84(4 L MPA K TIXHYFE A (Web YA~ L THHERMIZEIH T 1=
D) TN —1ERIEVAvI2A LFE =L MP4 THI{ELTTF SV, §RTHOIUMN)—1ERITEE
DWEEZ £ EXEEOFEEMFFTTEL, ADFEST (&, TUM)—ERITHEERAT UL TULVALY
CEIZEYELAFFIEIZODLTERZRAVEE A,

Page 95

ABFES' 2022 As of 20/10/2021



ORIGINAL TEARSHEET
BRI LD EENYRYR—IEER

The page cut from a publication to prove to the juries that this printed ad was published. Your entry will not be shown to the
juries if you fail to provide the original tearsheet. Furthermore, the digital image must be exactly appeared as the tearsheet.
TIVUNLEN RO —ETHAZLEBFEEMICFIAT 51200, HRYHSDOUYIERYR—2, YIYRYR—CREAMNRE SN
WMEE. IVN)—ERIEBEINFET A SO TOAILERIZIFESNYRYR—D EFSKRELEDO N RRENTULEITAIEEY
FEA,

Note: Original Tearsheet must be sent not print proofs or pictures of the tearsheets.
FEUIYRYR—DOREARTE G RELOUVBRYR—C OB EIEEH T,
Note: Original Tearsheet must be sent not print proofs or pictures of the tearsheets.
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REBEMIZETEHARS1Y

PICTURE OF WORK ON THE LOCATION
Bzt TS EROEE
Entrant must provide the picture of work on the location.
SEEE. RGTHYHE -REIN TS EROBEEZRFLTTSEL,
»  JPEG file (image must be shown on the location).
JPEG 774 /L(RIBIZIHH - RESN TLHEHR)
« Digital File can be uploaded into the online submission but if you choose sending material by courier, material must be
supplied on PC compatible DVD or Thumb Drive.
TORNITFAIEA AV IR =Ty TA—FTEET A LLEE T BIHEIE, /YU RED DVD H
USB A& TIRHFL TS,
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URL
1)>%% URL

Active Browsable URL must lead the viewer straight into your entry

AUHNDOEEFEEL URL T, TUMN—ERDAR—Y[CERT VA TERITAERYEE A,

You must provide username and password (if applicable)
A—HPF—RBENRT—FERMLTTSV(REGRIFE),

URL must be active until 30" April 2022.

URL [%. 2022 £ 4 B 30 HETIEAMTRITNIEGEYEE A,

Note: ADFEST is not accountable if your entry is not judged due to inactivated site

X :ADFEST (&, YA A EETET IUN) — RN BETELGI>BEDEFEZEVFEEA,
English version of the site ADFEST is not accountable for any disadvantage to your entry during
judging if English version is not provided

FTARTOIVN)—ERFIREBETREZA ., FRE(MFTTTFEN, ADFEST (&, TU M) —ERICHERAFL
TWEWZEIZKVELHATRBEIIODVWTERZAVEE A,

Launch pages are permitted but must not show any agency branding

AVF - R—UDREFARTTN. TS0 —F  OTZFORTFELTIEVTER A,

Brief synopsis of the entry and the title and client name may be included
IVN)—1EmDEREME, FAML VAT ERTLTERBVER AL

Offline URL of the entry (if Online URL is expired)

IV —EGDF IS4 URL(FZ42 URL DERNMIMTLDIES),

URL LINK TO APPLICATION

F7FTJ~AD) % URL

Any URL Application that can be installed on a mobile device, or downloaded available in the Apple App Store or
Google Play Store and can be downloaded throughout the judging periods.

EEHREARETEC T, ETFEBADAVR—LHTEE. £1z[ET YT )LD App Store %' —4' )LD Google Play Store H
LA UA—RHATEERE, URL DT T,
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REBEMICET A1

VIDEO PRESENTATION

e T—Yav-ETH

Video presentation can be uploaded into the online submission but if you choose sending material by courier, material
must be supplied on_PC compatible DVD or Thumb Drive.

T T—2a3v-ETH T UMV REIIC7TYyTO— R a8 TT ABELV— TETOEMEREINSIHEE. PCT
BATEE7R DVD E£7=Id USB AE—TRHLTTELY,

Digital File Format
TORIN-T7AINTH— Uk

+ HD 720p: 1280 x 720 «  Full HD 1080p: 1920 x 1080
« QuickTime (.mov) H.264 35?5; QuickTime (.mov) H.264
- MP4 H.264 - MP4 H.264

+  Sound: Stereo
BEAKATLA
« 3 seconds black/color bar at the beginning
BET3INDRANTF—/\—
*Do not show the clock/agency/post house slate in encoding*
*TUO—REFIC BEH (B L)/ T—210 Y —B RV B DRRIFANGZNTTREL
«  All works must be dubbed or subtitled in English. ADFEST is not accountable for any disadvantage
to your entry if translation is not provided.
IARTOIVM)—EREREFEOREEZ ., FEEFEDFREMITTTFSL, ADFEST (&, TV —
ERIZERAFNTOANZEIZKYELEIFFIRITOVWTEREZEVEE A,
If you are submitting video presentation, you must submit 2 Versions:
e T—2av ETHERETHEE. 2/ —DaV DRHMABETY :
1. Long Version: Maximum duration 2 minutes
1. BT -n"—=Yav . mE 25 UN
To be viewed by the Juries during judging and could be used if your work is a winner in post- Festival
promotions.
BEEANBEFICREN—2a0THY, BEENRELLEEICETZRT/NLEOTOE—aVFEBHITHE L
THERSNFET,
Note: Videos exceeding 2 minutes limit will be cut-off at the 2 minutes mark and not shown to juries during
judging.
F2HREHADIROETHRF.2 A ORRATAVNENEYS . BEEREEERICAVISIEBSERFE A,
2. Short Version: maximum duration 45 seconds
2. a—b-N—Sav . KmE45HUR
To be shown at the award presentation. If the short version (45 seconds) is not provided, ADFEST will use the
long version and cut-off after 45 seconds instead.
REXTHESIEMTT . Va—hN\—Dar 45 ) DIREIGUVMERNZE LI5S, ADFEST IREK TRV -
N—=23% ASETHEAL, LBEAYNET,
IMPORTANT: If the video presentation has copyright or licensing concerns for which the video presentation
cannot be shown after the festival e.g. on website or promotional activities, entrants must remark these
constraints when submitting their entries.
BEE . JLEVT—av-ETAORRICERE-SAEURICEHTIBENHY . TTRTA/ VLR TRICIKE
FATEGNES (BI: ADFEST 7RE—2aV B0 —]RELT Web YA MIEIE) | IEHE XERTIRE T 58

RTEDEZEHAMOE TS,
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VDO SUPPORT
$—pE TS

VDO support to provide the behind the scenes video show to the juries a better understanding of particular methods
applied in the production process. It is highly recommended to provide a 2 minutes video in additional to the film as it
aired.

HR—~ETHIZE T, FEBEICE T DHFED A EICELT behind the scenes (FIEAR) DIRGZEELTEEENDE
BERODHENTEEY , ADFEST (. ERRICHESN BB DIENI. 2 XEDOETA DIRHEHELTLET,

VDO support can be uploaded into the online submission but if you choose sending material by courier, material must
be supplied on PC compatible DVD or Thumb Drive

YR—bETFTHEF AV REEIC7YTO— RN AIRETY BELY— ) IETOEFEFESNDLHEE . PC THERRER
DVD F1zI1& USB AE!J—TIRHLTTSELY,

Digital File Format
FORIT7AIV-TH— Y

- HD 720p: 1280 x 720 +  Full HD 1080p: 1920 x

1080
*  QuickTime (.mov) OR . -
H.264 % QuickTime (.mov) H.264
+ MP4 H.264 + MP4 H.264

*  Sound: Stereo
BEAX:RATLA
« 3 seconds black/color bar at the beginning
BET3IMNDOREANTF—/\—
*Do not show the clock/agency/post house slate in encoding*
*TUO—REIC, BeH (B L)/ T—210 Y —B RV B DRRIEANGNTTREL
*  All works must be dubbed or subtitled in English. ADFEST is not accountable for any disadvantage
to your entry if translation is not provided.
FTARTOIVM)—ERIEREFORESER ., FEAEFOFREITTTSL, ADFEST [, T —1E
RICERMHFVDTOENZELIZEYELETFRIT OV TERZAVER A,
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IUN)—BHMDER

DEADLINE:

L0

For ALL Lotus Categories: Friday 7th January 2022
20—4Z2hFI)— 20221 A78(®)

CHECKLISTS

FIyOYRXE:

The following instructions must be strictly adhered to. Failure to do so may loss of materials.
BROEDERELEEITDH=0OI1Z, LT OHETRICEEICHESOTT I,

The following documentation must be included for all entries:
FTRTOIVMN—IZEUTOEENRFESNTOETNITEYEEA:

1) Entry Confirmation Form

TN —HERE

2) Entry Summary Form

IR —REE

Note:

=

-

All materials must be provided in the format as specified in Technical Requirements.

FTRTDILEFRMIE. Technical Requirements (BT E4) (CBAEE SN =T+ —< VM TIRELTT LY,

Please ensure your documentation is enclosed in its own envelope within your package and not enclosed in DVD
boxes or affixed to the outside of your parcel.

SHEEHE HALTHREICANIZSZ T, EF/NAICRABELTFEL, DVD OFEICANTY  /NESMEHZBEFLIZY I
LZLTTFEL,

It is the entrant's responsibility to guarantee arrival of shipment at ADFEST Office and to cover fully all
courier, mailing and insurance costs and any import duties where applicable, in advance, up to and
including arrival at ADFEST Office.

EEHE, BHEOEEICE VT ADFEST EHRICEIFSETTFSL, EBXE. BEE. RERH. EDOMHEEFTIC
DEGHRARFOREILE. REEOERICSVLTAEBLTTSL,

ADFEST Organizer cannot accept responsibility for non-presentation at ADFEST of materials received in Bangkok_
after Friday 7th January 2022

ADFEST X##(£.2022 F1 A 7 H(®) ZBETHS/N\ I TZELIZERICDOLTIL, ADFEST TARINAZL
LITHTHEREEVEEA,
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SENDING OF ENTRIES
IR —EHEME:
The Entry Package should be couriered to:

IR =BT —) [ K V=) IETTFREANE>TFELY:

Plannova Co., Ltd.

c/o ADFEST

1537 Town in Town 3/1
Srivara Road, Plubpla,
Wangthonglang, Bangkok
10310, Thailand

Tel: +662 530 9300
Fax: +662 530 9292
+662 530 9293

CONTACT

EHRE:

For more information, please contact:
BEEEIELUTETHRELLET:

Nat Luevarapong

Entry Manager

Tel: +662 530 9300 ext. 23
Fax: +662 530 9292-3

Mobile: +6687 711 6903

Email:  Nat@ADFEST.com

ADFEST 2022
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IUM)— DY EH AR Z D1

TREATMENT AND PUBLICATION OF ENTRIES
IUM)—{ERDEmYFLEHAR

1)
2)

All entries submitted will become the property of ADFEST Organizer and will not be returned.
RESNIZFRTOIUN)—ERIEL ADFEST X EEICZOFMEENEL. REShFER A,

In order to promote the ADFEST, each entrant authorizes ADFEST Organizer to show his/her brand
communication materials without charge at public or private presentations, at such time and place and as
often as ADFEST Organizer sees fit. In addition, each entrant undertakes to allowing the lending or selling by
ADFEST Organizer of the entries to any interested public or private organization with a view to promoting The
ADFEST, either directly or indirectly. If any materials have copyright or licensing concerns for which the
material cannot be shown after the festival e.g. on website or promotional activities, entrants must remark
these constraints when submitting their entries.

BISHEE(L, ADFEST &M ADFEST 2 ERTHHMT, THBLL TR LHIBTLI-B-15FT-HE T, 65
BEOLE /TR 02225 —2avERDREME—RITHKE - BN T HEERDDILDELET . MATERLE
#(X. ADFEST £ f£& M ADFEST 2Ex¥ 5 BT, Bl BERERLI-AH - FAREE IS L TRE/EREE
B-EEICEE -FRATHILEHATILDELET L. EFE-SAEVRICETHBREEATHDIZTIIRT
1NLBRERIERARELNGWNEE (Bl VITY AT, RIBEHCHEVO) . BEEIFERREEICHKHO
BEERELTEMETNELBYER A,

For further promotional purposes, each entrant of brand communication will supply ADFEST Organizer upon
request with a series of different digital copies on DVD of each of his/her short-listed or award-winning
commercials. ADFEST Organizer may also use DVD copies of advertisements submitted for similar purposes.
¥7:% ADFEST EfzD=HIZ. GEFROBIEE (X ADFEST FEEZEDEFEICIELT, P3—MRMEWRZE
[REZETOANAE—ELTHEHD DVD TIRIET DD ELET,

Any entry that wins an award may be used by ADFEST Organizer to compile into a collection bearing a
designation indicating that the entry has won such an award. Such a collection of award winning materials, nor
any extract or extracts from it, may not be copied, marketed or sold. Each entrant agrees to assist ADFEST
Organizer in supporting any legal action taken by ADFEST Organizer to prevent a breach of this condition and
to supply information to ADFEST Organizer immediately on becoming aware that an unauthorized collection or
compilation is being made available for sale or distribution.

ZEEMIL. ADFEST ZHEENHR T 2L VLAV REERTHAHEDREHEELITIEINSEABYET
Z5LEREEROAL YL a0RNLAL YLy DIEREER . TET A LETEF A BREE T, COFH
DREFIZxHT S ADFEST THFICLDHOPHEMBEEZIFTHE, TR - EMEMOEFIaL YA

2 aAvEL—2avDBFEAEERHE LIS A LB ADFEST X#EICERIZEITILICAETIEDELET,
Each entrant agrees not to hold ADFEST Organizer responsible for any claims made against them by reason
of any presentation set out in Clause 2 or the publication of any collection as set out in Clause 4.

ENEEIL. LR 2IEOKE-BNMHAHANI 4EOIL I a3V BREERELTITOA LN GEESIL—L- E5RIC
DULVTH ADFEST ZEEZBICZDERZELERVILICRAETHLDELET .

Winners have the right to use any award given to them for promotional purposes on condition that this is
correctly described.

REEL EICHIIBEELGAZITOEH T AREZEFDEGENTERT HEREZHLET,

MISCELLANEOUS

xq 2!
1)

Each entrant accepts full responsibility in respect of the quality of supplement material and discharges
ADFEST Organizer from any responsibility in respect of third parties.

RBESNEZRHMOIATAIOVTIE BIEEENTDLET AL ADFEST XEZEE—UDEXEEKRSh
E3 8

All entrants must strictly observe the Entry Rules and Regulations. Completion of the summary of entries form
will imply full acceptance by each entrant of ADFEST Rules. Non-compliance with any of the Entry Rules and
Regulations will result in the automatic disqualification of the entry.

The decisions of ADFEST Organizer in all matters relating to the ADFEST 2022 shall be final and binding.
TRTDIHEEIZIL. Entry Rules and Regulations (T2 h)—#REAIEFREH]) DB ZIESF A RODNFET, TUR)
—BEEADEATT LRI, 5 E (L ADFEST ORRBIZTLITZELI-LDEALEINET , Entry Rules
and Regulations DWWFNADIEEB IR HAEN I HEIXBBMICTIUN) —EKEKES , ADFEST 2022
[CEHEY 59 N TDFEIERITDLVT, ADFEST FHEBICLDREFFEMUN OMERAZRHFIOLDTY,
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