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A73)—(EBM)

AUDIO LOTUS
F—T14A4-B—48X

BRAND EXPERIENCE LOTUS
TS5URIHRRYIVR-O—FR
BRANDED ENTERTAINMENT LOTUS
TSUTYRTURATAU AV O—4ER
DESIGN LOTUS
FHA-O0—42X

DIGITAL CRAFT LOTUS
TORIH5TR-A—E R
DIGITAL LOTUS
FOAIIL-O0—ERX

DIRECT LOTUS

ALYk O0—FR
ECOMMERCE LOTUS
eav—X-O0—42X

EFFECTIVE LOTUS
IJxHOT47-A—42R

FILM CRAFT LOTUS

T4V D5T-0—3 R

FILM LOTUS

T4)LL-O0—4R
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INNOVA(Af/—/\) -A—A R
LOTUS ROOTS

O—&2X-)L—Y

MEDIA LOTUS

ATAT-O—FR

MOBILE LOTUS
E/NAIIL-O—EX

NEW DIRECTOR LOTUS
Za—TFT«LYE—0—4R
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77 -O—2R

PR LOTUS

PRO—%4X
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JLR-O0—4R

PRINT & OUTDOOR CRAFT LOTUS
TR TIORT 9570 -0—42R
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ENTRY RULES

I RJ)—3RA]

- Only one party may enter a particular work into a given sub-category. It must be agreed in advance
between the parties concerned. If a work is entered twice in the same sub-category, ADFEST will accept
the first entry submitted.
12U THATI)—ICHEEREIVN—(BRE) TEED(E 1 HOATT . EHANELSERICOVTIE. ED
SHNIUN)—FERELGEINEBHICERBRATEELTTSL. HL 1 DOHTHTI)—ICE—ERDEH NS
IVN)—ENf=15E  ADFEST BRADIV)—HDDAEZITR/ITES

«  Each Brand Experience LotusBranded Entertainment Lotus/Design Lotus/Digital Craft Lotus/Digital
LotusiDirect LotuseCommerce Lotus/Effective LotusINNOVA LotusiMedia LotusiMobile Lotus/PR Lotus entry
or campaign constitutes one entry.

TSURTHRRYIVR-O—RR/TFUTYR-IVRTFAVAVNO—RR /TFHA - O—BR/TORIL-I5T k-
O—4R /T2 -0—3R " BALLYrO—4R e AX—RAA—4R /" ITI7x9T47-0—32 X/ INNOVA (L /—
IN)A—ER S ATFAT A—ER/ENA)L-B—E R /PRA—EFZZADEHTI)—(EF) SO T, EEERELL
FYOR—VERBMTOIVN)—ERYET,

e For Audio Lotus/Film Lotus/Film Craft Lotus/New Director Lotus/Press Lotus each advertisement constitutes
one enfry. Advertisement which forms a campaign will be entered and paid for as single entries, e.g. 3
ads which form a campaign must be entered and paid for as 3 separate entries, but can be shown
consecutively. Individual teaser ads are not eligible.

A—T4A - O—FR TV L B—BR T4V L PF5TR-O—BR/Za—TaLYA—-O—FR " TLR-O—42X
DEATI)—EMDICONTIE, EEERBERATOIVN)—ELGYET, 1 DOFYIOR—UNERDLEETERSN
TWAGE. TN TN BEMERELTOIUN)—LGY ERIEICTIVN—BNRELET B3 DDOLEERD
1 D2DFYoR—VEBRTH5E. SEREIBRDIUN)—LGYFETH ERLTLEBRTEE) . GH. 74— —
LEFREATEIVUMN —ERZTEELEE A

«  For Outdoor Lotus/Print & Outdoor Craft Lotus, depending on the sub-category or nature of the work,
each advertisement or campaign may constitute one enfry.

FORT-A—3R /" TYULTIMNT U570 O—2ADEHTI)—(EBF) (CDOWWTIE, T AhTIT—DELZD
HEIZE>T LEERLGEVLF v IOAR—VERBEMTOIVN)—EGEHTENHYET,

- ADFEST reserves the right to disqualify entries that fail to provide required documentations.
Advertisements that have been run purely to make them eligible for competition will be disqualified and
the submitting organization may be banned from ADFEST competitions for a period of 3 years.

ADFEST [F, M ZHEEMNRHSNG NIV M) —ERERIBET DERERLFT . £ TUN—EHRZEH =T L
DH% B HIIZERE (X - 188%) Shi-ERIEEBELY . IREEL 3 FEMITHTY ADFEST AV ARADS MM E LS
*Lid-c

«  ADFEST Organizer reserves the right to move entries to more appropriate Lotus category or sub-category.
ADFEST EfEF (. TUM)—ERELYBHLGRATI) LY THATI)—ICHIHEREALES,

«  Brand Communication which might offend national or religious sentiments or public taste will not be

accepted.
ERRE. REEE. HAIWVEAKHEEET L BESAEEEOHILE TIUR-02a=r—2 3 ERIEZ T T
Ft A,

«  ADFEST reserves the right to disqualify inappropriate and offensive entries.
ADFEST XEH X, FETHLVEKEHN MBEMNLTIVN) —ERZRIEETIERZALET,

«  ADFEST Organizer reserves the right to disqualify an entry if full payment is not made before judging
commences.
ADFEST X & (L. BEFRETICIVN) —EATMESINEN S IERERIBLET HHERZBLET .

« Norefund will be given for wrong entries, withdrawn entries or disqualified enftries.
FEGIM)—EGR, TUN)—ZFRICHWEBIESN{EM. KRG ELGOIUM —ERISOVT, TN —EBFILWERE
SNFEHA,

«  Entry credits CANNOT be revised after Friday 12th February 2021.
IEEEHBICREBINILOVNIER) (F.2021 2 A 12 H(EEH) KYRICIIERTEE A,
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ELIGIBILITY

IVN)—EH

«  Entry submissions to ADFEST are open to companies involved in advertising, communications, and
production industry throughout Asia and the Pacific, including Australia, New Zealand, and the Middle
East.

TOTREEMEB (F—ANSYT - Za—D—35UF-RREEL) THE. AT47 . GEXRICEAHHR#EIE. ADFEST
ANDIVR)—HTEFET,

«  The company must be based in the region regardless of where the entry was designed, implemented,
published or aired. Works created for clients in the region, but by companies based elsewhere are not
eligible.

ADFEST LTV h)—F 2t (E, TN —ERMECDMIB TRE. EifE. HAR. BuEESh-MIZBEHLT . Z D
IZZDHRAFELTWEITNIERYERA, LREOHIBICHREFELISATUrD=HICHESNzERTH>TH.
TEROE- IR EENGVRHIEIVN) —EREBLEE A,

«  AllBrand Communication must have been commercially launched between 1st December 2019 and
31st December 2020.

IVN)—ENBTRTDEE A/ TIUR-23a=—2a 0 EmIE. 2019 12 A 1 BM5 2020 12 A 31 HETO
RICEEARSNMTOETNIEBEYEEA,

«  For Direct Lotus: Direct Campaign for Retention/Loyalty (DM13), Effective Lotus (except Lotus Roots sub-
category (LREF), and New Director Lotus works can be launched between 1st January 2019 and 31st
December 2020 (in the past 2 years).

FALIM-O—BRADF AL I FrvoR—2TA—- T30 /O4¥VILT4(DMI3) . LTV T4T - 0—2 X (HT
ATT)—DBA—2RJL—Y (LREF) ZRL) . Za—-TALIF—-O—FAAN(E. 2019 F 1 A1 BNS20205%K 12 A
31 BGBE 2 £[) [CaEShf={EREIVN)—TEFET,

- Works that have entered ADFEST in the past years are not eligible, except for enftries into Effective Lotus
(except Lotus Roots sub-category (LREF) and Direct Campaign for Retention/Loyalty (DM13) in Direct
Lotus, the work could have been entered into other Lotus categories in the previous year.

BEIC ADFEST ICZUM) =L ERODBIVN)—ETEFER A BL. T729747-8—42X (A—4 X )L—Y DY T
ATTV—(RER) ZRO & FAL IR O—FZADFT (LI T R—2 - T —-1)Ta0 /A4¥ )LT1(DMI13)IZ
X BEICHATII—~DIUR)—HENTVTH, SETURN)—HAIEETT .

«  For New Director Lotus, works submitted must have been directed during a Director’s first two years of
Director career.

Za—-TFALYE— A—FXADIVN)—ERIE BEHRNBEDOF V)7 TRAD 2 FLURICF BT -ER TR

NIEGYEE A,

O For Portfolio Spot (NDO5), works submitted do not need to be commercially broadcasted.
R—rI4)A - ZRYE(NDOS) NDEEERIE BEICEHERESNTVILEEIHYERA,

O For Portfolio Spot (NDO5), Assistant Directors are also eligible.
R—rI+)7 - R YL (NDOS) [SDWNTIE, FUREV-TAL I — (IEB) LEHEREEALET,

O  For Film School (NDQé), entries must be part of a film school project.
T4V LR —)L(NDOS) NDIU M) —1E R (& FROBEGHETOD VLD —RELTHES LD TRITA
FHYEL A

O Short Films for ADFEST 2021 by the Fabulous Five (NDO7) is not open for submission for ADFEST 2021
23—k TAIVLR T H— ADFEST 2021 /34 + - TJ7E 2S5 R - T74 T (NDO7) IZDULVTI&, ADFEST2021 TOIH
SEHYFEEA,

«  Print & Outdoor Craft categories are open for Print Production companies and agencies.
TYURTIMRT 05T O—2RD B Y ITATI)—~EHRIFHERLE LTS —NST VN —TRETT,
O Sub-categories are agency or production-specific, entrant must submit to respective eligible

categories.
YIHhTI) =8I =V —F IS OWT A TSIV A TY , KREE(E. TR
—EREFTHYITHTII)—ITRELTTELY,
O Sub-categories specifically for agencies include the following:
I—Cz o —RERIVMN)—TEE Y ITATI)—ICEUTAEFERET:
+ Use of Photography/Digital Image (CP02)

A—R AT TN ZT4—/TIRIL A 4= (CPO2)

Use of lllustration (CP04)

A—RFTAS5AL—32 (CPO4)

Use of Typography (CP0é)

A—RFT ARG 574—(CP06)

Art Direction (CP07)

7—bk-T4L 923> (CPO7)
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»  Use of Retouching/Image Manipulation (CP09)

s A—R AT LAYF /A A—=D-I=EaL— 3> (CP0O9)

»  Use of Computer Generated Imagery (CGl) (CP11)

o A—RATaAVEa—E-DIRL—TYR-A A= (CGCI) (CPT11)

O Resilience Through Creativity (CP13) and Lotus Roots (LRCP) are open for both production
companies and agencies. However, the same work cannot be entered twice in the same sub-
category. If a work is entered twice in the same sub-category, ADFEST will accept the first entry
submitted.

LPYIVR-RI—PYTATAET1(CP13). A—H X JL—Y (LRCP) N (E, FMER#MET Do —EANDS
IVN)—HEETY ABL. A—DHYTHATI)—ICRACEMRE 2B TN —F 52 LETEER A 1 DDERD R
—QYTHATI)—IZ2EIUM)—ENI-HE . ADFEST ERMDIUN)—FZ(HFTET,

All Brand Communication must be designed for public exposure except:

TRTCDEE /T FUF- 03227 — a3 ERIE— R A - BHEZFHRICEESN TOVETAIERYER A ABLLUT

DY ThTI)—FBINELYFET:

INNOVA Lotus: Innovation in Prototype Technology (INO3)

INNOVA(A/—/3) B—BR: A/ R—=230 A2 TAMAT - T45/82—(INO3)

New Director Lotus: Portfolio Spot (NDOS) & Film School (NDO6)

Za—-TALYB—-A—FR :R—rTH)F - ZRYE (NDOS5) ET 1)L Ls- A9 —)L (ND06)

While enftries submitted to Innovation in Prototype Technology (INO3) under INNOVA Lotus do not need

to be public, they must have at least been launched or tested to a small group of people and executed

to some extent not merely a prototype idea.

INNOVA(A/—/3) -A—FRADA/R—232- A2 TAMIAT - T5/00—(INOI) NDIU ) —1E @&, — iR ABAS

NTLWBBEIEHYFEAN. RETIDVABDI L—TIZ0RFLIEHBRARIATEY . A OERIFEICARELA

LTIRIK, —EREORREZF>TLVETAERYER A,

All Brand Communication must have been made within the context of a paying contract with the client,

excepft for Self-Promotion sub-categories, Internet Film (NDO04), Portfolio Spot (NDOS), and Film School

(NDQO6) under New Director Lotus. For Self-Promotion or works for non-profit organizations, the works must

be endorsed and approved by the client.

IVR)—ENBTRTDLEE/TIFUR-23a 25—V ERIF V54T VDB EZMICE SV THIESN &

THREINIEHEYERABL, ©ILT-TOE—3V(DEIO) . VI TH AL T-TAE—230 &a—RL—k-HITT

YARUTO2) . A2 B3—RYk T4 ILL(NDO4) , R—bTAF - ARV (NDO5) . T4JL LRI —)L(NDOS) DE YT HT

JY—%BREFET . BH. LT TOE—230F Y THTI—(DEIO, IT02) DERE LU NPO GEE FIFK) D =8I

flESNTI-tERIE. VAT UMD O DR KRNV ETT,

Entries cannot be made without the prior permission of the advertiser/owner of the rights of the

commercial or advertisement.

EAICAEE A HEANRABEOHFAZHR-aY—I v LERFLEEERLATIUN) —TEFEEA,

Entries which have infringed any of its country of origin's voluntary or regulatory codes of practice are

not eligible. It is the responsibility of the enfrant to withdraw such work immediately should an

infringement arise.

FHESN-EDOAFRBHLIV G REEEREEZERELEREIUN —EREBLERE A, TN —RIZESLIE

ENRE-RELEEE. BEEOEFICEVLWTIVN)—ZEIFEEILETNIERYER A,
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JUDGING

BE

Judging will be done by a panel of industry experts and the procedure overview is as follow:
BB EROIFX AN ML TEEENSGBEEEHICL>TITONET . BEEFIBIIBIBLTOREYTY :

- Entries are first shortlisted after the juries votes are tallied from the 1st round
1 REET. BEEEHICKABRENEIEN, a—FM AN AREHER) NBEHINFET,
- Finalists are voted through discussion of each shortlist
RIZ. BEEFICKSHEBEEZELT. 23— M RAMDFNST7AF VRN AEER) NBEHEINFET,
«  Winners are voted from each finalist in a discussion round
REIC. BEEHICLSHBEZRELT. D74 TR N SR EDZEERZNREINFETS,
- The decision of the Juries in all matters related to the awarding of medals will be final and binding
SEFROEEICALTE. BEEEFOHMARRUGLOTHY . A OBMRNEHFLET,

Interest Voting: At all stages of judging, a jury may not vote or be involved in any discussion on entries
submitted by his/her company in his/her own city or on entries submitted by an overseas office for which
he/she worked during the time the entries were produced.

NEBREICLDIER, BEER. BEOITRTOEBICAEVWT, BENBETHR ISP NCDIGEEM. (X8
BN LZEROFERICAIEL TV -BENORUNSDIGEERICONTIE, HEDLHEICADLLIZLETEEE A,

Page 4
As of 12/10/2020



Back to Content

AWARDING THE LOTUS WINNERS

O—422XEDRE

The juries will make the final decision on the allocation of medal winners.
Eﬁali =R VN —TAVADEAT I (B) BLUEERERELET,
If they feel none of the works is a Lotus winner, juries may not award any Lotus winner in that sub-
category.
EHIATI—IZBVT BFEEHICE>TA—2REICHRETIERMILBVOEHIISNTI5E, DY THTIU—IC
BVWTO—SREZEFFLGLEGLEELHYET,
+  Only ONE Gold can be awarded per sub-category*.
EYITHTI— LI T—IFE1#HDOAIESNFET,
A maximum of THREE Lotuses can be awarded in a given sub-category*.
BYITHTI)—* LIS B—2REFRK I HICELNFET,
*Except INNOVA Lotus & Lotus Roofs:
INNOVA(A/—/\) - A—BREA—R R L—Y (X FIS ERYFET,

Gold, Silver, Bronze will not be awarded for these Lotus categories, but INNOVA Lotus & Lotus Roofts
FISN D LRBEHTI—TIE. TR, VA= TEVXEHREINT . TNEN INNOVA(SL/—/N) - O—4
R A—2RJL—IYDELNFET,
There is no limit on the Lotus winners for INNOVA Lotus & Lotus Roots
BISND LEEATIT)—I2HEWNT. A—2REDHIZHIRIEHYEL A,
If the winner is a Corporate Social Responsibility or Public Services & Cause Appeal work, it will
compete for the Grande for Humanity.

O a—Rb—k V=29 )L-LRARIETAFIENT)Y - H—EL X &I—X-FE—ILDERICDONTIK. &

SUT I —Ea—RZTATEESNET,

The Grande of Lotus Award will be selected from all the Gold winners that are NOT Corporate Social
Responsibility, Public Services or Cause Appeals works, which will compete for the Grande for Humanity.
ADFEST Organizer reserves the right fo determine the enftries eligible to compete in the Grande for Humanity
including but not limited to corporate social responsibility campaigns, anti-smoking, anti-drugs & other
addictions, anti-drunk-driving, road & public safety awareness, health & hygiene awareness, political &
religious messages, unions & associations, environmental awareness, human rights awareness, animal rights,
government & forces recruitment, state education, racial, ethnic & disability awareness, gender equality,
abuse, charities, volunteers & donation appeals, NGOs. Such works do not have to be by or for Public
Services organizations or NGOs, but the main determinant of its eligibility lies in the messages or causes of the
work itself.
A—3REDT ST -7 -A—3R(ATIV—JREBE) X FIU0T T4 —Ea—YZTAORREGHDNHEEELH TR
LEERS. TRTOT—IUFZEERODHSRENFET, ADFEST EEF(E AERNTFOT - T+—E2—I=T/DE
BEXRRIZHDNESNIZDT, éi?d’ﬁnnbfliﬂxﬁ REVEOMIKELEEY. REER., KBRS HE, BE-&
AHGE. BURH- REMER. & - He. RIREH. MEEH. DYOEF . BIFHEDAMEE. 28E. AEER-R
BER-EREER. BLFEE. J’éﬁ‘ BETH. RIUTATOBFFOFUIIT NGO LEDEEMNENER DT, Ik
THRERZBLET . Tho(d, AHFEAFRGLL NGO GEBAFER) 125, HAIWIZD-ODERTHAIVEFTHYFE
Hh, BEXMRICHEZENEIDNF. ZITERBERDAVE—C0EEMSHIBEINET,

OO0 0O
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LOTUS AWARD

INNOVA LOTUS If there is only One INNOVA Lotus & Lotus Roots awarded, Grande of Lotus will not be awarded.
Lotus Roots If there are two or more INNOVA Lotus & Lotus Roots awarded, the juries must vote for the Grande of Lotus.
Audio Lotus

Brand Experience Lotus
Branded Entertainment Lotus
Design Lotus

Digital Craft Lotus

Digital Lotus

Direct Lotus

eCommerce Lotus

Effective Lotus If there is only One Gold Lotus awarded, Grande of Lotus will not be aw arded.

Film Craft Lotus If there are two or more Gold Lotus awarded, the juries must vote for the Grande of Lotus.
Film Lotus

Media Lotus

Mobile Lotus

New Director Lotus
Outdoor Lotus

PR Lotus

Press Lotus

Print & Outdoor Craft Lotus

oINNOVA(AL/—/\)A—ARX A—RRX+)L—Y:

O—32REN 1 ERETDOSEE. JS50T 77 - A—32REELNFETA. TNENDOATI)—IZHLWT. A—2XEMN 2 /£
MULEDBE. BEEEDREIZETY ST A7 - 0—32ANEBNET,

o —TAF O—FR TSUR-IHVRRYIVR-O—FR TSV TYRIVATAVAUNO—RR, THA-O—FRX T
BILH5TA—FA, TOAIIN-O—FRX, e AV—ARO—ER  ITI7xHT47O—2R, IT4I)LLHZTB—FX, TA)L
L A—HR ATAT - A—ER BN A—ER, Za—T(LYEF—O—42X 7T -0—42X PRO—42X, TLR-
O—42R, JYVR&TIMT 9578 0—4R:

A—42REN 1 ERIEZTDBE. V50T - A7 - 0—3R(EWBONFREA. TNETNDOATI)—IZEWT. B—2REMN 2 4E
MULDHE. BEEEDREIZETY ST A7 - 0—42ANEBSLET,

Lotus winners will receive a trophy and a certificate. Finalists will be given certificates.

All winners including finalists will be included in the ADFEST Award Annual.
A—SXRZEOZEFICII AT —LBERDBONFES , T7AFTVAMITERNEONET , T7AFIVRNEELTATOD
ABE(L, ADFEST FCEEFRSNFET .
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SPECIAL AWARDS

FrAlE

ADFEST 2021 Special Awards include:
ADFEST 2021 %53l B IFLL T D&Y :
«  Network of the Year

FYRT =0 AT H A —
- Agency of the Year

I—ro—FT YA —
« Independent Agency of the Year

AVTARVT UM I—Doo— 4T (¥ —
- Digital Agency of the Year

TOIWI—xo—-FT-H-A¥—
«  Media Agency of the Year

ATAT - T—ozoo—FT-H-fv—
«  Production Company of the Year

Jag8Ha AR —F T —
- Adbvertiser of the Year

FRENRFAF—-FT-H - —
Each entrant’s inputs in marked fields of the online submission will be taken as final to count toward the
scoring of these Special Awards. Please make sure the spelling (even spacing) of what you enter in the
online submission is accurate and consistent fo ensure all your well-deserved points are awarded. ADFEST is
not responsible for unallocated scores due to typo mistakes or name inconsistencies done on the entrant’s
part. Credit revisions can only be made until Friday 12th February 2021 and must be done in writing to
Nat@ADFEST.com.
BELEEBDAUFAVBLAARORHENEN . RERERELTHINEOEHBHICERINET ., TRTOEFRIVIDIE
HBICHEEIND=OIC. BLAHDRIE ANXFOBY (AR—RELEET)NERT—EL TV LEMRELTTIL,
ADFEST (£, EHEEDRATIX, BRIDF—HITKYREAEY B TONGNEENEZZAVERA. RBRNBENEER
[%.2021 % 2 A 12 H (&) £¥TIZ Nat@ADFEST.com FETIZA— )L CRIMEINZIGEE DA ZT{FTET,

NETWORK OF THE YEAR

RYRT = FT A A —

This award is given to the Network (own whole or majority stake in the company) that earned the highest
score calculated from the credit entered in “Network” (regardless of Entrant Company) from the finalists and
winners in the following Lotus categories:

KEL. (EEOEREITHNDOST) Network IELTEEL. A DOUTDATIY—T74FIYRMALE~ADAE - AREITED
TEBLERAUIDEETRSHREG AV =V (REH B LUBRSUANERE B EHMKRERFT I OFD) (T
LTEEONFET,

Note: Holding Company CANNOT be entered as Network!
I et iEINetwork IEL TR B TEEEA !

«  Audio Lotus
A—T4A4-0—42X
«  Brand Experience Lotus
TSURIHRRYIVR-O—4FR
. Branded Entertainment Lotus
TIUTYR-IUBTAUAVR-A—ER
« Design Lotus
THA - O—4R
- Digital Craft Lotus
TORIHISTR-0—RR
- Digital Lotus
FOHIL-O—ER
. Direct Lotus
ALY O—4R
« eCommerce Lotus
eav—RX-O—4%R
. Effective Lotus
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IJx9T47-8—4R

Film Lotus

4L L-A—4ER

INNOVA Lotus

INNOVA(A/—/\)-O—42 R

Media Lotus

ATAT-O—4R

Mobile Lotus

ENAIIL-A—ER

Outdoor Lotus

TIOMT7-B—42X

PR Lotus

PR-O—4X

Press Lotus

JLR-A—4R

Print & Outdoor Craft Lotus

TLRTFIRT-95T-A—4X

O Use of Photography/Digital Image

A—RFTTHNTSTA— /TR A A—=D

Use of lllustration

A—R-FT-AFRL—2 3>

Use of Typography

A—RFT-BAKRTZT74—

Art Direction

7—bk-TaL923>

Use of Retouching/Image Manipulation

A—RFTLAYF /A A—=D I =_Eal—3>

Use of Computer Generated Imagery (CGl)

A—RFTavEa—52- xR —TYR -4 A= (CGI)

O Resilience Through Creativity
LUYIDR-RI—- D) IAT1ET«

Lotus Roots sub-category in the above Lotus categories

EREO—FR-HATITI—IZHBIT S B—FRI—YDYTHTI)—

O O O O O
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SPECIAL AWARDS

FrAlE

AGENCY OF THE YEAR

I—Vzoo—FT Y- —

This award is given to the Agency that earned the highest score calculated from the credit entered in
“"Agency” (regardless of Entrant Company) from the finalists and winners in the following Lotus categories:
KEX. (EEOEEIIHOMDLT)TAgency I ELTEEL. MDOUTOATII—IZEVWTI7ZAFTIRLEADAE- A
BICEoTEBLERIVMNOBETES/FREG S EI—VIyo—ICRLTHELNET,

« Audio Lotus
F—T474-0—2X

- Brand Experience Lotus
TSURIHRRYIVR -O—FR

. Branded Entertainment Lotus
TSUTYRIURATAUAV R O—ER

«  Design Lotus
THA-A—4R

«  Digital Craft Lotus
TORIYZTR-0—2R

- Digital Lotus
TOHIL-A—ER

. Direct Lotus
FALYR-A—ER

. eCommerce Lotus
eav—X-O0—43X

. Effective Lotus
IJx)T47-0—43X

. Film Lotus
T4V L-O—RR

« INNOVA Lotus
INNOVA(A/—/\)-O—4R R

Media Lotus
ATAT A—4R

«  Mobile Lotus
E/NALI)L-O—ER

«  Outdoor Lotus
FTORT7-0—2R

. PR Lotus
PRO—42X

. Press Lotfus
JLR-O0—4R

«  Print & Outdoor Craft Lotus
TYUR&TIMT HZT0-0—42R
O Use of Photography/Digital Image
A—RFTTHNTZT4—/TFTIORI A A=
Use of lllustration
A—R AT AFAL—3Y
Use of Typography
A—RFTBARTZ5T74—
Art Direction
7—bk-T4L93y
Use of Retouching/Image Manipulation
A—RFTLEAYF /A A—=T I _EalL—3a>
Use of Computer Generated Imagery (CGl)
A—RFATaAVEa—2-DxRL—T YR -4 A= (CGI)
O Resilience Through Creativity
LPYIVR-RI— D) IATAET«
+ Lotfus Roots sub-category in the above Lotus categories
EFREO—AFX-ATTI—IIHBITEH. =2 IL—YDYTHTT)—

O O O O O
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SPECIAL AWARDS

FrAlE

INDEPENDENT AGENCY OF THE YEAR

AVTARVT UM I—D1oY—-FT - H (¥ —

This award is given to the Independent Agency that earned the highest score calculated from the credit
entered in "Agency” and declared itself as an Independent Agency (regardless of Entrant Company) from
the finalists and winners in the following Lotus categories:

KEIE BoEAVTANUTUMMMUR)I—VI0Y—THIEEELT(ERDOEREIIANDLT) Agency &L TEER
L. D DUTOATII—IZEWTIZFAFTIRRAEAD AE- ABICESTERLIERIVMNOBETRSFREGST-1Y
TARVT UM I—Uz o —(CRLTEONET,

« Audio Lotus
+—F4A-A—52

- Brand Experience Lotus
TSR IHRRYIVR-O—4FR

. Branded Entertainment Lotus
TSU0TYRIURATAVAURA—ER

«  Design Lotus
THA-A—4R

«  Digital Craft Lotus
TR STR-0—2R

- Digital Lotus
TOHIL-A—ER

. Direct Lotus
FALYR-A—ER

« eCommerce Lotus
eav—RX-O0—4X

. Effective Lotus
IJx)T47-0—43X

. Film Lotus
T4V L-O—RR

« INNOVA Lotus
INNOVA(A/—/\)-O—4R R

Media Lotus
ATAT A—4R

«  Mobile Lotus
ENAIL-A—ER

«  Outdoor Lotus
FTORT7-0—2R

. PR Lotus
PRO—AX

. Press Lotfus
JLR-O0—4R

«  Print & Outdoor Craft Lotus

TYUR&TIMT HZT0-0—42R

O Use of Photography/Digital Image
A—RFTTHNTSTA— /TR A A—=D
Use of lllustration
A—R AT AFAL—3Y
Use of Typography
A—R AT BARTFT74—
Art Direction
7—bk-T4LD3>
Use of Retouching/Image Manipulation
A—RFTLEAYF /A A—=T I _EalL—3a>
Use of Computer Generated Imagery (CGl)
A—RFATAVEa1—R- DI RL—T YR -4 A= (CCI)
Resilience Through Creativity
LPYIVR-RI— D) IATAET«

O O O O O O
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. Lotus Roots sub-category in the above Lotus categories
FREO—FR-ATIV—IZEITEH. B—FR - )L—Y DY THTI)—

DIGITAL AGENCY OF THE YEAR

TOINI—DxoY—FT Y —

This award is given to the Agency that earned the highest score calculated from the credit entered in
“Agency” (regardless of Entrant Company) from the finalists and winners in the following Lotus categories:
AE . EROXEIIHNDLT)ITAgency ELTEEL. A DUTOATIV—IZEVTIFAFIRMIEAD AE- A
BIC&>TEBLERAVNDBETRE/REG I — Vo —IIHLTHELNET,

» Interactive Film (F27 under Film Lotus)
ABS9T4T - T4IVL(F27) (4L L B—RRD YT HTI)—)

. Digital Craft Lotus
TORIITTR-B—EX

. Digital Lotus
TOHIL-O—4R

«  Mobile Lotus
ENAIIL-A—RR

. Lotus Roots sub-category in the above Lotus categories
LERFO—ER-HTI)—IHBTEH. O—ERL—YDYTHTI—

MEDIA AGENCY OF THE YEAR

ATAT T—=Vxzoo— AT WA —

This award is given to the Agency that earned the highest score calculated from the credit entered in
“Media Agency” (regardless of Entrant Company) from the finalists and winners in the following Lotus
category:

AEIL, (EBROEREICHANDLT)Media AgencylELTEEEL. A DUTOATII—IZEWTIZ7AFIRINAEAD
AR AECFoTERLERIVPDBETREFTREGSLI—VIv Y —ITHLTEONET,

Media Lotus (including Lotus Roots sub-category)
ATAT - B—ER(A—F2RIL—YDYITHTI)—%ET)
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SPECIAL AWARDS

FrAlE

PRODUCTION COMPANY OF THE YEAR
Fasyiay A= —- AT Y —
The ADFEST Production Company of the Year is awarded for excellence in craftsmanship. This award is given
to the production company that earned the highest score calculated from the credit entered in
“Film Production Company”, “Print Production Company”, “Post-Production Company”, “Special Effects
Company” and “Sound Production Company” (regardless of Entrant Company) from the finalists and
winners in the following Lotus categories:
ADFEST 0% 733y A N=—- AT -H A —(& EHLIzVTTMTo Dy T REBLI-HHEREICHLTEONET,
KEL. EEOERBIZHAMDHST) TFilm Production Company ITPrint Production Company T Post-Production
Company Il Special Effects Company1l'Sound Production Company jELTEEL. MOUTDATII—IZH VT
T7AFTIVRMAEAD AE - ABEIZE>TEFLEZRAVMOBE TREFREGSIHERRICHLTEONET,
«  Film Craft Lotus

4 L-H5T8-0—2 K
«  New Director Lotus

Za—-TFALYB—-0—4X
«  Print & Outdoor Craft Lotus

TYIRTOMT 95T 0—42X

O Photography
TANTZT4—
lllustration
AZRAN—2ay
Typography
BART 574—
Reftouching/Image Manipulation
LAYF /A A—=T I =—Eal—3>
Computer Generated Imagery (CGl)
aAVE2—3- Dz RL—TYR -4 A= (CGI)
Production Design/Styling
TREH I THAY S REA) Y

O Resilience Through Creativity

LPYIVR-R)— D) IAT4ET4

+ Lotus Roots sub-category in the above Lotus categories

FREA—2X-ATI)—IZHBITEH. B—FR L=V DY THTI)—
Note: A given production company will only be counted ONCE for a particular entry. That is, if the same
production company is entered under Film Production Company, Print Production Company, Post-
Production Company, Special Effects Company and Sound Production Company, that company will only
be awarded the once for that entry.
1 DODOHERMRIE. BEDERIVMN)—ICEALTIE | EEHREXMRELTHAONET, THhE. R—OHIEEHA
I'Film Production Company . Print Production Company 1. IPost-Production Company |. ISpecial Effects
Company & &UISound Production CompanylELTIVRI—LTWVSIGE. COSMIEHEZI N —ICEALT 1 E
EITEMNEONET,

O O O O O

ADVERTISER OF THE YEAR

FRENREAY— AT ¥ - ¥—

This award is given to the Advertiser that earned the highest score calculated from the credit entered in
“"Advertiser” (regardless of Entrant Company) from the finalists and winners in the following Lotus categories:
REX, (EBEOEREIIHONDHLT)Advertiser | ELTEEL. M OUTOATI)—IZEVWTIFAFIRMAEAD AE-
ABIZE-TEBLERIVMOBETRE/REGSLEEZICHLTELIAET,

« Audio Lotus
A—FaA =48R

. Brand Experience Lotus
TSURIHRARYIVR-O—4FR

. Branded Entertainment Lotus
TSUTYR-IUATAUAV R O—E2R

«  Design Lotus
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THA-0—42X

Digital Craft Lotus

TORIYZTR-A—2R

Digital Lotus

TOA-A—42R

Direct Lotus

FALYK-A—ER

eCommerce Lotus

eadv—RAR-A—432R

Effective Lotus

IJxH9T47-8—4R

Film Lotus

T4V L-A—2 R

INNOVA Lotus

INNOVA(A/—/\)-O—42 R

Media Lotus

ATAT-O—4RX

Mobile Lotus

ENAIIL-A—RR

Outdoor Lotus

TIOMT7-A—42R

PR Lotus

PRA—A2X

Press Lotus

JLR-A—4R

Print & Outdoor Craft Lotus

TYIRTIOMT - H95T-0—42X

O Use of Photography/Digital Image

A—RFTTHNTSTA—/TIORI A A—=D

Use of lllustration

A—R-FTAFAL—23>

Use of Typography

A—R AT BARTFT74—

Art Direction

7—bk-T4L93>

Use of Retouching/Image Manipulation

A—RFTLAYF /A A—=D I =_Eal—3>

Use of Computer Generated Imagery (CGl)

A—RFTavEa—452- xR —TYR -4 A= (CGI)

O Resilience Through Creativity
LPUYIVR-RIL— D) IAT4ET«

Lotus Roots sub-category in the above Lotus categories

FRERA—2X-ATI)—IZHBITEH. A—FR =YD YT HhTI)—

O O O O O
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SPECIAL AWARDS

FrAlE

GRANDE FOR HUMANITY

G50 FTr—ba—I=FT~«

The Grande for Humanity, which will be judged by the panel comprising of all the Jury Presidents, is an award
recognizing excellence, where Corporate Social Responsibility or Public Services & Cause Appeals* Gold
winners from the following Lotus categories:

ToUT - Ir—Ea—T=TAEBN- AR EE HEREMEEISHLTEONSE T, £2A73)—EM OEEERT
BAShIBEEAICL>TEEREINTET,
LUTOATI)—IZE 2R/ HEE  HEBRMEENT—IILFZEESNTRTY:

« Audio Lotus
+—F4A-A—52

- Brand Experience Lotus
TSR IHRRYIVR-O—4FR

. Branded Entertainment Lotus
TSU0TYRIURATAVAURA—ER

«  Design Lotus
THA-A—4R

«  Digital Craft Lotus
TR STR-0—2R

- Digital Lotus
TOHIL-A—ER

. Direct Lotus
FALYR-A—ER

« eCommerce Lotus
eav—RX-O0—4X

. Effective Lotus
IJx)T47-0—43X

. Film Lotus
T4V L-O—RR

«  Media Lotus
ATAT A—4R

«  Mobile Lotus
ENAIL-A—ER

«  Outdoor Lotus
FTORT7-0—2R

. PR Lotus
PRO—42X

. Press Lotfus
JLR-O0—4R

and Corporate Social Responsibility or Public Services & Cause Appeals* winners of:
ZLT UTOATI—IZE IR HEE HEEMEEDAEER

+ INNOVA Lotus
INNOVA(A/—/\) A—42 R
+ Lofus Roots
O—A2X-)L—Y
are eligible for Grande for Humanity (but not for Grande in their respective Lotus categories).
M TIUT T —Ea—I=T1DREEREALET, BL. EHATIV—IZEHET 0 TOREEREHYEEA)

* ADFEST Organizer reserves the right to determine the entries eligible to compete in the Grande for Humanity
including but not limited to corporate social responsibility campaigns, anfi-smoking, anti-drugs & other
addictions, anfi-drunk-driving, road & public safety awareness, health & hygiene awareness, political &
religious messages, unions & associations, environmental awareness, human rights awareness, animal rights,
government & forces recruitment, state education, racial, ethnic & disability awareness, gender equality,
abuse, charities, volunteers & donation appeals, NGOs. Such works do not have to be by or for Public
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Services organizations or NGOs, but the main determinant of its eligibility lies in the messages or causes of the
work itself.

ADFEST X & T ERD TSV T - I+ — Ea—YZTADBEERRITGEEINEINTDONT, HERERVREE, REWE
DMIRFEDHLIAEY . REEERR. XERSHE, @R -FEHE, BUAKN-RENER. & B2 RIESH. A&
EH. BYOEN. BFHEOAMESER. AHE. NEER-REEF-EREZIMEE. BRTE. EBF. BEFTH. RS
UTATRFEMDFUMNT . NGO LEDEENENEMH T, HIMT HEREELET . Thnld. AHBEAEKLLL NGO
CGEBUFHED [CEY . HAIVEZD-ODERTHIMVEEIHYFEE A BEXRNRELGEINEINE, EITEREARDAVE
—ORERMOFIFIESNET,
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Back to Content

SPECIAL AWARDS

Fl &

SPECIAL AWARDS SCORING
FAIEDRAUNETE

TALLYING THE SCORES

ALL LOTUS CATEGORIES (Except INNOVA Lotus/Lotus Roots)

Finalist 1 Point

Bronze 3 Points
Silver 7 Points
Gold 15 Points
Grande 30 Points

INNOVA LOTUS/LOTUS ROOTS/GRANDE FOR HUMANITY

Finalist 7 Points
INNOVA Lotus/Lotus Roots 20 Points
Grande 35 Points

MERAH
o hTdl)—H@E
(INNOVA(A/—/\)-O—AR , O—42 & )L—Y%ERI)

74 AR 1 RAk

Jovzx IRAUE

2ILiIN— 7 R4k

I—ILK 15 RA2 b

IIUT 30 RA bk
eINNOVA(A/—/\)*A—BR A= =Y ST Tr—Ea— =T«
I7A4FHI AR 7 RAUk
INNOVA (4 /—/%) -A—HR /A—48RL—Y  20KRAk

IIUT 35 RAUk

Note: If award winners are not present at the Award Presentation, ADFEST Lotus Awards will be sent to the
local agency network representative or directly to the winners at the agency’s own expenses.
FABENREXICTEDHZSE . ADFESTA—2XEE I, Hit (81 [T RZEA—AIL-T—Dod—-RybT—
DRFEHECH ., BEEZEER U I—P0o—0EAGETESNET,

SINGLE/CAMPAIGN SCORING

BHOBBERIERT X v oR—VIERDRAUNTE

There are no campaign entries, so works in a campaign must be entered as singles. However, during judging,
juries may group single entries info a campaign. In which case, the scoring for the campaign will be scored
from the point for that award plus additional campaign point (1 point each).
HABIZBEVWTHFrUR—VBEMTOIVMN) =3 HEFvoR—VEBHTAERIETA TN ERERELTTIVN)
—ENBIEITRYET . LHL. BERICEEENEHOEMIVN —EREVEDDFYIR—VIHFELIEAHYET,
ZTDHE . YT roR—UNEBRTIRAUMNE. ZEDLAVIZGELIZARA Vb BMDF v R—URA2 GBI 1 4
MIEITTRAVM DEREELGVET,

For example, a Silver campaign comprising of 3 single entries will be awarded ? points: that is, 7 points for the

Silver win, plus 2 campaign points. A Gold campaign winner with 4 single entries will be awarded a total of 18

points: 15 points for the Gold win plus 3 campaign points, and so on.

BIZIE DIN—FZELFvoR—UN I DOEBIMN) —ERTHEREINA TGS BEFvoR—2F 9 RIUb

ZEBLET . TLhhE. 1 EBETUAN—REITHAET L 7RIV 2EBELEIEETENENFVYOR—URAUME |

RAVRTODMEINET . HANE T—ILFERELFFroR—UDN 4 DOBEMIVN ) —THBEEINTIV5EE. B
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FroR—VIE18RAVNEEBLEY . I4bhE. 1 EFETI—ILFREICHETSH 15 KRAUM 2/EB. 3B 4B T
ENENFYOR—URAUME | RAVRT D AEHESIWET,

MULTIPLE AGENCIES/NETWORKS

BHOI—2 i — FybT—UI2&5E61E

If a work or campaign constitutes work(s) from multiple agencies and networks, the scores of the winning
work will be allocated proportionately.

1 DOERBEVDLF VYRV BHDI -z —ORIET—VIZEEEETHDHEE. ME- ABRFORAUMIES
[CEHSNFET,

Example 1: An entry that is the collaboration between Agency A (Network 1) & Agency B (Network 2) wins
Gold (15 points).

Bl 1 T—x =AY T =D 1 B F)ET—Dzo P —B(RYbT—0 2 B TF)NHEETHIMELIzTOM) —ERAT—IL
FOSHRAVRMIZAELIZZEDES:

Agency A 7.5 points Network 1 7.5 points
I—VIoi—A 7.5 KAk FYLT—2 1 7.5 R4k
Agency B 7.5 poinfts Network 2 7.5 points
I—Y1vi—B 7.5 RAUb FYbT—4 2 7.5 RAb

Example 2: A campaign enfry grouped from 3 single entries wins Grande of Film Lotus (30 points), where:
Bl 2: LFDESICEHBDOSHDNHRGMELE 3ERTEBRAINDF Yo R—UD, T4ILL-O—R2ADTFT (30 RV
MZEREL-GE:

Single Entry 1: Agency X Network a
IR —Fm1: I—2xod—X I—JIvi—a
Single Entry 2: Agency Y Network a
IUN)—Edm 2: I—ozri—Y kI —2 @
Single Entry 3: Agency Z Network B
IR —1Fm 3: I—JIvi—I FYRT—U B

The points will be awarded as follow:
RAVMIUTOLSICER A SNFET:

Agency X, Agency Y, Agency Z 10 points each
I—Sr X I—Prvi—Y I—Sxri—] & 10RAUFD
Network a 20 points
rvbkT—2 @ 20 R4k
Network B 10 points
TIRT—0 B 10 R/ b
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FEE & KEY DATE

IVN) B/ TEBE

For ALL Lotus Categories: Friday 25th December 2020
20—4XATI)—~DIUN)—#HYIE 2020 £ 12 A 25 H(®)

The Festival Office in Bangkok must receive all materials and documentation by Friday 8th January 2021.
FTARTOIVN)—EHEEEIEL. 2021 £ 1 B 8 H(E)ETIZAA /209D ADFEST Jz R T4\ ILEBFHEBICEIFL TV
FhIEEYER A,

ENTRY FEES
IVN)—&

Fee by Fee after
25™ December 2020 25" December 2020

Audio Lotus THB 13,800 THB 16,000

Brand Experience Lotus THB 13,800 THB 16,000
Branded Entertainment Lotus THB 13,800 THB 16,000

Design Lotus THB 13,800 THB 16,000
Digital Craft Lotus THB 13,800 THB 16,000
Digital Lotus THB 13,800 THB 16,000
Direct Lotus THB 13,800 THB 16,000
eCommerce Lotus THB 13,800 THB 16,000
Effective Lotus THB 13,800 THB 16,000
Film Craft Lotus THB 13,800 THB 16,000
Film Lotus THB 13,800 THB 16,000
INNOVA Lotus THB 21,500 THB 23,700
Lotus Roofts THB 21,500 THB 23,700
Media Lotus THB 13,800 THB 16,000
Mobile Lotus THB 13,800 THB 16,000
New Director Lotus (Except Film School) THB 13,800 THB 16,000
» Film School THB 6,600 THB 8,800

Outdoor Lotus THB 13,800 THB 16,000

PR Lotus THB 13,800 THB 16,000

Press Lotus THB 13,800 THB 16,000
Print & Outdoor Craft Lotus THB 13,800 THB 16,000
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A—4REHTI)—

A—T44-0—4X
TSURIHRRYIVR-O—FR
TSUTIYRIUBTAVAUR-O—ER
FHA-O0—4RX
TIORIYZTR-0—2 R
FIAIIL-O0—FR

ALYk O0—8R

eav—X-O0—4X
IJx9T747-A—4R
4L DFT7R-0—42 R
T4l LO—3R
INNOVA(A/—/\)-A—A X
a—A2X-)L—Y
ATAT-O—8R
E/NAJ)L-O—4ERX

Za—-TALYR—-B—FR (T L RY—)LERL)

AL RY—)L

TORT7-B—32X

PRO—%X

TLR-A—&X
TIYURTHIMT 9578 0—4R

IVR)—&

(12/25 SZIZ$h T DIBA)
13,800 A /\—
13,800 A /\—
13,800 A /\—
13,800 A /\—
13,800 A /\—
13,800 A /\—
13,800 A /\—

13,800 &4 /\—
13,800 &4 /\—
13,800 24 /\—
13,800 24 /\—
21,500 24 /38—y
21,500 24 /38—y
13,800 24 /\—
13,800 24 /\—
13,800 24 /\—
6,600 A /1\—

13,800 24 /\—
13,800 24 /\—
13,800 24 /\—
13,800 24 /\—

Ik —&

(12/25 KYRICHFTDIHE)

16,000 24 /\—
16,000 24 /\—
16,000 24 /\—
16,000 24 /\—
16,000 24 /\—
16,000 24 /\—
16,000 24 /\—Y

16,000 24 /\—
16,000 24 /\—
16,000 #A/3—Y
16,000 #A/3—Y
23,700 B4 /1\—Y
23,700 B4 /1\—Y
16,000 #A/3—Y
16,000 #A/3—Y
16,000 #A/3—Y
8,800 #A/\—Y

16,000 #A/3—Y
16,000 #A/3—Y
16,000 B4 /3—Y
16,000 #A/3—Y

*Payment submissions after 25th December 2020 will be charged THB 2,200 per entry*
Note: This is payment submission deadline, not entry submission deadline.
* 2020 £ 12 A 25 H&YRIZHFFEINDZE . TUR) =412 2,200 R4 N—Y D MESNFET,

F: ChEIVMN-EOXLWHYIBETY . TN —ERRH ORI B TEHYFEE A,

Remark:

w5

Due to fluctuations in foreign currency exchange rates, ADFEST 2021 entry fees will be quoted in Thai baht.

(All entry fees are inclusive of VAT 7%)
BELEHOEEFRITHI=8H, ADFEST 2021 DIV —E[EAA/IN—YTHERSNLET,

(TRTOIUN)—RICIE A MMEES 7%08&FENTHED)
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FEE & KEY DATE

IVN)-EXERE

PAYMENT
XIWAE
e Bank Transfer
RITEE
Payment in Baht, without deductions is due immediately to Payment Method by bank transfer to:
RAN—YVETTFHHELELSINGVRELEZL. UTOAEICHLAALRIBFIZIRITERICTHAALTTEL,

Account Name: Plannova Co., Ltd.
Saving A/C number: 179-403-6879
SWIFT Code: BKKBTHBK

Bank Name: Bangkok Bank Pcl.
Bank Branch: Bangchak Branch

2109 Sukhumvit Road, Bangchak, Prakanong,
Bangkok 10250 Thailand
Tel: +6623113851-2
Fax: +6623117501
O Thereis a 250 baht handling fee per tfransaction made via bank transfer. It is imperative that you
cover all bank charges (all local & overseas charges borne by remitter), otherwise your entry
submission may be refused.
IRITERICIE. ZOHEE 250 N\—YDFHHEIINET, HORPIFHHIIEEEGE(MAENTATOE
A ENEEFEREEZAE) LGY, TNITRDEVNIV RN —EXZ2 T F T NFEE A,
O Please provide your bank with the following information for the description of payment:
EZORRE., A SEE) ICBERTHUTOFERZRITICIRBELTTIU:
* Invoice No.
BREES
+  Company Details (Company Name & City)
SERHIER (LA, FIEHf)
O Once the payment has been made, please email the proof of payment/bank transfer confirmation
to Nat@ADFEST.com
EEFMET TR, e A= LTIV ARITERT T OIRRFEX) ZLUTITELOTTSLY,
Nat@ADFEST.com %ET
«  Credit Card (VISA, MasterCard & American Express)
JLT9bh—K (VISA, RRA—H—K  TA)HY - TXRTLR)
O Thereis a 3.3% charge for payment with VISA and MasterCard
VISA F=[ERRE—H—FEFERT 555 . 33%DFHHLMNYET,
O Thereis a 4% charge for payment with American Express
TA)HA - TXRTLREFEATRIEE . 4A%DFHHLINYET,
«  Cheque (for Thailand only)
INDF (RAERDH)

TERMS & CONDITIONS
RN
«  Enfrant is responsible for all bank charges and fees. ADFEST must receive the full amount as stated in the
invoice for the entry submission process to be complete.
WHEEIZX, TN —BOMAFIZENT. TNTORTFHH. TOMFHHERIEBILIEENHYES . ADFESTH
BREICERHL-2BEZELEVE IVN)—BLAADFHREFETLEE A,
«  No refund will be given for wrong, disqualified or withdrawn enfries.
REHIUR)— KELIZTUMN) — BBLI-TVMN)—ITH LTIV —BFRESNFEE A,
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AUDIO LOTUS

Back to Categories

F—T4A4-B—2X

The same work can only be entered info ONE Products & Services sub-category (A01 — A08) or
Innovative Use of Audio & Radio (A09), but can be re-entered into Resilience Through Creativity (A10) and

Lotus Roots (LRA).

1 DOERIF. BR-Y—ERBMDOYITATI)— (A0 ~A08) DIRNWNED ., F=FA/INTAT-2—R-FHT-F—T 14 &5
A A0 DWVTNMNZDOAI M) —TEETLIBL. LDYIV R RI—JYIALTAETA(AI0) BELUPO—F2 R )L—Y

(LRA)NDREIRFIUN)—ILERETT,

AUDIO LOTUS

A—T4F4-0—52

A01 Fast Moving Consumer Goods

A01 J7RML—EVY-a0Ya—I—JvX

Food, beverages, beauty products, cosmetics, perfumes,
pharmaceutical products, supplements, healthcare products,
sanitary products, toilefries.

B, 88, ZERRG bR BK. EER. YTUAUR ANLRTTEE,
£3EAM. MLE) -85,

MATERIALS

R EH

Required

«  Original Radio Spot with English
Subtitles
REFREZOFICTIL-ZDF - R
vt CM

«  English Script

A02 Durable Consumer Goods

A02 a5 )-avya—v—JvX

Clothing, sportswear & equipment, footwear, accessories, jewellery,
watches, luggage, bags, sunglasses, consumer electronics,
cleaning products, household maintenance products, household
items, home & kitchen appliances, pet products, kifchenware,
home decorations, building products & materials, home security
products.

KE G RAR—Y Oz 7ERR, Dbz 7 . 7OV )— Daxl)—, ik
STV T HUTSR  RERRER. FEAUTFUORES &
EEET7ATL.REAR. RE-SFMAELCE R RV EERS . EFTA
mEEENA S EEYVBEERSR-FM. R—LtXaT—HE,

AO03 Cars, Other Vehicles, Accessories & Auto Services

A03 H—, FH—-E—VIL. 7otV )—&F—r-H—ER

Sedans, trucks, vans, SUV, 4WD, jeeps, motorbikes, bicycles, boats,
lorries, parts, accessories including in-car audio & visual systems, gas
stations, vehicle maintenance products, fowing companies, car
dealers, car rental services.

A RS N SUV MWD, O—T [ E—E—/\(H BERE, R—k. O
—)— =Y FOEH)—(ERF—TAF - EDaTIL-PRTLEESD).
AVIDRBAUR  E—=VIILEFE-RFERK. Lyh—=tt, BERFEE. LUED
—H—EX,

A04 Finance, Commercial Public Services, Business Products &
Services

A04 J7AF VR, AX—=% )L NT)y - H—ERX EDRX-TAF VL&
HY—EX

Banking institutions, investment firms, mortgages & loans, credit
cards, insurance, real estate investment, business equipment &
supplies, B2B services including agencies, telecommunications,
waste management, educational institutions, law enforcement,
utilities companies (electricity, water, gas), healthcare.

SRR, BB, FEEBRED— ILOyNI—R, BB, TEER
B EDKRAAR A I« RAA&RK. BB H—EX(REEZET). EREE. BFE
EVEE LEHE. EPITHRE. ABZZX(ER. K. AR)  ANILRTT,

RERVUTH
. Media Schedule
WERRTro 21—
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AO05 Retail, Travel, Leisure, Entertainment & Communication Media
A05 JT—JL  FIRIL LD —  TURTAVAVF AT —2a3 0 AT
47

Department stores, specialty stores, eCommerce, online stores,
supermarkets & hypermarkets, restaurants, fast food chains, cafes,
pubs, transportation & travel services, tourism authorities, hotel &
resorts, toys, recreational facilities, sports facilities, festivals & events,
museums, newspapers, magazines, books, broadcasting stations &
programs, streaming & music services.

BEE.BME.e AV—XR FUFM2 - RMT7 A== —4yb /AN
—X—7YM LRNSY  DF7RNT—R-Fz—2 A0z NT  EE-RTY—
EX BB 2. RTIL- UV TR, LYY I -3 iR, AR—YE
B TTARTANIL- AU EWEE, FiE. M. S8, REBH-FE. XM
—IVJ-BEY—EZX,

A06 Corporate Image

A06 O—RL—b A A=

Non-product or service-based company image including event
sponsorships, seasonal messages or announcements to increase the
brand perception and reputation.
FHRFELIEH—EREDTSURBEMN MR LDI=ODARUMGE. =
iAvtE—CHAH0EEH,

AO07 Corporate Social Responsibility

A07 a—RL—k V=¥ LRARILE) T14—

Non-product or service-based corporate social responsibility
campaigns on environmental, social, and ethical efforts to increase
the brand perception and reputation.
FERFLEV—EREDITSURRMFFEMLO-HDORE HE &
HEEGED CSRIEXRDHEMER) FroR—2,
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AUDIO LOTUS

Back to Categories

+—F 4% A—5X

AUDIO LOTUS

F—T14-0—52

A08 /87w Y—ERX&a—X-FE—)L

Anfi-smoking, anti-drugs & other addictions, anti-drunk-driving, road
& public safety awareness, health & hygiene awareness, political &
religious messages, unions & associations, environmental awareness,
human rights awareness, animal rights, government & forces
recruitment, state education, racial, ethnic & disability awareness,
gender equality, abuse, charifies, volunteers & donation appeal.
REE REVZTOMKFEREEY. RECEERL., RBTLHE. BF-&
AE. BUAH-REMER. HE-HR. RIEEHE. AMESHE. SIYOER.
BRHEDOAMES. AFEF. NEEJ- REEZR-EREER . BXFEE.
EF.EBEFY. RSV TAT7OFRMOFEUN T,

MATERIALS
REEN

WA

Required

Original Radio Spot with English
Subtitles
REFRMEOXIDFIL-ZDF-RKR
vk CM

English Script

HERY)TE

Media Schedule

AR a—)L

A09 Innovative Use of Audio & Radio

A09 £/ 18F4T - 1—RF T F—FT1F &S5TF

Innovative use of audio or radio medium in the brand
communication.

ISR 222 —2avIB A —T47F /S4B AROEFHILER,
Note: Radio spots are not eligible for submission into this sub-
category.

FESUX - RARYCMIEAR Y THTI ) —~DIEHEREBLEE A,

WBIA

Required

Optional
*AFoar

Video Presentation (max. 2
minutes)

LT3 ETH(®E2R)
Media Schedule or Client
Endorsement Letter

AR D a— LEZ[EISAT UL DHE
BX

Digital Presentation Image
TORIIL-TLELT—avER

A10 Resilience Through Creativity***New

A0 LDV R RI— D) IATAET1 **$Ek

A special Lotus Award sub-category to recognize ideas and
creative solutions that demonstrate resilience and resolve in the
face of the Covid-19 global pandemic. It is awarded to works that
rise above the crisis to create public, economic, cultural and/or
otherideas for the greater good. The solutions may or may not be
connected directly to the brand.

A—A2REDYFRY ITHhTI)—. RO F DA RBEREE/ N TIVIITIL
LRI RMGEIEREEREDITAT T OIIIAT4TIE))a—Sav%E
FELET . S ARDFBO-OICHE#EZTIRL A F - BF- UL -ZFD itk
DT ATTEEHBTIETHERICELNET, V)a—2avIdTIUREE
EOEAS>TLTEBLER A,

Note: Radio Spot and Innovative use of Audio & Radio are eligible
for submission info this sub-category.

FE ST ARYNCM EA/INT AT A—RF T F—FT4F &STHIEZD
YIATI—ITTUM)—HEETT,

BIA

Required

Optional
A7 a3

Original Radio Spot with English
Subtitles
EBEFRAEOTIDFTIL-S0F4- AR
vk CM

English Script

HERY)TH

Media Schedule or Client
Endorsement Letter

AR D a— LEEISAT UL DHE
BX

Video Presentation (max. 2
minutes)

JLEoT—av-ETH (&R 2D)
Digital Presentation Image
TR -TLE T—2avEg

LOTUS ROOTS

<A—RX-)L—Y>

MATERIALS

ZH

i
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LRA Lotus Roots

LRA A—42 X JL—Y

This is an award unique to ADFEST that is awarded to works that
embody local values whether in terms of culture, religion, beliefs,
fraditions, or language. Lotus Roots recognizes works that preserve
and celebrate the rich heritage and value of each local culture.
A—%X-)L—Y(E, ADFESTHBEDMEEL T, X1k, R, E%. &#. SEL
E B OMEREARBRLI-IERICEONES ., Th T ORIEICERE DX
LD, ENVEEECMEZEY. MADSEMRTFMMELET .

Required

7Y
Cultural Context Explanation
XALRBIE o D fFER
Original Radio Spot with English
Subtitles
(for works submitted to AO1-A08)
REFRMAESOAICFHIL-SDF-ZAR
vk CM
(AO01-A08 ~D T R)—57)

«  English Script
(for works submitted to AO1-A08)
WERYITH
(AO1-A08 ~(DTUKM)—573)

* Video Presentation (max. 2 minutes)
(for works submitted to AQ09)
TJLEoT—av-ETH &R 2D)
(AQ9 ADITUR)—57)

+  Media Schedule or Client
Endorsement Letter
AR T 1—IVE(FXIS1TUrDH#
BX

Optional

FFaz

- Digital Presentation Image
(for works submitted to A09)

TR TLELT—2aV B (A09
~NDIVR)—51)

53
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BRAND EXPERIENCE LOTUS

Back to Categories

TSURITHANYIVR-O—FR

Brand Experience awards creative works that have all brand building through the dimension of experience
design, activation, immersive, retail and 360° consumer engagement. Entries should demonstrate how the
consumer journey, experience of the brand and optimisation of every touch point led to increased brand
affinity and commercial success.

TIUR-IHRRYIVR-A—RR(E TVRRY IR -FTHA  TOT4R—230  BABKERR. UT—)L. 360 EhRET
— IV —DANGEICK BT IR BEETIVIIATATERICHLTEONET . REERIE. 20 21— —Dv—
Z— TISUFEER. 2V FRAVEDZRBEILD ., EDKSNTTSUR T I4=T4(BE) CEAEMBIIZ OGN =D D EER
BALTTELY,

The decision of the Juries on Brand Experience Lotus winner will be based on the following criteria:
%EEJJ\?%‘/F IHPARYIVA-O—RREEETIRD 4 BELRAIILTORYTY:
Creativity/ldea/Insight (30%)

PVIATAET1
+  Strategy (20%)
i
+  Execution (20%)
AR
*  Results (30%)
LTS
BRAND EXPERIENCE LOTUS MATERIALS
IR THRRYIVR-O—FR EHEH
BEO1 Use of Guerrilla Marketing Required
BEO1 1—R-#T-5US-3—4TF12Y WA
Guerrilla marketing tactics, stunts (publicity stunts, street stunts), «  Written Submission
live/pop-up events to drive consumer engagement. EmERBAE

HEBBLEDIVF—UAVNERETBI2OD . 7)5-I—7 T4 7 8iffi. Video Presentation (max. 2 minutes)
RBUR(RT) T4 RBU AR =R RBUN) (SAT /Ry TF7vT A TJLEVT—2av-ETH(&E2 %)

Nk, - Digital Presentation Image
BE0O2 Use of Live Shows/Concerts/Festivals TN TLET—LavEfE
BE02 1—R-FT-5A4F-3— /A Y —b /T XT41\)L +  Client Endorsement Letter
Big-scale events such as sport events, festivals, concerts, DATUPDHBEX
corporate entertainment, built stages, etc. fo engage with

consumer.

HBEEDIV T —OAVREBHELIZAR—Y ARV AT/,
AVY—h A—RL—F IUEATAUAVN BEFDKFEARUL,
BEO3 Exhibitions and Installations

BEO3 BRELAVREL—aY

Space utilisation or use of a more permanent feature to drive
consumers engagement, including galleries exhibitions, fairs, frade
shows, vending machines, floor graphics, tfransit advertising, etc.
FvI)—TORTRR. 727 RAN. BBRFEHE. 707 -J5T7490 X,
RBLEGED, ZEERHOIVIERZBOFEAICLLIEEELDTY
F—I A MR,

Note: works entered into BEO3 cannot be re-entered into Digital
Installation (BE13)

E:BEO3 ADIUR)—E&RIE. TR AV RAL—2 32 (BE13) ~NDE
BIVN)—ETEERA,

BEO4 Use of Ambient: Small Scale Required

BE0O4 1—RFT-FUEIVM: RE—)L RS —)L WIE

Ambient media including items in bars & restaurants, glasses, beer | Written Submission

mats & ashtrays, petrol pumps, flyers, stickers, signage, door EmERBAE

hangers. »  Video Presentation (max. 2 minutes)

N—SLRNSVRADTAT LT FRAETyh KL, #&#@R T 754 TLEVT—Yav-ETH(&E2 M)
N—  RATYND— VA= FT7NIH—EELTUVEIURATAT, Digital Presentation Image
Note: ‘Small Scale' refers to the physical size of the object, not the TR TLE T—a vV ER
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quantitative volume or scale of distribution.

. Client Endorsement Letter

ERE—ILRT—IVERERBARD YA XERELET  HEORMR DIATULDHEBEX
BEELEE A Optional
FFav
- Actual Sample of the Work
ERDBEMYFTIL
BEO5 Use of Ambient: Large Scale Required
BEOS 1—X-#T-FYEIVL:F—S R —)L WA
Non-traditional outdoor/ 3D billboards including non-standard «  Written Submission
shaped sites, ticket barriers, signage, wallscape, digital billboards, EmERBAE

window clings, building wrapping, helicopter banners and
executions that utilise a space or an existing permanent feature,
etc.

ZERIKUNDIGFFEEORER TIEBRWTIRT /3D ELR—F, &
O YA R—D BE, T -ELNR—F, BRAR—Z EL-SvEY
G AN)aATR— N\ F—0, AR /BHEREEFIAL-ERS,

Note: ‘Large Scale' refers to the physical size of the object, not the
quantitative volume or scale of distribution.

F ST RV EIFERBERD VAR R —LERLET . HEP
RAREEELEE A,

BEO6 Merchandising/In-Store Experience

BEOS ¥—F ¥ F AV T /AVRRT - THYRAR)IT VR

Merchandising and in-store activities to drive consumer
engagement with a brand.
HBEDISUREDIV S —DAUNERET BN I—Fro ¥4y
TRIENERDER,

BEO7 Launch/Re-Launch

BEO7 AV F /HB/AOVF

Launch or re-launched a brand, product or service.
JSUR BGEf-Idy—EROOVFEIIEOVF,

«  Video Presentation (max. 2 minutes)
TJLEVT—2av-ETFH (&R 259)

- Digital Presentation Image

TORI-TLELT—avEfR

Client Endorsement Letter

VAT ULDHEEEX
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BRAND EXPERIENCE LOTUS

Back to Categories

TSURITHANYIVR-O—FR

BRAND EXPERIENCE LOTUS

MATERIALS

TSR THARYIVR-O—ER

BEO8 Use of Competitions & Promotional Games

BEO8 1—X-#TJ-avRTsav&TAE—atiL-F—LA
Competitions or promotional incentives used to drive consumer
engagement with a brand.
HBELEISUREDIUV S DAV NERET B0, AV RT123VF
IR T4T,

RHEH

Required

W

«  Written Submission

EmERBAE

Video Presentation (max. 2 minutes)

JLEvT—av-ETH(&®E2D)

- Digital Presentation Image
TN TLELT—aVEfg

. Client Endorsement Letter
DATUPDHBEX

Optional

I ay

« URL
)25 URL

BEQ9 Sponsorship & Brand Partnership

BEO9 AR H—Lw T ISR 1IS—bF—SvF

Partnerships and/or sponsorships that create immediate and long-
term brand experiences or activations.

ENEsH). REIMBG I SURRBRERIETITAR—23 2RI T 5 K574, /X
—, =T B LV FIERRY =T,

Required
«  Written Submission
EGmEREASE
Video Presentation (max. 2 minutes)
TJLE T—2av-ETH(&E25H)
- Digital Presentation Image
TR -TLE T—2avEg
. Client Endorsement Letter

ISATULDHEBEX
BE10 Use of Film & Audio Required
BE10 1—R+F 7 T4 L &F—TFT14F WA
Cinema, TV, Internet Film or radio & audio. . Written Submission
DRY.TLE . RV BEE LSO F—T 14, ERERBAE

«  Video Presentation (max. 2 minutes)
TJLEvT—2av-ETAH(&E25)

- Digital Presentation Image
TORI-TLELT—avER

«  Client Endorsement Letter or Media

TIONERRRERBTIMT ATAT7 (. M. 10— ERE. R
AA— ENLR—FGE),

Schedule
DZAT7 DB FEITEARR D a—
L

BE11 Use of Print or Conventional Outdoor Required

BEN1 A—RFT-FYU b AT -a0RUI3FII-FIOMNT WIR

Print or conventional outdoor i.e. newspapers, magazines, inserts, |« Written Submission

trade journals, posters, billboards, etc. fEmERBAE

Video Presentation (max. 2 minutes)
TJLE T—2av-ETH(&E2H)
- Digital Presentation Image
TN -TLE T—2avEg
. Client Endorsement Letter

and lead to interaction with the brand.

EEOZFOMOR—FTILT A RIZFERESNBZENASIL-TT)D L5750

T EGIE. TNDNEDKSITHEEF LIS —D L. TSUREREIZEE
E50hFERSBEFNITHYFERE A,

DIAT7ULDHEBEX
BE12 Use of Mobile & Devices Required
BE12 1—RFT-E/NAMIL&T/N(R WA
Use of technology for mobile or other portable devices such as +  Written Submission
mobile app. The work should show how it engages the consumer EmERBAE

»  Video Presentation (max. 2 minutes)
TJLEoT—iav-ETH (&R 2D)
Digital Presentation Image

TN -TLE T2 avEg
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. Client Endorsement Letter

DIATULDHEBEX
Optional
FFav
- URL
)25 URL
BE13 Digital Installations Required
BE13 FPRI AV REL—ay WA
Immersive large or small scale digital experiences and events »  Written Submission
which are set up to engage and strengthen relationships with EmEREAE

consumer. This can include, but is not limited fo VR/AR
installations, motion chairs, multi-screen and multi-dimensional
experience.

HEELOBEFZRIOYRVEIEZBMELTEHRESNT-. KIFEEH DL/
RBORABRTOFIEEE AUk, 22, VRAAR 1 REL— 3

*  Video Presentation (max. 2 minutes)
TJLEoT—iav-ETH&®E2D)

. Digital Presentation Image

TR -TLELT— 3V B

Client Endorsement Letter

D ELAFIT VLT ROV S ERABRBREEHEIN. £ D347 DB
NBISRESNFEE A,

BE14 Use of Digital & Social Platforms Required

BE14 1—R-#AT-TIRN&Y—I¥I-TS5YhTH—L WA

Digital & social platforms enhanced a brand experience or «  Wiritten Submission
engagement. fEmERBAE

TORNA)=ox TSV TA—LIZE ST IVMRBRE XTI 7 —D
A D5RE,

Video Presentation (max. 2 minutes)
TJLEVT—2av-ETH(&®E2 %)
- Digital Presentation Image
TR TLE T—2avEfg
. Client Endorsement Letter

9SATrDHEEX
Optional
*AFoar
« URL

95 URL
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BRAND EXPERIENCE LOTUS

Back to Categories

TIUR-THANRYIVR-O—FR

BRAND EXPERIENCE LOTUS

TIUF-THARYIVR-O0—EX

BE15 Touchpoint Technology & Tech-led Brand Experience

BE15 #YFRAV T/ AD—& TV -LYR-TFUR-THRARYI VR
Use of new or existing fechnology to enhance the consumer
experience with the brand.

HEBEBEDISUNKBREEDDI-HOD . Ff-li £FEBREFEOTI/00—0
B

MATERIALS
REEN

Required
WA

«  Written Submission

EmEREASE

Video Presentation (max. 2 minutes)
TJLEVT—2av-ETFH (&R 259)

BE16 Integrated Brand Experience Campaign
BE16 AT L—TYR-TIUR-THORRYIV R -F v R—>
Campaign that effectively and seamlessly utilises multiple

- Digital Presentation Image
TR -TLET—aVER
. Client Endorsement Letter

face of the Covid-19 global pandemic. It is awarded to works that
rise above the crisis fo create public, economic, cultural and/or
other ideas for the greater good. The solutions may or may not be
connected directly to the brand.

O—42REDWHRYITHTI)— B0 F DA I RBEEE/NTIVIIC
MERMNSIRRGBRIERBEREDTAT TRV IAT4T1EY)1—23
VEFELET . HELUDOFED-OICHEERRL A H-FF- k-7
DMDTATF7EEAHZESIETIERICEINET, V)a—3avETS
UREEEDGEASTVTERLER A,

mediums/channels to enhance and enrich consumer experience ISAT LD HEE
and engagement. Optional
BRDATAT /Fro R VENRMNDOV—LLRITERTSIEIZKY., T3y
HEEORBROIV S —UAUREED I IFroR—, + URL

)44 URL
BE17 Resilience Through Creativity***New Required
BE17 LUNIVAR RIN—J)IATAET1 & WA
A special Lotus Award sub-category to recognize ideas and «  Written Submission
creative solutions that demonstrate resilience and resolve in the EmERBAE

Video Presentation (max. 2 minutes)

TJLE T—2av-ETH(&E25H)

Digital Presentation Image

TN TLELT—oaVEfR

Client Endorsement Letter or Media

Schedule

DFAT7 DB FEITEARR D a—

L

Optional

FFav

«  Actual Sample of the Work
ERDBEYMHTIL

« URL

)25 URL

LOTUS ROOTS

<A—FR-)L—Y>

LRBE Lotus Roots

LRBE A—4&R - JL—Y

This is an award unique to ADFEST that is awarded to works that
embody local values whether in terms of culture, religion, beliefs,
fraditions, or language. Lotus Roots recognizes works that preserve
and celebrate the rich heritfage and value of each local culture.
A—%Z-JL—Y(E, ADFESTHBDOEEL T, X1b. R¥K. E%. oH#fi. E5E
TE B OMEREARBRLIERICESAET, TN T OB ICEED
XAED . EMNGEECMELZEY . FASERZTMLES .

MATERIALS
fRH AN

Required

Written Submission
fEmERBAE
Cultural Context Explanation
XALERIE O S D fiFER
Video Presentation (max. 2 minutes)
JLEoT—av-ETH (&R 2D)
- Digital Presentation Image
TN -TLE T—2avEg
+  Client Endorsement Letter or Media

Schedule
DIAT DB F(TEARR T 21—
L

Optional

FFav

- Actual Sample of the Work
EROBRYMYTIL

« URL U2%% URL
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BRANDED ENTERTAINMENT LOTUS

Back to Categories

TSUTYRIUATA AV A—ER

Branded Entertainment Lotus awards creative works that are funded by a branded, where the content and
entertainment that is created or co-created is integrated seamlessly into a platform. Works should also
demonstrate how the content allows the consumers to connect with the brand in unique and engaging

ways.

TSUTYRIURATAVAV R O—RR(E, AVTIUVEIVRTAVAVINEESN, O—LLRIZT SR ITA—LIZEEL

RFENBEICKYTIUNEEEZRO V) TAT4TERICHLTEONET . TN —ERIEET=.

aAVTUYMRED LS

[SHBEEBELTSUREDHELZ—INDBRAMGOYATHEVHT DL ERTRESHYET .

The decision of the Juries on Branded Entertainment Lotus winner will be based on 4 criteria and weighted as

follow:
%EE#??/T YR -IURATAVAVN A—FREEBTHED 4 BRELFERITLITORY TY :
Creativity/ldea/Insight (30%)
JUYIATAET«
+  Strategy (20%)
BB
+  Execution (20%)
EEAR
«  Results (30%)
faR

BRANDED ENTERTAINMENT LOTUS

MATERIALS

IIUTYR-TUBTAV A - O0—8R

BCO1 Use of Fiction Film

BCO1 1—R#T-74933>I4)VLs

TV, cinema, in-flight screening, showrooms, exhibitions, online
film/series.

TLE  BLE. RITHOBRNEM. P a—IL—L BRE. A3/ 8E S
:/U_xo

If work forms a series, please ensure all episodes in the series are
uploaded in a single video file with 3 seconds black/color
between each episode.

IR —ERDBV)—XDHE. ChEBRTHL2IEY—REUEDDE
TAIZZYTA—RLT. EIEY—FEICIE 3 BVDEREA  HF—EHATT
LY,

BCO02 Use of Non-Fiction Film

BCO02 1—R#T- /2249230 I4IL L

Reality based entertainment, documentary, online film
BEICEILIVITAVAUN FFRAAVE)— TV BIEL,

If work forms a series, please ensure all episodes in the series are
uploaded in a single video file with 3 seconds black/color
between each episode.

IR —ERDBV)—XDIHEE. ChEBRTHEIEY—FEUEDODE
THIZZYTA—FLT. HEIEY—FREIZIE 3B DEH  H5—FHATT
Sy,

R H &N

Required

«  Written Submission

EMmEREAZE

Original Film

FUOFILENE

Digital Presentation Image

TORI-TLELT—avER

«  Media Schedule or Client
Endorsement Letter
AR T O a—IVEIXITAT DR
X

Optional

FFav

. URL
)25 URL

«  Video Presentation (max. 2 minutes)
JLEvT—2av-ETAH(&E 2 )

BCO03 Use of Music Content

BCO3 1—R# T 2a—Yyy-arToy

Original music content to promote a frack, aloum or artist.

B, TILAL, FEET7—FRMETOE—FTEHD0. AVSHILOE
EaLTUY,

Required

«  Written Submission
EMmERBAS

«  Original Music Track or Original Music
Video

o FUTFIEMFEREAFIDOFIL-Za3
v ETA

- Digital Presentation Image
TR -TLE T—2avEg
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«  Client Endorsement Letter or Media
Schedule
IDSAT DB XEITBAR D 21—
L

Optional

A7 ar

« URL
1J>9 5% URL

»  Video Presentation (max. 2 minutes)
TLEVTF—av-ETHEE2H)

BC04 Use of Audio Content
BCO4 1—R AT -A—T4F 20TV

Content created for radio, podcasts or other audio platforms.
SUF RYRFY RN ZOMA —T A4 - TS5vbTA—LRIZHESNT=D

TV,

Required

WIR

«  Written Submission
EmERBAZE

«  Video Presentation (max. 2 minutes)
TJLEvT—av-ETH(&E 2 )

- Digital Presentation Image
TR -TLELT— 3V ER

. Media Schedule or Client
Endorsement Letter
AR 21— IVERIEISATUIDHERE
X

Optional

A7 ar

. URL
1J> 95 URL
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BRANDED ENTERTAINMENT LOTUS

Back to Categories

TSUTYRIUATA AV A—ER

BRANDED ENTERTAINMENT LOTUS

MATERIALS

IS TYRIVETAVAVN-O—FR

BCO5 Use of Print & Conventional Outdoor

BCO5 1—R AT FYLr&AVRILIFIL-TINT
Includes magazines, newspapers, posters, billooards, etc.
ML . RRI— ELR—FLEEEZERFT,

BCO06 Use of Experiential

BCO6 A—R#T-THARI %)L

Use of live events that use of branded elements\to create an
experience to the audience includes live stunts, exhibitions,
events, expos & trade fairs, festivals, etc.

RHEH
Required
W
«  Written Submission
EmERBAE
* Video Presentation (max. 2 minutes)
JLEvT—av-ETH(&®E2D)
Digital Presentation Image
TN TLELT—aVEfg
. Client Endorsement Letter

Virals, Wechat, Blog, Weibo, etc.).

Web YA, 7478 S AbGFERT AN  A2TM0-NF— e A—)L-T

—TTAVT )= LRI T = (DA R TV VA1 v5— LINE, YV
DRAY . A—Fa—T AVRET S L T IX—T T4V D14—F %
wh. 7045 MiELRE),

FAT-RRIUM BIREARUE, TXRR, RAM . TZRTA4/NILGEE 8 D47 DHEBEX
BEDOISURFRBREZRIVET BT, ISUREREFALIZSATARUL,

BCO07 Use of Interactive & Social Media Required

BCO7 1—R-AT-AU859T4T &= ¥ ILATAT WER

Websites, microsites, online banners, email marketing & social «  Written Submission
networks (Facebook, Twitter, Line, LinkedIn, YouTube, Instagram, {EmERBRZE

« Video Presentation (max. 2 minutes)
TJLEvT—av-ETAH(&E25)
Digital Presentation Image
TORI-TLELT—avEfR

«  Client Endorsement Letter

generated content could be through audience engagement,
distribution strategy, or other means.

HBEEMNISRL—Yay, avTUVAIE, BRAGEICKYRIVELIzaY T
DID A —TATVR IV F—TVA UM, TARMN)Ea— 3V BIRZ Dt
DAHEIZEDFIA,

BCO9 Use of Brand Integration

BCO9 1—R# T TSUR- (LTI L—av

Use of brand integration info an existing platform.
BREISYNIA—LADT SR - AT L—a> DR A,

BC10 Use of Talent

BC10 1—X#7T-4L >k

Collaboration with celebrities and influencers to create content
that engages consumers and benefit the brand.
HBEEIVF—DLIIVURICHEET 50 TUOVEESOD . LI )T
ALV ILIoY—EDaTHRL—ay,

DIATULDHEX
Optional
FF ay
. URL
1J> 95 URL
BCO08 Use of User Generated Content Required
BCO8 1—R-#7J-1—H—-CxRL—TFTyYR-a TV WA
Use of content created by consumer whether through «  Written Submission
collaboration, content creation, or contribution. Use of {EERERE

Video Presentation (max. 2 minutes)
TJLEVT—2av-ETH(&E2 %)
Digital Presentation Image

TR TLE T2 avEg

. Client Endorsement Letter
DATUPDHBEX

BC11 Use of Games

BC11 1 —R AT -4 —L

Games using technology or digital games that engage and
interact with users.

BEMERALEZY —L4L, HAINIA—F =I5 =L . RBRTHTIRIL
=L,

Required

W

¢ Written Submission

EmERBAE

Video Presentation (max. 2 minutes)
IJLEvT—av-ETH(®E2D)

- Digital Presentation Image
TR -TLET—aVER
. Client Endorsement Letter
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DIATUrD#EEX

Optional
A7 a3

URL
)25 URL

BC12 Use of Sports

BC12 A—R# T REKR—Y

Use of athletes, sports teams, sporting events or associations to
create content that engages consumers and benefit the brand.
HEBEHEEIVT—DL. IIURICEET 5003 TUVEIEEBHEL
foo FRY—b RAR—Y - F—L  RAR—Y - AR rDFEAPRE,

Required
WA

Written Submission

EmEREASE

Video Presentation (max. 2 minutes)
LT3 ETH(®E2R)
Digital Presentation Image

TN TLELT—avEfg

Client Endorsement Letter

VA7 DHEBEX
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BRANDED ENTERTAINMENT LOTUS

Back to Categories

TSUTFYR-IUAFAA - O—ER

BRANDED ENTERTAINMENT LOTUS

MATERIALS

IIUTYR-TUBTAVA - O—5R

BC13 Integrated Branded Entertainment Campaign

BC13 AT L—TYR-IIUTIR-TUATAVAV R F oo R—Y
Campaign that effectively and seamlessly utilises multiple
mediums.

BROTSYNI+—LEMHRAMN DL —LLRITGERALEFYR—2,

R EH

Required

WER

«  Wiritten Submission
EmEREAE

«  Video Presentation (max. 2 minutes)
TJLEvT—av-ETAH(&E 2 D)

- Digital Presentation Image
TN TLE T—avEE

. Client Endorsement Letter or Media
Schedule
DIAT DB FEIEERR S 21—
L

Optional

A7 ar

« URL
1J> 95 URL

BC14 Resilience Through Creativity***New
BC14LDYIVR-RIL—-D)IALTAET1 8%

A special Lotus Award sub-category to recognize ideas and
creative solutions that demonstrate resilience and resolve in the
face of the Covid-19 global pandemic. It is awarded to works that
rise above the crisis to create public, economic, cultural and/or
other ideas for the greater good. The solutions may or may not be
connected directly to the brand.

A—A2REDYHRY ITHhTI)—. HEIOF VA ILRBEEAE/ NV TIVIIC
MERMNSIRRGBRIERBEREDTAT TRV IAT4T1EY)1—23
VEFELET . HELUDOFED-DICHEERRL A H-BF -k
DMDTATF7EEAHZESIETIERICEINET, V)a—3avETS
VREEEDLEAOTLTLRLER A,

Required
«  Written Submission
EGmEREASE
Video Presentation (max. 2 minutes)
TJLE T—2av-ETH(&®E2 %)
Digital Presentation Image
TR TLE T—2avER
Client Endorsement Letter or Media
Schedule
DZAT7 DB FEITEARR D a—
L
Optional
FFav
« URL
)25 URL
«  Original film
FTUSFIVEE
«  Original Music Track or Original Music
Video
AV IVEBFELEAVO I -Z2—D
v -ETH

LOTUS ROOTS

MATERIALS

<A—%R:)L—Y>

LRBC Lotus Roots

LRBC A—42X-)L—Y

This is an award unique to ADFEST that is awarded to works that
embody local values whether in terms of culture, religion, beliefs,
fraditions, or language. Lotus Roots recognizes works that preserve
and celebrate the rich heritfage and value of each local culture.
A—%Z-JL—Y(E, ADFESTHBMEEL T, X1b. R¥K. E%. cH#fi. E5
TE . B DOMEREARBRLI-ERICEONET . ThThOMBICERD
XAED . EMNGEECMELEY . FASERZTMELES

RHEH
Required

Written Submission

fEmERBAE

Cultural Context Explanation

XALERIE D S D fiFEER

Original Film (for works submitted to

BCO1-BCO02)

s FUTFILEE(BCOI-BCO2 ~ADIURY
_/\)

»  Original Music Track or Original Music
Video (for works submitted to BC03)

Page 34
As of 12/10/2020




AV IIVEMFEIEA)OF I 22—
v7-ETA4 (BCO3~DIUN)—5)

»  Video Presentation (max. 2 minutes)
JLEoT—av-ETH&®E2D)

- Digital Presentation Image
TN TLELT—a v EfR

»  Client Endorsement Letter or Media
Schedule
DIAT DB FITEARR 7D 21—
L

Optional

FFay

- URL
)45 URL
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DESIGN LOTUS

Back to Categories

THAY-A—8R

Design Lotus awards works of design craftsmanship where the design elevates the brand communication

objectives.
THAL - O—RRIE, TIUR -2 =7 —23> D BMERZHEET R VTV THREIN - TH A U RITK
LTELNFET,

The decision of the Juries on Design Lotus winner will be based on the following criteria:
BEENT YA - O—FRZBBTIROEELERITLUTOEYTY:

Design-based with no Functionality Design-based with Functionality
WREEEBELLWT AU ER WREELBET 5T 1 1Em
Creativity/ldea/Insight (40%) Creativity/Idea/Insight (30%)
GUIATAETA/TATT /A5 A ° GVIATAETA/TATT /A5 A °
Execution & Craft (30%) Execution & Craft (30%)
HE E Rt ° HE E R °
Brand Engagement & Justification (30%) Brand Engagement & Justification (20%)
TSUR-IUH—CAVRERIL ° TIUR IO =AU NERRYL °
Functionality
ket (20%]
DESIGN LOTUS MATERIALS
THA - 0—5R R’ EH
DEO1 Corporate Identity Required
DEO1 a— RL—kZA T TA4T4— WA
Logos, typefaces, frademarks, stationery, business cards, . Digital Presentation Image
letterheads, envelopes, etc. TOAIN-TLEUT—avEE
od. E£%. EmE. X8 &5, LI—~vR, #Ehd, «  Actual Sample of the Work
DEO2 Product Design: Consumer Products ERDBEMYTTIL
DE02 FOF Y- FTHAY :ava—v—-FOFH+ «  Client Endorsement Letter
Design that appropriately enhances the brand value and ISATULDHEBEX
experience. Criteria for consideration includes how the scale of Optional
the creative idea and execution fits the scale of the problem; *AFar
how the idea works for the particular brand, production + Video Presentation (max. 2 minutes)
execution, and the form and functionality of the design. JLEoT—av-ETH(&®ER2D)

TSURMEEZEDIZSIE LT, TSR EREBREEN TSR, BEEEIC
(. TOFICDFOREEIVIATAT - TATT /RIERDRT— LD
YESIMESIH; ZLTTATTHHEDITFIUR., Eie). THAU DR
BEEEICIER T 20 ESM . AEFENFET,

DEO3 Product Design: Innovative & Sustainable Design

DEO3 FTAX YN FHAL : A/ INT4T &Y RATFAFT TN THFAY

Design that addresses social and/or environmental issues,
infroduces long term solutions, and raises the standard and quality
of life. Include environmental and sustainable energy, education,
health, disaster relief, etc. solutions.

HEPREICETARBELZREL. RAV)1—2avEBAL. £FDK
B-BrLFH5THAL . REME., HRARIRILE— HE. BR. KT
BIBEICET RV )1—avEERET,

DEO4 Packaging Design

DE04 Ny —S T - THAY

DEO5 Brand Collateral

DEO5 TS5 K-a5T3)

Direct mail, calendars, flyers, leaflets, tickets, postcards, invitations,
greetings cards, etfc.

FALYGR A=)V ALUE— T4 — )—DTLyb Firyb RRAMI—
FOBHFR. T —T107 - h—Fig&,

DEO6 Poster Required
DE0é FRRH— iR

Design of the poster which must be a poster format. Digital poster Digital Presentation Image or
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is not eligible. Single poster or campaign constitutes one entry.
RRE—DIA—TINTHHUESNF=THF A, TORIL-RRE—ER RS T
T, 1 MDERREI—EWL 1 FHroR—=2T 1 IUN)—ERBYFET,

Digital Image
TON-TLELT—aV B FERET
CAIVER

- Actual Sample of the Work
EROBRMHTIL

»  Client Endorsement Letter
DIATULDHEBEX

Optional

FFav

»  Video Presentation (max. 2 minutes)
JLEoT—av-ETH(&®E2H)

DEO7 Typography
DEO7 2ART574—

DEOS8 lllustration
DE08 1 S RAKL—Y3y

Required

- Digital Presentation Image or
Digital Image
TR TLE T—2av B FERIET
DB IVEHE

. Client Endorsement Letter
D47 DHEBEX

Optional

FFav

* Video Presentation (max. 2 minutes)
TJLE T—2av-ETH(&E25)

. Actual Sample of the Work
ERDBYMY TV
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DESIGN LOTUS

Back to Categories

THA-0—4R

DESIGN LOTUS

MATERIALS

THA-0—4R

DEO9 Books & Publications

DE09 w5 &/TY4r—ay

Books, magazines, annual reports, catalogues, brochures, press
kits, efc.

EE ME. 72T ILER—k A50YT . Ja—Sv— TLAXYNEE,
Note: E-Book is noft eligible for submission into DEO?, but it can be
submitted to DE14: Digital & Interactive Design

EE-JYUIE DEQY ADIUR)—RAEZNTT . DE14: TR &ADES
T4 THAUADIUN)—DAHETT,

EHEN

Required

WA

- Digital Presentation Image
TN TLELT—aVEfg
Actual Sample of the Work

EROBEYHTTIL
. Client Endorsement Letter
ISATUPDHEX
Optional
A7 ar

«  Video Presentation (max. 2 minutes)
TJLE T—2av-ETH(&E2%)

DE10 Self-Promotion

DE10 /L 7-FOE—>ay

The entry can be made for own agency/company’s or client’s
promotion.

BEENFRTHI—roi— SO T0E—3r, FEISM4T7Y
FOTOE—23ELTIURN)—AIEETT .

DE11 Point of Sale: Small Scale

DE11 RAVbFT-E—IL: RE—IL- R —)L

In-store product display, in-store merchandising, signage,
structural graphics, retail bags & boxes.
AVARNT - TAFT YN TFARTUA  AVRART - R—F T AT A%
=D MRT ST R NT—IL -\ &IRVI X,

Note: ‘Small Scale' refers to the physical size of the object, notf the
quantitative volume or scale of distribution.

FREIL RV EK ERBROY A XEEBLET  FlERE R
AHEFELEEA,

DE12 Point of Sale: Large Scale

DE12 RAV bk FAT—IL:5—T-XF5—)L

Retail & specialist stores, pop-up stores.

INGIE-BMIE. Ry T7vT - X7,

Note: ‘Large Scale' refers to the physical size of the object, not the
quantitative volume or scale of distribution.

E U RV EF L ER BB A XERLET  #IERE RS
HEFELFEA,

Required

- Digital Presentation Image or
Digital Image
TR TLE T—2av B FEIET
CHIVER

+  Client Endorsement Letter
DSAT UL DHEEX

Optional

FFav

*  Video Presentation (max. 2 minutes)
TJLE T—2av-ETH(&®E2 %)

«  Actual Sample of the Work
ERDBEYMHTIL

DE13 Motion Design

DE13 ®—>3>-THAY

Motion graphics, video, moving images, animation.

E—2aV STV RETH L—EVT A A= T A—23,

Required

«  Original Work
AV FILESR

- Digital Presentation Image
TN -TLE T—2avEg

«  Client Endorsement Letter
DIAT7ULDHEBEX

Optional

FFav

»  Video Presentation (max. 2 minutes)
JLEoT—av-ETH(&E2H)

DE14 Digital & Interactive Design

DE14 FOAN AU ESIT14T - THAY

Design that appropriately created for the digital platform or using
the digital product which also show customer journey and
experience. It can be static graphic, icon, websites, microsites,
digital publications, apps and digital installations.

Required
WA

Video Presentation (max. 2 minutes)
TLEoT—iav-ETH (&R 2D)
Digital Presentation Image

TR -TLE T—LavEg
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TR TSR ITr—LITRHETBESIZHESNT-, FEETORILER
FERAL. D DOHRIT— - Or———¢EREBRETRT TH A2, BILE T 504
v . F7A4ay Web YAb . w400 AR AL TORILHERY.
TI) . TR AV REL—a 0 E,

Client Endorsement Letter
DSATULDHEEX

DE15 Exhibitions, Events & Public Environment

DE15 BRE. 1RV A#OERE

Exhibitions, installations, festivals, events, expos, frade fairs,
galleries & museums, office & residential spaces, fransportation
spaces (airport, frain, bus, subway).

BRE.AVRIL—230 ( TZRTANIIL ARNUE, TXRR, BERM, £
iTeE MR, A T4 R/ BAEZERM., XM (ZE, BE, A T
%),

Required

WIR

- Digital Presentation Image
TORI-TLELT—avEfR

«  Client Endorsement Letter
VAT bDHEEX

Optional

7 av

«  Video Presentation (max. 2 minutes)
TJLEvT—av-ETAH(&®E25)

DE14 Integrated Design Campaign

DE16 1V TIL—TYRTHAFroR—

Campaign that effectively and seamlessly utilises multiple
mediums.

BHOTSIVNIA—LENRN DV —LLRITERLEFYyOR—,

Required

« Video Presentation (max. 2 minutes)
TJLEvT—av-ETAH(&E 2 )

- Digital Presentation Image
TORIN-TLELT—avEfR

. Client Endorsement Letter
VAT ULDHEEEX

Optional

I av

. Actual Sample of the Work
ERDBEYHTIL

DE17 Resilience Through Creativity***New

DE17 LYVIVR-RI—-YYIATAETA ***HFE&

A special Lotus Award sub-category to recognize ideas and
creative solutions that demonstrate resilience and resolve in the
face of the Covid-19 global pandemic. It is awarded to works that
rise above the crisis to create public, economic, cultural and/or
other ideas for the greater good. The solutions may or may not be
connected directly to the brand.

A—2REQHFRYITATI)— BN FT VAV RRERRE/ D TIVIIC
AHRMNIRBLGBIEREEREDTAT 7OV IAT4TH))1—3
VEFMLET . AL ARDOFNEDO-DICRE#EZRRL A -FF-XE-F
DMDTATF7EEAHZESIETIERICEONET, V)a—3avETS
VREEEDLEASTOTHREVER AL

Required
+ Video Presentation (max. 2 minutes)
JLEvT—av-ETH (&R 2D)
Digital Presentation Image or
Digital Image
TN TLE T—2av BB FELIET
THIVER
Client Endorsement Letter
DATUPDHBEX
Optional
FFav
. Actual Sample of the Work
ERDBEMYFTIL
«  Original Work
FUOFILER
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DESIGN LOTUS

Back to Categories

THA-0—4R

LOTUS ROOTS MATERIALS

<A—3X: L= >

LRDE Lotus Roots Required

LRDE A—4R-JL—Y WE

This is an award unique to ADFEST that is awarded to works that «  Cultural Context Explanation
embody local values whether in terms of culture, religion, beliefs, XAL BB E o D fEFR

fraditions, or language. Lotus Roots recognizes works that preserve |« Video Presentation (max. 2 minutes)

and celebrate the rich heritage and value of each local culture. TLtEoT—aETH (&R 25)
O—4X-)L—YI&. ADFESTHBDEELL T, k. R&K. 5. &, S84 Original Work (for works submitted
EL g DOMESREARLERICEONET . ThThOHIBICER DX to DE13)

e ENGEEOMBELZEY. MALERZIELET, AUSFILER(DEIZADIVR—5)
Digital Presentation Image or

°

Digital Image

o TUAL-TLEUT—IavEgEEE
TORIVEER

. Client Endorsement Letter
ISAT U rDHERE

Optional

A7 a3y

«  Actual Sample of the Work
EROBMYTIL
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DIGITAL CRAFT LOTUS

Back to Categories

FOEINHZT-A—ER

The Digital Craft Lotus awards the value of technological craftfmanship, where design and function enhance
the user experience and/or archieved the digital elements. Work should also demonstate its execution of
that digital context. The decision of juries will be focus on the execution and experience.
TOBII-IFTh-O—3R(E, THAUEREN L —F—RRERIEL. HEAVWETOHIILEREIFFIAL-, T9/00—

12815957y TDBEICHLTEINET,

BEERIEEL. TOFLDOXRAEDLIICRBSN=OAZHRBALTTFEV, BEEFIL. RENBE LV 1—H—KER

[CERZEVTEER-RELFY,

DESIGN

<TFHLU>

Overall creative aesthetic value of the work.

EREEDEHIE{E

CDO1 User Interface (Ul)

CDO1 A —H—-A22—T7x—X(UI)

User Interface design interaction with consumers that opfimises the
brand on a digital platform through presentation and overall user
experience.

TORI TSI TA—LIZEIT S, 2—F— AU F3—T1—ADTHAU &K
REFUVEANEL——KBEZEL-OV 21— —LDORFRICEDTIV
M EiE D & IE1E

MATERIALS
REAEH

Required
WA

URL

)29 5 URL

*  Video Presentation (max. 2 minutes)
TJLE T—2av-ETH(®E25)
Digital Presentation Image
TOAIIN-TLELT—aV EfE

«  Client Endorsement Letter

A—H—KEEERIL T H=ODF S/ - ETAHE., E— 3> J357
VIR ETH . T A—=3>,

VAT FDHEEX
CDO02 Video/Moving Image Required
CD02 E-77 - B)E R
Online video, moving images, motion graphics, video, animation |« URL
that enhance the user experience. )25 URL

*  Video Presentation (max. 2 minutes)
TJLE T—2av-ETH(®E2 )

« Digital Presentation Image
TN TLE T—2avEfg

. Client Endorsement Letter
D247 DB

Optional

FFav

*  Actual Sample of the Work
ERDBRYH LTIV

CDO03 Digital lllustration

CDO3 7RI AFAR—3Y

Digital llustration utilised creatively for the digital platform,
including 3D modeling, fo enhance the user experience.
A—H—FRBRERIETELHDIZ. 3D EFUVITEELTOAIN-TS9RTF+
—LET OVIATATRAETERSNLT ORI ASAL—23Y,

CDO04 Digital Image Design

CD04 TR A A= - TH ALY

Digital image design, including photography, artwork, image
manipulation, utilised creatively to enhance the user experience.
A—H—REBEBIET BTV IATATHFAEATERSN . BE. 7
— T AA=D -2l —2av (D) ZETL T ORI 14—,

CDO05 Music/Sound Design

CDO5 BEE /HOVE-THALY

Music or Sound Design, including branded music and sound
design, ufilised creatively to enhance the user experience.
A—Y—RBREEILT BTV TATATHEAETERSN- BEF:
FYIUE-THAL,

CDO0é Overall Aesthetic Design
CD06 £FMLETHALDELS

Required
BE
« URL
)25 URL
Video Presentation (max. 2 minutes)
JLEoT—av-ETH (&R 2D)
- Digital Presentation Imaged
TR -TLELT—LaVER
+  Client Endorsement Letter
DAT U DHEEX
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The overall aesthetic design that enhances the user experience.
A—H—KBRERILTH. ERERDTHFIODELE,

FUNCTION

<HEEE>

Practicality, Functionality & Performance of the work.

EROERYE. BEME IV T+r—7TUR

CDO07 UX & Journey Design

CDO7 A—Y—{§ER &Sy —=—TH I

How the design fluidly results in the overall cohesive interactive user
experience with focus on functionality.

ERDTHAUNED LS, 2HRELTH—BHIHYNA RO 1—F—IK
BRICHELTLAAZE, HEEMICERZEVTFMMLES .

CDO08 Native & Built-In Feature Integration

CD08 R AT 4T &E IR - Tt—F—- A TJTL—2ay

Creative utilisation of built-in and existing integral features of a
digital device such as mobile, tablet, desktop, laptop, or other
digital device including built-in cameras, microphones,
touchscreens, Bluetooth, mobile sensors, GPS, and so on.

ENAIL BTN TRIMNT (ST T  HBWEE LR - HAT 7
A9 BIFRD) =2 TI—b9—X BN H— GPS HEDRIE
TORIMER -ZREICE TS, AAARBLUVBEFED— KRBT —Fv—
(#ee) R EMITERLI S,

CDO09 Experience Design: Multi Platform

CDO9 REBRTHAY: TNF-TIYNTA—L

Immersive digital experiences (include both large and small scales)
and events designed to engage and/or interact with consumers
such as VR, AR, digital installations, motion chairs, multi-screen and
multi-dimensional experiences.

VR.AR, TR - AV REL—2ay  F—2ayFI 7  TILF-RY)—
SRIF-TAAaFIMRBRIGEEZ BT RABDTO2)LIKER (KIRE,
INRIEDEAZEL) LAk,

CD10 Overall Functional Design

CD10 £FMLTH 1 DR

The overall excellence in performance and functionality.
EERELTNTF—IURBLUHEEEICEBN-1E &,

MATERIALS
RHEH

Required

W
URL
)95 URL
Video Presentation (max. 2 minutes)
TJLEoT7—2av-ETH(®E2S)
Digital Presentation Image
TOAIN-TLEUT—2aV B

+  Client Endorsement Letter
DFATUrDHEBEX

53
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DIGITAL CRAFT LOTUS

Back to Categories

FOEINHZT-A—ER

TECHNOLOGY

<TFU/80—>

All digital entries including mobile can be entered multiple times in
this section: The jury will consider the value of the applied
technology as a platform for creative digital content and how it is
executed to enhance the user experience.
ENANEECTRTOTPAIIERIE. FATI)—ICEHE O ) —
MAEETT . BEREIE. YV ZAT4T -T2 - TUIDT IV T4
—LICIERAEINI-TI/00—DO f{EL. Thi1—F—FBRA{EDT=HIC
EDESIERTIN-DOIEFMORRELET,

CD11 Innovative Use of Technology

CD11 79/A —DEHFHMLER

Campaign that innovatively utilises existing or new technology
including artificial intelligence, virtual reality, robotics, gadgets or
electronics, wearable technology, voice activated technology
and inferactive technology, etc. to enhance the user experience
and/or brand communication.

Al N—=F X)L YF7) T4 BRTAIVR AP ybELIEILIMOZIR (D
I7STN-TH/00— BEEMTI/ OO — A5 T47 - 79/
—HEFEC BFEOFEEFHLLTI/OS—DEHWEERICEY . 21—
Y—REBE LV FIETS5UR 0322/ —2a3 %8 T5FvoR—,

MATERIALS

Required

W

« URL

1)> %% URL

Video Presentation (max. 2 minutes)
TJLE T—2av-ETH(®E2 )

« Digital Presentation Image
TOAIIN-TLELT—aV EfE

Client Endorsement Letter
DSATUrDHEBEX

DATA

<7T—5>

All digital entries including mobile can be entered multiple times in
this section: The jury will consider how data is presented or utilised
to enhance brand experience.
ENANERTTRTOTOZIAEGRIT, FATT)—IcEHBBIOIV ) —
MAEETY . BERHEIE, TS5V FHRBEIEDT=OIC, LT —2hM RS
N, F-EFRASN-OMZFHEORRELET

CD12 Use of Data

CD12 2—R#7T-F—4

Campaign that demonstrates and utilises innovative use of data to
engage consumers whether through its collection, compilation,
development, and/or visualisafion.
HEBEEEODIVF—DAUMEARNELT. T—20ORE. RE. RS LUV
FrEAIRIEEVN S EHGERZETL v R"—,

MATERIALS
RHAEH

Required
WA

URL

)25 URL

Video Presentation (max. 2 minutes)
TJLE T—2av-ETH(®E2 )
Digital Presentation Image

TN -TLE T—2avEfg

*  Client Endorsement Letter
DAT U DHEEX

DIGITAL CRAFT LOTUS

MATERIALS

<TFOAIIH57h-A—FX>

CD13 Resilience Through Creativity***New

CD13 LPUIVRRIL—D)IATAET1 ***FE%

A special Lotus Award sub-category to recognize ideas and
creative solutions that demonstrate resilience and resolve in the
face of the Covid-19 global pandemic. It is awarded to works
that rise above the crisis to create public, economic, cultural
and/or other ideas for the greater good. The solutions may or
may not be connected directly to the brand.
A—2REQRFERYITATI)— BN FT VA RBERIE/ D TIVIIC
AHERMNIRBGBIEREEZREDTAT 7OV IAT4T ) )1—3
VEFMELET . HEL2ROFIEDO-OICHEERRL A - BF- e %
DMDTATF7EEAEETIETHERICESNES . V) a—avETIv
FEBEEDHEA>TOTEBLEE AL

Required

Y

« URL

)95 URL

Video Presentation (max. 2 minutes)

TLErvT—av-ETH(®E2H)

+ Digital Presentation Image
TR TLELT—oa v Efg

+  Client Endorsement Letter
DFATUrDHEBEX

Optional

AFoay

* Actual Sample of the Work
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ERDOEYHTIL

LOTUS ROOTS

MATERIALS
REAEN

<O—ZR-)L—Y>

LRCD Lotus Roots

LRCD O—%X-)L—Y

This is an award unique to ADFEST that is awarded to works that
embody local values whether in tferms of culture, religion, beliefs,
fraditions, or language. Lotus Roofts recognizes works that preserve
and celebrate the rich heritage and value of each local culture.
A—%X-JL—Y(E, ADFESTHBDOEEL T, X1b. R¥. E%. oHi. §5
HE MBOMEREARRLI-ERICESNET, ThThOHEICES D
XD ENEEEOMELZEY. MASEMEFELET .

Required

W

« URL

1)> %% URL

Cultural Context Explanation

AL RSB E Avio D R R

Video Presentation (max. 2 minutes)

JLEvT—av-ETH (&R 25)

« Digital Presentation Image
TR -TLE T—2avEg

+  Client Endorsement Letter
DFAT U DHEBEX

Optional

FFav

*  Actual Sample of the Work (for works
submitted fo CDO02)
ERDOBEMYTIL (CDO2 ~ADIUHY

—43)
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DIGITAL LOTUS

FIRIL-A—ER

WEBSITE

<Web H4A1k>

A single website or microsite. If the work consists of more than 1

digital platform, please submit to the Integrated Digital Campaign

(DI10).

$—0) Web Y ARELIETAI-H AR WBY AP o ERAFHOTS [t
B TIYNTA—LITFLDBFBEE. /T L—TIF-TORI X%
IR—2(DN0) IZTUR)—LTTFIELY,

Note: Can select only one sub-category under Website.

FEOEDDERIF. FATIV—RD1D2DOHTHATIY—ILHT b —

TEEEA,

DIO1 Website: Best Consumer Website Required

DIO1 Web HAk: _RZk+av¥a—7— Web 41k WA

A single website created for product or services purposes - . URL

including main site, microsites and short-term microsites. )25 URL
BRFELFIY—ERDRREBMICESNTZ A - YA+ 749044 |« Video Presentation (max. 2 minutes)
FAFRIY AR EBEROFvR—2 - HANEED . B— Web Y1k, TJLE T—2av-ETH(&E25H)
DI02 Website: Self-Promotion & Corporate Website - Digital Presentation Image

DI02 Web H-Afk: )L 7-FAE—L 3> &a—HRL—kWeb 41+ TN TLELT—avEfg

A single website created by an organization or agency in orderto |« Client Endorsement Letter

promote its self, product or services. Non-product-based IS5AT LD HEE
company image, competition or event sponsorship, Christmas
messages, company mergers, flotation & relocation and TV
Programme sponsorship.

HARFLEI—Czod—I2&>T BRE S @RFLEY—EXEZTOE
—b;FB=DICHESNTzE— Web YAk, BRICEDIHIENVEEA A—
D BEFERIIARUIMEE . JURATR Ayt —U DEEG. FHETH
fynsr—iay  TLEBHREEEAFT,

ONLINE VIDEO

*US51 BT

Online Video must be original films created for the Internet, and
excludes films that were originally created for TV or cinema which

have subsequently been posted on the Internet. MATERIALS

RHEHAEM

AhTI)—ADEHITHTI)—~IE, 15—y BICHESh =AY
CHILBEERDAMIVN—TEET , JRDICTLEFITBERIZH
ESh, EORAVE—RYMIBRBSNEERIIHRICEAFEA,
Note: Can select only one sub-category under Online Video.
F0EODERIE. FEIDAVOVEDDH T HTI)—ICLMIUR)—

TEFHA,

DI03 VDO, Series & Webisode Required

DIO3 ETH#, ¥)—X&EY—F WA

A series of online video. . URL

T4 ETHDI)—X, )24 % URL

DI04 Viral VDO «  Original Film

DIO4 AT ETFTH AU FILENE

Online video created primarily to be shared or distributed online. |+  Digital Presentation Image
FITAVA—2Vb LD 7 BREFEELTHESN A S/ -ET TOAIN-TLEUT—avEE

#*o . Client Endorsement Letter

DIO5 Interactive VDO ISATULDHEX

DIOS 12859 T4T - ETA Optional

Interactive Video that allows users to control, customize or alter FF a3

the course of their experience. «  Video Presentation (max. 2 minutes)
A—H—BHEMNMREBREIIO— )L, DRI A R EIERETELM2E5 TLEoT—2av-ETH (&R 2 D)
9747 ETH,
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Work will be judged specifically on how well the social platform  MATERIALS

been used on its execution. EHEH
BEERIZ. EQESITY—2v LTSN IA—LR EFISERSATL
AN FICERZEVTEESNET,

D106 Use of Social Required

DIOé 1—R-FT-vY—Lv)L IR

Campaign that utilises social networking, blogs, sharing sites, etc. | URL

through the digital platform. This includes online communities, 1)> %% URL

real-time response, user generated content, and innovative use of|s  Video Presentation (max. 2 minutes)
social media. TLEvT—av-ETH(&®E2D)
TR TIYRTA—LIZEWNT, V—vIL-2ybD—%24 J0s | Digital Presentation Image

IT7 AL EEERL-XYoR—V AU TM0 - 032 =T T IILEA TN TLELT—aVEfg

L LRRVR, A—HF—- DR —TYR- 22TV Y=y )L AT4F7 |« Client Endorsement Letter

DEFHERLGEEEHFT, ISAT DB
DI07 Social App & Tools

DIO7 Y—vL-7T1) &Y—IL K

Campaign that demonstrates innovative use of the application or
tool for the social platform.

V=% )L T YR IA—LADOTTIVELIEY—ILEEFHFMITERLTLS
FroR—1,
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DIGITAL LOTUS

Back to Categories

FORIL-A—RR

OTHER MATERIALS
Z 0t REEN

DI08 Web Banner, Display Ad & Rich Media Required

DIO8 Web /XF—, FARTLALE &YYTF ATA7 W

Relating on the web banner including a fraditional banner « URL

medium including HTML, GIF, Flash or Video as well as display ad. )94 URL

and rich media include landing pages, page-takeovers, « Video Presentation (max. 2 minutes)
expandable ads, interstitials and any other form of rich media TLE T—av-ETH(&EE2S)
including HTML 5 and video. - Digital Presentation Image

KRB DINF— AT 4T (HIML, GIF, 759> aF = [LBE) =& . Web TN TLELT—aVEfg
NF—ILEICEET DGR TARTLAEE SoT405 -R—=T  R— |« Client Endorsement Letter

D TFAVF—N—EE . TVRNUETVEE AVE—RT1vIVIEE. DSATULDHEX

ZOMHTMLS EETAZELUYTF - ATAT

DI09 Branded Game

DIOY TS5 TyR-F—L

Game made specifically for a brand.

BEISURDE=OIZHIESN =S — L,

DI10 Integrated Digital Campaign

DINO AT L—TYR-TORIL - FooR—Y

Campaign that effectively and seamlessly utilises multiple

platforms/channels, which may also include both offline & online

executions.

BRDOTIIRIA—L/ FroRIEHRANDL—LLRITERALTLS

FXINR=V A VIAVERN A TIAVEFHOMAEZEAFT,

DIGITAL LOTUS MATERIALS
<TFTRIL-A—EFX> RHEH

DI11 Resilience Through Creativity***New Required

DIl LPUIVR-RI—-I)IATAET1 55 LY |

A special Lotus Award sub-category to recognize ideas and < URL

creative solutions that demonstrate resilience and resolve in the )% % URL

face of the Covid-19 global pandemic. It is awarded fo works

that rise above the crisis to create public, economic, cultural
and/or other ideas for the greater good. The solutions may or

may not be connected directly to the brand.

A—A2REDYHRY ITHhTI)—. HEIOF VAL RBEEAE/ NV TIVIIC
MERMNSIRRGRIERBEREDTAT TRV IAT4T 1Y) 21— 3
VEFELET . H XL ARDOFNEDO-DICRE#EZRRL A -FF-XE-F
DMDTATFEEAHZSIETEIERICEINET, V)a—avEIov
FEBEEDHEA>TLTEEULVER A,

*  Video Presentation (max. 2 minutes)
TJLE T—av-ETH(®E2 )

« Digital Presentation Image

TN TLELT—avER

Client Endorsement Letter

DAT U DHEEX

LOTUS ROOTS

MATERIALS

<O—FX-)L—Y>

LRDI Lotus Roots

LRDI A—4 X - JL—Y

This is an award unique to ADFEST that is awarded to works that
embody local values whether in terms of culture, religion, beliefs,
fraditions, or language. Lotus Roots recognizes works that preserve
and celebrate the rich heritage and value of each local culture.
O—%X-JL—Y(I, ADFESTHBDEEL T, X1k, R¥. X, GHi. §&
HE s OMESREABRLIERICEONET . TN ETnOMEBICERTD
XD, ENGEECMELZEY. MASEMEFELET,

REHEH
Required
WA

URL
)95 URL
Cultural Context Explanation
XALBBIE O S D fEER
Video Presentation (max. 2 minutes)
JLEvT—av-ETH(&®ER2D)
- Digital Presentation Image

TR TLE T2V Efg
+  Client Endorsement Letter
VAT UL DHEEX
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DIRECT LOTUS

Back to Categories

FALHK-O0—2X

Direct Lotus goes beyond the ambit of traditional direct marketing to encompass all or any kind
communication where it is possible to deliver measurable results in the consumer as well as business to
business marketing. Direct medium can be used individually or in combination where there is a simple and
clear method to measure success. The key to successful Direct communication is “targeted relationship” with

measurable results.

FALIMO—BR(E SSTALIFTIVEZTALINI—T T4V T DEBEZEZA T, BEEBLVEDRR by-EDRR

(B2B)ICEH9 4. sHRIAIREGHERZHE SHOHSHIZ21 2T

—2avERRELFET RERETELL VT ILTHIELHE

BHniE FALIMEREZERNIZHENIMAEHLE TERTEET A MLIN 2227 —2a0 ORI EZ—7Tuk-1)

L—2aviwd (A= ybEEDIL—aEY) JEFRITEDRRTY .

The decision of the Juries on Direct Lotus winners will be based on 5 criteria and weighted as follow:

BEENY *fI/OF A—32RXZEBEYDED 5 HELERTUTDRYTY :

Creativity/Idea/Insight (40%)
DIVIATAETASTATT /AP Ak
. ;;rirmcgegy (10%)
. {I:a:e;ﬁs (20%)
+  Creative Targeting (10%)

DIVIATAT - B—H T4

DIRECT LOTUS

ALY A—FX

DMO01 Direct Mail

DMO1 A ALk A—)L

One-dimensional and multi-dimensional mailing including greeting
cards, printing advertising, inserts, sample and pop-ups mailing
sent either by courier, dispatch or hand delivery where there is a
clear and measurable action.

JV—=Fa2 T - h—F HRILE. 10— ERYR_AAF L) 5B, EEIE.
REEELFFELCISOTRESNDI YU TIL Ry TT7ITA—ILEE
O . BAMETERINTREL TR, RICE5IEH T FES SV ILAEREY,

DMO02 Low Budget Campaign

DMO02 O - /\Vxyb-FroR—Y

Best creative with production budget of below USD 1 per item,
excluding agency fee.

FEEMAT - D —FHHERNT 1 RELREDEBNI-1E R,

MATERIALS

RHEHEX

Required

«  Written Submission

EmERBAE

Digital Presentation Image

TN TLELT—a v Efg

Actual Sample of the Work

ERDBEMYTTIL

Client Endorsement Letter

DSATULDHEX

Optional

FFav

«  Video Presentation (max. 2 minutes)
JLEoT—iav-ETH (&R 2D)

DMO03 Use of Film & Audio

DMO03 1—R-# T D4V LA&F—T 474

Film developed for television, cinema, web, mobile, or outdoor
and all kinds of communication developed for radio or other use
of audio media includes radio spots, DJ mentions, radio promos,
etc. where there is a direct call to action and measurable results.
BEHEITEIMLE (call-to-action) L. FHEIRIREAGHERAHE S, TLE BR
B, Web, ENMIVERQET IR T7AEIFIZHIEESN-BIEESR. HDLIES
vd’%0)11ﬂ0)71'—7471' ATATDE=OITHEENF-Z0F - ARy DI D
H.OUA-TOE—2avREEELTRTOIZIa = —2av iR,

Reqguired
e Written Submission
EmERBAE
Video Presentation (max. 2 minutes)
TLEoT—iaETH(®E2H)
Digital Presentation Image
TR -TLELT— 3V EfE
Client Endorsement Letter or
Media Schedule
DIAT DB F(TEARR T 21—
)17
Optional
FF a3
. URL
)95 URL

DMO04 Use of Print & Conventional Outdoor

Reqguired
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DM04 1—R-#T-FYU &AL F IV FTINT

Printed and conventional outdoor communication, where there is
a direct call to action and measurable results. Includes
magazines, newspapers, posters, billboards, etfc.

EEITEIMLEE (call-to-action) L. FHAIRTREGHER A H & 5. H#E5. FiE.
RRI— ENLHR—FEEETCHRERHOIVIEERR T IMNT-032 =4

_:/3>1IEI:II:IIJO

WA
»  Written Submission
EREREAE
»  Video Presentation (max. 2 minutes)
JLEoT—av-ETH(&®E2D)
Digital Presentation Image
TN TLELT—a v EfR
»  Client Endorsement Letter
DIAT7ULDHEBEX

DMO05 Use of Direct Ambient: Small Scale

DMO5 1—R AT A ALYk FUEIVM: RE—ILRT—)L

Use of the surrounding area or environment where there is a direct
call to action and measurable results. Small scale includes glasses,
napkins, beer mats, ashtrays, petrol pumps, flyers, stickers,
signage, efc.

OIS PCIRIEEFIAL . EiEITEIMLE (call-to-action) L. EHAIFT &g
HHERAHEER RE—IL-RT7—)LUMRE) ICIE. TSR FTF,
E7<yb RO, $GHR T 754V — ATvh—  BAR—VRENEFE

Required
WIR
«  Wiritten Submission

EmERBAZE
«  Video Presentation (max. 2 minutes)
TJLEvT—av-ETH(&E 2 )
Digital Presentation Image
TORI-TLELT—avEfR
«  Client Endorsement Letter

nEy, DATUPDHBEX

Note: ‘Small Scale' refers to the physical size of the object, not the |Optional

quantitative volume or scale of distribution. I ay

FERE—IL RV EIIERBAEDY A XERELET BIEOCEARE |+ Actual Sample of the Work
BEELEEA, ERDBEMYFTIL

DMO0é Use of Direct Ambient: Large Scale Required

DM06 1—R-AT-FALIFTFTUEIVF:5—-R—)L WA

Use of the surrounding area or environment where there is a direct|e  Written Submission

call to action and measurable results. Large scale includes EmERBAE

supersized and non-standard shaped sites, floor media, events,
live stunts, etc.

IR D HIE PIREZ R AL . BEITHBUE (call-to-action) L. FHAITTEE
HRERNHESER, 5— A7 — )L (KIER) IZI1X. B XE TIZEN DR
KDL, RATAT ARV, AT - RAVENENEENFET,

Note: ‘Large Scale' refers to the physical size of the object, not the
quantitative volume or scale of distribution.

E SO RV ERERBADY A XEEBLET  ECEMRIEE
EBLEEA,

Video Presentation (max. 2 minutes)
TJLEVT—2av-ETH(&®E2H)
Digital Presentation Image

TR TLE T—2avER

. Client Endorsement Letter
DTATUPDHBEX
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DIRECT LOTUS

Back to Categories

FALHK-O0—2X

DIRECT LOTUS

MATERIALS

FALYL-O0—2R

DMO07 Use of Online

DMO7 L—R AT #3531

Websites, microsites, banners ads., eDMs, widgets and viral
campaigns where the activity has a clear call to action and
delivered measurable results.

Web 4k, 2478 H (b $FHY ML) Web N\F—EE. eDM, o1
YR EZTT)) I AF)L-FroR—=URE | BBREICITEIMEEE (call-to-
action) L. BRI gE#a REH I 1E M.

DMO08 Use of Mobile Marketing

DM08 1—R-FT-E/NRSIL-— T4

Campaign that targets consumers on mobile and portable
devices with a clear call fo action and delivered measurable
results. Includes mobile applications, widgets, MMS/SMS
campaigns, mobile films, Bluetooth and location-based
marketing, efc.

ENMILOR—FT BB EEIHEEETREL . AREICITEIME (call-
to-action) L. sHRIAT8EERZH T F v R—U4Ef. E/NSILAITT T
). 942z BEST 7)) MMS/SMS ¥ R—2 [ BN LRAITEE.
TI—by—ROMEEREMALIZI—TTaV IR ENEEFNFET,

DMO09 Use of Social Media

DM09 1—R#T Y= % ILATAT

Social media-led activities with a clear and measurable call to
action. Includes social media, social networking platforms, blogs,
etc.

Y= )LATATINEES S, BfEMN DEHAI A BEA (T EIEEE (call-to-
action) ZES3EE V= v I ATAT V=% )Lk —F 05 - —
EX.JRJBEEEHET,

REHEN

Required
WA

Optional
FFav

Written Submission

EmEREASE

Video Presentation (max. 2 minutes)
TJLEVT—2av-ETFH (&R 259)
Digital Presentation Image

TN TLELT—aVEfg

Client Endorsement Letter

D47 DHEBEX

URL
)95 URL

DM10 Co-Created & User Generated Content

DM10 ®8l/ 12— — Sz RL—FYR-avFY

Socially-led activities with a clear and measurable consumer
engagement, participation, and/or brand collaboration.

AR CEHRIRI e A — Y — IO =D AV SN, ZL T/ F2FaIR
L—avIckd HEETEDFE,

Required
WA

Written Submission

EGmEREASE

Video Presentation (max. 2 minutes)
TJLEVT—2av-ETH(&E2 %)
Digital Presentation Image

TR TLE T—2avEfg

Client Endorsement Letter

VAT UrDEEBEX
DM11 Use of Technology Required
DM11 1—R-#TJ-FH/0¥— WA

Communication utilizing and introducing new technology and its
applications. Includes virtual reality, augmented reality,
interactive technology, wearable technology, 3D printing, etc.
FLOEMOZOMRAZMA-BALEZIZa=r—230  (REBEE LR
WE AVIZ9T4T (RAR) - TH/BO— DIF7ZTI)L-T5/80—,
DTNV TAVTREEEHFET

Optional
A7 a3

Written Submission

EGEREASE

Video Presentation (max. 2 minutes)
TJLE T—2av-ETH(&E2H)
Digital Presentation Image

TN -TLE T—2avEg

Client Endorsement Letter

VAT DB

URL
)25 URL

DM12 Field Marketing
DM12 4—JLE-R—=Y T4 Y
Campaign that targets consumers on the field marketing and/or

Required
WA

Written Submission
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real-time activities. Includes shopper marketing campaigns, on
ground promotions, events, sampling activities, door-2-door
campaigns, direct sales, etc.

TA— IR R—r T4 T E LV FEVTILEALEE T, HEEES—
TIRELzF Yo R—2, 3uN— = T4 - FvoR—=2 F- Y
SOUR-TOE—13 (HETOE—3 B E) ARV HUTYLT

EREREAE

Video Presentation (max. 2 minutes)
JLEoT—av-ETH&®E2D)
Digital Presentation Image

TN -TLE T—2avEg

Client Endorsement Letter

FRIZARE. F A LU —ILRIEENEENET, DIATULDHEBEX
Optional
FFav
- Actual Sample of the Work
ERDBEMYFTIL
DM13 Direct Campaign for Retention/Loyalty Required
DM13 T3y / AA4XILTAD=HDF LI FroR— WA
Campaign that initiates a targeted drive towards a business, «  Written Submission
company, or product in order to establish a relationship with the ESERBAE

consumer or encourage consumer loyalty.
HEBEEOBEBEIYERIZBEEDOOAVILTARIED-HIZ, BE, &1t
FREARBAREI—TVRBIZET-FroR—,

DM14 Direct Campaign for Launch/Re-Launch
DM14 OV F / BOVFOEHDF (LI FroR—Y

«  Video Presentation (max. 2 minutes)
TJLEvT—av-ETAH(&E25)

- Digital Presentation Image
TORIN-TLELT—avER

. Client Endorsement Letter

Campaign created to launch or re-launched a brand, product or DIATULDHEX
service.

TS5UR, BRFLIFY—ERDAVFELIEBOAVFOIHDF o R—

“o

DM15 Use of Data Required

DM15 1—R-# 7T F—4 WIR

Campaign that utilises creative use of data to enhance the «  Written Submission
targeted consumer experience and lead to measurable business EmERBAE

results.
BiZEéLfzarda—v—DKREEERIEL . SHRIRTRE R B R RICOHITS
=012, T—2ZRIEMIERAL TS FroR—2,

« Video Presentation (max. 2 minutes)
TJLEvT—2av-ETAH(&E25)

- Digital Presentation Image
TORI-TLELT—avER

. Client Endorsement Letter

9SATrDHEEX
Optional
*AFoar
« URL

)95 URL
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DIRECT LOTUS

Back to Categories

FALHK-O0—2X

DIRECT LOTUS

FALYL-O0—2R

DM16 Integrated Direct Campaign

DM16 1T L—TIF- ALk FroR—

Campaign that effectively and seamlessly utilises multiple
mediums/channels. Entries should include details of measurable
results of the campaign.

BHOATAT /FroRILEHRUNDOO—LLRITFERALTLSFr
R—=2, TUM)—E@RIZIE, FroR—2 D RIFER D FFHEZE A TGS
NIFHEYFEL A,

MATERIALS
R EH
Required
WA
«  Wiritten Submission
EmEREAE
«  Video Presentation (max. 2 minutes)
TJLEvT—av-ETAH(&E 2 D)
Digital Presentation Image
TR TLE T—2avEfg
«  Client Endorsement Letter

face of the Covid-19 global pandemic. It is awarded fo works
that rise above the crisis to create public, economic, cultural
and/or other ideas for the greater good. The solutions may or
may not be connected directly to the brand.

A—A2REDYHRY ITHhTI)—. HEIOF VA ILRBEEAE/ NV TIVIIC
MERMNSIRRGBRIERBEREDTAT TRV IAT4T1EY)1—23
VEFELET . HELUDOFED-OICHEERRL A H-BF- k-7
DMDTATF7EEAHZESIETIERICEINET, V)a—3avETS
VREEEDLEAOTLTLRLER A,

DSAT DB
Optional
I ay
. URL
)25 URL
Actual Sample of the Work
ERDBEMYFTIL
DM17 Resilience Through Creativity***New Required
DM17 LIV R-RIL—DUYTATAETA ***§iE& WA
A special Lotus Award sub-category to recognize ideas and «  Written Submission
creative solutions that demonstrate resilience and resolve in the EmERBAE

Video Presentation (max. 2 minutes)
TJLE T—2av-ETH(&®E2 %)
- Digital Presentation Image
TN TLELT—oaVEfR
Client Endorsement Letter or Media
Schedule
DZAT7 DB FITEARR o a—
L
Optional
FFav
« URL

)25 URL
« Actual Sample of the Work
ERDBEYHTIL

LOTUS ROOTS

<A—%R-)L—Y>

LRDM Lotus Roots

LRDM A—%2 X - )L—Y

This is an award unique to ADFEST that is awarded to works that
embody local values whether in terms of culture, religion, beliefs,
fraditions, or language. Lotus Roots recognizes works that preserve
and celebrate the rich heritfage and value of each local culture.
A—4%R-)L—Y[&, ADFESTRBDELL T, Xk, R¥. E%. (&, 55
TE B DOMEREARBRLIERICESAET, T T OHEICEED
XAED . EMNGEECMELZEY . MASEMZETMELES .

MATERIALS
RHEN

Required

Written Submission
fEmERBAE
Cultural Context Explanation
XALERIE O S D fiFER
Video Presentation (max. 2 minutes)
JLEoT—av-ETH (&R 2D)
- Digital Presentation Image
TN TLELT—aVEfg
+  Client Endorsement Letter or Media
Schedule
VAT DB FEITEARR D a—
L
Optional
FFav
- URL
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)25 URL

Actual Sample of the Work

EROBEYHTIL
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eCOMMERCE LOTUS

Back to Categories

e av—X-A—4X

The eCommerce Lotus awards creative works which have creativity of eCommerce and all innovative efforts
in the digital business. Works should also demonstrate how the its efforts in the digital business that define the

future.

e Av—R-O—4X[F. e AV—RIZHBITHEIEEERIEL, TOAL-EDRRICEVWTEHMGRYEAZRE-V)ITAT
ATERICHRLTEONET . TN —ERIEFE. ZOTOA-EDRRIZEITEIRYBANERT HFKRERILEITH
FRYFEE A,

The decision of the Juries on eCommerce Lotus winner will be based on the following criteria:

BEEEN e OV—R-O—FREBEBITIED 4 BELRATLUTOEYTY:

o o)
eCOMMERCE LOTUS MATERIALS
eaX—RAR'A—42R RHEH
ECO1 Food & Beverage Required
ECO1 7—F&E/SLyS WA
ECO02 Beauty, Health & Personal Care . Written Submission
ECO02 Ea—TFTA4—  ANILR&II—YF LT {EEHERE
Beauty products, pharma, OTC drugs, wellness, cosmetics, . URL
perfumes, toiletries, sanitary products. 1)>%% URL
SR M. EERAEXR. A OTC) BEXR. BEEE. iR, FK,. |+ Video Presentation (max. 2 minutes)
ML) -8 G BERS AEAR, JLEoT—av-ETH(&®ER2D)
ECO03 Fashion, Sports & Accessories - Digital Presentation Image
ECO3 J7yiayv, AR—Y &7t H— TN TLELT—a v Eg
Clothing, sportswear & equipment, footwear, accessories, «  Client Endorsement Letter
jewellery, watches, luggage, bags, sunglasses. DATUPDHBEX

KE R AR—YDz7ERE. JybDoz7 7Y ) — DT —, Bl
NP AV YN PV S

EC04 Household Products & Maintenance

EC04 N\ RIR—ILR-FOAF DY A TFUR

Cleaning products, household maintenance products, household
items, kitftchenware, pet products, building products & materials.
FBREMA. FEATTFORE G REAM. BFTAG. Ny ER M. &8
EYEER & -FHM,

ECO5 Electronics, Home Appliances & Furnishing

ECO5 TILYMA=HR  R—L-TFSATURKIF—=y 0y
Consumer electronics, home & kitchen appliances, home
decorations, home security products.

RE.RE-EFELEL FEEHAR. F—LEFXa)T1—,

ECO06 Cars, Other Vehicles, Accessories & Auto Services

EC06 h—, FH—-E—IIL, FHEH)—&F—hFH—EX

Sedans, trucks, vans, SUV, 4WD, jeeps, motorbikes, bicycles, boats,
lorries, tyres, spare parts, accessories incl. in-car audio & visual
systems, gas stations, vehicle maintenance products, towing
companies, car dealers, car financing & leasing.

TF U 8TV N SUV,AWD, D—T [ E—4—/\ (), BEE, K—
b A=Y= BAX ARTIN—=Y TOEH)—(BERA—T4F-EDaT
WP RTLEED) . AVIDRRIVR  E—DI - AT FORE R LyA—
=, BRGEE. EO0—2-)—X&,
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ECO07 Retail
ECO7 YT—)
Department stores, specialty stores, eCommerce, online stores,

supermarkets & hypermarkets, restaurants, fast food chains, cafes,

pubs.
BEE.EME. e av—X AU 5MV AT RA—/IN—=T— vk /NS
N——45Yr LRANSY D7RANIT—K-Fxz—> HhTx. /8T,

ECO08 Travel & Leisure, Entertainment & Communication Media
ECO08 FSRIL &L T —, TVATAVAVNKAS A= —2a0 AT147

Transportation & fravel services, tourism authorities, hotel & resorts,

toys, recreational facilities, sports facilities, festivals & events,
museums, Newspapers, magazines, books, broadcasting stations
& programs, sfreaming & music services.

Bk - RITY—ER BB -2 KTV U=~ LYY I—2a ik,

AR—YREER . TTRATA/NL- AR EYEE, #1E. #Es. T8, EH-

B AN =S5 B8 Y—FE R,

EC09 Finance, Commercial Public Services, Business Products &
Services

ECO09 774 F VR, AX—vIL- Ty -H—ERX BHEMRHT—FE
A

Banking institutions, investment firms, mortgages & loans, credit
cards, insurance, real estate investment, business equipment &
supplies, B2B services including agencies, telecommunications,
waste management, educational institutions, law enforcement,
uftilities companies (electricity, water, gas), healthcare.

SR, REST. FTEEEFRD— . ILOYNI—F, RIE. TBIER
B EBEHRR-AHRR.B2BY—ERAREEZED). EXREE. BEEDE
I HERE., ERITHRE. ABFEE(ER. K. HR) . EE,

Page 55
As of 12/10/2020




eCOMMERCE LOTUS

Back to Categories

eav—X-A—4X

eCOMMERCE LOTUS MATERIALS
e av—RA-O0—4%X RHEH

EC10 Corporate Image

EC10 a—FRL—hk A A=

Non-product or service-based company image including event
sponsorships, seasonal messages or announcements to increase
the brand perception and reputation.
FRBEMFEI—ERRDEDTSUREM MR LEDI=HDAAN
UMRE. FH AV E—IUFITE,

EC11 Corporate Social Responsibility

EC11 a—FRb—bk-Y—S% )b LRRIVEYF4—

Non-product or service-based corporate social responsibility
campaigns on environmental, social, and ethical efforts to
increase the brand perception and reputation.
FRREHFLEV—ERRBEDITSUREM FHER LDO-ODIRE
REAMEFY A HREFBGED CSRIEEDHEMEE) Fro—1,

EC12 Public Services & Cause Appeals

EC12 RTVYyH-H—ERX&I—X-FE—/L

Anti-smoking, anfi-drugs & other addictions, anfi-drunk-driving,
road & public safety awareness, health & hygiene awareness,
political & religious messages, unions & associations,
environmental awareness, human rights awareness, animal rights,
government & forces recruitment, state education, racial, ethnic
& disability awareness, gender equality, abuse, charities,
volunteers & donation appeals, NGOs.

REE, REVMTOMIKFEEEY. RECEEL, RBREHE, #FR-&
AHE BUAK-REMER. S -, RIEEH. AMEEH. 0%
Rl BUFHREDAMSE. AEE. A\BEF-REER-EREER. Bx
FEEFH.BETE. RIUTATOEMOEUMN T NGO (FEBUFHE
8 o

Required

WER

«  Wiritten Submission
EmEREAE

« URL
)95 URL

«  Video Presentation (max. 2 minutes)
TJLEvT—av-ETAH(&E 2 D)

- Digital Presentation Image
TR TLE T—2avER

«  Client Endorsement Letter
D47 DHEEX

EC13 Resilience Through Creativity***New

EC13 LPUIVRAN— D) IATAET1 **Hik

A special Lotus Award sub-category to recognize ideas and
creative solutions that demonstrate resilience and resolve in the
face of the Covid-19 global pandemic. It is awarded to works
that rise above the crisis to create public, economic, cultural
and/or other ideas for the greater good. The solutions may or
may not be connected directly to the brand.
O—42REDWHRYITHATI)— B0 F DA I RBEEE/NTIVIIC
MERMNIRRGRIERBEREDTAT TRV IAT4TME))1—23
DEFHELET . S HR DR BED-OICEE#gETRL A X - BF-t-%
DMDTATF7EEAEEIETIERICESNFES Y )a—2avIETS
UREEEDEMN STV TEELER A,

Required
WiE

Written Submission

EmEiEAE

URL

)25 URL

«  Video Presentation (max. 2 minutes)
TLE T—2av-ETH(&®E2H)
Digital Presentation Image

TR TLE T—2aVvER

Client Endorsement Letter

VAT UrDHEEX

LOTUS ROOTS

MATERIALS

<A—4R:)L—Y>

LREC Lotus Roots

LREC A—4 R )L—Y

This is an award unique to ADFEST that is awarded to works that
embody local values whether in terms of culture, religion, beliefs,
fraditions, or language. Lotus Roofts recognizes works that preserve
and celebrate the rich heritage and value of each local culture.
O—%X-JL—Y(E, ADFESTHBDOEEL T, X1t R¥. E%. GHi. &5
HE . gD MESREABRLIERICEONET . TN ETnOMEICERTD
XD, ENGEECMELZEY. MASEMEFELET,

REHEH
Required
WA

Written Submission

EmEiEAE

Cultural Context Explanation
XALHIEIE b o D R R

URL

)95 URL

«  Video Presentation (max. 2 minutes)
IJLEoT—2av-ETH(&®E2D)
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Digital Presentation Image
TR -TLELT—aV B
Client Endorsement Letter
ISATUrDHEBEX
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EFFECTIVE LOTUS

IJx9T47-A—4R

BEacK o Calegor

The decision of the Juries on Effective Lotus winner will be based on 4 criteria and weighted as follow:
gﬁﬁ?ﬁ\ljlaT{j A—3RZBETHED 4 RELRERATLUTORYTY :

Creativity/Idea/Insight (30%)

HYTATFAETA S TATT /AF A °
. ;;rﬁcgegy (15%)
. Execution & Craft

EERNE T [15%)

EFFECTIVE LOTUS

IJx)T47-0—43X

EFO1 Effective Lotus: Campaign Success

EFO1 T7xH 747 -0—3R : FroR—U -4+ R

Any and all marketing communications efforts, whether success
campaigns or unique efforts within a campaign are eligible to
enter. For unique efforts within a campaign, there must be specific
objectives set by the client, which the entrant achieved.

BULI=F o R—UOMBFDRAZIT o T oR—UGE HowdHT—
TTAVT 222 —av NIV —ERERLEY . BEFOEAEST
Btz F v R=UIZDNTIE, 54T VN RELIAFED BN ERS

MATERIALS

R’ EH

Required

«  Written Submission

EGmEREASE

Video Presentation (max. 2 minutes)
TJLE T—2av-ETH(&E25)
Digital Presentation Image

TN TLELT—avEfg

Client Endorsement Letter

(including all media & production budget).

BPE 20 BRRILRB (TRTORKELHEEZEL) TY—7 T4V
G a2a= =3 FTolzFx v R—VDANIUMN) —EREBLE
-d—o

Note: Enfrant must indicate the number/quantity of the increase
in results fo show campaign effectiveness, not simply a
percentage increase of the results of support their entry. Entrant

NTWETFRIERYEE A, D47 DHEBEX
Note: Enfrants must indicate the number/quantity of the increase

in results fo show campaign effectiveness, not simply a

percentage increase of the results to support their entry.

ESFEEBRE, FYOAR—UNRETRT OIS, ERDOERBEMLU-EAKR

BHF -HELRTLGETNEGYELEA(ZUMN)—B R THRIZEMES (T

ZiIRTIHDTIFLE,

EF02 Effective Lotus: Small Budget Required

EF02 TOxH/F747-0—48RX : RE— )L N\Txyh WIE

This is only eligible for any and all marketing communication «  Written Submission
efforts for campaigns with total budget under USD 200,000 EmERBAE

« Video Presentation (max. 2 minutes)
TJLE T—2av-ETH(&E2%H)
Breakdown of the budget
FEORAR

Digital Presentation Image

TN -TLE T—2avEg

Client Endorsement Letter

RHRBIChEYRIERT2 v o R—V 2R T 5. HoDEI—5T1
a2z =13V BEREELET,

Note: Enfrants must indicate how sustained brand effectiveness
was achieved as part of a longer term campaign.

ESEEF, REIFv U R—UIZBWTEDLSICTZUREDELS RS
NE=OhERSEITAIEHGYEF A,

must also clearly indicate a breakdown of the budget. ISATULDHEX
T RFEERE FvoAR—UHRETRTOIC. EROBEREML-ERD

BEF -HEFRRLGETNIEGYFELA (I —BTHIZEMELZT

FIRINTHD TG . BEE T FE . FPEORNREZARLATNIETGYE

A,

EF03 Effective Lotus: Long-Term Creativity Reqguired

EFO3 T7xHT47-0—48R:AVY - 8—L-H) IAT1ET1— WIR

Any and all marketing communications efforts which long-term «  Written Submission
success campaigns are eligible to enter. fEmERBAE

Video Presentation (max. 2 minutes)
TLEoT—iav-ETH (&R 2D)
Digital Presentation Image

TN -TLE T2 avEg

Client Endorsement Letter
DIAT7ULDHEBEX
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EF04 Resilience Through Creativity***New

EF04 LOYIVR-RI—-QUYTATAET4 **Fiek

A special Lotus Award sub-category to recognize ideas and
creative solutions that demonstrate resilience and resolve in the
face of the Covid-19 global pandemic. It is awarded to works
that rise above the crisis to create public, economic, cultural
and/or other ideas for the greater good. The solutions may or
may not be connected directly to the brand.

A—SRE QRS ITHTI)— HBIAF VAL REEAE/ U TIVIIC
MEAMNSIRRGRSERBEERBDTAT 7ROV IAT14T ) a—23
VEFELET . HELADORBEDO-HICHE#EZRRL A -FF-XE-%
DMDTATT7EeEAHEEIETHEMICEONES, V) a—2avETS
VREEEDEN>TOTEELER A,

Required

»  Written Submission

EREREASE

Video Presentation (max. 2 minutes)

JLEoT—av-ETH&®E2D)

- Digital Presentation Image

TN -TLE T—2avER

Client Endorsement Letter

DIATULDHEBEX

Optional

FFay

- Breakdown of the budget
FEDAR

LOTUS ROOTS

MATERIALS

<B—3R-)L—Y>

LREF Lotus Roots

LREF O—& R JL—Y

This is an award unique to ADFEST that is awarded to works that
embody local values whether in terms of culture, religion, beliefs,
fraditions, or language. Lotus Roots recognizes works that preserve
and celebrate the rich heritfage and value of each local culture.
A—%X-JL—Y(E, ADFESTHBDOEEL T, X1b. R, E%. oH#i. §5E
HE MBOMEREARRLI-ERICESNET , ThThOHEICES D
XD, ENEEEOMELZEY. MASEMEFELET .

RHEHEH
Required

Written Submission
EGmEREASE
Cultural Context Explanation
XALHIAIE Ao D fEER
Video Presentation (max. 2 minutes)
TJLE T—2av-ETH(&E25)
- Digital Presentation Image
TR TLE T—2avEfg
. Client Endorsement Letter
D47 DB
Optional
FFav
. Breakdown of the budgeft (for works
submitted to EF02)
FEDAR(EFO2 ~DIUR)—5)
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FILM CRAFT LOTUS

Back to Categories

T4ILLDFTR-0—32 R

Film Craft Lotus awards craftsmanship works which the technical skill and production value enhance the

story and made the idea stronger.

T4V L9ZT-O—2R (& BEOBFEEETOFT U230 - N\ a—IC&>T MBI WOLH. TA T 7EBIESNIAERITK
LTELNFT,

FILM CRAFT LOTUS MATERIALS

J4)VLs9F5T78-0—5R R EH

CFO1 Directing Required

CFO1 F4LIT42T WA

How the director’s vision enhanced the story and made theidea |+ Original Film

stronger. VT IVEIE
BEHROEDaVvNODICHEEELE R, TAT7EBIELEMMEHES -  Client Endorsement Letter or Media
nEy, Schedule

CF02 Editing DFAT7 DB FEITEARR D a—
CFO2 74T ]y

How the editing enhanced the story and made the idea stronger.

WELSVNIYEBEZRSFE. TAT7ERIELIZODFHESNFET,

CF03 Cinematography

CFO3 RN TS574—

How the cinematography enhanced the story and made the

idea stronger. Namely, through composition, style of

photography, lighting and use of camera techniques.

REAVNNIMEERSFE. TAT7ERIELEODFHESNET , B

BIZIFaRIO a3y BEOREA)L B, WASEMOFERETY .

CFO04 Special Effects: In-Camera Required

CF04 AR v LT 715 hASHEH IR

How the execution of in-camera practical effects (e.g. «  Original Film

pyrotechnics, mechanized props, models, atmospheric effects) or FIVOFIVEIE

in-camera opftical effects (e.g. multiple exposure, ramping speed, |+  Client Endorsement Letter or Media
shutter adjustment, time-lapse, mattes) enhanced the story and Schedule

made the idea stronger. DIAT DB FE(FEARR TP 21—
AAZEMOIERAR B (AT H/=HX  TayTO#MIE. ETIIL. K ]2

SR HAIVTIhATEMDOAEDR(ZEEK. SVEVY -XE—F,. Recommended

DX VA—FRB AALTTR IYTR)D LWDNBERSFE. TATT
ZRIELI-D D EHEENET,

Note: works involving digital visual effects must be entered into
CFO05.

A TORINEDATIL- IO OMEERLERIE CFOS 2T —LT
Ty,

CF05 Special Effects: Digital Visual Effects
CFO5 AR ¥ IL-T IO TIORI-EDaTIL-TTT Y+
How the digitally created and/or manipulated imagery (CGl)

R

. ‘Making of’ VDO support to provide
juries with a better understanding of
the Special Effects used in the
production of the film. The VDO
cannot exceed 2 minutes.
AT (HIERR) ZRERLI-ETA
(&, FEBREICE T HFHRMBRFEAICOL
TEEEHOERERELFET . ETHIF

enhanced a story and made the idea stronger. RE27FTELFET,
TORIILHMIZRIG N, FTNEBEIN-EEZ (CCH A, LAITHEEZELSE

. 7ATT7ERIELIZDDFEHESNET S

Note: works involving the integration of in-camera effects must be

entered into CFOA4.

EAATKEOHEE- IREFE->THRIESN = ERIL. CFO4 [T M) —L

TTFELY,

CF0é Animation (In-Camera or Digital) Required

CF06 7 =A—>a> (HASHEME-IETSHIL) WA

How the execution of the animation (including character/asset »  Original Film

design, build, 2D/3D animation and integration, stop motion, FVOFILVEIE

motion graphics) enhanced a story and made the idea stronger. |« Client Endorsement Letter or Media
T=A—=23>DFHE (XS0 8— /" TrIrDT YA #E&E. 2D 3D 7 Schedule

A= avéAoTIL—ar Ak T =30 E—av U574y VAT DB FEITEARR D a—
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DR)PNDNNYEBZEESEE . TAT7ERIELIEADEFHESNET

L

Recommended

i

‘Making of’ VDO support to provide
juries with a better understanding of
the Animation techniques and steps
applied in the production of the film.
The VDO cannot exceed 2 minutes.
AT (RERR) T RELIETA
(. GEBRRICHEITET = A—a v Hiffie
TOERITOVWCEEEFADEREZREL
FIETARRR 29FTELET,

CF07 Production Design

CFO7 FR&Hay-THAY

How the execution of a cohesive overall aesthetic via production
design, including set design, location builds and prop design
enhanced a story and made the idea stronger.

YT HAY Oy —2a OB MNEETHAUGREEELTOF YA
U THAORERDSIEDEIELS BELVDCYEBEFESEFE. TATT
ZogieLi=-h D FHEShET,

CF08 Costume Design

CF08 KETH 1>

How the costume designer create the look and mood for the
actors and actresses and ensure the props and wardrobes reflect
the story in film or stage productions which to help demonstrate
the director’s vision.

KETHFAF—HULDIZHEED look and mood (R BES) =8IV H
L. F/DEEEREICBREFEIFEHFEICE TAMEERBREEDHL
TUEHROEDaVERICHEEL-OMNEFESNAFES,

Required
WA

Original Film

AVOFILEE

Client Endorsement Letter or Media
Schedule

DIAT DB FE(TEARR TS 21—
L

Recommended

i 3

‘Making of’ VDO support to provide
juries with a better understanding of
the design and production steps
involved in the production of the fim.
The VDO cannot exceed 2 minutes.
AR (RIERR) ERERLI-ETA
(&, FIEBIEICHITEHTHF I LHHETD
TRICOWTEEEADERZRELF
T ETAERRE 2AFTELET,
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FILM CRAFT LOTUS

Back to Categories

T4ILLDFTR-0—32 R

FILM CRAFT LOTUS

MATERIALS

4)VL-957k-0—48X

CF09 Casting

CF09 ¥vRTav4

How the casting selections bring the idea to life and enhance the
delivery of the script. Script can be either way (agency or
production/director).

XX RTAVTBODITATTIZEERERAH . HEAD WEEHT-HMHETE
flichEzT, HARIIEDER TERBVFEFLA(T—2z oo —FIEHER
#EHR),

2t

N

Required
WA

Original Film

AVOFILENE

Client Endorsement Letter or

Media Schedule

DIAT DB XX FE(TEARR TP 21—
)12

Recommended

i 3

‘Making of’ VDO support to provide
juries with a better understanding of
the casting method involved in the
production of the film. The VDO
cannot exceed 2 minutes.

AR (FIERR) ERERLIETA
(&, FHEBRRICE T DF YR T4V T FIEIC
DNWCEEEANERERELFET . ET

BALUROEL T TADEADSVNCTAT7ERESE . BIKICHERSE
RAAEDNDNEENET

CF11 Script

CF11 f{i&

How the interpretation and development of the script enhanced
the story and made the idea stronger. The origin and
development of the script can be either from agency or
production.

HIARDBREELDVNDNYEERSTE. 74T 7LD EHES
NET, FAROA)OFILEEIEIRIE. T—C o —LHERHDEEL N
LTHHEWLFEE A,

CF12 Original Music Score

CR12 A1) T F )L 38k

How the original composition of music enhanced the story and
made the idea & execution stronger.

ERISN = —BDA O FILEMDAVNIYEZROFEE . TAT7EER
Zg L= EHEiS N ET .

Note: works submitted info CF12 cannot be entered into CF13.
FECRI2 ADIVR)—E&RIE. CFI3ICTIUR)—TEFEH A,

CF13 Use of Music Track

CF13 A—R-#T-2a—Uv9-+599

How the choice, integration, reproduction, adapted and re-
mixing of pre-existing music enhanced the story and made the
idea sfronger.

BEfFEhZ @l N, HAHVIEHET. UIYIRTHILET, LHITYEE
fEEoFEt. 74T 7EBRIELIZMDEHESNE T,

Note: works submitted info CF13 cannot be entered into CF12.
ECRIBADIVR)—tE&RIE. CFI2IZTUR)—TEFEH A,

CF14 Sound Design
CFl4 YOUR-FHAY
How the sound design enhanced a story and made the idea

FTR>EE275FTELET,
CF10 Use of Talent/Celebrity Required
CF10 1—R:#T- 4Lk /LT T4 WA
How the use of the talent or celebrity enhances the idea and «  Original Film
brings the script to life. FTUSFIVEE

Client Endorsement Letter or

Media Schedule

DIAT DB FE - FEERR S 21—
L
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stronger.
YOUR-THAUNVONIYEEFELSFE. 74T 7EEIELI- D ETHES
nFEJ,

CF15 Colour Grading

CF15 h5—-TL—F42J

How the colour grading enhanced a story and made the idea
stronger.

AZ—TL—TA4TBONNIEZERS TR TAT 7ERIELI-MDEE
fishFzd,

Required
WA

Original Film

FIVOFIVEIE

Client Endorsement Letter or

Media Schedule

DIAT7 DB EIFEARR D a—
)17

Recommended

i

. ‘Making of' VDO support to provide
juries with a better understanding of
the colour grading techniques and
steps applied in the production of the
film. The VDO cannot exceed 2
minutes.

AL (RERR) T RELIZETA
(. IEBIRICH T EHAT—-TL—T1>
JHtETOeRIOWTEREANDER
FRELFT ETHEIRE2HFETELE
ER

CF16 Resilience Through Creativity***New

CF16 LPYIVRRIL—D)IALTAET1 ik

A special Lotus Award sub-category to recognize ideas and
creative solutions that demonstrate resilience and resolve in the
face of the Covid-19 global pandemic. It is awarded to works
that rise above the crisis to create public, economic, cultural
and/or other ideas for the greater good. The solutions may or
may not be connected directly to the brand.

A—2REDWFEY ITHhTI)— HEIOFT VAL RBEERE/NVTIVIIC
MERMNIRRGRIERBERE D TAT TRV IAT14TM))1—23
VEFHELET . 22RO FIRD-HICHELRRL A -FF-Xk-£
DMDTATT7EEAHEIETIERICEONET, Y)a—23avETS
UREEEDHEN>TOTEELER A,

Required
WIE
«  Original Film
FIVOFIVEIE
. Client Endorsement Letter or
Media Schedule
DIAT DB FEITEARR o a—
)17
Recommended

i 33

. ‘Making of’ VDO support to provide
juries with a better understanding of
the particular methods involved in
the production of the film. The VDO
cannot exceed 2 minutes.
CAFUTT(FIERR) EERELIETA
(F. HEBRIZE TR/ EDFEIZONT
BEEAFOERERELET . ETAH IR
R29FETELFET,
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FILM CRAFT LOTUS

Back to Categories

T4V L-HFT8-0—8R

LOTUS ROOTS MATERIALS
<O—4R:JL—Y> RHEH

LRCF Lotus Roots Required

LRCF A—4R - JL—Y A

This is an award unique to ADFEST that is awarded to works that «  Original Film

embody local values whether in terms of culture, religion, beliefs, FIVOFIVEIE

fraditions, or language. Lotus Roots recognizes works that preserve|s  Cultural Context Explanation

and celebrate the rich heritage and value of each local culture. XALBBIE O S D fEER

A—4%X-)L—YIE ADFESTHBDELL T, X1k, K&, E%k. o, §iE Client Endorsement Letter or

HE MBOMESREARRLI-ERICESNET , ThThOHEICERE D Media Schedule

XAED . ENGEECMELEY . FASERETFMLET, DIAT DB FE(TEARR TS 21—
1%

Recommended

HE2E

. ‘Making of’ VDO support to provide
juries with a better understanding of
the particular methods involved in
the production of the film. The VDO
cannot exceed 2 minutes.
AFTT (HIERR) R ERLI-BRE
(&, HEBIEICH T AHFEDFERIZDONT
BEEEHOEREZRELEFT . BEREIEER
27 FETELET,

Page 64
As of 12/10/2020



FILM LOTUS

Back to Categories

IJ4)LL-O—2R

The same work (that is, identical version & duration) can only be entered into ONE sub-category under either
Broadcast (TV or Cinema, FO1 — F15) or Internet Flm & Other Film (F16 — F28) but can be re-entered into
Resilience Through Creativity (F29) and Lotus Roots (LRF).

BL (N\—=23y  RORSHE—D)EFRIE. <HBE> (TLEEIXBRE. FO1-F15) £z <A 2—F Y ENE & Z D E)
B> (F16-F28) DWL\EFNHADATI—RD ., VEDDHTHATI)—IZDA IR =M AEETT A, <L DIV R R)L
—JYIATAET4(F29)>E<O—F X JL—Y(LRF) > ~DEIBF I M) —IEAEETT,

Entries in the Broadcast Category (FO1-F15) must be aired on the TV/Cinema medium.
<BUE>HTIAV—(FO1-FIS) ADIUR)—ERIE. TLE /BEEATHE  LBSW TOETNIEBYER A,

Internet Film (F16-F26) must be original films created for the Internet, and excludes fiims that were originally
created for TV or cinema fransmission and which have subsequently been posted on the Internet. Such films
should be entered in the Broadcast Category. Internet Film includes pre-roll ads.
<AUB—RYREE > HTIT)—(F16-F26) ~DIUN)— R, 13—y rRICHESN A ) O FIL BB TLTAIEE
Hnd . RACTLEFRRIBREOI=OICHESNIERD AU I—RybMI BRIy —R IR ShET, T5LER
F<HBESHTIT)—A~ADIVN)—ERYET , <AVE—RVBIE > IIETLA—LEEEEHFT,

Any film commercial used interactive on screen entered must be entered into the Interactive Film (F27) or
Interactive VDO under Digital Lotus (DIO5) and Interactive VDO (MB08) under Mobile Lotus if appropriate.

For other film content for any other screens must be entered into Other Film (F28).

Entries in the Resilience Through Creativity sub-category (F29) can be either the broadcast film version or the
internet film including other film version.

BEE LTIV T4 HEEEZA T AEBELE L. RBENEIGEIXAUETIT4T T4V L(F27)  TOZIL-O—R2ZADA
UBS9T4T-ETA(DIOS) . BNAIL-A—RADA359T147 VDO(MB0O8) ~D I )—,1EYFET,

ZOMOEER FICHIEESN BB T VIETHF— - TAILL(F28) ~NDIU M) —ERYET,
LOVIVRRIN— D) IATAETADYTHTI)—(F2NIZTUM)—F B4R IE. BER/AA—Dav b, £EZT 0o
N=23VFELAVF—FYPBIBETIU M) —L TS,

BROADCAST MATERIALS

<% > RHEHEX

FO1 Food Required

FO1 7—F WA

FO2 Beverages «  Original Film

FO2 E/SLyD AVOFILEE
FO3 Beauty, Health & Personal Care . Media Schedule
FO3 Ea—T A ANILR&N—=YFIL- T BARTOa—)L

Beauty products, cosmetics, perfumes, pharmaceutical products,
supplements, healthcare products, sanitary products, toiletries.
ERER. LR BKEER. YTIVAVN AR TR £BA
fn. ML) —E G,

FO4 Fashion, Sports & Accessories

FO4 77viay  AR—Y &7Vt H)—

Clothing, sportswear & equipment, footwear, accessories,
jewellery, watches, luggage, bags, sunglasses.

KE R AR—YDz7ERE. JYboz7 7Y )— DTl —, BilF
NP AV YN PV oS

FO5 Cars, Other Vehicles, Accessories & Auto Services

FO5 h—, 7H—-E—I) 7Ot YY) —&F—b-HY—EX

Sedans, trucks, vans, SUV, 4WD, jeeps, motorbikes, bicycles, boats,
lorries, parts, accessories including in-car audio & visual systems,
gas stations, vehicle maintenance products, fowing companies,
car dealers, car rental services.

vF U 8TV ALY SUV,AWD, O—T [ E—4—/\ (), BEE, K—
b, A== N=Y T H)—(BERNF—TA4F-EDaTIL- P RTLE
B AVIVREUR  E—VILRFEBES, Lyh—=t, EREE.
LoAAh—H—EX,
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FOé Electronics, Household Products, Home Appliances &
Furnishings

FO6 TLOYPAZIR NI RKR—IVE-TAF DY h—L-TISA4TURE&
I7—=wYJ

Consumer electronics, cleaning products, household
maintenance products, household items, home & kitchen
appliances, kitchenware, pet products, home decorations,
building products & materials, home security products.
RE.BRER. FEATTIORER . REAL. RE-EEILLER. &
A& RyMEIER G, TEEMAR. EEYRERS-FM. F—Lt
Fal)T14—,

FO7 Retail

FO7 UT—IL

Department stores, specialty stores, eCommerce, online stores,
supermarkets & hypermarkets, restaurants, fast food chains, cafes,
pubs.

BEE.EME.e AV—XR FUF4 - RNT . A== —4ryb /A
IN—I—=Ib LRSS T7ARRT—R-Fz—2  hox, /\T,

FO8 Travel & Leisure

FO8 rSRL &L T v—

Transportation & fravel services, tourism authorities, hotel & resorts,
toys, recreational facilities, sports facilities, festivals & events,
museums.

k- RITH—EX BXR/-o1. RmFIL-UJ—r R LYY 23y
MEER . RR—YHEER . TTRT1/NIL- AR, EWEE,

FO9 Communication Media & Publications

FO9 aZa=4—a3u  ATAT &N\T)r—ay
Newspapers, magazines, books, broadcasting stations &
programs, streaming & music services.

R M. EE.WER-BHE. AN —SUY - BEY—EX,

F10 Finance & Real Estate

F10 774> R &7 I ZRT—Fh

Banking institutions, investment firms, mortgages & loans, credit
cards, insurance, real estate investment.

f};%ﬂ%%ﬁs BERHA. FHEBRRO—2 ILOYNI—F RIZ. FEIER

F11 Business Products & Services

F11 ESRR-FO& &Y —ER

Business equipment & supplies, B2B services including agencies.
EHHE-HHR.B2B Y —EX(REEEED),
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FILM LOTUS

Back to Categories

IJ4)LL-O—2R

BROADCAST

MATERIALS

<JE>

F12 Commercial Public Services

F123<—S%)L- 7Yy H—ER

Telecommunications, waste management, educational
instifutions, law enforcement, utilities companies (electricity,
water, gas), healthcare.

BEREE. BEEVEE. XEMKE. EZRTHE. ARBEXER. KA
R)NILRTT

F13 Corporate Image

F13 a—RL—k- M A=

Non-product or service-based company image including event
sponsorships, seasonal messages or announcements to increase
the brand perception and reputation.
FHREHFLEY—ERRBEDITSURBEM MR LOI-HDAR
VMMRE. FEHAVE—DFIEEL,

F14 Corporate Social Responsibility

F14 3—RL—bk-Y—2v)L-LRRIVE)T1

Non-product or service-based corporate social responsibility
campaigns on environmental, social, and ethical efforts fo
increase the brand perception and reputation.
FHREHFLEH—ERRBEDTSUREM,FHER LD-HDIRE
RE/HURFY  MEFEBLE CSR(IBEDHEMER) Fro—,

F15 Public Services & Cause Appeals

F156 N\T)yy-Y—EX&I—X-TE—IL

Anti-smoking, anti-drugs & other addictions, anti-drunk-driving,
road & public safety awareness, health & hygiene awareness,
political & religious messages, unions & associations,
environmental awareness, human rights awareness, animal righfs,
government & forces recruitment, state education, racial, ethnic
& disability awareness, gender equality, abuse, charities,
volunteers & donation appeals, NGOs.

REE, REVMEDMIKEFEEEY. RECEEL, RBERSHE, #F-&
AHE. BUAR- REMER. & -he. RIEEHE. NMESH. BHOHE
T, BUFHEDOAMEER, A EEF. AFBEJ-REER-EREER. Bk
FEERF.BETE. RIOTATOFFOFEUMN T NGO GEBUAFHE
) o

RHEH

Required

WIR

«  Original Film
AVOFILENE

. Media Schedule
WIKRTD1—)L

INTERNET FILM & OTHER FILM
<AUBZ—F Y BIE & F O fthEhiE >

F16 Internet Film: Food & Beverages
F16 12 8— v BIE: 7—F &E/\LyD

F17 Internet Film: Beauty, Health & Personal Care
F17 1V 3—3YBIE: Ea—T4—  ALR&/IS—YFIL- T

F18 Internet Film: Sports, Fashion & Accessories
F18 12—y Bl : RAR—Y ., T7yiav &FItH1)—

F19 Internet Film: Cars, Other Vehicles, Accessories, & Auto
Services

F19 13—y hBIE: h—, PHF—E—IIIL,. 7o Y)—&F—h-H—
EX

F20 Internet Film: Electronics, Household Products, Home
Appliances & Furnishings

F20 18— yhBIE: TLYMA=I R INIRF—ILE-TAX Y F—
L FTTSATF VR IT—ow Y

F21 Internet Film: Retail, Travel, Leisure & Communication Media
F21 43—V RBIE: ) T—IL, SRV, LD Y—&OASa = — a4

MATERIALS

RHEH

Required

WA

«  Original Film
AVOFILEIE

. URL
)25 URL

. Client Endorsement Letter or
Media Schedule
DIAT DB FETEARR TP 21—
L

Page 67
As of 12/10/2020



TAT

F22 Internet Film: Finance, Commercial Public Services, Business
Products & Services

F22 48— R YREIE: D7 A4 F VR AR—2 LT -H—EX E
SRR TaFdYr&Y—ER

F23 Internet Film: Corporate Image
F23 18—y b Bl : O—RL—k- 1A=

F24 Internet Film: Corporate Social Responsibility
F24 412 8—2 Y BB : 3—RL—bk-Y—%)L-LRAKRUVEY T4

F25 Internet Film: Public Services & Cause Appeals
F25 42 8—3y Bl : /T Yy -H—ERX&a—X-FE—IL

F24 Viral Film

F26 /15 ILEHE

Films created primarily to be shared or distributed online.
FITAUFAOTOO T FERIFEREZ BMELTHIESNI-BIE,

F27 Interactive Film

F27 42350 T4 BE

Films that interact with viewer. Entries can include 360° live action
photography or VR Film to go into the digital simulations.
FREELNARORFR-ERALHLBNE, 360 ESAT-F7Uav-T+rJ
ST4—0OTIOAIN 222 —2a FTHRERESELELTUN)—T]

BETY,

F28 Other Film Required

F28 Z Dt BhE R

Original film content created for any other screens other than TV, |+ Original Fiim
cinema or internet. Includes digital outdoor solutions, mobile & FIVOFIVEIE

tablet, public screening, events, award shows, branded content
on programs.

TORITOMTERIE EF 2T NTYY-Ea—A0T AR
b RERX.BHRAOISOTYR -2 TUYRE TLE BE., /24 —X
YRS DR DY) =2 (BIBEEWR) [T ICHIESh =AY D FILEIE,

Client Endorsement Letter or

Media Schedule

DIAT DB F I (FEARRT D 21—
L
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FILM LOTUS

Back to Categories

IJ4)LL-O—2R

FILM LOTUS

<74)LL-B—HX>

F29 Resilience Through Creativity***New

F29 LIV R-RI—-DUYTATAETa **FE&

A special Lotus Award sub-category to recognize ideas and
creative solutions that demonstrate resilience and resolve in the
face of the Covid-19 global pandemic. It is awarded fo works
that rise above the crisis to create public, economic, cultural
and/or other ideas for the greater good. The solutions may or
may not be connected directly to the brand.
A—2REQHFRYITATI)— BN FT VA RBERAE/ D TIVIIC
MHRMNIRBLGBIEREEREDTAT OV IAT4TH))1—3
VEFHELET . HELARDOMBEDO-OICHE#EFRIRL A X -BF- k- %
DMDTATT7EEAHESETIERICEINET Y)a—2av(ETF

MATERIALS
REEN

Required

WA

«  Original Film

AVOFILENE

Client Endorsement Letter or

Media Schedule

DIAT DB XX FE(TEARR TP 21—
)12

Optional

A7 ar

URL (For Internet Film & Other Film)
9% URL(A2—Ry N EIE & Z D 1ih

UREEEDHEMN>TLTERLER A, BEDIHE)

LOTUS ROOTS MATERIALS
<A—3R:)L—Y> RHER

LRF Lotus Roots Required

LRF A—32 X - JL—Y WHE

This is an award unique to ADFEST that is awarded to works that «  Original Film

embody local values whether in terms of culture, religion, beliefs, VT IVEIE

fraditions, or language. Lotus Roots recognizes works that preserve
and celebrate the rich heritage and value of each local culture.
A—4X-)L—YI&, ADFEST BN EEL T, X1k, R&. E%&. fHt. 558
HE . D MEREARLIERICEONETS, ThZThOHIBIICERD
XAED . EMNGEECMELZEY . FASERZETMLES .

Cultural Context Explanation
XALHIEIEm A o D FFER

Client Endorsement Letter or

Media Schedule

DIAT DB FE(FEARR TP 21—
L

Optional

FF ay

. URL

1J> 95 URL
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INNOVA LOTUS

Back to Categories

INNOVA(A/—/\)-B—42 X

INNOVA Lotus entries will be judged on their level of genuine innovation, talk-value, and results. The entry
may ufilise only one media or across multiple mediums.

INNOVA(A/—/\)-A—2ZAD T M) —EfmlE. EDEHE., fFEME. EBBEROLAIVIZOVTEEREEINT T E—5K
TOERMERD. EROERKICHI-5EHMERL. TN —HEETT .

INNOVA Lotus will be presented to world-class concepts that have made a dramatic impact on the
marketplace i.e. unique, “landmark” ideas, technologies, designs, applications or creative properties that
have pushed the marketing industry into unchartered territory.

INNOVA(A/—/3) -A—2 R (&, TIHICBINGA VI e 52 - HRALRILOEELI-O TR L TESAET ., (T
BOEI—TTAVTERNINECRBEOEBICEAE Lz, A=—VTEEMETAT7 /it T4 7T 9)
IAT4TERE)

Shortlisted INNOVA entries are required to present their works to the juries online.

If any shortlisted INNOVA enftry is failure to send presenter/s forfeits the shortlisted entry’s right to be eligible to
become a Finalist or INNOVA Lotus winner.

INNOVA(A/—/3) -A—BR[ZT VM) =L T a—h RAMI B ERDEHE (X BEEERICHLT. A5/ THERD
TLE T—2avE T3l EnROLNET,

BHE. I—MAMIB - ERDIGEENNIVIZTLELA—EEYRADHBEWGEE . URERIET7AFURNEIE
INNOVA(A/—/) - O—2ADZEELLDEREIICESNET,

The same work can only be entered once in INO1-INO3 but it may be re-entered into INO4 and INOS.
VDEDDERIE.INOT-INO3 DENMZ 1 EREIFIUR)—MNTEET A, IN04 & INO5S ~ADEIBFIUN)—IEAEETT,

INNOVA LOTUS MATERIALS

INNOVA(A/—/\)-O0—32R REHEH

INO1 Innovation in Creativity Required

INO1 4/ R_R—23> A2 Y TATAET4— WE

Campaign must clearly demonstrate a breakthrough in creative |- Written Submission

idea, execution, or innovation that provides communication or e REREAE

business solutions for the brand. + Video Presentation (max. 2 minutes)
FroR—UN VI AT4T TATTOEBICEDTL—IRIL—, $HD TJLEvT—2av-ETAH(&E 2 )
WEaZa=4s—2av bt EDRREDY)2—2avETSURIZEz5T |« Digital Presentation Image
A/R—=23y FERIELEMNESHEFFELET . TN TLELT—a v Efg

Note: Technological innovations should be entered info INO2: «  Client Endorsement Letter or
Innovation in Technology. Media Schedule

R ERICEET AERE. INO2 A /R—2ay (V- TH /00—~ AT DB FZEAR 21—
DIV —=ERYFET, L

INO2 Innovation in Technology

INO2 £ /R—Say A TH/Ad—

Campaign must clearly demonstrate technological
innovativeness that may utilize big data, innovative tools,
invention, platforms or other measures that lead to an
improvement or solutions. The solutions may or may not lead to
the brand.

FroR—UN EVT TR EHFHY—IL BB, TIVNTF—LIGEE
ERALE-BEINERICEYRETRE -BRL-CEEEALEAESINE T
LFEJ,

INO3 Innovation in Prototype Technology

INO3 A/ R—>a> A FAMALT -FH/AD—

Campaign with technological innovativeness but yet fo be
marketed or launched openly in the market. The technology can
be prototype, beta, or pre-production stage. While the
technology has yet to be launched, it must have at least been
tested. Concept ideas are not acceptable.
MGRAMADF Yo R—2  TAMAT A—=5R, T)TOF a2 ERE
ZECEHFHRMZFEIT A=, HEEME. RAFATHOTHLRIE
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BT RMATOR TV BBERSHY, Aot T FA 77 BEO AR
HHSNEL A,

INO4 Innovation in Local Culture Application

INO4 £ /R—> 3 A -A—HIL - ANFr— 7T r—ay
Campaign must demonstrate how the innovation is culturally
relevant whether through solving a local issue or problem in terms
of culture, religion, beliefs, fraditions or languages.
FroR—VDOFEOEHFERN, XL RE - G- SELEOETHUIHD
R BETRRTHIEZBLT, AR/ AN—2av XL EDHRMEE
BOIEMNEIHSNANESI LD FHEBSNET,

INO5 Resilience Through Creativity***New

INO5 LOYIVR-RIL—-DUYITATAET4 ***FEx

A special Lotus Award sub-category fo recognize ideas and
creative solutions that demonstrate resilience and resolve in the
face of the Covid-19 global pandemic. It is awarded fo works
that rise above the crisis fo create public, economic, cultural
and/or other ideas for the greater good. The solutions may or
may not be connected directly to the brand.

A—A2REDYRY ITHhTI)—. HEIOF VAL RBEEAE/ U TIVIIC
AHRMNIRBLGBIEREEREDTAT 7OV IAT4TH))1—3
VEFELET . HELUDFED-DICHEETRL A H-BF -k
DMDTATT7EEAHZESIETIERICEONET, VY)a—3avETS
VREEEDEAOTLTERBLER A,
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LOTUS ROOTS

Back to Categories

A—2RX-)L—Y

LOTUS ROOTS MATERIALS
<O—4R:JL—Y> RHEH

This is an award unique to ADFEST that is awarded to works that
embody local values whether in terms of culture, religion, beliefs,
fraditions, or language. Lotus Roots recognizes works that preserve
and celebrate the rich heritage and value of each local culture.
AO—%X-JL—Y(E, ADFESTHBDOEEL T, X1b. R, E%. GHi. §5
HE MBOMESREARRLI-ERICELSNET , ThThOMEICERE O
XAED . ENGEECMELEY . FAHERETFMLET,

For Lotus Roots submissions, please enter into the Lotus Roots sub-
category in the appropriate Lotus Award category.
INNOVA (A /—/\) *A—ARIZDNTIE, #YIGEO—42RENDO—42 X)L
—YI[ZTUR)—LTTFELY,

See specific materials in each Lotus.
FO—2REIIETHREEHORESREDOC
&
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MEDIA LOTUS

Back to Categories

A AT -O0—ER

The decision of the Juries on Media Lotus winner will be based on 4 criteria and weighted as follow:

EEE?&V‘T»(? A—3RZEEBEIIED 4 BHELERTUTDRYTY :

Creativity/ldea/Insight (30%)
DIVIATAETASTATT /A Ak °
. Execution & Craft
EHENE LR (20%)
. Zg:;ul’rs (30%)
MEDIA LOTUS
AT4F7-A—43X

MEO1 Use of Screens & Displays

ME01 1—R-#T - RY—2 &T4RTLA

TV, cinema, in-flight screening, showrooms, exhibitions, online film.
TLE. BB, RITEOBANEME. Sa—IL—L BRE. A1V HHE,

MEO2 Use of Audio

ME02 1—X-#T-F—T1#

Radio, podcasts, and other audio platforms.

VX RIFF YR, EOMDA—T 474 - TFvbTA— L,

MEO3 Use of Print/Outdoor & Transit

MEO3 1—R#T-FYIb/TIRRT &S0 YR

Magazines, newspapers, other printed collaterals, posters,
billboards and fransit mediums.

MR FE. TOMEIRISN a5 T3V RRE— EILAR—F | K@ A,

MEO4 Use of Ambient: Small Scale

MEO4 1 —R-FTPUEIVM . RE—I-RT—)L

Glasses, beer mats & ashtrays, petrol pumps, flyers, stickers,
signage.

TSR ET7yr RO, $BRT | D54V — RTFVh— 12— %
EHET,

Note: ‘Small Scale' refers to the physical size of the object, notf the
quantitative volume or scale of distribution.
EREIRT—VEF AERBADO YA XERBLET  HERE LR
MHEFELFEEA,

MEO5 Use of Ambient: Large Scale

MEQO5 1—R# T FUEIVR: 5= R—)L

Supersize sites, 3D and non-standard shaped sites, ticket barriers,
floor media and other adaptations, signage, buildings or street
furniture.

BREOY AL, 3D PEBNADT A, E&*LEI RATAT . T DT ETT
—2av A= ENT1T HBEZREW,

Note: ‘Large Scale' refers to the physical size of the object, not the
quantitative volume or scale of distribution.
ARy =L EE L ERBRD YA XERELET  FIERE R A
HEFELFEA,

MATERIALS

R’ EH

Required

«  Written Submission
EGmEREASE

« Video Presentation (max. 2 minutes)
JLEvT—av-ETH(&®E2D)

. Digital Presentation Image
TR TLE T—2avEfg

. Client Endorsement Letter or
Media Schedule
DIAT DB X FEITEERR 7O 21—
)17

Optional

7]'7’“/3/
English Script
(for works submitted to MEQ2)
EERVTH
(MEO2 ~DITUR)—5)

. Actual Sample of the Work
(for works submitted to MEO4)
EROBYMHY TV
(MEO4 ~DITUR)—5)

MEQé Use of Events

ME06 1—X-FT - ARk

Exhibitions, events, expos & trade fairs, festivals, etc.
BRE, ARNVA IXRR BRE, Tz XT4/NLGE,

MEQ7 Use of Guerrilla Marketing

MEQ7 A—R-#T -5 UYS-T—4T45

Guerrilla marketing tactics, stunts (publicity stunts, street stunfts),
live/pop-up events

TIZ- =T T4V T8 RAURUNTY S T4 RBUR AR —k-R5Y

Reqguired
+  Written Submission
EmERAE
»  Video Presentation (max. 2 minutes)
TLEoT—iav-ETH (&R 2D)
Digital Presentation Image
TN TLELT—a v Efg
Client Endorsement Letter
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B SAT/ RyT 7T ARUK, DIATULDHEBEX
MEO8 Use of Digital Required

ME08 1—X-#T-TIARIL WA

Websites, microsites, banner ads, email marketing, games, ¢ Written Submission
widgets. EmERBAE

Web B Ak, 40/ $FRY ML) N\F—LE. e A=) I—FT
A8 HF—L, 94y (EET ),

MEOQ9 Use of Mobile
MEQ9 1—X-#T-E/31MJL
Mobile technology including smartphones, tablets, Bluetooth,

«  Video Presentation (max. 2 minutes)
JLEvT—av-ETH(®E2D)

- Digital Presentation Image

TORI-TLELT—avEfR

Client Endorsement Letter

SMS, MMS, GPS, QR codes. DSAT DB
AR, BTk, TIL—hk5—Z SMS, MMS, GPS, QR a—F%&{ E/\ Optional
AIL-TH/85—, FxFav

ME10 Use of Social Media & Earned Media + URL

ME10 1—RH T Y= LATAT &T7—V R AT4F )25 URL

Social networks (Facebook, Twitter, LinkedIn, YouTube, Instagram,

Weibo, Line etc.), blogs, other consumer generated content and

publicity from unpaid, communication efforts, driven by

consumers whether through blog, social media or other editorial

influence.

V=% )L RINT =D (TTART VY  IAYB— o IRAY  1—F 21—

T AVRETS L M LNERE), T ZOMEEENBI>F-a>T

Ve TG V=X ATATEOMDBEDISaA=r—Sav k(%
BLTHEENBIMELIZANTYI T4,

ME11 Use of Technology Required

ME11 2—R-FT-F9/09— WIR

Use of an existing or new technology in an innovative way. «  Written Submission
Includes augmented reality, virtual reality, artificial intelligence, EmERBAE

wearable technology, etc.
BEOEFI#FI-LGTI/00—Z A ETHERALTOSER, ILRER
EREBEEALDITIIIN-TH/A0—LGEEZERFET,

« Video Presentation (max. 2 minutes)
TJLEvT—2av-ETAH(&E 2 )

- Digital Presentation Image
TORIN-TLELT—avER

«  Client Endorsement Letter

DSATULDHEX
Optional
FF ay
. Actual Sample of the Work
ERDBEMYTTIL
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MEDIA LOTUS

Back to Categories

A AT -O0—ER

MEDIA LOTUS

MATERIALS

AT 47 -A—45X T
ME12 Use of Branded Entertainment & Content: Program & Platform

ME12 2—R#T - TS TYRIVATAV AR &AVTIY : TAYS L
& TSR TH—L

Entertainment or content funded and generated by the brand for
TV, cinema, online including series and program sponsorships.
TLE.BE. oS54V RIFIZTSURAHE BIHELIZIUATAU AV
FFa TV T VA PBHRRBEEAFET,

RHEH
Required
W
«  Written Submission
EmERBAE
Video Presentation (max. 2 minutes)
TLEoT—a - ETH(®E2R)
- Digital Presentation Image
TN TLELT—aVEfg
. Client Endorsement Letter

ME13 1—R-FT- TS TYR-IVBTAVAVF&IAVTIY : TIORIL &
V=% VATAT

Entertainment or content funded and generated by the brand
including social media, websites, microsites, mobile applications,
games.

TS5URNEE BHELI=ToATAUAURERIEaVTUOY T, Y= v )L A
TAT7 Web H A4, 2480 -HALEFEY AN ENAIL-TT) . F—L

VA7 DHEBEX
ME13 Use of Branded Entertainment & Content: Digital & Social Required
Media WIE

Written Submission

EmEREASE

Video Presentation (max. 2 minutes)
TJLE T—2av-ETH(&E25H)

- Digital Presentation Image

TR TLE T—2avEfg

Client Endorsement Letter

EHOBRAEDREMNDV—LLAITERALTWS v R—,

EEHET, DSAT DB
ME14 Use of Data Optional

ME14 1—R-F7-T—4 FFav

Media campaign that utilises insightful data in its creation and/or |+ URL

execution. 1)>%% URL

BIMEB LUV FREERIZBWLWTT 200/ NEI YA EFRLIZA

TAT - FroR—2,

ME15 Integrated Media Campaign Required

ME15 A>T L—T YR ATFAT  FHo_R—> WA

Campaign that effectively and seamlessly utilises multiple . Written Submission
mediums. ERERBAE

«  Video Presentation (max. 2 minutes)
TJLEvT—2av-ETAH(&E2H)

- Digital Presentation Image
TORI-TLELT—avER

«  Client Endorsement Letter

face of the Covid-19 global pandemic. It is awarded fo works
that rise above the crisis to create public, economic, cultural
and/or other ideas for the greater good. The solutions may or
may not be connected directly to the brand.
A—SRE DR ITHTI)— FHEIAF VAL REEAE/ U TIVIIC
MERMNSIRRGRIERBEREDTAT TRV IAT4T 1Y) 21— 3
VEFMLET . AL ARDOFNEDO-HICREZRRL A -FF-XL-F
DMDTATTEEHAEEIETHEMICEONET, V) a—2aviET3

DIAT7ULDHEBEX
Optional
FFav
. URL
1)>9% URL
+  Actual Sample of the Work
ERDBYMHY TV
ME16 Resilience Through Creativity***New Required
ME16 LOUIVRRAN—JYIATAET 5% WE
A special Lotus Award sub-category to recognize ideas and +  Written Submission
creative solutions that demonstrate resilience and resolve in the ERERBAE

Video Presentation (max. 2 minutes)
JLEoT—av-ETH (&R 2D)
Digital Presentation Image

TN -TLE T—2avER

Client Endorsement Letter or

Media Schedule

VAT UM DEBXEITEERR 7D 21—
L
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VREEEDGENASTLWTHELER A

Optional

FFav

- URL
)25 URL

»  Actual Sample of the Work
EROBRYMYTIL

LOTUS ROOTS
<AB—3R-IL—Y>

MATERIALS
et &

LRME Lotus Roots

LRME O—% R - JL—Y

This is an award unique to ADFEST that is awarded to works that
embody local values whether in tferms of culture, religion, beliefs,
fraditions, or language. Lotus Roots recognizes works that preserve
and celebrate the rich heritfage and value of each local culture.
A—%X-JL—Y(E, ADFESTHBDOEEL T, X1k, R¥. E%. GHi. 5
HE MBOMEREARRLI-ERICESNET, ThThOHIEICES D
XD ENGEEOMELZEY. MASEMEFELET .

Required

W

Written Submission

EmEREASE

Cultural Context Explanation

XALBBIE O S D fFER

Video Presentation (max. 2 minutes)

TJLE T—2av-ETH (&R 25)

- Digital Presentation Image
TN TLELT—avEfg

+  Client Endorsement Letter or
Media Schedule

DIAT DB ETEERR TS 1—

L

Optional

FFav

« URL
)25 URL

« Actual Sample of the Work
ERDBEYMHTIL
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MOBILE LOTUS

Back to Categories

ENAIL-O—FR

MOBILE CAMPAIGN MATERIALS
EN)-FroR— REEN

MBO1 Mobile Campaign

MBO1 £/ JLFroR—

Campaign centrally led by mobile. It must be clearly demonstrate
how mobile was a key component in the campaign.
ENAIUINRLHERINZES T R—2  ENMILDBED LS CF o R—
CVDEERELTHEELI-DOFRREITTRLTTIL,

Required

WA

URL or URL link to Application

)2 9% URLEIETTIADI D5
URL

Video Presentation (max. 2 minutes)
TJLEVT—2av-ETFH (&R 259)
Digital Presentation Image

TR -TLE T—2avEfg

Client Endorsement Letter

IS5AT LD HEEL
MOBILE DESIGN MATERIALS
ENAINTHALY RH&EH
MBO02 Mobile Website Required
MBO02 E/31JL Web 1~ WA

Websites designed for mobile devices, including social networking
sites, brand sites, online commerce, news, sites etc. This includes
standalone mobile websites purely accessible on a mobile device
as well as other website content that is created for a mobile
device, including Responsive design.

V=% )L RIb T =X A TSR YA e OAY—R, Z2—X,
YAMEIE, BANAIIVEBRIZT A3 = Web YAk, B/ JLIEEERED
HTIERATED Web A LDMIZ, LRAKRU ST - TH AU EM Web H
ARV TUYDNBLENSMILBERRAFICESNIZ YA M EAFET,

MBO03 User Experience for Mobile

MB03 1 —H—THRARJIV X -T+—-FENS)L

User experience design for mobile enhancing customer
satfisfaction and loyalty by improving the usability, ease to use,
and pleasure provided in the interaction between the customer
and the product.

FRM.MEE. EELEKEDIUET7 a0 (BEER) ZBLELS
DR ELIZEPBEEBREAAVILT1ZERLEES. ENASLAITOLI—Y
—RBRTH1,

MBO04 Display Ad & Rich Media

MB04 T4 RFLA TR &YF-AT4T

Display media/banners and any other rich media form of
advertising. All entries must show the ad as it was originally
displayed on the mobile device.
TARTLA S/ NF—ZDMOBRD)YF - AT4T L. TN —1E&R
(F. ERICENMILER LICRREINF-LDOLERLCESEERRLETNIEL
YFEE A,

MBO05 Mobile Game

MBO5 E/XfJL-4'—L

Brand related games designed for and played on a mobile
phone, smartphones, tablets or any other mobile device, whether
pre-installed, downloaded or hosted on a mobile website.
TSURICEEL, ENAINTAY AR—R T4 BTLYRE DD E/NA
IWBBRRICT YA N, TL—TEB7 — L, T AV A—ILK, FovO
—FRK. ENNAIL Web YA T7IE2RTEH. WThERRELYET,

MBO0é Mobile Utility

MB0é E/AfJL"2A—T4)T14—

Utilities designed for mobile devices that engage the customer
with the product.

URL or URL link to Application
Yo% URL EIET7TIADIU D5
URL

Video Presentation (max. 2 minutes)
TJLE T—2av-ETH(&E25H)
Digital Presentation Image

TR TLE T—2avEg

Client Endorsement Letter

D47 DB
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ENAEBRRAIT A Sn-EARZHIER T BELEREIVYS
_:)j—é:t‘a)o

MBO07 Mobile Application & other Downloadable Tools

MBO7 /AL TV r—2av &FHF—-Fooa—4T)L-Y—)L
Application that can be installed on a mobile device, or
downloaded by customers from app stores, or other mobile
software distribution platforms. Please supply a presentation video
on the submitted link fo show the application in use and overall
results.
ENAIERITAVRA=ILTEHDINETYTRNT ZDMDY I IITT
BET YN — LA DU O—Ra R T TV r—30, VoG 7
TVr—2av BAEBICERIATOWSRREEHRDOBERERLIZTILEY
T—av-ETAERELTTSILY,

MOBILE VIDEO

<ENSMI-ETA>

Any mobile platforms i.e. website, or tablet experience making
the most innovative, creative, useful and functional use of video or MATERIALS

video on demand services.

RULEHMN, SEMN, B, BEEMNBETAFXETA A2 - TIVE-Y
—EBRDFEAESIZHT ., HDPBE/NMIL-TS5YrTH—L (Web YA ME
E)FIF2TLyMEER

MBO08 Video, Viral VDO & Interactive VDO

MBO08 ET 7, IS ETHAVEASIT14TETH

Video, Viral VDO & Interactive VDO, where mobile played an
important role.

ENAHDEELGRENEIES HOPLIBE. NIJILEBE. (V2597147
EEE Mo

RHEN

Required

« URL

)25 URL

Original Film

FUSFILENE

- Digital Presentation Image
TN TLELT—a v Eg

+  Client Endorsement Letter
IIATUDHEBEX

Optional

FFav

+ Video Presentation (max. 2 minutes)
TJLE T—2av-ETH(&®E2%)
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MOBILE LOTUS

Back to Categories

ENAIL-O—FR

USE OF TECHNOLOGY

<A—RFT-FH/00—>

Displays an innovative utilizes any kinds of technology.
To/OO—OEFEMDLT . ERMISEFALTOSER MATERIALS

Note: A work can only enter one sub-category under Use of BHEN
Technology.

FEDOERIE KRXbA—R-FT-FH/A0—=>HATI)—AD1D

DY ITHhTI)—DHERBATIVN)—TEEFT,

MBO09 Use of Technology for Mobile Required

MB09 1—R AT TH/AS—Tx—FE/ ()L WIE

Campaign that innovatively utilities technology for mobile devices|e URL or URL link to Application

to enhance the experience, strike a chord and drive objective i.e. Yo% URLERIETTIADIL %
GPS, iBeacon (also known as BLE), Geofencing, QR codes, URL

barcodes, Networking, and Wearable Technology, AR, VR, 360 «  Video Presentation (max. 2 minutes)
Videos, efc. JLEvT—av-ETH(&®E2D)
A—H—KEEEFRESE., EREREL. BMER-T=HIZ. TPHIL-T |+ Digital Presentation Image
D/AS—FEHMIERLIT Yo R—2 (T35 GPS. iBeacon $% TN TLE T—avE

W& BLE, 2247z 09 QR I—F, N—a—F  RykT—F25 T |« Client Endorsement Letter

TSI -TH/80—, AR, VR, 360 EHELLE), DTATUPDHEBEX
MB10 Use of Data for Mobile

MB10 1—R AT+ T—2-T4—-FE/MJL

Campaign that innovatively utilities data for mobile devices.
ENMLBBRICEHNGT —2FIAEIT o= v R—,

MB11 Use of Social for Mobile

MB11 1 —RFT =% )L TF—F/ ()L

Campaign that innovatively utilities social media platforms
including the application or tool on the mobile devices.
ENAUBEBITASTWEDT TN r—2a00Y—ILEEL . V= vILAT
A7 IA—RYPERDEFHMISERLI-FroR—1,

MB12 Integrated Mobile Campaign

MB12 A>T L—T YR -ENRS )L FroR—Y

Campaign that effectively and seamlessly utilises mobile
technology and other mediums, where the campaign'’s mobile
element integrates across other channels.
ENANERNERDOFroRILEREL. ENMILETEZDMATAT
DRHMN DOV —LLRITERAIA TS FroA—L,

MB13 Resilience Through Creativity***New Required

MB13 LSUIVR R IN—D)IATFAET4 ik WA

A special Lotus Award sub-category to recognize ideas and « URLor URL link to Application
creative solutions that demonstrate resilience and resolve in the Yo% URLERIETTIADI D%
face of the Covid-19 global pandemic. It is awarded fo works URL

that rise above the crisis to create public, economic, cultural » Video Presentation (max. 2 minutes)
and/or other ideas for the greater good. The solutions may or TLEoT—aETH(®E2R)
may not be connected directly to the brand. - Digital Presentation Image

O—A2REDYHRY ITHhTI)—. FHEIOFT VAL REEAE/VTIVIIC TR -TLELT—aVER
MHRMNIERHLGBIEREEREDTAT 7OV IAT4THY)a—3 |« Client Endorsement Letter
VEFHELE T . R ARDOFBED-OICHE#ERRL K -BF - Z ISATULDHEEX
DMDTATFEEAEZTIETDERICESNET, V)a1—30IETS5 | Optional
VREEEDENS>TLWTEHENWERE A, A7 ar

»  Original Film
(for Video, Viral VDO & Interactive
VDO)
FVOFILVEIE
(ETH .S -ETF&AUE50T4
T-ETHDIGE)
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LOTUS ROOTS MATERIALS
<O—4R-)L—Y> RHEH

Required

LRMB Lotus Roots

LRMB A—4 X - )L—Y

This is an award unique to ADFEST that is awarded to works that
embody local values whether in terms of culture, religion, beliefs,
fraditions, or language. Lotus Roots recognizes works that preserve
and celebrate the rich heritage and value of each local culture.
AO—%X-JL—Y(E, ADFESTHBDOEEL T, X1b. R, E%. GHi. §5
HE MBOMESREARRL-ERICELSNET , ThThOMEICER O
XD ENGEECMELZEY . MASEMEFELET .

WA

Cultural Context Explanation
XALHBIE Ao D AFER

URL or URL link to Application

)2 9% URLEIETTIADI D5
URL

Original Film

(for works submitted to MB08)
FTUSFILEE

(MBO8 NI R)—53)

Video Presentation (max. 2 minutes)
TJLE T—2av-ETH(&E25H)
Digital Presentation Image

TR -TLE T—2avEfg
Client Endorsement Letter
VATV DHEEX

Page 80
As of 12/10/2020



NEW DIRECTOR LOTUS

Back to Categories

Za—T4LHR—0O—4R

For New Director Lotus, works submitted must have been directed during a Director’s first two years of

Director career.

Za—T4ALOE— A—EFRAANDIVN—ERITEERNABEEOF )T TRID 2 ELRIZFET-1ERTRITNEX

BYEE A

»  For Portfolio Spot (ND05), works submitted do not need to be commercially broadcasted, and Assistant

Directors are also eligible.

R—rT4)F - AR YL (NDOS) ADIEEE ML, BEMEEINTVIRBBERIHYFERE A TVREVM-T1LO5— (B

B SERERLES,

»  For Film School (NDQé), entries must be part of a film school project.
TAILL-R9—)L(NDOS) ~AD IV M) —E R IE. ZROBEFETOC D —RELTHELON LD TREITNIEEY

FE A,

. For Short Films for ADFEST 2021 by the Fabulous Five (NDQ7) is not open for submission for ADFEST 2021.
23—k TA4ILLRTH—+ADFEST 2021 /31 -4 - T7E 2SR T74 7 (NDO7) IZDLV Tl ADFEST2021 TGS (E

HYFEE A,

NEW DIRECTOR LOTUS

MATERIALS

Za1—TF4LYB—-0—43R

NDO1 Commissioned Spot

NDO1 a3vPavk-RRyk

Eligible works must be works created for clients for the purpose of
on-air TV or cinema broadcast, and other non-broadcast medium
such as internal promotion or special event screening.
TLUERBUEOMEEETOD LB, HAHNIIAEREITTAE—L 3V PRARD v
ARV ERE LN DIEATD LEEBEL. V54T D8I
flfESh-tERN TN —BHREFLET,

NDO2 Music Video
ND02 22 —Pvw¥-ETH

NDO3 Short Film

NDO3 3—hk-T1J)LLs

Eligible works must be works created for clients for the purpose of
broadcast program, internal promotion, or special event
screening.

TLESEME. REMFTAE—2ay  ARVYIL-ARUMNEETH LBREB
BEL. 97147 U DIRBETHIESNERB TN —EREZBLET .

REHEH
Required
«  Original Film
AVOFILENE
. Client Endorsement Letter or
Media Schedule
DIAT DB FE(FEARR TP 21—
L

NDO4 Internet Film

ND04 A B3—Ryb-T1)VLs

Eligible works must be worked created for internet film, website,
email, mobile devices.

A Z—RYEIE, Web Bk, e A—)L, BN ILIEBFRDT-HIZHIESH
FAERMA TN —ERERLET,

Required
«  Original Film
AVOFILEE
. URL
)25 URL
. Client Endorsement Letter or
Media Schedule
DIAT DB F(TEARR TS 21—

L
NDOS5 Portfolio Spot Required
NDO5 R—k 417 ARy b WA
Works directed for the purpose of building a director’s reel without |« Original Film
a client or on-air broadcast. AUV FIVEIE
BEDIVFATUMHE-T . MEEZEMEE T BHRDIERELFLDND
f=&IcHEESn-1E .
NDOé Film School Required
NDO6 JAJ)LLs-RO— )L WA
Eligible works must be films created for school projects. «  Original Film
EROTOCIMD—RELTHIESNI-BIBEA TN ) —EKEHBLE FVOFILVEIE

—g—o

. Certified Letter from Institution
FRGEN - BBEHEICKLERIIXE
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NDO7 Short Films for ADFEST 2020 by the Fabulous Five

NDO7 & 3—bh+J4JLLs=T#+—=ADFEST 2020+ /A + - T7E 15 - T74A
7

Not open for submission for ADFEST 2021

ADFEST 2021 TOIGHIEHYEE A,

NDO8 Resilience Through Creativity***New

NDO8 LPUIVR-RI—-J)IALT4ET1 ***§E&

A special Lotus Award sub-category to recognize ideas and
creative solutions that demonstrate resilience and resolve in the
face of the Covid-19 global pandemic. It is awarded fo works
that rise above the crisis to create public, economic, cultural
and/or other ideas for the greater good. The solutions may or
may not be connected directly to the brand.
A—2REQHFRYITATI)— BN FT VA RBERAE/ D TIVIIC
AHRMNIRBLGEIEREEREDTAT 7OV IAT4TH))1—3
VEFHELET . HELARDOMBEDO-OICHE#EEFRIRL A X -BF- k-7
DMDTATF7EEAHESIETIERICEONET, VY)a—3avETS
VREEEDLGIS TV THHEVER AL

Required
WA
«  Original Film
AVOFILENE
Client Endorsement Letter or
Media Schedule
DIAT DB FE(FEARR TS 21—
L
Certified Letter from Institution
(for Film School)
FREN-BEREICLSEAEXE
(TAIVLRI—ILDIFE)
Optional
A7 ar
. URL

)44 URL

LOTUS ROOTS

MATERIALS

<A—ZR:-)L—Y>

LRND Lotus Roots

LRND A—2X-JL—Y

This is an award unigue to ADFEST that is awarded to works that
embody local values whether in terms of culture, religion, beliefs,
fraditions, or language. Lotus Roots recognizes works that preserve
and celebrate the rich heritfage and value of each local culture.
A—4X-)L—YI&, ADFEST BN EEL T, X1k, R&. E%&. fHt. 558
HE . D MEREARLIERICEONET . Th T hOHIBICER D
XAED . EMNGEECMELZEY . FASERZTMLES .

RHEH
Required

Original Film

AVOFILEE

Cultural Context Explanation

XALHIEIE A o D FZER

Client Endorsement Letfter or Media

Schedule

DIAT DB F(FEARR TS 21—

L

. Certified Letter from Institution
(for works submitted to NDQé)
FREN-BEHREICLSEAEXE
(NDO6 ~DIUR)—5)

Optional

FFav

. URL

1J> 95 URL
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OUTDOOR LOTUS

Back to Categories

TOMT-A—42R

Outdoor Lotus awards creative and innovative use of out-of-home marketing executions.
FORRT -O—3RI&E VT ATAT TEHFNGE OOH(T I FT - R—L)FROI—7 T4 HERICHLTELNET,

The same work can be entered into both Billboard & Street Furniture (OD0O1 — OD03) and Poster (OD08 —
OD19) categories, if appropriate, but an Ambient entry (OD04 — OD07) cannot enter into the Billboard &
Street Furniture and Poster categories, but can be re-entered into Resilience Through Creativity (OD21) and
Lotus Roots (LROD).

1 DDERIE. <EWWR—K&AR)—k-T77=F+—> (0OD01-OD03) &K<RAA—> (OD08-OD19) Dl AT —IZ[F 8%
IVR)—HAAEETT . <TUEIUR> (OD04-OD07) NDIVM) —ERIE<EILR—F &AR)—k-T7=Fr—> LR
ARE—>ITIUM)—TEFEAD, <LDYIVR-ZL—-DILT1ET1>(0OD21) E<A—ER - JL—Y > (LROD) ~D
BRIV —I[XAIEETY,

«  For Billboard & Street Furniture (OD01-ODO03) & Poster (OD08-OD19) sub-categories, if the
advertisement forms a campaign, each ad must be entered and paid as single entries.
<ENHR—F&AR)—k-T7=F¥—(OD01-OD03) > & <RRZ—(OD08-OD19) DEHTATIU—IZIF. i
ETHEBHENAGF YRV BLROLEEMILERELTIVN —L. ENENITDVNTIVN —EEX
R NIERYEE A,

Note: You may enter the same work into the Best integrated outdoor campaign (OD20) if it is relevant.
SEAADDERIE. AVTIL—TYR-TIOMT -FroR—2 (OD20) ~NDEBFIVR)—LERETT ,

BILLBOARD & STREET FURNITURE MATERIALS
<EJIR—K&RF—hk-T7=F%—> EHEH

ODO01 Large/Highway Billboards Required

OoD01 5—S /N4 -EJLHKR—F WA

ODO02 Mobile Billboard & Transit Medium - Digital Presentatfion Image

OD02 E/XAIL ENR—F &IV OYMAT4T TR TLE T—2avEg
Work displayed at stations & stands, in or on vehicles, wrapped- |+ Picture of Work on the Location
around BHBICIBEIA TV ERDEE
BEORONRFITBHSNER, ZEHEE (RYY) ITIBHSN =&« Client Endorsement Letter
SvELT &, D47 DB

ODO03 Street Signs & Street Furniture Optional

OD03 RRY—hH A2 &R —F-T7=F¥— FFay

Work mounted or framed on the street, hung on street lamps etc. |+ Video Presentation (max. 2 minutes)
Street furniture is a term for objects and pieces of equipment JLEoT—av-ETH(&®ER2D)

installed on sfreets and roads including benches, postal boxes,
streetlamps traffic lights & signs, public lavatories, fountains,
memorials, etc.

ARN)—b-H Ao, ERRICHBEF(FEEBEINTOS/EMR. SLTIZH
MOTWBIERIEE , AN —~T7=Fv—[&, EREDICHESNHO
BIET. AT BMEFR. 5. RBES RH. ARML . EK, B2E

BEXTELYPEIR,

AMBIENT & OTHER OUTDOOR MATERIALS
<TFUEIVR&FH—-TORT> RHEH

OD04 Ambient: Small Scale Required

OD04 ZFVEI UM RE—)LRr—)L WA

Free format, non-standardized, and not designed for standard »  Video Presentation (max. 2 minutes)
poster sites. Non-traditional advertising that is usually site specific TLEoT—iaETH(®E2H)
or engages the consumer in a unique, creative, unexpected yet |+  Digital Presentation Image
relevant way. All work must be shown in situ and must have run TR TLE T3V ER
with legal permission. Small scale includes glasses, beer mats & »  Picture of Work on the Location
ashtrays, petrol pumps, flyers, stickers, signage, gondolas, BRiGICRHESN TV SERNDEER
wobblers, shelf talkers, postcards, matchbooks, POP display, etc. |+  Client Endorsement Letter
I+—<ybEBH. EER. ERRRAI—DOHBEAICTFAoIN TGN DIATULDHEBEX

Efh. REBDLEERRIZESODNT  HEDIGZAZITTHIIL, $5L I Optional
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HEFLOMTI=—Y. A&, TRAN DBEMEDHLIMEELERD
MREGYET , IRNTOERIE EWFEFEEZZTTOOERLI-ZDFEF
DG -FTRLTTEN, “RE—IL- AT —)L 21K TSR ET IV K
m. &R T T34V — ATV H— A R—D TURF 94+ T5—(R
A9 POP) Lz T h—h—  RAMH—FK, TvF POP T4 RTL A%
EEEHET,

Note: ‘Small Scale' refers to the physical size of the object, not the
quantitative volume or scale of distribution.
FREIL-RT =V ERK ERBERDY A XERLET . GlERE R
MHEFIELEFEA,

ODO05 Ambient: Large Scale

OD05 7VEIVM:5—2-R—)L

Free format, non-standardized, and not designed for standard
poster sites. Non-traditional advertising that is usually site specific
or engages the consumer in a unique, creative, unexpected yet
relevant way. All work must be shown in situ and must have run
with legal permission. Large scale includes supersize sites, 3D and
non-standard shaped sites, floor media, exhibitions, installations,
pop-up stores. Also includes use of technology such as projection
mapping, augmented redality, interactive installations, etc.
TJ+—2vhEBH. EER. ERRRAI—OEBHEAICTF /IR TLVEL
. ERBDLEEHFRRICESONT BEDHAAFZITTHIIL., HAHLIE
HEBEELOBTIZ—Y. BlIEM. TEANORMEDHLME/ELERD
MREGYET , TRNTOERIE EWFFEFEEZZTTHOOERLI-ZEDFEF
DG TRLTTEN, "S—-R7—)L"I2[F B RE YA+, 3D3E
BEBY A RATAT . BREAVRIL—230  RyTF7vT - ANTH
EEEHET . F. TODHiar-wvEVY  HRRE. 125974
T AVREIL—23 VB ENEENFT,

Note: ‘Large Scale' refers to the physical size of the object, not the
quantitative volume or scale of distribution.

F ST R =L ERBARD YA RXEBLET  HIERE SRS
BEFELFEFEA,

FFav

Actual Sample of the Work
(for works submitted to ODO04)
EROBRMHTIL

(OD04 ~DITUR)—53)
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OUTDOOR LOTUS

Back to Categories

TOMT-A—42R

AMBIENT & OTHER OUTDOOR MATERIALS
<FUEIUF&TH—FIFT7> RHEH

ODO0é Digital Poster & Video Required

OD06 TR RRE—&ETH WIR

Digital poster, billboard, and video « Video Presentation (max. 2 minutes)
TR -RRA— EILR—F, ETH, ILEoTF—av-ETH(&E2%)
Note: Enfries should be made specifically for outdoor medium not [« Digital Image

simply TVCs displayed outdoor TORIVEE

T ERMERDEOICHESNERD AN IR —TEET, BITTLE |« Picture of Work on the Location
CMZENTRYT ZELGEFRITFITONFER A, BRZITBESNTOSERDEE
ODO07 Guerrilla Marketing «  Client Endorsement Letter

ODO07 )5 -v—rT142% DATUPDHBEX

Guerrilla marketing tactics, stunts (publicity stunts, street stunfts),
live/pop-up events

TS R—r T4 T8 RAUR(NTY ST A= REAUN AR — R B
M)A/ RyTT7vT ARk,

POSTER MATERIALS
<KRRH—> RHER

ODO08 Food & Beverages Required

OD08 7—F &E/SLyY WA

ODO09 Beauty, Health & Personal Care « Digital Image

OD09 Ea—T4—  ANILR&IIN—VFIL- T TORIVER

Beauty products, cosmetics, perfumes, pharmaceutical products, |+ Picture of Work on the Location
supplements, healthcare products, sanitary products, toiletries. BHSICHHEINTWSERNDEE
XRHR MR BK EER. HTIASANRTT7E R EBA |« Client Endorsement Letter

fn. ML) —EG, DSATULDHEX
OD10 Fashion, Sports & Accessories

OD10 77yiay, RAR—Y &F7HtH1)—

Clothing, sportswear & equipment, footwear, accessories,
jewellery, watches, luggage, bags, sunglasses.

KER AR—YDz7ERE. JubDoz7 7Y )— DT —, BilF
HITIO VT VTSR,

OD11 Cars, Other Vehicles, Accessories & Auto Services

oD11 A—.  7H—E—IL. 7ot H)—&F—b-H—EZR

Sedans, trucks, vans, SUV, 4WD, jeeps, motorbikes, bicycles, boats,
lorries, tyres, spare parts, accessories incl. in-car audio & visual
systems, gas stations, vehicle maintenance products, towing
companies, car dealers, car financing & leasing.

v ;oYY N SUV MWD, O—T [ E—4—/\1Y BEE, R—
b A== BAX ART -NN—=Y 7Y )—(ERAF—T14-E>27
WP RTLEED) AVIVREIVRE E—VILRFEBHER. Lyh—=
#.EHRFEE. BEO—U &U—2A,

OD12 Household Products & Maintenance

OD12 N\ Y RF—IETAX DY &AVTFVR

Cleaning products, household maintenance products, household
items, kitchenware, pet products, building products & materials.
FERER.FEATHFUORE R RERAG. AR RVMNEER R 2
EYEER S -FHM,

OD13 Electronics, Home Appliances & Furnishing

OD13 ILYFA=YR R—LFTTFAT IR IFT—=y Y
Consumer electronics, home & kitchen appliances, home
decorations, home security products.

RE.RE-EHELEAK. FEEMAR. F—LtEFa)T1—,
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OD14 Retail

oD14 )7—)L

Department stores, specialty stores, eCommerce, online stores,
supermarkets & hypermarkets, restaurants, fast food chains, cafes,
pubs.

BEE.EME. e AV—XR AUTFMU-RANT | A== —/ryb /A
IN—T—Yr LRSIV, TJ7PARNT—K-Fz—>  hox, /8T,

OD15 Travel, Leisure, Entertainment & Communication Media
OD15 FSR)L L% —  TVATAVAVN QA —230 - AT17
Transportation & fravel services, tourism authorities, hotel & resorts,
toys, recreational facilities, sports facilities, festivals & events,
museums, Newspapers, magazines, books, broadcasting stations
& programs, sfreaming & music services.

k- RITH—EX BXR/-21. RmFIL-UJ—r R LYY 23y
MR RAR—YHERR . TTRTA/NL AR, SR, FR. M. 2. K
EH-BHE. ANV Y - BEY—EXR,

OD16 Finance, Commercial Public Services, Business Products &
Services

OD16 Z7AF VR, AX— %I T)v)-H—ER EDRR-TAF VL
&Y—ER

Banking institutions, investment firms, mortgages & loans, credit
cards, insurance, real estate investment, business equipment &
supplies, B2B services including agencies, tfelecommunications,
waste management, educational institutions, law enforcement,
uftilities companies (electricity, water, gas), healthcare.

SR, BESH. FTEEEROD— . ILOYNI—FR, RIE. TBIER
B EBEHRR-FRR.B2BY—ERAREEZED). EXREE. BEENE
B HERE. EPTHEE. ABRFE(BER. K HR)  AILRTT,

OD17 Corporate Image

OD17 a—FRL—bk- M A4—=

Non-product or service-based company image including event
sponsorships, seasonal messages or announcements to increase
the brand perception and reputation.
FHRBEHFLIEY—ERRTED TSR,/ FHEIR LDI=H DA A
—UHER, AINUMBE., EEAVE—DFREENEEAFT
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OUTDOOR LOTUS

Back to Categories

TOMT-A—42R

POSTER MATERIALS
<HRE—> REEN

OD18 Corporate Social Responsibility Required

OD18 a—RL—k- V=% )L LRARILEY F4— W

Non-product or service-based corporate social responsibility . Digital Image

campaigns on environmental, social, and ethical efforts to TORIVEE

increase the brand perception and reputation. «  Picture of Work on the Location

FRBEUFLIEV—ERRTEDISURRM M LDO-HODIRE HSICHBHEINTWSERDEE
RE/MEFH  HREFEEED CSRIBEDHEMEE) FroR—1, Client Endorsement Letter
OD19 Public Services & Cause Appeals DIATULDHEEX

oD19 /\TYvH-Hg—ER&I—X-TE—IL

Anti-smoking, anti-drugs & other addictions, anti-drunk-driving,
road & public safety awareness, health & hygiene awareness,
political & religious messages, unions & associations,
environmental awareness, human rights awareness, animal righfs,
government & forces recruitment, state education, racial, ethnic
& disability awareness, gender equality, abuse, charities,
volunteers & donation appeals, NGOs

REIE, REVMETOMIKFEREEY. RECEEL, RBRSHE, @#F-&
AHGE. BURH- REMER. & - RIEEH. NMEEH. BH0HE
. BRHEDOAMESER. A¥EF. NEBER-REEJ-EREEI. BX
FEERFBETY. RIUTAT7OFMOEUS T, NGO (FEBFFHE

8 o

INTEGRATED CAMPAIGN MATERIALS
<AVTIL—TYRFHoR—1> =—HEH

OD20 Integrated Outdoor Campaign Required

OD20 1V TV L—FYF-PIMT7 -FroR—> WA

Campaign that effectively and seamlessly utilises multiple « Video Presentation (max. 2 minutes)
platforms/channels, where the outdoor element plays a major TLEoT—aETH®E2R)
role. - Digital Presentation Image
BRDTSVNTH—L/ FroRIVEMRAN DL —LLRITERLIzFv TR -TLE T—YavER
UNR=UT . TINTOERNZDEHEEEZESTLNDLOD, +  Picture of Work on the Location

BRIBIBHINhTOSERNDEE
. Client Endorsement Letter

DATUPDHBEX
Optional
FFav
+ Actual Sample of the Work
EROBYMH TV

OUTDOOR LOTUS MATERIALS
<F7IL7-0—8Z> RHEH
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OD21 Resilience Through Creativity***New

OD21 LYYIUR-RI—-J)IATAET1 ***§5

A special Lotus Award sub-category to recognize ideas and
creative solutions that demonstrate resilience and resolve in the
face of the Covid-19 global pandemic. It is awarded to works that
rise above the crisis to create public, economic, cultural and/or
otherideas for the greater good. The solutions may or may not be
connected directly to the brand.

A—SRE QRS ITHTI)— HBIAF VAL REEAE/ U TIVIIC
MEAMNSIRRGRSERBEERBDTAT 7ROV IAT14T ) a—23
VEFMELET . H XL ARDOFNEDO-HICRE#EZRRL A -FF-XE-F
DMDTATT7EeEAHEEIETHEMICEONES, V) a—2avETS
VREEEDEN>TOTEELER A,

Required

- Digital Image or Digital Presentation

Image

TORANEGERIET ORI -TLET—

LavEg

Picture of Work on the Location

BRiGICHRESNTWSERNDEER

Client Endorsement Letter or

Media Schedule

DoAT DB FEITEARR D a—

L

Optional

FFay

«  Video Presentation (max. 2 minutes)
JLEoT—iav-ETH&®E2D)

«  Actual Sample of the Work
EROBEMYTIL

LOTUS ROOTS

MATERIALS

<B—3R-)L—Y>

LROD Lotus Roots

LROD A—4 R JL—Y

This is an award unique to ADFEST that is awarded to works that
embody local values whether in terms of culture, religion, beliefs,
fraditions, or language. Lotus Roots recognizes works that preserve
and celebrate the rich heritage and value of each local culture.
A—4X-)L—YI&L, ADFEST BN EEL T, X1k, R&. 5. fHt. 558
HE . D MEREARLIERICEONETS . ThZThOMIBICER D
XAED . EMNGEECMELZEY . FASERZTMELES .

RHEH
Required

Cultural Context Explanation
XALHIEIE Ao D fEER

- Digital Image or Digital Presentation
Image
TORIWERERETORIL-TLE T—
LavEg

. Picture of Work on the Location
HBICHBHEINTWSERDEE

. Client Endorsement Letter or
Media Schedule
DIAT DB X FITEERR 7O 21—
L

Optional

FFav

« Video Presentation (max. 2 minutes)
TJLEVT—2av-ETH(&®E2%)

+  Actual Sample of the Work
ERDOBYMHY TV
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PR LOTUS

Back to Categories

PRO—%X

PR Lotus awards the strategy and creative execution that develop, preserve or strengthen the reputation
and business of the brand. Entries should demonstrate how the strategy, insight, and creative idea have a
positive impact on the brand’s perception leading to changes whether business, societal or cultural.
PRO—A2X(F,. TIURDFHBOEEZRE. #IFF LIRS EEERE LTI (T IRRICHLTEONET, T
D—EGRIE. DNTERE, A1V AN DVIATAT-TATT7HITSURBBICREVWEEREEZ . TANBE . FEX
EEZERLHIEITDEN SOOI ZEERBALTTILY,

The decision of the Juries on PR Lotus winner will be based on 4 criteria and weighted as follow:
EEE?&\PRD RREBEBTIED 4 BELRAITUTOREYTY:

Creativity/ldea/Insight (30%)
DIVIATAETASTATT /A Ak
. Execution & Craft

R L BT (20%]

Zﬁe;ul‘rs (30%)
IMPLEMENTATION MATERIALS
<EHE> R’ EH
PRO1 Corporate Image Required
PRO1 O—RL—h- A A= WA
Campaign that raises the brand's corporate image, perception, |« Written Submission
and reputation. EmERBAE
TS5URDA—RL—h A A= B 1Ex EIff=-FrvoR—>, «  Video Presentation (max. 2 minutes)
PRO2 Crisis Management JLEoT—av-ETH(&®ER2D)
PRO2 54 R I RTAVB - Digital Presentation Image
Campaign that aims to negate the impact of negative publicity TR TLE T—LaVER
or crisis that might affect the company's credibility and +  Client Endorsement Letter
reputation. Entries should include details of the crisis management DSATULDHEX

plan, execution, and demonstrate resolution of the issue.
TEOERACTEICERERIITAIREDHEIAXATAT TV T14H
BNFITALRADEEEECT BMTERINDGFvoR—2, TUM)—
ERIE ITAVRIROAVMTSUERKR D MEEH . RERIRET
DFRNZHRALTTF S,

PRO3 Corporate Social Responsibility

PRO3 O—RL—bk-V—¥)L-LRAKRILE)T4—

Campaign that addresses environmental, social, and ethical
efforts to increase the brand's perception and reputation.
TSURDEMEFHTEZE LIFH-OITRIR., HRF(IMERTORYEH
EITOFYIR—L,

PRO4 Use of Media Relations

PRO4 1—R-FT - AF4F7-)L—av X

Campaign with the media and journalism at its core, where
innovative use of media leads to engagement or editorial
influence. Entries should include details of media coverage and
how the campaign met its communication objectives.
FEOFDCATATESY—F VX LEBLED T ATATDERAN IS
—UAVNFERIREANDEEIIDEADF v R—2, TURN)—ERIL,
ATAT ANLYD DML, FroR—UpNfIcasa=4— 30 BH
ZEBLE-OMNERBALTTELY,

PRO5 Use of Events & Stunts

PRO5 1 —RFT- ARV KRAVE

Campaign PR strategy that employ guerrilla marketing, stunts,
events, festivals, competitions, promotional games or activities,
street art, exhibitions, parties, etc. to increase the brand's
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perception and reputation.
TSURDOBRREFEE L (FA-DDTI)T-I—T T4V T  RIVM ARy
b. ZZRATANL, AR, TAE—230 -5 — L EFE AN )=k T7—k,
BERE. N\—TA—REE/HIFroR—UPRER,

PROé Use of Talent

PRO6 1—R AT 4Lk

Campaign that collaborates with a celebrity, personality or
influencer to raise awareness, fulfil a communication objective,
and/or establish consumer affinity.

RHMEZLF QS22 —2aV BT ERL. HAVITHEEEZLOFILR
EFELT H1=0IC. ELT YT BRAANFREAV T I Y —EaTHRL—
b oFvR—1,

PRO7 Sponsorship & Partnership

PRO7 AR Y—v T &I\—FF— T

Campaign that utilises sponsorship and/or partnership program fo
raise awareness or fulfil a communication objective to increase
the brand's perception and reputation.

RMEEZLIF. HBNITSURFOBFLEFFHEE LIFHENSITZ2a=r—23
VBREERTBOIC. ARV Y=y T B LU FzE = F—2y
7 IO SLEFERTAFVYR—1,

PRO8 Launch/Re-launch

PRO8 AVF EBRAVF

Campaign for launch or re-launched of a brand, product or
service.

ISR BRFELEY—ERZOVFERIFBOVFTH5F o=,

PRO9 Brand Voice & Strategic Storytelling

PRO? TIUR-RAR KRNI TV - AR—1—TFT) T

Customised communication strategy to establish a brand's
perception and identity in a particular way in order to establish
brand affinity with its stakeholders.
ART—IRIWA—IZBITBTIURADFEREHEILT 501 MEDA
ETIFURDRIMETATUTATA—HILERD, HRAATAXEN 032
:7—93>$ﬁ|ﬂ§o

PR10 Content-led Engagement

PRIOOVTUVEBIVF—T AR

Distribution of media content created by a brand in order to drive
engagement, gain awareness, or to promote the brand such as
surveys, reports, blogs, newsletters etc.

FAE.LKR—b. TV, 2a—XLE—E TUF—D AU MEREL., FBA
EELEIF. FETSURE#ETHEMTISURDMESIATAT -2V T
Y DEME - TRE,
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PR LOTUS

Back to Categories

PRO—%X

IMPLEMENTATION

<ZERE>

PRO9 Brand Voice & Sirategic Storytelling

PRO9 TSR -RAR KRS T OV - A=) —TF )5

Customised communication strategy to establish a brand's
perception and identity in a particular way in order to establish
brand affinity with its stakeholders.
AT—IHRINE—IZEFTET IR ~DBEREHEILT H5-DIC. BEDA
ETIFURDRBHMETATUTATA—HEILERD, hAITAXENT-032
:,7-_:/3>$£m§0

MATERIALS
REEN

WA

PR10 Content-led Engagement

PR1I0O AV TUYEBIVF—TU AL

Distribution of media content created by a brand in order to drive
engagement, gain awareness, or fo promote the brand such as
surveys, reports, blogs, newsletters etc.

FE.LKR—r. TR 2a—XLa2—E  IUF—DAURE{REL. 3B
ExEF FETIURE#HETLIRENTISURMMEo - ATAT7 -3 T
Y DEE - RE.

Required

Written Submission

EmEREASE

Video Presentation (max. 2 minutes)
TJLEVT—2av-ETFH (&R 259)
Digital Presentation Image

TN TLELT—avEfR

Client Endorsement Letter
DFAT UL DHEEX

DIGITAL & SOCIAL

<TFOEIL&I—IvIL>

In these categories, your entry will be judged specifically on how
well the digital medium/social platform was used to execute the

PR campaign.

AFHTI)—TlE, TN —EREFHICPREF v R—UEHEICH
BRIV ATAT /) —2% TS9N TH—LEMFAISSEGEALE- DD AEE
flishFEd.

PR11 Use of Digital in a PR Campaign

—

WTTy

— e

PR1I1 1—R-FT-TIORIL- AV PREYIR—

Campaign that utilises digital communications such as websites,
microsites, search engine marketing, banner ads, email
marketing, efc. to establish and/or strengthen consumer affinity.
HEELOBAEREREILIL., HDLIERILT H1=HIZ, Web YA+, 217
A-HAREERY AR SEM N F—RE. e A= X—T T4V TREDT
DA -aZaZ sy —avEFERALI-FYUAR—L,

MATERIALS
RHEHN

BIA

PR12 Use of Social in a PR Campaign

PR12 1—R-FT-VY—I¥vL- A2 PREYIR—Y

Campaign that utilises social networking, blogs, sharing sites, etc.
to establish and/or strengthen consumer affinity. This includes
online communities, real-fime response, user generated content,
and innovative use of social media.

HEEM OFEREMILIL., HANIEIET H=-612, Y= vIL-Ryb
T—x7. 707  REYAMEEEFRLIEFYoR—0 A USO8
AZTFA NTFIWEBL L LARVR, A—HF—- D RL—FTyR-av TV,
ZELTY— NI ATAT DEFHGFENELEEZEHFT,

PR13 Use of Technology

PR13 1—R-AT-7H/A¥—

Campaign that innovatively utilizes existing or new technology
including arfificial intelligence, virtual reality, robotics, gadgets or
electronics, wearable, interactive technology, gaming,
software/platform development efc.

Al NN=F ¥ )L YTYT4, ORTAVR AP TYMERIFILIMAZIR,
DITITINAVEZITAT-TH/AO— F—30J YINITT /TS
YNIA—LRARGE . BFEOFREIFHLWNT /00— EHMITERLE

#“Y’pl\o_yo

Required

Written Submission

EGmEREASE

Video Presentation (max. 2 minutes)
TJLEVT—2av-ETH(&E2H)
Digital Presentation Image

TR TLE T—2avEg

Client Endorsement Letter

VAT DHEBEX

Optional
A7 a3

URL
)25 URL
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DATA

<T—4H>

PR14 PR Effectiveness

PR14 PRI IZzHT4THR

Campaign that demonstrates effectiveness with measurable
results on the brand's perception and reputation. Enfries should
include details of measurement methods, analysis, and results to
demonstrate quantitatively the effectiveness of the campaign.
TSURQEFELETHmICEAL T, AR RICKYZDONRETRT Fv
UR—=U, IVN)—ERIE FHRIGE. 2. R OFEMERL, TR
—UMBREFEEMICHEBALTTSLY,

MATERIALS
REEN

PR15 Research, Data Analytics & Insight Generation

PR1S VY —F, T—2-FFIT1IR AV YA Dz RL—Pay
Campaign that utilises research, data or actionable insight as part
of the formulation of the PR program. Entries should include details
of how the research, analytical data, and/or insights contribute to
the strategic formulation of the campaign.
TEOEREICHEERIET LGS —F | T—2F(EETAIEEG AV
YAbEPRIATSLD—EELTERALIzF Yo R—, TUN)—1ER
(&, IS Y —F SRR T —2 . TL T/ £ E 1o A Fry
R—Y OHREEICEI-T-DOH ., FHHlZEHBALTTIL,

Required
WA

Written Submission

EmEREASE

Video Presentation (max. 2 minutes)
TJLEVT—2av-ETFH (&R 259)
Digital Presentation Image

TN TLELT—aVEfg

Client Endorsement Letter
DFAT UL DHEEX
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PR LOTUS

Back to Categories

PRO—%X

INTEGRATED CAMPAIGN

<AVTITL—TYR-FHroR—1>

PR16 Integrated PR Campaign

PR16 1T L—TYF-PR¥YIR—Y

Campaign that effectively and seamlessly utilises multiple
platforms/channels, where the PR element plays a major

role. Entries should include details of how the different
platforms/channels complement each other to demonstrate how
the campaign is truly integrated at its core.
PRERNZDHLHLGEEZEN EROTIVNIA—L ./ FroRILh
BN DOV—LLRITERAIN XY R—2 TN —ERIL. 0

MATERIALS
REEN

Required

WER

«  Wiritten Submission
EmEREAE

«  Video Presentation (max. 2 minutes)
TJLEvT—av-ETAH(&E 2 D)

- Digital Presentation Image
TR TLE T—2avEfg

«  Client Endorsement Letter

BREOTSIRIA—L/ FroRILNENNHTELAIZEIZEY, FroR D47 DHEEX
—VDHRREANTELLELDITEo-0h . TDFMEHRBALTTSEL, | Optional

I ay

. URL

)25 URL

PR LOTUS MATERIALS
<PRA—%ZX> RHER
PR17 Resilience Through Creativity***New Required
PR17 LOUIVR-RN—JUIATAETa 5% WA
A special Lotus Award sub-category to recognize ideas and «  Written Submission
creative solutions that demonstrate resilience and resolve in the EmERBAE

face of the Covid-19 global pandemic. It is awarded to works that
rise above the crisis to create public, economic, cultural and/or
otherideas for the greater good. The solutions may or may not be
connected directly fo the brand.

A—A2REDYHRY ITHhTI)—. FHEIOF VAL RBEEAE/VTIVIIC

Video Presentation (max. 2 minutes)
TJLE T—2av-ETH(&®E2H)
Digital Presentation Image

TR TLE T—2avER

Client Endorsement Letter

MERMNSIRRGBRIERBEREDTAT TRV IAT4T1EV)1—23 DATUPDHBEX
VEFHELET . HRL2ER DN ED-DOICHE#E TARL 22 3t - #&5% - 301k - Optional
DMDTATTEEHFHESETHERICEONET V1 —2av(ET5 FFay
UREEEDEMNSTLTERLER A, « URL

)25 URL
LOTUS ROOTS MATERIALS
<A—3R-)L—Y> RHEH
LRPR Lotus Roots Required
LRPR A—4X - JL—Y WIR
This is an award unique to ADFEST that is awarded to works that ¢ Written Submission
embody local values whether in terms of culture, religion, beliefs, EmERBAE
fraditions, or language. Lotus Roofts recognizes works that preserve |«  Cultural Context Explanation
and celebrate the rich heritage and value of each local culture. XALBBIE O S D fEER

A—AR-JL—YIL, ADFESTHEDOEEL T, Xt =& EX. i, S5
RE B OMESREFRBELE-ERICEOAET ., TAhEhoBIZEED
XD, ENGEECMEEEY. R 5EMEFTMLET .

Video Presentation (max. 2 minutes)
JLtEoT—iav-ETH®E2D)
« Digital Presentation Image
TN TLELT—aVEfg
+  Client Endorsement Letter

HSATUDEEX
Optional
A7 av
. URL

)94 URL
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PRESS LOTUS

Back to Categories

JLA-O0—4X

Press Lotus awards creativity of fradition print advertising including the innovative use of Print as the medium.
TLR-O—2X (&, FIRIEADOEFOGERLGE  GHBGHNRIEEIZH T2V IAT(ETA4ICRLTELONFET,

The same work can only be entered into either ONE Products & Services sub-category (PO1 - P15), or

Use of Print (P16), but can be re-entered into Resilience Through Creativity (P17) and Lotus Roots (LRP).

1 DDERIE. B&R/Y—ERXRRYTHTI)—(PROI-PRIB) Ffz XA —R AT -TYLK(PR16) DLVFThMh—AHIZLHIY
FJ—TEFERADN LIVIVR-RIL—-DITATAET1(P17)EB—2 X )L—Y (LRPR)N DRI M) —IXATEETT

PRESS LOTUS
FLR-O0—%RX

P01 Food & Beverages
PO1 7—F &E /Ly

P02 Beauty & Personal Care

P02 Ea—F4—&/S—YFI 5T

Beauty products, cosmetics, perfumes, toiletries, sanitary products.
EEHR. R, FK ML) —E G SERAM,

P03 Healthcare

PO3 ANILRST

Pharmaceutical products, supplements, healthcare products.
EER.HTVARANIILRTTE G,

P04 Fashion, Sports & Accessories

P04 T7viay, RR—Y &7V H1)—

Clothing, sportswear & equipment, footwear, accessories,
jewellery, watches, luggage, bags, sunglasses.

KE G RAR—Y Oz 7ERER, Dbz 7 . 7OV )— Daxl)—, Bk
HITID NI BTS2,

P05 Cars, Other Vehicles, Accessories & Auto Services

PO5 h—, PH—E—IIL. 778 )—&F—b-Y—ER

Sedans, trucks, vans, SUV, 4WD, jeeps, motorbikes, bicycles, boats,
lorries, tyres, spare parts, accessories incl. in-car audio & visual
systems, gas stations, vehicle maintenance products, towing
companies, car dealers, car financing & leasing.

EEU MUY N SUVAWD, O—T [ E—F—/\1Y, BEE, R—
b, A== ZLY  ART =Y T HY)—(BERNA—T14-EP27T
WP RTLEED)  AVIVREIVR  E—VILRTFEBHEA. LyI—=
#, BEREE. E0—2 & —2X,

P06 Electronics
P06 TLYUFA=HX
Consumer electronics.

HEERE,

P07 Household Products & Maintenance

PO7 NJRIR—ILE-FOAFTIY AT F VR

Cleaning products, household maintenance products, household
items, kitchenware, pet products, building products & materials.
FERER.FEATHFUORE R RERAR. AR RVMNEER R 2
EYEER & -FHM,

P08 Home Appliances & Furnishings

PO8 F—L-FISAT VR IFT—=v VY

Home & kitchen appliances, home decorations, home security
products.

RE-EMELERK. FEEMAR. F—L-EFa)T—&&,

P09 Retail

P09 J7—IL

Department stores, specialty stores, eCommerce, online stores,
supermarkets & hypermarkets, restaurants, fast food chains, cafes,
pubs.

BEE.EME. e AV—R ATV AT A== =4 yb /1A

MATERIALS
REAEH

Required

WBIA

Digital Image

TORIVER

Original Tearsheet
BEGENODLEEVVIRER—JRK
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N—T—yr, LARSY T7RNT—RFz—> HhTx. /1\T,

P10 Travel, Leisure & Entertainment

P10 FSRIL LOY—&IVBATAVAVE

Transportation & fravel services, tourism authorities, hotel & resorts,
toys, recreational facilities, sports facilities, festivals & events,
museums.

X -RITY—EX BB 2. R"TIL- UV - TR, LYYIT—3Y
MEER . RIR—YMEER . TTRTA/ L AR b, B,

P11 Communication Media & Publications

P11 a3a=4—3a - AT47 &ITYr—3>
Newspapers, magazines, books, broadcasting stations &
programs.

. S TH. RER- B,

P12 Finance, Commercial Public Services, Business Products &
Services

P12 974F VR aR—%)b- T Yw - H—ERX EORX-TOFIY
&HY—ER

Banking institutions, investment firms, mortgages & loans, credit
cards, insurance, real estate investment, business equipment &
supplies, B2B services including agencies, telecommunications,
waste management, educational institutions, law enforcement,
utilities companies (electricity, water, gas), healthcare.

LRIMER. BB, FAHEBRREO— ., LIy I—R, BIE. TEER
B EBEEE-HHER BB Y EXREEZED). ERBE. EEYE
B HERE. EPITHE. ABZBE(BER. K HR)  ANILRTT,
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PRESS LOTUS

Back to Categories

JLA-O0—4X

PRESS LOTUS

MATERIALS

FLR-O0—%RX
P13 Corporate Image

P13 a—FRL—hk- A A=

Non-product or service-based company image including event
sponsorships, seasonal messages or announcements to increase
the brand perception and reputation.
FRBEMFEY—ERRDEDITSURBHFMRLDI=HDA A
— VR, AINUMBE., EE AV E—CFRFENESHET,

P14 Corporate Social Responsibility

P14 3—RL—bk-Y—%IL-LRRIVE)T4—

Non-product or service-based corporate social responsibility
campaigns on environmental, social, and ethical efforts fo
increase the brand perception and reputation.
FRBEHFLIEV—ERRTEDISURRM M LDO-HDIRE
RE/AURFY  MEFBLEED CSRIBEDHEMNEDR) Fro—,

P15 Public Services & Cause Appeals

P15 /87y -H—EX&a—X-7E—IL

Anti-smoking, anti-drugs & other addictions, anti-drunk-driving,
road & public safety awareness, health & hygiene awareness,
political & religious messages, unions & associations,
environmental awareness, human rights awareness, animal rights,
government & forces recruitment, state education, racial, ethnic
& disability awareness, gender equality, abuse, charities,
volunteers & donation appeals, NGOs.

REE, REVEDMIKEFEEEY. RECEEL, RERSHE, #F-&
AHE. BURR- REMER. & -ha. RIEEH. NMESH. BHDHE
T, BUFHEDOAMEER, AEEF. ABER-RIEER-BREER. Bk
FE ERFBEFTY. RIUTATOFMOEUS T, NGO (FEBFFHE
) o

RHEH

Required

W

- Digital Image
TORIVER

«  Original Tearsheet
BEENODLEEVVIRER—JRK

P16 Use of Print

P16 1—R-AT-FYok

Innovative use of print as a medium such as interactive print ads,
use of other fechnology which digital and interactive elements
including downloadable applications, QR codes, augmented
reality and NFC to engage consumer, but eligible works must
have been published in newspapers, magazines, or inserts (digital
works are not eligible).

R AZ BRI FE ot R, 2R LT Y O—RalgEe 7 71) . QR O

Required
- Digital Presentation Image
TR TLE T—2avEg
«  Original Tearsheet
BEGENODLEEVVIRER—JRK
Optional
I av

Video Presentation (max. 2 minutes)

—RIEERIAE. NFC BiREEZEL T O TAIVEASITAIRERER JLEoT—av-ETH (&R 2D)
WCTHBELDIV T —DAUNERBET D125 T1475ERILE, BL

FE. 5. TYRAAFSVITBEH SN ERDAIUN)—AIEETT (TP

RIMERITION)—FT]),

P17 Resilience Through Creativity***New Required

P17 LOUIV R R—DYIATAET1 5% Wi

A special Lotus Award sub-category to recognize ideas and - Digital Image

creative solutions that demonstrate resilience and resolve in the TORIEE

face of the Covid-19 global pandemic. It is awarded to works that
rise above the crisis to create public, economic, cultural and/or
other ideas for the greater good. The solutions may or may not be
connected directly to the brand.

A—SRE DR ITHTI)— HEIAF VAL REEAE/ U TIVIIC
RN IRRGEIERBEEZREDTAT 7OV IAT4T13))1—3
VEFMELET . AL ARDOFNEDO-DICREZRRL A -FF-XL-F
DMDTATF7EEHAEEIETHERICEONET, V) a—2avlET3
VREEEDEASTOWTHREVFEHR A,

Digital Presentation Image

(for Use of Print)

TN -TLE T—2avER
(A—R-FT-TYURADIU)—5})
Original Tearsheet
*%ﬁnu?ﬁ‘b@ri@]")#i%’\—‘/ﬁzi
Optional

FFav

»  Video Presentation (max. 2 minutes)
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| | JLELF—tav-EFA(BE2H)

LOTUS ROOTS MATERIALS

<A—4ZX-)L—Y> RHEH

LRP Lotus Roots Required

LRP A—4 X JL—Y WA

This is an award unique to ADFEST that is awarded to works that e Cultural Context Explanation
embody local values whether in terms of culture, religion, beliefs, XA Al E hv o D fF R
fraditions, or language. Lotus Roots recognizes works that preserve|s  Digital Image

and celebrate the rich heritage and value of each local culture. TORIEE

A—A2X-)L—YII, ADFESTHHBDEEL T, X1k, R¥. EX. . B8 Digital Presentation Image

BE, B MESREFABRL-ERICEONET . ThZnOtEgICEFD (for works submitted to P16)

XD, ENGEECMEZEY . MASEMEFTELET . TR -TLE T3V EIfE
(P16 A~DITUR)—53)

«  Original Tearsheet
BEEIODLEEVVIRER—JRK

Optional

7 av

«  Video Presentation (max. 2 minutes)
JLEvT—2av-ETAH(&E2H)
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PRINT & OUTDOOR CRAFT LOTUS

Back to Categories

TIVURTIMT 05T 0—8X

Print & Outdoor Craft Lotus awards the value of craftsmanship through print, where skilfulness is an integral
part and its execution brings the idea to life.

TYVURTIMT U570 0—4RIEAFRD T A RGERELTOEM - BB TTAT7EFESILSEDHIET.H
REGRICRBRESN - ARG Z L TEohFT,

You must read sub-categories definition carefully to ensure entry submissions into appropriate
agency/production sub-categories.
EYITATI)—DEER-FAZTHEEDSIZ. BRI —zoo— a5 92ar - A7I)—ICTUR)—LTTFSE,

Each advertisement constitutes one entry i.e. Poster. Unless the work is craftsmanship executed on book,
calendar, brochure, set of cards, stationary, or even menu, then the work constitutes one entry.
1 DOGEETEICTIIVN—EHAET Bl RRE—) AERmMN. BE. QLT —, TA—v— FSUT XEE. HDULEA

o REICRBREMAREINERTHNE. 1 TUN)—EHLELET,

PRINT & OUTDOOR CRAFT LOTUS MATERIALS

T)VUr&TFONT -957F-0—322 EHEH

CPO1 Photography Required

CPO1 I +J574— WER

Awarded to photographer for the original execution and - Digital Image or

effectiveness of the photography noft for the idea or the ad itself. Digital Presentation Image
LEBRHDINEZDTAT7TIIEL MBUEAMMEEZL-LLEER TORIWEGRERIETOIL-TLE T—
DIANTZT7—ITBEENET, LavEg

CP02 Use of Photography/Digital Image «  Original Tearsheet or

CP02 1—R-HT-THrTFT4— /TR A F— Client Endorsement Letter

Awarded to the art director/agency, where photography BEENSDLEENYRYR—UREARES:
(commissioned or stock) has been used as an integral and original (EOZAT U bDHEBR

part of a print ad message. Optional

TUUNREDAYE—DICE>TRARTHAINAGERELTEE(BEE (T Fvar

RN BMEDNERD T — - TaLYA—/IT—Vz0 —(2B8EL |+ Video Presentation (max. 2 minutes)
nE9, JLEoT—av-ETH(&®ER2D)
CPO3 lllustration

CPO3 15 AFL—3Y

Awarded to the illustrator for the original execution and
effectiveness of the illustration not for the idea or the ad itself.
LEBXRHINVNEZTDTATT7TIHE MBMEAMMEEZLI-OLIZMFX
—23>DASRAL—E—ICBEONET,

CPO04 Use of lllustration

CP04 1 —R-FTAS5AFL—aY

Awarded to the art director/agency, where illustration has been
used as an integral and original part of a print ad message.
TUINEEDAvE—VICRAIR THAIMGERELTISRAN —aun
FONAERDT— - TALIR— /" T—Dx 0 —(CHBONET,

CPO5 Typography

CPO5 BARIT574—

Awarded to the typographer — ads where type has been specially
created or composed to play an integral role in getting a
message across and has contributed directly to enhancing the
overall mood/feel of the ad.
Ayt—THEE|FESEDIODFRARBERELTIAT (BR) 45 Hl4E-
BRL. LE£A0 mood / feel (AIR) #HIELI-AART S T77—IZBES
nFEJ,

CPO06 Use of Typography

CP06 RRk-1—R-FT LRI 574—

Awarded to the art director/agency — juries will look for how the
typography has been used as an integral and original part of a
print ad message.
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T—hT4LOE—/ IT—10 —IZBONBETY . BEAIL, 3M4 K5
ST4—DUONZTYUREED AYvE—CHIRZ D=6 D TR E R THA| %4
BRLLTEDLOAENETELET .

CPO7 Art Direction

CPO7 7—hk-T4L 923y

Awarded to the art director/agency, where the art direction
brings fogether all the elements Image (Photo/lllustration, Type,
Crop, Composition, efc.) of an ad info a cohesive print message.
This is not an award for the idea, although the overall Art Direction
must relate back to conveying the idea.

T—hrTAL I3V EoT T RTCDAA—DER(BEMFAN—Y
AV AT NIV BEGE)ETIVNEEDAvE—DELTHESE
27 —bTaL 93—/ T—Dxoo—ICBEonET . 7T—hT4L Y3V B
KET7ATT7EELETIEOITTONET N, REF7AT7ERIZHTS
ETEHYFEEA,

CP08 Retouching/Image Manipulation Required

CPO8 LAYF /A A—L-=Eal—>3ay WER

Awarded to the DI operator, where DI has contributed to the - Digital Image

overall ad message. As good DI should result in images that do TORIEER

not show obvious DI other than when the idea warrants it. Each «  Original Tearsheet or

enftry is required to be accompanied by the layers/stages of the Client Endorsement Letter

DI. BEENODLEUNYRYAR—DRAKES

LEAYE—DFEADIEICHFSL DI k%4172 DI ARL—42—(ZBE FO5A4T7 DR
SBNET RBWFATTZIXTATT7DEFREESINIHEET M., 1= DI A Recommended

b BRGNS, DI ABLONEL A, BEEL. BRERELLIC HE
DIOLANY—/"ART—UHIBHLTTELY, .

Original Layout/Layers/Stages Images
or Source Photography

AVSFI-LAT oL AN —/ R T—
D EGFLEIERATOEER
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PRINT & OUTDOOR CRAFT LOTUS

Back to Categories

TIVURTIMNT-U5TR-0—5RX

PRINT & OUTDOOR CRAFT LOTUS

MATERIALS

TR &TFIRNT - 95T8-0—4X

CP09 Use of Retouching/Image Manipulation

CP09 A—R AT LAYF /(A= -7=Eal—3y

Awarded to the art director/agency, where image manipulafion
has been used as an integral and original part of a print ad
message.
TUUMNEEDAYE—VICES>TRAIRTHEINGERELTEBZY=EL
L—2avafioE@D7—b-TaLIE— / IT—zoi—ICBONFE

RHEH

Required

WIR

- Digital Image
TORIVER

«  Original Tearsheet or
Client Endorsement Letter
BEENLDLEVYRYR—UREARES:

ED FITAT7rDHEBERK
CP10 Computer Generated Imagery (CGl) Required

CP10 aYEa1—4—- Uz RL—TYF -4 A—2(CGI) WE

Awarded to the CGl operator for the original execution and - Digital Image
effectiveness of the skills in CGl such as 3D Modeling, Lighting, and TORIVEE

rendering not for the idea or the ad itself.
LEBERHIWVEZDTATF7TIFEL 3D ®ETIVT . SA4T40 T LY
FYLJEED CCl RFLITE>THERITIBEHERMMEEL 5L CCI
ARL—2—ICBonFET,

«  Original Tearsheet or
Client Endorsement Letter
BEENSDLENYRYR—CREARES:
X147 bDHEBR

Recommended

2R

«  Original Layout/Layers/Stages Images
or Source Photography
AVOFILAT I AN —/RT—
D EGFLEFERATOEE

CP11 Use of Computer Generated Imagery (CGl)

CP11 A—R-FAT-aVEa—4—-DIRL—T YR 44— (CGI)
Awarded to the art director/agency for CGl used as an integral
and original part of a print ad message.
TUINEEDAyE—VICES>TRAIRTHAINLGERELT CCl AfED
NEERDT—r-TALYE— /" T—2z0—(CBBONET,

Required

W

- Digital Image

TORIVER

Original Tearsheet or

Client Endorsement Letter
BEENSDLEENYRYR—UREARES:
FOZAT DB

CP12 Production Design/Styling

CP12 7RSI v -FHAV / REA)V Y

Awarded to production, where production designs, wardrobe,
props has made a significant contribution to the final image.
TRF o ar - THAY  KE DEEZBELTREAMA—VICKECEML
7R ay (FlER) (CBELhET,

Required

W

- Digital Image or
Digital Presentation Image
TORIWERERETORIL-TLELT—
LavEg

«  Original Tearsheet or
Client Endorsement Letter
BEENLDLEVYRYR—DRAES:
FOZA4T7 DB

Optional

I av

+ Video Presentation (max. 2 minutes)
TJLE T—2av-ETH(&®E2S)

CP13 Resilience Through Creativity***New
CPI3LPYIVR-RI—JUIATAET4 *§isk

A special Lotus Award sub-category to recognize ideas and
creative solutions that demonstrate resilience and resolve in the
face of the Covid-19 global pandemic. It is awarded to works that
rise above the crisis to create public, economic, cultural and/or
other ideas for the greater good. The solutions may or may not be
connected directly to the brand.

A—2RE QRS ITHTI)— HE IO F I RBEEAE/ U TIVIIC
MERMNSIRRGRSIERBEREDTAT 7RI IAT4T%Y) 21— 3

Required

- Digital Image or

Digital Presentation Image
TORIWERELETO2IL-TLET7—
LavEg

Original Tearsheet or

Client Endorsement Letter
BEENSDLEVIYRYR—DRAES:
FOSA4T7 DB
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VEMLET . HELARDOFNBD-OICHRE#EEZRRL AL -FF- L%
DMDTATTEEHETIETHERICENET V) a—avIETS
UREEEDGNSTLWTHELER A,

Recommended

HR

Original Layout/Layers/Stages Images
or Source Photography (for works
submitted to Retouching/Image
Manipulation & Computer
Generated Imagery (CGl)
FIVCFHI-LAT I LAY —/RT—
D EBGFELIIERTOEER (LAYF /M4
—I-¥=Eal—iaviarEa—4—o
IRL—TYR A A= (CCHADIURY
_/\)

Video Presentation (max. 2 minutes)
TJLE T3V -ETH(&®E2S)

LOTUS ROOTS

MATERIALS

<A—3RX-)L—Y>

LRCP Lotus Roots

LRCP O—2R - JL—Y

This is an award unique to ADFEST that is awarded to works that
embody local values whether in terms of culture, religion, beliefs,
fraditions, or language. Lotus Roots recognizes works that preserve
and celebrate the rich heritfage and value of each local culture.
A—%X-JL—Y(E, ADFESTHBDOEEL T, X1b. R¥. E%. oHi. §5E
HE MBOMEREARRLI-ERICESNET , ThThOHEICES D
XD, ENEEEOMELZEY. MASEMEFELET,

fet

aH

Required

WBIA

Cultural Context Explanation
XALHIAIE Ao D fEER

Digital Image or

Digital Presentation Image
TORNEGRERETOAIIL-TLELT—
LavEg

Original Tearsheet or

Client Endorsement Letter
BEENLDLEVYRYN—DRAE:
FOZA4T7 DB

Recommended

-3

Original Layout/Layers/Stages Images
or Source Photography

(for works submitted to CP08 & CP10)
AVCFILAT IO LA —/RT—
T EGFLIFERATOEER

(CP08 & CP1I0 ADIUR)—5)

Video Presentation (max. 2 minutes)
(for works submitted to CPO1-CP07 &
CP12)

TJLE T—2av-ETH(&®E2H)
(CPO1-CPO7 & CP12 AD IV R)—57)
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Back to Content

ENTRY SUBMISSION

IVMN)—FHE

All entry details must be completed online. To submit:

IUM)—IZEAT HFMBERIEA SO TAN-EEBLTTSW, FIEFLLTOBYTY :

«  Go to www.ADFEST.com, in menu under “Awards”, select “Entry Submission”. You will be re-directed to
an online entry submission system created by WebEnergy.

WwWW.ADFEST.com IZ7PEAL., A=a2—T “Awards” D FIZ#%H 5 Entry Submission #EA TTF LY, TURJ—HL
AHD AT L (WebEnergy #t84E) [CERESINFET .

- Select the appropriate Lotus Category and complete the online submission form.

Note: An entry can be pended for further revisions and additions of details until you click “Confirm”
ZETHO—FR-ATI—TEV WELGBEHREADLTTSL,
FEANREE. Confirm 20Uy 5FTIIHEELLL O HET-MEHAREETT,

- After you submit your entry details, you can print the Entry Submission and Entry Confirmation from the
Entry List
AN T LI=EMIEERD£IEH. Entry List H S Entry Submission & Entry Confirmation ZH AL TTF&LY,

«  You must attach the Entry Confirmation to your physical entry.

HAEn Tz Entry Confirmation (TR —1REE) &, TUM) —EHEFORITHETT,

- After you have submitted your payment details, the Invoice will be sent directly to your email and you
can also print it out from the Payment Summary page.

IVN)—EBXILVDFREZEETIE. TORNBRICEDVTHEEDA—ILTRLRBTIZERENZESNET B
KEZE(X Payment Summary DR—I Wb H3 5283 TEFET,

«  An Entry Summary containing all your entries submitted can be printed from the Entry Summary page
IR —ABRDEEH SNz Enfry SUummary (T2 R)—8EEE) (&, Enfry Summary OR—U WSEIRITEE T,
Note: Your entry is not complete until all required entry, support materials and payment have been
received.

EMBERELEHOEMS. TUN) BN TR TRBEINIET. IVN—FETLERE A,

IMPORTANT: Carefully check the credits you enter. If the work is a finalist or winner, these credits will be used
in all published materials and on the ADFEST website exactly as they appear in the entry form. Any requests
for credit changes must be done in writing to Nat@ADFEST.com. Credit changes are not permitted_after
Friday 12th February 2021.

EE: ANABE. EERICEZEICFYILTTSWN, IVMN—ERBPAE- ABLIBE. ZEShIZIL YN (REYT
.21 F)NTOEE. BEHMYAS ADFEST D Web YA MMIGBEHINE T EERICILOYENDHNBTEEELIZLMS
B, A—JLT Nat@ADFEST.com [TERLETTFEL{BL. 2021 F£ 2 A 12 H(E)ZBZHEERIBHONFER A,
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Back to Content

HOW TO SUBMIT
FHREDED T

All entry details must be completed online, so make sure you have read the rules and go through our Lotus
categories prior to entering your works to the ADFEST 2021 Online Entry Submission. Our submission system is
quite simple to enter. You only need to select the Lotus & sub-categories you wish to submit, enter the entry
details including entry title and fill in the credit information of those involved in the creation of the work. You
will be required to provide common information as well as some specific details depending on the Lotus
categories selected.

IR —ERXANDBERAAEF IO THTVET RA-AHBLVO—2REZRHTIV—ODRNBEEHRALIAT,
ADFEST 2021 Online Entry Submission IZ79+EAL. BREBRRBEAALTTFEN, BLAADIRATLIXEEICI VT IL
TY . IVMN—LI=WB—2REHLUVHTATI—%ERL AERFIMLEEOIUN) —FROHEEREOEREA
HALTIEZEFET  ADBWICIE. £ATT)—HBOEBE ATIV—LICELDPEELIHYET .

Don't worry if you don’t have all the information for your entries yet, you can edit your entry details and save
them along the way before confirming your entries. You can come back to edit your details and upload
your works as long as your entry is not confirmed.

BRATI R TORBIMHi>TOEKTEREXRTY , TUMN)—BRIE. MESEDETEHESE . RENTRET. T ORI
ETLEEMR ., ESMANTEET,

Have you ever entered work to ADFEST before?

If you are new to ADFEST, you need to create an ADFEST account here

If you need help, please feel free to email Nat, Entry Manager at Nat@ADFEST.com

ADFESTAD IV —([FHHTTT A ?

SEPMOTDOZEE. ED)I M ADFEST DT HHOUMEERRLTTELY: here

YR—bDARBERIFZE. TUM)—IFR2—v—0O Nat FTHEREIZ e A— )L TTEHKTELY: Nat@ADFEST.com

WHAT YOU MUST ENTER: ENTRY DETAILS
ADRHR:-B=

LOTUS CATEGORY

A—4X-h7TY—

Select Lotus category and sub-category
A—4REOATI)—,HTHTT)—EZIRLTT LY,

ENTRY TITLE

IUN)—-BALkL

Entry Title, Duration (if applicable), Brand, Advertiser, Launch Date of your entry
IVN)—FBERAANL. RS/ REATEFESZES) . ISR LEE. EROVFH

CREATIVE CREDITS

HER 2D

Details of companies involved in the work’s creative process e.g. Agency, Media Agency, efc.

Details of people who were involved in the work e.g. Adam Johnson, Chief Creative Officer, BBDO

IR —EROTE-FHERELEICEAL -2 (EHLA) OFER B T2z — AT4T7 - T—ozoi—1E)
IVM)—ERDFIEBRIESARICEH X2y T D1EHR (] : Adam Johnson, Chief Creative Officer, BBDO)

PRODUCTION CREDITS

et RV 18R

Details of companies involved in the work’s production process e.g. Film Production Company, Post-
Production Company, Special Effects Company, Sound Production Company, Print Production Company
etc.

Details of people who were involved in the work e.g. Dan Brown, Director, The Shoot
IVN)—ERDOFHETOERIZE =24t (B HE ) O1FER (4l : Film Production Company, Post-Production
Company, Special Effects Company, Sound Production Company, Print Production Company #:&)
IVN)—ERDFHETOERIZEH 2= 2y T DIEHK (5] : Dan Brown, Director, The Shoot)

ENTRY CONTACT DETAILS
TUM)—EREFRSEDOERSE
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In the event that questions arise during judging, ADFEST may need to contact the team directly involved with
the creation of the work for the juries' clarification.

BEBEDORPTREARNELIBELEIC, ERHMEICEEBE L 1=A /F—LA~, ADFEST Mo ERS B TIEGELHYE
ER

CLIENT CONTACTS DETAILS
947U MESEOERSE
In the event that questions arise during judging, ADFEST may need to contact the client directly involved with

the creation of the work.
EEXEDERPCEMENELGEAEEIC. ERFMEICEERHL21=95/47 b, ADFEST MWoERSE TIEKGELAHYE
To

ADFEST will not contact the client unless it is absolutely necessary to do so in the case that it affects the

judging of the work.
ADFEST (X ERDBEICHEEE5ZADHLEEZONDEE . TNHRELEHMENGORY V1T UM EERLEE A,
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HOW TO SUBMIT

FirEDEDHT

WHAT YOU MUST ENTER: SPECIFIC DETAILS
AEER 554

IS THE WORK A CORPORATE SOCIAL RESPONSIBILITY (CSR) OR PUBLIC SERVICES & CAUSE APPEAL (PSA) ENTRY?
FE&RIE. a—RL—k- V=% )L LRKRUVE YT (CSR) £/3T Uy - —E R &a—XFE—IL(PSA) DELLTHIY
M)—T9H?

In order to determine entries eligible to compete in the Grande for Humanity, you must specify whether your
entry is a Corporate Social Responsibility (CSR), Public Services & Cause Appeal (PSA) work, or neither.
ERMTS0T I —Ea—I=ZTAOMRITEEIMNEINEZHET 510 T T —ERAI—RL—k-Y—2 v )L+
LRRUVETA(CSR) M, 8T H—E X &IA—XTE—IL(PSA) B, HHWNIELLTHRELA, ZBARLTTELY,

While you are required to declare whether your entry is a Corporate Social Responsibility (CSR) or Public
Services & Cause Appeal (PSA) work, ADFEST Organizer reserves the right to determine the entries eligible to
compete in the Grande for Humanity.

BEEFIVN)—EEMNI—RL—k V=% )L LRRUDE) T4 (CSR)MNINT Yy - H—E R &IA—X-TE—IL(PSA)
MNEBRRLETNIEGYELE AN, —AH T ADFEST EEFFIIVN)—1ERN TS0 T - T4—Ea—I=T/DEEEZT5
BRNHINEIOEHIIT HEREZHFLET,

PUBLICATION OF ENTRIES:

IVN)—ERDHRR:

Can all the materials submitted for your entry be used for both judging & public use?
IVM)—TRESNEIRTOERII. BELAFRERADOEA THEATETTI N ?

Note: Public Use includes exhibition, award presentation, winners showcase, award annual.
I AREREE BRE REX. REE V7R REALGLELZEAFET,

URLS:

)95 URL

URLs of your entry
IURN)—E&EDY) 5% URL

WRITTEN SUBMISSION:

fEmERBAE:

Written information of the work according to the category guidelines.
HTFIT)—DHARZAVIZE DI EEDERIER.
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SAMPLE ENTRY FORMS

TN —EX (BT

ENTRY DETAILS

IVM)—ERDOER

LOTUS CATEGORY

A—42ZXEDOHTI)—

Select Lotus category and sub-category you wish to enter.
IVR)—=LIzWA—2REDATI)—EHThTI)—%FIRLTT LY,

ENTRY TITLE

IUM)—EREARIL

ENTRY TITLE

IoM)—EREAIL

The name of the work being entered.
IUN)—9BEMBEAALTTFSELY,

CAMPAIGN NAME

FroR—2 4

If your work is part of a campaign, juries may group the single enfries and award the works as a campaign if
they see fit. In this case, please enter what you would like the campaign to be named.
IVN)—FBEMNFroR—CD—ETHAHGEE. BEEEFAINEHLHMLIZS. EROIVN—F1DDT I)L—TIFLE
OT. FrIoAR—VELTRSGELHBYFET . TOHBEICHETHFvoR—UEZZAALTTFEL,

BRAND

TIUR

The product or service of the work (e.g. Dove, Google Play Music, Johnnie Walker)
ERDERFLITY—ERXREZEZAALTTEL, (l:Dove, Google Play Music, Johnnie Walker)

ADVERTISER

FENSAF—/[REE

The name of the company or organization who commissioned the work (e.g. Unilever, Google, Diageo)
ERDOHEEIRBELI-SFIEEE B ZREALTTSL,, (fl: Unilever, Google, Diageo)

LAUNCH DATE

avFH

Launch date of your entry
ERDOBAVFHZERALTTILY,
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SAMPLE ENTRY FORMS

IR —EFRX BT

CREATIVE CREDITS

TE- FHESLOIFR

Details of the company/ies significantly involved in the creativity of the work.

You can add multiple companies, but please note that the points will be divided proportionately among the
Agencies and Networks.

ERDFIMEICKEBE o=t LA O FHIF .

BHROSHTERATEEFIN, FESNEIRAVMNER I -0 — BRI —VRBTHBIBE D SNSZEICEELTT
SN,

AGENCY

I—oxIoi—

Agency credit will count towards Agency of the Year, Independent Agency of the Year and Digital Agency
of the Year, so make sure your spelling, even spacing or use of symbols are consistent.

I—Crod— BRI T2z —F T ANV — AV TARV TN Iz —F T A — TORL-T—
I — AT AV —DRAVINHETERINS O AR—ZAPVURILEEL ARV TNEIC—EL, RENE
WESITEBLTTSELY,

AGENCY
I—Vrod—

city

AGENCY NETWORK

I—Tzo—RvhI7—9

Agency Network credit will count fowards Network of the Year, so make sure your spelling, even spacing or
use of symbols are consistent.

I—Sxo —32ybhI—YERIE. FYLT—0 7T AV —DRAVNETETSRIND D AR—ZAPIURILEE
CARYUTNEIC—EL, RENBEOLIITERELTT S,

AGENCY NETWORK
I—Y y—FkybI—Y
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Back to Content

CREATIVE TEAM CREDITS
oE - HlEF—LOFER

IVh)—EX(HUTI)

Details of people who made significant contribution to the work.

ERIZKECEMMLI=R 2T DIER,

CHIEF CREATIVE OFFICER
F—7-PYTAT4T A4 —

EXECUTIVE CREATIVE DIRECTOR
ITE€IT14T7 - 9UTAT4T - T4LY3—

CREATIVE DIRECTOR
DITAT4TT4LI5—

COPYWRITER
aE—S5445—

ART DIRECTOR
F—k-T1L V95—

RETOUCHER (for in-house Retoucher)
LEyFr— AL ZYTFv—)

ILLUSTRATOR (for in-house lllustrator)
AZAL—E3— (R AFRL—5—)

DESIGNER (for in-house Designer)
THAF— (AT 1)

ACCOUNT DIRECTOR
Fhovk-T4LH5—

ACCOUNT MANAGER
FHIOUR- =T r—
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ACCOUNT EXECUTIVE
FhOUh-TTEHT74T

STRATEGIC PLANNING DIRECTOR
ANSTOVY TS T4 58—

STRATEGIC PLANNING MANAGER
ANSTOVY TS - R—T v —

STRATEGIC PLANNER
ANSTOVY - TS5+ —

AGENCY PRODUCER
I—Y1vy—FOFa—Y—
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SAMPLE ENTRY FORMS

TN —EX (BT

OTHER CREATIVE CREDITS

TOMAE - HFHIER 2V IEH

Enter the details (positions & names) of additional creative team members who made significant
contribution to the work.

ERICKEE o= LEUNDFMEF—L- RV TDER(BE. KB)EAALTTELY,

OTHER CREATIVE CREDITS
LEUADHIERZ VTR

MEDIA CREDITS

AT4 7 OIER

Details of the company/ies significantly involved in the media strategy of the work. If the company/ies
involved in both the creative and media sfrategy, it should be entered in both Agency and Media Agency.
ERD AT 47 EEBICKEEh =24 EHLE) D1ER.

KUDPFEEATATEBEOBAICEHL>TVDIGEE(E. TV —EATAT7 T—2 0 —OMAIZEEALTTELY,

MEDIA AGENCY

ATAT I—Txo—

For Media Lotus entries, the Media Agency credit will count towards Media Agency of the Year, so make
sure your spelling, even spacing or use of symbols are consistent.

ATAT - A—BRICIVN)—F BATAT Tz —DERIF ATAT Tz —F T H AV —DRAUNEHE
TBRBEINDI=H, AR—ZXPOVURIVEET ARV T NEIZ—EL, RENEBVKSITEFELTTSULY,

MEDIA AGENCY
AFLT - IT—D1I—

CITY

MEDIA TEAM CREDITS

ATAT - F—LOHER

WHO WAS INVOLVED?

EAREDYELID?

Enter the details of people who significantly involved in the work. Enter the names of your media team
members in the field.

ERICKECEAD TRV IDIERR AT AT - F—LDAFZYITZEZERICAILTTSILY,

MEDIA PLANNING DIRECTOR
ATFAT TS5 FaLHYB—

MEDIA PLANNING MANAGER
ATFAT TS50 p—T v —
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MEDIA PLANNER
ATFAT TS5 —

OTHER MEDIA CREDITS

ZDMAT 47 - BV I1EH

Enter the details (positions & names) of additional media tfeam members who made significant contribution
to the work.

ERIZKRE A>Tz, LRUNDATAT - F—L-RFVIDER(BE. KEL)EAALTTFILY,

OTHER MEDIA CREDITS
LRSS DAT AT - 25T 1ER
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SAMPLE ENTRY FORMS

TN —EX (BT

PR CREDITS

PRF—LOHR

Details of the company/ies significantly involved in the PR strategy of the work. If the company/ies involved
in both the creative and PR strategy, it should be entered in both Agency and PR Agency.
ERDPREXRRICKE<E o=t (FEHLE) DIFHR.

S AFIEEPREEDEAICEH>TNSBEIL, T—C10Y—E,PRI—VIVI—DEAIZERALTTELY,

PR AGENCY

PRI—Vz>i—

For PR Lotus entries, so make sure your spelling, even spacing or use of symbols are consistent.
PRA—ZZXADIVR)—IZHTY  AR—ZAPOSURILEEL AR T NEIC—EL, RENBEVKSIITEELTTIL,

PR AGENCY
PRI—zod—

city

PR TEAM CREDITS

PRF—LODIEH

WHO WAS INVOLVED?

AR HYELEM?

Enter the details of people who significantly involved in the work. Enter the names of your PR team members
in the field.

ERICKE AL 2RV T DER PRF—LDRZY IR EEFIZAALTTELY,

PR DIRECTOR
PRT /L5 —

PR MANAGER
PRYR—Tv—

EXECUTIVE PR
I59€¥H5T7147PR

PR SPECIALIST
PRARL 1) X
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MEDIA RELATIONS
AT -YL—arv X

OTHER PR CREDITS

ZDPRR 2y IEER

Enter the details (positions & names) of additional PR feam members who made significant contribution to
the work.

EmICKEC Ao, LERUNDPRF—L-RFVIDER(BE. KB)EANLTTEL,

OTHER PR CREDITS
LS DPRRSYTIEER
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SAMPLE ENTRY FORMS

TN —EX (BT

PRODUCTION CREDITS

HlES DOIER

Details of the company/ies involved in each specialisation in the production process.

The company credits when entered into Film Craft Lotus, New Director Lotus and specific sub-categories in
Print Craft Lotus will count fowards Production Company of the Year, so make sure your spelling, even
spacing or use of symbols are consistent.

ERDOHMEICEZMBENLREEho -4 EHLA) OFMRIFR.

TAIVLPFTRO—HFR Za—TALYE— O—FXBLVTIU M IS5TM-O0—2RADHEDH T HTI)—~DIY
F)—ERIZDOWTIE. TOF U307 T - AV —TRAVETEIN D LT B2 AR—ZAPDURILEETL AR
DD EICT—EBL, BREANEOKSITEELTTSLY,

FILM PRODUCTION COMPANY
P20V A =L £, DV WY DA =t
Details of the company/ies significantly involved in film production of the work.

ERDBREFEICKECEML -4 FEHRLE) D1FR.

FILM PRODUCTION COMPANY
2O =L £/ B DLV DA =

city

FILM PRODUCTION TEAM CREDITS
BRI 47— L DIER

Details of people who made significant contribution to the film production of the work.
ERDBEHEICKECEBLI=RA 2V T DIER,

DIRECTOR
FaLHE—

CINEMATOGRAPHER
SORINTST7—

GAFFER
L 0

PRODUCTION DESIGNER
InS oAy THAF—
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EXECUTIVE PRODUCER
I5€HF4T7-TOF1—H—

FILM PRODUCER
BMEBETOT1—H—

OTHER FILM PRODUCTION CREDITS
ZDAMuBRIEFER 2y TR
Enter the details (positions & names) of additional feam members who made significant contribution to the

film production of the work.
R DG HIMEICKEE  hot=z. LRUNDFMEF—L-REZVIDERBE. KB)EADLTTFELY,
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SAMPLE ENTRY FORMS

TN —EX (BT

POST-PRODUCTION COMPANY

RRNTRF O3 - hoii=—

Details of the company/ies significantly involved in post-production of the work.
ERORANTOZ YL av [CKREKEBMLI-S# EHLE) OFER,

POST-PRODUCTION COMPANY
RANTOF Y ar - hoi=—

city

POST-PRODUCTION TEAM CREDITS

RRTOF Y a3y -F—LOER

Details of people who made significant confribution to the post-production of the work.
ERORRNTOF VL3V ITRECEBMLIZA YT DELR.

EDITOR
IT45—

COLORIST
H3YRE

FLAME ARTIST
2L—L7—T4A+

POST PRODUCER
RRAR-TAF21—H—

OTHER POST-PRODUCTION CREDITS

ZOMARRNTOX Y ay - Ry IIER

Enter the details (positions & names) of additional team members who made significant contribution to the
post-production of the work.

ERDRRANT AT Yo av CRKEE oz, LRUNDF—L-R2YT7DER(BE. RL)EAALTTFIL,
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SAMPLE ENTRY FORMS

TN —EX (BT

SPECIAL EFFECTS PRODUCTION COMPANY

ARY% L TIxHY-TAF I av hoR=—

Details of the company/ies significantly involved in Special Effects, Visual Effects, or Animations of the work.
ERDARS Y IL-T TPV EDaTIL-T T2V T2 A= 3 HEICREEh o223 (EHLA) OFEHR.

SPECIAL EFFECTS COMPANY
AR Y LTI HVEIEER

city

SPECIAL EFFECTS PRODUCTION TEAM CREDITS

AR YL TITYVHIER SV TTER

Details of people who made significant confribution to the Special Effects, Visual Effects, or Animations of the
work.

ERDARLYIL-TTxIY EDaTIL-TTx9Y, T2 rA—2aV [T KEBH >R 2T D1ER.

VISUAL EFFECTS
ESazi-T2z9v

ANIMATOR
T A—R—

COMPUTER ARTIST
aAVEa—R—F7—F X+

SPECIAL EFFECTS PRODUCER
ARy LT I7xHY-TATFa—H—

OTHER SPECIAL EFFECTS CREDITS

ZTDMRARD v)L =TT VHHER Y TR

Enter the details (positions & names) of additional team members who made significant contribution to the
Special Effects, Visual Effects, or Animations of the work.

ARDXI-TTIPY EDaTIV-TTYY, T2 rA—2a0 DFIMEICKEE ot LEUNDF—L-RFVTDIER (B
E.KB)ZAALTTFEL,
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SAMPLE ENTRY FORMS

IR —EFRX BT

SOUND PRODUCTION COMPANY

YoooR-FTasd o ar -hoR=—

Details of the company/ies significantly involved in sound production of the work.
ERDYOUR-TOF o avIc KEE L =24 EELE) D1ER.

SOUND PRODUCTION COMPANY
YOUR-TaSoar -z —

city

SOUND PRODUCTION TEAM CREDITS

YOUR-FIaSy ar - F—L A2 &R

Details of people who made significant confribution to the sound production of the work.
ERDYIUR-TAF L avIZKRE AL >Ry T D1ER.

SOUND DESIGNER
IR TR F—

SOUND STUDIO PRODUCER
YOVR-REOF - TATFa—Y—

MUSIC COMPOSER
22—y avR—t—

MUSIC ARRANGER
Sa—Yy)-TFLoOY—

OTHER SOUND PRODUCTION CREDITS

ZoMYIUEF-Fasd s ar - AV IR

Enter the details (positions & names) of additional team members who made significant contribution to the
sound production of the work.

YoUR-TaZ s avIcKEEhofz, LERUNDF—L-REVIDBR(BE. KB)EAALTTEIL,
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SAMPLE ENTRY FORMS

IVh)—EX(HUTI)

PRINT PRODUCTION COMPANY
FIok-FaF oy -hoii=—
Details of the company/ies significantly involved in print production of the work.

GO T - TOF I avITKEKEh =24 (BELE) OFR.

PRINT PRODUCTION COMPANY
FYsb-Fas o ar-hon=——

city

PRINT PRODUCTION TEAM CREDITS

F)or-FTAF I Ay - F—LIER

Details of people who made significant confribution to the print production of the work.
ERDOTIU-TAF I3V T KEKEH =R 2V T DIER,

PHOTOGRAPHER
AT 57—

RETOUCHER
LEYF¥—

ILLUSTRATOR
AFRAL—5—

DESIGNER
FHAF—

TYPOGRAPHER
BARTS577—

PRINT PRODUCER
JYor-FaFa—4—
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OTHER PRINT PRODUCTION CREDITS

TOFTIU N TaFHar A2y IER

Enter the details (positions & names) of additional feam members who made significant conftribution to the
print production of the work.

ERDTIU-TOF Y avIcKEEH Dotz LRUNDTF—L-ZE2VIDER(BE. KAL) ZANLTTEL,
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SAMPLE ENTRY FORMS

TN —EX (BT

ENTRY CONTACTS DETAILS

IR —BHEOERLER

In the event that questions arise during judging (15-19 March 2020), ADFEST may need fo contact the team
directly involved with the creation of the work for the juries' clarification.

EE(020F3A158~19 B)DBETERM-BRNELIGE. EEEMHICFHAT 51612, ADFEST AMESGIEICE
BB -F—L-REVTICEEER T ILENHIGEENHYET,

NAME
K4

POSITION
BE

MOBILE NUMBER
BEBEES

EMAIL
A—IJLFRLR

CLIENT CONTACTS DETAILS

VA4T7UMEEEDERERR

In the event that questions arise during judging (15-19 March 2020), ADFEST may need to contact the client
directly involved with the creation of the work.

EE(020F 3 A 158~19 B) D:BETEM-BRNELI-HE. EEEMHICHBAT H51-OIZ. ADFESTAIZATUD
ELFICERERTOIVENHIGEENHYFET,

ADFEST will not contact the client unless it is absolutely necessary to do so in the case that it affects the
judging of the work.

ADFEST (X ERDBEICHEEZEZHEEZZONDIEE . TNNBALEHIMENGORYISATUMMITERLEE A,

NAME
K4

POSITION
BE

MOBILE NUMBER
BRERES
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EMAIL
A—JILFELR

ADDRESS
£/

city
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SAMPLE ENTRY FORMS

TN —EX (BT

WHAT YOU ENTER: SPECIFIC DETAILS
BEDAHNERIZOLT

IS THE WORK A CORPORATE SOCIAL RESPONSIBILITY (CSR) OR PUBLIC SERVICES & CAUSE APPEALS (PSA) ENTRY?
FERIF—RU—b- V=% - LRKRUVEY T2 (CSR) E121F /T Yy - H—E X &I—X-FE—JL(PSA) ELTDIUH
)—TIH?

In order to determine entries eligible to compete in the Grande for Humanity, you must specify whether your
entry is a CSR, Public Services work, or neither. Entries eligible to compete for Grande for Humanity include
but not limited to corporate social responsibility campaigns, anti-smoking, anti-drugs & other addictions, anti-
drunk-driving, road & public safety awareness, health & hygiene awareness, political & religious messages,
unions & associations, environmental awareness, human rights awareness, animal rights, government &
forces recruitment, state education, racial, ethnic & disability awareness, gender equality, abuse, charities,
volunteers & donation appeals, NGOs.

IR —ERDT ST - I4—Ea—I=—TADEEBERNENEIDEHIETH-HIZ [GEFIFERZH CSR, /N TYwy -4
—EX. HINIEELTEHELEN, OWT O ERRLETNIERYERA I ST - I4—Ea—I=TsDEEXRRIZIE.
UTOWTFNONEENETH. CNSICREIEDTEHYFELA: REBE REMZOMKEEEEY. REGEEER., X
BREHE, BE-FAKE. BUAM-REAMER. &8 -Hs. RIEEHE. MEEH. BIMOEF BUIFHEEDOD AMESR.
NHE . NEER - REER-FREER . BRTE, EF. BETD. RIUT7OHFHOFEUHF. NGO (GEBUFHE

) o

Eligible works do not have to be by or for Public Services organizations or NGOs, but the main determinant of
its eligibility lies in the messages or causes of the work itself.

BEXNRELGDH=-OIZ EROFEEEN A £ Y —ERFAERH DN E NGO GEBFFHE) THAVERFHYFEREAN. /-5
HNEBEHIIERBARDAYE—CF(EIHEERICHYFET,

While you are required to declare whether your enfry is a CORPORATE SOCIAL RESPONSIBILITY (CSR) OR
PUBLIC SERVICES & CAUSE APPEALS (PSA) work, ADFEST Organizer reserves the right to determine the entries
eligible to compete in the Grande for Humanity.

BHEEIIUN)—ERAI—RL—F- V=% IL-LRRVVEYT4(CSR) AT v Y- H—E R &3—X-7E—)L(PSA)
MNERBLATNIERYFEEAN, —FH T ADFEST TEB (X ERDT I T T4 — Ea—IZTADBEERERNESI N EH
Mg HEREELEY,

[J CORPORATE SOCIAL RESPONSIBILITY (CSR)
d—mRb—k-Y— %)L L ARV E T4 (CSR)

[ PUBLIC SERVICES & CAUSE APPEALS (PSA)
INT)ws-H—ER&I—X-7E—IL(PSA)

[] NEITHER
EBLTHELY
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PUBLICATION OF ENTRIES
IUMN—ERDARRIZOWNT

*Can all the materials submitted for this entry be used for both judging & public use?

If this work has restrictions on its public use, please specify what can be shown publicly.
*TUM)—ICBRLTIREEN IR TOEN - ERE. BELLRAOEATERATERIMN?
LLIERICABDOHKNIHLEE. EOER-ERZAMLTROLIDMEELTTEL,

] YES, ALL MATERIALS SUBMITTED CAN BE MADE PUBLIC.

[TV TRTOEM - BRIFAARETT .
[J NO. PLEASE SELECT ALL THAT APPLY:

WA ZETOEM-BEREI N TERLTTSLY:

VDO

T,
9
AN

VDO CAN BE USED FOR JUDGING ONLY
ETHIERICOAERTHETT
VDO CAN BE USED FOR AWARD PRESENTATIONS
ETHIREXTHEMATRETT,
VDO CAN BE USED FOR EXHIBITION
ETHEBRETEMATRETT,
VDO CAN BE USED FOR WINNERS SHOWCASE
ETHIIREE 37 —ATHERATRETT,
VDO CAN BE USED FOR AWARD ANNUAL
ETAIXFEHETERATETYT,
VDO CAN BE USED FOR PRESS KIT
ETHETLRAFYNTHERTIEETT,

O 0o o o o o

—
o

EG

JPEG T—4%&

JPEG CAN BE USED FOR JUDGING ONLY
JPEG T—AIEBEIZOHEATEETT .

JPEG CAN BE USED FOR AWARD PRESENTATIONS
JPEG T—ARIIIREX THERTEETT,

JPEG CAN BE USED FOR EXHIBITION

JPEG T—ARIIB R THERARETT,

JPEG CAN BE USED FOR WINNERS SHOWCASE
JPEG T—ARIIZEE L3 ——XTCHERATEETY .
JPEG CAN BE USED FOR ANNUAL

JPEG T—RIIEHETHERATRETT .

JPEG CAN BE USED FOR PRESS KIT

JPEG T—ARFTLAX Y TCHERATHETT,

<

O o o o o o
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TN —EX (BT

URLS

1295 URL [ZDLVT

Active browsable URL must lead the viewer straight into your entry. Your URL must be active_until 30th April
2021. URLs must start with http:// or hitps:// and you must provide username and password (if applicable).
ADFEST is not responsible for invalid/inactive sites or failure to provide necessary login/download details.
AMTHEERRED URL AE. IEEF® URL (L2021 £ 4 A 30 BETIEEMTHEITNIEHEYELE A URL X, hitp:// F=
(& https:// DT TIRESLRITNIELGYER A GH. REGIFSE1—HF—RBENRT—FEHETRHELTT S,
ADFEST [&. BBV ELFDOY A, FEBELZAT AV FoVO—FERNMRBIATOEVIEADEZIFAVE
‘A,

URL

URLEEAA

E.G. http://www.ADFEST.com
f5l: http://www.ADFEST.com

TYPE

A

Please select from the drop-down
TRAZ1—MFIRLTTILY,

« URL link fo Application
FT)r—av~® URLY VY
«  Online Video
TUSAUEE
« Social Page
Y= )L R—D
- Website
Web 1k

IF ENTERING ‘'URL link to Application’

FIIr—30~D URLY VY #RIRT D56

Please provide the application download details. These details will not be shared with anyone but used for
judging purposes only.

AooA—Rg57T)r—a DEREANLTTEN, FRIT. BEEMLUSNMZIEER-EELEEA,

APP NAME
FTIIA

APP STORE/GOOGLE PLAY USERNAME
APP STORE/GOOGLE PLAY O a1—H—%

APP STORE/GOOGLE PLAY PASSWORD
APP STORE/GOOGLE PLAY Q/SXJ7—F
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Back to Content

WRITTEN SUBMISSION

EmEiAE

Juries will go through the written submissions during judging, so it is recommended that you provide as much
details as possible.
EEBREF. BEPICERBRAZTESRBLET O T, TELHRYFMLBERETIRESNIIEEHELET,

BRANDED ENTERTAINMENT LOTUS

ISUTFYR-TVEATAV A M- 0—8R

Campaign Summary

FroR—UBE

Overview of campaign's objective, strategy, and execution. Summary of the campaign from launch to
completion.

The campaign's branded content and entertainment elements, and how the audience was drawn to the
campaign. (300 words max)

FroR—VEHMH., B, BEROBE, FrvoR—2DOAVFHILRTETODFEED, FYIoR—VIIBITETIVTYR-aT
VY IVATAVAVRERIZTDONT A —TAIVANED LIITHF v R—U[T5|ER TN DNT, (FRK 300 7—
)

The Brief:

J1)—72:

Campaign objectives. (150 words max)
FroR—VEHBI(ERAK 150 7—FK)

The Strategy:

Description of the campaign and its audience. How is the campaign appropriate for the content and the
audience? Include any background information of media landscape, challenges, restrictions in the market,
or any specific insights on the market and its audience. (200 words max)

FroR—UEF—TAIVADGHRBA, ZDFroR—U(E EDQXSITAVTUVEF—TAIVRITHELTLED I ? ATAT
iR, FrLod =7yl TOMI—7 YR OF —TA I RICETHER DAY A+, (&K 200 7—F)

The Execution:

EHERNE:

Description of campaign execution in order of implementation. How the audience was drawn to the
campaign? (200 words max)

FroR—UERDFRINEDHRA, Z—T ATV ANEDLSITF v R—UIT5EFFONFMNIZDNT, (FRK 200 T—
)
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The Result:
fhER:

How the campaign succeeded in achieving the objectives with inclusion of specific results and statistical
data? (200 words max)

FroR=—UN EDFIICBBREEHLEANCONT, BAMLGEROHIT —2EEHTERLTTEL, (&K 200 7—
~)
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WRITTEN SUBMISSION

EmEiAE

BRAND EXPERIENCE LOTUS

TIVR-THORARYIVX-O0—4ERX

Campaign Summary

FroR—UBE

Overview of campaign's objective, strategy, and execution. Summary of the campaign with focus on brand
building through the dimension of experience design, activation, immersive experience, retail and 360°
consumer engagement. Enfries should demonstrate how the consumer journey, experience of the brand
and optimisation of every touch point led to increased brand affinity and commercial success.

(300 words max)

FroR—VEM, B EROBE, FvoR—2DFEEDE NFICTIVARYIVR-TFHAL TOTAR—2ay  BEAR
RER. UT—IL. 360 EHRAR— I —DAVMEBL- TSV MBEICERZBEV TR, AV a—7—-Ov—=— T
FURKER. BRVFRAVEDRBILD, WML TISUR-TI4=T4 (BE) CEEMLEBINIIDEN > T-O &AL T
TELY, (K 300 7—FK)

The Brief:

J1)—72:

Campaign objectives. (150 words max)
FroR—VBEM(EK 150 7—F)

The Strategy:

Description of the target consumer, and how the strategy is appropriate for this target. What is the current
relationship/perception of the consumer toward the brand. Include any specific the consumer journey,
experience of the brand and how it been optimized on every touch point fo increase brand affinity and
commercial success. (200 words max)

A—Fyb-ar s a—3—ORBAL BEAVNIZIDE—FYMIHLTEELGO NI DOWTOEHRRA, AV —7v—DHRE
DIZUREDBER,. TIVRBBE, AV a—T— - Ov—=—  TIUREER, B2V FRAVEDRBIEA, LNIZLTTS
UR-TI4=T4(BE) CEAENGRIIC DA >F-ONERLTTFEL, (X 300 7—F)

The Execution:

EHERNE:

Description of campaign execution in order of implementation. Where, when, how, and how long did the
campaign engage and/or aftract the target consumer. (200 words max)

FroR—UERDEFRINEDEA, FroR—2M, ECT. DD EDQLSICT. EOREQOHM., 4—7vb-avia—<—
I =L, DD/ FEIEBIERIFE=OMNZDONT, (TRK 200 7—F)
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The Resuilt:

R

How the campaign succeeded in achieving the objectives with inclusion of specific results and statistical
data on how the target audience responded to the campaign. (200 words max)

FroR=—UN EQKSICTEEEZERLIZMNCDOVT, W= I —TA IV AN F RV [CRELI-DOH I
TEHERNLGEEOCHAMT FEEHTERRLTTSEL, (FRX 200 7—R)
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WRITTEN SUBMISSION

EmEiAE

DIRECT LOTUS

FALI-0—4EX

Campaign Summary

FroR—UBE

Overview of campaign's objective, strategy, and execution and craft. Summary of the direct marketing
campaign with focus on the creativity. Entries should demonstrate how the appropriate strategy been
implemented to the target audience and its results. (300 words max)

FroR—U B BEE. R, SHEOBE, FALINI—T T4 v R—2DFELEDZE ., EMEICERZEVTRR, &
UGEEAVWHNIE—T Y- A —T IV RICHLERSN A ZLTEDHEREFHBALTTFEL, (XK 300 7—F)

The Brief:

J1)—72:

Campaign objectives. (100 words max)
FrIoAR—VHM, (X 100 7—F)

The Strategy:

Description of the target audience of this direct marketing campaign, and how the strategy is appropriate
for this target. What is the current relationship/perception of the target toward the brand. Include any
specific insights on the market and its audience. (100 words max)

ALY —HTAT XX o R=VDE—F I F—T AT RIZDNT, F=UDIZEBRAZDE— B L TLNSD
MTDOVT, BRBALTTF SV REDA—T VDT FUREDREER. TIUFDRBAMERXEDLIBLDTI N ? T—7rubéd
—TAIVRICETH HEDIU YA HNEHE TERBRLTTEL, (&K 100 7—F)

The Execution & Craft:

%ﬁEW@'HﬁT:

Description of campaign execution in order of implementation. Where, when, how, and how long did the
campaign connect and/or attract the target. (100 words max)

FroR—UERDEFRINEDEFHA, FroR—2MN ECT. VD EDLSIC. EOREDHM., 4—7vb-avia—7—
I =L, DD FEIEBIEMAIFE=OMZDONT, (RK 100 7—F)
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The Resuilt:

R

How the campaign succeeded in achieving the objectives with inclusion of specific results and statistical
data on how the target audience responded to the campaign. (100 words max)

FroR—Un BEERKICESEMLIZOMNIDWT, =7 yb-F—TA IO XM F v R—U TG L= D HMZES
TEHERNGEEOCHAMT FEEHTERRLTTSEL, (X 100 7—F)
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WRITTEN SUBMISSION

EmEiAE

eCOMMERCE LOTUS

eav—X'A—42X

Campaign Summary

FroR—UBE

Overview of campaign's objective, strategy, and execution. Summary of this campaign with focus on works
have creativity of eCommerce and all innovative efforts in the digital business. Entries should demonstrate
how the its effort in the digital business that define the future (300 words max)

FroR—VE. BB EROBE, FvoR—2DFEDHE. e AV—RADRIERETORIL-EDRRIZEITHEFHME N
ICERZEBEVTER, TOAIL-EDRRICEITHEFHUB AL VMNITKRERESIMNFHBALTTF LY, (HXK 300 7—F)

The Brief:

J1)—72:

Campaign objectives. (100 words max)
FrIoAR—VHM, (X 100 7—F)

The Strategy:

Description of the campaign, and how the strategy is appropriate for this target. Include any specific insights
on the market and its audience. (100 words max)

FroR—U DAL BEAVANCIDZ—F YNNI L TEAELZD N DVWTOHRA, T—7vhed—T1 IO RIZET
2. BEDAVYAEEHTERABLTTFEL, (HRXK 100 7—F)

The Execution:

EHERNE:

Description how the idea is implemented for the work that have creativity of eCommerce and all innovative
effort in the digital business. Where, when, how, and how long did the campaign connect and/or attract the
target. (100 words max)

ERIZ.IAIZLT e av—RADBRIEMET ORI EDRRIZE T EEFH B NERBLIZFTAT7HEETAENT-DOMNIC
DVWTOFHBA, FroR—UN ECT. VDD EDKIIT. EQREDHME. 3—Fyb-a>da—v—LDHAY D Fi:
[EBIZFF =D MZDLNT, (8K 100 T—F)
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The Resuilt:

R

How the campaign succeeded in achieving the objectives with inclusion of specific results and statistical
data. Details of the result of the campaign and how it affects in the digital business that define the future.
(100 words max)

FroR—UN EQLSIICEBELERLEMNIDONT, EARNGEEOCRIH T 2L EHOTHBALTTIL, Ff-, FroN
—UHREROEME. TADBVDICT ORI -EDRRADFRERELTLLDOMNIDNT, (FX 100 7—F)
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WRITTEN SUBMISSION

EmEiAE

EFFECTIVE LOTUS

I7xHT47-0—4R

Campaign Summary

FroR—UBE

Overview of campaign's objective, strategy, and execution. Summary of the campaign from launch to
completion, and its results. (300 words max)

FroR—2 B, BB, ERENBEOBE, FvoR—2OAVFILETETDEEDHEZTDFERIZDONT, (FxK 300 7—
)

The Brief:

J1)—72:

Campaign objectives. (300 words max)
FroAR—VHM, (&KX 300 7—F)

The Strategy:

BRRE -

Description of the campaign. Why each chosen channel is appropriate to drive results and make the
campaign effective. Include any specific insights on the market and its audience. (500 words max)
FroR—UDFHBA, BRELZLL. FroR—UEPMRILGLOICT 2012, BIRENBEF o RILAGEBIELON
[SDVWTC, = Ib A —TAIVRICEHTHEEDA U YA EEHTERBLTTFELY, (FXK 500 7—F)

The Execution:

ERRNE:

Description of campaign execution in order of implementation. How the execution strengthened the
effectiveness of the campaign. (200 words max)

FroR—UIERDEFRINEDEA, EELIERNEDLIICFrUoR—VHREFH-OMNITDOT, (XK 200 7—F)
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The Resuilt:

R

How the campaign succeeded in achieving the objectives with inclusion of specific results and statistical
data. Details of the result of the campaign and how they served the objectives (commercial, marketing,
and/or communication). To what extent can you attribute the results to the campaign. Were there other
factors that might have affected the results. (200 words max)

FroR—UN EQLIIITBBREEZERLEMNCONT, ERMGEREOHI T H2EEOTHRRBLTTEL, FroR—UfE
ROFHME. FERQAT—2vIL. =T T107 . BLU/FE3Z2a =523V ) NEDKIICBRMER~NDEEIZIE
DL FE X v o R—UERICEDEERIZR-LIZOMNIDWNT, T IS ERICEEEZEA-ERAHNILHE TE
L TTRELY, (F]K 200 7—F)

The results must indicate the number/quantity of the increase to show effectiveness, not only the
percentage. For example, you must state that sales increase from 1,000 units to 1,500 units, not simply that
there was a 50% increase in sales.

EERDODMBEHSMNIT =D FERIFERA FN—tEoT—DELTEAF T B EHTF HMETRLTTEWL, iz
F.RFEETHNITEIZ 50%IEA -, T 5D TIFAL, 1,000 2=ykAY 1,500 1=y Z -, ELTFELY,

If the work is submitted into EF02: Effective Lotus — Small Budget, Entrant must clearly indicate a breakdown of
the budget which the total budget under USD 200,000 (including all media & production budget)
ITx)T4T - A—BR: RE—)L- NP (EFO2) ADIUM)—1ERIZDNT, IEEHE(E 20 TRFILLIRN (£EAE L RIE
BEEU)EVVSHAENTHIELEFEORREZARLATNIEGYEE A,
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WRITTEN SUBMISSION

EmEiAE

INNOVA LOTUS

INNOVA(A/—/\)-A—42 X

Campaign Summary

FroR—UBE

Overview of campaign's objective, strategy, and execution. Summary of the innovativeness of the
campaign. (300 words max)

FroR—2HEHP. B, EERNBEOBE, FroR—COEHEICETLHEED, (5K 300 7—F)

The Brief:

J1)—72:

Campaign objectives. (100 words max)
FrIoAR—VHM, (X 100 7—F)

The Strategy:

BRRE:

Description of the campaign. What opportunities were there for such innovation, and how the innovation
would help achieve the objectives. Include any specific insights on the market and its audience.

(150 words makx)

FvoR=VDFHA 1/ R—2aVEIHICAFTEIWSIEENHS>T-DOM ., F-ZTDA/R—2aV NERERKICESRILD
DMNIDVWT, =Y OF—TA IV RICEHTIEEDAI YA EEHTERIRLTT I, (HRK 150 7—F)

The Execution:

ERERNE:
For Innovation in Creativity (INOT)
A/R=230 A2 P)ITAT4ET4(INO)IZDNT
Description of campaign execution in order of implementation. How was the campaign innovative and
groundbreaking (media use, design, etc.) (150 words max)
FroR—UERDERFINEDFRA, FroR—Un EDKSICEFHM. EEARTIZST=OMNMIDNTATAT7 DEL
A THFAUEE) (FK 150 7—F)

For Innovation in Technology (IN02) & Innovation in Prototype Technology (INO3)
AI/R—=232 A2 TH/80—(IN02) & /N—a0-A2-FAMAT - T45/82—(IN03) 2DV T

Description of campaign execution in order of implementation. How was the campaign fechnologically
innovative and groundbreaking? (150 words max)

FHR—UERDBERINEDIHA, FroR—MN T7/A0—ETE DK ITEFH., BHMEZS-OMIZDNT,
(XK 150 7—F)
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For Innovation in Local Culture Application (INO4)

AI/R—=232 A2 A—hIL-HIFr—-FT)7—32 (IN04) [ZDULVT

Description of campaign execution in order of implementation. How was the campaign innovative and
groundbreaking particularly from the stand point of cultural uniqueness? That is, how cultural
background and landscape played a role in the development of the innovation and how the
innovation addressed and solved the issue (media use, design, technological advancement
production, etfc.). (250 words makx)

FroR—UERDEFRINEDHREA, FroR—UnN $FICEHRB OB ANSIEEDLSITEHM. B>
F=OMZDNT, THHE, MEMERPBEBEN A/ R—LaV ORERBICEVWTHES R E & 1 /R—=2 30 BDNZE
BITEREZ S TTHRRICBWNV=ONTDOVTATATOFEVNA. THAU  TH/ASHIL- TRV RAVN-TAF Y3
IRE) . (TRK 250 7—F)

For Resilience Through Creativity (INOS)

LOYITD R RI— DT AT4ET (INO5)IZDLNT

Description of campaign execution in order of implementation. How was the campaign innovative and
groundbreaking of the resilience and resolve in the face of the Covid-19 global pandemic.

How the idea or brand creates public, economic, cultural and/or other ideas for the greater good. (250
words max)

FrR—UERDEFRINEDFHA, FroR—2D FiEOOF DA RBERREE/NDTIVIITITERNIRRGERSE
REISDVDTEDLSICEFHM., EEIMIEZST=ONIDNT, FTAT 7RI IURBONIHERLEEDFED-HIZL
H-BEF-UE-ZTOMDTAT7EEAHTHMIDONT, (K 250 7—F)

The Result:

R

How the innovation succeeded in achieving the objectives with inclusion of specific results and statistical
data. (150 words max)

WA/ R=2aV A BEEERDF-DICRIST=OMNIDWNT, EFMLGEEECHEI T 22 EDTRABLTT I, (RX
150 7—F)

Page 137
As of 12/10/2020



Back to Content

WRITTEN SUBMISSION

EmEiAE

MEDIA LOTUS

AF4T-O0—4R

Campaign Summary

FroR—UBE

Overview of campaign's objective, strategy, and execution. Summary of this campaign with focus on the
creativity and insight and results. Entries should demonstrate how the appropriate media strategy been
implemented to the target audience and what the executions and its results. (300 words max)

FroR—U B BB EROBE, FvoR—2DFLEDHZE ., BIER LMV ANBRICERZEVTRER, BUGEAT«
TEHEAVWNIZ—T YA =TIV RICRHLERSNFA . ZLTEDREEEREFHBALTTEIL, (KX 300 7—F)

The Brief:

J1)—72:

Campaign objectives. (100 words max)
FrIoAR—VHM, (X 100 7—F)

The Strategy:

Descriptfion of media strategy and target audience. How each media channel is appropriate for the
campaign and target. Include any specific insights on the market and its audience. (100 words max)
ATATEBEERA—T YN A —TAIVRADEBA, EATAT - FroRILD, BIESNF=F v R—2 E2—F9RIR LTI
BEMNTDONT, I—T YA —TAIVRICEHT S HEDAU YA EEHTRBLTTSELY, (FK 100 7—F)

The Execution:

EHERNE:

Description of media execution in order of implementation. How the media implementation strengthened
the overall campaign. (100 words max)

FroR—VERDERINEDEA, ATATHERENVDDNTF IRV 2EEFRIELIZOANITDNT, (X 100 7—F)
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The Resuilt:

R

How the campaign succeeded in achieving the objectives with inclusion of specific results and statistical
data.

The results must indicate the number/quantity of the increase to show brand achievement, it also can be
any change on the consumer behavior or awareness. (100 words max)

FroR—UN EQLSICHBELTERLI-MNIDONT, ERNLGEECHIH T —R2EEHTRABLTTSILY,
BRLILTOBF HEDENERLT. IFUFDNEELERL-CEZHBALTTEN HFF HEEOEREELR LR
ELVS-ERICEDDIEEFTER/ETT . (RKX 100 7—F)

Page 139
As of 12/10/2020



Back to Content

WRITTEN SUBMISSION

EmEiAE

PR LOTUS

PRA—4%X

Campaign Summary

FroR—UBE

Overview of campaign's objective, strategy, and execution. Summary of the campaign with focus on the
strategy and creative execution that develop, preserve or strengthen the reputation and business of the
brand. Enfries should demonstrate how the strategy, insight, and creative idea have a positive impact on the
brand’s perception leading to changes whether business, societal or cultural. (300 words max)

FroR—V B B, ERABROBE, FroR—2DFEEHE. ISURDFTHPEELRE. #ilF, BIESEEKEY
DIATAIERICERZLYTTRRLTTEV,, TN —1ERIZZDHIE, A1V A YVIATAT - TATTNISURE
RICBVWEEE5Z. TNHEED. #HED . HAWEUEMBEICDEA > EEFRLTTEL, (FRAX 300 7—F)

The Brief:

J1)—72:

Campaign objectives. (100 words max)
FroR—UEM, (XK 100 7—F)

The Strategy:

BB -

Description of PR strategy and target audience. How the creativity communication is appropriate for the
campaign and target. Include any PR platforms/channels or media. (100 words max)
PREKREEA—T b A —T ATV ADFHBA, BlEMGIZA=r—2auh, FroR—UE8—FYMIESTEDKIITHEL T
WBDhE. FERALIPRIZYNIA—L/ FroRIVEIEATATEEDHTERABLTTF S, (X 100 7—F)

The Execution:

EHERNE:

Descriptfion of PR campaign execution in order of implementation. How the strategy, insight, and creative
idea have a positive impact on the brand’s perception leading to changes whether business, societal or
culfural. (100 words max)

PRE¥vUR—UIERDEERIIEDHA, Bl /YA VITATAT TATTHISUFERICRVEEEEZ . T
FEDO. HED. HANIUEMLBELIZ DA S22 EERLTTELY, (FRK 100 7—F)
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The Resuilt:

R

How the campaign succeeded in achieving the objectives with inclusion of specific results and statistical
data to show the increasing the brand’s perception leading to changes whether business, societal or
cultural. Any change on the consumer behavior or awareness can be shown and/or indicate the
number/quantity of the business achievement. (100 words makx)
FroR—UNEDISICEEEFERLEZNCDOVWT, ITSUFEBBORLENBED ., HED. HAHWNIEIILHIEELIZ D%
Mol eERED. ERMNLGERORI T 228D TRABLTTFIV, AP a— v —DOREERFFIEEEOELLE
RL.HAVWEEFEERLEBF A HELZRLTTEL, (KX 100 7—F)
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MATERIAL GUIDELINE

REBEHICETHHAS1Y

ACTUAL SAMPLE OF THE WORK

EROBMY T

Any samples, products or other actual materials submitted for judging such as Packaging, Product Design,
Flat & Dimensional Direct Mail efc.

BEDOEOHICRESNS. Xvr—2  TaF 0 THAY FEALET LI A—VEEDY TV 8GR ZDMER
DRMHPER,

CERTIFIED LETTER FROM INSTITUTION

FREN-BEREICSSHEAXE

An official letter from the Academic Institution certifying that the entrant is a student and created the
submitted film for a school project.

BEEIFFETHY. FROTODICREEREFIELIZEWS. BREBERBICKIBIAXE,

CLIENT ENDORSEMENT LETTER IN CLIENT’S LETTERHEAD

DAT DRI (V4T DL E—A~A YR &)

An official letter from the client certifying that they endorsed the enfrant’s company to create the work
submitted to ADFEST.

ADFEST IZHE@ETI M) —LI-S#E0SMT UM ER T I AR XE,

Note: Your entry will not be shown to the juries if you fail to provide the Client Endorsement Letter in client’s
letterhead.

EVFATURDLA—AYRIZEM I ERBRAREEINGONEY . IV —ERIEBESNEE A,

28" January 2012

To Whom It May Concern

This letter is to confirm that we endorse your interest in entering the Carlton Mid
‘“Wifemen’ campaigns into various advertising awards for 2012.

The campaign launched on 30" October 2011.
Should you have any other requests please let me know.

Kind regards

Respectfully,

Dhr T2

Natthaporn Luevarapong
Brand Manager
Plannova Co., Ltd.

PLANNOVRCB L TD

PLANNOVA CO., LTD.
1537 Town in Town 3/1, Srivara Road, Plubpla, Wangthonglang, Bangkok 10310, Thailand. Pa ge 142
Tel: 622-530-9300 Fax: 622-530-9292-3
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REBEHICETHHAS1Y

CULTURAL CONTEXT EXPLANATION

XA EImEm A > DRER

Written explanation of how the work is culturally relevant. It will be in your own interest to explain how the
work reflects the local cultural relevance.

IUM)—ERA I L E DB MMEZHF DL DR ERA LD THIE L LR ZEF DD DN TOH BRI, it
BEEBSOHATHRALTTEL,

DIGITAL IMAGE or DIGITAL PRESENTATION IMAGE

TOSNER F=1F T -TLET—aVER

« JPEGfile
JPEG I71IL

«  Resolution 300 dpi (CMYK & RGB) minimum A4 size
fiZ4% % 300dpi(CMYK & RGB) T, /N A4 H (X

- Digital File can be uploaded into the online submission but if you choose sending material by courier,
material must be supplied on PC compatible DVD or Thumb Drive
TR TFAINEF U SAVREBICT YT O— R BETT  BELY— TETOEHEHF LN B5E. PC THE
A Ee7E DVD F£7zI1E USB A | —TIRHELTTELY,
Note: You may include multiple entries of the same Lotus category in a particular DVD or Thumb Drive,
but please separate them for the different Lotus categories. Please separate your folder for each entry
140 DVD HBWLE 1 20 USB AE—IZlE. A—B—4R AT —ICTUM)—F HEHDERZ RO TEEL
FEALOL. BHOELGLO—FX-ATI)—ICIVMN) =T BEEFTNTND T TFEIL, Fz. TUR)—Z&IC
THILE—E T THESTTEL,
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Sample of Digital Presentation Image
TORIN-TLE T—avERDOY VT

AL UMOBUWAMH: Putting “Mum” into “Parenthood”

How we became the first brand to create a new Arabic word, giving mothers across the Middle East,
an equal place in the Arabic word for “Parenthood”, challenging deep-rooted biases and conventions.

baleyshop

In Arabic, the word for “parenthood” means “fatherhood”. Other Arabic no brand has ever attempted. Working with linguists, we created a new - - E=

words, used for parenthood, are also derived from words meaning “father”. Arabic word, giving equal importance to both parents. AL UMOBUWAH,

There is NO word for “parenthood" that includes or implies “mother” A word that means “Motherhood AND Fatherhood”. And through that Hi ngggnm
For Babyshop - a children's retailer in the Middle East that “celebrates word, the brand engaged Arab mothers, growing its relevance and i -
parenthood" and has mothers as its primary consumers = we did something connection to them = s

A film, on Mother's Day Audio-based experienc
in MENA. invited people both enline and in-store, created
re familiarity with the word

to share the word:

And attracted 50% negative sentiments.

. [ N B
u ® u [ ]
In Arabic, “Parenthood” By adding “mu” in Arabic, Creating a word
indicates and implies we brought in the word that puts “Mum” into
“Fatherhood” “Mother” “Parenthood”
We partnere
influencers,
engaging
The collection was featured
n 2 Dubai fashion show.
“Rebranding the Arabic “A new word is created to “A fascinating campaign and “A more inclusive word. “Challenging a
word for Parenthood.” | acknowledge mothers' roles.” a smart business move.” A more emotional result.” ‘sexist’ Arabic root.”

~

ADWEEK ArablT! o=

w0 s R Duns b mmma @) st @ Yoo mencyrey A, ) o oo

Arab

satiee sontments ‘d $1.3 million EZ  Apetition toinclude the Q@ s2%brandlove

P 27bandbuz @
W e ok oyl ¥y word In the Arable Dletianary, s, the pericd prior

first wook tor :
School children lears d ews channe
to the campalgn., B87% positive sentiments. and rising. eached 1S goal, 0 just 32 days. to the camy chodl chilcren learat th Leading news channek.

across classrooms and events. endarsed the word and the icea

an.

- No agency logo

- Clear & Concise Text separated in each section (100 words maximum for each section)
- I—Yz i—oadiFANGNIE,

- BRIV (ER)OXENERICHAREIN TSI E (Y230 TEITRK 100 7—F),
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REBEHICETHHAS1Y

Sample of Digital Image
TORIIEBRD YTV

™

Audio’#

Note:
Ad as it was published
No agency logo
No additional text descripfion

EiE(B& - Shi-[LEER—THHE,
I—ox P —0RAIFANGNIE,
SMAXEZERLENCE,

Back to Content
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REBEHICETHHAS1Y

ORIGINAL LAYOUT/LAYERS/STAGES IMAGES OR SOURCE PHOTOGRAPHY

FISHNLAT I LA —/ AT—Y EfgE-FERATOEE

Must be accompanied by the ad in which the work finally appeared in order to judge the image
manipulation/3D conftribution to the final ad.

ERDPEBICEDNZEEWLHETRELTTEL, ZhICKY, BBORERETHALEDHIZIThhizv=—EaL—
23V /3D EEEBETHIENTEET,

o ARAK e

Note:

- Ad as it was published

- No agency logo

- No additional text description
i

e (B -fBH) SR & ER—ThbE,
- I—Cryi—oadlizAnigiié,
- EBEANXEFEFELENIE,
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REBEHICETHHAS1Y

MEDIA SCHEDULE FROM MEDIA AGENCY
ATFAT T2z —RBDATAT R r¥a—)L

A programe or plan that identifies the media channel used in an advertising campaign, and specifies on
broadcast dates, positions and durations.
EEFTUR—VTHERASNIZATAT - FroRILDERTE REH . RO av  BENEASNTOIS L T3,

Media schedule can be uploaded into the online submission but if you choose sending material by courier,
material must be supplied on PC compatible DVD or Thumb Drive.

ATAT R a—UIEA AV REBEICT YT O—FARETT  BELY—) TETORENERFEINDHE. PC THBAE
aJHEE DVD F7zI1E USB AE|—TRELTT ALY,

Note: Your entry will not be shown to the juries if you fail to provide Media Schedule from Media Agency.
SFEATAT Tz~ DATAT - R a— L HAMRHSABLNEY TN~ RIEBEINEE A,

1
MEDIA FALL/WINTER BROADCAST PRIMETIME SCHEDULE - 2008-09
T
S ® o CW | MNT
8PM Dancing with the Stars Big Bang Theory [Ghuck | Terminator: 5.G. Chronkcles |Gossip Girl The Twilight Zone
830PM Howe | met Your Mether | [The Twilight Zone.
9PM [Two and a Half Men | Heroes. Prisan Break |One Trea Hill Magi A
930PM Samaniha Wha? [Worst Week
10PM Eoston Legal ifinal season) eS| Miami
1030PM
Taa Biggest Loser (2 hrs) AMERICAN IDOL
B30PI [Street Patrol [encore]
Pl Dancing with the Stars [The Mentalist Fringe Priviledged LJail
G30P 1 il [2ncore]
10PM Eli Stans [Without a Trace | Law & Order: SVU
1030PM
B8PM Pushing Daisies. [The New Adv of O Christine. Knight Riidar Eones | America's Next Top Moda! Lifa's i
B30PM |Gary Unmarried
9PM Private Practice |Griminal Minds Life. Housa Stylista [Tony Rock Project
930PM I Tony Rock Project
10PM Dirty Sexy Manay oS 1 Mew York Law & Order
1030PM
BPM Ugly Betty | Sunvivor My Name is Earl Kitchen Nightmares |Smallville IMyNetwork TV Movie
830PM |Kath & Kim
9PM Gray's Anatom cs| |1he offize Hell's Kitchen 0 Jar | Supematural
930PM |3_u Rock
10PM Lite on Mars Eleventh Hour ER |
1030PM
8PM Wite Swap Ghost Whisperar Deal or ho Deal [Are You Smarter than a 5th Grader? Everybody Hates Chrie WWE
B30PM | | [ [ The Game
aPM Super Nanny [The Ex List Crusoe Dollhouse 13-Feb]America Next Top Mode! []
930PM
10PM 20720 numb3rs | Life |
1030PM
8PM JABG Gollege Football [Grimetime Saturcay Knight Rider [ancors] Gops. I yNetwork TV Movies [sncores]
830PM 1 Cops I
aPM |Crimetime Saturday Law & Order | America's Most Wanted
930PM
10PM 42 Hours myster Lipstick Jungle
1030PM
7RI | America's Funmisst Homa Videas 60 Minutes Foctball Night in Amariza [The O.T. in Harms Way
730P
BPI Extreme Makeover: Home Edition JAm azing Race |Sunday Night Football [ The Simpsare. Valentine, Inc.
B30PI King of the Hill
| Desperate Housswives. [Cold Caze Family Guy. Easy Money
930PM [Amerizan Dad
10PM Eroihers & Sisters [ The Unit
1030PM
Nigssason; Midzeason; Migseason Migssason
Banks/Kulchner Project rondays The Phianthropist Mondays |24 lomdays.
The Bachelor fondays Law & Ordar bed [Amerizan Kol TueWed
[Senbs Uesday Unlitked The Gifice Spinoft Thus___|House ed
The Goads Family Uesday The Appreniice Thurs __|Helrs Kitchen Thurs
Friday Night Lights Fricay | Secret Millonaire Thurs
Law & Ordr [arcars] Sat. Moment of Truth TEA
Dateline NEC Sunday |Banss Friday
Mariin Sunday | Til Death Fridzy
Pedlum Sunday | Da Not Distuit Friday
Kings Sunday |5t Dawn Shut Up Sunday
The Claveland Show Sunda
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REBEHICETHHAS1Y

ORIGINAL FILM

FUTFIVEE

The original film ad as it was broadcasted or aired.

BESNFZLDER— DA FILBBEILSE.

Original film can be uploaded into the online submission but if you choose sending material by courier,
material must be supplied on PC compatible DVD or Thumb Drive.

FIVCFHILBEIFA AV REEICT YT O—FAARETT  BELY—) ITETOEMNEHFLEINDIGE. PC THAERREL
DVD #F7fzI& USB A EY—TIRELTTELY,

Digital File Format
TOBI-T7AI-TA—TYE

« HD 720p: 1280 x 720 *  FullHD 1080p: 1920 x 1080
QuickTime (.mov) H.264 i?—Rli QuickTime (.mov) H.264
MP4 H.264 MP4 H.264

« Sound: Stereo
BEARX . RTLA

« 3 seconds black/color bar at the beginning
BEETIHDEA NF— /1\—
*Do not show the clock/agency/post house slate in encoding*
*LUO—REFIC. BT (ML) T2z — B/ RIVF B DRTFRIEANGNT TS

« Al works must be dubbed or subtitled in English. ADFEST is not accountable for any
disadvantage to your entry if franslation is not provided.
FTARTDIVN)—ERITREBORESBEZ, TEEEFEOFREMFTTTEU, ADFEST X, TUM)—1E
IZERMFNTOENSEIZKYECEHIFFEICODVWTERZRAVEE A,
IMPORTANT: Your entry will not be shown to the juries if you fail to provide Media Schedule
from Media Agency
BE ATAT - I—PzV —EBDATA7 - R Pa— LM RESNGO IV M) —ERIEBEShE
‘A,
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ORIGINAL DIGITAL FILE

FIVOFI TR -T7AI

The digital file of the original motion & digital design as it ran such as motion graphic, video, moving image,
animated or static graphic, icon, etc.

EESNI=A Y TILEBE T2 -THAOERILLD  FIRIXE—230 T 57099 BUE. BB, 7=A—T YR §81LT
F7499  FAAVIZEDT ORI T7ALIL

Original digital file can be uploaded into the online submission but if you choose sending material by courier,
material must be supplied on PC compatible DVD or Thumb Drive.

FVCFIL TR T7AINIEF O SAVREBEICT7 Yy TO—E N 8e T BLO—) IETOREFEFLIN BS54, PC
THATEEA: DVD F£1=1d USB AEY—TIRHELTTELY,

Digital File Format
TOBI-T7AI-TA—TYE

« HD 720p: 1280 x 720 +  FullHD 1080p: 1920 x 1080
*  QuickTime (.mov) H.264 i?—Rli « QuickTime (.mov) H.264
« MP4H.264 « MP4 H.264

« Sound: Stereo
BEARX . RTLA

- 3seconds black/color bar at the beginning
BETIMNDOEA HF— /N\—
*Do not show the clock/agency/post house slate in encoding*
*TUA—RBFC, BEH (ML) / T—D10d—B / RADF B DRTIRIEANZNTT I

« All works must be dubbed or subtitled in English. ADFEST is not accountable for any
disadvantage to your entry if translation is not provided.
FTRTOIVN)—ERIFREBEOWRERZ, FEREBOFHEH T TTFEL, ADFEST [, T M)—1E
I CEEIRAMFVTLVENZEICKY ELHTFRICOVWTERZAVEE A,
IMPORTANT: Your entry will not be shown to the juries if you fail to provide Media Schedule
from Media Agency
BE ATAT - Iz~ ERDAT AT - Ry a— LB RESNBVD IV —1ERIEEEINE
A,
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ORIGINAL RADIO SPOT WITH ENGLISH SUBTITLES

ERFEAVSFI-50F - XKk

The original radio spot with the running script.

BBRIREEA VO IL-ZVF - Rk

Original radio spot can be uploaded into the online submission but if you choose sending material by
courier, material must be supplied on PC compatible DVD or Thumb Drive.

FVOFI-SDH - RRYNEF U SA AR T Yy TO— A A RETT . BLYV— ) IETOEMNEFLEINDEE.PC T
BHETEEL DVD E£/=1% USB AR —TRELTTELY,

Digital File Format
TR T7AIL-TH— vk

« HD 720p: 1280 x 720 *  FullHD 1080p: 1920 x 1080
*  QuickTime (.mov) H.264 i?—Rli QuickTime (.mov) H.264
« MP4 H.264  MP4 H.264

« Sound: Stereo
BEAK - RTLA

« 3 seconds black/color bar at the beginning
BETIMNDOEA HF— /N\—
*Do not show the clock/agency/post house slate in encoding*
*TUO—REIS, BFEH(BML) / T—D1o— B/ REVF B DRRREANGNTTF S

«  With English Subtitles sync to the spoken script and colour-coded by speaker/voice over
For Sample, Click here
T)IDERRFRIFFFEE FTL—2—RHIZBAITL. ERICEHDETRRLTTSILY,
YUTILDY) Y% here
Note: Although the sample is not in Quicktime or MP4 format (for purposes of efficiency on
the website), please make sure your entry is in Quicktime or MP4 format.
All works must be dubbed or subtitled in English. ADFEST is not accountable for any
disadvantage to your entry if franslation is not provided.
EERYUTNEIA9IRA L MPAREXTIEHYER AN (Web YA ETHRMIZENTI20).
IUN)—ERIE VAV LFETIE MPA THIELTTF SV, IRTOIUMN) —ERIFREOWEE
A FRIEBOFELFITTTEL, ADFEST (&, TUM—ERICERMFNOTWVENIEIZEIYEL
BERFREITODVTEREZAEVFER A,
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ORIGINAL TEARSHEET
BREEADDLEEYYRYR—IJRE

The page cut from a publication to prove to the juries that this printed ad was published. Your entry will not
be shown to the juries if you fail to provide the original tearsheet. Furthermore, the digital image must be
exactly appeared as the tearsheet.

TVURNEEDNHIRMDO—EBTHHLEBEERICFIAT 51200 . BHRMHNSDEUYERYR—2, GIYRYR—J BRI R
HENGWEES. IVN)—ERIEIBEBEINFR A SBIZ, TORIERIZIFEEMYVRYR—2LFESFKRLLDO N ERRS
NTWRITNIEBEYFER A,

Note: Original Tearsheet must be sent not print proofs or pictures of the tearsheets.
T VRUR—UDRERATIE G REMOCUYRYR—CDOEETEHNTT .
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MATERIAL GUIDELINE

REBEHICETHHAS1Y

PICTURE OF WORK ON THE LOCATION

HBITRHIATWSERDER

Entrant must provide the picture of work on the location.

FB%%I& BTt - ERINTWAEROEEZEFMFLTTSLY,
JPEG file (image must be shown on the location).
JPEG 74V (RIG(CHHH - RIESN TV S EIR)

- Digital File can be uploaded into the online submission but if you choose sending material by courier,
material must be supplied on PC compatible DVD or Thumb Drive.

TFORNITFAINEAUSAVIUMN) =Ty TA—RTEET A, LLEE T BH AL, /AVaV R D DVD H USB
AEYTRHELTESLY,
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URL
Jo 95 URL

Active Browsable URL must lead the viewer straight info your entry

M DOBEEREEL URL T. TVM)—1ERDR—VICEET VA TERTNIEGYEE A,

You must provide username and password (if applicable)
A—HP—BENRT—RERBLTTEIN(RELRIFSE),

URL must be active until 30th April 2021.

URL . 2021 £ 4 B 30 HETIXEMTHEITNIERYER A,

Note: ADFEST is not accountable if your entry is not judged due to inactivated site

SE:ADFEST (Z. YA MDA BEETCET IUN) @A BEETELASIGEDERXZEVER A,

English version of the site ADFEST is not accountable for any disadvantage to your entry during
judging if English version is not provided

FTARTOIVMN)—ERIIRFBTREBZ . FRETITTTFEL, ADFEST [&, T M) —ERICEKIRAFNT
WEWSEIZKYELDFRFBEICODVWTERZEVEF A,

Launch pages are permitted but must not show any agency branding

A F - R—UDHREFARETTMN. T—Vz0P—F  ATFDRTELTIWNTEE A,

Brief synopsis of the entry and the title and client name may be included
IUMN)—ERDERGBE., 340V, V54T bBERTLTLEVER A,

Offline URL of the entry (if Online URL is expired)

IUM)—EG&DATZA42 URL(FUS42 URL DEARNMTINTLSIESE)

URL LINK TO APPLICATION

FF)~DYY5% URL

Any URL Application that can be installed on a mobile device, or downloaded available in the Apple App
Store or Google Play Store and can be downloaded throughout the judging periods.

EEHMEAREECT, EFEBADAVAM—ILHV AT EE. £IET YT ILD App Store MT—4 LD Google Play Store

hedora—

RASETREZE. URL D7 T,
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MATERIAL GUIDELINE

REBEHICETHHAS1Y

VIDEO PRESENTATION

TLE T—av-ETH

Video presentation can be uploaded into the online submission but if you choose sending material by
courier, material must be supplied on PC compatible DVD or Thumb Drive.

TLEU T3V -ETHIEF U SAVREBIZ7YTO— A AEETT . BLYV— U IETOEMEFLINDESE. PC TH
HA[EE7E DVD E£/=zI% USB AR —TRELTTELY,

Digital File Format
TORN-TFAI-TA—T Vb

« HD 720p: 1280 x 720 *  FullHD 1080p: 1920 x 1080
*  QuickTime (.mov) H.264 i?—Rli QuickTime (.mov) H.264
« MP4 H.264  MP4 H.264

« Sound: Stereo
BEARX . RTLA
« 3 seconds black/color bar at the beginning
BEETIHDEA NF— /1\—
*Do not show the clock/agency/post house slate in encoding*
*TUO—RFEIS BFEH(BML)  T—D1od— R/ RAIVF B DRRIFANGNTT S
«  Allworks must be dubbed or subtitled in English. ADFEST is not accountable for any
disadvantage to your entry if franslation is not provided.
FTRTOIVN)—ERIFREBEOWRERZ, FEREBOFHEA T TTFEL, ADFEST [, T M)—1E
SIZERMFNTOENSEIZKYELHTFIREISOVWTERZEVEE A,
If you are submitting video presentation, you must submit 2 Versions:
TLET—2av-ETFAERHETHEE. 2\ —2a 0 DRHABETT:
1. Long Version: Maximum duration 2 minutes
1. A5 3=o3v xR 2 7 UA
To be viewed by the Juries during judging and could be used if your work is a winner in post- Festival

promotions.
EEAMANEEDICREZN—230THY . BEENZELGEICIETIIRTANILEOTOE—3VERICE
WTHERSINET,

Note: Videos exceeding 2 minutes limit will be cut-off at the 2 minutes mark and not shown to juries
during judging.

E20EBRAASRODETARI. 20 DBRATHYNNEY . BEEHBBEERICHYFEN-BIZERFEA,

2. Short Version: maximum duration 45 seconds

2. oa—b-1"—T3V KR 45HLUR

To be shown at the award presentation. If the short version (45 seconds) is not provided, ADFEST will
use the long version and cut-off after 45 seconds instead.

REATEIRMTY  Va—bN—230 (45 B) DRUAGWMERNZE LI5S ADFEST IREZRA TAY
J-N\—2avE ASHETHEAL, LBEEAVMLET,

IMPORTANT: If the video presentation has copyright or licensing concerns for which the video
presentation cannot be shown after the festival e.g. on website or promotional activities, entrants
must remark these constraints when submitting their enftries.
EE.-JLEUT—2av-ETHOARICERE -SAEURICETIREILNHY . TR T/ LR TRICIEERAT
EENMEE (il ADFEST TRE—2aVFEN—IRELT Web YA MIE(E) . BEH XERTIRET A RTE
DEEHEHMoE TSI,
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VDO SUPPORT
Y-k ETF

VDO support to provide the behind the scenes video show to the juries a better understanding of particular
methods applied in the production process. It is highly recommended to provide a 2 minutes video in
additional to the film as it aired.

YiR—bETHICE-T, FMEARRICE T DFENDHEICEAL T behind the scenes (Fl{EER) DI EZELTEEED
BEZRDDIIENTEET , ADFEST [&, ERICHESNIZBBEDIZMN. 2 AROETAHDREEZHELTLET,

VDO support can be uploaded into the online submission but if you choose sending material by courier,
material must be supplied on PC compatible DVD or Thumb Drive

YR—ETAIIA U SA VRIS YTO— RN AIEETT BLY— U TETOE M EFEINDHEE . PC THERRER
DVD #7fzI& USB AE—TIRELTTELY,

Digital File Format
TOBI-T7AI-TA—TYE

« HD 720p: 1280 x 720 «  FullHD 1080p: 1920 x 1080
* QuickTime (.mov) H.264 i?—Rli « QuickTime (.mov) H.264
« MP4H.264 « MP4 H.264

« Sound: Stereo
BEARX . RTLA

- 3seconds black/color bar at the beginning
BETIMNDOEAHNF—/1N—
*Do not show the clock/agency/post house slate in encoding*
*LUO—RFEIC BFEH(BML)  T—D1o — B/ RAIVF B DRRIFANGNTT S

« All works must be dubbed or subtitled in English. ADFEST is not accountable for any
disadvantage to your entry if translation is not provided.
FTRTOIVN)—ERIFREBEOWRERZ, FEREBOFHE T TTFEL, ADFEST [, TUM)—1E
ICEERRAMFOTLVENZEICKYELHTRBEICODVTEREZEVEEA,
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SENDING MATERIAL OF ENTRIES

IV —EROER

DEADLINE:
-

For ALL Lotus Categories: Friday 8th January 2021
2n—4XHh7I)— 202141 A8 H((®)

CHECKLISTS

FxyP )R

The following instructions must be strictly adhered to. Failure to do so may loss of materials.
BEHOBEPHREERTEH-OIZ. LT OIERICHEIZRESTTEL,

The following documentation must be included for all entries:
FTRTOIVM—IZFUTOEBEFRBESNTOETNIEEYVERA:
1) Entry Confirmation Form
IUM)—FEREE
2)  Enfry Summary Form
IVN)—BEE

4

ote:

z:

All materials must be provided in the format as specified in Technical Requirements.
TRTCOIGEFRHMIL. Technical Requirements (E T E#H) ICBHRR SN =74 —<YMNITIRELTT S,

- Please ensure your documentation is enclosed in its own envelope within your package and not
enclosed in DVD boxes or affixed to the outside of your parcel.

EEHE, HALTHEITANLSIA T, EF/PMEIZRMELTTEL, DVD OFICANY  NESMAIZEEF LYK
LW TTELY,

- Itis the entrant's responsibility to guarantee arrival of shipment at ADFEST Office and to cover fully all
courier, mailing and insurance costs and any import duties where applicable, in advance, up to and
including arrival at ADFEST Office.

EEERE., EFEEDEEICE VT ADFESTRBERICEIFSETTSL B2 R, BE R, (REM. TOMEZEETIC
DETHRABREORRILE. BCHEOEEICEVLTHEEBELTTE,

- ADFEST Organizer cannot accept responsibility for non-presentation at ADFEST of materials received in

Bangkok_after Friday 8th January 2021

ADFEST E##&1%.2021 4 1 A 8 B(R)ZBETH /AU AYTRELIZERITDLTIL. ADFEST TARIIAELT

LI AEREEZAVEEA,

o
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SENDING OF ENTRIES
TN —EMEM

The Entry Package should be couriered to:

TN =BT —D) K V- TETTFRAESTTELY:

Plannova Co., Lid.

c/o ADFEST

1537 Town in Town 3/1
Srivara Road, Plubpila,
Wangthonglang, Bangkok
10310, Thailand

Tel: +662 530 9300

Fax:  +662 530 9292
+662 530 9293

CONTACT

E#RE:

For more information, please contact:
BEEEELTETERELLET:

Nat Luevarapong

Entry Manager

Tel: +662 530 9300 ext. 23

Fax:  +662 530 9292-3

Mobile:+6687 711 6903

Email: Naot@ADFEST.com
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TREATMENT AND PUBLICATION OF ENTRIES & MISCELLANEQUS

TN —ERDEYKRLEH IR Z D

TREATMENT AND PUBLICATION OF ENTRIES
IV —EROEYHFHLEH IR

1) All entries submitted will become the property of ADFEST Organizer and will not be returned.
RESNITRTOIVN)—1EfRIE ADFEST ZEEICZDOFRBEMNEL. REShFH A,

2) In order to promote the ADFEST, each entrant authorizes ADFEST Organizer to show his/her brand
communication materials without charge at public or private presentations, at such time and place
and as often as ADFEST Organizer sees fit. In addition, each entrant undertakes to allowing the
lending or selling by ADFEST Organizer of the entries to any interested public or private organization
with a view to promoting The ADFEST, either directly or indirectly. If any materials have copyright or
licensing concerns for which the material cannot be shown after the festival e.g. on website or
promotional activities, entrants must remark these constraints when submitting their entries.
BISSEHE (L, ADFEST XEEMN ADFESTZER T HEMT, THEBEL TELALHIMLI-E-SAT-EET. C5E
DLE/TIUR- 03227 —2a kRO FEME—RICEZ - BN TEHILEROLLDELFET . MATRIGEE
[&. ADFEST &M ADFESTZEIz T HBMIT. Bl -BRAZRLIZAM-FARBERE IS L TIREERETERE- M
BICEE-THITEH LA THLDELFET . L. BHE-SAEVRICEATEIRBRER I HOICTIRATAN
IVBEZICERNRELNEMES (Bl DI THALT, RIEFBICEVO) . EE IIERIRERIZHHNDOE
EREBLTEIRITNIERYEE A,

3) For further promotional purposes, each entrant of brand communication will supply ADFEST
Organizer upon request with a series of different digital copies on DVD of each of his/her short-listed
or award-winning commercials. ADFEST Organizer may also use DVD copies of advertisements
submitted for similar purposes.

B35 ADFEST EfmD =02, L EERD B EE (X ADFEST FHEBFDEFICIHL T, a—hRAMIVWEE
LBEEZTORINAE—ELTEHD DVD TRRET DD ELFET,

4)  Any entry that wins an award may be used by ADFEST Organizer to compile into a collection
bearing a designation indicating that the entry has won such an award. Such a collection of award
winning materials, nor any extract or extracts from it, may not be copied, marketed or sold. Each
entrant agrees to assist ADFEST Organizer in supporting any legal action taken by ADFEST Organizer
to prevent a breach of this condition and to supply information to ADFEST Organizer immediately on
becoming aware that an unauthorized collection or compilation is being made available for sale or
distribution.

SZEEMIE. ADFEST X EENRET 5L 723V REERTHAE DR ELLITINEREN L LA HYFE

T, EIOLZEERKDIL I avEnLaLI2av DR EER . TETAHLEATERER A BLEEE. 2D
FHDEREIZKT S ADFEST EEEBICLDHoNHEMEEET X IF T D, F-R5E- MM BEHOEHFRIILY
23 aVEL—avDFEEERE LIS EXENF ADFEST FEEFICIFRIZHTHLICRIETHEDELET,

5) Each entrant agrees not to hold ADFEST Organizer responsible for any claims made against them by
reason of any presentation set out in Clause 2 or the publication of any collection as set out in
Clause 4.

BIEEEIL, LR 2EOHZ -BNHANI 4TEOIAL VL aV HIREFERELTITHON LN EEIL—L-ER
22T ADFEST FEBICEDERZEDLELGNEICRETHHDELET,

6) Winners have the right to use any award given to them for promotional purposes on condifion that
this is correctly described.

ZEEL. BICHATAEELGRAZITOIEHT. AREZESNEGENTHERI SEREZALES,
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MISCELLANEOUS

ZDfth
1)

2)

Each entrant accepts full responsibility in respect of the quality of supplement material and
discharges ADFEST Organizer from any responsibility in respect of third parties.
RESNE=FZMDOIF)TAIIOWTIE. BEEENTDLEREETEAL . ADFEST EEEFF— VIO EFZRESN
Y,

All entrants must strictly observe the Entry Rules and Regulations. Completion of the summary of
entries form will imply full acceptance by each entrant of ADFEST Rules. Non-compliance with any
of the Enfry Rules and Regulations will result in the automatic disqualification of the entry.

The decisions of ADFEST Organizer in all matters relating to the ADFEST 2021 shall be final and
binding.

TRTOEHEZIZIE., Entry Rules and Regulations (T b)) —#RBI &R &) D @R LZIEBSFAROONET, Tk
—EE~NDREATT LREIC, IGHEE L ADFEST DRBIZELITRELIZLDEALEINET, Entry Rules
and Regulations DWWFNMDIEE [T DA FIEHE X BEMICTU M) — &R E KV ET . ADFEST 2021
[CREEY 5 NTDFEIRIZDVT, ADFEST EEBICLIHRE FREMA DHWRNZEHFDLDTY,
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